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Every person who maliciously 
cuts, defaces, breaks or injures 
any book, map, chart, picture, 
engraving, statue, coin, model, 
apparatus, or other work of lit- 
erature, art, mechanics or ob- 
ject of curiosity, deposited in 
any public library, gallery, 
museum or collection is guilty 
of a misdemeanor. 

Penal Code of California 

1915, Section 623 
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AINT LIGHT 


‘IRNITURE BEDDING BATH TABLETOP’ FABRIC WALLCOVERING” PAI 


The Anglesey Table 
set with fine tableware 
FV ave ma ial-alcm age) sam dats) 
Moreton Hall Collection 
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The Moreton Hall Trunk js set «| 
for cocktails with barware fron! 








the Moreton Hall Collection. 
Also shown, The Elodie Sofa. 
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The lineage continues. 


THE SOUL IS LEGENDARY, 


EVERYTHING ELSE IS DESTINED TO BE 
CADILLAC XLR, CTS & SRX 


























Endow your skin with amazing powers. 


Re-Nutriv 
Ultimate Lifting Creme 


This ultimate youth-keeping creme—with 


precedent-setting technology and the rarest 
ingredients—newly empowers skin to fight 
visible aging. Instantly, enjoy a lifted look. 

Fresh translucency. Intense hydration. Over time, 
natural protein production is boosted to help 





einforce skin's inner “cushi®n” as an exclusive 
anti-oxidant complex strengthens outer defenses. 
Can you afford to live without it? 


News from the lab @ www.esteeiauder.com 


FSTEE LAUDER 


Defining Beauty 
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Healthy. Shiny. Sensuous... 
Go beyond beautiful hair. 








NEW 


HAIR SENSATION 


Combining the most advanced research from leading 
hair care laboratories with its extensive knowledge 
of women s beauty needs worldwide, Lancéme defines 
a new standard in hair care. An extraordinary range, 
including patented formulas of shampoos, conditioners, 
and specific treatments designed to meet the individual 
needs of every woman. 


A NEW SENSATION : Hair that radiates beauty from the inside out. 
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SHAMPOOING SOI\ 
RAVIVEUR D'ECLAT 
REVIVING TREATM 
SHAMPOO 







 CHEVEUX COLORES 
COLOR TREATED HAIR 
“HEVEUX COLORES — 
)LOR TREATED HAIR | 
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“DALLAS GREENWICH HIGH POINT LOS ANGELES 
1 4455 





DB. Diem 
IR OUGH INTERIOR DESIGNERS AND ARCHITECTS 


SS 











MADE IN ENGLAND 


CLIVECHRISTIAN 


RO Y AL WOR CES TER 
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Clive Christian Design House style and 
Royal Worcester’s historical skills have 
come together to create 
* 
“THE ULTIMATE DINNER SERVICE” 
The hallmark Clive Christian 
“Empire Flame” is evident on every item in 
the dinner service, with the flame finials 
being gilded by hand. The signature piece 
in the range is the breathtaking 


Limited Edition Caviar Comport. 


Available worldwide through specialist 
china shops, Clive Christian Showrooms 
and major department stores including 


Harrods and Saks Fifth Avenue. 
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CLIVE CHRISTIAN 


To AllAnd Singular - in pursuance of His Grace's Warrant and by virtue of the 
Letters Patent of Our several Offices grauted to each of Us respectively by 
The Queen's Most Excellent Majesty do by these Presents grantand 


assign unto Clive Christian the Armorial Ensigns 
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AFRITISH SHOWROOM S 
Cuesuire Head Office Showroom 01270 626 869 
Lonpon Knightsbridge 020 7581 9200 
— oe Hampsuire Petersfield 01730 262 314 
i wee é Essex Brentwood 01277 223 016 
| a ° Sussex Handcross 01444 401 277 
1p. | eet ye 


LancasHire Leigh 01942 601 003 
NottinGHAMSHIRE Nottingham 0115 939 9197 
i Kent Bromley 020 8462 5638 
| = Kent Tunbridge Wells 01892 619 550 
: ” BirMINGHAM Sutton Coldfield 0121 352 0343 
at : © 2 £ YorksHirReE Harrogate 01423 701 492 

ae GLOUCESTERSHIRE Cheltenham 01242 243 731 
CHANNEL IsLanps Jersey 01534 746 506 
7 Sh j ScotLano Edinburgh 0131 557 2529 
P fa ScotLtanp Glasgow 0141 332 8989 


-- ; . YWorivnowive See s Ot © ae a © © as) 


France Paris 01 4548 5757 
IRELAND Dublin 01 672 5035 
BeLcium Antwerp 03 226 7145 
Ho.tiano Uden 0413 261 525 
Ho.tianpb Goes 0113 235 242 
Greece Athens 10 802 0557 
IsraEL Jel Aviv 03 518 2501 
Spain Marbella 952 808 402 
Russia Moscow 095 995 1807 


SJMERICAN SHOWROOMS 


New York Madison Avenue 212 570 6371 
New York Long Island 516 365 2885 
Connecticut Greenwich 203 629 9417 
Catirornia Beverly Hills 310 854 3862 
CauirorNia Laguna Niguel 949 831 3571 
CaiForNia San Francisco 415 522 1910 
Arizona Scottsdale 480 421 9898 
D.C. Washington 202 314 5700 
Intinois Chicago 312 755 1075 
Onto Columbus 614 899 9716 
Massacuusetts Boston 617 443 4300 
Texas Dallas 214 744 2100 
Cotoravo Denver 303 302 0013 
Froriwa Fort Lauderdale 954 920 4558 
WASHINGTON Seattle 206 728 2211 
Missouri Kansas City New Showroom 
\ New Jersey Ridgewood New Showroom 

ON 









. DEALERSHIP, ENQUIRIES 


Ciive CHRISTIAN FURNITURE COMPANY 
+44 (0)1204 702 216. 


WWW.CLIVECHRISTIAN.COM 





CLIVECHRISTIAN 
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To All And Singular ~ in pursuance of His Grace's Warrant and by virtue of the 
Letters Patent of Our several Offices granted to each of Us respectively by 
The Queen's Most Excellent Majesty do by these Presents grant and 


assign unto Clive Christian the Armorial Ensigns 
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Clive Christian Design House style and 
Arthur Price master cutlers have come 


together to create 


“THE ULTIMATE DINNER SERVICE” 


Each individual piece is instantly 
recognisable with it’s distinctive 
hallmark Clive Christian gold-plated 
flame handle. Presented in an ebony 


black and brass military chest. 


Available worldwide through specialist 
silverware stores, Clive Christian 


showrooms and major departinent stores 


including Harrods, Fortnum & Mason 


& 
and Saks Fifth Avenue. 
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Cover: Gleaming silk 
complements the bed- 
room of a Manhattan 
residence designed by 
Charles Allem. Pho- 
tography by Paul War- 
chol. See page 234. 
ABOVE RIGHT: At 
Udiaivilas, a hotel in 
India, an 800-foot- 
long pool stretches 
along the periphery of 
its guest rooms. Ar- 
chitecture by Abhi- 
kram. Photography by 
Erhard Pfeiffer. See 
page 186. 
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APRIL 2003 


SPECIAL TRAVEL SECTION 


SCOTLAND: THE ROXBURGHE 
Perfecting the Country Life near Edinburgh 
Text by Elizabeth Lambert 

Photography by Mary E. Nichols 


SARASOTA: THE Ritz-CARLTON 

Realizing Circus Magnate John Ringling’s Dream 
Interior Design by Hughes Design Associates 
Text by Gerald Clarke 

Photography by Dan Forer 


FRANCE: HOTEL ROYAL 

The Legendary Spa in Evian-les-Bains 
Is Rejuvenated 

Interior Design by Patrick Ribes 

Text by Michael Peppiatt 

Photography by Marina Faust 








178 SouTH AFRICA: 
KERSEFONTEIN GUEST FARM 
Preserving 18th-Century Cape Dutch History 
on a Family-Owned Estate 
Interior Design by Graham Viney 
Text and Photography by Tim Beddow 


182 MONTREAL: MAIsON PLACE ROYALE 
State-of-the-Art Amenities with a French 
Canadian Flavor 
Text by Christopher Finch 
Photography by Michael Moran 


186 Inp1a: Uparvias 
A Sumptuous Resort Pays Homage 
to Indian Palaces 
Architecture by Abhikram 
Interior Design by Lim, Teo + Wilkes 
Design Works 
Text by Dena Kaye 
Photography by Erhard Pfeiffer 


continued on page 26 




















Rolex Cellinium in platinum. 
For the name and location of 
an Official Rolex Jeweler, 
please call 1-800-367-6539. 


www.rolex.com 


Rolex, W, Cellini and Cellinium are trademarks. 
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The Solano Metal Bed by Bernhardt It’s more than a piece of furniture. It’s a part of you. 
Find out about our collections or locate a dealer near 


you. Call 1.800.866.9201 or visit www. bernhardt.com. 


The Bernhardt family has been crafting fine furniture since 1889. 


BERNHARDT 
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Hand-Cast Metal 
Fine Teak Furniture 
Market Umbrellas 


Interior/Exterior Textiles 


GIATI DESIGNS, INC. ® 614 SANTA BARBARA ST., SANTA BARBARA, CA 93101 © 805.965.6535 © FAX: 805.965.6295 © www.giati.co)} 






















































































5 














an oO 
a © 
De? 
on 
ND 
wm + 
Se 
! 

one 
= AN 
nm © 
o vo 
re, f 
oc 
as 


p 






CO 





o 


a 
an 





o 
eo) 

wth 
x2 
Sa Ww 
=O ia 
20u © 
ZwrrZ 
EOSst 
Z2Z=EOn 
BrZn0 
Oa<Z254 
owust? 
<qr10O2=Zz 
>+Fo 8 
are = 
emp oS) 
=e 

ie) 

3B 


Los Angeles 8600 Melrose Avenue California 90069 USA Telep 
Visit our we 


London 56 South Audley Street W1K 2QJ United Kingdom Tele 





Precision. Grace. And a 3.5-liter engine that provides immediate torque é 


the tap of your foot. A double-wishbone suspension that delivers precise handling at the flick of your wrist. And to sooth }}) 





© 2002 Acura Division of American Honda Motor Co.,Inc. Acura and 3.5RL are trademarks of Honda Motor Co., Ltd. Bose® is a 1 
of Bose Corporation. OnStar is a registered trademark of OnStar Corporation. Make an intelligent decision. Fa 






















































































yewour soul, there’s a leather-trimmed interior with an Acura/Bose® Music System with 6-disc CD changer, and available 


ore information, swing over to acura.com or call 1-800-TO-Acura. AACURA 


#2 NStar® service. For even m 
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194 ALL IN THE DETAILS 


A Penthouse on Key Biscayne Radiates Subtlety 
and Warmth 

Interior Design by Greg Jordan 

Text by Richard Conniff 

Photography by Dan Forer 


202 LESSONS IN GEOMETRY 


Charles Gwathmey Orchestrates Complex 
Volumes in Bel-Air 

Architecture and Interior Design 

by Gwathmey Siegel 

Text by Judith Thurman 

Photography by Scott Frances 


210 CocooNING ON Lonc IsLAND 


Faith Popcorn’s Weekend Cabin on Georgica Pond 
Architecture by Frank Greenwald, AIA 

Interior Design by Bray-Schaible 

Text by Gerald Clarke 

Photography by Scott Frances 


216 SPATIAL RELATIONS 


Creating a Complete Environment in a 
Chicago High-Rise 

Architecture and Interior Design 

by Margaret McCurry, FAIA, ASID 

Text by Joseph Giovannini 

Photography by Christopher Barrett and 
Steve Hall/Hedrich Blessing 
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No PLace LikE HOME 

Fanciful English Country Style in the Midwest 
Architecture by Ferguson & Shamamian 
Interior Design by Mario Buatta 

Text by Stephen Drucker 

Photography by Scott Frances 


BEFORE & AFTER: ATTITUDE ADJUSTMENT 
Chilly Minimalist Rooms Thaw Out by 

the East River 

Architecture by Alexander Neratoff 

Interior Design by Charles Allem 

Text by Steven M. L. Aronson 

Before Photography by Billy Cunningham 

After Photography by Paul Warchol 


242 JAPANESE FUSION 


250 


Contemporary Western Forms and Eastern 
Traditions Merge in an Okayama Compound 
Architecture and Interior Design by Kazuhiro Ishii 
Text by Michael Webb 

Photography by Erhard Pfeiffer 


EYE FOR UNDERSTATEMENT 

Photographer Ellen Graham Goes Anglo-Indian 
in Palm Beach 

Architecture by Jeffery W. Smith, aia 

Interior Design by Scott Snyder 

Text by Amanda Vaill 

Photography by Kim Sargent 


continued on page 31 











A covered passageway 
bordering the entrance 
courtyard of Sukiya 
House in Okayama, 
Japan, a residence 
made up of a collection 
of pavilions. Architec- 
ture and interior de- 
sign by Kazuhiro Ishii. 
See page 242. 








































































































You may 


want to rea 
this uf: 


Your billing statement requires bulk postage. 


The people who watch the economy follow you around. 


Catalogue companies recognize your voice. 


You can play 52 pick-up with your credit cards. 


“Is this going to be on a credit card?” has become 


a rhetorical question. 


You sign your name more times than most celebrities. 


The shopping channel considers you a cast member. 


The raisec mbers on your card are no longer raised. 


People refe you by your credit card number. 


The Federal Reserve sends you thank-you notes. 
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DEPARTMENTS 


44 LeTrers 
48 ConTRIBUTORS 


52 DESIGNERS AT LARGE 
Our Editors Present Designers? 
Favorite Sources 


78 AD SHopptnc: Boston’s BOUNTIES 
From Beacon Hill to the Back Bay, 
Feffrey Bilhuber Scours the City 
Text by Susan Sheehan 
Photography by Alec Marshall 


94 ANTIQUES NOTEBOOK: 
ALL THAT GLITTERS 
Graceful Gilt Furnishings Influenced by 
a Seminal Paris Exposition 
By John Loring 


106 THE PROFESSIONALS: 
ANTHONY P. BROWNE 
Touring with the Bee Gees and Designing 
for Oprah—an Incomparable Journey 
By Nicholas von Hoffman 


114 Desicn NOTEBOOK: 
INSPIRATION, DECANTED 
Alessi Introduces a Line of Coffee and Tea 
Services by Up-and-Coming Architects 
By Joseph Giovannini 


120 Brrore & AFTER: 
A RETURN TO GRACE 
Inelegant Rooms on Park Avenue 
Recover Their Footing 
Interior Design by Penny Drue Baird 
Text by Penelope Rowlands 
Before Photography by Jon Elliot 
After Photography by Durston Saylor 





A gilt-iron console 
with a marble base, cir- 
ca 1938. See page 94. 





The front entrance of 
Stephen Score Antiques 
in Boston. See page 78. 





130 SHOWROOMS: 
WASHINGTON DESIGN CENTER 
An Insider’s Look at the Capital’s 
Finest Sources 
Text by Jeffrey Simpson 
Photography by Gordon Beall 


138 ARCHITECTURE: TURBULENCE HousE 
Steven Holl Joins High Technology with the 
Prefabricated in Northern New Mexico 
Architecture by Steven Holl 
Text by Joseph Giovannini 
Photography by Alex Vertikoff 


146 EstTaTes FOR SALE: Eprrors SELECT 
PROPERTIES AROUND THE WORLD 
Italy, California, New Orleans, 
Chicago, Paris... 


265 AD Direcrory 
A Listing of the Designers, Architects, 
Galleries and Hotels Featured in This Issue 
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AAdvantage number: P3L: 


Aladvantage’ 


Citi® Diamond Preferred 
Rewards Card 








: | 

Earn free rewards like brand- | 
name merchandise, travel, dining ; 
C 1 t 1 D 1 d en d C ar d Valid from Expiration date: | 

certificates and more with 01/01 12/31/03 | MasterGard | 
Earn automatic 1% cash back on L WALKER 

: . Of — 
no annual fee 00 World 


purchases with no annual fee’ 


Citi® AAdvantage’ Card: 
Earn AAdvantage miles to redeem 


for travel, hotels, and more. 








jmulate a maximum of $30( rs in any calendar year. **The maximum amount of contributions into your Upromise account is $300 per credit 
alendar year. For complete details about the AAdvantage program, visit www.aa.com. American Airlines and AAdvantage are marks of American Airlines, Inc } 
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Citi’ Upromise™ Card: 


Earn 1% toward college savings 





everywhere you shop” 
The Citi® Platinum Select® Card: 
A great card for your everyday 
life with no annual fee and a 


competitive APR. 





We have a variety of credit cards 
tailored around your lifestyle. 


Which probably works better than 
having you tailor your lifestyle 
around our credit cards. 


Keep in mind that every Citi® Card 
provides you with access to 
tools to help you stay organized 
and protected. 

- Virtual Account Numbers 

- Fraud Early Warning 

- Purchase Protection 


- $0 Liability on unauthorized 
charges 


- Usecreditwisely.com 
- Paperless statements 


- Online account management 


It’s easy to learn more or apply. 
Just visit us at citicard.com or 


call 1-888-CITICARD. 
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Live richly” 
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Contact us 


to request 


a brochure. 
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INTRODUCING OUR NEW CUSTOM 


COLLECTION OF HAND- 


MADE CARPETS. 


EXTRAORDINARY DESIGNS FROM 


OUR ARCHIVE, AVAILABLE IN 


YOUR CHOICE OF COLORS AND SIZES. 


F) HAKIMIAN 


136 EAST 57TH ST 
NY, NY 10022 


T 212.371.6900 
F 212.753-0277 





WWW.FJHAKIMIAN.COM 
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The New 
BMW Z4 
From $33,735" 
A true roadster once again roams the earth. The Z4 evolves with an aggressive 6-speed 
| manual and agile new suspension. Add a spacious trunk, a premium sound system, and a 
bniwusa.com The Ultimate 


new one-touch top with heated rear window, and satisfy your insatiable appetite for the road. 1-800-334-4BMW Driving Machine® Ha | 
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Harden furniture is made from 
wood harvested in our own forests. 
It is hand-crafted by local artisans 
in the foothills of the majestic 
Adirondack Mountains, then bound 
for homes like yours to keep them 
cozy and gracious. 

Each piece of Harden furniture 
is constructed one at a time by a 
single craftsperson to insure the 
ultimate in quality, artistry, comfort, 
and value. 

Make your home a personal 
statement by designing a Harden 
sofa to suit your lifestyle. Choose 
from numerous styles and over 1,000 
upholstery fabrics and leathers. 

Harden furniture is built to last 
from generation to generation 
by the oldest family-owned and 
-operated furniture maker in 
America. 

For a free color brochure, and 
the location of your nearest dealer, 
call 315-245-1000, Ext. 220, or write 
HARDEN, 8550 Mill Po nd Way, 
McConnellsville, NY 1340:-' °44. 
Please visit us online and 
through our extensive colle 


harden.con 


e-mail: harden @harden.co: 
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What inspires you? 


Perhaps the romance of a misty 
heather moor. The thatched 
roof of a quaint Tudor cottage. 
Whatever your inspiration, 
Wood-Mode custom design 
professionals can help you create 
the kitchen of your dreams. 
Explore our world of possibilities. 


1.800.635.7500. wood-mode.com 





FINE CUSTOM CABINETRY 


©2003 Woods Mode, Inc 
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What an awesome way to 
start the new year, with 
Prince Charles featured on 
the cover (January 2003). His 
+ new line of furniture is truly 
y _ a work of art. I especially 


loved the garden chair, which 


proves once again that “what the mind can conceive 


and believe it can achieve” (Napoleon Hill). I pre- 


dict unsurpassed success for the line. 


ENGLISH INFLUENCE 

Bravo on an exceptional issue. Thank 
you so much for an amazing collection 
of old, new and culturally cross-polli- 
nated design for those of us who are, in 
our taste, if not in our lives, British to 
the core! I was especially interested in 
Prince Charles’s marvelous new project 
and enjoyed every bit of coverage. 
NANCY WORCESTER 

SAN DiEGo, CALIFORNIA 


FAMILY TIES 

Your January issue about England’s grand 
and royal homes was a feast for the eyes 
and candy for the mind. What glorious 
structures and beautiful grounds! My 
maternal grandmother was British, and I 
enjoyed looking at the marvelous homes 
of her native country. I shall treasure 
this issue forever. 

JAN McCan ess 

CHINA GROVE, NorTH CAROLINA 


— CHERYL KARNES 
ELLsworTu, WISCONSIN 


BUCOLIC IDEAL 

Your enchanting edition on England was 
sO paramount in quality, it can be aptly 
deemed majestic. The British certainly 
merit accolades for concurrently rever- 
ing nature conservation and the gran- 
deur of exemplary architecture. Havens 
such as Suffolk are idyllic for their 
vast estates replete with gardens, pris- 
tine foliage and habitats for birds and 
wildlife. This is why England is so aes- 
thetically supreme. 

BRIEN COMERFORD 

GLENVIEW, ILLINOIS 


A PRINCELY PORTRAIT 

Mario Testino is a photographic poet. 
His cover shot of Prince Charles is 
like the joyful, heedless heart of sum- 
mer. Thank you for the gift of a mag- 
nificent cover. 

JOHN T. MARsINKO 

LAURINBURG, NORTH CAROLINA 





The editors invite your comments, suggestions and criticisms. 
Address: Letters, Architectural Digest, 6300 Wilshire Boulevard, Los Angeles, California 90048 
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E-mail: letters@archdigest.com 


FROM MOTHER TO SON 
Having just read your editor-in-chief’ 
comments in the January issue, I fell 
that I would like to write to you ano} 
share with you some of the thoughts ]| 
had while reading your words. I live in} 
California and have been a subscriber tc! 
Architectural Digest for many years. Paige} 
Rense’s words, “Sometimes we look! 
back to look forward,” caused me t 
look back and realize what an important 
role your publication has played in 
life and in the life of my son, Andrew 
whose book of choice at a very young 
age was Architectural Digest. Andrew and 
I would sit for hours reading and jour. 
neying through the pages. While I was 
dreaming of what I would like to own; 
Andrew was dreaming of designing wha 
I would like to own. Andrew’s dreams 
never changed, and his desire to be a de 
signer led him to the Rhode Island 
School of Design and, after graduation, 
to New York. He is now employed in 
Manhattan, and although I miss him 
terribly, I am enjoying his journey fror mi 
afar. Thank you for assisting my son in 
following a dream. 
ConniE R. CINNAMON 
SACRAMENTO, CALIFORNIA 























CORRECTION 
After the flurry of endciae and the 
thrill of seeing the December 2002 issue 
in all its beauty, we have now digested 
the experience and have a slightly stale 
taste remaining. This is due to the exclu} 
sion and trivializing of Mia Lehrer’s beau 
tiful work in our home. In the text of the 
article she is merely referred to as “the 
architect’s wife,” which demeans her out= 
standing work in the community as one# 
of Los Angeles’s premier landscape archi-} 
tects. We feel terrible that, after all the 
hard work she did to prepare the ho 
for the shoot, she was given so little atten-| 
tion and credit. We feel that Architecturally 
Digest owes Mia Lehrer an apology. 
Jamie LEE Curtis AND CHRISTOPHER GUEST 
Los ANGELES, CALIFORNIA 
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vite you to be our guest and linger awhile. 


issue you can, even if vicariously, live in hotels that are as much destinations 
as their locations. Just as there are travelers who are cruise ship devotees 
(some never touch land), there are those who develop a passionate interest in 
hotels. Conversations about travel and travel writing today always include 
hotel critiques—with one notable exception: contributing writer Paul Ther- 
oux’s new book, Dark Star Safari, which takes us from Cairo to Cape Town, 
revealing an Africa as unknown to us as it was to Dr. Livingstone before his legendary journey. 
Our upcoming May issue is a journey to design. And it will be unlike any other we have done. f 
Although when you read its theme—The Great Design Issue—you may well wonder what's differ- 
ent, since every month is a great design issue. The difference is this: We will feature designs from 
cars to fashion to kitchens to jewelry to tableware to art objects to antiques to electronics and on 
and on and on. Designers in all fields will tell us what they like and why, because design is part of the 
fabric of our lives today, and rarely is there a conversation that doesn’t include some aspect of de- 
sign. Design affects us most directly in the way we live, what we wear, where we go and how we go. 
So as you go through the pages of this issue, visiting house-to-house and hotel-to-hotel, we in- 











Paige Rense, Editor-in-Chief 

















JOSEPH GIOVANNINI (“Spatial 
Relations,” page 216; “Design 
Notebook: Inspiration, Decant- 
ed,” page 114; “Architecture: 
Turbulence House,” page 138). 
“T can never predict where truly 
inquisitive design minds will 
lead,” contributing writer Jo- 
seph Giovannini says about the 
subjects of his three stories in 
this issue. “And though I’ve 
written about Margaret Mc- 
Curry, Steven Holl and Alber- 
to Alessi before, I had to bend 


my expectations to the new work. McCurry’s apartment in Chicago 
represents a very urbane version of the architect, while Holl and the 
architects working for Alessi have used a computer at different scales 
to extract unusual designs from their imaginations. The last collection 


of tea and coffee services for Alessi marked a moment in the history of 


design, and the new collection has every likelihood of doing the same.” 














MICHAEL PEPPIATT (“Hotels: Hotel Roy- 
al,” page 174). “When I saw the hotel 
in the pure, lakeside atmosphere of 
Evian, I thought, Pll do all the spa 
treatments and become a ‘new man,’” 
writer Michael Peppiatt says about the 
Hotel Royal, at the base of the French 
Alps. Peppiatt wrote a biography of 
artist Francis Bacon (published by Far- 
rar, Straus & Giroux in 1997) and is 
currently organizing a major traveling 
exhibition of Bacon’s work. 
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DENA KAYE (“Hotels: Udaivilas,” pagey} 
186). “I have been fascinated by India’) 
since my first assignment there in 1973,” | 
journalist Dena Kaye says about the 
country that is home to the Udaivilas re= 
sort. Kaye has remained so captivated byy 
the country that, as president of the Dan-, 
ny Kaye and Sylvia Fine Kaye Founda) 
tion, she funded a weaving project for 
Indian women that began with a handfull) 
and now employs over 800 women andi 
has also funded schools and a hospital shei) 
opened last fall with a speech in Hindi. | 








SCOTT FRANCES (“Lessons in Geom- 
etry,” page 202; “Cocooning on Long 
Island,” Bags 210; “No Place Like 
Home,” page 224). Contributing pho- 
tographer Scott Frances found strik- 
ing similarities in his trio of as- 
signments this month: “All of the 
homeowners, in addition to being 
exceptionally gracious during the 
days our crew invaded their homes, 
were clearly involved in collaborating 
with their architects and designers.” 
Frances, whose work has appeared in 
numerous books, including Richard Meier Architect and Richard Meie 
Houses, had something to say about the architects and designers asi 
well. “The principal players—Charles Gwathmey, Bray-Schaible and 
Mario Buatta—are all creative geniuses. Each of the projects is 
an example of classicism in its respective genre, and each has been' | 
rendered with impeccable craftsmanship.” I 
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oducing the LG Washer and Dryer, with the largest capacity available: 
| dynamic duo not only features stylish design to complement any dream home, but the capacity 
lean everything in it. And with our exclusive Direct Drive technology, they’re also the quietest, 
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t efficient on the market. For more information on the full line of innovative LG products, ee I] 
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Our Editors Present Designers’ Favorite Sources 



















A Royal Find in New Orleans 











































e have it all,” says Continental antiques as well as table by two Biedermeier chairs) —_ Royal Antiques 
Neil Shapiro, of some very primitive country found several items she couldn’t 307-309 Royal St. 
Royal Antiques, the __ pieces,” which keep generations _ pass up on her first visit, includ- New Orleans, LA70130 
New Orleans shop his family of clients coming back. ing a French fruitwood tall case aaah 
has owned for four generations. Donna Livingston (above clock. “I was impressed by the 
“We have formal English and right, sitting on a French work- _ beautiful woods and patinas.” 
Varne VS “It’s much more contemporary than anything I’ve done,” 
Ni w Snin Carleton Varney says of the Key West furniture suite. 
: : For the modern, angular lines, Varney took his cues from 
On J the designs of Dorothy Draper. “Her early work was 
= contemporary,” he says. “This is my interpretation 
of things she did.” Fabrics from Varney’s own 
icing @ -asual raffia and a series of durable cot- 
Carleton Varney’s Ke edes j colors called Dolce, are available. 
West chair, right, up- = 
holstered in raffia ‘ard, Sarasota, FL; 941-953-6986 
continued on page J 
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WHIPLASH. 


STRIKING IN ANY SIZE. STUNNING IN A 1/2 CARAT OR MORE. MAKE A BIGGER STATEMENT. 
VISIT THE DESIGN GALLERY AT ADIAMONDISFOREVER.COM 
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Antiques Haven in East Hampton 


Furniture by Paul McCobb and Charles Dudouyt and accessories _| 
that range from 5,000-year-old Chinese jade objects to 1960s ceram-) 
ics are just some of the pieces showcased at R. E. Steele Antiques in/| 
East Hampton, New York, which draws clients such as Tom Scheerer 
“It’s not a specific shop,” says owner Russell Steele, who looks for 
pieces that will work well with today’s lifestyle. “It looks very differ- 
ent from one month to the next.” 





R. E. Steele Antiques, 74 Montauk Hwy. 
East Hampton, NY | 1937; 631-324-7812 








All Sewn Up in the Midwest 


e’ve used them for Missouri, where they specialize 
projects from the in custom upholstery. If needed, 
Mississippi to the they can restyle a piece of furni- 


Rockies,” Thomas Britt says of ture or even make a new one 
his longtime Midwest upholster- _ from scratch, and they are well 
er, H. M. Pierce. “Their crafts- versed in working with antiques 


manship is equal to any of the (below). “We don’t use any 

top-notch upholsterers in New _ synthetics,” says JoAnn Pierce, 

York.” Larry and JoAnn Pierce “and we're sticklers for details.” 

(above, with Britt, standing) run “They can perform miracles,” Refined Designs 


the small workshop in Raytown, _ says Britt. By appointment. 
te “The Las Palmas Collection has a 


H. M. Pierce Upholstering, Raytown, MO 64123; 816-356-7904 wonderfully eccentric personality,” 





says Mark Boone. “It’s able to evoke 
Spanish colonial, tropical and classic 
moods all at the same time.” 

Of the 75 pieces in his collection, 
including the Pontino lamp (right), 
James Lumsden says, “I’m fascinated 
by the way colonial craftsmen around 
the world took refined Spanish or 
English or Portuguese designs and 
made them work in new settings.” 





A. Rudin, 8687 Melrose Ave. 
Los Angeles, CA 90069; 310-659-2388 


Treillage, 418 E. 75th St. 
New York, NY 10021; 212-535-2288 





continued on page 62 | 
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houses all along the east coast of Java. He said the stone developed a rich patina from over 
a century of barefoot steps. | could only imagine. Jumping on the opportunity, | immediately 
ordered some samples. The Java stone was just as moving in person as its story had been 

e originally had been quarried in Belgium throughout the mid-1800's to use as__ over the phone. The rich history is befitting of its exceptional coloration and texture. 
on merchant ships headed to the Spice Islands. When the stone was unloaded to And now the Java is a welcomed addition to the Ann Sacks design palette because of the 


90m for the goods headed back to Europe, it became tiles in wealthy merchant _ way it marries character and warmth to the sophistication of black. i N N SA 0 i S 


tile stone plumbing 


1 800 969 5217 


the challenges I've had in the past is finding a way to work with black tile that doesn't 
in environment feel too dark and heavy. So when a friend called and told me about a 
estone that was being reclaimed from the Java coast, | was all ears. He told me 
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Be ready. Always and anywhere. 
It’s a laptop. It’s a simple pad and pen. It’s a Tablet PC. 
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Ale ibetan Traditions 


rayer flags flutter outside 

the windows of the NoHo 

loft that houses Dolma, a 
shop specializing in custom car- 
pets handmade by Tibetan arti- 
sans living in Nepal. Owned by 
Yeshi Choden and her sister 
Chhime Doma, the serene space 





(above) is filled with their can | 











all made of wool or wool-an 
silk blends, in various sizes a 
patterns. “They’re so classicii™ 
SES they’ll work in any u/ 
rior,” says Pamela Banker ((§ 
seated, with Choden). “And (jj 
quality and colors are superk 








Bright Lights 
in the Windy City 


i {| argaret McCurry shops 
at Chicago’s Lightology 


for two simple reasons: product 
and service. “They have a broad 
range of products and good 
salespeople who are willing to 
work with you,” she says. The 
shop, which relocated to a 
three-story, 15,000-square-foot 
showroom (right) in 2001 and 
is opening a rooftop garden for 
outdoor fixtures, focuses on 

‘oh-quality contemporary 

‘We have a lot of im- 

hat aren’t found 
aly; UESe 
adds th: : 
and founder, y L. Kay. 
Lightology 
215 W. Chicago Ave. 
Chicago, IL 60610 
312-944-1000 
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Dolma, 417 Lafayette St., New York, NY 10003; 212-460-5525 


Sitting Ovation 
“In a sea of chairs at an exhibition | orga- 
nized for a benefit last spring,” Richard 

Keith Langham says, “Kenneth Nilson’s 
original Loop chair [above] received 

great attention. Its simple, provocative 
shape and ample comfy cushions perfectly 






















Kenneth Nilson, 502 Eighth St. 
Brooklyn, NY 11215; 718-499-3884 







continued on page 
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FINE INTERIOR FURNISHINGS 


Specialests P7272 Handerafied Leatiles 


SBI LEP ively to le Diade 1-888-LEE-JOFA oz WWW.LEEJOFA.COM 
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In the Showrooms By Jeffre 


® Endless Knot 

The rugs from Endless Knot 
Rug Company are available at 
Central Carpet in New York 
(212-741-3700) and the Sloan 
Miyasato showroom in San 
Francisco (415-431-1465). Toggle 
is one of the firm’s contempo- 
rary abstract designs in hand- 
knotted wool. Among others in 
the current collection are Pre- 
sidio, which is a pattern of semi- 
circles and bars in tobacco colors; 
Shio, which looks like a dream 
of piano keys run wild in orange, 
brown, blue and green; and 
Verona, a wool or a wool-and-silk 
blend, which has a De Stijl-like 
grid laid over rectangles. 





Toggle, right, a hand- 
knotted wool rug by 
Endless Knot 


@ Patterson, Flynn & Martin 

The New Moon Collection, 
consisting of Tibetan rug designs 
by John Kurtz, is showing at 
Patterson, Flynn & Martin (212- 
688-7700). Garden (below) is an 
allover pattern of tropical fronds 
and blossoms on an ivory back- 
ground. Block Sample has a pat- 
tern of interlocking short stripes 
in red, yellow, green and black, 
while Leaf Star scatters small 
stars in yellow, blue and black 
across a scarlet background. 











y Simpson 





® Donghia 

Turtles inspired two new designs 
by Donghia (212-935-3713). Tor- 
toise Shell is a cut velvet with a 
pattern of shell medallions. The 
color combinations range from 
subtle variations, such as blue- 
green shells on a blue strié back- 
ground, to dramatic contrasts of 
hot pink on burnt orange, and 
gold on brown (right). In Snappy 
(far right), baby turtles swim 
against monochromatic back- 
grounds of red, black or green. 






































® Dedar 
The Atlanta company Jerry Pair 
(404-261-6337) has just opened 
a showroom in New York’s D&D 
Building (212-546-9001); a star 
attraction is Dedar fabrics (left) 
from Italy. Chimera, from Dedar’s 
Craquelé Collection, is a silk 
with a woven design of twining 
vines. Oltremodo is a diagonal 
stripe, and Voila is a moiré in a | 
color range of 25 shades, from . 
neutrals to brights. 


continued on page 6 
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He’s a fan. 
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ind out why Frederick Forsyth is a fan at www.mandarinoriental.com +» BANGKOK * GENEVA * HAWAII * HONG KONG * JAKARTA 
UALA LUMPUR * LONDON * MACAU « MANILA * MIAMI * MUNICH * NEW YORK * SAN FRANCISCO * SINGAPORE * SURABAYA * TOKYO (2005) * WASHINGTON D.C.(2004) 
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Risky Business 
“If you don’t want to be aroused or provoked, 
don't go in,” warns Greg Jordan, speaking of 
the recently opened Los Angeles shop Lucas 
LA. The collection is “a balance of visual pro- 
vocative art and functional provocative art.” 
Responsible for the “risky” mix is Lucas 
Schelkens, an Antwerp native, who was 
largely influenced by Axel Vervoordt and his 
Belgian surroundings growing up. Schelkens, 
who likes to combine “old and new,” carries 
European antiques, which he personally 
selects, and contemporary furniture by Dil- 
mos, Philipp Plein and Nord-Sud. He also 





offers offbeat artwork and sculptures. “If a 
piece is good,” Schelkens says, “it'll work 


with pieces of any period.” 





Lucas LA, 8816 Beverly Blvd. 
Los Angeles, CA 90048; 310-777-8816 
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History Repeating Itself 
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oughton Hall (AD, January 

2003) was commissioned 
by Sir Robert Walpole, Britain’s 
first prime minister, in 1722. Now 
it rests in the capable hands of 
David Cholmondeley, who has 
introduced The Houghton 
Furniture Company, a line of 
reproductions based on pieces 















in the house, including side tables 
(above) and an oversize bench 4} 
believed to have been designed ] 
by William Kent. “They’re not ¥j 
too ornate, which makes them 
unique,” says Lord Cholmonde 
ley (left, on the Kent Seat). 

“They’re simple pieces, practical} 
and beautifully well designed.” 





| 
\ 
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The Houghton Furniture Company, Houghton Hall, King’s Lynn, Norfolk 
England; 44-1485-528-569, www.houghtonhall.com 
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Everywhere you look, the look Is | Brunschwig. 


www.brunschwig.com ot, or. 











LIVE IN STYLE AND 
BE UPLIFTED WITH 
OUR PLASMA TV LIFT 








With a touch 
of your remote 
control the 
plasma TV 
appears or 
disappears 
quietly, 


smoothly and 











reliably. 





hile shopping fora —_ doors or out, are mainly cast = i ecti¢ 
stone fountain in from 18th-century originals, . ' 
Argentina, designer _ but Kaléh (above left, with a West Hollywood, CAM 


Richard Kaléh came across a cast-stone planter) designs new 700 0-209 
product that stopped him in his _ items as well. Fabricated in ' 
tracks. “It was like stepping back Buenos Aires, they “are all made 
100 years,” he says of the exquis- using Old World techniques,” 
itely detailed pieces that were says Kaléh. “They’re wet-cast 
swivel installed on your lift, you can made of cast stone. It didn’t take and hand-detailed. It’s the crisp- 
long for him to begin represent- _ ness of the details that sets 
ing the line, and adding to it,in _ them apart.” Now they can all 
the United States. be viewed under one roof at 
The fountains, urns, mantels, _ his recently opened shop, 
floor pavers and architectural Kaléh Design Collection, in 
stainless steel and are available through elements, which can be used in- | West Hollywood. 





With our unique automatic 


always have the perfect view. 


Inca plasma lifts are made of 


your audio/video installer, interior 


designer or cabinetmaker. 





Shining Through 


Ask ab h “Plasmita” 
Fe eee ea tee anaeaiaS ay When Bennett and Judie Weinstock 


lift designed to handle smaller needed a stained-glass window (right) 


screen dimensions. for their Philadelphia residence, they 
turned to the “Old World craftsmanship” 


ats \ ie hes of Willet Studios. The century-old firm, a 
4 ) < 


division of Hauser Art Glass, has restored 





ab RP OR AT 0 N. Tiffany windows and completed work for 
a iasctersiok Ailtomatian” religious buildings around the world. 





(310) ee ve |  Willet Studios, 10 E. Moreland Ave. 
www.inca-tvlifts.com Philadelphia, PA 19118; 215-247-5721 
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A BROWN JORDAN INTERNATIONAL COMPANY 
800.743.4252 * www.brownjordan.com 











































































Downsview c abinetry collection 


is avail through authorized 


kitchen design showrooms 


SCOTTSDALE AZ 
Downsview of Scottsdale (480) 563-2577 


BEVERLY HILLS CA 
Downsview Kitchens (310) 858-1008 


COSTA MESA CA 
Kitchen Spaces (714) 545-0417 


DEL MAR CA 
Kitchen Studio Del Mar (858) 350-5995 


MONTEREY (Seaside) CA 
Kitchen Studio of Monterey (831) 899-3303 


SAN FRANCISCO CA 
Kitchen Studio 150 (415) 864-5093 
SAN RAFAEL CA 
Lamperti Associates (415) 454-1623 
DENVER co 
Wm Ohs Showrooms, Inc (303) 321-3232 
VAIL (Edwards) co 
Wm Ohs Showrooms, Inc (970) 926-1355 
NEW CANAAN CT 
Kitchens By Deane (203) 972-8836 
STAMFORD cT 
Kitchens By Deane (203) 327-7008 
DANIA (Dcota) FL 
Downsview Kitchens (954) 927-1100 
NAPLES FL 
Downsview Kitchens (239) 262-1144 
ATLANTA GA 
Design Galleria (404) 261-0111 
HONOLULU HI 
Details International (808) 521-7424 
CHICAGO (Barrington) IL 
Insignia Kitchen & Bath (847) 381-7950 
CHICAGO (Highland Park) IL 
nuHaus (847) 831-1330 
LOUISVILLE (Prospect) KY 
Signature Kitchens (502) 292-0645 
BOSTON (Wellesley) MA 
Wellesley Kitchens, Inc (781) 237-5973 
WEST BOYLSTON MA 
Kitchens by Design, Inc (508) 835-6300 
BIRMINGHAM MI 
Kitchen Studio (248) 645-0410 
MINNEAPOLIS MN 
North Star Kitchens, LLC (612) 375-9533 
ST. LOUIS (Des Peres) MO 
Cutter’s Custom Kitchens (314) 965-5700 
CHARLOTTE NC 
Design Studio (704) 541-1189 
MORRISTOWN NJ 
Leonardis Kitchen Interiors (973) 829-7112 
LAS VEGAS NV 
Ebéniste, Inc (702) 368-2280 
HUNTINGTON NY 
Euro Concepts, Ltd (631) 493-0983 
NEW YORK NY 
Euro Concepts, Ltd (212) 688-9300 
MT. KISCO NY 
Empire Kitchens (914) 242-9011 
CLEVELAND (Willoughby Hills) OH 
Faralli’s Kitchen & Bath (440) 944-4499 
TOLEDO OH 
Jan Merrell Kitchens (419) 246-0991 


PHILADELPHIA PA 
Joanne Hudson Associates (215) 568-5501 


DALLAS ™X 
Redstone Kitchens & Baths (214) 368-5151 
SAN ANTONIO TX 
Palmer Todd) Inc (210) 341-3396 
WASHINGTON D.C. (Herndon) VA 
Design Solutions, Inc (703) 834-6121 
SEATTLE (Redmond) WA 
ce's Cabinetry by Design (206) 443-2271 
MADISON wi 
s of Distinction, Inc (608) 271-1313 
CANADA 
CALGARY AB 
Empire Kitchen & Bath 3) 252-2458 
VANCOUVER BC 
Kitchen Space Inc (604) 681-5994 
TORONTO ON 
Downsview Kitchens (416) 481-5101 
TORONTO ON 
Yorkville Design Centre (416) 922-6620 
MONTREAL PQ 
Multiform Kitchens (514) 483-1800 
INTERNATIONAL 
DOMINICAN REPUBLIC 
Cocinas + Disefio 


PUERTO RICO 


Cocinas + Disefio 


(809) 530-5663 


(787) 721-5555 
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Harley Earl was here. 





When first introduced by 


legendary GM design guru 


Harley Earl, the tail fin was 


the ultimate expression 


of forward thinking. 


It was just One more touch of 


flair that helped Buick stand 


out on the American road. 


And while the tail fin may no 


longer be in vogue, Harley’s 


unique brand of forward 


thinking has never gone 


out of style. 





THE SPIRIT OF AMERICAN STYLE” 


buick.com 


©2002 GM Corp. All rights reserved 
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is housed in an | 8th-century building with a fireplace 
















that helps to create the cozy atmosphere in which 
Helen Gardiner displays her clutch of mainly Scottish 


antiques. “Chunky, well-made” country furniture, 





tan blankets, French linen sheets, “proper old leather 
books” and kitchen canisters (left) are chosen because 





“they’ve been utilized and have a flavor attached,” she i 






says. Her wares attract clients such as Nina Camp 
who pops in while visiting Inverness each summer. 





Gardiner & Gardiner, 2 High St., Cromarty, Black Isle 
Scotland; 44-1381-600-853 i 


Decorative items casu-) 
ally displayed, left, at 9 
Gardiner & Gardiner © 
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215.679.2222 
» www.richardschultz.com 














arol Bruns likes a chal- 

lenge, and she seems to 

have met her match. 
“It’s not easy to work with met- 
al,” she says. “I like that it resists 
you—mightily.” It appears that 
she has come out ahead in the 
struggle, as her distinctive metal 
furniture, light fixtures and archi- 
tectural and decorative elements 
have caught the eye of designers, 
including Sandra Nunnerley. 
“Her work is so different,” says 
Nunnerley (right, with Bruns, 
right). “It’s like buying a piece 
of sculpture.” Bruns, a sculptor 
and painter, creates custom pieces 
for designers, ranging from 
patinated-steel walls to a cast- 
bronze stair rail to drawer pulls 
(below), which were inspired by 
pre-Columbian Mexican sculp- 
tures. “With Carol, you're really 
working with an artist,” adds 
Nunnerley. “The pieces are one- 
of-a-kind.” By appointment. 0 








Carol Bruns 

61 Pearl St. 
Brooklyn, NY 11201 
718-522-2156 





Carol Bruns’s studio, 
located in Brooklyn, 

has views of the Man- 
hattan Bridge, right. 














































Experience Our Crown Jewel 
Exclusively from our Golden Age Rug Collection. 














IA Loe) Ke): 7 Neale) Roswell , MARYLAND NORTH CAROLINA 








1 Denver Georgetown Interiors Bethesda Winston-Salem 
Inc. 205.981.2311 Floor Coverings by CPA 303.722.4700 770.518.6658 . C.G.Coe & Son 301.986.5800 Salem Design 336.768.2288 
CONNECTICUT ILLINOIS MASSACHUSETTS PENNSYLVANIA 
Inc. 205.663.2310 Westport Chicago Hanover Co. 781.826.0010 date 
Jorian Rug Co. (to the trade) Dover Rug Co. 781.826.0 
A Savoy Rug Gallery 203.226.5777 319 670.0120 Natick Albed Rug Co. 610.688.2323 
FLORIDA Dover Rug Co. 508.651.3500 TEXAS 
+r, Inc. 480.941.2995 juno Beach ween Evanston Needham Austin 
INIA Minasian Oriental Rugs 847.864.1010 K.Powers & Company 781.455.0505 : 
A World of Rugs 561.776.9988 euian ck (Go thetrade) oe Alan Rug Co. 512.499.0456 
Naples mies NEW MEXICO Dallas 
riental Rug Gallery A World of Rugs 239.992.3488 Indianapolis F Santa Fe » David Truett Enterprises 214.748.755| 
GEORGIA Joseph's Imports 317.255.4230 Packards West 505.986.6089 Houston ae 
. David Alan Rug Co. 713.529.5666, 
Atlanta 
Priental Rug Gallery Rehman Oriental Rugs WASHINGTON 
404.321.5032 Issaquah 
4 M.G. Whitney & Co. 425:369.1 
Seattle 





(to the trade) . a 
M.G. Whitney & Co. 206:7 





‘jritain O.C.C. Building D, 105 Eade Road, London N4 1TJ, England Tel: 020 8800 4406 Fax: 020 8802 4149 Atlanta Perman m 6-G-12 
© All designs copyright Samad Brothers Inc. y : 




















Boston’s Bounties 


From Beacon Hill to the Back Bay, Jeffrey Bilhuber Scours the City 
Text by Susan Sheehan/Photography by Alec Marshall 

























F YOU HAPPEN TO BE JEF- 
frey Bilhuber, the New 
York designer, and your 

favorite hotel in America hap- 

pens to be Boston’s XV Bea- 
con (see Architectural Digest, 

May 2001), first you enjoy the 

luxuries of your suite, and 

then you venture out into the 
city to see what its shops 
have to offer. 

Walk down Beacon Street, 
past Charles Bulfinch’s gold- 
domed State House, turn right 
on Charles Street and left on 
Chestnut to number 73, the 
French-blue-painted build- 


continued on page 80 











The diverse market- ABOVE: The Chestnut © 
place in Boston (top) Street entrance. LEFT: 
is “exhilarating rather _ Bilhuber, left, and 
than expected,” says Todd Lynch admire a 
Jeffrey Bilhuber. 1920s American quilt. 
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CINDY | 
CRAWFORD’S CHOICE 



















































































CONSTELLATION 















The Omega Constellation is a rare blend of style and elegance, JAS 
a superb example of the watchmaker’s art. This is no wonder, since a 


Cindy Crawford assisted Omega in its design, creating the only watch she 


is proud to wear. www.omegawatches.com 





M.J. Christensen Diamond Centers 3856 £. Sahara, The Galleria at Sunset, The Meadows Mall Las Vegas, Nevada 
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RIGHT: Surrounded by 
Japanese scrolls and 
screens of “extraordi- 
nary quality,” Bilhuber 
and Judith Dowling 
discuss a 19th-century 
Korean wine bottle. 


continued from page 78 
ing that houses Stephen Score 
Antiques. “We’re in the flat 
of Beacon Hill, but not on the 
skids,” Score says. “This sec- 
tion of Chestnut used to be 
referred to as Horse Chestnut 
Street because many of these 
buildings originally served as 
carriage houses for the own- 
ers of the mansions up the hill, 
but they’re still quite elegant.” 
In the 1920s Score’s shop 
was owned by the legendary 
American antiques dealer Is- 




















ABovE: A pair of 16th- 
century wood monkeys 
sit in front of 19th-cen- 
tury folding screens 
inscribed with callig- 
raphy. “I’m deeply 
moved by calligraphy 
because of its fluidity.” 


Lert: Dowling “has 
carefully edited pieces 
that are thoughtfully 
displayed,” notes the 
designer. The cast- 
bronze Amida Buddha, 
by Fujiwara Morimasa, 
dates to 1782. 


rael Sack. It later belongee) 
to the great Boston lighting” 
dealer Louis D. Prince. The; 
Beacon Hill Architectur 
Commission keeps care 
watch over the neighborhoo i 
down to the choice of paini 
colors and signage. Scor 
could keep the fagade French. 
blue because it had been thai) 
way for decades; the same col 
or could not be used today, 
When he changed the sig 
which read “Louis D. Prine 
Antiques,” he had to use thé). 
same typography. 

Bilhuber describes Scor 

continued on page 84 















































































































Your insurance company’s-idea 
of replacement value. 














‘fortunately, most people don’t know the coverage they have until they file a claim. Our Scheduled 
aluable Possessions coverage pays up to 150% of the amount agreed upon in advance to protect [ey 


ssessions that increase in value. Most insurance companies just don’t do this. With our policy, - aa 1] 
Wen if your silverware has mysteriously disappeared and you don’t know what happened, we can Fireman's HI 


Fund | 


Mp you get it replaced or reimbursed. Call 1-888-FIREHAT for an agent representing Fireman’s Fund. Halil) 
: aa | | 











A company of the Allianz Group 
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YOU THINK | 


OF HOW ACCIDENTS OCCUR. 

HOW EVERYTHING HAPPENS SO FAST. 

HOW YOU CAN CREATE ANTI-ROLL TECHNOLOGY 
THAT REACTS EVEN FASTER. 


WOU MESTIN a \sielenmaa) VE 


THEN YOU BUILD. 








THE NEW VOLVO XC90. STARTING AT $33,350. irs te est suv in THE WorLo wit 


A ROLL STABILITY CONTROL (RSC) SYSTEM TO HELP PREVENT ROLLOVER FROM OCCURRING. AND IN THE 
UNLIKELY EVENT IT EVER DOES OCCUR, IT’S ALSO THE FIRST SEVEN-PASSENGER SUV WITH SEAT BELT 
PRETENSIONERS IN EVERY SEAT AND INFLATABLE SIDE CURTAINS IN EVERY ROW. THE VOLVO XC90. EQUIPPED 
UNLIKE ANY OTHER SUV. AND GUIDED BY CONSCIENCE. FOR DETAILED INFORMATION, VISIT VOLVOXC90.COM 


















































continued from page 80 

“the very best of American 
folk art dealers” and says he 
would “happily buy any of the 
ravishing paintings, weather- 
vanes or tavern tables” on 
display for clients with the 
sophisticated taste necessary 





Asove: Bilhuber and 
Michael R. Carter out- 
side the shop on River 
Street, the “up-and- 

coming antiques row. 


” 
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to appreciate the treasures 
Score sells. 

Around the corner, at 49A 
River Street, Michael R. Car- 
ter, of Carter & Co., special- 
izes in Continental furniture. 
Score and Carter regard Bea- 
con Hill as a village, and plac- 


Ricut: Continental 
furniture, such as a 
Louis XVI-style day- 
bed, and decorative 
objects fill the shop. 





ing a wrought iron bench out- 
side one’s place of business, 
as Carter often does, proves a 
good way to meet the neigh- 
bors. “From time to time I sell 
one, and then I put out an- 
other,” Carter says. Bilhuber 
admires Carter’s “incredibly 




















ANTIQUES ON 


Lert: Located in they 
Boston Design Cen 
the shop aa 
Continental antiques 
offers “a never-endiniie, 
supply of seduction ) 
says Bilhuber. He an 
owner Charles Spada 
examine a 19th-cent 
ry French globe. 


charming sensibility” 
would particularly like to “fin 
a home for a great Italia 
bench I saw there.” 
For all of Beacon Hi i 
quaintness—there are a 
lampposts on the brick sidé 
continued on page 6 
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continued from page 84 
walks—Bilhuber likens the 
excitement of coming upon 
River Street, with its purvey- 
ors of fine furniture, to stroll- 
ing down to Duane Street 10 
years ago and discovering the 
magic of Tribeca. 

When the designer first 
went into Judith Dowling 
Asian Art, a few blocks away 
on Charles Street, he was 
surprised to find such a shop 
in traditionally conservative 
New England. Dowling has a 
master’s degree in East Asian 
regional studies from Harvard, 
wrote her thesis on Japanese 
art and has visited Japan every 
year since, acquiring pieces 
for her gallery. “Judith Dow- 
ling has some of the great- 
est Japanese art I’ve come 
across in a decade,” Bilhuber 
says. “You can no longer find 
a similar gallery in New York. 
Most of the high-end dealers 
there are private. Judith Dow- 
ling offers folk art as well as 
more elaborate, finely tuned 
objects and shows them in a 
gallery-like setting.” He was 
especially taken with “the 
modern feeling of some of 
the 11th-century calligraphy,” 
he adds. “It reminded me of 
looking at Brice Marden’s 
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Pratesi and Burberry. Luyf 
sier is a framer who specia} 
izes in painted frames rathe} 
than gilded ones. “Seventy} 
five percent of our work | 
painted,” he says. “We stri) 
the frames. I’m partial to ney 
color strié. It enhances pic” 
tures.” Along with the hance! 
crafted frames, the galler™ 
offers 17th- through 20th” | 
century works on paper, in \ 
cluding European drawing) 
and botanical engravings. | 

“Roger Lussier is enchant \ 
ing,” Bilhuber says. “Ver 4 
Old World. Like Score ani) Mi 
Carter and Dowling, he hay y, 
the kind of shop I used t)) q 


MACHINE AGE 


Lert: The 13,000- 
square-foot showroom 
keeps Boston supplied 
with 20th-century 
furnishings. BELOw: 
Owner Normand 
Mainville has a special 
fondness for chairs and 
offers a wide variety of 


types at the shop. 
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paintings. It’s the fluidity of 
the brush that makes a Mar- 
den so beautiful. And there’s 
a pair of 18th-century screens 
for which I would love to 
find a home—whether in a 
modern apartment in New 
York or a traditional house in 
Palm Beach. This form of art 
transcends time and place.” 


A few minutes away from 
Beacon Hill, in Boston’s Back 
Bay section, is the second- 
story studio of Roger E. Lus- 
sier, who has been in business 
on Newbury Street for 30 
years—long before Newbury 
became the Boston equiva- 
lent of Rodeo Drive, with the 
advent of Cartier and Armani, 


find in New York, where the” 4 
owner and his personality} 

drove the purchases that were’ 
made. You can always find) 
something lurking there.” Bil 
huber bought “some charm> 
ing French nudes” for his) 
new residence on Nantucket 
and has been trying to put! 
continued on page 90) 
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- Marsiat FIELD’S 
-Ricn’s-Macy’s 
IRMINGHAM, AL—EIGHTEENTH ST. ORIENTAL RUGS 
OURA Hits, CA—NW Rucs 
10S ANGELES, CA—KasA@Tue RuG WAREHOUSE 
PORT BEACH, CA—Burera Home COLLECTION 
‘A BARBARA, CA—CarPETERIA 
ILMINGTON, DE—AIrBASE CARPET MART 
\CKSONVILLE, FL—Carpet Concerts 
JORTH PALM BEACH, FL—CrysTAt TREE 
ALTON, GA—CarPETS OF DALTON 
SWELL, GA—RosweELL Ruc Co, 
OUISVILLE, KY—FRANCeS LEE JASPER 
































Boston, MA—Décor INTERNATIONAL 
~ Towson, MD—ALex Cooper OrIENTAL Rucs 
Ebina, MN—REtROSPECT 
_ ASHVILLE, NC—Art & Décor 


- WILMINGTON, NC—Ga tery OF ORIENTAL RuGs 













































































W YorK, NY—ABC Carper & Home 
“YORK, NY—CENTRAL CARPET 
2ORTLAND, OR—NW Rucs 
EY, SC—Ruc & HOME 
~ Mempuis, TN—Kiser’s FLoor FasHIONS 
# Houston, TX—Marrt Camron Rucs & TaPEsTRIES 
; : ABINGDON, VA—ABINGDON RuG 
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of services available through Menill Lynch. It may not be representative of the experience of every client. Investment 
SIPC., Total Memiill, Total Meniil design and We see your financial life in total are service marks of Meni Lynch & Co. 
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WE SEE YOUR FINANCIAL 
LIFE IN TOTAL: 





MY CLIENT WANTED: To feel comfortable that he had a reliable source 
of income to lead the life he wanted throughout his retirement. 





| BROUGHT TOGETHER: Bonds, annuities and some practical advice. I 
made sure Bob’s investments were diversified across all asset classes. And 
diversified within his fixed income investments in particular. So I laddered 
his maturities and yields to give Bob the right mix of return and risk. 

We incorporated municipal bonds for tax-free income. We also set aside 
dividend income from stocks for long-term care insurance. Bob’s income 
is now more predictable. And secure. 


WE’RE PLANNING: On giving Bob confidence that he’ll enjoy the retirement 
he deserves while providing a future for his family. 





MY NAME IS: Thomas Rushing, Merrill Lynch Financial Advisor, 
Houston, Texas. 





TO MAKE YOUR MONEY WORK TOGETHER: Work with an advisor who 
sees your financial life in total. And makes it work in total. Call a Merrill Lynch 
Financial Advisor or 1-800-MERRILL. Or visit www.askmerrill.ml.com 










Merrill Lynch 
Financial Advisor 
Thomas Rushing 
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continued from page 86 
chase some Calders for clients. 

Lussier is also a designer 
and frequents Boston’s De- 
sign Center, a warehouselike 
building on South Boston’s 
waterfront that served as an 
Army induction center dur- 
ing the Second World War. 
Bilhuber took a liking to An- 
tiques on 5, one of just three 
Continental furniture deal- 
ers in the building. 

Antiques on 5’s founder, 
Charles Spada, and one of his 
assistants, Frank Hodge, make 
half a dozen trips to Paris each 
year to shop. “We only buy 
in Paris and in the States, but 
we find furniture and objects 
from all over the world when 
we're in France,” Hodge says. 

continued on page 92 
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| Stephen Score Antiques, 73 Chestnut Street, 617-227-9192. American folk art, decorative objects and fine art 


2 Judith Dowling Asian Art, 133 Charles Street, 617-523-5211. Japanese art, including ceramics, textiles, paintings and folk art | 

3 Antiques on 5, One Design Center Place, 617-951-0008. Continental antiques q 
4 Carter & Co., 49A River Street, 617-227-5343. 18th- and 19th-century Continental antiques and decorative art 
5 Machine Age, 354 Congress Street, 617-482-0048. 20th-century furniture and accessories | 
6 Roger E. Lussier Inc., 168 Newbury Street, 617-536-0069. Custom frames, 17th- through 20th-century works on paper and antique i 
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ROGER E. 
LUSSIER 


ABOVE LEFT: Bilhubé 
admires a Calder lith 
ograph in the framin’ 
workshop. Handmae¢ 
French papers, used¢ 
for matting, cover th! 
table. ABoveE: The gz 
lery has antique furn 
ture as well as frame; 
and works on paper. 
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EXCESSIVE. 
IN A ROME AT THE HEIGHT OF ITS 
POWER SORT OF WAY. 
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THE ae HIUIMMER LIKE NOTHING ELSE. HUMMER.COM 


MSRP $49,190. Tax, title, license and optional equipment extra. 1.800.REALAWD © General Motors Corp., 2003. HUMMER and the vehicle's grille design are registered trademarks of GM Corp. Partner of Tread Lightly!, Inc. 
















































































KINGSLEY-BATE 


Elegant Outdoor Furniture in Solid Teak 


cm 


TH 





The world’s finest teakwood. Uncompromising craftsmanship. Fair 


pricing. And, unbeatable service. These are the things that have 


made Kingsley~Bate America’s leading manufacturer and distributor 


of superior teak outdoor furniture since 1983. Kingsley~Bate 


furniture, built for more than a lifetime — built for generations. 





7200 Gateway Court, Manassas, Virginia 20109 


t 703-361-7000 f 703-361-7001 www.kingsleybate.com 
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continued from page 90 
“Many antiques stores primarily offe} 
brown furniture, Sheraton and Hepple 
white. We’re just as likely to hav 
Swedish painted furniture.” About ha 
of the 2,700 square feet of showroonl 
space consists of vignettes, and “the othe 
half is deliberately helter-skelter,” Hodg} : 
says. “We like the warehouse feel. If w 
buy a chair that’s nicely upholstered i 
floral pattern, we don’t touch it, but 
we buy chairs or sofas in shabby cond 
tion, we cover them in white muslin g\ 
that clients brought in by designers cajj 
more easily imagine them in their ow 
homes.” Two tiers of scaffolding on 
walls allow objects to be displayed at z 
above eye level. Bilhuber bought a gil 
iron Regency lion’s-head door knock 
there. “It’s now on a late-18th-cen 
paneled door in a home I designed i 
Greenwich, Connecticut,” he says. 
Twelve years ago Normand Mainvi 
founded Machine Age, of which Bilht 
ber says enthusiastically, “It will dra 
Boston kicking and screaming into th 
21st century by showing the best ¢ 


The shop occupies 13,000 square feet ¢ 
a warehouse in South Boston’s For 
Point Channel district, making it thi 
largest showroom with modern furnt 
ture in New England. While Mainvil 
offers his customers medical displa 
cabinets, electric fans, Sputnik-s 


piece of furniture is the chair. His cok 
lection includes most 20th-century cla 
sics: chairs by Charles and Ray Fame. 
Mies van der Rohe, Carlo Scarpa, Alva 
Aalto and Florence Knoll. “To me, if 
the most perfected piece of furni 
there is,” Mainville says. “And the way) 
person sits on a chair, their notion 
comfort, is a very subtle reflection of 2 
individual. If all the furniture and o 
jects gathered here could talk abot 
their lives, it would be a great party.” 

After wending his way through Bo 
ton’s neighborhoods and discovering 
pieces in a barrage of periods and style 
Jeffrey Bilhuber finds a common threa} 
in the expertise of the proprietor} 
“When I shop in any city, it’s the know# 
edge and personality of the shop owneili 
that keeps me coming back, and that/jM 
absolutely the case in Boston,” he say 
“The shops are autobiographical.” 1 | 












|tured: Mahabad Ruby—To order our NEW catalog “Return Home to Armenia” or locate the Tufenkian Armenian Carpets dealer nearest you, 


jt tufenkiancarpets.com/564a or call 800.475.4788 dept. 564a. ©Tufenkian Carpets protects all of its original designs with US.and International copyrights. 
| 


can see this carpet, San Francisco, CA—GaLLERIA N. Palm Beach, FL—CrystaL Edina, MN—Cyrus Carpets Summit/Red Bank, NJ— Westbury, NY—Home & Pittsburgh, PA—WeissHouse 
more Tufenkian Armenian FLoors Tree CarPeT & FLOORING Durham, NC—The Persian J.K. BEorOsiAN & Sons FLOORING GALLERIA Providence, RI—Faiy’s 

els at the following dealers: Denver, CO—F.oorcoverincs Chicago, IL—OnientaL Rues Int'L Carpet E. Hampton, NY—James Kicran Oklahoma City, OK— Memphis, TN—A.an’s ORIENTAL 
Angeles, CA—TureNKiAn By CPA Kansas City area, KS—Munoy Nashua, NH—Persian Ruc GALLery Pine, INC. Moorman’s Distinctive CARPETS Rucs 

HARPETS Greenwich, CT/ & Yazoi Oriental Rucs Bergen County, NJ—TuFENKIAN New York, NY—Scorr JorDEN Portland, OR—Turenkian Racine, WiI—PonrteRr’s oF RACINE 
ft Springs, CA—Fioorstyues New Rochelle, NY—A.T. ProuolAN New Orleans, LA—Maximituan’s CARPETS FURNITURE, INC. Carpets 

| Diego, CA—Ourraccous Int’. Washington, DC—Desicn Center Int’. SHOWROOMS Metuchen, NJ—Schwartz New York, NY—Turenkian Philadelphia, PA—Marc 

|Francisco, CA— Carpets Scarborough, ME—Moucauan Design Showroom: rise ony CARPETS Puituips Decorative Rucs 
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Graceful Gilt Furnishings Influenced by a Seminal Paris Exposition 


By John Loring 


GAIN, THERE’S A GREAT 

greed for gold—rich 

yellow gold and hoards 

of it.” This style dictum 
came from legendary Vogue 
editor-in-chief Edna Wool- 
man Chase. In an October 
1937 editorial, she identified 
a new golden trend that strove 
to be “profligate, personal, 
and entertaining,” as well as 
“strong, simple, and modern.” 
Gold’s ascendance that year 


94 


was inspired by the landmark 
1937 Paris Exposition Inter- 
nationale des Arts et Tech- 
niques dans la Vie Moderne, 
whose style would set the 
tone for jewelry and furni- 
ture design in the 1940s as well 
as much of the 1950s. 

The Palais de Tokyo, a 
great surviving landmark of 
the exposition, sits on the right 
bank of the Seine opposite 

continued on page 100 





RiGut: Persan Lamp, 
Jean Royere, 1952-53. 
Gilt iron and rhodoid; 
70%" x 314". Royere’s 
poetic shapes embody 
the sparse style of 
midcentury gilt-metal 
furnishings. Galerie 


Jacques Lacoste, Paris. 


BELOw: Side Chairs, 
René Drouet, circa 
1940. Gilt iron; 344" x 
18%". Fanciful swirls 
define two chairs. Liz 
O’Brien, New York. 
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2004. To start your trip, call your travel agent or 1.800.7.CUNARD or visit www.cunard.com 
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paella, sangria and friends 
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siesta. 


Vacation at Home. 11 



































Call 800 767 7738 for brochure or visit our website at www.henryhalldesigns.com 


| Fine outdoor furniture available nationwide through architects and interior designers. | 
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Far Lert: Mirror, Gil- 
bert Poillerat, 1940s. 
Gilt iron and mirror; 
32" x22". A golden 
sunburst. Galerie Yves 
Gastou, Paris. LEFT: 
Mirror, Gilbert Poille- 
rat, 1948. Gilt iron and 
mirror; 634" x 314".A 
branch motif. Pruskin 
Gallery, London. 
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continued from page 94 ; 
the Eiffel Tower. With its 
graceful and languid reclin- } 
ing statues and almost orna- 
mental columns supporting 
the wafer-thin roof above f 
the central terrace, the palace 
is a triumph of sybaritic hor- 
izontality standing in con- 
trast to the brute verticality 
of the 984-foot-high iron tow- 
er across the river. 

The 1937 designs were both 
a reaction to the often ex- 
cessive ornamentation shown 
at the 1925 Paris Exposition 
des Arts Décoratifs et Indus- | 
triels Modernes and a natural 
outgrowth of the Great De- 
pression, with its tightened 
purse strings. i 

By 1937 the influences of | 
the Bauhaus and modernism 
had tempered the ornaments 
of Art Déco but not the 
French passion for elegance; 
the Depression had demand- 
ed design solutions that pro- 
vided maximum visual effect 
at minimal expense; and, of 
course, 1930s Surrealism had 
opened the way to vaulting 
fantasy in design. 

In fashion and accessories, 
as shown in Emile Aillaud, 
Etienne Kohlmann and Max 
Vibert’s dreamscaped Pavillon 
de l’Elégance at the 1937 ex- 

continued on page 102 








Lert: Settee, French, 
circa 1940. Gilt iron; 
35"x 48". A slim settee 
has the openness and 
grace of the period. 
Skyscraper, New York. 
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continued from page 100 
position, all this resulted in 
the launch of jewelry that 
abandoned the lavish and 
costly platinum-and-diamond 
configurations of the early 
1930s (so well suited to the 
platinum-blond goddesses of 
Hollywood films) in favor of 
oversize scrolls, spirals, swags, 
ruffles, feathers, leaves and 
volutes of yellow gold set 
with colorful semiprecious 
stones better suited to the 
1940s pocketbook. 

On the home furnishings 
front, even though many of 
the influential designers had 
also figured prominently in 
the 1925 Art Déco movement, 
the design direction changed. 
It turned away from the ex- 
pensive exotic woods, ivory 
inlays, carved and lacquered 
details and floral extrava- 
gance prevalent at the 1925 
exposition to sparse designs 
in gilt metal with a new 
openness, fluidity and grace. 


The new silhouettes of this 
trendsetting gilt-metal furni- 
ture appeared to have sprung 
from the hands of calligra- 
phers, musicians and jewelers 
rather than those of archi- 
tects and interior designers. 

The style’s direct relation- 
ship to the fashions and jewels 
of the Pavillon de l’Elégance 
is exemplified by the highly 
mannered—and, at its best, 
surrealistically inclined—work 


of Gilbert Poillerat. The pre- 
eminent practitioner of the 
art of gilt-metal furnishings 
in the 1940s and 1950s, he 
had devoted his myriad tal- 
ents to accessories and jewel- 
ry for Paris couturier Jacques 
Heim before turning to 
the creation of the fanciful 
swimming pool doors for the 
design icon ocean liner Nor- 
mandie in 1935. Poillerat’s ex- 
cursion into jewelry and 


Far Lett: Grille, 


Console, André Hamel 
Ramsay, circa 1938. 
Gilt iron, blue opaline 
and marble; 364" x 
82/4". An ethereal gilt 
table rises from a mar- 
ble base. Galerie Yves 
Gastou, Paris. 


ocean liner design was the 
logical extension of a path 
that began when, after his: 
1921 graduation from the 
Ecole Boulle, he spent six: 
years working with metal fur- 
nishings great Edgar Brandt, | 
who had also made gold 
jewelry and worked on the 
ocean liner L Ile-de-France, | 
and whose influence on Poil- | 
lerat and 1940s style cannot} 
be overestimated. 


Other significant contrib- | 


utors to the 1940s gilt fur- 
niture style include the for- 
mer protégé of Art Déco) 
god Jacques-Emile Ruhlmann, . 
Raymond Subes, who in 1925 | 
continued on page 104 ' 


Tour Eiffel Side Table, 


Richard Desvalliéres, 
circa 1925. Gilt iron; 
36%" x 404". Swags and 
scrolls are character- 
istic of Desvalliéres’s 
work. Calderwood 
Gallery, Philadelphia. 


Jean Royere, 1947. 
Iron, gilt iron and glass; 
10%." x 28%". An open 
mesh pattern pays 
homage to the famous 
landmark. Galerie de 
Beyrie, New York. 
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_hinoise Blue, a distinctive 
pattern with elegant leaf and 
ribbon borders, is derived from 
18th century Chinese Export 


Porcelain. It is offered as a 





dinner service, and a collection 


of decorative accessories. 





The center images are 





# ~—s reproduced from 18th century 











patterns by Haroldt, a master 





who originally inspired 


| early painters of 
ceacencenseenentores ce cgi I Hi 


SS 


\/  Meéissen’s elaborate 





 @©~— decoration. Chinoise 








: Blue’ versatility makes it 





ideal for quiet evenings 









at home, a formal 
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dinner setting or the 





; board room. 














Mottahedeh and Co., Inc. 225 Fifth Avenue New York, NY 10010 1 ill 


For the store nearest you, call 1-800-242-3050 or visit us at www.mottahedeh.com 
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Cornflower Garland 
Licensed by Monticello 










Imperia | 
Licensed by © 
Williiamsbur 
Blue | § 
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Duke of Gloucester 
Licensed by Colonial 
Williamsburg 





— Mottahedeh and Co., Inc. 
iy 225 Fifth Avenue 
New York, NY 10010 
For the store nearest you, 
call 1-800-242-3050 or visit 


www.mottahedeh.com 
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(Barl ae rie) Exceptional teakwood outdoor leisure furniture. Available through Architects and Interior Designers. 1+800+ 451+ 7467 


Manufactured from plantation grown teak. Recipient of seven international design excellence awards. www.teak.com 

















Braintree England 
Since 1920 
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Irish 18th century side table, 
frieze having shell in centre with 
acanthus either side, cabriole legs 
having acanthus carving on 
knees ending in feathered 
trifid feet. Circa 1760. 
53” wide, 29” deep, 31” high. 


NN pera Wey me 













O'Sullivan Antiques 


51 East 10th Street New York, N.Y. 10003 Tel: 212 260 8985 Fax: 212 260 0308 
43-44 Francis Street Dublin 8, Ireland Tel: 454 1143 / 453 9656 Fax: 454 1156 
http://www.osullivanantiques.com e-mail: info@osullivanantiques.com 















Amdega Conservatories, handmade in England 
since 1874 from the finest timber and glass. 


Amdega and Machin design offices throughout the 
USA and Canada. Please call 1-800-449-7348 
Www.amdega.com 

All other countries call +44 1325 468522 
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continued from page 102 

and 1937 showed off scrolling gilt forged- 
iron pieces of a directness and simplic- 
ity much in sympathy with traditional } 
French ironwork of the Middle Ages } 
but still in tune with the richness and 
elegance of Art Déco. Richard Desval- 
liéres, a protégé of Louis Siie’s, pro- 
duced metalwork that incorporated his. 
mentor’s omnipresent swags and leafy 
scrolls. Also important to the move- 
ment was René Prou. Considered in his 
early 20s a leader of modern taste for 
his ability to decorate without orna- § 
ment, Prou progressively simplified the » 
adamantly linear, almost skeletal style » 
of his discreetly sophisticated 1940s | 
gilt-metal furnishings. René Drouet, a 
disciple of Maurice Dufréne’s, designed 
gilt-metal chairs composed of a few in- 
terlaced tapering lines that have come 
to symbolize both his fanciful latter- 
day Art Déco style and 1940s style in 
general. A final influential contributor 





The influences of 
modernism tempered the 
ornaments of Art Déco 
but not the French passion 
for elegance. 





to the style was Jean Royere. By creating 
poetic, eccentric and sparse designs in 
metal, with modified Greek keys and 
“Yo-yo” feet, he reduced metal furniture 
to its simplest but perhaps most intrigu- 
ing expression. 

Royére’s weblike Tour Eiffel tables 
playfully comment on the evolution 
of 1940s style by referring not really to 
Gustave Eiffel’s massive tower but to its 
evanescent shadow. 

Regrouping after World War I, the 
leading designers of gilt furnishings ex- 
hibited together for the last time at the 
Louvre, in the Pavillon Marsan of the 
Musée des Arts Décoratifs, in 1948. 
They appeared to have followed the 
direction noted by Edna Woolman 
Chase in 1937. Their designs encom- 
passed the “profligate, personal, and en- 
tertaining.” They were also “strong, 
simple, and modern,” qualities that ex- 
plain their great popularity today. O 















IN THE HISTORY OF FURNITURE DESIGN AND CRAFTSMANSHIP. THEIR GREAT AMERICAN | 
| 


UNIQUELY AMERICAN 


AT A TIME WHEN LOVE LETTERS WERE COMPOSED ON NEWFANGLED MACHINES, GUSTAV 
AND LEOPOLD STICKLEY STRUCK DOWN THE STATUS QUO AND WROTE A NEW CHAPTER 


GENIUS DEFINED A SIGNIFICANTLY ENDURING STYLE - THE MISSION OAK COLLECTION, A 
O)V/ a Ae OWN SUES EIGN INTO) UNO) GO) RN 1a ID ZOLUI MO) AN ANTHOLOGY OF STICKLEY 
MASTE RWORKS. CALL 315.682.5500 TO ORDER A FULL-COLOR CATALOG OR TO LOCATE THE 
STICKLEY DESIGN SHOWROOM NEAREST YOU. 


Jd 


tickle 


All you'll ever FZ want in a home 


L. & J.G. Stickley, Inc. Stickley Drive, P.O. Box 480 Manlius, NY 13104-0480 www.stickley.com 
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Anthony P. Browne 


Touring with the Bee Gees and Designing for Oprah—an Incomparable Journey 





By Nicholas von Hoffman 


N THE COURSE OF HIS LIFE, 
Anthony P. Browne has 
come up short in one cat- 

egory, and perhaps only one. 

He lacks a dachshund named 

Von. He has two three-and- 

a-half-year-old dachshunds, 

Otto and Bismark, so the ab- 

sence of Von is glaring. There 

are no plans, however, for a 

third, “because two are hassle 

enough,” although he adds, 

“T have a friend who has one 

named Ludwig Von Jenks.” 

An admitted dogaholic, 














“My look is grand but 
super-comfortable,” 
Anthony P. Browne 
(left) says. Before be- 
coming a designer he 
worked as a tour man- 
ager for the Bee Gees. 


“Anthony is a master 
at putting colors to- 
gether,” says Oprah 
Winfrey. “When he’s 
finished, the whole 
room rises up to meet 
you.” BELow: The 
drawing room at Win- 
frey’s Indiana farm. 





Browne takes the boys all’ 


over the country in the pur- 9 
suit of his interior design )# 
practice, something that is | 
comfortably done if you have | 


your own plane. “They jump 
into their seat and sleep the 


whole way, even to Califor- ¥ 
nia,” he says. “In Montecito, | 
I 


where I go for Oprah, I stay 


at the San Ysidro Ranch, and | 
they put my name outside» 


} 
| 
/ 


my cottage, and below it they 9 


put ‘Otto’ and ‘Bismark.’” 
The British-born Browne ' 
is the descendant of a color- | 
continued on page 108 
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i continued from page 106 

I ful Anglo-Irish family that 
goes back to the dawn of 
time. The family’s presence [=== 
in Ireland is explained by a_ | 
letter written in 1585 by John 
Browne, an ancestor of An- 
| 





thony’s. “I am the first En- 
glishman that in the memory 
of man settled himself to 
dwell in the County of Mayo,” 
he wrote. “While I was Sher- 
iff here [1583] for sundry dis- 
| orders committed by Mac 
| William and his bad sons, 
Ih | and by Edmund Burke, the 
tanist, and his rebellious 
sons, I took them both pris- 
oners at one time, and made 
{I them deliver me their sons 
for pledges to Her Majesty 
| [Queen Elizabeth I] for their 
| good behavior; since that, 
they never loved me, but I 
| 
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— 
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a de & 


See SE 


ese? 


| thank God the dutiful people 
Ik | do love me ever; and I doubt 
| not but to do well there.” 

| Browne and his brother 
and sister had what might 
have been horrid Dickensian 
Ik childhoods but weren’t at all. 





mother ran off and got mar- 
ried to someone who didn’t 
want us, so we were brought 
| up by guardians. We were 
| | very lucky to have fabulous 

guardians. They lived in Lon- 








ABOVE: Browne first : 
saw cieldiamineonn don and spoiled us rotten.. 


at sunset. “It flooded I went to boarding school 
with color; that’show in England, so that’s a big} 
I decorated it.” Chair chunk out of one’s childs 


tripe from Zoffany. 
ee ee Eanes hood,” he recalls. “And I was § 


Colefax & Fowler. crazy about horses, so a lot 
of holidays I would spend at 
riding school.” 

The designer says he hated 
school and never thought se- 
urine Polyol pig 

Oprah’s special posses- Dp cine 

sions,” Browne saysof one of those splendid red- 

Harry Roseland’s To the and-silver-clad horse guards { 











ieee oie eet jogging alongside the queen's } 
He’s also designing carriage. “I was going to go | 
her California house. continued on page 110 ) 





| “My father died in the war 
| when I was three, and my 
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Ricut: Marshall D. 
Smith’s Comics in 
Cairo hangs alongside 
other works over the 


sofa. “Everything in 
the room has a special 
meaning for Oprah 
and me,” says Browne. 


continued from page 108 

into the army originally,” he 
explains. “This was all to 
please my grandfather. All of 
my family was military. I went 
for my interview with Field 
Marshal Lord Harding to se- 
cure a place as a Life Guard. 
And then my grandfather died, 
and I immediately dropped 
the subject. He would have 
actually died earlier if I had 
told him I wanted to be an 
interior decorator.” 

Browne’s interest in design 
had begun early, but he kept 
his vocational yearnings to 
himself. “The parents of one 
of my best friends at school 
were having their house dec- 
orated by John Fowler. I 
went there and was fascinat- 
ed, and then I took myself off 
to London, snooped around 
the shops and bought every 
book on design. But I never 












































= 
told anybody, and no one ever 
suggested that I do it profes- 
sionally.” But that Browne had 
a gift was recognized infor- 
mally from the time he was a 
teenager: “When I was 14,” he 
says, “people would call up and 








say, ‘We’ve got a couple of new 
prints. Could you come over 
and help us hang them?’ If 
friends were doing a house, I 
would give my opinion, and it 
seemed to be right quite often, 
so it was completely natural. 





“Even though I knew ex- - 
actly what I wanted to do, I | 
wasn’t in the state of mind to » 
do it,” he continues. “I thought J} 
that interior design was rather ~ 
a sissy job. It was regarded as + 

continued on page 112 ' 


Far Lerr: “I tried to 
create what takes gen- 
erations to achieve,” 
the designer said 
about the living room 
of a Kentucky house 
(see Architectural Di- 
gest, October 1989). 













Lert: Browne’s design 
for a residence out- 
side Baltimore (AD, 
May 1987) first drew 
Winfrey’s attention to 
his work. The carica- 
tures give the sitting 
room a clublike feel. 
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continued from page 110 
frivolous and unmasculine, 
and I have to admit that that 
concerned me. But I couldn’t 
help doing it because I was 
good at it, though my fam- 
ily would have looked at it 
as equal to being a florist or 
a hairdresser. In those days 
there were a small number of 
great designers, but it wasn’t 
like today, when it’s perfectly 
acceptable and there are mil- 
lions of designers.” 

Browne’s first serious, pay- 
ing job could hardly have been 
more removed from interior 
design. “I worked with the Bee 
Gees. I started out as a per- 
sonal assistant to Robert Stig- 
wood. He and Brian Epstein 
headed the company.” Ep- 
stein’s name, of course, is for- 
ever linked to the Beatles. As 
Stigwood didn’t actually trav- 
el with the Bee Gees, Browne 
was made world tour manag- 
er. “It was a big responsibility 
because you had to make sure 
that everything was done as 
he would have expected it to 
be done. I met the Beatles, the 
Beach Boys, all the bands— 
it was wonderful.” 

Nevertheless, there came a 
time for Browne to take up 
his life’s work. “My guard- 
ian had a company called 
Starcraft, which was one of 
the top firms for cleaning 
and restoring tapestries and 
valuable textiles. Colefax & 
Fowler sent their clients to 
us. I got to see a lot of their 
houses, and I would get rath- 
er friendly with these cli- 
ents, and they would ask 
my advice.” 

Many Brits love New York, 
but Browne has made Wash- 
ington, D.C., his home. The 
move from London occurred 
when “Colefax & Fowler rang 
me up and said, ‘We have a 
very, very important client, 
and we have to take down the 
curtains in her apartment in 
London, and no one knows 


how to put them back up.’ 
That client was Evangeline 
Bruce,” one of the prominent 
names of Washington soci- 
ety. “She was responsible for | 
bringing me to America.” 

The designer soon began || 
to work for the late Kath- | 
arine Graham and other im- 9 
portant Washington residents. F 
Now he finds himself not back | 
in show business but with a 
show business clientele, of | 
whom none is more famous | 
than Oprah Winfrey. 

“There was a house I did | 
many years ago just outside | 
Baltimore. She tore a picture » 
of it out of Architectural Di- 
gest and kept it folded up) 
in her bottom drawer until | 
years later. Oprah showed | 
me this faded and crumpled- 
up photograph of this sitting | 
room that I had done, and | 
she asked me to do her new | 
farm in Indiana.” So some- 
times it’s not who you know » 
but what you read. 

Winfrey is particularly | 
pleased with Browne’s design 
of the drawing room, a sun- 
set-hued space lined with fa- - 
vorite artworks. “It’s the most - 
comforting room at my farm | 
for me,” she says. “In it ?m | 
grounded by the painting of © 
the slave woman over the 
fireplace. I find it beyond 
ironic that the painting is | 
called To the Highest Bidder 
and that I was the highest 
bidder for it.” 

What with his client list, 
Browne does not lack for } 
work. “To be perfectly hon- 
est, I’m probably the first in 
the family who has had to go 
out and earn money. The 
others have lived off it— 
that’s why there’s so little left. 
But I love my work. I always 
say to people that I’ve never 
worked a day in my life, be- | 
cause to me it’s not work at © 
all.” Bismark and Otto aren’t i 
doing too badly either. 0 
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Alessi Introduces a Line of Coffee and Tea Services by Up-and-Coming Architects 
By Joseph Giovannini 
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\) WILL ALSOP 
The British architect’s 
| contribution to Alessi’s 
Tea & Coffee Towers 
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TOM KOVAC 
BeLow Lerr: The Mel- | 
bourne-based Kovac’s 
flowing style finds ex- 
pression in his submis- 
sion, which suggestsan | 
otherworldly topogra- | 
phy paired with its own 
watery reflection. 
collection of tea and SHIGERU BAN . 
coffee services is, like Bulow: Farnenian 
his buildings, marked muah : 
| by vibrant colors and ae pices 
| ? 
i nniomdiodex foonts, such as cardboard and 
paper, the Japanese 
| architect imagines the 
"| coffee/tea service as a 
5 Js set of sleek cylinders. 
N ITALY, WHICH EXPORTS 
beauty the way some oth- 
| er countries export oil, 
i bellezza is both a business and 
i a way of life, and design ex- 
ists in a continuum “from the 


) city to the spoon,” to cite a 
phrase coined by the midcen- 
tury Italian architect Ernesto 
Rogers. The Italians have long 
resisted any official line of de- 
I marcation separating archi- 

tecture from, say, tableware, 
| and architects often cross cis- 
| ciplines to create small 


i continued on page 11 ¢ ies 
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counts a number of 
skyscrapers among its 
commissions; its cof- 
fee service evokes an 


urban skyline. 


The Triennale in Milan, the 
Italian housewares manufac- 
turer Alessi will unveil a new 
limited-edition collection of 
tea and coffee services in It- 
aly’s latest interdisciplinary 
venture, in which 22 of the 
world’s most promising and 
provocative architects pour 
spirited aesthetic tempests 
into teacups. 

Within the Italian panthe- 
on of design patrons, Alessi 





| DCM continued from page 114 has for three generationscom- ‘Tea & Coffee Piazza, a collec- 
| [ApovE: Dhe firm fore ders of industrial design for missioned the country’s best _ tion of silver pots and servers 
mally known as Den- the tabletop. This April, at and brightest to bring ele- arrayed on a tray. 

| ton Corker Marshall 


gance to the table. The com- 
pany has survived and thrived 
on successive fashion waves, 
from classic modernist be/ 
disegno of the 1960s and ’70s 
to unruly, sassy Memphis in 
the 1980s. Alessi has even gen- 


erated waves of its own. In 


1979 Alberto Alessi, the com- 


pany’s managing director and 
general manager for design, 
invited 11 emerging interna- 
tional talents to create the 
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Until then, the world of 
Italian design had tended to 
greet outsiders warily: Alber- 
to Alessi opened up the club» 
to international talent, chang- | 
ing the insular way that the | 
Italian design establishment!) 
operated. “Today is another » 
time, and I wanted to explore | 
the world of new architects \ 
who haven’t had the chance }| 
to show how they would bring 1 
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continued on page 118 \) 















































SANAA GREG LYNN 

Lert: The cups and ABovE: Lynn, whose 

decanters designed by _ practice, FORM, is 

Tokyo-based archi- based in Los Angeles, 
tects Kazuyo Sejima uses cutting-edge 
and Ryue Nishizawa, computer technology 
working together as to design fluid, exotic 

: SANAA, calltominda forms with biomor- 

| still life of pears. phic underpinnings. 

| 












MALY Bed, 
Design: Peter Mal 
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IUSA Atlanta, Boston, Chicago, Cincinnati, Dallas, Des Moines, Detroit, Houston, Indianapolis, 


231 


Las Vegas, Los Angele Miar 


i 
Minneapolis, New Orleans, New York, Philadelphia, Pittsburgh, St. Louis, Sacramento, San Francisco, Scottsdale, Seattle, Washington Dt 


Westport CT CANADA Calgary, Edmonton, Laval, Montreal, Ottawa, Toronto, Vancouver, Winnipeg AND Bermuda, Mexico City, Puerto Rit 




























































































| 
| 
| 
| 
































il =: 2 oO EEE EOOAESVv_____ 




















in Notebook 








cor:inued from page 116 

a fresh eye to the domestic landscape,” 
he says. “We want to find the next Mi- 
chael Graves and Aldo Rossi, new tal- 
ents not only for architecture but for 
product design.” 

In addition to offering a design of his 
own, Milanese architect Alessandro 
Mendini curated the first list of archi- 
tects for Alessi, and he has returned 


with a new roster that includes partici- 
pants from the United Kingdom, Asia, 
the United States and Australia. Two 
decades ago the Piazza collection was 
fabricated in silver, but this time the 
materials include titanium, porcelain, 
glass, plastic and wood. 

No dominant theme has emerged, but 
it’s clear that the 2003 Tea & Coffee 





NNEALS OUTDOOR FABRICS @RES 


SEE 


SOLUTION-DYED 


SEA § 


ACRYLIC SHMBIERS 


Perennials proudly 
presents solution-dyed 


acrylic sheers designed to 


withstand fading and UV 


degradation. See Sea™ provides sheer 


casement textile options for a wide range 


~ of contract and residential applic 


~ appropriate for outdoors or any installa 


rays. For more information, call Us at 
888.322.4773 or visit us 











Towers collection has been influenced 
by postmodern tropisms—toward irony, 
allusion and appropriation—that have: 
left their mark on the culture over the: 
last 20 years. France’s Dominique Per- 
rault has produced a severe Euclidean 
design with geometric handles, and} 
Wiel Arets & Associates of Holland cast 
their teapots and coffeepots as dark sil- 
houettes encased in transparent resin. & 
Japanese architect Toyo Ito imagines a) 
round lake on which float small porce- 
lain cups with handles shaped like frogs., 

If the 1979 group was inspired by the! 
concept of the piazza, some of the ar- 
chitects this time have piled the parts 
into high-rise configurations. For easy. 
handling, the Dutch group MVRDV- 
has indented a tall canister made of stack- 
able containers. Hong Kong’s Gary 
Chang presents a skyline of abstract 
high-rises, and the Australian firm DCM 
has composed a leaning, tapering tower} 
of fitted pots with handles akimbo. 

Two decades ago most of the draw- 
ings were done by hand, but now almost 
all of them have been executed on com- 





"We want to find 
the next Michael Graves 
and Aldo Rossi.” 





puters. With their new digital powers, | 
some architects—including Greg Lynn, | 
of Los Angeles, and UN Studio, of Am- 
sterdam—have produced rounded or- 
ganic forms; others, like Thom Mayne, 
also of Los Angeles, have created hybrid 
shapes that mix the curved and the an- 
gular in complex, involuted contours. | 
(The sets will be exhibited in the Unit- 
ed States at New York’s Max Protetch 
Gallery in May; later this year they will 
make their way to the San Francisco 
Museum of Modern Art.) 

“We knew not to overdemand and} 
overdiscipline the architects, saddling: 
them with the constraints of the tech- | 
nology,” notes Alessi. “We wanted them 
to feel free to open the doors of their} 
dreams. I strongly hope to find new tal- 
ents who will be able to interpret the 
spirit of our times. We’re trying to gen- 
erate the unusual.” 0 
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Ifyou want the world’s finest bed, you have two-choices, England, Scottsdale, 













Vi-Spring, Hand-crafted in England for over 100 years, 
“As Seen on Fine Living TV” 


\ perfect night's sleep on the world’s finest bed is made of a number of things: More wire than any other bed with almost two mileS.of vanladium-treated pretiaaae 
grade i i050 individual coils wrapped: in calico,cotton, Honeycomb nesting of these coils to eliminate giNennly. 55,pounds of t-natuealfthe 
cludin at ASTM cashmgye, soft New Zealand lambswool a rich cotton dalfiom re American deep Sout if Belgium woven damask 
igs in nineeenth-centufy Gothic Nesins, Hand-tufting bySecond and tid gener igh dllismen, Hand side- sithingena age old caf that eliminates these of 
tal border strips anda’. And not om iota of flat. I ts England’s Vi-Spring matress, 
Exclusively in the United States at Bedroom Eyes ISSN Scottsdale Ra’, ve ids fb AZ 85254, Sotsdale Road across from Robb & Stucky, 480-948-9488, 
Visit our website at vyvw.eleltodineyes.com > 


Worldwide in- homegelven pal . : 


An occasional tur ofthe mattress from head tofoe eliminates the need to flip your mattress, 


| Exclusive Distributio nO portunities Available: Phone - pu S- ve Bes apy AAI | 


_ VI-SPRING 
Plymouth, England 































LxRossi, specializing 
in fine handmade furniture. 

The LxRossi line offers an extraordinary 
collection of beautifully custom-made 
pieces such as chairs, tables, mirrors, 
desks, libraries, of impeccable 
construction with original finishes and 
patinas over stained handrubbed-woods 


and also hand-painted surfaces. 


Available exclusively at: 

Randolph & Hein Showrooms 

San Francisco - New York - Los Angeles. 
Ainsworth & Noa - Atlanta 

David Sutherland - Houston - Dallas 


tui pranich - Dania - Chicago 





photography: www.davidduncanlivingston.com 


a 71 Williams Ave. San Francisco California 94124 
4 Tel: 415 671 1144 . Fax: 415 671 1145 . www.rossi-antiques.com 
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Some of the most successful - and private - 


y people in the world are choosing to live at 








Shady Canyon and to join its golf club. Once you are 
inside the gates of this residential and golf preserve, 


youll see why they are. Semi-custom Homes, Custom Homes 





and Homesites are available. The Shady Canyon 
Golf Club, with a Tom Fazio-designed golf course and 





magnificent new clubhouse, is now open to members. 
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Custom Homesites from over $800,000. 
Call 866-789-6646 





Golf Club Memberships 
Call 866-511-8700 





The Sycamores - Coming Soon 
One and two-story homes ranging from 
approximately 4,100 to 5,000 square feet. 
Call 888-726-6210 





shadycanyon.com 
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150 East 58 Street, 4th floor - New York NY 10155 
Tel. (212) 3268811 - Fax (212) 3268816 
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monumental print on canvas iH) 
90 x 60 inches ill 
228 x 152 centimeters 
www.daplastique.com HI 
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Adi Da Samraj : 


The Bright Field Images I 
april 8 — may 10, 2003 i 
































LOULS "STERN FINE ARTS 








9002 Melrose Avenue West Hollywood, CA 90069 Hi 
TEL 310.276.0147 FAX 310.276.7740 \} 
| gallery@louisstern.com www.louissternfinearts.com | | 
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Oast meets canyon and the views R= 


to go on forever. 





3 













| oon ) Lot prices range from 


=i 
nT eae 
a “gated enclave in the: | 
70 a, sige = : S 7 i 
ee tem ae “Community set upon the. famed Calif 
ee. ow . on Riviera between the resorts of Newpe 
: co a - | . .f 
I) _ Beach and Laguna Beach... - .. I: 
Ml ; : sane 2 4 
= + ~ ad ; mi Se . - i 
i 
l | ’ 
| With only a select few custom home sites ~ 
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| available, there’s no time like the present 
| to come see why Pelican Crest is a place } 
like no other...a land apart. 
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$3,850,000 — $10,500,000. 





For further inquiries, contact 


John McMonigle at 949.640.3604 





——-- PROPERTIES - ‘ or www.pelicancrest.com 
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ALBERTA 
Canada’s Rocky 
Mountain Playground 











e and discover your true self. Alberta, Canada’s Rocky Mountain Playground. 
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SAN FRANCISCO DESIGN CENTER 101 HENRY ADAMS STREET, SAN FRANCISCO, CA194103 TELEPHONE 415. 
Los ANGELES DesiGn Districr 461 N. ROBERTSON BOULEVARD, Los ANGELES, CA 90048 TELEPHONE 3102 
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| LUXURY BEDLINENS COLLECTION 
Experience luxury at its finest with our exclusive 
Hi\\ collection of 100% pure Egyptian cotton bedlinens 
I 
| in thread counts of 320 to 1020—including duvets, 
| pillow covers, shams, bedskirts and more. Mention 
H this ad and receive 20% off your first purchase. 
| 
Visit the Luxury Bedlinens Boutique at 
one of our Western showrooms. 
Kreiss Collection 
| La Jolla 858-456-0246 ° 
| Laguna 949-643-1616 * Las Vegas 702-871-9060 rituals 
| Los Angeles 310-657-3990 * Palm Desert 760-837-3514 gees . . 
| San Francisco 415-552-4336 * Sherman Oaks 818-905-8821 Syel=reit-lir4iave mals mele le(-m- (ale Mm at-lelegm lalc-1g le) 6-1 
| Scot le 480-946-6510 SERVING THE TRADE SINCE 1987 
Toll Free 1-888-546-3644 www linens.con 756 N. La Cienega Blvd. Los Angeles CA 90069 
TEL: 310.854.0848 « FAX: 310.854.6126 * email:rituals@pacbell.net 





Hours: Mon-Fri 9:30am to 6pm Saturday by Appointment 
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FURNITURE BEDDING BATH TABLETOP FABRIC WALLCOVERING LIGHTING FLOORCOVERING 
BUTERAHOMECOLLECTION.COM 
SIVE DIVISIONS OF BARCLAY BUTERA INC. 
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artisans in the world, and acquiring the most beautiful examples of their heritage 

ill of superb craftsmanship. 

Our mission has been to develop their unique abilities and combine them with the 
| very best of modern methods to create what has become a vast, world-renowned 

| collection of lighting, furnishings, architectural appointments and rare accessories. 

| Our Showrooms in Southern California cover more than 300,000 square feet. 
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| Forty years ago, we started with a vision of seeking the most highly skilled BA 
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They offer you an opportunity to experience in person thousands of these exquisite guss* ] Ord: i 
pieces, an unparalleled eclectic mix that truly must be seen to be believed. @ a x Sie. 
SHOWROOMS a PERSE Ne 
Los ANGELES ; say ORANGE COUNTY Aga # | 
5356 Riverton Avenue 1] 17092 Pullman Street ; a 
North Hollywood, CA 91601 I] Irvine, CA 92614 
Telephone: 818.769.5090 ||_— Telephone: 949.660.1200 New! a 
Fax: 818.769.9425 I Fax: 949.863.0489 Find thousands of antique and unique it, 
Mon-Sat: HE ais ie 10:00-5:30 | Tue-Sun: 10:00 - 6:00 (Closed Mondays) selected for jour online review at: | 


www.artedemexico.com 
Courtesy to the Trade * www.arteshowrooms.com 
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Ps & After. 











After Photography by Durston Saylor 


ROM THE OUTSIDE, THE 
three-bedroom Man- 
hattan apartment had 

seemed full of promise: It 

was perched high in a clas- 
sic prewar Park Avenue build- 
ing with views of Central 

Park. But inside, it completely 

failed to deliver. “It had no 

charm at all,” interior design- 
er Penny Drue Baird says of 
the 4,000-square-foot space, 
which had been transformed 
into a private art gallery years 
before. Dotted with unsight- 
ly track lighting, the rooms, 
which disparate visitors had 
once trooped through, felt 
anonymous and cold; their 
elegant proportions had van- 
ished when the ceilings were 
lowered to eight feet. And 
some of their accoutrements 
—including a sculpture dan- 
continued on page 122 











eturn to 


Inelegant Rooms on Park Avenue Recover Their Footing 
Interior Design by Penny Drue Baird/Text by Penelope Rowlands/Before Photography by Jon Elliot 





Penny Drue Baird 
turned a private Park 


Ave: 
apart 
time c 


» gallery into an 


ent for long- 
ents. LEFT AND 








ABOVE: Bookcases 

line the entrance hall. 
Bench from Mark j 
Ransom. Christopher 


Norman sconces. 












































’, Zs 
Vig 








C 


iy ae 
prson Trail,.o 






































sSIPN.cor 



































se ee ny re a 
































continued from page 120 

gling from the center of the 
living room ceiling—were 
downright bizarre. 

“What was good about it 
was that we were given a 
tabula rasa,” recalls Baird’s 
client, a lawyer. “There were 
no ornate moldings to pre- 


“The challenge was 

to transform boring 
rooms into something 
exciting,” says Penny 
Drue Baird (right). 


LEFT AND BELow: “The 
living room is classic 
yet young.” The draw- 
ing is by Degas. Sofa 
velvet, Clarence House. 
Old World Weavers 
drapery fabric. Rug, 
Elizabeth Eakins. 





serve.” In fact, as his wife, 
who works in real estate, 
laughingly points out, “there 
were no moldings at all.” 

For their designer, Baird 
(and her firm, Dessins) was 
the couple’s only choice. 
She’d done three of their 


previous resiiences, includ- 


ing their adored, rustic- 
feeling house in East Hamp- 
ton (see Architectural Digest, 
February 2000), and had 
long since become a friend. 
“It’s comfortable. It’s not 
overdone,” the wife says of 
the designer’s style. A former 
psychologist, Baird works 








instinctively, intuiting the) 
interior that suits a client 
best. “I’m geared to eacki 
client’s fantasy: If someone 
wants a Bavarian ski cha- i 
let, that’s what they get. I! 
they want all white and Zen: 
they get that.” 


continued on page 124 j 
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BELOW AND RIGHT: 
“We installed hand- 
some pairs of curved 
bronze doors in all 
four corners of the 





continued from page 122 

The apartment was rife 
with problems, notably its un- 
gainly entrance hall, which 
was long and rectangular 
and dotted with a truly in- 
credible number of doors 
—around eight, by Baird’s 
count. Some of the rooms 
felt choppy and graceless. 
And the age of the build- 
ing—it was constructed in 
1927—implied other prob- 
lems as well. “Nothing was 
level, plumb or square,” the 
husband notes. 

Working with architect 
Carmen Tagle, of the New 
York firm ARCT Architecture, 
Baird restored the ceilings 
to their original height and 
enlarged doorways to ac- 
commodate eight-foot-tall, 
and sometimes curved, doors. 
“The idea was to do tradi- 
tional things with a twist,” 
she says. Moldings were add- 
ed, but never predictable 
ones: In the living room, for 
example, chestnut strips en- 
close a hand-stenciled de- 
sign. Worn, uninspiring floors 
were replaced with show- 
stoppers, among them a rare 
antique chestnut one, also 
in the living room. And this 


124 


pass-through dining 
room to maximize 
space.” Regency table 
and Hepplewhite-style 
chairs from Glustin. 











solid fortress of an apart- 
ment was made even more so: 
All walls, ceilings and floors 
were soundproofed at the 
husband’s request. 

“T love a strong atmosphere 
in aroom,” says Baird. Among 


SBS 5E555655-550-05°°! 





the standouts here is the 
entrance hall, which she re- 
vamped into a witty, library- 
like transition space—or gal- 
lery, as the clients call it 
—that says worlds about the 
apartment’s residents, who 


me 


ABOVE AND Lert: “The 
sitting room’s honey- 
and-mahogany-fin- 
ished paneling is an 
interesting way to cre- 
ate textured walls.” 
Tufted leather chair 
from Mark Ransom. 










































are both avid readers. Col- 
laborating with a local crafts 
man named Benny Zale 
Baird softened the room’s 
edges into an oval, creating a 
series of gently curved, book- 

continued on page 126 
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Introducing the invisible range 
hood. Or-something even better. 
Because within this elegant can- 
opy is a range hood “liner” that 
accomplishes everything a range 
hood does— removing smoke and 
odors—all while blending perfectly 
with your kitchen’s softer style. 
And because this liner is from 
Vent-A-Hood, it features their 
patented Magic Lung centrifugal 
filtration system, so it’s the quietest, 
safest, most efficient range hood 
liner you can buy. To find out more, 


just call 1-800-331-2492 or 


visit ventahood.com for a dealer 4 


near you. 
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continued from page 124 

lined doors. “We were try- 
ing to have fun,” the hus- 
band says of the gallery, with 
its distinctly Alice in Wonder- 
land air: When its doors are 
closed, you see only a seam- 
less wall of books (leaving 
some visitors temporarily 
stranded as they search for the 
carefully concealed swinging 
doors). That many of these 
tomes can’t be read—their 
leather bindings were made 
by a London firm—only 
adds to the space’s paradox- 
ical charm. 

In the living room, Baird 
worked in a light, almost am- 
ber palette, interweaving di- 
verse furnishings and some 
stellar works of art—in par- 
ticular, the Degas charcoal- 

















on-paper above the fireplace 
—with some accessories she 
refers to as “oddities,” among 
them a pair of French book 
presses fashioned into lamps. 
She often uses pairs: On ei- 
ther side of the fireplace are 
two intricately inlaid 17th- 
century Dutch mirrors; be- 


LEFT AND ABOVE: A 
wall of antique boiserie 
highlights the master 
bedroom. Christopher 
Norman sofa fabric. 
Bed hanging and plaid 
fabrics, Old World 
Weavers. Stark carpet. 


= 


“The idea was to do 
traditional things with 
a twist,” says Baird. 


exoticism to an already fanta-_ 
sy-shot room. i 
Other spaces, too, trick 0) 
you into feeling that you're’ 
in another place and time. 
The dining room, once awk- 
ward and angular, became 
ovoid and took on an unmis- 
continued on page 128 


low them, two not-quite- 
matching English oyster 
chests, dating from the ear- 
ly 19th century. (“I found 
the first one, and it took me 
almost the duration of the 
project to find the next.”) 
The twin Ottoman-style 
chandeliers add a touch of 





No one makes you feel more at home. 


The warmth you feel when you come home makes it all worthwhile. 


So surround yourself with what you love. With CBK’s new collections, it’s never been 
easier. And because we have the largest selection of home décor and accessories— 
and the latest trends before anyone else—you can update a room or your entire home. 


Make your brightest ideas come to light. CBK will help you every step of the way. 


All accessories by CBK. 


or every life, 


for every style, there’s 600 E. Sherwood Drive 


P.O. Box 143, Union City, TN 38261] 
Tollfree: 1-800-FYL4-CBK or 1-800-394-4225 


FAX: 731-885-3857 Phone: 731-885-7836 
www.cbkhome.com 
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continued from page 126 
| takably Continental mood, due in part © 
| to its arrangement of solid furnish- — 
ings, including mahogany sideboards © 
and an antique limestone mantelpiece | 
—all found in France. Similarly, in | 
the generously sized adjoining kitch- 
en (created from the apartment's origi- 
nal sliver-sized one, along with three — 
contiguous maids’ rooms), Baird lay- ~ 
ered on the atmosphere, by way of — 
reclaimed antique ceiling beams and © 
such timeworn pieces as an 1860s mar- ~ 
quetry dresser. 

Baird has a residence in Paris, as © 
well as one in New York, so it’s not | 
too surprising to find this place full of © 
those small touches that make French 
interiors so distinctly French. There are 
| The exclusive Santa Barbara Umbrella is custom made for you. lozenge-shaped door handles and up- 

I Classically styled. Generously proportioned. Uncommonly holstered, fabric-covered walls. Many 

durable. Call Le ere for a complimentary other details were also purloined from 
color catalog or to order. : : 

France; among the most impressive 

SANTA BARBARA DESIGNS UMBRELLAS ; O86 : 
| mn is the exquisite, richly colored 19th- 
] ES century walnut boiserie that’s artful- 
I ly installed in the master bedroom, 
where it dominates one wall, forming 
an elaborate bed surround. In shop- 
ping, Baird followed the course that 
any self-respecting Parisian—even a 
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Lazy CF 'F Ranch 
Outdoor Antler Furniture 


Hand Cast Aluminum " }) Powder Coated 





i 

| “I'm geared to each 

; client's fantasy: If someone 
; 







wants a Bavarian ski chalet, 
that’s what they get. 
If they want all white and 
Zen, they get that.” 


| Tables Lounges 








Chairs Settees 


part-time one—might take, leading 
her clients to Left Bank antiques deal- 
ers and to Paris’s famed flea mar- 
kets, especially the one at the Porte 
And de Clignancourt, which she favors, 
More! she says, for “the sheer diversity of the 
merchandise.” The entire residence 
reflects that mix. 
Call for nearest showroom is 0) Pending ee 
tie _ | ent, and that’s what makes it interest- 
Brought to you®by Coa oem | | ing,” is the husband’s assessment. “The 


Catalogue available $15.00 US $25.00 Abroad design is never dull. It’s pleasing to 


the eye.” Getting there was easy, he 
Lazy Cf Ranch 214.244.0462 adds. Referring to Baird, he says: “We 


www. a com a lazycirancl@ eal com | | just let her rip.” 0 
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a We malxe Serious cooks seriously happy. 














The cooks reward, 


SieMatic 








5 | Indulge your passion in a kitchen created by people who understand it. 


For a design consultation or the location of the SieMatic showroom nearest 








you, call today or visit our Web site. 1.800.559.0753 www.siematic.com 
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Showrooms 


Washington Design Center 


An Insider's Look at the Capital’s Finest Sources 


















































ASHINGTON, D.C., HAS VARIOUS- 

ly been described as a sleepy 

southern village and the cen- 
ter of the global village, but one of the 
most accurate descriptions of its appeal 
can be found in the 19th-century novel 
Democracy, written by Henry Adams, the 
grandson of President John Quincy 
Adams and the great-grandson of Pres- 
ident John Adams. Mrs. Lightfoot Lee, 
the heroine, moves to Washington be- 
cause “she wished to see...the tremen- 
dous forces of government, and the 
machinery of society, at work. What she 
wanted was POWER.” 

Interestingly, Mrs. Lee’s first step in 
acquiring power is to redecorate her 
house—as it was then, so it is today. It 
naturally follows that not far in impor- 
tance behind the Capitol, the White 
House and the Supreme Court is the 
Washington Design Center and its over 
70 to-the-trade showrooms. 

The design center occupies a 1919 
building originally intended for cold 
storage. It stands two blocks from the 
Capitol and two blocks from the Nation- 
al Mall. The center opened in 1983, and 
the style climate in the capital has changed 
in those 20 years. “As a city we’ve become 

continued on page 132 
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PERA 

Far Lert: The inven- 
tory includes leather- 
upholstered pieces 
and textiles. Lerr: Co- 
owner Hakan Ezer 
designed the armchairs 
and the mirror, as well 
as the showroom itself. 























Text by Jeffrey Simpson ae The Washing, 
ton Design Center, 
| Photography by Gordon Beall leeeates nite 
from the National Mall 


on D Street, houses 
over 70 showrooms. 


ODEGARD 


1 Carpets 





ODEGARD 


ABOVE: Samples of 
hand-knotted and 
hand-dyed wool rugs 
line the walls near the 
entrance. The large 
red carpet is Bamboo 
IIT, in the foreground 
is Horizon, in garnet. 











chonbek Becomes Four-Time 
Winner of Arts Award 


IT he prestigious national Arts 
Award recognized outstanding 
achievement in the retailing, 
sanufacturing and sales of home 
scessories at the Dallas Super 
Jarket on January 18. Schonbek 
ceived the award in the manufac- 
ring category of “Lighting Fixtures.” 


chonbek has been nominated four 
mes for the Arts Award, and has 
‘on each time it was nominated. 















‘he crystal chandelier 

Ss art 

fominees were judged in the areas 
product design, customer relations, 
chnology and marketing. Product 
asign had the greatest weight. 


shonbek’s product submission was 
ycheherazade.” According to 
shonbek’s president and CEO, 
andrew Schonbek, “This exotic 





“La Scala” 


ssign redefines the crystal chande- 
r. It is more art object than lighting 
Kkture. Swirling shapes and eternal 
Prcles recall The Arabian Nights and 
e 1001 tales of Scheherazade.” 








“Scheherazade” 


“It was definitely a wow,” said Sharon 
Davis, program coordinator of the 
Arts Awards. “When we lit it, we 
couldn’t keep our eyes off it.” 


Other products in the Schonbek 
presentation ranged from Schonbek’s 
first limited edition chandelier 
trimmed with semi-precious 
gemstones to a sculptural chandelier 
style chosen for the palace of the late 
king of Malaysia. 


Technology in service 

of beauty 

With “Scheherazade” Schonbek 
developed an entirely new way to 
construct a beaded chandelier (patent 
pending). Each strand of beads is 
encased within four slender strands 
of metalwork, so that the beaded 
arms and scrolls appear to float. 


Schonbek holds dozens of design 
patents due to the originality of 





Tei: 800.836.1892 or 518.56 
email: sales@schonbek.com website: www.schonbek.com 


its products. 
Schonbek makes 
its crystal chande- 
liers in the U.S. 
and Canada. 

This is unusual at 
a time when most 
lighting companies 
are manufacturing 
overseas. 


Intense 
customer 


focus 

Customer relations 
was heavily 
weighted. 


Andrew Schonbek 
commented that, 
“Many manufac- 
turers hold the 
end user at arm’s 
length, whereas 
we actively pursue 
a relationship 
with the people 
who buy our 
chandeliers. We 
welcome their 
phone calls and 
also talk with them 
by email via our website. We offer 
extensive literature on crystal types, 
how to decorate with crystal, custom 
. design and 
exciting new 
products like 
authentic 
rock crystal 
chandeliers, 
as well as a 
Hollywood- 
style video 
telling the 
unique 
Schonbek 
story.” 











) SCHONBEK 


Schonbek Worldwide Lighting Inc., 
61 Industrial Blvd., Plattsburgh NY 12901-1908 
7500. Fax: 518.563.4228. 
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continued from page 130 
less single-minded in style,” says Wash- 
ington designer Thomas Pheasant. “We 
were in a conservative visual arena, bound 
by the historic look that enhances our city, 
but those boundaries have fallen. We 
now have clients from all over the world.” 
Pera, for instance, a relatively small 
showroom distinguished by its leather- 
upholstered furniture, opened in Janu- 
ary 2001. Co-owner Roberta Austin had 
several small businesses when she met 
partner Hakan Ezer, a Turkish interior 
architect whose work is well known in Is- 
tanbul. “Washington is cosmopolitan and 
sophisticated,” says Austin, “but it’s also 
small enough that Hakan’s work stands 
out.” New York-based designer Juan 


J. LAMBETH & 
COMPANY 


Ricut: A crackle- 
painted armchair rests 
in one corner of the 
20-year-old gallery, 
which specializes in 
custom-made stone, 
wood and metal fur- 
nishings and fabrics. 


HOLLY HUNT 


BELow: A Christian 
Liaigre table, center, 
and other modern piec- 
es are grouped near 
the entrance. BELOW 
RiGut: Botanical prints 
hang behind a French 
three-tiered table. 














BEACON HILL 


Lert: Custom fabrics 
are displayed in wall 
niches and on several 
chairs, which are up- 


to rear, Ashton Rose, 
Floral Vignette, Jardin 
Francais and Biella. 


Pablo Molyneux made a point of com- 
ing to the city to see such Pera pieces as 


a recamier adapted by Ezer from the 
traditional beds used in Turkish baths. 


holstered in, from front 


Stephanie Odegard, who opened her | 
rug showroom in 1997, bases many of her» 


designs on “reinterpretations of ancient 
textiles.” In the past she has been inspired 
by rugs from Nepal and Tibet, but recent- 


ly Odegard has branched out with the Art» 


Déco-influenced Miami collection, which 
she calls “architectural,” and her Kyoto 
collection. Currently she is working with 
pre-Columbian designs. But she also 


perceives a strong bent for conservative 


interiors in the capital. “Classic colors 


are more popular here,” she says. “We're 
more likely to sell a design in red or 


celadon than in marigold or saffron.” 


Apropos of color, David Bright, vice - 
continued on page 135 
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style #113 Nova - available as a sofa, sofa bed, chair, chair bed or sectional of any size. 
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ARDMAN.COM A BOARDMAN LTD 
The only sofa beds to-the-trade manufactured with D&D Building 
the Authentic ELWEAVE™ = mechanism. 979 Third Ave., 
a4 N.Y., NY 10022 | 
Call for the nearest showroom or visit the extensive Tel: 1.300.501.4850 * 212.688.6611 
on-line catalogue, Internet Clearance Center, as well as Fax: 212.838.9046 
“live and interactive” New York showroom web-cams. averyboardman.com 
Available at all Beacon Hill and Callard & Osgood showrooms. i by 


192 page 4/color Catalogue and Price List - $20 credited through your interior designer or architect 









KLAUS KOBEC 
DIAMOND 
MASTERPIECE 
EXQUISITE 
RILLIANT CUT DIAMONDS 


SET IN SOLID 
STAINLESS STEEL 
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tETAIL PRICE $1055. ON YOUR WRIST $289. IN YOUR POCKET $766. 


Me Klaus Kobec Charisma Diamond a stunning timepiece created from solid stainless steel inlaid with exquisite Brilliant Cut 
amonds accented by a cabochon sapphire crown. An elegant and stylish timepiece with a refined Swiss movement, now available 
rect from the manufacturer at the astonishingly low price of $289. A saving of $766 on the retail price of $1055. So how can we make 


offer like this? The answer is beautifully simple. We have no middleman to pay. No retail overheads to pay. And not the usual mark-up 
ormous. We just make beautiful watches, beautifully simple to buy. 


» make, which on luxury items [including watches] can be en 


PRICE $1280 DIRECT PRICE $339. LADIES INLAID WITH 14 BRILLIANT CUT DIAMONDS, 
IN HIGHLY POLISHED STAINLESS STEEL CASE. FEATURES INCLUDE: GENUINE CABOCHON 


LADIES RETAIL PRICE $1055 DIRECT PRICE $289. GENTS RETAIL 
5 YEAR WARRANTY ON THE QUALITY SWISS QUARTZ MOVEMENT 


ENTLEMENS WATCH INLAID WITH 18 BRILLIANT CUT DIAMONDS. SE 
SAPPHIRE CROWN. BLUE STEELED HANDS. WATER RESISTANT TO 3 ATM 


Shipping/ Handling $9.99 FL Res add 6% Sales Tax total charge 7 ee (a PS Coes work 


REDIT CARD HOTLINE 1-800-733-TIME (1-800-733-8463), 24 HOURS A DAY, SEVEN DAYS A WEEK. PLEASE QUOTE CODE ARC/34CDS. 
1 888 675 3045 
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| 
TIMEPIECES INTERNATIONAL, 3580 NORTH WEST 56TH STREET, FORT LAUDERDALE, FLORIDA 33309. FAX 
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This two-seater cabriolet with a power top 


covers 0-60 mph in 4.9 seconds. 
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MASERATI 


'TERS | V8 ENGINE | 390 BHP | 330 LB-FT TORQUE 
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[MITED WARRANTY | 24-HOUR ROADSIDE ASSISTANC 


4-YEAR 
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SCALAMANDRE 


Lert: Paddington 
Velvet is on the sofa at 
right, and Aviary, in 
blue and white, is on 
the chaise longue. The 
cabinet at left, by Elitis, 
is covered in leather. 















Ricut: High-end re- 
) productions fill the 

| showroom. The leath- 
/ er wing chair is near 

) an Empire-style inlaid 
| breakfront. Above the 
table hangs a gilt-and- 
) malachite chandelier. 











president of The Robert Allen Group, 
which designs and distributes Beacon Hill 
fabrics and furniture, says, “Our new 
Washington showroom has already be- 
come a color destination for the city’s 
professionals.” The showroom refined the 
company’s approach to arranging fabrics 
by color, a concept that has since been 
‘used at other locations nationwide. “Bea- 
con Hill silks have been particularly pop- 
ular,” Bright adds. “We do a lot of work 
with diplomats, and silks are big with 
these clients.” 

The Washington branch of the long- 
established firm Scalamandré also takes 
On government contracts. “We have our 
































own mill in this country, and the federal 
government is usually required to use 
American goods,” says showroom man- 
ager Anne Culley. “For this reason, we’ve 

worked on many government projects. 
“We also do a lot of work with the 
White House,” she continues. “During 
the Clinton administration, almost all of 
the public rooms were restored using 
many of our fabrics. The satin on the 
walls in the Red Room is ours.” Culley 
notes that President Clinton’s Oval 
Office incorporated many Scalamandré 
patterns. The set for The West Wing has 
an almost exact replica of the Clinton 
continued on page 136 
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www.columns.com 
1.800.486.2118 


Seegohio 20 dollars 


Through Designers and Architects or inquire: 1.800.COLUMNS 
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To order our 184 page kitchen book, please 


send $22.00 to: 


Poggenpohl U.S., Inc 


145 U.S. Hwy 46W, Suite 200, 
Wayne, NJ 07470. Dept. AD. 


Phone: 1-800-987-0553 or 973-812-8900 X 16 


FAX: 973-812-9320 


www.poggenpohl-usa.com 


poggen 
pohl+ 


110 YEARS 





Poggenpohl Studios: 
Asbury Park, NJ 
Atlanta, GA 

Boston, MA 

Charlotte, NC 

Chevy Chase, MD 
Chicago, IL 

Dania Beach, FL 
Dallas, TX 

Detroit, MI 
Georgetown, DC 
Honolulu, HI 

Houston, TX 

Los Angeles, CA 

Maui, HI 

Naples, FL 

New York City Downtown 
New York City Midtown 
Paramus, NJ 
Portsmouth, NH 
Sacramento, CA 

San Diego, CA 

San Francisco, CA 
Sarasota, FL 
Scottsdale, AZ 
Westport, CT 








732-897-0900 
404-816-7275 
617-236-5253 
704-331-9690 
301-657-8616 
312-755-9023 
954-923-2688 
214-750-0271 
248-624-7300 
202-342-9111 
808-524-6656 
713-783-7780 
310-289-4901 
808-873-6360 
941-263-4699 
212-228-3334 
212-355-3666 
201-587-9090 
603-433-9918 
916-387-1717 
619-239-0113 
415-865-0443 
941-366-9216 
480-424-7900 
203-227-1723 
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Oval Office (see Architectural Digest, 
May 2002), including Scalamandré’s 
Little Rock Diamond on the chairs. The 
Oval Office was redone for President 
Bush, and “the chair in front of the fire- 
place where he sits for televised inter- 
views is a Scalamandré pattern called 
Federal Stripe,” says Culley. 

Ann Lambeth, co-owner of J. Lambeth 
& Company, which has been in the 
Washington Design Center since 1983, 
says that the showroom carries pre- 
dominantly European fabrics. Sanderson 
designs have been used at the British 
embassy, and Rubelli fabrics have been 
used at the Italian embassy. Among 
Lambeth’s recent offerings are hand- 
block-printed fabrics from the Canadi- 
an company Hazelton House. 

“Washington has gone from being a 
lackluster market to a booming, cosmo- 
politan place,” says Eleanor McKay, co- 
owner with her husband, Joseph Nier- 
mann, of Niermann Weeks. “Even though 
the design world here has a conservative 
base, people are willing to experiment.” 

Holly Hunt, the founder of the enor- 
mous showroom in Chicago’s Merchan- 
dise Mart that bears her name, opened 
her showroom in Washington in 1999. 
“There are better designers here than 
in many other cities, and that makes a 
wonderful, very sophisticated climate,” 
says Hunt. She recently added the fur- 





NIERMANN 
WEEKS 


Lert: The wrought 

iron Loire bed is one 

of several pieces mod- 
eled after antique Eu- 
ropean designs. The 
Belvedere club chair | 
is fashioned after Bie- 
dermeier furniture. 


niture of Los Angeles designer Rose: 
Tarlow to her inventory. 
The Rist Showroom has been in thet 
design center since its opening. The: 
showroom is known for high-quality re-. 
production furniture and for fabrics made« 
by such English firms as Marvic Textiles, 
which specializes in toiles and floral 
prints. While vice president Mark Rist 
has, in the Washington tradition, worked) 
with embassies, the showroom is also a‘ }) 
regional source for designers from cities 
ranging from Pittsburgh to Charleston, 
West Virginia. “We have fabrics with a 
real early American look,” says Rist, “suc 
as the ones made by Williamsons Fabrics} 
in Old Greenwich, Connecticut, that |) 
draw on vintage hatboxes and prints andi) 
Hudson Valley wallpapers. Professionals} 
with very clearly defined tastes, like those} 
from the Middleburg hunt country, are¢ 
drawn to that like moths toa flame.” 
Whether they’re looking for Louis’ 
XV reproductions to make a grand state-» 
ment in an embassy or for reproduc- 
tions of old American wallpaper for the: 
walls of a Virginia country estate, the: 
Washington Design Center is the place: 
where capital designers feel at home. 0 


Washington Design Center 
300 D Street S.W. 
Washington, DC 20024 
202-554-5053 ] 












































»-com 


poggen 
pont: 


what counts. 


Knowing 
www.poggenpohl 


x 


S ) 














¢ i 
5 


 — 
Pereira 4 
is 5 
S 
2S So 
Qa 
gered 
LEVEL 


I ¢ 


| a 





Ge 


LOUSC 


Steven Holl Joins High Technology with the Prefabricated in Northern New Mexico 
Architecture by Steven Holl/Text by Joseph Giovannini/Photography by Alex Vertikoff 












HE COMPOUND THAT 


belongs to Richard 
Tuttle and Mei-Mei 
Berssenbrugge, on a mesa in 
northern New Mexico, was 
already idyllic, with panoram- 
ic views of desert expanses in 
the heart of Georgia O’Keeffe 
country. It lacked only a guest- 
house. But the existing adobe- 
and-cinder-block structures 
had been very time-consum- 
ing to build in a region that 
suffers from what Berssen- 
brugge, a poet, calls a “crisis 
in material deployment.” 
Her husband, a visual artist, 
explains: “Here, it’s an agony 
to get even a sink installed.” 
To minimize construction 
disturbance in their working 
retreat, Berssenbrugge had an 
idea for building the guest- 


1 


utting- 


edge, prefabricated structure,” 
says Tuttle. “The parts would 
be trucked in one day, erect- 
ed on the next, and guests 
would be able to move in 
on the third.” 
Berssenbrugge searched 
the Internet in vain for a so- 














lution to her quandary and 
talked to friends in the archi- 
tectural world about what 
she came to call her “midlife 
crisis.” Intrigued by the chal- 
lenge of designing a prefab- 
ricated house for artists, one 


of those friends, New York 





architect Steven Holl, offered 
to join the couple in their ex- 
periment. It was a labor of 
love, and the fee-for-service? 
reflected old affinities: Holl! 
agreed to exchange his design 
for one of Tuttle’s paintings. . 

continued on page 140' 













ABOVE: In northern 
New Mexico, architect { 
Steven Holl designed 
Turbulence House, a 
prefabricated guest 
cottage, for Richard 
Tuttle and Mei-Mei 
Berssenbrugge. 









Lerr: The most sig- 
nificant design ele- 
ment of Turbulence 
House (seen here un- 
der construction) is 

the open corridor that ' 
runs through it, which |} 
helps to cool it. 
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ABOVE: Galvanized- 
aluminum panels, de- 
signed on a computer, 
were made in Mis- 





souri and shipped to 
the site, where the 
house was erected in 
a matter of days. 





Lert: Underneath the 
panels are flexible ribs. 
“They were developed 
by linking special en- 
gineering software di- 
rectly to the machinery 
in the metal shop in 
Kansas City,” says Holl. 


continued from page 138 

Last winter the 31 pieces 
that make up the structure. 
were shipped from a metal | 
fabricator in Kansas City, 
Missouri, to the foot of the: 
couple’s property in Abiquiu, 
where a crane lifted them 
onto a 900-square-foot con- | 
crete pad. These uniquely, 
shaped parts—many of them 
curved—were bolted to the 
pad, and then to each other, 
in a matter of days. 

Berssenbrugge wanted aj 
“green,” self-sustaining build- 

continued on page 142 | 
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ATLANTA, GA 
Smith Grubbs & Associates 


AUSTIN, TX 
Stockton Hicks Laffey 
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Sterling Square Showaeen 


DENVER, CO 
Chuck Wells & Associates 
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J.B. Neu Sons, Inc. 


LAS VEGAS, NV 


Las Vegas Design Center 
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Haptor Barrett Assoc. 


' MINNEAPOLIS, MN 


Design Professionals 
‘NEW YORK CITY, NY 


Sterling pease Showroom 
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ox 2838, High Point NC 27261 


NEW YORK. CITY, NY 
Sanderson, Ltd 
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Bingham & Geary 


SAN FRANCISCO, CA 
Sterling Square Showroom 
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Stovern Hansen Associates ; 


SAN DIEGO, CA 
Eastwinds Collection 


TROY, MI 
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continued from page 140 * ; x 
ing. Holl responded by de- The computer has really opened up a hopeful dimension 


| Signing alstenctune wate alaole for the future of architecture,” says Steven Holl. 
| running through it that would 


act as a vortex, drawing cool- 


| | ing air through the volume. i was a variation on a big box.| 
i, “The wall sucks in on itself, The house was dupli- _ last year. As a prefab- But Holl enlisted the intel-} 
| ; ei hed nierand cated for an exhibit of ricated structure, it li dae thal a 
curves t roug 1e ce Holl’s work that took can be reproduced gence and wherewitnal of 


| comes out the other side,” place in Vicenza, Italy, _ over and over again. high-tech computer drafting; 

says the architect. “The hole programs to devise a shelll§ 

distorts the entire geometry made up of ribbed panels that 

| and creates complexity.” Holl have been fabricated in gal- 
decided to call his creation vanized aluminum. Spaced 
Turbulence House. 14 inches apart, the ribs act 





“The structure looks like a like studs that bend with the} 
| natural arch that siphons the stressed-skin panels and pro-# 
} wind through,” says Tuttle. vide both rigidity and a means. 


for structural connections. 
The largest of these panels 
weighs more than a ton. 

“We made the structure: 
and skin work together as aj 
| unit,” says Holl. The archi- 
| || houses available on the In- tect collaborated with Kansas 
I ternet, the best that she and saa ; J City-based A. Zahner Com- 
i Tuttle could have hoped for continued on page 144 


_ ‘Th FINEST GLASSHOUSES 
ae _ MONEY CAN Bie 


You may be forgiven for thinking we're exaggerating. 


“Amazingly, the house actu- 
ally echoes buttes in a valley 
crossed by the same river 
that flows through our mesa.” 
| Had Berssenbrugge limit- 
ed herself to prefabricated 




















Nee uy aa = But, with well over sixty years experience, we believe that 
; no other glasshouse looks or performs quite like a Hartley 
Botanic by Private Garden. 

Available in a range of colours and virtually 
maintenance free, every Hartley Botanic is perfectly 
designed and engineered. 

Each pane of glass is cushioned by PVC in its own frame to 
withstand the severest of weather conditions. 


You may think that such quality comes with an 








exaggerated price tag. But you'll be surprised just how 


little a Hartley Botanic costs. 


APPROVED BY THE 
ROYAL 


HARTLEY BOTANIC PERIL 
nba KEW 





Private Garden Greenhouse Systems 
For Further Details Call 1-413-566-0277 www.private-garden.com 


Private Garden, Div. of HSS Inc, PO Box 600, 
36 Commercial Drive, Hampden, MA 01036. 
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continued from page 142 


pany Architectural Metals, which posted | 
progress reports on a Web site dedicated } 
to the project. Of the whole $300,000 jj 
budget, $175,000 went for the fabrica- J 


tion of the shell. 





The overall form is like a jelly mold § 
shaping a highly complex interior space. } 
Essentially, Turbulence House is a sin- {J 
gle voluminous room, with the air tun- [J 


nel running through it, accommodating 





“Amazingly, the house 
actually echoes buttes in a 
valley crossed by the same 

river that flows through 
our mesa,” says Tuttle. 





a 300-square-foot sleeping loft sited 
above the kitchen. A writer’s alcove is 
isolated beyond the interior funnel. 
“The computer has really opened up 
a hopeful dimension for the future of 
architecture,” says Holl. “Turbulence 
House’s complicated shapes and deli- 


cate details were all crafted by machines |] 


engaged in a cross-country digital dia- 


“Aw 


logue. Our computers were able to talk | 


9-99 


directly to Zahner’s. 
The result, says Tuttle, is “an Ameri- 
can house that connects the high and 


low—it marries the cutting edge and } 


the prefabricated. Steven was surprised 
that we’d allow him to produce as many 


as he’d like. We’re not house-proud.” | 
Indeed, last fall a duplicate of the house } 
was stamped out and shipped to Vicen- | 
za, Italy, where it was erected in “City to |} 


Desert: Density in the Landscape,” a 
one-man show of Holl’s work that took 
place in a medieval structure remodeled 
by Palladio. The event presented three 
strata of architectural time—medieval, 
Renaissance and digital. 

The construction process even proved 
to be inspirational for Berssenbrugge. 
A collection of her work to be published 
this spring, Nest (Kelsey St. Press), in- 


cludes poems about architecture and in- | 


teriors. It’s not a coincidence that stanza 
in Italian means room—because every 
poetic stanza can, like Steven Holl’s 
room, be a microcosm. U 
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model Alea design Paolo Piva HA Ip 
cise RAE WVU 

details fronts: oak and high gloss counter: frosty white oak edges HW 
white lacquer /handle; recessed hood: integrated Wd 


information, —4-877-VARENNA 
catalogs. locations. WwwW.varenna.com 


ref: 0302V Noe | | 




































































Editors Select Properties Around the World 


Italy, California, New Orleans, Chicago, Paris... 





The Chief Joseph Ranch 








amed for the famous Nez 

Percé chief who led his 
band through the region in the 
1870s, the Chief Joseph Ranch 
(AD, June 1994) lies at the base 
of Tin Cup Canyon in the Bit- 
terroot Valley, two miles south 
of Darby, Montana. The main 
lodge (above), constructed 
of rock and pine, was built in 
1917 for William Ford and has a 


great room with two rock fire- 
places and a double-height ceil- 
ing, a glassed-in sunroom with 
views of the mountains and riv- 
er, and new hardwood floors in 
the spacious kitchen and formal 
dining room. The kitchen has a 
wood-burning stove and leads 
to an enclosed stone porch that 
functions as a family room. The 
upper area of the main lodge 





























Ste 

1 Ste 

Ste 
has a library, a master suite and house, a guesthouse with a mas- 
two additional bedrooms. A ter suite, two caretaker’s cottages 


remote part of the 500-acre 
ranch, reached by horseback or 
four-wheel drive, features a te- 
pee village (above) on the banks 
of Tin Cup Creek. Numerous 
outbuildings (left) include a re- 
cently built four-bedroom log 


and three barns, one of which has 
been converted into an office. 
Elk, bald eagles and Canada 
geese are seen on a regular basis 
on the property, as is the occa- 
sional black bear. $6.45 million. 
Call 406-363-1010. 

continued on page 150 
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THEIR TRAITS ARE ALL DOMINANT 
CADILLAC ESCALADE ESV, ESCALADE & ESCALADE EXT 


same the 345-hp Escalade and the reconfigurable EXT. Now, their most spacious 
counterpart, Escalade ESV. Together, the world’s most powerful full-size utilities* 
































CHICAGO 
A High-Rise over 
Lake Michigan 


n 1997 architect and designer 


Scott Himmel renovated a 
three-bedroom apartment in a 
prewar Chicago building that 
faces Lake Michigan (AD, De- 
cember 1998). Himmel raised 
the ceilings, extended windows 
to the floor and paneled the 


walls in blond sycamore and 
mahogany. The residence has a 
living room that doubles as a 
screening room, with a projec- 
tor concealed in the ceiling, a li- 
brary (above), a large exercise 
room and a spacious kitchen 
that opens to the dining room 
(right), which has a domed ceil- 
ing and 10-foot doors of nickel 
and glass. $5.8 million. 

Call 312-981-2814. 




















RHODE ISLAND 


A Hilltop Haven 
with Strong 
Architectural Roots 


he first president of the 

American Institute of Ar- 
chitects, Richard Upjohn, creat- 
ed an estate in Middletown, 
Rhode Island, for financier Alex- - 
ander Van Rensselaer in 1857. 
Located on a hilltop lot and sur- 
rounded by hydrangeas, the 
eight-bedroom house, named 
Restmere, has an entrance hall 
with tapestry-covered walls and | 
a hand-carved staircase with a 
stained-glass window at its land- 
ing. The dining room, which can 


\ 


accommodate a table for 20, has 
a 10-foot ceiling and parquetry 
floors. The main house also has 


a library, six fireplaces and a 


wine cellar. In addition, there is | 
an attached town house with 7 
two bedrooms. $1.185 million. | 


Call 401-845-9503. 


continued on page 153 i 
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They both work at the 
Same company. 


Have the 


same six-figure salaries. 


So why is one looking forward to 


early 
retirement, 


while the other looks forward to 


_ the 15th and the 31st? 
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The difference is a Northwestern Mutual Financial 
Network Representative, offering expert guidance 
in retirement planning, financial services, anda 
network of specialists to help get you closer to all 
your financial goals. 


\ 7 
VW Northwestern Mutual 
FINANCIAL NETWORK® 





05-2010 © 2003 The Northwestern Mutual Life Insurance Co., Milwaukee, WI www.nmfn.com 



































































































































Villa in Verona 











cL fair Verona, where we lay 
our scene, architect Michele 
Sanmicheli was commissioned 
by the Giusti family in the 16th 
century to build Ca’ Vendri. A 
valley of wheat fields, vineyards 
and olive groves surrounds the 
estate, and a cypress-lined road 
leads to the grounds, which are 
embellished by fountains, stat- 
ues, a small lake and a family 
chapel dedicated to Saint Nich- 
jolas of Tolentino. The first floor 
features a heated indoor pool 
under a vaulted stone ceiling. 
The eight-bedroom villa’s en- 

} trance hall (below) is located on 
the second floor and has terra- 
cotta floors and wood-beam 
ceilings. Its stone portals open 
to a spacious drawing room, a 
dining room and a music and 
billiard room, each furnished 









































with stone-and-marble fireplaces 
and Venetian mosaic floors. The 


third floor houses the bedrooms, 
four baths and staff rooms. A 
fresco by Paolo Farinati, a 
renowned 16th-century artist, 
adorns a facade of the main 
building. Two elevators serve 
the residence. $7.927 million. 
Call 49-89-2280-2894. 





continued on page 154 
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PARIS 


A Revived Residence in 
the Heart of the Marais 


enry IV built a palace in 

the Marais in Paris in the 
early 17th century. Soon after, 
the French aristocracy started 
erecting gated residences near- 
by, a trend that continued into 
the 18th century. In 2000 Lon- 
don designer Christophe Gollut 
decorated one of these residences, 
a 16th-century town house that 
had fallen into disrepair (AD, 
December 2001). Today it has 
been redone from top to bottom 
and includes a sauna and a ma- 
hogany-paneled exercise room. 
The first floor features a studio 
with a fireplace, an office and 
16th- and 17th-century stone 
floors. A stone staircase with a 
wrought iron banister leads to 
the second floor, where a living 
room, with floor-to-ceiling, 
hand-painted shutters (below), 
is separated from the master 
bedroom by an atrium with a 
glass ceiling and floor (above 
right) that illuminates the en- 
trance hall below. The third 








floor has two of the residence’s 
six bedrooms, each with a private, 
mahogany-paneled bath. The 
fourth and fifth floors each have 
a bedroom with a fireplace, ter- 
ra-cotta floors and fabric-covered 
walls and ceilings. $5.3 million. 
Call 617-492-4710. 


continued on page 156 
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SANTA FE 
Southwestern Flavor 
in New Mexico’s 

Rio Grande Valley 


three-bedroom adobe 

house, with views of the 
Sangre de Cristo foothills and 
the Santa Fe Reservoir, sits on 
more than six acres in Santa Fe. 
Handcrafted wood ceilings, an- 
tique Mexican doors, flagstone 
floors and large patios (above) 
reflect traditional southwestern 
style. Arched doorways charac- 
terize the interior of the house. 
Beyond the entrance hall, with 
its clerestory windows, is the 
beam-ceilinged living/dining 


























room (below), which has arched) 
doorways and faces a porch. An 
office and a study are near the 
master bedroom on the first 
floor. The kitchen has beam 
ceilings with a skylight, decora- 
tive tile and a fireplace. A pant 
and a laundry room, as well as 
the lower level, are accessible 
from the kitchen. In addition, 
an indoor pool and spa join an 
exercise room and sauna on the ¢ 
first floor. The lower level has 
a game room, two bedrooms, 
storage space and a bath. A stu- } 
dio, a garage and a darkroom 
can be reached from the center 1) 


motor court. $2.475 million. 
Call 505-989-7741. 
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MASSACHUSETTS 
Longmeadow’s Wesson Mansion 








he Wesson Mansion was 

built in 1909 by Eleanor 
Wesson, granddaughter of 
Smith & Wesson gun manufac- 
turer Daniel Baird Wesson. 
The eight-bedroom house is on 
1.4 acres in Longmeadow, 
Massachusetts. The 18-room 
house has an entrance hall with 
an Arts and Crafts staircase, 


TORONTO Classic Can 


isitors are greeted by a 
two-story cathedral ceiling 
in the entrance hall of a 17,000- 
square-foot residence in the 
Rosedale section of Toronto. 
The first floor includes a library 
paneled in yew wood and a chil- 





dren’s playroom with French 


adian Creation 












original to the home, that offers’ 
access to the second and third 
floors. The second floor has five ¢ 
bedrooms, a sunroom with par- - 
quetry floors, and two porches. 
The third floor has the remain- § 
ing three bedrooms. A gazebo, a 
pool and a carriage house com- 
plete the property. $885,000. 
Call 413-748-6169. 
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doors. A master suite, with two 
dressing rooms and an office, 

and three additional bedrooms 
occupy the second floor. A me-_} 
dia room, a billiard room and | 
twin wine cellars are found in 
the basement. $982,266. | 
Call 416-441-2888. | 
continued on page 160 | 
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1,700 manufacturers. 
700,000 products. 
100,000 showrooms. 


Let’s see you fit that 
in a three-ring binder. 





mfelaal-mel-sile) amie! | ie] elolOhm aloNalare) 
choices. Like the kind you'll find at 
homeportfolio.com. With names 
i<-mesl0] of VA-1g0 a Co) a) fm sie] (=e alo stol(-y 
alo] of-Yesialolaahmolate Wy Atgeiall ol=\o Mm @llohsilep 
no other resource offers so many 

ol Esifale[elial-te lo) gel alel-mel atoll elxole [Ole cp 
Or ways to find the places where 
you can touch, feel and buy them. 
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NEW GRLEANS 19th- Commu Creole Town House 











ys ee house built in 1832 a detached three-story out- two structures (above left) hasa —_ room has a balcony and hard- 
overlooks the rue Dau- building that once functioned as__ pond and a waterfall. In the wood floors. The third-floor 
phine in the French Quarter slave quarters. It has exposed- main house, a Honduras ma- master suite has a sitting room 

of New Orleans. Listed on the brick walls, wood-beam ceilings | hogany-—paneled library (above) —_ and a bath. $1.150 million. 
National Register of Historic and an oak spiral staircase. A opens to a parlor with an origi- — Call 504-410-0905. 
Places, the residence includes private courtyard between the nal marble mantel. The dining continued on page 162 
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M*: than an acre of syc- 4 
amore, olive and citrus a 
trees surrounds an 8,900-square- 
foot Spanish Colonial Revival 
house built in 1929 in San Ma- 
rino, California. The five-bed- 
room residence, with a second 
ali story added by Reginald Johnson 
in 1935, has 12-foot ceilings, a 
paneled library and an entrance 


Spanish Style in 
Southern California 














courtyard with a fountain (left). the second floor that overlooks : 


The living room (above) has a an interior courtyard. The 
fireplace and hardwood floors. master suite has a private bath, 
A spacious kitchen, created a sitting area and a terrace. A 
| by combining three separate swimming pool and an outdoor + 
rooms, has a marble-topped is- _ dining area with a fireplace com- 
land and stainless-steel count- plete the property. $2.85 million. | 





ers. There is an artist’s studioon Call 626-590-9400. O 
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Phantom retrac ss are ideal in any sett... ...4. because we have unique screen designs for 
| virtually every ov - French, swinging 0: ‘iding doors, windows, patios, lanais or garages — 
i Phantom Screc of sight until you need them. Seeing is believing. 
| Professional Ins. _ er Colors ¢ Multiple ‘ications ¢ Limited Lifetime Warranty 





1-888-PHANTO:.. '66) Request our Gallery »me Ideas at: www.phantomscreens.com/lots 


| seat in the hacienda: a Cabo del Sol residence. 


ESTINATION: 
DELUXE 


At these vacation locations around the globe, 
design imbues a sense of place, 
while true luxury is found in the details. 
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Cabo del Sol 
Golfing in Paradise 


ome destinations offer such an appealing 

lifestyle that one might never leave. 

Serious golfers find this temptation in the 
form of championship courses and top-drawer 
resort facilities, all in a natural setting. For these 
enthusiasts, the compass points to Cabo del Sol, 
a master-planned, 1,800-acre residential golf 
community along the coastline of Mexico's 
Sea of Cortés. 


Cabo del Sol ("Cape of the Sun”) is one of 
Mexico's premier resort communities and an 
internationally recognized golf destination. 
Replete with elegant Mexican-style architecture, 
its residential properties are available as custom 
estate homesites, luxury condominiums and 
single- and multifamily villas. Visitors have their 
choice of the Sheraton Hacienda del Mar 
Resort, an ocean retreat reminiscent of the 
grand haciendas of Mexico; the Fiesta 
Americana Grand, offering contemporary 
Mexican ambiance with ocean views; and, 
coming soon, The Ritz-Carlton. 


But the true heart of Cabo del Sol lies, of course, 
in its golf facilities. The Desert Course, by 
acclaimed designer Tom Weiskopf, affords play- 
ers a panorama of the Sea of Cortés from every 
hole. And the Ocean Course, designed by golf 
legend Jack Nicklaus, has consistently ranked 
among the top 100 courses in the world since 
its opening in 1994. Nicklaus himself calls the 
waterside 16th, 17th and 18th holes “the three 
finest finishing holes in all of golf.” 





The latest addition to this golfer's paradise is the 
40,000-squarefoot clubhouse, which opened 
in Fall 2002. Architect Jon Bernard of Arizona- 
based Swaback Partners has designed a tradi- 
tional hacienda structure featuring magnificent 
arches, rich stone floors and open breezeways. 
Highlights include a members-only upper level 
and a 2,760-squarefoot pro shop. From spa- 
cious verandas and terraces with flowering gar- 
dens, one can take in sweeping views of the 
ocean and fairways. 


With a flexible golf membership program avail 
able for property owners, a getaway to Cabo 
del Sol could easily turn into a lifelong stay. 


For information, call (877) 703-4394 or visit 
www.cabodelsol.com. 
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“The best piece of golf property I've ever seen.” 
— Jack Nicklaus on The Ocean Course at Cabo del Sol. 
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eats: Curacao’s buildings reveal its European roots. 


ACao 
re Europe Meets the Carib 


ein European architecture mingles with 
living on Curagao, the southwestern 
pean island located 40 miles off the coast 
ezuela. A history of Dutch settlement, cou- 





pled with calm, clear waters, comprises the 
singular setting that is Curagao. 


As such, civilization and wilderness are in con- 
stant coexistence. A visitor can wander through 
streets whose buildings and houses were first 





found in countries of an altogether different clime 





and time. Shortly, the scene changes to beaches 
and coral reefs that are as untouched as if the 


island had never been discovered. 


Diving is de rigueur there, with the renowned 
“Mushroom Forest” as well as inlets and coves 
ucked all around the island. For golfers, an 18- 
hole course is on hand, and sightseers will 
appreciate the floating market and Pontoon 
Bridge. After dark, visitors spill onto the streets for 


a lively nightlife of restaurants and casinos. 





Guests may take advantage of the local archi- 
tecture by staying in bungalows, guesthouses or 





apartments. There are also deluxe resorts to 
choose from, including SuperClub’s Breezes, a 


Marriot and a Sheraton. 


For more information, call your travel agent, 
(800) 3-CURACAO or visit the Web site at 


www.curacao-tourism.com. 


Shhh. We've replaced this Dutch vilages COLD NORTH SEA 
with wary CARIBBEAN WATER. {és see, anyone notices: 


After admiring our diverse architecture, after mingling with our multi-cultural people, it might surprise you to learn that this is an 


sland in the tropics. This is Curacao — a little piece of Northern Europe in the Southern Caribbean. For more information, call your 


Travel Agent or Curacao tourism at 1-800-3-CURACAO (328-7222). 


Air service by American Airlines daily from Miami, Dutch Caribbean Airlines daily from Miami, Air Jamaica five times a week from 
Atlanta, Baltimore/Washington, Boston, Chicago, Ft. Lauderdale, Houston, New York, Newark, Los Angeles, Orlando, Philadelphia and Miami, 


and Delta Air Lines daily from Atlanta. 


CURACAO: — 
real. different. 


www.curacad-tourism.co 



























































With its Mediterranean vistas and Belle Epoque 
architecture, the European Principality of 
Monaco is a haven for romance...and a deluxe 
destination filled with more charms within such 
compact borders than one could imagine. 


Some are drawn to this tiny sovereign state for 
sublime pampering treatments at rejuvenating 
spots like Les Thermes Marins seawater spa. 
Some are attracted by fine dining at establish- 











allows for day trips to the south of France as 





ments such as Alain Ducasse’s Michelin three 
star restaurant Le Louis XV. Others take in the cul- 
tural scene with the Monte-Carlo Philharmonic 
Orchestra, the Monte-Carlo Opera—with | its 
famous Charles Garnier-designed Opera 
House—and Les Ballets de Monte-Carlo. For still 
thers, Monaco is a convenient gateway to 
Europe: its ideal location on the Riviera 


well as the Italian Riviera. 


every taste, there is a major international 


event hosted in Monaco. Among the highlights: 
the VVorld Music Awards and the Tennis Open 
in n; the Spring Arts Festival, featuring its 
much pated programs in dance, theater, 
music al ema; motor racing's Formula One 
































Grand Prix in June; the Fireworks Festive 
Concerts at the Prince’s Palace durini§ 
summer; and the International Yacht i 
in September. 


This Spring, one can get a hint of Monaccl 
cultural treasures without leaving the 
States. From April 28 through May 3, “Mig. 
Takes New York" is a citywide féte | 

Principality. The highlight is a weeklong ip 
of performances by Les Ballets de Monte 
(wwwballetsdemontecarlo.com) at the Bri 
Academy of Music, with fantastically inv 
sets by Ernest Pignon-Ernest. The opening pe 
gala with the cast on April 29 is und 
patronage of TT.RR.HH. the Prince and Prine} 
Hanover. Elsewhere, gourmands can ind, 
a Monegasque lunch at le Cirque 200G 
a menu prepared by visiting Chef Sylvain E 
of the legendary Hétel de Paris in Monte 
Two-day packages at the acclaimed Ne 
Palace Hotel are available. 


















The undulating set of Cendrillon (Cinderell 
If you miss the NY féte, Monaco itself is 
accessible than ever, thanks to special pact 
and a VIP travel club, le Club Diamant f) 
offered by the Monaco Government] 
Office USA. Among the benefits are saving 
special perks for shopping and dining, 
room upgrades, and complimentary hel 
transfers when booking at participating ¢ 
hotels. At home, Le Club members receiv 
tations to U.S.-based events, newslettef 
additional shopping privileges. 
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For further information on “Monaco” 
New York,” please call the Monaco} 
ernment Tourist Office at (800) 753-96} 


visit www.monacotakesnewyork.com. 





The Principality of 


MONACO 


Life grants you 
only so many 


perfect days. 


There’s much to be said for 
following your heart. For one 
thing, it could lead you here, 
to Monte-Carlo. Discover 
the Belle Epoque charm and 
the serene elegance of the 
properties of Société des 
Bains de Mer Resort. Savor 
grand cuisine at Le Louis XV, 
featuring the culinary talents 
of world-renowned chef Alain 
Ducasse. Give way to your 
every whim and indulge in 
pampering treatments at 


Les Thermes Marins seawater spa. 


Monaco. As you wish. 


MONACO 
800-753-9696 


Www. visitmonaco.com 


fa 


Al. q 
SOCIETE DES ?) BAINS DE MER 


MOONS IES=C ADREL OF R E) SHO) Rut 


800-221-4708 


Wwww.montecarloresort.com 












































































































































Nature’s vast beauty is unveiled while hiking through Maroon Bells near Aspen. 


A deluxe destination is not just a seasonal phe- 
nomenon-tt provides travelers with a multitude of 
reasons to return throughout the year. While 
Colorado has rightfully earned a reputation as a 
winter wonderland, a visitor to the state can fil 
the calendar with activities, no matter the season. 
To begin, the sheer size and variety of 
Colorado's landscape makes it nearly impossible 
to run out of places to explore. Within its borders 
are 18 million acres of public land, encompass- 
ing three national parks, 11 national forests and 
33 designated wilderness areas. Outdoor recre- 
ation is plent 








iful: in warm weather, whitewater raft- 

g, fly fishing, hiking or biking in the majestic 

Rocky Mountains; when temperatures dip, cross- 
intry skiing, ice climbing or snowshoeing. 


Colorado has some of the 
in the world, with 33,000 acres of slopes and 
international destinations that span the historic 
Western settings of Aspen and Crested Butte tc 

the European-style villas of Vall and fellate. 


s the fact 


best downhill skiing 


that its climate makes 





Tel - of the few spots where one can 
id of golf in the morning and hit the 






























eo 


ski slopes in the afternoon. The state’s 200+ 
first-class golf courses are highlighted by Vail 
Golf Course, with inspiring valley views, and 
Breckenridge, the only Jack Nicklaus-designed 
municipal course in North America. 


Families can make memories here whether in 
winter, with horseback riding, sledding, ice 
skating and other activities at dude and guest 
ranches throughout the state, or in summer, by 
camping in Rocky Mountain National Park or 
digging for dinosaur bones along the state’s 
western edge. 








nearly 
e to run o 
explor 


For those wishing to mix relaxation with # 
ration, Colorado is home to outstanding 
spas such as the Allegria Spa in B 
Creek, which offers serene aprés-ski atffe 
including meditation courses, painting} 
yoga; and Telluride’s Wyndham Peaks: 
and Golden Door Spa, where a stone 
sage and mineral bath soothe the muscle 
the mind after a day on the slopes. 


Culinary options are just as wide-ranging} 
fresh game like venison and buffalo to af 
tic Mexican food to gourmet fare. The® 
western slope even provides the perfec] 
ditions for cultivating high-altitude wine gly 
making a visit to one of the local vine} 
a fitting way to toast vacation time wells} 





For information, call (800) COLORAD| 


visit www.colorado.com. 
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The city of Edinburgh as seen from Calton Hill. 





"My heart's in the Highlands,” said Robert 
Burns in the 18th century. Were the noted poet 
alive today, his heart would still lie in Scotland, 
a country blessed not only with awe-inspiring 
natural beauty—from its high, rocky coast to its 
mistshrouded lochs—but with age-old legends 





and lore that live on through faithful, yet modern, 
celebrations 





Edinburgh, the capital of Scotland, is a micro- 
cosm of the country’s allure. Its majestic setting 
and predominantly stone buildings, coupled 
with strong intellectual traditions, have earned 
it the title of Athens of the North. In both 
Edinburgh's Old Town, built around the peak 
that cradles the famed Edinburgh Castle, and 
New Town, comprised of Neoclassical streets 





and squares, are many examples of the city’s 











tine architectural heritage. Throughout the 

warmer months, Edinburgh buzzes with arts 

elebrations, lending it another apt moniker: 
lands Festival City. 


For a thoroughly cosmopolitan scene, there's 
Glasgow, Scotland's largest city. Here one can 
view priceless international art collections such 
as The Burrell Collection, with more than 
8,000 items from Chinese Ceramics to French 
Impressionist painting, and The Art Gallery and 
Museum at Kelvingrove Park, which -houses 
one of 


collections. 


Britain's most vital art 





Glasgow is one of the UK’s largest shopping 
districts apart from London, with designer shops 
and lively cafes at its Italian Centre and Princes 
Square, and Europe's largest glass-enclosed 
shopping gallery at St. Enoch Square. 


Away from the cities, travelers owe it to them- 
selves to spend time amidst the sweeping grace 




















and beauty of the Scottish Hig 
Occupying the entire northern half of the 
the dramatic and unspoiled landscapel 
Highlands is resplendent with immenst 
swittflowing streams, glens rich in seasor 
ers and mountains ideally suited for hikin 
As any aficionado knows, however, tif 
time-honored outdoor activity in Sco 
golf. The spiritual birthplace of thea 
Scotland is home to more than 500 ¢ 
ing and scenic golf courses, both inlagih : 
along the spectacular coastline. What inv) 
golfer wouldn't want the chance to pi 
instance, the historic St. Andrews cour 
visits to these hallowed links, there arélfa: 
accommodations from which to choose, if ie! ; 
Old Course Hotel Golf and Spa and the 
new St. Andrews Bay Hotel & Spa. Fe 
information on lodging, call (866) 589-2) 











An 


Regardless of one’s passion, there's 1a) 
colorful Scottish festival or attraction te 
any visit memorable. Here, a sampiphy 
upcoming events: 










| ‘bottom: The 17th century Craigievar Castle; 
p band marches in front of Traquair House. 
? 

ernational Festival of the Sea—Europe’s 
jest maritime festival, featuring tall ships and 
Bal entertainment. Port of Leith, Edinburgh. 


y 23-26. 








* Hebridean Celtic Festival_fourday festival of 
Celtic music and related arts, featuring major 
artists from around the Celtic nations. July 16-19. 


* Inter-Club Regatta—sailing regatta for all class- 
es of boats. Lerwick Harbour, Lerwick. July 23-26. 


* Edinburgh Festival Fringe—the largest arts 
festival in the world, featuring theatre, comedy, 
music and magic. August 3-25. 


¢ Edinburgh International Book Festival—the 
world’s largest, with leading international and 
Scottish authors, as well as an extensive chil- 
dren's program. August 9-25. 


¢ Edinburgh International Festival-more than 
150 performances of the best international 
opera, theatre, dance and music. August 10-30. 


¢Perth Highland Games—unning, cycling, 
Highland dancing, solo piping and pipe band 
contests, tug-oFwar and more. August 10. 








Special Advertising Section 


¢ Edinburgh International Film Festival—one 
of the world’s most influential film gatherings, 
with gala premieres, guest appearances, talks 
and new discoveries. August 13-24. 


¢ Victorian Fair—annual Victorianthemed street 
fair with vendors and entertainment. New 
Lanark. September 7. 


* Talisker Skye & Lochalsh Food Festival—high- 
lighting the diversity and quality of the area's 
produce. Isle of Skye. September 19-23. 


*Royal National Mod—a festival of Gaelic 
arts and culture featuring Gaelic song, dancing, 
piping, drama and literature. October 10-17. 


The busy calendar makes it clear: Few deluxe 
destinations can lay claim to the level of culture, 
heritage and hospitality of this storied land. 


For information about travel throughout 
Britain, please call (866) 589-2882 or go to 


www. visitbritain.com/usa3. 











One look at the breathtaking landscape and 
































you'll understand. In fact, the battles still go on today. | 
Every summer, the Highland Games test the skills of these | | 





mfries & Galloway Arts Festival—annual 
al featuring classical, folk and jazz music 
ell as dance, theatre, literary and chil 


is events. May 234une 1. “ 
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modern warriors, Only now, cabers get tossed—not people. 














We still think you'll be impressed. 





e Amateur Championship—one of Europe's 
; prestigious amateur golf tournaments. 


fal Troon Golf Course, Troon. June 2-7 
| Go to visitbritain.com/uSa3 or call 1-866-371-1199 for greai of °s 


anda free CIE Tour brochure or see your travel age). Mt 
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lasgow International Jazz Festival—the 
s premier event of its kind. June 29-July 8. 


























The opulent facade of Bellagio in Las Vegas. 


A deluxe destination engages all five senses in 
an unforgettable journey. Bellagio in Las Vegas 
is such a place. From the treetined boulevard 
rising to the main entrance to its romantic 
imagery of ltalian architecture to its thousand 
dancing fountains and lush gardens, Bellagio 
aims to stir the soul. 


The natural and architectural beauty of 
Bellagio is complemented by extraordinary 
guest service with attention to detail at every 
evel, earning the property the prestigious AAA 


Five Diamond Award in 2002 and 2003. 
Bellagio is the first Las Vegas hotel-casino—and 
the largest resort ever, at 3,000 rooms-to 


the honor. 





A stay at Bellagio is indeed an immersion, It is 
home to Cirque de Soleil's “O"—an astounding 
fusion of theatrical effects, acrobatics and live 
music performed in, on and above water—as 
well as the Bellagio Gallery of Fine Art, with 
museum-caliber exhibitions of the world’s most 





influential artists. The hotel's Picasso restaurant 


(one of only two las Vegas establishments to 
earn the AAA Five Diamond Award) showcas- 
es original paintings and ceramic pieces by 
the master artist himself, an inspired backdrop 




















for Mediterranean cuisine by chef J 
Serrano and a wine cellar stocked with b 
from the finest European vineyards. 





Picasso is not the only transcendent ¢ 
experience at Bellagio, which counts 
James Beard Award-winning chefs in its | 





Dining alongside masterpieces at Picasso. . 





Just a taste of the choices: le Cirque’s F 
cuisine and Circo’s home-style Tuscan foor 
off by the whimsical, vibrant shapes of eo 
designer Adam Tihany; the casual Mé 
ranean fare of Olives with décor that fee 
a soaring chandelier and glass displat 
architect Peter Shire: and the Mobil Fou 
seafood restaurant Aqua, adjacent to 
Bellagio Conservatory and Botal 
Gardens. This classical interior garden §} 
boasts flora from around the world, arrang 
in a dramatic presentation that changes? 
each season and major holiday. 


























When Oscar Wilde said, “| have the sim! 
of tastes; | like only the best,” he could j 
been referring to the shopping at Bellagi¢ 
Old World porte cochere leads the way 
posh retail promenade with fashion and} 
elry collections by style-setters Giorgio Amy 
Chanel, Tiffany & Co., Hermés, Gucci } 
more-yet another way in which Bellagi¢l 
unabashedly upped the ante on elegand 

| 
For more information, call (888) 987-6% (ly 
(702) 693-7444 or visit www.bellagio.ce}: 
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Scottsdale’s magnificent McDowell Mountains. 


cottsdale, Arizona, certainly has its share of 
premium qualities: jaw-dropping scenery, glori- 
ous spas and challenging golf courses, superb 
weather, of outdoor activities and 
is the city’s 
that has played a 
Scottsdale’s status as a 


a gamut 
ing, just 


dyn amic arts community 


fine din to name a few. But it 





MQ|O role In building 


deluxe destination 


With more than 125 galleries and artist studios, 
a wealth of museums, scores of outdoor sculp- 
tures, and thousands of shows, exhibits and 


special events, Scottsdale is rapidly beco mile 


known worldwide as an arts and culture 
mecca in the American Southwest 

To help visitors and residents alike appreciate 
the city's kaleidoscopic art and cultural offe TINGS, 
Scottsdale has earmarked funding e a new 


initiative called Culture Quest Scottsdale 
this Ongoing 
activities created by the Scottsdale Conventio: 


isitors Bureau and the Scottsdale Cultural 


series of innovative tours 




















Camelback Sundown by artist Ed Mell, 2000, 
oil on linen, 58" x 72" 


Council, travelers can enjoy exclusive behind-the- 
scenes excursions and access hundreds of 
events, both large and small, throughout the year. 


Among the excursions planned for 2003 are: 
¢ Masters of Southwestern Architecture, offer- 
ing a visit to Paolo Soleri’s Scottsdale studio 
and architectguided tours of private homes. 


¢ The Wright Stuff, a tour of Taliesin West and 
other Frank Lloyd Wrightdesigned buildings 
the Scottsdale area. 





One oe 











¢ Desert Photo Op, in which guests ef 
the desert landscape with professioned 
tographers. 
¢ Enduring Traditions, which includes iN 
group meetings with Native Americar 

and tours of galleries and museums fem 
Native American art. ' 


¢Artscene & Cuisine, providing m | 
insight into gallery exhibits as well as kt | | 
one of Scottsdale’s world-class restaury 






























The program also features two major, — 
the-public events: Native Trails is a fesl 
Native American music and tribal dan 
formances, as well as native foods, arfsie 
and jewelry, which runs through the €ye 
March. And the year-round. Thursdayige 
ArtWalk is a Scottsdale tradition in whil 
downtown galleries stay open late antl 
visitors to artists receptions, exhibit ope 
and live entertainment. 


4 


In October, Architectural Digest and Gu 
will present A Feast for the Senses, an ej 
dinary Culture Quest Scottsdale well 
Some of the area's most exclusive hole 

resort properties will host four days of if 
events created especially for readers of 
magazines. (Look for more information) 
issues of Architectural Digest and “ 
All of these exciting programs are 4 
to bring focus to the depth and vitality 
Scottsdale art scene. t 


) 


For information or to book tours, accom} 
tions and other events, call (800) 236-70 


visit www.culturequestscottsdale.com. § 
= 
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Frank Lloyd Wright said “Form and function should be one.” 


It's our function to follow his form. 


Noin Culture Quest Scottsdale for a private tour of Taliesin West, the renowned architectural school Frank Lloyd 


Wright built out of indigenous desert materials. Visit one-of-a-kind buildings he designed across the Valley. 





Or select from a variety of other intimate tours, museum talks and cultural encounters. For CULTURE QUEST 
"a T SCOTTSDALE 


tour and event scheduling, visit culturequestscottsdale.com or call toll-free 800-236-7026. 
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The historic Broadmoor resort in its pristine setting. 


If relaxation is the goal of a guest's stay at The 

Broadmoor, there are many ways in which to 

achieve it. The Spa at The Broadmoor grants 
With the vision of becoming the grandest resort over 100 personalized treatments including its 
in the West, The Broadmoor opened its doors signature, The Broadmoor Falls—a combination 
in 1918 and has lived up to this ambition ever of a traditional Swiss shower and a Scotch 
since. Serving as a gateway to the Rocky — spray that simulates the experience of shower 
Mountains in Colorado Springs, the hotel has ing under a waterfall. The championship 
achieved legendary status; it holds the distinc- golf courses designed by Donald Ross and 
tion as the longest running consecutive winner Robert Trent Jones, Sr. offer a restful escape 
ot both the AAA Five-Diamond Award and the with mountain views. Ranked one of “The 
Mobil Travel Guide Five-Star Award 50 Greatest U.S. Tennis Resorts’ by Tennis 
Magazine, lessons and clinics taught by Tennis The ornate mezzanine of The Broadmoor the 























iat May 2002 marked the completion of a $75 


million renovation of the property. Nearly every HallcotFamer Dennis Ralston allow guj 


ae 
hone their skills. Pty, 


| structure in the nine-building, 3,000-acre resort 








Was redesigned The ma JI tude of the renova- 






















tion is seen the moment quests arrive, in the Whether dining at one of the resorts bia 
| expansive landscaping and planters lining the winning restaurants, taking in the sprawling} 
drive, the impressive doors that open to the . of the Rocky Mountains and Lake Chi 
exquisite Italian marble lobby floor, and an or partaking in a variety of one-ofa-kingy 
11,000-squarefoot infinity edge pool. This ities (including riding a llama), guests 
devotion to décor translates to the guestrooms Broadmoor are privy to the best the Wi 
|; each features cust lesigned furni- to offer. 
ure and bedding, histori phe Jrapns, Si light . 
indeliers, merino wool thr ina limited- For more information, call (800) 755-3) 
artwork. visit www.broadmoor.com. | 











lOW CAN A PLACE 
SO EASY TO REACH 
BE SO DIFFICULT TO LEAVE? 


\e Broadmoor. Easily accessible on the sunny side of the Rockies. Extraordinary 





cury, combining the latest modern indulgences and legendary charm. 


id a warm, welcome feeling that will remain long after you've gone home. 
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, INFORMATION OR RESERVATIONS CALL 800-755-5011 OR VISIT BROADMOOR.COM/ARC 
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And nowhere else comes close. 
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HOTEL 


550 Light Street, Baltimore, MD 21202 


10) 824-0076 * harborcourt.com 
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Harbor Court Hotel 
Baltimore’s Five-Star Flagship 

















Part of the elite Preferred Hotels & Resorts Worldwide network, Harbor Counifh 
has been named to the prestigious Condé Nast Traveler “Gold List” and is Baltimory 
Five-StarDiamond Hotel. Located in the bustling Inner Harbor area, it provides ev 
city views, a central location (just a short walk from the top attractions Harborplelfl 


National Aquarium and Oriole Park at Camden Yards} and top-ofthe-ine guest se H | 


With 195 fully equipped guestrooms and suites, Harbor Court Hotel offers mod 
conveniences in a setting reminiscent of an English country mansion. Once inside 
are greeted by light oak-paneled walls, a cobblestone courtyard and anj 
all punctuated by a commanding staircase, the favorite backdrop of wedding phil 





Culinary delights for all appetites are found on-premise at the hotel's premier re 
Hampton's; botanically-themed Café Brighton, serving seasonal Maryland fare; 
Explorer's Lounge, an exotic hideaway with hand-painted murals. 


Completing the overall experience at the privately-owned Harbor Court Hotel is thes 
cable “white-glove" service. Welltrained staff make it their priority to give each guil 
class, personalized attention—the “star treatment” at this five-star retreat. 


For information, call (410) 234-0550 or visit www.harborcourt.com. For rese 
call (800) 824-0076. 






Frank Lloyd Wright Home & Studio (Oak Pork, Il) Photograph: Hedrich Blessing 
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Experience the awe-inspiring architecture and design of 
Frank Lloyd Wright with Wright Plus“—a housewalk with 
exclusive access to homes designed by America’s greatest 
architect. The 29th annual event in Oak Park, Illinois, features 
Wright-designed properties as well as other historic homes by 
his contemporaries. 


| | 
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| | 
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| \ | 
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ARCHITECTURAL DIG, 


ds benefit the Frank Lloyd Wright Preservation Trust. Space is limited. For more information, please 
(708) 848-1976 or visit www.wrightplus.org H 
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Led by i? Old- 
world orkmanship by master craftsmen. For the 


full story, visit our web site at www.rutt.net. Or 
call 1-800-220-7888 for the nearest Rutt dealer. 


HANDCRAFTED 
CABINETRY 








Text by Elizabeth Lambert/Photography by Mary E. Nichols 
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he Roxburghe Ho- 

tel, in Scotland’s 

Border country, 

conveys such a 

strong feeling of home that 

guests have been known to 

book all 22 rooms, substitute 

family photographs for those 

of the Duke and Duchess of 

Roxburghe, bring in their chil- 

dren, grandparents, friends 

and even dogs and settle in 
for a private house party. 

The hotel was originally 


Asove: The Duke and Duchess of 
Roxburghe have transformed a Jac- 
obean-style mansion built in 1853 
into The Roxburghe, an intimate 
country house hotel. It stands amid 
200 acres of woods and parkland 
on the banks of the River Teviot in 
Scotland’s verdant Tweed Valley. 


Lert: A log fireplace warms the Li- 
brary Bar, which is lined with its orig- 
inal bookcases. RiGuT: The inventive 
menus offered in the main dining 
room incorporate such specialties 
as local game and Tweed salmon ac- 
companied by homegrown produce, 
wild mushrooms and fresh herbs. 


built as a family house; the 
point was to keep it that way. 
Since it is on the Roxburghe 
Estates and is not part of 
a chain, the duke and duch- 
ess could make it exactly as 
they felt a hotel should be. 
Like home. Or as much like 
home as possible. Their own 
home is Floors Castle, the 
1721 masterpiece enlarged and 
embellished in the 19th cen- 
tury by Edinburgh architect 
William Henry Playfair. 








State rooms at the castle 
are some of the grandest and 
most beautiful in Great Brit- 
ain, but the private rooms are 
a background for comfort- 
able family life. The duchess 
worked as an interior design- 
er before she married, so she 
knows exactly how to give a 
room warmth and welcome. 

When guests arrive at the 
hotel, be they a large group 
or a couple, they instantly 
sense they are among friends. 

































































Che hotel’s 22 guest rooms and suites 
—all named after farms on the es- 
tates—were decorated by the Duch- 
ess of Roxburghe. Ricut: The 
Bowmont Suite. Colefax & Fowler 
green floral fabrics. Armchair fab- 
ric from the Nina Campbell Col- 
lection through Osborne & Little. 


Far Ricut: A four-poster invites re- 
pose in the Cessford Bedroom. BE- 
Low: The conservatory can be used 
for lunches, private dinners and 
weddings or simply as a quiet place 
to read. More active pursuits avail- 
able to guests range from golf to 
fishing, from falconry to croquet. 


There is bustle—but then, 
suddenly, guests disappear. 
Golfers are booking tee 
times for the hotel’s private 
championship-standard golf 
course; anglers are getting 
kitted out for the dream of a 
lifetime—experiencing some 
of the most renowned fishing 
in the world on the duke’s own 





beats on the River Tweed, 
just two miles away. 

Others are off to the 
stocked trout pond, the ten- 
nis courts, the croquet lawn 
or the circuit for four-wheel 
motorcycles up in the woods. 
Garden enthusiasts are brows- 
ing around in the borders; 
walkers are discovering the 








wild raspberries on the back 
drive or collecting an estate 
map from reception for am- 
bles along the River Teviot 
and across the 200 acres with 
their glorious views of the 
Cheviot Hills. 

“This landscape was my 


childhood,” says the duke. “I 
continued on page 258 
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he Ritz-Carlton 


nterior Design by Hughes Design Associates/Text by Gerald Clarke 
*hotography by Dan Forer 


































3 y rights, Sarasota, 
‘ Florida, should be 
1D called Ringlingville. 
Visitors drive along 
tingling Boulevard, they line 
up outside the Ringling Mu- 
seum of Art, and they wonder 
t the inspired eccentricity of 
the Ringling home, a Vene- 
ti tian-style palazzo called Ca 
|@’Zan (see Architectural Digest, 
October 2002). When they 
are tired of sight-seeing, they 
can cross over the John Ring- 
ling Causeway to enjoy some 
‘of the 130 shops and res- 
taurants that surround St. Ar- 
/mands Circle—a green oasis 
that is one of John Ring- 
ling’s most felicitous gifts to 
his adopted city. The only 
project the circus king left 
completed was a luxurious 
Ritz-Carlton hotel—victim 
of the Florida land bust in 
e mid-1920s—and for years 
its ghostly skeleton was a 
mute but eloquent reminder 
of what might have been. 
_ No one needs to be re- 
minded any longer. What 
might have been now is. Six- 
ty-seven years after Ringling’s 
death, Sarasota at last has a 
Ritz-Carlton. Opened in No- 
vember 2001, it rises 18 sto- 
Ties, contains 266 rooms (31 
of which are suites) and sits 












Opposite: “We wanted the Ca d’Zan 
Bar to look like John Ringling’s li- 
,” says Pamela Hughes, whose 
Virginia-based firm, Hughes Design 
Associates, completed the interiors. 
if ptie 1920s the circus tycoon began 
sonstruction on a Ritz-Carlton at a 
nearby site; it was never finished. 





SARASOTA 


REALIZING CIRCUS MAGNATE JOHN RINGLING’S DREAM 


Lert: The arrival court of the Ritz- 
Carlton in Sarasota, Florida. The 
hotel has 266 rooms, including 31 
suites, and stands where the John 
Ringling Towers once were. BELOw: 
The lobby. At right, a Michael Taylor 
mirror hangs over a credenza from 
E. J. Victor. William Switzer table. 


on the former site of—what 
else?—the John Ringling 
Towers. Many things about 
this 21st-century Ritz-Carl- 
ton—air-conditioning and In- 
ternet connections next to 
the telephones, to name just 
two—would doubtless have 
astonished a man who, in 
a long career running the 
country’s biggest circus, had 
seen just about everything. 
But in other ways the Sara- 
sota Ritz zs Ringling’s hotel, 































































































and the Ringling stamp is 
everywhere, from the Italian 
styling Ringling favored to 
the name of the hickory- 
paneled bar—Ca d’Zan. “We 
wanted to pay homage to Mr. 
Ringling and to the history 
and arts of Sarasota,” says 
Carter Donovan, the hotel’s 
general manager. “His dream 
has finally come true.” 
Before beginning work on 
the interior, Pamela Hughes, 
who had previously designed 
seven other Ritz-Carltons, 
did what she always does 
when she starts a new one— 
she looked, listened and asked 
questions. What is unique 
about Sarasota? What did 
people in Sarasota want to 
see in their very first luxury 
hotel? “For each hotel, we 
do a lot of research,” says 
Hughes. “We spend a long 


BeLow: The parlor of the 2,500- 
square-foot Ritz-Carlton Suite. 
“The idea was to develop a very res- 
idential feeling for the hotel guests,” 
Hughes says. The lamp at left and 
the desk chair fabric are from Schu- 
macher. Brunschwig & Fils sofa 
fabric; Robert Allen drapery trim. 


time at it, reading all the 
publications, visiting the his- 
torical society, talking to a lot 
of people and just driving 
around. We want to get the 
real flavor of the local life- 
style. We get a sense of place, 
and sooner or later every- 

thing comes together.” 
Sarasota, she and her team 
discovered, is an open, friend- 
ly city, with so many trans- 
planted midwesterners that 
it sometimes feels like Cleve- 
land with palm trees. It is 
also—another midwestern 
trait—conservative and tra- 
ditional. “This is not a beach 
town,” says Hughes. “People 
dress up here. They didn’t 
want something that was ul- 
tracontemporary and wild- 
looking. They have beautiful 
homes, and they wanted a 
continued on page 258 





“Sarasota Is not a beach town. 
People dress up here. They wanted 
a beautiful, elegant hotel.” 


Hughes, who has done the interiors 
of seven other Ritz-Carltons around 
the country, “tried to refer to Italy 
in the design wherever possible.” 
Lert: She used a light paiette for 
the bedroom of the Ritz-Carlton 
Suite. The tables are from Drexel. 


Top: Atlanta-based architect J. Lock- 
wood Brown III gave a Tuscan in- 
fluence to the waterfront facade of 
the 422,000-square-foot building. 
Asove: Florida landscape architect 
Greg Meyer planted palms around 
the pool, which overlooks the bay. 
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Ricut: The Hotel Royal, which is 
located in the renowned French 
spa town of Evian-les-Bains, on the 
south bank of Lake Geneva, was 
completed in 1909 by architect Jean 
Albert Hébrard. He built the leg- 
endary Belle Epoque edifice in honor 
of Edward VIL, a frequent visitor. 
















THE LEGENDARY SPA IN EVIAN-LES-BAINS IS REJUVENATED 
Interior Design by Patrick Ribes/Text by Michael Peppiatt/Photography by Marina Faust 


ike the other great 

spas of Europe, 

Evian-les-Bains 

owes much of its 
original popularity to the 
gargantuan meals the upper 
classes consumed in Edwardi- 
an times. After banquets of a 
dozen dishes and almost as 
many wines, these well-to-do 
folk often felt in need of a 
cure. Evian, which nestles at 
the foot of the French Alps on 
the south bank of Lake Gene- 
va, was an obvious solution. 
The picturesque little town 
could boast not only the 
health-giving properties of its 
mineral water but also moun- 
tain-pure air and a soothing- 
ly tranquil setting. 

By the turn of the last cen- 
tury Evian had become so suc- 
cessful that plans were laid to 
provide the prosperous spa 
with the grandest of grand ho- 
tels. It was to be named H6tel 
Royal in honor of Edward VII 
of England (whose epic self- 
indulgence required frequent 
cures); and its restaurants, 
reception rooms and suites 


were to incorporate a degree 
of luxury that would impress 
he most sophisticated travel- 





er. A park of 42 acres over- 
looking the lake was set aside, 
and work on the vast building, 
with its domes, its vaulted 
ceilings and its interconnect- 
ed lounges, began. Two years 
later, in 1909, the hotel was 








complete, with Murano glass 
chandeliers, big, solid pieces 
of furniture by English crafts- 
men and frescoes that enliv- 
ened the public rooms. 

For the next half century 
nothing disturbed the peace 





Lert: Intricate frescoes of flowers 
and fountains by Gustave Louis 
Jaulmes adorn the grand salon. 
Pierre Frey settee, chair and pillow | 
fabric. Oppostre: Murano glass chan- | 
deliers illuminate the Café Royal, 
one of four restaurants in the hotel. 


Leliévre blue-and-gold table fabric. |} 


and prosperity of this great 
white steamship of a hotel an- — 
chored in the hills rising over © 


Lake Geneva. News of its 7 


amenities and the restorative 
powers of its spring waters 
spread across Europe and 
America. International stars 
and personalities from Greta 
Garbo to Sergei Diaghilev be- 
came devoted to the Hotel 
Royal’s blend of deep comfort 
and healthy living. However 
calm the environs, an exotic 
note would always be struck 
around the hotel or its land- 
scaped gardens by a celebrity 
in disguise or the unmistak- 
able form of the Aga Khan. 
In 1958 the Hotel Royal was 
struck by disaster: Fire broke 
out and destroyed its roof and 
two top floors. None of the 
guests (including Errol Flynn) 
were seriously hurt, but much 
of the structure lay in ruins. 
After major rebuilding, the 
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Paris-based designer Patrick Ribes 
refreshed the interiors, while re- 
specting the original decoration. 
ABOVE: For the draperies in a suite, 
he chose a Rubelli fabric that du- 
plicates the pattern of the frescoes 
in the grand salon. Ricut: The sit- 
ting room of the Edward VII Suite. 


resort resumed its former, 
leisurely rhythm and settled 
down to grow old gracefully. 
Clients proved faithful, the 
waters continued to work their 
mineral magic, and time stood 
still for a couple of decades— 
with the inevitable result that 
by the early 1980s the whole 
establishment felt and looked 
decidedly fusty. Decisive ac- 
tion was called for; the hotel 
management gave Parisian in- 
terior designer Patric: Ribe: 


full powers to bring the ag- 
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ing establishment back to life. | 7}, 
“When I got there, I found ! 71s 
this extraordinary Sleeping } P 
Beauty,” recalls Ribes. “Wars «|, 
had come and gone, but, mi- - 7 de 
raculously, the Hotel Royal’s : } 
original décor and most of!) * 
the furniture had survived. | 
I was so struck by the feel- 7) 
ing that this ambience could | 4; 
never be created again thatI | | 
resisted the temptation many ) jy 
decorators gave in to at the | 0 
time, of ripping out the old J) 
and starting all over again. | 4 
So we renovated the building | 4; 
from top to bottom while | {; 
keeping its period charm in- | {, 
tact. But the Royal isn’t a |p 
museum, and every year we }(; 
look for ways of giving ita | 
contemporary edge—such as} » 
introducing colored lights. } \j 


bd 




















| The resort’s amenities, in addition 
to its signature spa treatments, in- 
clude activities such as tennis, golf, 
waterskiing and horseback riding. 
Asove: A piano-shaped infinity- 
edge pool faces the lake. Ricut: The 
hotel is situated within the verdant 
42-acre Royal Parc Evian complex. 


We want the Royal to stay 
abreast of the times.” 

With the hotel now near- 
ing its centenary, the decision 
to preserve its past seems 
to have paid off handsomely. 
Although it can certainly lay 
claim to every modern com- 
fort, the Royal still looks as 
if a 1920s heartthrob might 
materialize in its sumptuous 
Café Royal, where the blue- 
and-gold arabesques in the 
ceiling frescoes have been 
lovingly cleaned and the ta- 

















ble silver is original. The 
guest rooms and suites, too, 
are perfect period pieces. 
Meanwhile, some things 
have changed, and where for- 
mer guests limited their cure 
to sipping Evian water, visi- 
tors today can choose from 
a wide range of sports, fitness 
programs and beauty treat- 
ments. The Edwardian atmo- 
sphere may remain, but the 
stout Edwardian silhouette 
is clearly no longer de ri- 


gueur at the Hotel Royal. 0 





Hotel Royal 
Royal Parc Evian 
Rive Sud du Lac de Geneve 
74500 Evian-les-Bains, France 
Telephone: 33-4-50-26-85-00 
Fax: 33-4-50-75-61-00 


www.royalparcevian.com 
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_ Kersefontein Guest Farm | 
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| Kersefontein Guest Farm, in South or nearly 250 years 
Africa, is a Cape Dutch manor estab- now Kersefontein, a 
| lished almost 250 years ago. Owner f. at 
Julian Melck recently renovated por- arm in the remote 
tions of the estate, making rooms sand veldt of South 


available to guests. Top: The main Africa’s West Coast, north of 

house. ABove: The pub is located in Gane Towns haslbecntormned 

what was once the cookhouse. aD Nias : 
and run by the Melck family. 


gs AAA IPORTAL 
| Appearing to exist ina glori-  § TSA ANN AN aN 
| hee {4 SUAS 
ous and romantic time warp, ¥ Wi ‘ \\\ 
eth 


the Cape Dutch manor house 
stands on the banks of the 
Berg River, its original out- 
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|) PRESERVING 18TH-CENTURY CAPE DUTCH esp cignby Gane Re, 
HISTORY ON A FAMILY-OWNED ESTATE Text and Photography by Tim Beddow 


buildings resembling a village 
street. Yo ou could be forgiven 
for thinking it might be a 
film set. 

Fighth-generation owner 
Julian Melck recently decid- 
ed to renovate some of these 
buildings for guests and called 
on interior designer Graham 
Viney to collaborate. The 
main goal was to not affect in 
any way the unique character 
of the farm while producing 
historically sympathetic and 
comfortable rooms for vis- 
itors. The results—due to 
Melck and Viney’s care and 
attention to detail—are an 
unqualified success. 

The house has been a fam- 
ily home since Martin Melck 
purchased it in 1770. “It’s the 
real thing,” says Viney, “a 
Cape manor farmed by gen- 
erations of Cape squires and 
not an overprettied, overem- 
+4 bellished Cape house bought 

hill sail i Ay ay ee miu || ee meme at a later date by rich owners 
i | il 1h ! a and—beautiful as those houses 
Mecadanlids Tea a? Pipipt ae often are—made into a 20th- 

i TOR SSeS GD SS " A Wits 2. Seg Le or 21st-century ideal of glam- 
Ha il ll Mi TH dr Sn eae eq = orous living.” Considerable 
Ae a TIN! sae Wk x A | 4 ey Wy Cele additions have been made to 
HW a | a ES ANS Kersefontein over the years, 
| HA RY, Ss most notably in Regency and 

witi{{l Victorian times, when a large 
dining room and a drawing 
room were built, effectively 
creating a new south fagade. 
The most recent alterations 
have taken place in the adja- 
cent outbuildings. These were 
used for a variety of purposes: 
as a cookhouse, a school and 
even a jongmans huis, or house 
for the eldest son. 


ee 





ROR Os CES Ti 


Designer Graham Viney found a pair 
of leather club chairs belonging to 
Melck’s great-grandfather and a cir- 
ca 1855 birdcage in the attic of the 
main house. He had them restored 
and placed them in the Victorian 
guest cottage, one of Kersefontein’s 
several renovated outbuildings. 
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Lert: Eucalyptus beams brace the 
Spanish-reed ceiling in the bedroom 
of the African cottage. A print from 
Captain W. Cornwallis Harris’s Por- 
traits of Game and Wild Animals of 
Southern Africa hangs beside the bed. 
Ricur: A William IV table and chairs 
outfit the dining room. 


Fortunately, restoration is 
in the Melck blood. Says Ju- 
lian Melck, “I began in the 
1990s, but it’s really a process 
that’s just a continuation of 
work done in the 1950s by 
my parents. I love working 
with buildings and reading up 
on their construction. I had a 
strong wish to restore the 
farmyard—which is unique in 
South Africa due to its ‘village 
street’ layout and comprehen- 
sive collection of structures— 
to its original beauty.” To this 
end, iron roofs installed by 
the Victorian generation were 
rethatched, ceilings of wood 
and reed reintroduced and 
a general program of refit- 
ting undertaken. 

Once Melck had decided 
which buildings would be 
converted, Viney began work- 
ing with the interiors. The 
jongmans huis has been chris- 
tened the Victorian cottage 
and now contains two guest 
rooms and a sitting room. 
The old school has become 
the African cottage. Melck 
wanted the rooms to feel 
as though they had evolved. 
Viney, who is well known for 
his sensitive interpretation of 
style in historic houses, insti- 
gated a search in the attic 
of the main house. “It yield- 
ed a dazzling collection of 
Cape furniture that provided 
clues for the rooms’ décor,” 
the designer says. 

continued on page 259 


Ricut: Kersefontein, where sheep 
and cattle have been raised for cen- 
turies, continues to be a working 
farm. Eucalyptus and pepper trees 
shade the outbuildings. ABOVE 
Ricut: The Victorian cottage was 
formerly the jongmans huis, or 
house for the eldest son. 
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magine arriving ina city Owner Denis Blais designed the ) 
if and, instead of checking iteriors. “Living in London, P'm : 
| : Pe eyes 11; used to working with historic 
Into a hotel, installing — pyildings, but we love modern in- 


yourself in a historic and  teriors,” he says. BELow: His halo 


beautifully appointed town _ light hangs above the maple table 
in the kitchen. He also created the 


glass cabinet and counters. 


house that provides every 
comfort and convenience of 
the electronic age. Such is 
the idea behind Maison Place 
Royale, located in the heart 
of old Montreal. Like the city 
itself, which was settled in the 
1640s, the Place Royale has 
roots going back hundreds of 
years, and in its present form 
it dates from Victorian times. 

A little more than two 
years ago native Quebecois 
Denis Blais bought one of 
these structures, an 1860 four- 
story corner building that had 
been the city’s first apothecary. 
An artist, writer, designer and 
restaurateur, Blais had long 
been resident in England, 
where he cofounded the Belgo 


| restaurant chain, for which he 
| ABOVE: The Maison Place Royale guest or a group. BELOW: A Rain- created prizewinning settings 
| occupies a 19th-century town bow chair by furniture designer . aang: 
i house on Montreal’s historic Place Patrick Norguet contrasts with white that spawned his design com- 


| Royale and is available to a single furnishings in the guest livingroom. _ pany, Vingt-Douze. Although 
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Text by Christopher Finch/Photography by Michael Moran 
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an expatriate, he retained close 
ties to Montreal, which he de- 
scribes as “the magical me- 
tropolis of my early years—a 
unique place with its own style 
and humor.” His first idea for 
the house on Place Royale was 
to use it as a gallery to show- 
case the work of Vingt-Douze. 
Quickly, however, this notion 
evolved into something else. 
“I travel a great deal,” he 


MONTREAL 


Lert: At the foot of the master bed- 
room’s bed, designed by Blais and 
collaborator Jean Monastesse, a 
steel-framed Corian bathtub is illu- 
minated by a blue skylight. BELow: 
The third-floor guest room bed is 
flanked by yellow glass panels. A 
knotted chair rests by the window. 





explains, “and I am often dis- 
appointed with the available 
lodgings. The big hotels tend 
to be impersonal; the smaller 
boutique hotels are sometimes 
poorly run. It would be won- 
derful, I thought, for someone 
to be able to come to Mon- 
treal and rent an entire town 
house that would provide 
luxurious accommodations 
and work space, high-speed 
Internet hookups, satellite 
television—everything you 
would expect at home and 
perhaps more. You need a 
chef or concierge service? 

That can be arranged.” 
Blais’s reputation has been 
built on introducing lively 
contemporary design into tra- 
ditional settings, a principle 
he applied to Maison Place 
Royale. The building’s exte- 
rior remains in its original 
continued on page 259 








Above: The ipe-wood counters and 
tub in the guest bath complement 
the sleek, contemporary furnishings. 
“The house is full of references to 
French Canadian culture, but they’re 
always presented in a way that re- 
flects the vitality of present-day 
Quebec,” Blais points out. 
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Udaivilas 


A SUMP TUOUS RESORT PAYS HOMAGE TO INDIAN PALACES 


Architecture by Abhikram/Interior Design by Lim, Teo + Wilkes Design Works 
ext by Dena Kaye/Photography by Erhard Pfeiffer 
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ing a resort that evoked traditional 
Mewari architecture. THESE PAGEs: 
A pool measuring more than 800 


kram, is in India, set about creat- 
feet in length borders guest rooms. 


Situated along Lake Pichola in Udai- 
pur, India, Udaivilas occupies 30 

acres and offers 90 rooms, including 
five suites. Architects Nimish Patel 
and Parul Zaveri, whose firm, Abhi- 













utting aside the oc- 
casional folly of In- 
dia’s maharajas, like 
hanging an elephant 
from the ceiling to make sure 
it could support an equally 
weighty chandelier, India’s 
erstwhile rulers bequeathed 
the world a priceless inheri- 
tance. Their magnificent and 
often surreal palaces changed 
the face of India and remain, 
as one writer observed, “elo- 
quent witnesses to a life of 
grandeur and nobility, of rit- 
ual and formality, of tradition 
and honor, a life that will not 
return.” This legacy inspired 
P.R.S. Oberoi, chairman of 
The Oberoi Group, to build 
Udaivilas (pronounced Oo- 
dye-VIL-las). As he succinct- 
ly decreed to his design group: 
“We are building a palace.” 
His second commandment 
dictated that the “new” palace 


should respect and represent 
Axsove: Staff greet visitors beneath above a marble fountainin the lobby. the continuity of Mewari tra- 
a cusped arch at the main entrance. _ Lining the domed ceiling are floral didontine lltasnecreulnetcl 

BELow: Designer Jeffrey Wilkes, of paintings on gold leaf by Jaipur art- s Pari iS city, 
Malaysia-based Lim, Teo + Wilkes ist Ghanshyam Mimbark. The floor of Udaipur, once the capital 
Design Works, placed a chandelier is of Udaipur and Thasos marble. of Mewar, a princely state 
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in Rajasthan, provided a rich 
context. Founded in the 16th 
century, the city has a her- 
itage that begins with the ar- 
chitecture itself and continues 
with such design details as 
mirrored mosaics, miniature 
paintings and recipes served 
only to royalty. The maha- 
ranas of Mewar were known 
for their fierce independence 
and valor, managing to keep 
the marauding Mughals at bay. 
(It is one of the reasons Udai- 
pur’s ruler has been known 
as the maharana, the greatest 
of warrior kings.) And they 
built like mad. Today Udai- 
pur, with its graceful setting 
on Lake Pichola, against the 
backdrop of the Aravalli Hills, 
with opulent palaces, bustling 
bazaars and provincial feel, 
has earned the double sobri- 
quet of India’s most fabled 
and romantic city. Udaivi- 
las both reflects and honors 
its inspiration. 


Udaivilas is a 30-acre resort 
located on land along the lake 
where the maharanas of Me- 
war once began their hunt- 
ing trips. The predominantly 
single-story structure rises 
with the slope of the land, 
creating different levels and 
stunning views of the 17th- 
and 18th-century island pal- 











aces and the long, sprawling 
City Palace. “The design is an 
assimilation of the spaces in 
traditional royal residential 
palaces, using Mewari archi- 
tectural elements,” says archi- 
tect Nimish Patel, who, with 
partner Parul Zaveri, con- 
ceived the building. Guests 
are ferried across the lake 
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and arrive by golf cart at the 
main gate, whose large cusped 
arch has historically been used 
by Mewar craftsmen. Other 
Mewari features, such as large 
domes and cupolas (ghummats 
and ghumtis), arrest the eye 
and define the Udaivilas sky- 
line. Chhatris, or ornamental 
pavilions, dot the roofline. 


The entire complex—with 
90 rooms, including five suites 
—is a creamy white monotone 
that instills an overall serenity. 
This effect is achieved with 
ghutai, a traditional lime-plas- 
tering technique that requires 
up to 18 months of prepara- 
tion and is known to last cen- 
turies without any mainte- 





In the bar just off the lobby, Wiikes 
made intimate seating areas with 
burlwood-and-leather armchairs and 
chenille-covered sofas surrounding 
low tables. “The design will never 
look outdated,” says Wilkes. “It’s es- 
sentially a canvas to which the future 
will add layer upon layer.” 
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nance. Udaivilas rambles ele- 
gantly around verdant gardens 
and courtyards. One court- 
yard has a dramatic, rectan- 
gular swimming pool rimmed 
with alternating squares of 
black-granite and white-mar- 
ble steps leading down to 
the water; another features a 
pond with large, carved mar- 
ble lily pads. Fountains and 


Lert: A guest room has a jharokba, 
or window seat, that looks out on- 
to a private terrace. BELOw: A pool 
with checkered granite and marble 
steps anchors one of three principal 
courtyards. The landscape architec- 
ture is by Bill Bensley, of Bensley 
Design Studios in Bangkok. 


reflecting pools throughout J 
the grounds soothe the soul J 
like a restful yoga pose and J 
catch the light like the gold } 
thread on vermilion saris. | 
Sumptuous but refined, the 

lobby sets the interior theme | 
of Udaivilas. A large dome j 
with floral painting on gold J 
leaf gives an arrival royal § 
importance. “An eclectic ap- 
proach to the décor was most 
suitable,” says Malaysia-based | 
designer Jeffrey Wilkes. “Ap- @ 
plied decoration, like mirror @ 
inlay, was inspired by Udai- § 
pur’s Lake Palace and City § 
Palace. We also used Déco- § 

continued on page 260 i 
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ere, there's much more than the Caribbean sun. Much more than a thousand golden 
eaches, much more than the rhythm of merengue. Here, you will get the feel of life 
nd peace, feel the movement of history, the joy of our people, and the sounds of nature. 


ere, an entire country awaits you. A land of sensations. 


™DominicanRepu 


For more information check your travel agency or the Tourism office of The Dominican Republic: 
New York, Tel.: 212 588 1012/14 Miami, Tel.: 305 444 4592 Chicago, Tel.: 773 529 1336/37 - www.dominicana.com.do 
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credibly slim, high performance, custom crafted windows and 


rs of unsurpassed beauty, strength, security and durability. 
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Crittall’ steel wind ind doors...enjoy the view! 
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For more information contact your architect or designer 


www.crittallna.com Since Té Email: inf allna.com 

















PROPEE SDE SSIES FELT TY 




















aad 
& OO. 
Ess Ne ayaa eset 
cr sess 
HK 86ges% 
sors 
BH ee 
Pact 
sie: 
sags 
Ss =e 
Bh Ss 
Se hes, 
4 23 
Meni 
ger 
Rese 
PES. 
Me § 
£635 
cso ces 
eee Feat) 
exe 
ESES 
gee 
GEER 
Sfai S28s 
SESE 









SIONL/O/ 


Wie 





ia el ae) 





rere 





() 





NY 








|nterior Design by Greg Jordan 
' Text by Richard Conniff 
Photography by Dan Forer 








“We gutted the place down to its 
steel and concrete and then reappor- 
tioned all of the rooms,” says Jordan 
(above). “There’s a prewar apart- 
ment feeling to it now.” OpposItTe: 
“The glass walls of the living room 
slide open so that it and the covered 
terrace can become one space.” 


Ricut: “The dining room takes up 
a corner and floats above the sea- 
scape,” says the designer. “We in- 
stalled curtain pockets in the arch- 
way to allow privacy for parties.” 
Holly Hunt dining table. Empire 
mahogany pedestal, Lee Calicchio. 
Chair fabric from Pierre Frey. 


he first time Greg Jordan vis- 

ited his clients’ penthouse 

apartment on Key Biscayne, 

it looked like a SoHo loft 
gone wrong. Living room, dining room, 
family room and entrance puddled over 
from one to the next in a plan the de- 
signer calls “amorphous open spaces 
hooked together.” 

“It had no warmth,” the wife readily 
agrees, “no moldings, no room separa- 
tions. It was really not nice.” 

This was strong talk, particularly 
since her husband happened to be the 
developer of the building. What might 
easily have been the fatal moment oc- 
curred when Jordan’stepped 15 feet be- 
yond the door and drew a line cutting 
off an imaginary entrance area from the 














apartment’s chief redeeming feature: 
the endless vista of the Atlantic Ocean. 

“Put a wall here,” he said. 

“What are you, nuts?” the husband 
exclaimed, in the horrified voice of 
every husband ever doomed to lose a 
design debate. “Are you crazy?” He had 
spent much of the past few years parcel- 
ing up the 44-acre development that in- 
cludes this apartment building, and that 
had always meant selling one big thing: 
water views. But as the husband himself 
now puts it, “Why show the ocean the 
minute people walk in the door? There 
has to be some intrigue.” 

The entrance is now an elegant space, 
a sort of preamble, tempting the visitor 
to linger over the Scottish tall case clock 
or the raku bowl, delicate as bird bone, 


on the mahogany pedestal table. The 
hardwood floor is stenciled with a faux 
rug, and the feeling is more Park Avenue 
than SoHo. After a moment, the light 
flooding through doorways on either 
side gently urges the visitor on into the 
living room, where the ocean view now 
comes as a glorious revelation. 

“T thought that was so important,” 
the husband says, having found victory 
in surrender, “for the designer to tell the 
developer of the building that he and 
his architect didn’t design the apart- 
ment properly.” It was the beginning of 
total trust in Jordan and associate de- 
signer Robert Southern, a trust made 
more remarkable because the wife had 
once worked as a design assistant to 


“Dp 


Mark Hampton. “But she was content 
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; the only dark, 

really, the apart- 

i with color,” Jordan 
On the wall is Untitled 
doe. English mahogany- 

and-Ik writing desk from Kent- 
shire Galleries. Christopher Nor- 

man printed linen. Stark carpet. 


athe 





to say, “These are the things I like; you 
take it from there,’” says Jordan. “She was 
willing to be in this discovery with us.” 
The Park Avenue feeling of the apart- 
ment was critical to the family, because 
they were relocating from Manhattan 
after many years there. But they also 
wanted the interiors to reflect their new 
environment. “I was very big on the col- 
ors outside the apartment being the 
only ones we used inside,” says Jordan, 
“the sand, the beach, the ocean. At the 
same time, it was their primary resi- 
dence, so I didn’t want beachy fabrics.” 
The husband also dictated limits: 
can’t handle a patterned rug with a pat- 
terned sofa,” he said. “I need simplicity.” 
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“Why show the ocean the 


minute people walk in the door? 
There has to be some intrigue.” 


Jordan’s challenge was to find the rich- 
ness in this palette, often by drawing out 
subtle details of texture in the uphol- 
stery fabrics. When he first showed the 
wife the trellis design he was thinking of 
for the living room pillows, for instance, 
he had a sample of what she describes as 
“the most hideous suede fabric. But he 
said, ‘No, no, no, we’re going to change 
the background.’” The same trellis is 
now hand-embroidered in white silk 
thread on a beige silk-and-cotton can- 
vas. “He has this way of being creative 
in the little things as well,” she says. 
The absence of strong colors re- 
quired absolute attention to detail: “You 
can hide a lot of things with color that 







Opposire: “A soft garden room is 
what I had in mind for the master 
bedroom.” The chinoiserie bed is 
hand-painted. English tiered con- 
sole, right, and Regency rosewood 
table from Niall Smith. Inner bed 
drapery fabric, Schumacher; outer, 
Henry Calvin; Scalamandré trim. 
















you can’t when you re working in a neu- - 
tral palette,” Jordan explains. “It calls on} 
the furniture to be better.” 
For the master bedroom, the designer | 
commissioned a grisaille mural that de-- 
picts ferns, palms, Spanish moss and! 
other plants indigenous to the tropics + 
against a fanciful mountain landscape. 
The effect is like stepping into a bo- | 
tanical print from one of the great] 
18th-century explorers. And yet it also | 
fits Key Biscayne. | 
As the transformation progressed and | 
the original plan for the apartment van- | 
ished, the husband could have played | 
the time-honored part, rolling his eyes a 
little, grimacing a lot and gradually fad- 
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ing away. Instead, Jordan says, “There 
were so many things he got excited 
about that it made me want to figure out 


little treats for him”—a mahogany-pan- 
eled library of the sort he had always 
coveted and a private office behind a 
hidden door off the master bedroom. 

The family went back to New York for 
the final months of the project, to give 
their designer a free hand. When they 
were about to return with their new 
baby, Jordan had their clothes shipped 
down and hung in the closets and their 
dishes unpacked and put away. “They 
flew back and unlocked the door and 
walked in,” he recalls, and the husband 
was so delighted he did not go out again 
for a month. “How did you know what I 
wanted when I didn’t have the words to 
describe it to you?” he asked Jordan. 

“The success of a room or of a job 
isn’t what you see,” the designer re- 
flects. “It’s what you feel.” And for these 
New York clients, Key Biscayne now felt 
like home. 0 
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ABOVE: The guest room, which is 
accessed via a hidden door in the 
library bookshelves, is enveloped 
in what Jordan calls a “beautiful, 
neutral toile.” The engravings of 
birds and the furniture, including 
a painted canapé and a bergére, are 
19th-century French. Stark carpet. 


Ricut: “You could almost say the 
master bath is an outdoor bath. 
Two walls look out to a private ter- 
race with views of Biscayne Bay 
and Miami.” Christopher Norman 
wallcovering. Opposite: Teak tables 
and chairs arranged on the terrace 
can accommodate 14 for dinner. 
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COMPLEX VOLUMES IN BEL-AIR 


Architecture and Interior Design by Gwathmey Siegel 
Text by Judith Thurman/Photography by Scott Frances 


2 
2 
= 
N 
x) 
5 
a 
~ 
a 
= 
fe 
3 
G 
WN 
: 
UO 


es ek ee 





————— 


| 
































he terraced pali- 
sades of Bel-Air, 
California, have 
much in common 
with the scrubby highlands 
of the Riviera. They are both 
ultraexclusive residential en- 
claves of intense light and 
balmy air. The ocean shim- 
mers on the horizon, and the 
hills are alive with the silence 
of money. At every hairpin 
turn, a discreetly secured grille 
leads to some fantastical- 
ly deluxe abode. Many are 
faux-provincial confections: 
a mas here, a hacienda there, 
a chateau with froufrou ma- 
sonry. But occasionally, a land- 
owner has had the vision to 
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ABove: The rotunda, which com- 
mands the south end of the struc- 
ture, encloses the living room in 

its lower levels, with the square 
master bedroom at top. OPPOSITE: 
Floor-to-ceiling multipaned win- 
dows crowned with skylights frame 
sweeping views of the city and the 
Pacific beyond. Elizabeth Eakins rug. 


match his means. Such is 
the case of an adventurous 
couple who commissioned a 
contemporary Bel-Air master- 
piece by Charles Gwathmey. 

From any angle (“and the 
a:ymmetries yield a Jot of pe- 
riineter,” says the architect), 
the authorship of this dazzling 
white mansion in teak, glass 
and stucco is as unmistakable 


as that of a Palladian villa. The 
complex geometry, the tension 
between solids and voids, the 
cantilevered balconies, the 
collage of volumes, but most 
tellingly, the flamboyant virtu- 
osity tempered by modernist 
rigor, are all Gwathmey sig- 
natures. In this case, he notes, 
“the site was unique, in that 
the house sits on a plateau 60 
feet below its entrance. You 
descend to it on a curved 
driveway flanked by trees that 
shield the architecture from 
view until you reach the mo- 
tor court. That delay intensi- 
fies your expectations and 
heightens the drama of arrival. 
But the house itself—inside 
























“The property was unusual in that + 
one accessed it from its highest lev-\) 
eland went down toa buildable 
plateau,” says Gwathmey (above). 














its forms.” 








of a magically versatile musical instrument. 


This house,” says Gwathmey, “reminds me 
You almost feel that you can play 


Mu 














The master suite unfolds on the third 
floor, off the stair landing. “We lo- 
cated the separate children’s area in 
the horizontal wing; this is my cli- 
ents’ private space. It’s like a float- 
ing tree house,” Gwathmey points 
out. Assisting him on the project 
was interiors associate Eva Frank. 


and out—was designed to pro- 
vide a series of revelations: a 
suspensefully unfolding spatial 
narrative. The west facade is 
more a sculptural, solid mass- 
ing that sets up an expecta- 
tion of both architecture and 
panoramic views.” 

The clients had interviewed 
15 prominent architects be- 
fore hiring the firm of Gwath- 
mey Siegel, which they did 
after visiting the magisterial 
beach house that Gwathmey 


designed for a Hollywood 
executive (see Architectural 
Digest, November 2000) and 
meeting at the two-acre site 
with him and associate part- 
ner-in-charge Gerald Gen- 
dreau to discuss the firm’s 
strategy for it. “There was a 
funny little brick bungalow 
buried in the trees,” recalls 
Gwathmey. “It had no views 
and was swamped by ever- 
greens and eucalyptus. I 
sketched a diagram for the 


new house on the spot that was 
surprisingly close to our fin- 
ished plans. From the begin- 
ning, I envisaged the sequence 
of courtyards and reflecting 
pools, the spatial layers, the 
fragmented symmetry and a 
conical fulcrum that anchored 
the composition. It was impor- 
tant to engage the house with 
its landscape, balancing con- 
tainment with expansiveness, 
and to create privacy for a 
couple with children.” 























There is something about 
the career of architecture— 
perhaps its inherent strenu- 
ousness, mental and physical 
—that promotes longevity. 
Like those great orchestra 
conductors who reach their 
prime when other men re- 
tire, architects of the first 
rank seem to flourish cre- 
atively on the far side of mid- 
dle age. At 64, Gwathmey is 
at the top of his form. “I feel a 
calm,” he explains, “that I’ve 





never experienced—a paring 
away of the inessential. My 
practice is very varied. We’re 
currently designing a ranch, 
a Washington, D.C., estate, 
three museums, a condomin- 
ium tower and the new Bas- 
ketball Hall of Fame. One 
day I would love to do a 
church—something pure and 
small, like my parents’ house 
on Long Island [see Architec- 
tural Digest, September 2002]. 
That was my first commission, 
and returning after 38 years, it 
feels like a chapel. In so much 
of my recent work, there’s an 
interesting convergence of ex- 
tremes: luxury with austerity.” 

Though a Gwathmey house 
tour tends to become a pas- 
sionately technical master 
class—a discussion of axes, 
counterpoint and “volumet- 
ric articulation”—he can ap- 
praise his work with poetic 
clarity. “This house,” he says, 
“reminds me of a magically 
versatile musical instrument. 
You almost feel that you can 
play its forms. In other re- 
spects, it’s like an intricate pa- 
per cutout that morphs into 
three dimensions. But it also 











“The residence’s primary volumet- 
ric element, orienting south and 
west, accommodates, among other 
rooms, the entrance hall and living 
room on the first floor and two stud- 
ies on the second,” says Gwathmey. 
Top: “We designed the cabinets and 
desk in a study as sculptural forms.” 














“I'd describe the formal organiza- 
tion of the whole as a layered, se- 
quential landscape/architecture in- 
tegration, with the buildings—the 
main house and the guesthouse— 
defining major outdoor spaces.” 
Asove: The hot tub adjacent to the 
master bedroom is set into the cone. 
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BELOow: “The guesthouse/sauna 
acts as an object in the landscape 
in counterpoint to the main house 
as a cornice to the palisade,” com- 
ments Gwathmey. A trellis fitted 
out with retractable canvas shades 
shelters its casual bar/dining/sit- 
ting area and open-air fireplace. 





has the monumental heft of 
an iceberg carved by the ele- 
ments: rounded in places, 
sharpened in others.” And 
with that image, one sudden- 
ly perceives the guesthouse 
as an elegant little floe that 
has drifted away from the 
central mass on the emerald 
sea of the lawns. 

His clients, says the archi- 
tect, committed something 
more to the project than the 
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Asove: The site plan. “The way 
volumes interplay on the two acres 
makes maximum use of the lot and 
establishes a dynamic dialogue be- 
tween the buildings.” RicuT: A mo- 
tor court fans out before the “more 
solid entrance facade. The trees ex- 
tend the area to the pool terrace.” 








very substantial resources it 
obviously required. “They 
are two strong-willed people 
of character and refinement 
who ask tough questions, 
which is something I admire. 
Our dialogue was taut but 
always mutually nourishing. 
The husband and wife are 
equally accomplished in dif- 
ferent fields—science and 
business. Her northern Eu- 

continued on page 261 

















“Trees shield the architecture from view until you 
reach the motor court. That delay intensifies your 
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Architecture by Frank Greenwald, aia/Interior Design by Bray-Schaible 
Text by Gerald Clarke/Photography by Scott Frances 











ong Island saa 


aith Popcorn makes; 
her living—and a) 


very good living iti 


is—peering into the: 
future and spotting trends; 
before anyone else. The “Nos- - 


tradamus of Marketing,” For- | 


tune magazine named her, 


and she was one of the first to f 


announce that SUVs would! 
soon take over the highways. 
Long before terrorism be- 
came a concern, Popcorn also 
predicted that, alarmed by 
a hectic and even danger- 
ous world, people would turn 
inward and seek refuge in 
warm and comfortable homes ; 
like those they remembered 


from childhood. “The future -} 


bears a resemblance to the: 
past, only more so,” wrote 
Popcorn, whose books—The 
Popcorn Report, Clicking, EVE- - 
olution and Dictionary of the’ 
Future—are crowded with | 
such catchy aphorisms. 
Cocooning was the word| 
Popcorn used to describe | 
that back-to-the-future trend, 
and she found her own co- 
coon in 1985, in a tiny—a re- 
ally, really tiny—one-story, 


600-square-foot cottage in | 


Wainscott, a hamlet on east- 
ern Long Island. An old cook- 


ABOVE LEFT: The weekend cabin of 
author and trend watcher Faith Pop- 
corn (far left, with her daughter, g.g.) 
on Long Island. Lerr: The house was © 
expanded and revamped by, counter- 
clockwise from top right, designers 
Michael Schaible and Robert Bray, 
their associate, Mitchell Turnbough, 
and architect Frank Greenwald. 
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The dining area’s circa 1920 pine ta- 
ble, which seats 10, and circa 1830 
chairs with original leather, from 
Amy Perlin Antiques, were found 
in the Hamptons. “The furnishings 
we acquired locally worked very 
well,” Bray explains. Bernard Palis- 
sy-style ceramics line the shelf. 


house that had been moved 
from nearby Bridgehampton, 
it was, by her own account, a 
mess, infested with termites 
and encumbered with such 
unwanted eccentricities as a 
window between the living 
room and the bath, allowing 
those in either room to ob- 
serve the goings-on in the 
other. “Nobody wanted it,” 
says Popcorn. “But I loved 
it.” And it is easy to see why. 





Though her tiny house came 
with only a tiny piece of land, 
it was right on Georgica 
Pond, a tidal pond connected 
to the Atlantic, and summer 
and winter it possessed views 
of uncommon beauty. 

She got rid of the termites 
and boarded up the awkward 
window, but Popcorn made 
few other alterations for more 
than a decade. From her six- 
story town house in Man- 


hattan, she ran a company, 
BrainReserve, and she was 
constantly traveling, telling 
the heads of companies how 
they could best market their 
wares. After five frenzied days 
of being “hurled from place to 
place,” as she phrases it, what 
Popcorn wanted on weekends 
was calm and quiet—a co- 
coon, in other words, for her 
and her dog, a Japanese Chin 
named Miyake. “It was my re- 





covery house,” she says. “And 
I was happy that I did not 
have room for houseguests.” 

A lifestyle change in the 
late "90s—a decision to adopt 
a Chinese baby girl—sud- 
denly made small too small. 
Popcorn hired Frank Green- 
wald, an East Hampton ar- 
chitect, to provide room for 
her daughter—g.g., as Pop- 
corn was to name her—and 
the nannies. Prevented by zon- 


“In the Hamptons, houses seem to be designed 
for summer. We wanted to veer away from that.” 


ing restrictions from build- 
ing outward, Greenwald ex- 
panded vertically, lifting the 
entire house up to dig a foun- 
dation, then adding a second 
floor. “It’s easy to do a big 
house,” says Greenwald. “You 
can always solve a problem by 
adding more space. A small 
house is more challenging.” 
When Greenwald finished, 
Popcorn turned to the Man- 
hattan team of Robert Bray 





and Michael Schaible, who, 
together with their associate, 
Mitchell Turnbough, had de- 
signed the interior of her 
Upper East Side town house 
—six floors of urban sophis- 
tication enclosed in linen- 
white walls (see Architectural 
Digest, February 1998). For 
Popcorn’s Wainscott cottage 
—her “fairy-tale cottage,” he 
calls it—Bray decided some- 
thing else was in order. “In 


“She’s adventuresome,” Bray says 
of Popcorn. “She was willing to gam- 
ble on this house, which we made 
quite dark. Not everyone could live 
here.” ABOVE: A view from the din- 
ing area into the kitchen. The de- 
signers employed stained wood for 
the walls and floors. Viking range. 





Asove: “I'll take credit for the color,” 
Bray remarks of the purple used on 
many interior walls, including those 
in the upstairs guest room. The 
Qing Dynasty table is from Hamp- 
ton Briggs Antiques. “This house 
is individualistic—a true reflection 
of Faith,” says Greenwald. 


the Hamptons,” he explains, 
“most of the houses seem to 
be designed for summer— 
sea grass and white slip- 
covers. We wanted to veer 
away from that.” 

Making a sharp U-turn 
from the conventional, the de- 
signers covered the walls in 
dark, stained wood or a deep, 
painted purple—aubergine, 
as Bray refers to it—and 
made the ceiling and floors 


dark. “In the summer, when 
there’s a bright sun outside, 
it’s shady and shadowy,” says 
Bray, “and in the winter it’s 
enclosed and safe. It really 
is a place for cocooning.” For a 
house with such small rooms, 
designers usually choose small 
furniture—undersize sofas 
and tables. But once again the 
Bray team went in the oppo- 
site direction, giving Popcorn 
a huge, 12-foot-long dining 


table and “cushy places to 
plop,” to use Bray’s words. 
Such breaks with tradition 
were not timid decisions, and 
Bray applauds Popcorn’s will- 
ingness to experiment. “Yes, 
[ll try that,” she would say. 
The only thing she insisted 
on was that both house and 
furniture be maintenance- 
free, proof against small chil- 
dren and even smaller dogs. 
Acknowledging that spills 





are inevitable, Bray made 
sure that the slipcovers were 
washable and that the wo- 
ven-plastic rugs could ignore 
even an accidental dousing of 
red wine. “Faith never want- 
ed a guest to feel as if he 
couldn’t put a drink down 
anyplace,” says Turnbough. 
“As futuristic as she is, she’s 
also realistic.” 

Both outside and inside, 
Popcorn’s house looks as if it 


A obs Naso 


might be home to one of 
Tolkien’s hobbits, or perhaps 
one of the lovable furry crea- 
tures in Kenneth Grahame’s 
Wind in the Willows. Now ap- 
proaching her fifth birthday, 
g.g. is clearly the center of 
Popcorn’s life—“the greatest 
gift I’ve ever had.” But Mi- 
yake and her new compan- 
ion, Yoshi, another Japanese 
Chin, are not far behind. To 


accommodate them, Green- 


wald placed a dog door next 
to the front door, and Bray 
designed a canine stepladder 
so that they can climb unaided 
onto Popcorn’s high iron bed. 

Small sometimes is better, 
and Popcorn says she has ex- 
perienced not only happiness 
but ecstasy in her house. “How 
lucky can you get?” This new 
Nostradamus has seen her 
own future, and it’s a tiny 
cottage on Georgica Pond. 0 


Ay f; 4 


Formerly a 600-square-foot cook- 
house, the structure, which dates 
to the late 18th century, has gained 
a bedroom and bath downstairs as 
well as a second story. A sloping lawn 
leads from the rear of the residence 
to the pond. “It’s the most beautiful 
place in the world,” says Popcorn. 
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Architect Margaret McCurry has 
merged two apartments in a Chica- 
go high-rise for clients Beverly and 
Maurice Gross. In the living area, 





sition, 1958, hangs over the sofa, 
which, like the club chairs, has 
Houlés trim. The tub chairs, from 
Bernd Goeckler Antiques, are cov- 
ered in Glant fabric. 






































and Interior Design 
garet McCurry, FAIA, ASID 
»xt py Joseph Giovannini 
Photography by Christopher Barrett 
and Steve Hall/Hedrich Blessing 


s counterintuitive as it may 

seem, America’s tightly packed 

high-rise residential towers 

have become a credible option 
for people seeking more space. Instead 
of leaving their aeries for the expansive 
comforts of a country manse or subur- 
ban compound, increasing numbers of 
residents who have been quietly covet- 
ing their neighbors’ apartments for years 
are simply snapping them up as soon as 
they go on the market, knocking down 
the walls and instantly doubling the 
size of their homes. 

Beverly and Maurice Gross, residents 
of one such Chicago skyscraper, may be 
empty-nesters, but they dote on their 
eight grandchildren, who visit often and 
play hard. The couple also entertain 
frequently and generously. Storage in 
their existing apartment didn’t suffice, 
and their collection of modernist can- 
vases was crowding the walls. When 
they heard that a realtor had listed a pair 
of adjacent apartments a floor below— 
the combined 3,500-square-foot apart- 
ment represented a net gain of some 
1,500 square feet—they realized their 
manifest destiny lay just a short elevator 
ride away. They pounced. 
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BeLow: Drawings and paintings 
by Matisse, Degas and Franz Kline 
hang in the living area near the en- 
trance hall, which features a Wur- 
litzer Butterfly piano and a pair of 
Mackintosh chairs. The stainless- 
steel table was designed by Tiger- 
man McCurry. 





And then they called Margaret Mc- 
Curry. The Grosses understood that 
they needed an architect who could 
double as an interior designer, and Mc- 
Curry, a partner in the architectural 
firm Tigerman McCurry, had reconfig- 
ured and decorated an apartment a few 
floors away several years before. In the 
merger of the Grosses’ two new units, 
whole bedrooms, kitchens and baths 
had to be relocated or even eliminated, 
and furniture had to be picked that 
wouldn’t upstage the art collection. The 
couple required not only more space 
but also a different kind of space, suit- 
able for their contemporary masters: 
“I wanted something Zen-like,” Beverly 
Gross says. “Something simple and Jap- 
anese—nothing too heavily decorated.” 
Or, as McCurry remembers the original 
brief: “They wanted a modern, bright 
apartment very much like a gallery.” 

When the phone call came, McCurry 
found herself accepting a rare architec- 
tural commission for what the Germans 
call a Gesamtkunstwerk—a total work of 
art. Taking the apartments back to their 
shells, she’d be able to design a complete 
environment, from the floor plan down 
to the air grilles, low tables and fabrics. 


F 


Embarking on the merger of the two 
apartments, McCurry set off on a pro- 
cess of discovery and found that a big 
difference between a standard-issue, 
open-plan loft and the Grosses’ new 
apartment was a matter of pipes, which 
in the Grosses’ flat were liberally and ir- 
regularly sprinkled throughout the lay- 
out. Dealing with the pipes required the 





agility of a slalom champion. “In a gi- 
_ ant, open loft, you can do anything—it’s 
easy just to plunk an architectural art 
form in the middle of an open space,” 
she says. “But it’s more fun to confront 
"restrictions and obstructions and try to 
win the game. I love the challenge of fit- 
ting all the puzzle pieces together.” The 
_ Spatial jigsaw also had a vertical dimen- 


sion, over which at least one interested 
party kept vigil: The ceiling height was 
a parsimonious eight and a half feet, and 
Maurice Gross—“tall but shrinking,” he 
jokes—jealously guarded the height 
against the prospect of ceilings dropped 
to accommodate ducts and downlights. 
Besides a large living room, kitchen 
and master suite, the Grosses requested 


In the dining area, Michel Dufet 
chairs, covered in Jim Thompson 
fabric, surround the macassar ebony— 
veneered, stainless-steel dining 
table, designed by Tigerman Mc- 
Curry. “The stepped columns brack- 
eting the window are concealed 
china cabinets,” notes McCurry. 

















om and his-and-her offices. 

urry, a modernist architect’s daugh- 

ter who apprenticed at Skidmore, Ow- 

ings & Merrill, has nevertheless acquired 

classical planning instincts: She believes 

in the serenity that symmetry confers 

ona space. Here, however, her classiciz- 

ing strategies were not a shoo-in: She 

had to design symmetrical rooms that 
would dodge the maze of pipes. 

The success of her planning can be 
gauged by how inevitably the layout 
seems to fall into place. The entrance 
hall is so tranquil, luminous and unob- 
trusive that it completely defers to the 














Lert: The grid of Chicago is visible 


from the cantilevered, frosted-glass- 
and-stainless-steel kitchen table, 
designed by Tigerman McCurry. 
The Christian Liaigre chairs, from 


Holly Hunt, are upholstered in Ed- | 


elman leather. BELOw: The stain- 
less-steel kitchen is by Bulthaup. 


OpposirE BELOw: Drawings by 
Jean Dubuffet hang on a wall in 
the family room, “a casual lounge 
area for watching television or lis- 
tening to music” that doubles as 
Maurice Gross’s office. The club 
chairs, low table and sofa are from 
Holly Hunt. Hokanson rug. 
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| gull-winged baby grand that dramati- 


cally greets visitors. To the right, a pair 
of wide columns frame a combined liv- 
ing and dining room three bays long, 
where the paintings and stratospheric 
views can preside without architectural 


interference. (Only one of the columns 


| is actually structural: The second one, 


| proportioned and shaped exactly like 


| the first, holds one of the apartment’s 


many cherished closets.) In the dining 
area, two separate doors lead into a 

kitchen whose U-shaped configuration 
| wraps around a central peninsula that 
delights caterers. 





To the left of the piano, one of three 
jogged corridors leads to the master 
suite and houses a Louise Nevelson 
wood sculpture at its far end. A second 
corridor features a de Kooning drawing 
hung over a 1930s rosewood console at 
its terminus. The third corridor opens 
to a family room whose geometries are 
relaxed; it’s filled with oversize pillows 
thrown on the carpet and rows of books. 

McCurry carried the overall sense of 
visual calm down to the details. She 
tucked pesky light switches out of sight 
and negotiated the air grilles into a 
stainless-steel strip at the base of each 


wall that belts and unifies the rooms. 
The columns seem to support lintels, 
which are, in fact, sections of the ceiling 
dropped to accommodate conduits and 
ducts. McCurry separated the walls and 
ceilings from each other with stainless- 
steel reveals to eliminate the cracking 
that typically occurs in swaying sky- 
scrapers. “I love old moldings, and this 
is a modern version of how, historically, 
you hide cracks that appear between 
planes,” she says. The architect chose to 
cover the floors with honed limestone, 
not only to keep the palette light but 

continued on page 265 


McCurry found herself accepting a rare 
commission for what the Germans 
call a Gesamtkunstwerk—a total work of art. 
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FANCIFUL ENGLISH COUNTRY 


STYLE IN THE MIDWEST 


Architecture by Ferguson & Shamamian 
Interior Design by Mario Buatta 

Text by Stephen Drucker 

Photography by Scott Frances 


o make the long journey from 

the American Heartland to 

the other side of the rain- 

bow, poor little Dorothy had 
to endure a tornado, a spinning farm- 
house and the definitive hard landing. It 
would have been so much simpler just 
to hire Mario Buatta. 

Send Buatta to the Arctic, and he will 
not rest until he has re-created a spring 
afternoon in the English countryside. It’s 
quite a talent, one that a midwestern fam- 
ily discovered nearly 35 years ago on 
their first decorating project with him. He 
has been their personal rainbow maker 
ever since, most recently at this deeply 
romantic house he created with Fergu- 
son & Shamamian Architects, of New 
York, and Connecticut—based landscape 
architect Peter Cummin, with help from 
regional design liaison Don Merrill. 

The clients live at the very midpoint of 
America, a rather straightforward place, 
but they longed for something more 
poetic, like the Cotswolds or the French 
countryside. Coziness meant everything 
to them, that feeling of warmth con- 
jured up by a house that’s mostly roof, 
with walls raised from local stone and 
hand-hewn timbers in every room. 
They wanted the whole dewy fantasy, 
down to the dovecote. 

The project team found its inspira- 


Designer Mario Buatta and architect 
Oscar Shamamian, of Ferguson & 
Shamamian, created a midwestern 
house with a lived-in feel. Lerr: A 
Stark carpet anchors the living room. 
Leopard-print velvet, Colefax & 
Fowler. Brunschwig & Fils chintz, 
sofa damask and rose-colored velvet. 
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BeLow: Belgian stones pave the en- 
trance courtyard to the house, whose 
design was heavily influenced by the 
early-20th-century architect Frank 
Joseph Forster. Borrom: Six sets 
of French doors open to two terraces 
off the living room. Yellow silk and 
drapery fabric, Scalamandre. 


Ricut: A vaulted wine cellar doubles 
as an intimate dining room. The 
blue-and-white plates displayed on 
the doors were recovered from the 
treasure trove of a sunken ship. A 
French oak table and chairs, uphol- 
stered in Brunschwig & Fils fabrics, 
rest on the limestone floor. 


tion in a long-deceased architect named 
Frank Joseph Forster, who built substan- 
tial houses of this sort in prosperous 
American suburbs during the early 20th 
century. From the few black-and-white 


photographs of his projects that survive, 
it’s clear that his feeling for provincial 
houses, for the nook and the cranny, was 
unequaled. In 1931 he tried to explain 
the secret: “They are a natural outgrowth 
of the soil on which they stand and of 
the lives of the people who built them.” 

Building a new 8,000-square-foot 
house that looks as if it “just happened” 


is the ultimate dare for any design team. 
“It was much more of a sculptural pro- 
cess,” says Oscar Shamamian. “Everything 
had to be done gently and suggestively.” 
A dormer here, a hall there, a change of 
floor material, an unexplained angle, a 
dramatic leap in ceiling height—these 
are the things that create a casual rela- 
tionship between rooms, implying that 
this one-story house grew over time with 
the family’s fortunes and the prevailing 
fashions. Yet, Buatta reminds us, “Ev- 
erything—everything—was put in by us.” 

Of course, the structure was just the 
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ing atternoon in the English countryside. 





BELow: Buatta, seated, landscape 
architect Peter Cummin, left, and 
Shamamian worked closely together, 
resulting in a cohesive sensibility. 





canvas for Buatta’s fanciful version of the 
English country style. The living room, 
which has a 23-foot-high ceiling, lent it- 
self to the house party atmosphere he’s 
known for, with many seating groups, 
and the perfect mix of florals and patterns 
and solids, and objects that would be the 
envy of any shopper. Buatta created a 
sitting room for the wife with the tufted 
chair of everybody’s dreams, and a vaulted 
wine cellar furnished as a dining room, 
and an outdoor room as comfortable as 
any living room, and a guest room com- 
pletely done up, from pelmet to sleigh 
beds, in a pretty blue print. Every sur- 
face celebrates decorating: There are 
pistachio walls, and pink ceilings, and 
floors stenciled with garlands, and a bed- 
room encircled with painted trelliswork. 

The name Buatta is usually followed 
by a flip reference to chintz, leading many 
people to miss the point of him, which 
is that very few people can do what he 
does. As a student he was told that if he 
didn’t understand how the Postimpres- 
sionist painters used color, he would 
never be a really good decorator, and he 
took it to heart. What most of us see as 
cording on a chair, for example, he sees 
as strips of color, like the shadow lines 
in a Bonnard or a Vuillard. “I decorate the 
way a painter paints a canvas,” he says. “I 
have to play it out. Feel it out. I start 


Lerr: Floral motifs accent the wife’s 
sitting room, which is adjacent to 

the conservatory. A trellis design, 

painted on the floor by Robert Jack- 
son, complements the chintz. Cow- 
tan & Tout lampshade fabric. Drap- 
ery fabric, Christopher Norman. All 
other fabrics by Brunschwig & Fils. 
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hangings and blue armchair 


ghts the space. Floral linen, 
fabric by Colefax & Fowler. Pierre 
Frey check on settee. 
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i: Buatta chose a blue-and- 
hite print, from Manuel Canovas, 
| for one of the two guest rooms and 

used it liberally, applying it to the 
] walls, windows and furniture. The 
carpet, from Stark, continues the 
palette. A swing-arm lamp, from 
| | John Boone, provides reading light. 





| with a board, of course, but then it needs 
| a little of this, a little of that, until it comes 
| together as a balanced composition. If 
you plan it all at once, it will look ‘deco- 

rated.’” Put more simply, he explains, | RS 

“it’s like getting dressed. A little brooch ie S 
| here. A little pin there.” & 
Shamamian, who once worked for 
| Parish-Hadley, was an ideal partner for 

1) | him, sensitive to what he was doing in 
] | a way architects sometimes are not. 
| “Great houses do not necessarily begin 
with a big architectural idea,” he says. 
“One must understand the nature and 
use of each room before one can presume 
to design it. Character and lifestyle con- 
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Asove: A fireplace keeps the outdoor 
room usable for most of the year. 
Sconces from H. M. Luther hang 
from the stone walls. Bielecky Broth- 
ers stick furniture. Lerr: Cummin 
chose mature plantings for the ter- 
raced grounds to give the sense that 
the house had always been there. 


tribute greatly to the design of a room 
and inform the greater architectural idea. 
In many ways, we designed this house 
from the inside out.” 

For coziness, no room in the house can 
touch the master bedroom. True fol- 
lowers of decorating may have a flashback 
upon seeing it, to the 1984 Kips Bay Show 
House in New York, where Buatta cre- 
ated the bedroom that shook the world, 
with extravagant draperies whose linings 
were so beautiful they made grown deco- 
rators weep. [his bedroom has that same 
frothy feeling, with a pale lavender glaze, 
valances that echo the shape of a French 
armoire, a 19th-century Italian crystal 
chandelier shaped like Phileas Fogg’s 
balloon and a tour de force bed: a can- 
opy bed with gauzy fabric spilling from 
its coronet. One also can’t help noticing 
that the room has every imaginable type 
of upholstered seating. Could any room 
possibly be more comfortable? 

The room is also an excellent illustra- 
tion of the one immutable law of deco- 
rating according to Mario Buatta: “Never 
believe a man who says he doesn’t like 
a canopy bed.” 0 
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Attitude 
Adjustment 


CHILLY MINIMALIST ROOMS THAW OUT BY THE EAST RIVER 


Architecture by Alexander Neratoff/Interior Design by Charles Allem 
Text by Steven M. L. Aronson/Before Photography by Billy Cunningham/After Photography by Paul Warchol 





his house was a 

huge compromise,” 

says Angela Rich. 

“In every single 
way. When I married lawyer 
Jeffrey Siger a couple of years 
ago and we decided to do a 
new home together, I didn’t 
even want a house, I wanted 
an apartment—and this was 
something in between. And 
he wanted downtown and I 
wanted uptown—and we set- 
tled on midtown.” 

What they found seemed, 
even on first reflection, a po- 
tential gem: a five-story 19th- 
century row house in the East 





Fifties, right on the Beekman 
Place riverfront (the view of 
water was welcome, Rich 
having insisted she couldn’t 
face “the brick of another 
building”). The house ad- 
joined—was in fact part and 
parcel of—a grand prewar 
cooperative and shared its 
many amenities, including 
a substantial garden, an in- 
door swimming pool and a 
squash court. The couple 
acquired the bottom three 
floors on the spot (sub- 
sequently Rich was able to 
purchase the fourth; with 
visits never not in the off- 





“Previous remodeling had made it 
too minimalist and stark,” designer 
Charles Allem (left) says of the 19th- 
century Manhattan house he and 
architect Alexander Neratoff redid 
for Angela Rich. “We wanted it to be 
more warm and traditional, yet still 
modern.” ABove: The living room. 


ing from grown children who 
live in California, she de- 
cided to keep it a self-con- 
tained apartment). 

The triplex’s previous own- 
er, who used it as a pied-a- 
terre, was a celebrated dis- 
ciple of minimalism and had 
had it sweepingly renovated 
to serve as a pristine set- 
ting for the Conceptual art 
she collected. The space fea- 
tured a double-height living 
room with a wall of sheet- 
glass windows looking out on 
a private terrace and in on a 
mezzanine study, ultrastark 
staircases and halls, and two- 
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Oppostre: “In order to give the nar- 
row, double-height living room 
some interest and better propor- 
tions, we put in an overscale tray 
ceiling at a lower height, decorated 
it with shimmering silver leaf and 
installed cove lighting,” Allem points 
out. Old World Weavers chair fabric. 


by-two gray-stone-grid floors 
that marched unrelentingly © 


throughout. It was a triumph Jy 


of pure concept, to be sure— 
a very coherent work of ar- 
chitecture indeed—but the 
place struck many as cold: an 
icebox, in fact. 

“I knew it had all been | 
done with the greatest of 
integrity,” says Rich. “The 
problem was I hate minimal- 
ism. Normally I would have 
done the interiors myself, 
but I didn’t have a clue how 
to incorporate my 15th-cen- 
tury Venetian canapé, my 
Neoclassical pieces, my Gus- 
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BEFORE 


tavian chairs.... I mean, have 
you ever had that dream 
where youre sliding off the 
bottom of a bed? Well, I have 
that dream a lot, and that’s 
how the house originally 
made me feel: I couldn’t fig- 
ure out where the house was 
going—up, down or side- 
ways.” She called two friends 
for help—New York archi- 
tect Alexander Neratoff and 
New York— and Los Ange- 
les—based designer Charles 
Allem. “I asked Alex to soften 
the rigid lines of the house 
for me so that structural- 
ly it could be as hospitable 
to my traditional things as it 
had been to Conceptual or 
whatever, and I asked Charles 
to suffuse it all with warmth 
and elegance.” 

Neratoff committed his 
energy and ingenuity to the 
shell, and the things he didn’t 
see the need to reconfig- 
ure, he and Allem went on 
to aesthetically retune. The 
space was “stabilized” and new 
spatial rhythms imposed, 
the floors relaid, the ceiling 
heights differentiated (by 
means of coves, trays and 
overscale crown moldings), 
the parapet of the mezzanine 
study “punched out” and the 
walls reorganized via cabi- 
nets and bookcases (the lat- 
ter conceived as centered 
compositions, with recessed 
glass shelves lit from within 
to create depth). “Here you 
had a place that didn’t have 











The triplex’s previous owner was 
a celebrated disciple of minimalism. 
“The problem was | hate 
minimalism,” says Angela Rich. 


Lert: “It was wonderful to have so 
much incoming light. We kept the 
windows as they were and left them 
drapery-free.” BELOw: An 18th-cen- 
tury Florentine portrait of Cardinal 
Strozzi overlooks the living room. 
“The painting’s beautiful red inspired 


me; I chose that tone for accents.” 











Opposite: “I like to use one color 
continuously in a design, although 
I may have 50 different shadings 
of it,” notes Allem.“HereI went | 
with taupe.” The Art Déco Murano 
glass chandelier “is neither too old ¥ 
nor too new. It completes the space.” 
Aga John rug. Jim Thompson stripe. 
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Azove: “To be perfectly frank, I 
thought the dining room looked like 
a sterile morgue.” Opposite: Old- 
master drawings, including works 
by Giovanni Battista Benaschi and 
Giacomo Zoboli, are arranged on 
one wall. Art Déco chairs comple- 
ment the French Neoclassical table. 


much of a comfortable resi- 
dential function,” Neratoff 
expounds. “My job was to 
give it a sense of refuge and 
a more classically modern at- 
mosphere. And of course we 
also had to remake it to 
match the patterns and con- 
tours of how Angela wanted 
to live in it.” Allem adds by 
way of example: “There was 
no entrance hall, so we cre- 
ated one, because she likes 
to entertain formally and she 
was never going to be hap- 
py with people having to 
walk directly into her din- 
ing room.” 

“Ym an abbondanza type 
of person,” Rich volunteers. 
“Tn Italian—which I am, 100 
percent—that means I like a 
lot of everything. Plus I like 
lush. All my previous homes 
were big: The house in Bel- 
Air, for instance, was 15,000 


ABOVE RIGHT AND RiGut: “We 
demolished the existing awkward 
kitchen and created a gracious, func- 
tional, up-to-date one that is entire- 
ly separate and closed off. I loathe 
kitchens that open directly onto the 
living or dining rooms.” Sub-Zero 
wine cooler. Range hood from Miele. 








square feet, and the one 
in Litchfield County, Con- 
necticut, was 20,000. So you 
can imagine what a tremen- 
dous discipline it was to 
do a 2,500-square-foot place 
like this.” As Allem recalls, 
“She showed me her entire 
collection of furniture, pic- 
tures and accessories, and 
together we edited them 
way, way down.” The ruth- 
less pruning paid off hand- 
somely, Rich believes: “When 
my friends come over, they 
all say that this house makes 








Allem reserved an entire wall of the 
dining room for her drawings— 
“When you cluster,” he maintains, 
“you get a richer feeling.” 
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them want to go right home 
and get rid of everything 
they have.” 

In the entrance hall, while 
a console in the style of 
Edgar Brandt sets the Déco 
tone, it’s a 1960s American 
oval mirror that reduces 
Rich to rhapsody: “I love the 
texture, and it looks like jew- 
elry—and I love jewelry.” On 
the back of the front door, of 
all improbable places, hang 
two Italian old-master draw- 
ings. “I managed to put to- 
gether a nice little collec- 
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tion over the years,” she 
admits, adding, “Some of 
them I was bidding against 
places like the Morgan Li- 
brary for, and others are ‘just- 
because-I-like-them’ kind of 
pictures.” Allem reserved an 
entire wall of the dining 
room for these drawings— 
“When you cluster and con- 
centrate,” he maintains, “you 
get a richer feeling.” 

The length of the Neo- 
classical dining table is re- 
peated in the slight eleva- 
tion detail in the ceiling. 


LerrT AND BELow: “The study is now 
a comfortable, multipurpose room,” 
says Allem. At left is a painting by 
Carbonata that was displayed at the 
Chicago World’s Fair in 1893; at right 
is a work by Pierre Lesieur. Lewis 
Mittman sofa, with Old World 
Weavers fabric. Stark wallcovering. 





The small-scale Déco dining 
chairs, re-covered in lamb- 
skin leather, are refreshingly 
cranberry. “It was the car- 
dinal that gave me the in- 
spiration, or should I say 
dispensation, to use that col- 
or,” Allem confesses. 

The cardinal in question, 
Strozzi, glows incarnadine 
over the living room fire- 
place, embodied in an 18th- 
century Florentine painting. 
“He’s very ‘smart,’” the de- 
signer observes. “He has re- 
ally nice energy.” So does the 


room as a whole. “Charles |} 


took the already double- : 
height ceiling to another di- ' 


mension—he said, ‘We’re 


going to do silver foil, we’re | 
going to do silver leaf,’” Rich | 


marvels. They hunted long 
and hard for the right light 
fixture—“We didn’t want just 
another bunch of dangling 
crystals,” Allem insists. The 


Art Déco Venetian chande- 


lier they found, made on Mu- 
rano for the French market, 


is “bold and thick—it’s got» 








great direction to it—and it’s 
not too traditional and it’s 
not too contemporary.” Not 
) incidentally, it hangs by a 
_cardinal-red cord. 
That Venetian canapé, cov- 
-ered in green leather and 
richly embellished with an 
| antique cardinal-red velvet 
i) throw, looks perfectly at home 
) here in the living room. The 
| low table was fashioned by 
| the French Déco master Jules 
| Leleu, and Allem himself de- 
continued on page 265 
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RIGHT AND BELOw: “Warm and cozy 
is fine, but I prefer to have a little 
edge as well. The bedroom is a ro- 
mantic, feminine hideaway, but it’s 
also glamorous.” Aga John rug. Beige 
wallcovering, Stark. Clarence House 
bed, tufted wall and drapery silk. No- 
bilis fabric on H. M. Luther chairs. 
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emembrance is the 
underlying theme 
of Sukiya House, 
a villagelike com- 
pound of pavilions that are 
linked by covered walkways 
and by stones set in graveled 
courtyards. Located in the 
west Japanese prefecture of 
Okayama, it pays homage to 
an architectural legacy and to 
the founder of one of Japan’s 
most innovative companies. 
Shingiro Yasuda founded Y 
Precision immediately after 
the war and began selling 
machine tools to many of the 
world’s leading automobile 
companies. After his death in 
the 1980s, his widow decided 
to commission a house, close 
to her son’s, where she could 
return the hospitality they had 
enjoyed when visiting their 
European clients. During a 
trip to the island of Naoshi- 
ma in the Inland Sea, she ad- 
mired the friendly character 
of public buildings designed 
by Kazuhiro Ishii, and she in- 
vited him to be her architect. 
Ishii was a protégé of 
Charles Moore’s at Yale who 
returned to Tokyo to set up 
his own practice. He shares 
Moore’s love of historical 
references, and he saw in 
Sukiya House an opportunity 
to combine Western forms 
with traditional Japanese con- 
struction techniques. 
Looking over the walled 
compound, it is easy to spot 
the tribute to Buckminster 
Fuller’s geodesic dome, but 


The compound of pavilions that ar- 
chitect Kazuhiro Ishii designed for 
the Yasuda family in Okayama, Ja- 
pan, pays homage to the masters 

of modernist architectural for 
while remaining rooted i 

al building techniques. 1 

house, center, lead« ¢o a shr 

has a geodesic dome, a reference to 
the work of Buckminster Fuller. 





























The house is conceived as a serene retreat, walled off from the world like 
a Zen temple and borrowing from the forested landscape beyond. 


Asove: The curved corridor along 
one side of the entrance courtyard 
“was much more difficult to con- 
struct than it looks,” says Ishii, who 
hired an engineer, a master car- 
penter and a plasterer to help exe- 
cute the plan. Hand-hewn cedar 
beams line the ceiling. 


the other reference—to the 
polygonal glass pavilion that 
German architect Bruno Taut 
contributed to the 1914 Werk- 
bund exhibition in Cologne— 
is more esoteric. That leg- 
endary attempt to create an 
architecture of glass and col- 
ored light survived only a few 
months, but photographs and 
drawings keep its reputation 
alive. “Taut was inspired by 
the Katsura Imperial Villa 
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and briefly settled in Japan, so 
this was a way of repaying 
a debt,” says Ishii. “We also 
thought about Mies, whose 
work has strong affinities to 
Japanese architecture, but we 
felt that his geometry was too 
sharp-edged. However, we did 
look back to several Japanese 
modernists, including Isamu 
Noguchi, Togo Murano and 
Isoya Yoshida, who reinvigo- 
rated the Sukiya tradition.” 
Ishii named the residence 
Sukiya. “The word suki can 
mean rare, transparent or 
well-loved,” he says, “and I’ve 
tried to invest this house with 
all those qualities through fine 
carpentry, abundant natural 


ight and tactile surfaces. Suki- 


ABovE: The staircase in the living 
pavilion’s guest room leads to a 
gallery where ceramics, sculptures 
and paintings by local artists are 


displayed. The chairs are by Hans 
Wegner. Opposite: Light streams 
in through the shoji screens and 
exposed lattices in the hall. 












































ya is also the style of the tra- 
ditional teahouse,” he contin- 
ues, “and, as in jazz, I’ve played 
variations on a theme, putting 
a modern spin on an old tune.” 

The house occupies a spa- 
cious site at the edge of a built- 
up area and is conceived as a 
serene retreat, walled off from 
the world like a Zen temple 
and borrowing from the for- 
ested landscape beyond. Each 
pavilion has a distinctive form 
and opens up to plantings of 
bamboo, persimmon, peach 
and plum trees. By separating 
them, Ishii has reduced the 
overall scale and enriched the 
composition, while allowing 
the structures to be viewed 
from all sides. As a result, the 
spaces between the buildings 
are as full of interest as the 
pavilions themselves. 

The teahouse occupies a 
central courtyard surrounded 
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by living areas and by an en- 
closed walkway that leads 
away from the raised entrance 
platform, mirroring the curve 
of the garden wall. The cela- 
don tone of the sand-plaster 
walls is almost the only de- 
parture from the traditional 
inventory of materials. At one 
end, screens slide open to re- 
veal the family shrine, with an 
altar and memorial tablet ded- 
icated to Shingiro Yasuda. Ishii 
notes that Buddhist shrines 
are customarily veiled in dark- 
ness, but the family wanted 
this one to be light and cheer- 
ful. The cylindrical space is 
topped by a geodesic dome, 
and the sun casts moving shad- 
ows of bamboo on the white 
Teflon covering. 

The rooms in the living 
pavilion are modest, but the 
upturned ends of the copper- 
shinglec roof supply a whim- 


ABOVE: The tea room was designed 
with an emphasis on simplicity and 
the use of natural materials. A to- 
konoma, or decorative niche, rear, 
is by the alcove where tea is served. 
The fir-paneled floor, with bam- 
boo insets, is topped by tatami. A 
Japanese scroll hangs at left. 


ABOVE AND Opposite: Ishii’s design 
of one of the guesthouses, right, re- 
sembles a kura, or rice storehouse; 
another has a helmet-shaped roof. 








“It took three carpenters in each of 
the four corners over 10 days to com- 
plete the dome,” he says of the space, 
which is used for tea ceremonies. 
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sical touch, a design inspired 
by the curved top of a desk in 
the bedroom. A guesthouse 
takes the form of a kura—a 
rice storehouse—with mas- 
sive white stucco walls, but 
the sitting area is decorated 
in Western style, with Dan- 
ish modern furniture. 
Beyond are two detached 






















structures. A helmetlike tiled 
roof descends low over anoth- 
er guesthouse and is echoed 
in the sensuously curved vault 
of the wood ceiling. Still 
more elaborate is the polygo- 
nal dining pavilion, with its 
multifaceted, Taut-inspired 
dome clad in copper. The 
dome rests on a pine tension 


ring supported on a lattice of 
beams. These were assembled, 
without nails, in a Tokyo-area 
workshop, broken down for 
transport and reassembled on 
the site. Fluorescent lighting 
is concealed by triangular pan- 
els of washi, or Japanese paper, 
sandwiched in transparent 
acrylic around the base of the 
vault. Fir floorboards are un- 
der a tatami, custom-made 
by specialists in Tokyo. Glass 
doors slide open to the forest, 
and shoji screens rise two feet 
to focus attention on newly 
fallen snow. A gleaming cir- 
cular pedestal table with room 
for 12 is set in a seating pit. 
The maroon lacquer was 
hand-applied by artisans in 
Nagano Prefecture, where 
this traditional skill survives. 
Ishii is a master of wood 
construction, drawing on me- 
dieval temples for the intricate 
ceiling vaults of his Bunraku 
Puppet Theatre in Kyushu and 
using stripped cypress logs to 





Asove: The copper-clad polygo- 
nal dome was inspired by a glass 
pavilion German architect Bruno 
Taut created for the 1914 Werk- 
bund exhibition in Cologne. Lerr: 
The lacquered pedestal table rising 
from the seating pit “reflects the 
surroundings,” says the architect. 


support a tensile structure near 
Hiroshima (see Architectural 
Digest, April 2001). For Sukiya 
House, he employed the same 
master carpenter, plasterer and 
engineer as before and chal- 
lenged them to surpass their 
earlier efforts. The curved 
corridor with its hand-hewn 
beams proved especially dif- 
ficult, but here, as throughout 
the house, the joints are so 
tight that you could not insert 
a razor blade. The finest cedar 
and straight-grain fir were 
used, and their silky surfaces 
and perfectly matched grains 
evoke a handcrafted cabinet. 
The ancient arts of Japan 
flourish in a fresh guise. 
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Eye for Understatement 


PHOTOGRAPHER ELLEN GRAHAM GOES ANGLO-INDIAN IN PALM BEACH 


Architecture by Jeffery W. Smith, aia/Interior Design by Scott Snyder 
Text by Amanda Vaill/Photography by Kim Sargent 








“They wanted a relaxed, Caribbean 
feeling,” Scott Snyder says of the 
Palm Beach house he designed for 
Ellen and Ian Graham. Jeffery 

W. Smith was the architect. Lert: 
The gate, which opens onto a trop- 
ical courtyard, and the pediment 
feature a Flemish gable motif. 


llen Graham takes 
photographs of fa- 

mous people—War- 

ren Beatty, Liza Min- 

nelli, Prince Philip, Hubert 
de Givenchy, Fred Astaire. 
Scott Snyder designs luxuri- 
ous, classic interiors full of 
18th-century French and En- 
glish furniture and objects. 
But although she and Sny- 
der, who is based in New York 
and Palm Beach, knew one 
another socially, they had nev- 
er worked together until the 
day Graham called Snyder in 
something close to a pan- 
ic and said, “God, my hus- 
band’s bought a house in Palm 
Beach. What do I need with a 
house? I already have a house.” 
Indeed, she has two: a gra- 
ciously proportioned New 
York apartment in a Rosario 
Candela building on Park 
Avenue and a sleek Beverly 
Hills villa designed in the 
1960s by James E. Dolena. But 
her husband, Ian, a fanatical 
golfer (“I won’t even tell you 
how many clubs he belongs 
to,” says Graham), was at- 
tracted to the house’s loca- 
tion overlooking one of Palm 


Opposite: Photographs taken by 
Ellen Graham, including ones of 
model Carmen Dell’Orefice and 
Liza Minnelli, hang in the stair 
hall. Lert: The living room is fur- 
nished with Anglo-Indian antiques 
and reproductions. A Brunschwig 
& Fils fabric is on the armchairs. 
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“Tt has an easy, carefree quality,” the 
designer says of the loggia, which 
connects to the living room. A 19th- 
century Anglo-Indian cabinet is at 
right, below Ellen Graham’s photo- 
graphs of John Wayne and model 
Corpo. Henry Calvin sofa fabric. Co- 
raggio drapery fabric. Stark carpet. 


Beach’s velvety green cours- 
es, and the deed was done. 
Things could have been 
worse: The house itself—an 
airy pink stucco confection 
nestled among palms and bou- 
gainvillea—had been built by 
noted Palm Beach architect 
Jeffery W. Smith, whom Sny- 
der describes as “a master 
of doing things correctly.” 
Graham immediately knew 
how it should look: Anglo- 
Indian, from the time of the 
Raj, with ceiling fans and 
muslin curtains—no 18th- 
century French furniture 
here—and no chintz. “I don’t 
sit on flowers,” she says. So 


as “very chic and stylish.” 

Together Snyder and Gra- 
ham prowled London’s Pim- 
lico Road and Olympia An- 
tiques Fair and came back 
with some choice Anglo-In- 
dian pieces: among them a 
wicker clothes press and two 
magnificent bone-inlaid mir- 
rors, which are Graham’s fa- 
vorites. Snyder filled in the 
gaps with locally purchased 
finds, like the pineapple lamps 
in the loggia and the palm 
chandelier in the dining room, 
as well as the new wicker 
armchairs and soft furnish- 
ings upholstered in neutral 
cottons and linens, which 


Graham immediately knew how it 
should look: Anglo-Indian, from the 
time of the Raj, with ceiling fans and 

muslin curtains—and no chintz. 


after allowing herself to get 
hysterical (“I cried for five 
days”), she enlisted Snyder to 
help her retrieve the situation. 

“I want something young 
and fun,” Graham told the 
designer, “not something old 
and pretentious.” 

It was a preternaturally 
sympathetic collaboration: 
Each sensed instinctively what 
the other was after. Snyder 
agreed that the traditional 
opulence prevalent in many 
Palm Beach interiors (even 
some he has designed) would 
be all wrong here. He want- 
ed, he says, “to reflect the 
spirit of its casually elegant 
owner,” whom he describes 


he piled high with comfort- 
able pillows in ocelot-print 
cotton—no flowers here. The 
floors he covered with nub- 
bly sea-grass carpets, and he 
hung filmy muslin curtains 
at the French doors. There 
are 17 of them on the first 
floor (visiting jewelry design- 
er Kenneth J. Lane joked 
that the house should be 
called “Villa Door-a”), and 
Graham likes to leave them 
open so the curtains billow in 
the breeze. 

Perhaps Snyder’s influence 
is most noticeable in the 
choice of art for the walls. In 
Graham’s New York apart- 
ment, her photographs are 
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relegated to an office and 
one small hallway, with a few 
framed prints spilling over 
into the library. The Palm 
Beach house, on the other 
hand, with its understated 
palette (what its owner de- 
scribes as its “under-the-top, 
not over-the-top, décor”) 
seemed to offer the perfect 
foil for her collection. “But I 
can’t hang my pictures in 
every room,” Graham protest- 
ed. “People will think ’m 
an egomaniac.” “What other 
art should you have?” coun- 
tered Snyder. “This house is 
about your life, and you’re 


| a photographer.” 


Graham’s gallery of fa- 
mous friends and subjects 
looks completely at home 
against the creamy walls and 
tawny furnishings—and so do 
her flesh-and-blood friends, 


Opposite: “The dark-stained ma- 
hogany furniture against the black- 
and-white photographs is remi- 
niscent of the Round Hill club in 
Jamaica,” Snyder says of the dining 
room. A hand-painted palm chan- 
delier, from Arte de Mexico, hangs 
above the Ralph Lauren Home table. 





Asove: “The feeling of the master 
bedroom is of old Palm Beach, circa 
Elsie de Wolfe, inspired by her sig- 
nature fern fabric,” notes Snyder. 
Pierce Martin lamp. Cowtan & Tout 
pillow fabric. BELow: A daybed 
dominates the guest room. Bauer 
International chest of drawers. 





for despite its relatively small 
size, the house is ideal for en- 
tertaining. Scott Snyder de- 
scribes a party Graham gave 
soon after their work togeth- 
er was completed: “It was a 
Polynesian dinner, and there 
were tables outside and in, 
with candles and fresh coco- 
nuts for centerpieces, and 
people circulating indoors 
and out through all those 
French doors. It was just magi- 
cal.” Not the magic of opu- 
lent razzle-dazzle, though, he 
adds: “This house is about 
utter, complete simplicity.” A 
sentiment that underscores 
the understanding between 
the owner and the design- 
er, for when you ask Ellen 
Graham what it is she likes 
most about her Palm Beach 
residence, she smiles and 
says, “Its simplicity.” 
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All professionally installed with Home Depot At-Home Services. 
Our trusted network of licensed installation and service professionals can tackle a wide range of 
projects. So visit your local Home Depot or www.homedepot.com for installation and maintenance 
Services you can trust. And the next time you don't feel like doing a project yourself, let us do it for you. 


© 2003, HOMER TLC, Inc. All rights reserved. License numbers available upon request 
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continued from page 168 

had access to all outdoors, and it was like 
a giant playpen. That hasn’t changed. 
My own children are about on bikes just 
the way I used to be. I want guests to be 
able to fully enjoy the estate. Their dogs 
are welcome, too. I like to take mine out 
on the golf course.” 

The duke, Guy David Innes Ker, and 
his wife, Virginia, are happily and com- 
pletely involved in all aspects of run- 
ning the place. He, for example, is very 
knowledgeable about wine; he buys for 
the hotel’s Connoisseur’s List as well as 
for himself and occasionally sends over 
a few bottles of exceptionally good 
claret from his own cellars at the castle. 

Virginia Roxburghe personally over- 
sees the planning and preparation of 
food. She consults with the chef at the 


when it was known as the Sunlaws 
House Hotel.” 

Some rooms at the hotel didn’t need 
much. The Library Bar, for instance, 
has always been the kind of mellow 
room that people wishing to enjoy a 
quiet drink and conversation hope to 
find; a carved chimneypiece frames a 
log fire that just begs for chairs to be 
pulled closer. 

‘The Duke and Duchess of Roxburghe 
know the necessities of life in the coun- 
try include a drying room for wet coats 
and hot soup on picnics. Their attention 
to such essentials creates a comfort- 
able and relaxing setting. Hotel guests, 
therefore, tend to be a friendly lot. If it’s 
been a windy day, the place buzzes with 
exaggerated tales: Fishermen commis- 





“This landscape was my childhood,” 
says the Duke of Roxburghe. 
“T had access to all outdoors. I want guests 
to be able to fully enjoy the estate. 
Their dogs are welcome, too.” 





hotel just as she consults with the one at 
the castle. She and her husband have 
frequent tastings and often take both 
chefs to London to discover what’s new 
at the top restaurants. 

Menus at The Roxburghe are based on 
fish and game from the estates; the chef 
collects grouse and pheasant directly 
from the gamekeeper at Floors. Beef 
and lamb are reared locally; venison and 
wild mushrooms come from the High- 
lands. If a guest has had a good day’s 
fishing, the chef will cook the catch or 
suggest a good smokery nearby. 

As for the hotel itself, the duch- 
ess is decorating it as she would any 
country house—slowly, incorporat- 
ing the best of what is already there. 
She redoes a few more of the rooms 
and suites every year. “Designers sel- 
dom get a completely blank slate to 
work with,” she comments. “There’s 
always something wonderful, or per- 
haps just serviceable, that could be 
the starting point for a new room. 
It may be antique fabrics at the castle 
or perfectly good curtains at The Rox- 
burghe, left over from its earlier days, 
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erate about the ones that got away; 
golfers compare shots on the uphill 
dogleg of the 11th hole. 

The convivial atmosphere is even 
more pronounced during the special 
“house parties” that are held through- 
out the year, when the entire hotel 
is filled with people who share a par- 
ticular interest—fishing, golf, gardens, 
nonstop bridge or horse racing in the 
nearby town of Kelso. Strangers be- 
come friends, and they return to meet 
again the next year. 

The Roxburghe is distant yet accessi- 
ble. Guests can either drive or arrange 
for a car to collect them in Edinburgh 
or from the train station at Berwick- 
upon- Tweed. 

When they get to the hotel, they 
know they’ve come a long way. It’s an- 
other world—but it’s just like home. 0 





The Roxburghe Hotel ¢&% Golf Course 
Kelso, Roxburghshire TDS 87Z 
Scotland 
Telephone: 44-15 73-450331 
Fax: 44-1573-450611 


www.roxburghe.net 
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beautiful, elegant hotel in which they © 
could host their weddings and charity | 
events, a place where they could gather 


and be comfortable.” 


Wherever she turned in Sarasota, | 


Hughes saw and heard one name. “It 
was obvious,” she says, “who the domi- 


nating figure was—John Ringling.” The 9 


designs of most Ritz-Carltons make a 
graceful bow to Georgian England. But 
a visit to the Ringling Museum, which 
resembles a Florentine villa, told Hughes 
that the Sarasota Ritz should look to 
a different part of Europe—Italy. Nev- 
er once taking a note, she wandered 
through the Ringling time and again, 
pausing longest in the Italian galler- 
ies, with their seven centuries of art and 
artifacts. “The people at the museum 
didn’t know that I was lifting ideas from 
them,” she jokes, “and that they were 
my ultimate source of inspiration.” In- 
spiration did not mean copying, how- 
ever; it meant borrowing colors and 


motifs and reinterpreting them for | 


Florida and the 21st century. “Florida is 


colors,” says Hughes, “and we pulled | 
them from the gardens and sunsets— _ 
aqua, peach, coral, gold and lavender. — 


People come here for sun and openness, — 


and all the rooms are light and full of 
glowing colors.” 


Donovan wants her guests to feel that | 
the Sarasota Ritz is their home away | 


from home. Unlike a lot of Ritz-Carl- 


tons, it even welcomes guests’ dogs and — 


cats, going so far as to present them — 


with gourmet treats and water bowls — 
with their names attached. But if it’s | 
home, the Sarasota Ritz is home with | 


i, 


a touch of Italian drama, and Hughes | 


has made the lobby—with its inlaid- — 


\ 
i 


marble floor, crystal chandeliers and — 


gilt chairs—grand enough for a per- 


formance of Aida. “We want people — 


to walk into the lobby as if they’re walk- 
ing into a beautiful palace,” she says. 
“We want them to say, ‘I feel good! 
I feel excited!’” 

Local people have already spoken. 
The Ca d’Zan Bar—“John Ringling 
would have been proud,” says Hughes— 
is full most evenings, and afternoon tea 
in the lobby lounge is now a Sarasota 
tradition for mothers and daughters and 
grandmothers, too. Success has come a 
little late, but John Ringling finally has 
his Ritz-Carlton. 0 








t) 
f 
[ 


London to New York: flight N-CAM1. 


New York to Cape Cod: flight DB7 GT. 





ASTON MARTIN 


ASTON MARTIN 


Power, Beauty and Soul 


Aston Martin of North America, One Premier Place, Irvine, CA 92618. 
Telephone 866-NA-ASTON, Facsimile 949-341-6155. enquiri@astonmartin.com, www.astonmartin.com 
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DIVISION OF DURALEE® FABRICS, LTD. CORP. HQ: 1775 FIFTH AVE., BAY SHORE, NY 11706 1.800.387.2533 FAX: 1.800. 275.31} . 


ATLANTA © BAY SHORE * BOSTON © CALGARY ® CHARLOTTE * CHICAGO e DALLAS # DANIA BEACH ¢ DENVER © HIGH POINT 
* HONOLULU . STOUON e LAGUNA NIGUEL * LOS ANGELES * MINNEAPOLIS ® MONTREAL © NEW YORK | 
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www.kuppersbuschusa.com 


1-800-459-0844 
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Every dining room needs a table and chairs. 

















And one thing more. 


A sideboard makes a dining room complete — bringing not only style, but the serving 
space most dining rooms lack. At Mill House we keep so many antique sideboards and 


servers always on display, we can almost guarantee you'll fall in love with one of them. 


a 
Mill House Antiques 
WeGrOeDeB WR. Y. 


OF 
2003 








AND. GAR DENS 
THIRTY-NINE YEARS OF CHOICE 


_— 1964 
1068 Main Street North, Woodbury, CT 06798 Telephone (203) 263-3446 www.millhouseantiques-ct.com 


You'll find us about four miles north of the center of town on Route 6. We're closed 
Tuesday but open every other day of the week, including Saturday and Sunday. 
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n with stone 


floors = columns and architraves = fireplaces = staircases = bathrooms ® terraces and pools 
FOR A BROCHURE PLEASE CALL TOLL FREE ON 1-888-845-3487 
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SHOWROOMS NEW YORK * CHICAGO * LOS ANGELES * SAN FRANCISCO * GREENWICH * PALM BEACH * BOSTON * ATLANTA * LONDON 


WWww.parisceramics.com 
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PERFECT FOR MEN WHO 
SALIVATE AT THE SIGHT OF A 42-INCH TV. 
AND THE WOMEN WHO DONT. 
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Our media center combines the 350-pound linemen appear. The hand-finished lines 





grandeur of 18th century Europe Te reflect the charm of The Plaza Hotel, the inspiration for 
with the beauty of marital peace. our entire Plaza Collection. For a dealer near you, call 
Pocket doors are cleverly designed 1-800-HABERSHAM. Or visit habershamdesigiis.com. 


lisappear behind graceful columns whenever, say, | HABERSHAM And see how to draw the eye 


away from any recliner. 
EST. 1972 : ‘ 






















































































OAK LEAF CONSERVATORIES LTD., YORK, ENGLAND 
AMERICAN OFFICE 


Tel: 1-800-360-6283 
876 DAVIS DRIVE, ATLANTA, GEORGIA 30327 * Fax: 404-250-6283 


Please send $10 for a copy of our full colour brochure 
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SwimEx is the finest quality, most luxurious, residential aquatic 
therapy and conditioning pool available in the marketplace today. 
With SwimEx, you'll enjoy all the benefits of an aquatic treadmill, 
spa or full-size pool in a fraction of the space. 


* Swim, run or exercise against a smooth even current 
* Completely adjustable speed up to 6.5 mph 
¢ Superior one-piece construction, no vinyl liners 


* Easy installation & maintenance 


Prices start at $21,900 - factory direct prices available in some locations 


It’s your home. 


TT It’s your health. 


Never 


compromise. 





Call SwimEx today: 800-877-7946 * www.swimex.com 
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Welcome to The Phillips Club. With two cosmopolitan locations offering 
modern living in the heart of Boston and New York. Stylish apartments with 
superb features such as full kitchens, entertainment centers and marble 
bathrooms. 24-hour concierge and private doorman. Preferred access to 
fitness and spa facilities. All just steps from the spectacular parks and culture 
of each city. The Phillips Club, make yourself at home. For more information, 
visit www.phillipsclub.com 


BuO US UnOrN NEW NM TOMRGIS 
= Preferential membership at The Sports = Preferential membership at Reebok 


Ciub LA/Bostor Sports Club/NY 


Steps from Boston Common = Steps from Central Park 
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A joy to plan... 
a joy to live in 


Post and beam 
homes designed by 
our architects to” 
reflect your lifestyle 
and respect your 
budget. Each Deck 
House features soar- 
ing spaces and walls 
of glass that capture 
the essence of your 
home site. Exotic 
woods and naturally 
lit interiors reflect 
elements of nature. 
Order our Design 
Portfolio for $23 by 
phone, mail, or 
through our web site. 


Deck House, Inc. <P> 
Dept. DARD is 
Trek 
930 Main Street > cs 
Acton, MA 01720 Saba 


* 800-727-3325 
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SIMON HORN 


SIMON HORN’S 
PULL-OUT {BEDS 


A unique collection of over ten superbly comfortable 
guest beds, available either as luxurious double beds 


or as two single beds. 





Martinique 





Poitiers 


Biarrtiz 





A SIMON HORN BED 
THE ONLY LUXURY YOU REALLY NEED 


Louis XIV + Lowis XV + Louis XVI + Directoire » Empire 
Louts Philippe » Second Empire + Rococo + Colonial & Special Commission 


AVAILABLE TO THE TRADE 
ARTHUR BRETT SHOWROOM: 330 NORTH HAMILTON, HIGHPOINT, NC 27260 
TELEPHONE: 205-871-6222 E MAIL: simonhornusa@aol.com 
WEBSITE: Www.simonhorn.com 


UK * IRELAND = FRANCE * HOLLAND - GERMANY + BELGIUM 
















Beachfront Vacation Resorts 
of South Florida 
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; You can imagine what it will 
Take retirement for 2 


cat mies be like. Waking up without 





a single worry. Nothing on 
your to-do list. Except to dig your toes in the sand. Go fora 
swim. Perhaps a round of golf in the afternoon. But why wait? 
Experience the good life today, vacationing 
on Florida's Gulf or Atlantic coast in one 


of our luxurious beachfront resort villas 





: ; : ; 
featuring 1 or 2 bedrooms, fully equipped GRAND VACATIONS 


kitchens and relaxation, pure and simple. COMPANY 
For reservations call: 1-800-HGVC-RENT 
(1-800-448-2736) www.hgve.com 


SANIBEL ISLAND: Hurricane House * Sanibel Cottages Resort * Shell Island Beach 
Club Resort * Tortuga Beach Club Resort MARCO ISLAND: The Charter Club of 
Marco Beach® * Club Regency of Marco Island * Eagle’s Nest Beach Resort 
The Surf Club Resort FT. MYERS BEACH: Seawatch on-the-Beach Resort 
HUTCHINSON ISLAND: Plantation Beach Club 








XCLUSIVELY FOR ART AND 
DESIGN RETAILERS 


A PROFIT-BUILDING SALES 
OPPORTUNITY 


ARCHITECTURAL DIGEST, the international 
magazine of fine interior design, can 
generate profits for you right at pointof- 
purchase. Take advantage of AD’s sales 
potential by carrying it in your store. 
Your cutomers will appreerdife the 
convenience - you'll enjoy the profits! 


ARCHITECTURAL DIGEST 


y. Tim Street-Porter 


Interior. Lindo Garland = Photog 


No inventory investment - you pay nothing with your order 
Earn 30% profit on every copy sold 
Return unsold covers for full credit 
No shipping charge - orders shipped prepaid via UPS 
‘ Guaranteed ontime delivery each month 
+ We ship to one or several addresses 


It you call right away, we'll send you a handsome lucite retail. display rack 
FREE with your first order. 


Call 1-800-435-5003 x6078 and get started today! 











| A major rediscovery of — 


one of the 20th century's 





greatest fashion photographers 








John Rawlings 
30 Years in Vogue—a 270-page 
glimpse into the golden era 
of American fashion 
Available now. $60 









PUBLISHED BY 


ARENA 


EDVLELO Ds 


www.arenaeditions.com 


IN BOOKSTORES EVERYWHERE 
OR CALL TO ORDER 1 888 759 4851 
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To the trade : - 

NEW YORK - LOS ANGELES - Christopher Norman 

WASHINGTON DC - J. Lambeth 

ATLANTA - Grizzel and Mann 

MONTREAL - TORONTO - Telio & Cie 

LLARDAT 
75008 PARIS - FRANCE 


1 47 20 17 12 - www.taillardat.fr 
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Oh asaasa:» AA a NA aroma 
Showroom : 44, avenue Marceau 


When exercise is a 
pleasure, fitness is easy... 
Swim against a smooth current adjustable to 
any speed or ability. Ideal for exercise, water 
aerobics, rehabilitation and fun. Just 8' x 15’, 
an Endless Pool™ is simple to maintain, eco- 

nomical to run, easy to install inside or out. 


For Our Free DVD or Video 
Call (800) 233-0741, Ext. 2543 


SAL 
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Visit www.endlesspools. com/2543- 
or write Endless Pools, Inc, : 
200 E Dutton Mill Rd, Aston, PA 19014 
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Reach Architectural Digest’s 
responsive readers in this regional section 
especially created for dealers of 


Art & Antiques appearing in 
° 


JUNE 2003 
NOVEMBER 2003 
JANUARY 2004 


Sa 


For further information, please contact: 


Wendy Gardner Landau (212) 286-8430 


In Europe: 
Fran Berrick 44-20-7409-0704 


























INTERNATIONAL 


Santa 
.. Montecito Barbara 
565-2999 805-966-0989 


FURNISHINGS 


Carmel 
Valley 


31-659-1360 


Beijing Inlay Compound Cabiepiy 


Artist Dao Hai Phong 


18" c. Tibetan Offering Cabin 


Silicon San 
Valley Francisco Shop Online at 
805-966-2590 415-355-0987 www.kim3.com 














KERSEFON TEIN 


MAISON PLACE ROYALE 





continued from page 181 

However fortunate Melck and Viney 
were in their attic discoveries, they had 
to arrange for considerable work to be 
done by Cape Town restorers. Cape 
buildings are sunbaked, and the bricks, 
limewash and plaster require constant 


) maintenance, carried out in the tradi- 
| tional way, if authenticity is the goal. 
| The designer needed to tread softly and 
) make the elements blend. 


Se For the main house, Viney suggested 


| that a more appropriate palette for the 


} cream-walled dining room, where guests 


| can arrange to have dinner, would en- 
hance the room. A watercolor owned by 


} the London antiques dealer Piers von 
} Westenholz depicting the dining room 


| at Balmoral before it was purchased by 
| Queen Victoria prompted the redeco- 
| ration. Dinners here, hosted by Melck, 
| are often memorable affairs, with cray- 


} fish from the nearby West Coast, wild 


| boar or lamb from the farm and deli- 
| cious desserts, all washed down with 
fine South African wines. 
| In the main house’s pink bedroom, 
| Viney used a stately William IV four- 
| poster bed as the starting point. This is 
another example of his subtle approach 
to achieve, as he says, “a look as though 
it might always have been there.” He 
designed the bed pelmet from a sketch 
of a Cape interior of the same era, and 
| he used hand-blocked wallpaper of the 
period. Bedside tables and chairs from 
the attic were restored and placed in the 
rooms. Viney found it satisfying “to 
bring back to life so much furniture con- 
signed by previous generations to decay.” 
_ Thanks to Melck and Viney, Kerse- 
fontein has undergone a minor meta- 
'morphosis. Guests never fail to comment 
/on the authenticity and timeless atmo- 
sphere of the house, its outbuildings 
and farmlands, but the reality is that the 
transformation has occurred in such a 
wonderfully appropriate way that it is 
almost undetectable. A stay at Kerse- 


continued from page 185 

state, with only cheerful flower boxes add- 
ed. The inside is a different matter. “I 
love old houses,” says Blais, “but I don’t 
believe the interiors have to be quaint or 
shabby, so I decided on crisp modern in- 
teriors with good modern furniture.” 

Each of Maison Place Royale’s floors 
relates to a season. The first floor, con- 
taining the conference room (which also 
serves as a living room), is themed to 
autumn, a time Blais associates with re- 
turning to work. Here are found wrap- 
around sofas capable of seating two 
dozen, a red conference table (that not 
coincidentally resembles a hockey rink), 
broadband Internet connectors and a 
home theater system, all brought to- 
gether in a package that is a model con- 
temporary executive suite. 

On the second floor—its blue floor- 
ing emblematic of the sapphire lakes of 
a Canadian summer—is a professional 
kitchen. Here too is a sunny dining area 
with a maple table large enough to seat 
12, while the third floor contains the 
guest suite with a floor the green of 
moss in springtime. 

The most spectacular floor is the 
fourth—the master suite—where the 
white of the Canadian winter dominates 
walls, ceiling, bed and bed linens, and the 
headboard incorporates a large slab of 
green glass. Paradoxically, this scheme 
produces a sensation of extreme coziness, 
such as might be found inside a warm ski 
lodge. The room features a third home 
theater, a gas fireplace and shiny rub- 
berized flooring from France that ca- 
resses bare feet. The ultimate sybaritic 
touch is provided by a huge soaking tub, 
located at the foot of the bed. 

On the roof is a deck where it’s possi- 
ble to linger over croissants or cocktails 
and enjoy a panorama of the modern 
skyline in one direction and, in the oth- 
er, views of the St. Lawrence River. 

“In this house,” says Denis Blais, “I 
feel that I’ve succeeded in combining 


i Designs to see, from our 


ARCHITECTURAL D2 


California Closets and Architectural 
Digest recently announced a $2,500 
Worldstudio scholarship for 2003 
at a reception at Django—the new 
Manhattan restaurant designed 
by David Rockwell. The California 
Closets Award in architecture or 
interior design recognizes the 
student’s commitment to designing 
personal spaces that reflect the per- 
sonality of those who live in them. 


Architectural 
reprise the Michael Manley Award, 
awarded on behalf of the Caribbean 
Tourism Organization to a student 
from the Caribbean studying art, 
architecture or design in the U.S. 
Visit www.worldstudio.org for 
information and applications. 


Newport Neighborhoods 





advertisers... 





Daring to Dream 


Worldstudio Foundation works 
to expand the horizons of 
minority and disadvantaged 
young people through mentor- 
ing and scholarship programs, 
daring young artists to dream. 
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The ninth annual Neighborhoods 
of Newport House Tour takes 
place Sunday, April 27. Featuring 
private homes throughout the 


my design skills with everything I’ve 
learned from my experiences in cater- 
ing. It’s my personal tribute to a city 
that I love.” O 


fontein gives guests an insight into the 
life of a historic working estate. 0 























Kersefontein Guest Farm 








27-22-783-0850 
E-mail: info@kersefontein.co.za 
Web site: www.kersefontein.co.za 


Montreal, Quebec H2Y 2V1, Canada 
514-824-5746 
E-mail: info@maisonplaceroyale.com 


Day School. Call (401) 849-5970 
for tickets or details. 





P.O. Box 15 Rhode Island city’s historic and iH 
Hopefield 1355 Maison Place Royale oceanfront districts, the tour Hi 
Bee Fe Hie Oye benefits St. Michael’s Country Hi 
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UDAIVILAS 





style furniture and other period pieces.” —_} 10) 

The cozy bar off the lobby has burl- | 
wood-and-leather armchairs and chenille | wi! 
sofas. Chandelier light dances off the | 
thikri, or mosaics made of mirrors. Mega- } is 
watt romance, however, belongs to the |W 
adjacent Candle Room, a miniature sheesh | 00 

{ 


continued from page 190 it 


yen 


mahal, or mirrored palace. Here, the re- A 
flection of candlelight against a dome | iil 
encrusted with 1,000 pieces of molten |i 
glass is dazzling. It’s one of the reasons, wp 
perhaps, why Indian princes sometimes if 
used the sheesh mahal as a bedroom. bi 


Guests are made to feel royal witha | Kk 
variety of accommodations. Every room | si 
has generous garden space with a patio, i 


| Recommended Hotels, Inns & Resorts: Condé Nast Johansens guides and some have a semiprivate, infinity- 
OuMASEHS | North America, feature over 1,200 of the world’s 


l= Cel=) o}u(o) at-] Me ]0|(6(=] ofefe) «mm @leiaye-lalel| atom ale)t-]kmmelalie [6 [omic-le-1d (olan 


1. Thi | lly stretch 
Bermuda, Caribbean, Mexico, Pacific finest hotels — romantic country inns, edge Dee SO ea ea 


199 Recommendations, $18.95 sophisticated townhouses, along a bank of rooms, making 1t possi- 
spectacular resorts, historic castles. ble to swim from one room to another. 


Each recommendation is annually Whi : 
ee ite walls in rooms show off such 
Hotels: Great Britain & Ireland inspected and chosen for its te walls the rooms show off suc 


4 
(Ohiat=tmerel(e[-ew-NV-11 E10) (es | 
itain & Ireland : : ; 
A ee TarelhUreler-l mel at-lannvmeiar-le-\ec-lar-lale| details as the Jharokha, or window seat. ai 
superior standards. Vivid accent colors celebrate the tanger- 
| 


To order, call toll free pabei aaa ia a ine, pomegranate and raspberry tones 
1-800-564-7518 ssential tor el daliale palates ela) ent 


travelers. worn by Rajasthani women, contrasting 


Shipping & Handling: add $6 per order emphatically with the desert palette. 
30-day refund if not completely delighted WAWAWA elatclakislacneolan ref 15D 














Udaivilas has two restaurants as well 
as outdoor dining areas. The informal 
Surya Mahal, for all-day dining, has a 
’30s-era colonial feel. Udai Mahal, the 
evening restaurant, is an octagonal space, 
edged in cusped arches. The domed ceil- 
ing, painted midnight blue with gold 
stars, evokes the evening sky. Tempta- 
tions range from saffron linguini to 
prawn curry with coconut and curry leaf 
to the dishes of the royal kitchen, like 
gholiya, a stewed lamb. The Udaivilas 
chefs trained directly under the few 
surviving chefs to royalty in Rajasthan. 

Royal calories and royal sight-seeing in 
Udaipur—from palaces to museums and 
bazaars—might prove exerting enough to 
require some royal rejuvenation at the 
spa. Here one can tend to the architecture 
of body and soul in the a#ber-modern 


| Experience the awe-inspiring architecture and vaaee of gym or relax with an Ayurvedic mas- 


Frank Lloyd Wright with Wright Plus™—a housewalk with sage, a treatment based on an ancient 
Indian healing system. In all respects, 


Udaivilas has mastered the harmonious 
coexistence of treasured traditions and 
the necessary conveniences of today. LJ 








ograph: Hedrich Blessing 
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exclusive access to homes designed by America’s greatest 
architect. The 29th annual event in Oak Park, Illinois, features 
Wright-designed properties as well as other historic homes by 
his contemporaries. 











| m-5pm Udaivilas 
| ] sinponediey Haridasi Ki Magri 
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LESSONS IN GEOMETRY 





| continued from page 208 

' § ropean sensibility informed the de- 
-) sign of the guest and pool annex, which 

contains a wood-beamed sauna large 

' enough for the whole family, as well 

§ as dressing areas, bedrooms, a sitting 
_room and a terrace bar with an out- 


#§ door fireplace.” 


Accustomed to an unusually intimate 
domestic life, the couple were, at first, 
skeptical of Gwathmey’s plans for a 
separate children’s floor above the din- 
ing room in the horizontal wing of 
| the house. They also felt that situating 
the autonomous master suite in what 
Gwathmey calls a “parental tower—a 
kind of floating tree house” above the 
double-height living room rotunda— 
would create too much isolation. “The 
husband objected,” Gwathmey says, 
“that with so much land, it seemed per- 
verse to stack the floors vertically. And 
they wanted the kids in adjacent rooms. 
But my very simple argument was: Kids 
grow up and move out. So I encouraged 
them to think beyond the present. 
It’s an 18,000-square-foot house, yet the 
scale of each element is so finely cali- 
brated that it doesn’t ramble. With self- 
contained quarters for the different 
generations, a private deck and studies 
for the parents, a gym, an underground 


-} screening and billiard room, and the 


generous guest accommodations, the 
space can respond to change like a living 
organism. I don’t think it will ever feel 
like an empty nest.” 

The conceptual precision of the ar- 
chitecture demanded an equally disci- 
plined approach to the interior design, 
which was overseen by the firm’s interi- 
ors associate Eva Frank. The finishes are 
rich, but the décor is spare. Gwathmey 
Siegel designed all of the maple and 
cherry cabinetry, most of the upholstered 
seating and many of the furnishings, 
including the sharkskin-and-bronze 
low table in the living room and the 
steel dining tables that can seat 30 
and that Gwathmey calls his “homage 
to Donald Judd.” The couple have a 
growing collection of modern glass as 
well as works by Richard Serra, Jeff 
Koons and Robert Mapplethorpe. But 
the house itself is their most enviable 
piece of art—a consummate modernist 
abstraction with a subject that tran- 
scends all the vagaries of aesthetic fash- 
ion: happiness. 0 
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Introducing our 
all new line of 
cast stone mantels 


Write or call 
for free catalog 


800-600-8336 


5400 Miller Ave. 
1 DEVE by, Go 201) 


Also custom mantels and other cast stone products to the tra 
www.oldworldstoneworks.com ye 
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1-Please send me all of the items in this category. 
2:Arizona Office of Tourism. Arizona is a land 
defined by its wild beauty and its simple openness. 
Amaze yourself. Explore Arizona with your free 
Arizona Travel Packet. 


3°Cunard Lines. The world’s grandest ocean 
liner, Queen Mary 2, debuts in January 2004. Call 
(800) 7-CUNARD for information, and also ask 
about Queen Elizabeth 2’s Farewell Transatlantic 
Season. www.cunard.com 


4-The Fairmont Scottsdale Princess. The AAA 
Five-Diamond oasis in the desert beckons you. 
Experience Willow Stream—The Spa at Fairmont. 
Visit www.fairmont.com or call (800) 344-4758. 
5°Florida. Discover a myriad of unique and unusual 
furnishings, accessories and design trends found only in 
the Sunshine State. Information on sources, designers 
and developments. 


6*Holland America Cruises. Holland America’s 
Caribbean: choose from a wide variety of itineraries, 
7 to 18 days. Call (877) SAIL-HAL for further 
information. 

7°Hyatt Regency Scottsdale. Offering a 21/2-acre 
water playground, sand beach, 27 holes of golf, tennis, 
Sonwai Spa, the Native American Learning Center, 
Camp Hyatt and four restaurants. 

8-°The Ritz-Carlton Golf Club & Spa, Jupiter. Res- 
idential country club with Jack Nicklaus signature golf 
course and world-class Ritz-Carlton Spa. 
9°Scottsdale, AZ. Sanctuary on Camelback 
Mountain is located above Scottsdale in the Valley 

of the Sun. Offering swanky suites, the Sanctuary Spa 
and overwhelming views. Visit www.sanctuaryaz.com 
or call (800) 245-2051. 


10*WCI Communities. Exemplifying excellence in 
homebuilding, unsurpassed amenities and lifestyle 
masterpieces. Call (800) WCI-2290. 


Destination: Deluxe section 





11°Bellagio. An AAA Five-Diamond resort, Bellagio 
offers unrivaled accommodations, award-winning 
dining, a gallery of fine art, designer shopping and 
Cirque du Soleil’s stunning “O.” 

12°British Tourist Authority. Scotland 2003. 
Exciting cities, ancient castles, charming countryside. 
See it all in a land of romance and beauty. Visit 

our website at www. visitbritain.com/usa3 or call 
(866) 371-1199. 


13*The Broadmoor. We have a wonderful 
surprise waiting for you at our spectacular five-star, 
Five-Diamond resort. For more information call 
The Broadmoor at (800) 634-7711. 


14-Cabo del Sol. 1,800-acre golf resort community 
built along the sea featuring two championship golf 
courses, clubhouses, resort hotels and residential options. 


15*Colorado Tourism Office. Come to Colorado 
for scenery, adventure, history, the arts, big cities, 
small towns, mountains, memories and more! For 
details —and surprises—visit www.colorado.com or 
call (800) COLORADO. 


16*Curacao. A taste of Northern Europe in the 
Southern Caribbean. Visit www.curacao-tourism.com 
or call (800) 3-CURACAO. 


17+Harbor Court Hotel. Located in Baltimore, the 
hotel is a study in elegance and sophistication. For reser- 
vations and information, visit www.harborcourt.com or 
call (800) 824-0076. 


18+Monaco. The Principality of Monaco, as grand as 
ever...and yet surprisingly affordable! Come experience 
for yourself a place where romance, royalty, excitement, 
history and magic are all united—and yours for the taking! 
Visit www.visitmonaco.com or call (800) 753-9696. 


19-Scottsdale Convention & Visitors Bureau. 
Bring your passion for life and experience luxury 
resorts, championship golf and a thriving art scene. 
Www.experiencescottsdale.com 





20: Please send me all of the free items in this category. 


21°Chappell & McCullar. Color brochure illustrates 
selections from our current stock of quality English and 
Continental antiques from the 17" through the early 
19" centuries. 

22+Claremont Rug Company. Called “One of 

the world’s best sources of antique carpets” by the 
Financial Times. Offering art-level rugs and first- 

class cabin service for 23 years. $12. Please visit 

our website at www.claremontrug.com or call 

(800) 441-1332. 


23°Collectors Editions. Sell sheets, brochures and 
postcards available for fine art galleries interested in 
the artwork of Hessam, Oleg, Sabzi and Wren—among 
many other artists. 


24-Karl Kemp & Associates, Ltd. An extensive 
collection of Biedermeier, Art Deco and Empire 
furniture and accessories. Visit www.karlkemp.com 
or call (212) 254-1877. No literature available. 


25-The Sculpture Foundation. For a free catalog of 
the bronze, life-sized sculpture of Seward Johnson, visit 
www.sewardjohnson.com or call (310) 264-2400. 


26°Urban Chateau. An information packet about 
our gallery and website, highlighting our on-line 
searchable inventory with photos and price for each 
item available. 





27-Please send me all of the items in this category. 


28+-Acura. For a closer look at the full line of 
Acura automobiles, visit www.acura.com or call 
(800) TO-ACURA. Complimentary brochure available. 


29-BMW of North America. Visit BMW’s Virtual 
Center at www.bmwusa.com. Research your favorite 
models and build your own BMW. Select options, 
explore financing and contact a BMW center. 


30°Cadillac. Introducing an exciting new generation 
of inspired automotive thinking from Cadillac, the 
legendary name in luxury. Get a closer look at 
www.cadillac.com or call (800) 333-4CAD. 
31*Hummer. The newest vehicle to prove worthy of 
the Hummer name—the H2. For more information, hit 
www.hummer.com or call (800) REAL-4WD. 

32: Infiniti. Not just an SUV, it’s an SCUV™. The 
315-horsepower, all-wheel-drive Infiniti FX45™. 

Visit www.infiniti.com/FX45 or call (800) 706-9923. 
33+Land Rover North America. The most well- 
traveled vehicles on Earth, No literature available. 
34+Lexus. Free brochure on the highly acclaimed 
Lexus automobiles—the result of our passionate pursuit 
of perfection. 

35*Mercedes-Benz USA. We invite you to learn 
more about the exciting Mercedes-Benz product line. 
Request literature or visit www.mbusa.com for more 
information. 

36°Volvo Cars of North America. The Volvo XC90 is 
equipped unlike any other SUV and guided by conscience. 


PROMOTION 


ay ris 


For details on Volvo’s first SUV and the full Volvo line, 
visit www.volvocars.com. No literature available. 


| BUILDING MATERIALS 


37 Please send me all of the free items in this category. 


38-American Masonry Supply. A free comprehen- 
sive CD-ROM providing the necessary tools to specify 
stock or custom architectural moldings and mantels 
using cast stone, plaster and resin materials. 


39°Baltica. Handcrafted custom hardware. European- 
made architectural fittings: door, cabinet and window 
hardware. Visit our website at www.baltica.com or call 
(508) 763-9224. $5. 


40-41+Chadsworth’s 1.800.Columns. The most 
authentically correct architectural columns. A complete 
line of columns, pillars, pilasters and posts. Variety of 
sizes, styles and lumber species. Idea book, $20, circle 
(#40). Columns Product Portfolio, $5, circle (#41). 


42-Conklin’s Authentic Barnwood. Barnwood aged 
over decades. Antique flooring, recycled lumber from 
reclaimed barns ready for a new life and hand-hewn 
beams with signatures all their own. $5. wo 


43-Crittall Windows Ltd. Incredibly slim, high-per- 
formance, custom windows and doors of unsurpassed 
beauty, strength, security and durability. 
44-Enkeboll Designs. An elegant selection of 
architectural woodcarvings, including capitols, mold- 
ings, onlays, panels, etc. Catalog, $20. 


45-Haddonstone (USA) Ltd. 156 pages of landscape 
ornaments, fountains, bird baths, sundials, temples, 
pavilions, balustrading, columns and other items of 
architectural cast stonework. $10. 


46-Loewen Windows. Maker of fine wood windows 
and doors. Call (800) 245-2295 for a free product 
brochure plus sizing handbook. 


47-Marvin Windows and Doors. Catalog features 
Marvin’s wood and clad wood windows and doors. 
Marvin's leading-edge approach to product develop- 
ment is evident in two key product features available 
on Marvin’s Castmaster. Visit www.marvin.com or 
call (888) 537-8266. 


48+ Oak Leaf Conservatories. Traditionally skilled 
British designers and craftsmen create, construct and 
install uniquely designed, high-quality conservatories. 
Mahogany timber and true divided-lite double glazing. 
Call (800) 360-6283. Brochure, $10. 

49-Old World Stoneworks. Best designed cast stone 
fireplace mantels in the business. Prices from $1,000 
to $5,700. Excellent technical support for all types of 
installation and applications. Call (800) 600-8336. 


50°Phantom Screens. Perfect with doors, windows 
and more. Phantom Screens roll out of sight when not 
in use—so you can enjoy the view. Visit our website at 
www.phantomscreens.com or call (888) PHANTOM. 


51+Renaissance Conservatories. The informative 
Renaissance Conservatory Planning Kit will introduce 
you and your family to the abiding pleasures of a 
Renaissance Conservatory Lifestyle. $15. 


52+-Rocky Mountain Hardware. Offering handmade 
and sand-cast solid bronze architectural hardware 
for your doors, windows, kitchen and bath. Call 
(888) 552-9472 for a free brochure. 


53-Stone Legends. Enhance your lifestyle with stone 
architectural elements. Catalog has color photos and 
all the information needed to start the process. Call 
(800) 398-1199. 


54+Stone Magic. Fireplace surrounds designed to fit 
any style or room size. Color catalog shows everything 
needed to design your room around a striking center- 
piece. Call (800) 597-3606. 
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5*Tischler und Sohn. Mahogany windows and doors 
ered in practically any size, shape and style, with a 
iety of different finishes. 


'56-Vista Window Films. Help prevent fading on home 

urnishings. Block up to 99.9% of UV rays, save energy 
and reduce heat and glare. Interior designer- and The Skin 
Cancer Foundation-recommended. 


ELECTRONICS 


57°Inca Corporation. Manufacturers of the world’s 
finest robotic machines for the video and home entertain- 
ment industries. Standard and custom lifts available for 
both conventional and plasma TVs. 


98*Sharp Electronics. Aquos™ Theater combines the 
est in stylish, high-quality Liquid Crystal Television 
and home theater sound. For more information, go to 
.Sharpusa.com. No literature available. 


-“ABRICS/WALLCOVERINGS/ACCESSORIES 


59*Please send me all of the free items in this category. 


_¥60-Bergamo Fabrics. Leading importer and distributor 
Jol the finest upholstery and drapery fabrics. Suitable for 

both residential and contract applications. No literature 
available. 


61°CBK Ltd. With more home décor and accessories 
an anyone, CBK makes it easy to decorate your home 
just the style you want. No literature available. Visit 
.cbkhome.com or call (800) FYI-4-CBK. 


62-Charisma Linens. Soft. As Life Should Be. 100% 
tton towels and 360-thread-count Supima cotton sheet- 
ig. No literature available. 


| 63°Colefax & Fowler. Timeless, elegant and quintessen- 
| ‘tially English. Founded in the 1930’s, renowned for its 

t } glorious chintzes and over 600 designs including superb 
i] i fabrics, weaves, trimmings and wallpapers. $2. 


64-Duralee Fabrics. With technical excellence, fashion- 
ie forward coloring and style leadership, Duralee’s collec- 
it tions cover the design spectrum of today’s interior themes. 
| Call (214) 748-7080. 


le 65-Glant Textiles Corporation. A beautifully coordinat- 
| ed woven collection recognized for outstanding ranges of 

| color and texture. Minimalist and modern constructions to 
| lush chenille; boucle, velvet and mohair textures of timeless 

} design and quality. Call (205) 725-4444. 

| 66-Kravet. The leading distributor of decorative 
Besbrics and furnishings to the interior design trade. 

{ Brochure gives you a detailed view of the many prod- 

‘ucts that Kravet features, including fabrics, furniture 
| and trimmings. $1. 


| 67-Lee Jofa. Introducing a new and exciting fabric and 
| wallcovering collection. Experience the luxurious textiles 
| in an elegantly styled brochure featuring the newest 


| products. $2. 


| 68-Pierre Deux. Catalog features elegant and finely 
| crafted furniture and home accessories that embody the 
| cozy and relaxed French country lifestyle. 


| 69°S. Harris. A highly decorative line for the residential 
and hospitality industries. 


| | 70*SM Automatic. Complete line of motors, motorized 
} systems and controls for interior window treatments. 

| Operate draperies, blinds or shades all at the touch of 

} abutton. 


71*Stroheim & Romann. For over 136 years, the leading 
source for exquisite fabrics, wallcoverings and trimmings. 

_ Available through interior designers and the network of 
our showrooms nationwide. No literature available. 


72-Yves Delorme. Bring fashion to your home with 
} exquisite French linens for bed, bath and table. Color 
_ catalog features our latest collection designed for this age 
of individual expression and comfortable living. Free. 


| 
|) FLOOR COVERINGS 


f 73+Please send me all of the free items in this category. 


! q 74+Carlisle Restoration Lumber. Custom handcrafting 
| traditional, Old Growth and antique wood floors for 35 

years. The widest planks, longest lengths, highest quality 
| in 15 woods combined with knowledgeable service. Visit 
| www.wideplankflooring.com or call (800) 595-9663. 


75*Cavendish Grey. Photographed in our clients’ 
| homes, our 48-page color catalog shows why we are 
' the premier resource for the finest antique stone floors, 
fireplaces, fountains and architectural stonework. $15. 
I. 76-77+ Elizabeth Eakins. Wool Catalog is 64 pages of 
| handmade, custom-designed rugs in wool and linen, $15, 
| circle (#76). Cotton Catalog is 66 color pages of handwo- 
é ven. hand-dyed 100% cotton rugs, $20, circle (#77). 
‘ 78-Farnese Gallery. New and antique limestone and 
i terra cotta, antique roof tiles and woods, decorative 
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ceramic tiles, marble and inlaid fireplaces, mosaics, 
frescos, sculptures and architectural adornments. No 
literature available. 


79°FJ Hakimian. New Custom Collection of handmade 
carpets. Extraordinary designs from: our archives available 
in your choice of colors and sizes. 


80> Haifa Inc. Sells the hardest and least porous stones in 
the world, including our French, Italian, Jerusalem, 
Spanish and Middle Eastern limestones. 


81-Hoboken Floors. Wood, ceramic, vinyl and stone 
floor coverings available. 


82*Hokanson Inc. Designer and manufacturer of custom 
luxury rugs and carpets. Hand- and machine-made in our 
own factory in North America. 


83-J.H. Minassian & Co. Renowned for an extensive 
collection of the finest new, old and antique carpets from 
around the world. Started in 1905, the company has 
served the design community with expertise that spans 
four generations. 


84-Karastan. What is classic? It’s timeless styling, 
pattern and color all woven together. It’s Karastan 
carpeting and area rugs...enduring fashions for the 
home. Call (800) 234-1120. 


85-Mansour Fine Rugs. Catalog is a beautiful color 
compilation of the extensive range of Persian, Oriental 
and European rugs and tapestries available from the 
Mansour showroom. 

86» Mohawk Industries, Inc. For a free Mohawk 
product guide or to find a dealer in your area, visit 

our website www.mohawk-flooring.com or call 

(800) 2-MOHAWK. 


87°New Moon. Collection of exquisite handwoven 
rugs designed by John Kurtz, considered to be the most 
imaginative in the world today. Fresh designs and color 
choices. 

88-Paris Ceramics. The leading international specialists 
in antique stone, terra cotta, natural limestone, hand-cut 
mosaics and decorative ceramics. Eight showrooms 
throughout the U.S. $10. 


89-Premium Wood Floors. From the makers of the 
most magnificent collections of medallions and borders 
come the most intriguing designs of hardwood floors. 
Visit our website at www.premiumfloors.com or call 
(888) 369-3141. 


90°Stanton Carpet. Exclusive luxury designs from the 
high-styled Wilton patterns and sisals to printed carpets 
and area rugs. Setting the trends in floor covering. For 
the showroom nearest you, visit www.stantoncarpet.com 
or call (888) 809-2989. 


91°Stark Carpet. Catalog contains many of the compa- 
ny’s designs and colorways, including fabric and furniture. 
Available to designers and architects for $10, circle (#91). 
92-Tufenkian Carpets. Our exquisite 200-page full line 
catalog, $30, presents our Tibetan rugs, immersing you in 
Tufenkian’s creative artistry. For dealer information and 
a free brochure, visit www.tufenkiancarpets.com or call 
(800) 435-7568. 

93*Woven Legends. Our carpets are woven in small, 
rural ateliers and suggest the range of colors available 
when natural dyes and hand-spun wool are used creatively. 
Discover the beauty of contemporary carpets for the 
antique carpet lover. 


FURNITURE 


94-Please send me all of the free items in this category. 


95-Baker Furniture. Your home is your haven. Approa- 
chable and simple expressions of color, form and texture 
that evoke the aesthetics of the American Arts and Crafts 
movement. $15. 


96-Barlow Tyrie. Since 1920, our solid teakwood out- 
door garden and leisure furnishings have weathered the 
test of time. Designs for poolside, garden and patio. $3. 


97-Bauer International, Inc. Designers and manufac- 
turers of the finest rattan, seagrass, leather and mahogany 
furniture and travel accessories. Visit our website at 
www.bauerinternational.com or call (800) 582-7690 for 

a new 300-page catalog with leather binder. $35 


98-Bedroom Eyes. A perfect night’s sleep on the 
world’s finest bed. Honeycomb nesting to eliminate 
gaps, all-natural fiber, Belgian woven damask coverings 
and more. 

99°Bernhardt. It’s more than a piece of furniture, it’s 

a part of you. The Bernhardt family has been crafting fine 
furniture since 1889. Visit www.bernhardt.com or call 
(866) 315-6193. 

100+ Blatt Billiards. Since 1923, the Blatt family has col- 
lected, rebuilt and created quality pool tables. Top designers, 
architects and pool enthusiasts have been coming to 
Blatt for their precision, integrity and meticulous attention 
to detail. 


PROMOTION 


101°Brown Jordan International. The premier manu- 
facturer of fine luxury furnishings for the home since 1945. 
For more information, call (800) 743-4252. 


* California Closets. When you organize your home, 
you simplify your life. We create custom solutions to 
help you stay organized in room after room of your 
home. Visit our website at www.calclosets.com or call 
(800) 336-9195. 


102-Cast Classics Landgrave. The company that 
brings exquisite style, impeccable craftsmanship and 
luxurious comfort to your outdoor living areas. Visit our 
website at www.castclassics.com. 


103-Clive Christian. The award-winning Clive Christian 
book of furniture is available from our nearest exclusive 
Clive Christian showroom. Visit www.clivechristian.com 
for details. 


104+ Decorative Center Dallas. Our beautiful Campus 
Design Center offers thousands of resources in over 75 
distinguished showrooms. Free directory provides a 
complete listing. 


105 Decorative Crafts, Inc. Importers of the finest 
traditional Italian furniture for over 70 years. Free color 
catalog with over 600 furniture designs from Italy. 
www.decorativecrafts.com 


106-Devon Shops. Preview Devon’s collection of hand- 
carved formal and country French and English furniture. 
Free brochure. Visit our website at www.devonshop.com 
or call (212) 686-1760. 

107-George Smith Sofas & Chairs. Manufacturers 
and retailers of handmade English upholstered furniture. 
Seventy classic furniture designs and an exclusive range 
of fabrics available. Free catalog. Visit our website at 
www.georgesmith.com. 


108+ Giati Designs. The finest teak and cast-metal 
furniture designs by Mark Singer. Market umbrellas and 
French-milled fabrics are featured in our 40-page color 
brochure. Free. Visit our website www.giati.com or call 
(805) 965-6535. 


109+ Gloster Furniture, Inc. An extensive range of 
products, including teak, metal and teak combinations, 
sling groups, and all-weather wicker collections as featured 
in our color catalog. 


110°Greenbaum Interiors. Preview uncommon designs 
and vast selections of heirloom quality furniture, fine art 
and antiques, lighting, carpeting, accessories and highly 
imaginative design services. Please visit our website at 
www.greenbauminteriors.com. 


111*Habersham Furniture Company. Receive a color 
brochure showcasing many of the hand-painted and 
hand-finished pieces from Habersham. 


112°Harden Furniture. Our craftspeople have created 
heirloom quality, solid wood furniture and upholstery since 
1844. Free 24-page color brochure provides a sampling 

of American crafted solid wood furniture available in a 
variety of styles and finishes. Please visit our website at 
www.harden.com. 


113*Henry Hall Designs. Outdoor furniture metic- 
ulously constructed in plantation-grown teak, ranging from 
ergonomic to traditional designs. Select collections featur- 
ing stainless steel and mesh. Catalog available on-line also 
at www.henryhalldesigns.com. 


114: JANUS et Cie. The best furniture to dine, sun in or 
simply look at, indoors or out. Our 128-page catalog high- 
lights a spectacular 1,500-piece collection. $15. Visit 
www.janusetcie.com or call (800) 24-JANUS. 


115-Kingsley Bate Ltd. America’s leading manufactur- 
er of elegant, solid teak outdoor furnishings. Available 
to the trade through finer outdoor furniture stores 
nationwide. $5. 


116+Kreiss Collection. The world-class look of 
Kreiss features an international mix of custom hand- 
made furniture, unique accessories, professional 
design services, exclusive fabrics and luxury bed linens. 
48-page color folio, $15. Please visit our website at 
www.kreiss.com. 

117-La Forge Francaise. Offering limited-production 
pieces and custom-designed wrought iron furniture and 
fixtures, varying in style from classic to contemporary. 
Illustrations are available upon request. $10. 
118-Laneventure. America’s leading source for wicker, 
rattan and other casually elegant home furnishings, 
indoors and out. Get our 32-page Designs for Outdoor 
Living magazine and product catalog. Free. 
119*Lloyd®/Flanders. Woven on the original Lloyd 
Loom since 1917, Lloyd/Flanders’ unique wicker 
fiber features 13 colors of durable, baked-on polyester 
finishes for all-weather protection and year-round 
enjoyment. 

120*McGuire Furniture Company. A 108-page color 
edition, featuring premier rattan designs, bamboo tables, 
solid teak, aluminum, laced rawhide, lighting and other 
special collections. $20. 
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121*Pearson Company. Color brochure featuring 
best-selling styles. Brochure unfolds to reveal helpful 
information on top quality construction details for 
Pearson custom-ordered upholstered furniture. 


122+Phyllis Morris Originals. The foremost designer 
and manufacturer of luxurious custom furniture. New 
56-page color portfolio, finish sample chart, specification 
catalog and price list available. $35. 

123+Poliform. Since 1942, Italy’s leading manufacturer 
of closets, wall-units, bed and dining room furnishings. 
Refined designs by Europe’s finest industrial designers, 
including Christian Liagre, Paolo Piva, Carlo Colombo. 
Please visit our website at www.poliformusa.com or call 
(888) Poliform. $10. 

124-Reed Bros., Inc. Catalog shows hand-carved 
indoor/outdoor furniture and accessories for luxury 
homes, hotels, restaurants and resorts. Custom wood 
carving is our specialty. $20. 

125*Rhonda Mueller & Associates (RMA). Color 
brochures available on all the fine antique reproduction 
lines we carry: Guy Chaddock, Amy Howard, Farmhouse, 
Dana Creath, Astoria, Wright Table and Grayson. 
126-Scully & Scully. The magnificent Park Avenue 
store offers a splendid array of the finest china, crystal, 
English and American furniture and more. Truly a world 
of treasures for home furnishings, interior design and 
bridal registry. 

127-Shifman Mattress Company. For a free brochure 
about the incredible comfort of the finest handmade mat- 
tresses and boxsprings, visit www.shifmanmattresses.com 
or call (888) SHIFMAN. 

128+Stickley Furniture. The Williamsburg Reserve 
Collection is the result of an exclusive licensing agreement 
with the Colonial Williamsburg Foundation. Historic 
reissues and adaptations for bedroom, dining room and 
occasional use. $5. 


129+Summit Furniture, Inc. Offering beautifully 
designed and elegantly handcrafted teak furniture of 
superior quality for use both indoors and out. Visit 
our website at www.summitfurniture.com. 


130*Swaim Inc. Swaim Upholstery and Occasional 
meet the highest industry standards of quality and 
design excellence. A range of styles from contempo- 
rary to traditional available. 

131 +Woodland Furniture LLC. Handcrafted European- 
style reproductions. Contact your interior designer or 
visit our website at www.woodlandfurniture.com. 

Free brochure. 


JEWELRY & WATCHES/FASHION 


132+Please send me all of the free items in this category. 
133+Bvigari. For over 100 years, Bvlgari has been 
synonymous with Italian style in fine jewelry, a style 
that inspires and dazzles with its perfect blend of 
classical beauty and contemporary design. Call 

(800) BVLGARI. 

134+Cellini. For the last 25 years, Cellini Jewelers have 
been purveyors of the most exclusive and distinctive 
jewelry collections in the world. For more information 
on our catalog, call (800) CELLINI. 

135°Corum USA. Swiss timepieces—precision crafts- 
manship is the hallmark of this venerable company. 
Yet make no mistake; it is a youthful, dynamic and 
daring brand. 

136*David Yurman. Established in 1979, David 
Yurman is internationally recognized today as America’s 
leading fine jewelry and timepiece brand. Available at 
David Yurman flagship boutiques on Madison Avenue, 
South Coast Plaza and at over 400 retail locations. 


137+*Diamond Trading Company. To view diamond 
jewelry designs and learn more about how to buy a dia- 
mond, visit www.adiamondisforever.com. 


138+ Molina Fine Jewelers. Enter the world of Molina 
through our magazine, Unforgettable, which offers infor- 
mation about our exceptional gems and jewelry including 
exciting and informative lifestyle editorial. 

139*Omega. For over 150 years Omega has built an 
unmatched reputation for precision and leading-edge 
technology and has been a pioneer in elegant watchmaking. 
Omega records significant moments in time on the 
wrists of the world’s most outstanding personalities. 
140-Van Cleef & Arpels. Since 1906, Van Cleef & 
Arpels has been creating exquisite jewelry with the 
finest craftsmanship and highest quality gemstones. 
For more information or to request a catalog, call 
(800) VCA-5797. 


KITCHEN AND BATH _ 


141 Please send me all of the free items in this category. 


142-143*Ann Sacks. Inspirational designs have 

made Ann Sacks #1 in fine tile and stone products. That 
leadership now extends to luxury plumbing products that 
are both thrilling and unexpected. For a catalog, $20, 
circle (#142). For a brochure, $2, circle (#143). 
144-Downsview Kitchens. Design innovation and 
commitment to quality make Downsview the premier 
choice in kitchen cabinetry. Send $15 for a 96-page color 
brochure or pick up a copy at your nearest Downsview 
showroom. Call (905) 677-9354. 

145-DuPont Zodiaq®. The dazzling radiance of natural 
quartz crystals suspended in striking colors. Visit our 
website at www.zodiaq.com or call (877) 299-3935. 
146°Fisher & Paykel. Dishdraw dishwasher: two 
independently operated washer drawers. Wash heavily 
soiled baking dishes and fine china at the same time 
without compromise. Visit www.fisherpaykel.com or 
call (800) 863-5394. 


147+General Electric. Catalog contains product specifi- 
cations and features on GE and Profile appliances as well 
as pictures of major appliances including ranges, dishwash- 
ers, refrigerators, air conditioners and microwaves. 
148-Herbeau Creations of America. Manufacturers 
of fine French kitchen and bath products since 1857. 
Handcrafted period-style sinks, tubs, faucets and 
accessories. 

149-Heritage Custom Cabinetry, LLC. Heritage’s 
new 70-page brochure features beautiful custom cabinetry 
for every room in your home. Styles include Old World, 
traditional and contemporary cabinetry shown in actual 
installations. $15. 

150*Jenn-Air. A division of the Maytag Corpora- 
tion. Makers of the finest high-end kitchen appliances 
including cooktops, convection ovens, wall ovens 

and refrigerators. 


151*KitchenAid. For additional information on 
KitchenAid Appliances® and products, circle (#151). 


152+Kuppersbusch USA, Inc. Bringing new dimension 
to cooking with clean lines and Zen-like simplicity. Be 

it an oven, cooktop or dishwasher, Kiippersbusch has 
been designing the future of cooking since 1875. Visit 
our website at www.kuppersbuschusa.com or call 

(800) 459-0844. 


153+Neff Kitchens. Extraordinary culinary environ- 
ments that meet quality and design standards formerly 
only European manufacturers could offer. For literature 
and a distributor, visit www.neffkitchens.com or call 
(800) 944-3833. 


154-P.E. Guerin. Since 1857,.P.E. Guerin has manufac- 
tured the finest handmade hardware. We have it all—hard- 
ware doors, curtains, bathroom fittings and furniture. $25. 
Call (212) 243-5270. 


155+°Plain & Fancy. From American Arts & Crafts to 
the warmth of Provence, our 40-page catalog previews 
these cabinetry styles and more. $12. Visit our website 
at www.plainfancycabinetry.com or call (800) 447-9006, 
dept. #AD0403. 


156+ Poggenpohl U.S., Inc. World-renowned European 
kitchen and bath cabinet manufacturer known for con- 
temporary to traditional-style cabinets with fronts in 
solid wood, veneers, lacquers, laminates, aluminum and 
stainless steel. $18. 


157+ Quality Custom Cabinetry. Finest cabinetmaker 
in French, English, Shaker or Old World. Saturate 
yourself in our new 50-page book, showcasing the best 
in designs for kitchens, baths and libraries. Visit our 
website at www.qcc.com/adf or call (800) 909-6006. $8. 
158+Rutt Handcrafted Cabinetry. The ultimate in 
handcrafted cabinetry with classic styles that span the 
centuries for every room in the home. For the nearest 
Rutt dealer, visit our website www.rutt.net or call 
(800) 220-7888. 


159+SieMatic Corporation. The SieMatic Kitchen 
Book is 130 pages of the finest kitchen design ideas, show- 
casing both International Style and Modern Classics 
cabinetry. $25. 


160-Snaidero USA. See the latest in Italian contem- 
porary kitchen design by ordering the multi-volume 
Snaidero USA Design Portfolio, $25. For the nearest 
showroom, please visit www.snaidero-usa.com or call 
(877) SNAIDERO. 


161-Steamist Co., Inc. Enjoy the pleasures of steam- 
bathing in the privacy and comfort of your own home. 

A complete line of residential and commercial steam and 
sauna equipment and Designer Time and Temperature 
Controls. Visit our website at www.steamist.com or 
call (800) 989-1226. 

162-163+*Sub-Zero. The leader in built-in refrigeration 
design solutions. A showcase of the nation’s most stun- 
ning kitchens in the idea book Great American Kitchens, 
$10, circle (#162). For a free brochure, circle (#163). 


PROMOTION 


164-TOTO USA. For complete details on TOTO’s 
high-performance toilets, lavatories and accessories, visit 
our website at www.totousa.com or call (800) 350-8686, 
ext. 5006. Free brochure. 


165+ Varenna/Poliform. Italy’s leading manufacturer 

of kitchens. Refined, timeless designs by Europe’s 
finest industrial designers, including Christian Liagre, 
Paolo Piva, Carlo Colombo. Showrooms throughout 
the U.S. and Canada. Call (877) VARENNA or visit 
our website at www.poliformusa.com for the showroom 
nearest you. $10. 


166-Viking Range Corp. Offering a complete line of 
ultra-premium kitchen equipment, including cooking, 
ventilation, refrigeration and cleanup products as well as 
outdoor products. Visit www.vikingrange.com or call 
(888) 845-4641. 


167-169> Walker Zanger. Create your own unique 
vision in tile and stone with our collection of handmade - 
ceramic tile, terra cotta, stone tile & slabs, mosaics and 
glass. Free brochure, circle (#167). 110-page Ceramic 
Tile catalog, $16, circle (#168). 110-page Stone catalog, 
$16, circle (#169). 


170+ William Ohs, Inc. Exquisite handcrafted kitchens 
that transport the spirit and charm of traditional Europe 
and times past America into today’s modern, premium 
Kitchen. $8. 


171+-Wolf Appliance. A premium brand of kitchen 
appliances, Offering built-in ovens, cook tops, ranges, 
ventilation and outdoor grills. To fuel your passion 
for cooking, contact Wolf by visiting the website at 
www.wolfappliance.com. 


172*Wood-Mode. Color pamphlet shows a sampling 
of designs and describes the exclusive finishing process 
that enhances the beauty and durability of Wood-Mode 
cabinetry. Includes an offer for a free Designer Literature 
Collection. Visit our website at www.wood-mode.com 
or call (800) 635-7500. 


LIGHTING 


173+ Please send me all of the free items in this category. ; 


174-Arte de Mexico. Catalog features over 400 differ- 
ent hand-forged wrought iron lighting fixtures and an 
extensive line of iron furniture. For more information, 
call (818) 508-0993. $15. 


175*Hammerton. Catalog contains 160 pages of light- 
ing fixtures and furniture from several collections. Also 
included are two supplemental catalogs which include 
price lists. $25. 


176+ Kathleen Caid’s Antique Artistry. Renowned 
artisan Kathleen Caid creates fantastic works of lumi- 
nary art from unique antique lamps, vintage textiles 
and hand-beaded fringes. No literature available. 
www.antiqueartistry.com 

177*Marvin Alexander, Inc. The L’Eoile Collection of 
Reproduction Lighting: European and American-style 
chandeliers, lamps, sconces, candelabra and decorative 
accessories. Call (212) 838-2320. Extensive color catalog, 
$24.50. 


178+Minka Group Companies. A decorative and ceil- 
ing fan manufacturer that covers all decorative consumer 
product lighting and ceiling fan needs. 


179+ Schonbek Lighting. Founded in 1870 in 
Bohemia, specializing in Renaissance, retro and post- 
modern crystal chandeliers. For a free video and 
literature, call (800) 836-1892. Please visit our website 
at www.schonbek.com. 


180+Studio Steel. Creates handmade wrought iron 
chandeliers, sconces and lanterns using century-old tech- 
niques. New catalog features an exceptional selection 
of classic reproductions and original designs. $2. 


MISCELLANEOUS 


181°Citibank. Citi Cards provide tools to help you use 
your card wisely. www.citi.com 


182-Ehrich & Ehrich Landscape Architects, Inc. 
International, award-winning design-build company. Our 
specialties include classical garden follies, extraordinary 
water features and architectural antiques brought back to 
life in classical settings. 

183+Gracious Home. Everything for the home—includ- 
ing the kitchen sink! Superior service and selection. We 
ship anywhere. www.gracioushome.com 


184-Martin’s Herend Imports, Inc. Created by 
hand in the Old World tradition, hand-painted 
Herend Porcelain has been commissioned by royalty 
and enjoyed by discerning connoisseurs worldwide 
since 1826. 


185-°O’Kell’s Fireplace. Color brochure of screens, tool 
sets and accessories, many of which are handmade. 
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| continued from page 221 
_ also to marry the interiors to the lime- 
} stone just outside the windows on the 
) building’s facade. 

_ Maurice Gross thought he was re- 
tired when construction began, but he 
visited the site one floor down every day 


li) when he and his wife were in town. “We 


ended up moving 17 or 18 risers,” he 
says. “From a construction and time 
standpoint, it was a humongous task 
} that took nearly two years. But I enjoy 
| these things.” 
s} When they were out of town, the 
| couple spent time in New York and 
| Paris looking for furniture, sometimes 


} with McCurry. They abandoned their 


_ Biedermeier collection, which was too 
heavy for the intended ambience, and 








McCurry has acquired 
classical instincts: 
She believes in the 

serenity that symmetry 
confers on a space. 





turned instead to French and Italian Art 
Déco. They found darkly handsome 
rosewood dining chairs from the 1920s 
on the Left Bank in Paris, and on the 
Right Bank, a bench with attenuated 
gazelle-like legs for the living room. 
Shimmering white satins on Jean-Mi- 
chel Frank—inspired sofas and club chairs 
set the tone in the living room. 

The Grosses’ grandchildren, when- 
ever they visit, always head straight for 
the family room in back, where the tele- 
vision is sited. On the way, they can’t re- 
sist stopping off in the powder room to 
watch the water spill onto a stainless- 
steel trough that pours into a translu- 
cent glass basin, set in a glass countertop 
that spans the entire length of the wall. 
The perforated stainless-steel acoustic 
ceiling, which has been fitted with 
miniature fiber-optic spotlights, looks 
futuristic. Beverly Gross may be right 
when she says, “Everywhere I look I 
see something beautiful—every detail 
is worked out.” But Margaret McCurry 
has carefully planted small eruptions 
of wit throughout the apartment. For 
all its suave gravity, there’s still some- 


thing for the kids. 0 





continued from page 241 

signed the ebony gilt-trimmed drinks 
cabinet reminiscent of the 30s. “What 
attracted me to Charles was his sense 
of perfection,” Rich explains, noting 
that he went so far as to have the 
tailored shades of the ’30s lamps band- 
ed neatly in black at top and bot- 
tom. “I like the punch of black in 
any interior,” the designer pipes up. 
In the mezzanine study, a Neoclassi- 
cal ebony desk faces the ever-chang- 
ing East River; behind it, two steps 
down, lies an intimate seating area, 
all subdued elegance—at least until a 
pair of ’50s Italian wood lamps the 
color of coral kick in and give a 
whimsical twist to the room. A paint- 
ing by the Italian artist Carbonata 
sports yet another cardinal, this one 
with a deer in tow. The Tibetan wool 
rug is squarely in the décor’s prev- 
alent palette of taupe, khaki and green, 
and the bookcase unit echoes the one 
downstairs in the dining room: “Con- 
tinuations with variations,” in Charles 
Allem’s words. 

One floor up is the “fabulous tree 
house bedroom,” as the designer likes 
to describe it. “In all of my homes, 
no matter how large they were,” Rich 
reflects, “I always spent most of my 





Neratoff committed 
his energy to the shell, 
and the things he 
didn’t reconfigure, he 
and Allem went on to 
aesthetically retune. 





time in my bedroom, my bathroom and 
my dressing room—that’s my favorite 
part of any house of mine. And I want- 
ed this bedroom to look all gold, to 
be burnished in the colors and shades 
of gold.” For all that, the biscuit-col- 
ored, fabric-covered wall directly be- 
hind the bed, with its geometricized 
tufts, reminds Angela Rich of nothing 
so much as big emerald-cut diamonds. 
“It’s my favorite cut, and I do have 
them,” she declares. “Divine ones. And 
I do wear them. But really, the house 
itself is the jewel.” 0 
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This ultimate youth-keeping creme—with 
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visible aging. Instantly, enjoy a lifted look. 
Fresh translucency. Intense hydration. Over time, 





natural protein production is boosted to help 
reinforce skin's inner “cushion” as an exclusive 
anti-oxidant complex strengthens outer defenses. 
Can you afford to live without it? 


ingredients—newly empowers skin to fight 
News from the lab @ www.esteelauder.com 


ESTEE LAUDER 


Defining Beauty 


© 
ao) 
= 
oO 
= 
2 
= 
a 
w 
N 
=) 
S 
ai 
12) 









































































































































: yy, “ eth rettl f 











NEIMAN MARCUS SAKS FIFTH AVENUE 
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KARL KEMP & ASSOC., LTD. 


Empire + Biedermeier + Art Deco 


36 EAST 10TH STREET « NEW YORK, N-Y. 10003 
TEL: (212) 254-1877 ¢ FAX: (212) 228-1236 


email: info@karlkemp.com 
www.karlkemp.com 








tica®. ergonomically curved case design. 
jless steel. available with diamonds, 
yer-of-pear! dial, fashion-color crocodile strap. 
phire crystal. swiss made. water resistant. 
'v.movado.com 
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bailey banks & biddle 


800 651 4222 



























YOU THINK 
OF HOW ACCIDENTS OCCUR. 


HOW EVERYTHING HAPPENS SO FAST. 





| 
HOW YOU CAN CREATE ANTI-FROLL TECHNOLOGY 
| THAT REACTS EVEN FASTER. 


YOU THINK ABOUT THAT. dos 


THEN YOU BUILD. | 


| 
| 
| 
| 








THE NEW VOLVO XC90. STARTING AT $33,350: irs me riest suv i THE WorLo wis 


A ROLL STABILITY CONTROL (RSC) SYSTEM TO HELP PREVENT ROLLOVER FROM OCCURRING. AND IN THE 
UNLIKELY EVENT IT EVER DOES OCCUR, IT'S ALSO THE FIRST SEVEN-PASSENGER SUV WITH SEAT BELT 
PRETENSIONERS IN EVERY SEAT AND INFLATABLE SIDE CURTAINS IN EVERY ROW. THE VOLVO XCgo. EQUIPPED 
UNLIKE ANY OTHER SUV. AND GUIDED BY CONSCIENCE. FOR DETAILED INFORMATION, VISIT VOLVOXC90.COM 
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/we were going to dinner 
and took me to Paris 





serenaded me in his tuxedo 


never ceases lo surprise me 
Jacket and nothing else 














The Three Stone Princess Cut Ring 


for your past, present and future. 





Visit the Design Gallery at 





adiamondisforever.com 
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A DIAMOND IS FOREVER 
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HUNT SHOWROOMS 
E BEST OF THE BEST: 


ERLAND TEAK 
MAN ROSETTI 





NEW YORK MIAMI MINNEAPOLIS. WASH 

























































































BY APPOINTMENT 
TO H.R.H. THE PRINCE OF WALES: 


SUPPLIERS OF ANTIQUE CARPETS 





LONDON 


MANSOUR 














CRESS 
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les 8600 Melrose Avenue California 90069 USA Telephone 310-652-9999 


Los Ange 
London 56 South Audley St 


reet W1K 2QJ United Kingdom Telephone 020-7499-5602 
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SPLENDORS OF SYMMETRY 

A Feeling for Proportion Elevates a Modest 
Town House in London 

Architecture by Barrett Lloyd Davis Associates 
Interior Design by Kelly Hoppen 

Text by Stephen Calloway 

Photography by Andrew Twort 


GREAT DESIGN 
Utility 


DousLe IDENTITY 

Melding Two Sensibilities in a Bay Area House 
Architecture and Interior Design by Hariri & Hariri 
‘Text by Patricia Leigh Brown 

Photography by Erhard Pfeiffer 


Historic DesiGn: A TRAIN OF THOUGHT 
The Unforgettable 20th Century Limited 

and Its Creator, Henry Dreyfuss 

By Stephen Drucker 


REVISITS: VALENTINO 

The Legendary Couturier at His Luxurious 
Apartment in Rome 

Interior Design by Renzo Mongiardino 

and Adrian Magistretti 

Text by Holly Brubach 

Photography by Derry Moore and 

Robert Emmett Bright 
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324 











HOTELS: GRAND MARINA 

With Modern Flair and Nautical Touches, the 
Barcelona Hotel Is a Catalan Original 
Architecture by Pei Cobb Freed & Partners 
Interior Design by GCA Arquitectes Associats 
Text by Michael Frank 

Photography by Vincent Thibert 


HisToric ARCHITECTURE: OSCAR NIEMEYER 
The Brazilian Modernist’s Own Free-Form 
Masterpiece Above Rio de faneiro 

Text by Alan Hess 

Photography by Alan Weintraub 








The master bath of a 
London house by Kelly 
Hoppen. See page 284. 


continued on page 22 





One of two lobbies in 
Barcelona’s Grand Ma- 
rina hotel. See page 318. 
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TIFFANY & Co. 





























FN aA OSETIA 


LE MT 


a 



















8 vacuum 
saner typifies a design 
ollection. See page 152. 
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LETTERS 
CONTRIBUTORS 
GREAT DESIGN 


A Special Presentation Appearing 
Throughout the Magazine 
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ARCHITECTURE: FRANK GEHRY IN BILOXI 
The Architect's Design for the Ohr-O’Keefe 
Museum of Art 

Architecture by Frank Gehry, Ala 

Text by Philip Nobel 


GREAT DESIGN 
Ability 


FURNITURE DESIGN: MODERN LIVING 
Architect and Designer Antonio Citterio’s 
Inventive Take on Function 

By Holly Brubach 


AD AUTOMOBILE DESIGN: 
DeErTrROIT’s YOUNG LIONS 

A New Generation of Designers Revs Up 
General Motors 

By Frank B. Gibney, Jr. 





152 DestGN NOTEBOOK: 
TOASTING THE EVERYDAY 
A Love for American Household Objects Burns 
Bright near Paris 
Text by Christopher Petkanas 
Photography by Christophe Fillioux 


158 Great DESIGN 
Gentility 


176 ARCHITECTURE: CULTURAL REVOLUTION 
The Great Wall Commune Offers an 
Architectural Vision for the New China 
‘Text by Joseph Giovannini 
Photography by Satoshi Asakawa 


204 For CotLectors: ONE MAN’s Passion 
Philippe De Backer Opens His Doors to an 
Inspired Collection of Ming Furniture 
By Michael Peppiatt 


216 ESTATES FOR SALE: 
EXTRAORDINARY PROPERTIES 
Editors Select Homes by Celebrated Architects 


334 AD Drrecrory 
A Listing of the Designers, Architects 
and Hotels Featured in This Issue 
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SAN FRANCISCO, CA - 415. 441 
KRIMSA FINE RUGS & DECOR 





SANTA MONICA, CA - 310 451. 9008 | 
DON BLA’ TCHFORD CARPETS & ART \ 


SCOTTSDALE | SEDONA, AZ - 480. 483. 4600 
AZADI FINE RUGS 
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WASHINGTON, D¢ 8440 | 
TROCADERO TEXT TILE ART 7 


Featured: Rubia, Fish Carpet ‘wy 
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CLIVE CHRISTIAN 
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To AllAnd Singular - in pursuance of His Grace's Warrant and by virtne of the 
Letters Patent of Our several Offices gr ranted to cach of Us respectively by 
The Queen's Most Excellent Majesty do by these Presents grant and 


assign unto Clive Christian the Armorial Ensigns 


.. 


CoM 


Clive Christian Design House style and 


Arthur Price master cutlers have come 





together to create 


“THE ULTIMATE DINNER SERVICE” 


Each individual piece is instantly 
recognisable with it’s distinctive 
hallmark Clive Christian gold-plated 
flame handle. Presented in an ebony 


black and brass military chest. 


Available worldwide through specialist 
silverware stores, Clive Christian 
showrooms and major department stores 
including Harrods, Fortnum & Mason 


and Saks Fifth Avenue. 


fb; 


BNP 


CLIVECHRISTIAN.COM 


ARTHUR PRICE - +44 (0) 1543 257 775 
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MADE IN ENGLAND 


CLIVECHRISTIAN 


LUXURY FITTED FURNITURE 


To All And Singular - in pursuance of His Grace's Warrant and by virtue of the 


Letters Patent of Our several Offices granted to cach of Us respectively by 
©. i , : The Queen's Most Excellent Majesty do by these Presents grant and 
P * } fy, ' +___— assign unto Clive Christian the Armorial Eusigns 
“yh. xe awww’ 
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: : i CHESHIRE Head Office Showroom 01270 626 869 


-'se- Lonpon Knightsbridge 020 7581 9200 
x eas Hampsnire Petersfield 01730 262 314 


Essex Brentwood 01277 223 016 
Sussex Handcross 01444 401 277 
Lancasuire Leigh 01942 601 003 
NorrinGHAMSHIRE Nottingham 0115 939 9197 
Kent Bromley 020 8462 5638 
Kent Tunbridge Wells 01892 619 550 
BirMINGHAM Sutton Coldfield 0121 352 0343 
YorksuireE Harrogate 01423 701 492 
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paced ; GLOUCESTERSHIRE Cheltenham 01242 243 731 
oe tae . CHANNEL Istanps Jersey 01534 746 506 
— —— ae Scottanp Edinburgh 0131 557 2529 


ScoTLanp Glasgow 0141 332 8989 





OY. 
* YBWorivwive sHowROOMS 


France Paris 01 4548 5757 
IRELAND Dublin 01 672 5035 
BetGium Antwerp 03 226 7145 
HoLtitanp Uden 0413 261 525 
HoLianp Goes 0113 235 242 
GREECE Athens 10 802 0557 
IsraeEt Tel Aviv 03 518 2501 

Spain Marbella 952 808 402 
Russia Moscow 095 995 1807 


- YGMERICAN SHOWROOMS 


New York Madison Avenue 212 570 6371 
New York Long Island 516 365 2885 
CONNECTICUT Greenwich 203 629 9417 
Catirornia Beverly Hills 310 854 3862 
Catirornia Laguna Niguel 949 831 3571 
CaLiFOoRNIA San Francisco 415 522 1910 
ARIZONA Scottsdale 480 421 9898 
D.C. Washington 202 314 5700 
Ittinois Chicago 312 755 1075 
Onto Columbus 614 899 9716 
Massacuusettrs Boston 617 443 4300 
Texas Dallas 214 744 2100 
Cotoravo Denver 303 302 0013 
Froripa Fort Lauderdale 954 920 4558 
WASHINGTON Seattle 206 728 2211 
Mtssourt Kansas City New Showroom 
New Jersty Ridgewood New Showroom 











DEALERSHIP ENQUIRIES 





Crive CuristiaAn FURNITURE CoMPANy — 
+44 (0)1204 702 216 


WWW.CLIVECHRISTIAN.COM 





























CLIVECHRISTIAN 


“THE WORLD’S MOST EXPENSIVE PERFUME” 


To AM And Singular - in pursuance of His Grace's Warrant and by virtue of the 
Letters Patent of Our several Offices 
The Queen's Most Excellent Majesty do by these Presents grant and 





ranted to cach of Us vespeetively by 





assign unto Clive Christian the Armorial Fusigns 


Established in London in 1872 the 
Clive Christian Perfume House ts renowned 


as the maker of 
“THE WORLD’S MOST EXPENSIVE PERFUME” é 


The hallmark Clive Christian 
‘Lion & Crown’ is evident on every 
bottle in the range, with the No. 1 perfume if 
inset with a brilliant 


cut natural white ‘Diamond’. 


Available worldwide from Perfume Shops, 
Clive Christian Showrooms and 
Speciality Stores, including Fortnum & Mason, 


Bergdorf Goodman, Saks Fifth Avenue 


and Nordstrom. 
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+44 (0) 20 7839 3434 
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F) HAKIMIAN 


136 EAST 57TH ST 
NY, NY 10022 

T 212.371.6900 

F 212.753.0277 


WWW.FJHAKIMIAN.COM 





A RENOWNED COLLECTION OF PERIOD CARPETS & TAPESTRIES. 
CLASSIC WORKS SPANNING FOUR CENTURIES & REPRESENTING 
THE MAJOR WEAVING AREAS OF THE WORLD. 


ZIEGLER 


16'9" x 13'3" 


(S11 x 404cmM) 
circa 189 


Commissioned 


SULTANABAD 


Northwest Persia, 





firm of Zieg! 


Company. 
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10', 12' and 16' ceiling heights 


-aeono i = {210 |s0)0)pnm @xe)ale(olaallallelaats 
and 4-Bedroom Penthouses 
$1,727,000 — $17,000,000 


For information, please call 212-247-7000 
WVAWAU VAL ae lanl Ohuelgle i Keni >] aele) nal 
On-site sales office: 845 UN Plaza, New York, NY 


2 TRUMP WORLD TOWE 


PUNITED NATIONS PLAZA 


sor 845 UN Limited Partnership. Selling Agent: The Trump Corporation 
Be pay ticipation welcome The comp offering terms are in an Offering 
vi sponsor. File No.CD-980075 
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Home is a place where serenity and 
sweet dreams are connected by a flight of stairs. 
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drexelheritage.com 
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Motor Sale ILS.A., Inc. Lexus reminds you to wear seatbelts, secure children in rear sé 





ne 


Okay, if you really want to put your life on the line, the new V8-powered GX is more 

than capable of taking you to the kinds of places where danger lurks at every corner. 

But we expect most of you will grr crite the GX for what it really is: a luxury 
C 


utility vehicle with all the amenities, for a new kind of adventure. One that leads to that 
unique little getaway where the only risk you’re likely to face is going off 
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SPECIAL: BEFORE & AFTER 


ARCHITECTURAL DIGEST 














How apt was your title “An 
Arresting Development” (Feb- 
ruary 2003). To say that I was 
stunned and speechless will 
be my personal understate- 
ment for 2003. Terms to ade- 


quately convey the beauty, 


the timelessness, the concept and the execution of 


Gwathmey Siegel’s design for the New York apart- 


ment fail me. This from a dyed-in-the-wool tradi- 


tionalist who lives in a 19th-century residence. 


JOAN RIVERS 
Remarkable! In a little over 1,000 words 
and with just 14 pictures, writer Nancy 
Collins and photographers Billy Cun- 
ningham and Mary E. Nichols gave 
your readers a wonderful panorama that 
showcased a small part of Joan Rivers’s 
life, demonstrated what a designer like 
Joe Cicio can do with Before and After, 
and allowed our eyes to glance at true 
beauty (“Can We Talk?” February). 
Most people have seen Joan Rivers on 
television, but to read her words and 
look at the wonders of her home was as- 
tounding. This article really presents 
what can be accomplished with color, 
texture, light and interior design. It isn’t 
often that one can open up a magazine 
and understand the how and why of ar- 
chitecture. It must be a thrill to be able 
to walk onto a property and, within a 
few short hours, see how it can be posi- 
tively altered for posterity. Thank you 
for giving us this opportunity. 

Lyn STONE 

NELSON, NEw YORK 


A() 


—JupiTH W. BurceEss 
PARAGOULD, ARKANSAS 


CABIN FEVER 

Bravo to Stephen Shadley for his excit- 
ing interpretation of 1950s Adirondack 
cabins (“Adirondack Idyll,” February). 
My dollhouse cottage in Provincetown, 
Massachusetts, shares that spirit. Here’s 
to simplicity and serenity. 

PauL BABBITT 

Boston, MASSACHUSETTS 


FOND MEMORIES 

The February issue was accompanied 
by memories of my days as an architec- 
ture student at the University of Cali- 
fornia, Berkeley, around 1935, when I 
sold subscriptions to Architectural Digest 
and worked in a department store. 
I wish I could remember what the cost 
of a subscription was at that time. I am 
still reading it after all these years, and 
the Before and After of this particular 
issue is a great part of my present plea- 
sure, but the whole magazine is enjoyed 
and appreciated. 

Rosert H. CLARK 

REDwoop Crry, CALIFORNIA 


CANADIAN RECOLLECTION 


I grew up in Calgary in one of those ~ 


plain Canadian bungalows featured in 
“Canadian Metamorphosis” (February). 
I was always a faithful reader of Architec- 
tural Digest—not because the content 


was relevant to my middle-class circum- | 


stances but because the fabulously im- 
possible homes shown in it transported 
me to the possibilities of an exotic exis- 
tence that seemed as imaginary and as 


fantastic as everything else American ~ 
and Hollywood. Therefore I was taken — 


aback by the sudden appearance of such 
a bungalow transformed into a resi- 
dence of great design purity. It was like 
finding out that Elvis was a real person 
and that the homes in Architectural Di- 
gest actually do exist. 

RICHARD HAvINGA 

Oxoroks, ALBERTA, CANADA 


PALM BEACH AESTHETE 

The Before and After issues that feature 
homes and their furnishings are always 
interesting and often spectacular. But 
more consideration should be given to 
the exterior architecture and landscapes 
of Palm Beach homes and other homes 
in similarly tropical areas of the coun- 
try. They are so dramatic and different 
from the rest of the country’s geogra- 
phies and landscapes. 

FRANK SEARS 

BUFFALO GROVE, ILLINOIS 


LOST IN SPACE 

One of the things I like about Azchitec- 
tural Digest is particularly apparent in 
your Before and After issues: the chance 
to marvel at an architect’s or designer’s 
conceptualization of space, from mod- 
estly sized to tremendous. 

ILENE ROIZMAN 

Sac Harsor, NEw YorK 


CORRECTION 
We are thrilled with the presentation 
“Theme and Variations” in the March 
2003 issue, but there was a serious omis- 
sion. Nearing, Staats, Prelogar and 
Jones were the architects. 
THOMAS Britr 
New York, NEw York 

continued on page 44 
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Letters 








continued from page 40 

PARIS REMINISCENCE 

I can’t tell you how thrilled I was to see 
your piece in the March issue on Jean 
Lupu (“Connoisseur’s Collection”). I 
was traveling in Paris in April 2000 with 
my husband, sister and brother-in-law. 
We were looking for antiques and went 
to Jean Lupu’s shop. To our surprise and 
amazement, he graciously ushered us 
from his shop, through the courtyard 
and into his magnificent home. It was 
one of the highlights of our trip. Thank 
you for rekindling a wonderful memory. 
JILL EAGLESTON 

SOUTHLAKE, TEXAS 


WILLIAM HODGINS 

I have admired the superlative talent of 
William Hodgins (“The Art of the Re- 
treat,” March) for decades. The integri- 
ty of his designs—including the adroit 
mixture of choice furniture and acces- 
sories, exquisite fabrics and refined de- 
tailing—always results in a palette of 
elegant restraint. I could go on forever 
about his work, but then how does one 
intellectualize genius? It’s wonderful to 
see Mr. Hodgins’s “calm and quiet” 
once again gracing your pages. 

STEPHEN M. SALNY 

BALTIMORE, MARYLAND 


FAN CLUB 

I have only recently begun a proper 
subscription to your interesting maga- 
zine, which I have read since I was a 
child. Issues are sumptuous, even if not 
necessarily practical, or they’re a bit of 
a hodgepodge of distractions—all wel- 
come—but some are infinitely forget- 
table, like a lousy wallpaper at your best 
friend’s bungalow. The March issue was 
just plain perfect, however. The Gettys’ 
home in San Francisco (“A Tale of Two 
Houses”) has inspired me to gold-leaf 
everything. The home in Mustique (“An 
Outside Influence”) makes me want to 
live in the exotic tropics. Sally Quinn’s 
Washington, D.C., diary (Guest Speak- 
er) was especially topical. Great job by 
the staff of Architectural Digest. 

FREDERIC E. KAHLER 

Las VeGAs, NEVADA 
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LE STYLE GETTY | 
Since 1974 I’ve been an enthusiastic Ar- iN 
chitectural Digest subscriber, and I ca 
hardly wait for my copy of each month’s , 
issue. As a longtime admirer of Gordo | 
Getty, for his philanthropy and dedica- i 
tion to opera, I was fascinated by the 
Getty residence. Ann Getty’s neo-Vic- | 
torian approach to decorating makes /e | 
style Rothschild \ook like stark minimalism, 
ROBERT FISACKERLY 
PrescoTr VALLEY, ARIZONA 
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TOAST OF ENGLAND 

Now you have really done it! You’ve 
surpassed your usual excellence with the 
Collector’s Issue on England (Janu- | 
ary 2003). You feature jewel after jewel } 
on the English countryside. Pll savory) — 
the articles and pictures again and}j 
again. Thank you. 

KAREN J. FURLONGE 
GREENVILLE, NORTH CAROLINA | 
VOICE OF A GENERATION | 
I am 13 years old, and I thoroughly, a 
enjoyed the article on Frank Gehry’ss} 
unfinished masterpiece the Walt Dis- 
ney Concert Hall (December 2002). 
The building will remain solid and] 
strong, blinding all with its dazzling; 
sheen of reflected sunlight. { 
JULIE LANG 
ORANGE, CALIFORNIA 
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CRAIG WRIGHT 1 
Your magazine has provided me withi) 
enjoyment since I was a child of 12) 
and fortunate enough to be exposed to}) 
beautiful architecture and design throughi) 
the company for which my mothers) 
worked in Port-of-Spain, Trinidad and! 
Tobago. My latest edition was a gift sub- 

scription from my wonderful husband, | 
who realized my insatiable desire to views] 
and own beautiful things. One of myj 
favorite articles in the December issue # 
was “The Wright Angle.” Allow me to} 
commend the writer, designer and pho- | 
tographer on their incredible work. I] 
look forward to each new issue. 
SANDRA KRUMM i 


WESTERVILLE, OHIO pata 
lation 














The editors invite your comments, suggestions and criticisms. 
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Address: Letters, Architectural Digest, 6300 Wilshire Boulevard, Los Angeles, California 9004) is 


E-mail: letters@archdigest.com 
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about a company in England, founded in 1901, whose plumbing had a timeless style 
‘eputation for quality. | was eager to add to the breadth of our plumbing collection so 
2d the director and we agreed to meet in the Paris airport where | was passing 
1. After a bit of confusion and terminal switching, he appeared, burdened by massive 
of solid brass traditional English faucetry. Guilt waved over me as | suddenly realized 


fas looking for something more unique than the Victorian shower and bath systems 





| said (yelled!), 


“BUT | LOVE THOSE...” 





























-ann sacks 























in front of me. Just as | was making my apologies, a tattered old brochure from 1925 fell from | 
his briefcase. From across the seating area, | saw primitive drawings of what appeared to ||| 
be very simple faucets. | said (yelled!), “But | love those. Can | have those?” It happened the ||!) 
molds for our precious Tate had just been scheduled for the graveyard the previous week. Iii 
It was fate that we intervened when we did. The molds were instead refurbished and the Tate |/| 


is now one of my favorite designs in the Ann Sacks plumbing collection. : N N 5 fl C ht i" 


tile stone plumbing 


1 800 969 5217 
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Have we gotten ahead of ourselves? 
Some say we outdid ourselves equipping the G35 with 260 horses, zero-lift aerodynamics and 49am 
technology like DVD navigation. Perhaps. But we’ve also outdone the competition. The Infiniti G35. ' 
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This issue of Architectural Digest doesn’t look like any that has 
ever come before it—which is fitting, since this issue is all 
about things that stand apart. In addition to our trademark sto- 
ries on architecture and interiors, you'll find throughout the 
magazine a number of special sections dedicated to defining, in 
words and images, the essence of great design. We began by ask- 
ing our favorite architects, interior designers, photographers, fashion designers and 
writers to give us examples of the various things they believe express this mysteri- 
ous essence, be it in a house, a car, a kitchen utensil, a dress, a watch or an electron- 
ic gadget. It’s a good thing that we didn’t impose rules or limits on their answers— 
because they came from all over the place. And so, as you make your way through 
these pages, you'll be treated to a kind of running list of what our respondents con- 
sider to be the most beautiful, practical, clever, stylish and stunning designs in the 
world. Moreover, you'll learn exactly why they think so. Prepare to be surprised. 


Paige Rense, Editor-in-Chief 








| HOLLY BRUBACH (“Revisits: Val- 
entino,” page 310; “Furniture De- 
sign: Modern Living,” page 102). 
“Valentino is the sole survivor of 





haute couture,” contributing writer 





Holly Brubach says of the fashion 
designer. His Rome villa, shown 





5 $5 RU ANTON DS ES SRDS ESE TDS SATE Sa ee 


in the August 1981 pages of Archi- 
tectural Digest, then in the Septem- 
ber 1988 issue after a renovation, 
is seen again as a whole. “The 
house exemplifies an open-air Ro- 


a ny al 
eee 


man elegance,” she says. “It’s exu- 
berant.” Brubach, a fashion critic 
who helps develop Prada’s line of 
home products, also reviews architect and designer Antonio Citterio’s 
furniture designs. “When I was furnishing my New York apartment, I 
looked at every sofa I could find. I found his to be the best on the mar- 
ket, so I bought it. I plan on living with it for a long time.” 


Ss 


Wines be. 
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STEPHEN CALLOWAY (“Splendors of 
Symmetry,” page 284). “Her clients come 
back to her again and again for new proj- 
ects all over the world,” writer Stephen 
Calloway says of designer Kelly Hoppen, 


ST TRE 


who brought order to an early-Victori- 
an town house for a couple in London 





Calloway, author of Twentieth-Centur’ 
Decoration, asked Hoppen about handling 
her new store: “She told me, ‘I’ve even 
worked on the shop floor on Saturdays 


»” 





to really get the feel of the place. 
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JOHN LORING (“Design Icon: 
272). Longtime Tiffany’s de- 


rates a journey into the past—a 
peek into the “elegantly and 
opulently understated” Athens 
apartment beneath the great 
Parthenon where design icon 
T. H. Robsjohn-Gibbings spent 
the final decade of: his life. 
“He was by no means a man 
of narrow vision,” Loring says. 





“He drew on designs from past 
civilizations that he so much 
admired.” Loring, who is a contributing writer, has written 12 life- 
style books, including Tiffany Taste—one of six edited by Jacqueline 
Onassis. His most recent books include Paulding Farnham: Tiffany’s 
Lost Genius and Magnificent Tiffany Silver. 


MICHAEL MORAN (“A Life Less Ordi- 
nary,” page 232). “Photographers try to 
take pictures of ideas,” Michael Moran 
says. On capturing the ideas in architect 
and contributing writer Joseph Giovan- 
nini’s design for film historian Robert 
Skotak’s L.A. apartment, Moran, whose 
images have appeared in Work Life: Tod 
Williams Billie Tsien, notes: “The idea be- 
hind the furniture is that it floats. At one 
point we used paint cans to prop pieces 
up to get the angle the camera wanted.” 


T. H. Robsjohn-Gibbings,” page — ‘ 


sign director John Loring nar- — 
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“Claremont’s cii “Art is a wonderful long-ter 






long valued rugs ot just as store of value, like real estate, || 


4 






| 


whose value has increased 7} 


greatly over the last century.” | 


decorative items, bu oaf art 





and real investm: 









| 4 
| . —Wall Street Journal — | 
\ ue eased . | 
an David Winitz, Founder & President 4] 

; 
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Visit our d-winning Website—www,.claremontrug.com . 
olor catalog $12 * 6087 Claremont Avenue, Oakland, CA USA. 94618 ¢ 800-441-1332 « sales@claremontrug.co! 
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Though its expressions are as varied as snowflakes, the essence of great design 
never changes. We’ve identified it—from cars to carpets to Cartier. 














rilliant design often inspires the awestruck to echo “The details are not the details. 


Mies van der Rohe’s famous pronouncement that . ” 
roduct. 
“God is in the details.” Indeed, the only way to dis- The details make the iy 


tinguish one item from another in the same category is —Charles Eames 
through details—whether they’re big, like the iconic Art FURNITURE DESIGNER 
Déco fenestration capping the Chrysler Building, or small, 

like the curve of the handle on a favorite coffee mug. They 

may represent an answer to a thorny practical problem or 

merely a designer’s private response to his or her muse. But 

in every case, innovative details are at the foundation of 

great design. This month in Architectural Digest we celebrate 

the eternal spirit of innovation that guides the world’s 

greatest designers in their work. In addition to architecture 

and interior design, our purview includes the realms of au- 

tomotive and electronic design, housewares, textiles, jewelry 

and more. As we asked today’s design leaders to name some 

of their favorite concepts, we discovered how fluid inspiration 

can be. It doesn’t respect the lines between various disci- 

plines. And on those whom it touches, it makes only three 

small demands: ‘Take prove upon it and pass it on. 
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Great Design 
















Spring/summer 
2003 by Armani 





The new Veyron—powered 
by a turbocharged W16 en- 
gine—is capable of reaching 
250 mph. The two-tone 
body recalls the 1938 Bugatti 
T 57 C Ventoux Coupé. 


~ 










sa \ 
Bugatti Veyron 





! Ar TIT 1La Ii) stays true to a long, streamlined look. 


He stays away from bright and shiny.” 


—Donna Livingston 


INTERIOR DESIGNER 





! Yoichi Ohira 


“He’s an artist who blows 

great glass vases,” architect 
Peter Marino says of Yoichi 
Ohira, whose Campo dei Fiori 


























pieces are shown at Barry 
Friedman in New York. 7) 

































































































































Jacques-Emile 
Ruhlmann 


“His furniture is disciplined,” 
notes interior designer Charles 
Allem. Jean Lambert-Rucki, 
Jean Dunand and Ruhimann 
collaborated on a sideboard. 




















ii 


“I expect fashion in clothes and decorating, and style in 


longer-lasting things, like furniture and architecture.” 
Larry Yaw 
§ —Jaquelin ik Robertson The Colorado-based architect 
: ARCHITECT chose a minimalist steel configura- 
tion for the fireplace in his house. 
“It has its design roots in Scot- 
tish coal box inserts,” he explains. 











Cubist Coffee Service 


“Art Déco 1910-1939,” an innevative objects as The 
exhibit running until July 20 at ~— Lights and Shadows of Man- 
the Victoria & Albert Muse- hattan, 2 1927 service de- 


um in London, displays such signed ik Magnussen. 
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Nevelson 
had never done a ceiling. 
I suggested that we lay 
[her sculpture] out on 


the floor and then put it up. 
It looked so good there, 








we thought about putting 
Plexiglas over it and 
leaving it as a floor.” 


—Arnold Scaasi 


FASHION DESIGNER 















kane Sq. Table a 


French interior designer 
Alain Demachy likes the col- 
orful Christian Ghion table 

| carried by Sawaya & Moroni. 
The stainless-steel column 
base supports a thick acryl- 

ic top softened by rounded 
edges. ‘|t’s romantic and mod- 






about the size of a pack of cigarettes, 












ern,” Ghicn points out. ] 





‘the Canon Elphi 








is made of stainless steel and chrome | 


and has great picture quality.” 
—Stephen Shadley 


INTERIOR DESIGNER 











DIGITAL GLPH 


FewerShot S2OO 














palm beach 


- honolulu - las vegas - nassau - new york - 


st. barthelemy - south coast plaza - san francisco 


bal harbour - beverly hills - chicago 












































Philippe Starck 


Louis Ghost Chairs 








“For me, smart is one of the best words. 
When you make something smart, it is always elegant.” 


—Philippe Starck” | | 


« 





FURNITURE DESIGNER 





“I love a touch of 
eccentricity.” 


—John Fowler 
INTERIOR DESIGNER 





Eva Solo 


“This Danish company offers 
sleek home products by in- 
dustrial designer—architects,” 
says photographer Durston 
Saylor. The spoon-and-spatula 
set also has a practical Kay 














Dré Wapenaar 


“The tent is a language well 
known all over the world,” a | 
comments the Dutch sculptor, 
whose canvas-and-steel cre- 





ations can hang from trees. 
se a functional art.” 
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Hi “T love the lines of Mallet-Stevens’s houses, and I admire this one 


in particular for its modernity—it still looks modern today.” | 





—Yves Saint Laurent | 


FASHION DESIGNER 






"| Robert 
Mallet-Stevens 


Villa Noailles 


“Sharp edges, clear curves... or- 
der—this is the logical, geometric 
house of tomorrow,” architect 
Robert Mallet-Stevens wrote of the 
French villa he designed in 1923. 
































“Simplicity, order and flexibility endure throughout the centuries.” 
—Stanley Barrows, Desicn Epucator 













Pintura Studio 


“We've created hand-sten- 
ciled fabrics in conjuction with 
Pintura Studio in Manhattan,” 
says interior designer Elissa 
Cullman. “They reinterpret 
historical patterns in newer, 
fresher colors and textures.” 






























CVO Fireplace 


A gas fire vessel—available in 
cast iron, ceramic and bronze 
from CVO in London—cen- 

ters the compact fire surround. 

























Velcome to the stat 





tterly free. It’s a place with no borders, where the pursuit of happiness is the only law and the nationim® 





stime is the game of “What If?” You don’t need a map to get there, but it helps to have the right car. This is the state ‘ 
4 


build Saabs. It’s not that we live in isolation; we watch and have a healthy respell 
y resp 











for the way other carmakers go a Ye} ss. It’s just that convention doesn’t excite us the way genuine innovation dos a 
| The all new 9-3, like eve b. is tt harged. Its low-friction, all-aluminum, 4-cylinder engine thrusts and accelerates Iilim#! 
the V8s of yc h. But it also gets outstanding gas mileage—EPA estimated mpg of 22 city/31 highway. This may be the mej 









harged 


12, 


Sport Sedan. 
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of independence. 


jever engine on the road. The car's handling is equally impressive. The rear wheels steer in slight opposition to the front, enabling 
isper, more controlled turns. The suspension is sport-tuned for a taut and composed ride that connects the driver more 

Bctly to the road. Of course, safety is a hallmark of Saab engineering. A cage of high-tensile steel, along with the car’s adaptive 
Bags and Saab’s Active Head Restraints, provides added security whether changing lanes or simply idling at a light. Yes, Saabs 


le different, and so is the way we think. We believe industry standards of power, safety, and performance only exist to be 


Geeded. We don’t make cars like everyone else’s. And we're guessing you're not interested in driving a car like everyone else’s. 





Starting at 
$29,995 


1 800 SAAB USA or www.saabusa.com 


“For 210 hp Saab 9-3. MSRP of $32.495 for model shown. Taxes, insurance, title, 
registration fees and optional equipment extra. © 2003 SAAB CARS USA, INC 
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4 Peter L. Gluck e seis ee y Schaal 
HII “Burying some of the house @ 
is a corrective measure to ee 
the monster house,” saysthe | “Everything I’m doing is clearly modern and |i 
architect. A project in Texas i 


has a sunken courtyard, which authentic. I’m working on buildings with underground living 4) 
flows through the structure. 
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spaces now. It’s a challenge to build ‘reasonable’ houses. My | 


7 Te 


clients don’t want gargantuan houses and are disgusted by / 














Al that scene. They have an aesthetic sense and a social conscience. 
L 
ie 35 | 
cil Gucci Garden They’re a new breed of people who have no need to impress 
al but want great design and architecture.” | 
MET f 
| —Peter L. Gluck « 
f | ARCHITECT * 
ii 
160) 91) ' 
} 
| aie For Gucci’s spring 200! gift 
a AN collection, Tom Ford de- 
signed accessories for the si : 
ish gardener. A black belt, ( Catherine Lagot 
1 leather or nylon, has roomy At Artisans de France in New 
: front pockets for keeping th York, interior designer Mica 
ttc metal hand fork and trowel Ertegun discovered Lagot’s 
F within easy reach. uniquely French designs. 
| : Tabletops, planters and tiles 
Wi | are made from lava rock 
' quarried in Auvergne and 
|. \ coate with colored enamel. 
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Be ready. Always and anywhere. 
It’s a laptop. It’s a simple pad and pen. It’s a Tablet PC. 
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fe Windows”? 


Tablet PC Edition 





































“My approach is to 
combine everything suitable 
that gives a room the feeling 
of freshness, originality, 
and a more beautiful 
atmosphere for living.” 
—Michael Taylor 


INTERIOR DESIGNER 






















Michael Taylor 


A light-filled house in Malibu 
epitomizes Taylor’s Califor- 
nia Look, with slate floors, 
natural elements, open space 
and his own furniture designs. 














Jasper Morrison 


The industrial designer’s 
Glo-Ball lamps are “extreme- 
ly useful, functional, straight- 
forward and elegant,” says 
architect Annabelle Selldorf. 

















The Los Angeles shop 
J. lloulian features a 
range of rugs made 
from the natural fiber. 
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CINDY 
CRAWFORD’S CHOICE 


CONSTELLATION 


The Omega Constellation is a rare blend of style and elegance, a superb example of the watchmaker’s art. 
This is no wonder, since Cindy Crawford assisted Omega in its design, creating the only watch she is proud to wear. 
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BAILEY BANKS & BIDDLE OMEGA 


WORLD RENOWNED JEWELERS SINCE 1832 


For store locations call 1-800-651-4222 www.omegawatches.com 
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“The plain pattern from lro Quoils is very simple 
yet elegant. I collect it personally.” 
—Thad Hayes 


INTERIOR DESIGNER 
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Chica Wright 2 
“In the early ’80s | came across 
a complete Wright set, and | 
was intrigued by its clean lines 
and its color,” relates Thad 
Hayes. “The Casual China 
pattern was launched in 1946; 

Ne hallmark was durability.” 














& “Good design keeps the user happy, 
4 the manufacturer in the black 
and the aesthete unoffended.” 
— Raymond Loewy 


INDUSTRIAL DESIGNER 
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In the late 1940s the Duke of i 
Windsor commissioned Cartier to eee: 
fashion a spectacular brooch for “lle 
(2) 
his duchess. The piece consisted T-Mobile : 
of a diamond panther studded S : d ki k E a. 
with sapphire spots, seated ona 1GCKI1C : 
152.35-carat cabochon sapphire. The all-in-one handheld com- 
munications gadget devel- & 
oped by Danger links a cell 5 
phone, a Web browser, AOL I 
Instant Messenger, e-mail, 8 
games, an organizer and : 
» digital camera attachment. ; i 
2 id 
Li 
72 
J | 
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Santiago WW bl hnvenel ate 
Calatrava | 
“He does incredibly beautiful iaNue Mu S eum 

bridges. His work is lyrical; 

he’s a poet,” architect Lee F 

Mindel says of the Spanish- & ® 
born architect, who complet- @ ; 

ed the museum’s Striking 

Quadracci Pavilion Ta 0)0) 




















‘All good architecture and 
g00d decoration (1 which, it must 
never be forgotten, is only interior 
architecture) must be based 
on rhythm and logic.” 
—Edith Wharton & 
Ogden Codman, Jr 


AUTHOR AND ARCHITECT 
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I chitectu re 


The Architect's Design for the Ohr-O’Keefe Museum of Art 
Architecture by Frank Gehry, Faia/Text by Philip Nobel 











N FRANK GEHRY’S CROWD- 
ed private office—among 
his favorite drawings and 
sketch models, piles of far- 
flung correspondence, the 
debris of his long success— 
there is, on a shelf behind his 
desk, a small, curious clay 
pot. “Look at this,” says Geh- 
ry, grabbing the object and 
holding it out, gingerly, as 
if its orange-glazed, razor- 
thin walls might snap at the 
touch. It is a tiny, pinched, ir- 
regular thing, no more than 
four inches around, but in 
that small area it presents a 
continued on page 76 
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Asove: A model of the 
Ohr-O’Keefe Museum 
of Art in Biloxi, Mis- 
sissippi, shows how 
architect Frank Gehry 
envisions the center as 
five pavilions united 
by an open brick plaza. 


Lert: He drew the ba- 
sic idea for the complex 
in a freehand prelimi- 
nary sketch. It was im- 
portant to him to pro- 
tect and incorporate 
the existing old live 
oaks into the design. 











+ 


PUES 


Ht 


: Wh 334 


tai: 





rh 











e 
® 
be) 
= 
bs) 
a 
na 
uu 
g 
s) 
Le 
2 
‘5) 
ay 
3 
oO 
@ 
oO 
a0 
as] 
0 
oO 
= 
= 
~ oO 
3 
Fe) 
a 
-E 
= 
2 
oO 
a 
o 
= 
® 
w 
2 
7) 
= 
a 
= 
<= 
a 
£ 
S 
iS) 
S| 
(o) 
ease) 
oO 
lon 
is) 
(2) 
a 
4 
Oo 
t+ 
o 
oO 
o 
o 
i=] 
2 
he 


Cadillac.c 





CADILLAC ESCALADE 


345-hp engine. The world’s most powerful full-size SUV. 


LET’S TAKE THIS OUTSIDE 
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Asove: The George 


Ohr Gallery, devoted shapes of the buildings 
to the ceramist’s work, were inspired by Ohr’s 
will be composed of freewheeling pieces 


four sculptural stain- 
less-steel-clad volumes. 


continued from page 74 
surprising range of turns and 
folds, droops and creases—a 
catalogue of ceramic moves 
that seem to mimic those 
made so famous by the archi- 
tect himself. “Look at this,” 
he says again, with reverence, 
“it’s an Ohr.” 

That explains it: George 
Ohr, born in Biloxi, Missis- 
sippi, in 1857, second child of 
the town’s only blacksmith, 
died there in 1918, the great- 
est ceramic artist on earth. 
George Ohr, an entrepre- 


George Ohr 


“When | found the potter’s wheel | 
felt it all over like a wild duck in wa- 
ter,” George Ohr (1857-1918) once 
said. The eccentric Biloxi ceramist 
cultivated a persona as colorful and 
as unorthodox as his creations. 

His thin-walled, free-form, multi- 
glazed pieces (far right) were la- 
beled grotesque in his day. Frustrated, 
Ohr (right, in 1895) stored away 
thousands of his “mud babies” in 
an attic. Their discovery in the late 
1960s unleashed new interest in 
the man now considered the fathe 


of American pottery. 


and elements of the 
southern vernacular. 


ABOVE RIGHT: The 


neur, an iconoclast, a vision- 
ary—a man so far ahead of 
his time that his contempo- 
raries resorted to insanity to 
explain his genius, or ignored 
him outright, not knowing 
what to make of the wild 
black-eyed man with the old- 
growth beard and the end- 
less mustache, as often as not 
wrapped around his ears to 
keep it out of the clay. 

In the period after the 1893 
World’s Columbian Exposi- 
tion in Chicago, when classical 
balance and predictable prov- 


Ohr was an entrepreneur, an iconoclast, a visionary— 
a man so far ahead of his time that his contemporaries 
resorted to insanity to explain his genius. 


enance reigned in American 
arts and crafts, Ohr’s gift was 
to pull beauty from the jaws 
of the natural accidents of 
the wheel and the kiln. He 
made asymmetrical pots with 
torn rims, puckered sides and 
bubbled or erratically mixed 
and supersaturated glazes— 
pots of a type that would not 
be seen again until artists be- 
gan to take similar freedoms 
for themselves 50 years after 
his death. Ohr’s comfort with 
irregularity and his pursuit of 
aberration may have put him 
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The Artistic Souvening 
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on the wrong side of popular 
taste at the turn of the 20th) 
century, but it placed himj 
ideally to be a darling at mid- 
century. After a trove of his§ 
surviving pots was discovered 
and trucked to New Jersey for 
sale in the late 1960s, Ohr’7 
exploded on the New York\* 
art world (Andy Warhol andi 
Jasper Johns snapped somec}, 
up). And if his studied eccen- 4 
tricity attracted the tourists 
but put off the tastemakers,; 
it also earned him one of 

continued on page 80% 
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_be uplifted 
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©2002 Sharp Corporation 


Introducing AQUOS Theater. The world’s first HDTV-compatible 30-inch" liquid crystal television 
Technology» COupled with the world’s first 1-Bit multi-channel digital audio system. Watch crystal-clear images. 
Discover sounds that you've never heard before with 1-Bit technology. And enjoy sleek design 
that complements any interior. AQUOS Theater by Sharp. Cinematic excellence, by design. sharpusa.cc 
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Screen size: 29.51" (measured diagonally) 
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ftiman.com ~ www.edwardferrell.com 








Edward Ferrell 680-86 Sofa 
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Lewis Mittman 2214 Xavier Bench 






Lewis Mittman 2211 








COORDINATES: OLIVIA RUNNER ON STAIRCASE AND OLIVIA CARPET IN FOYER, 100% NEW ZEALAND WOOL 





MUELLER: wes 
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Divisions of Stanton: Stanton Carpet, Royal Dutch Carpets and Stanton Rug Company 


CALIFORNIA: Laguna Niguel, Tuttles Carpet One (949) 831-1332 Los Angeles, Contempo Floor Covering (800) 222-9194 
FLORIDA: North Palm Beach, Crystal Tree Carpet & Flooring (561) 622-6333 GEORGIA: Atlanta, Caspian Rug Company 
(770) 448-0034 ILLINOIS: Chicago, Village Carpet (773) 935-8500 Chicago Merchandise Mart, Carpets by Design 
(312) 321-0090 Northbrook, Lewis Carpet One (847) 835-2400 Winnetka, Village Carpet (847) 446-3800 MARYLAND: 
Bethesda, Georgetown Carpet (301) 654-0202 MASSACHUSETTS: Wellesley, Faber Rug Co. (781) 235-5996 NEW JERSEY: 
Englewood, Starr Carpets (201) 569-7067 Ridgewood, Hallmark Floor Company, Inc. (201) 445-5886 NEW YORK: 
Long Island, Country Carpet & Rug (516) 822-5855 Mt. Kisco, D'Agostino Carpet (914) 666-5403 VIRGINIA: Alexandria, 
Carpet One of Alexandria (703) 370-0000 Fairfax, Georgetown Carpet (703) 273-2500 Falls Church, Carpet One of Tysons 
(703) 790-3322 WASHINGTON DC: Georgetown Carpet (202) 342-2262 
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continued from page 76 

the most wonderful nicknames of any 
American artist: To the gawkers who 
would come to his overburdened work- 
shop to watch the potter with the Pop- 
eye arms and the sideshow manners; to 
his fellow artists, to whom he offered a 
standing challenge for a shape-making 
face-off at the wheel; and, not being the 
modest sort, to the man himself, George 


Ohr was the “Mad Potter of Biloxi.” 

The casual observer could be forgiv- 
en for assuming that the pot in Gehry’s 
office might be the work of the archi- 
tect. After all, he studied ceramics when 
he was young, before he set out on the 
course of work and study that has put 
him today at the top of his art, and 
Gehry has at times offered his back- 
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THE SANTA BARBARA UMBRELLA? 
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The exclusive Santa Barbara Umbrella is custom made for you. 
Classically styled. Generously proportioned. Uncommonly 
durable. Call 1-800-519-9464 for a complimentary 


color catalog or to order. 


BARBARA DESIGNS UMBRELLAS 




















ground as a potter as an explanation for 
the sculptural convolutions of his ma- 
ture buildings—the stainless-steel crests 
of the Walt Disney Concert Hall in Los | 
Angeles, say, or the prodigious petals of 
the Guggenheim in Bilbao. 

To that list of Gehry grands projets one’ 
will soon be able to add a more modestly 
scaled achievement: The Ohr-O’Keefe 
Museum of Art, sited among a stand of § 
ancient live oaks on a water-view lot near 
the center of Biloxi. (Jeremiah O’Keefe, | 
a former mayor of Biloxi, is responsible | 
for raising more than $10 million for the » 
project.) The museum, with a collection | 
of 225 Ohr originals and ambitious pro-- 
grams of outreach to artists and students, . 
will be housed in a constellation of five » 
Gehry-twisted pavilions, connected by ' 
a web of elevated boardwalks, and each | 
arranged in such a way that it does not dis- - 
turb the historic trees. One of these do- - 
mestic-scale pavilions, to which Gehry ' 
has given a four-part tulip shape, will! 
house a reconstruction of Ohr’s own) 
ramshackle studio. Ground will be broken | 
in mid-May on the buildings, and they ' 
are expected to be completed in 2005. 

In the years since the Guggenheim Bil- - 
bao helped to reinvent that former touris- - 
tic black hole as a must-see cosmopolitan | 


hub, hundreds of other, often hard-to- - 


After a trove of his pots 
was discovered in the late 
1960s, Ohr exploded on 
the New York art world. 





find localities have sought out Gehry’s : 
transformative magic: Build it and they 
will come, sure; build a Gehry and they | 
will come in droves. Not surprisingly, the 
architect has had to disappoint most of | 
these would-be patrons. So what accounts 
for the attention Gehry has lavished on 
this small, somewhat eccentric regional 
collection of a certifiably eccentric re-- 
gional artist? In 1999, when museum offi- | 
cials approached him, they sent him the: 
usual letter of supplication—packed in a+ 
box with the Ohr pot. It was the perfect | 
bait for an architect who, like Ohr, trades } 
in shocking forms that seem just right. 0 } 




















I!TAGE 


HE R 


BY 


[TURE 


F UR. N 


E 


N 


DREXEL 


com for a local showroom. 
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M_& | Garmash 


Original paintings and Limited Editions available 
exclusively through the following Fine Art Galleries: 


CALIFORNIA 
Pierside Gallery 
Huntington Beach 
714.969.7979 


CONNETICUT 
Petrini Gallery 
Avon 
860.677.2747 


FLORIDA 

New River Fine Art 
Ft. Lauderdale 
954.524.2100 
Naples 
239.435.4515 


IOWA 

Kavanaugh Gallery 
West Des Moines 
888.515.8682 
515.279.8682 


LOUISIANA 
Teri Galleries 
Metairie 
800.533.8374 
504,887.8588 


MARYLAND 

Art Image Gallery 
Gaithersburg 
301.840.6262 


MICHIGAN 


Danielle Peleg Galiery 


W. Bloomfield 
248.626.5810 


MINNESOTA 


Art Resources ree 


Edina 
952.922.1770 
651.222.4431] 
612.305.1090 


NEVADA 










































NEW JERSEY 
Grace Gallery 
Morristown 
973.540.1546 


Accent Galleries 
Ocean City 
609.368.7777 


Lavon Art Gallery 
E. Brunswick 
732.257.8981] 


NEW MEXICO 
Chris Payne’s Terbush Gallry 
Santa Fe 

505.984.0015 


NEW YORK 

Hudson River Gallery 
Piermont 

845.398, 1242 


Soundview Art Gallery 
Pt. Jefferson Lil” 
631.473.9544 


NORTH CAROLINA ks 





Fd 
"Ready for Romance" ae . 702.737.9795 


Hand Embellished Giclee on Canvas 
40x20 







The Paul Joseph 
Las Vegas 
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“In its final essence, 
elegance is a mood, and 
i this mood can be created 
only by the persons who 
| inhabit the room.” 


—William Pahlmann 
INTERIOR DESIGNER 
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Granary Ladders 
Crafted by the Dogon people 
of Mali in the 19th century, the 
ladders “represent ingenious 
design,” says interior design- 
er Mark Boone. “Born out of 
necessity, they’re a sophisti- 

ex and sculptural form.” 
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to make the home more on 
—Campion A. Pla 


_ARCHITE! 


For a residence in Southampton, 
New York, Platt created a game 
room in a small turreted space. 
A banquette provides seating for 
a backgammon table. 












Mark Humphrey 


In Humphrey’s new London show- 
room, the interior and product 
lesigner displays his own line of fur- 
niture, which reflects his vision of 
blending space and materials. A 
bath-and-basin moc: le is made of 
carbon fiber anc ir birch. 








U3 Land Rover North America, inc. Car and Driver. 1/02 


THE NEW RANGE ROVER. 





HIGHER GROUND. 


What defines the evolution of a 
world-class vehicle? The ability to scale 
new heights. And when you experience 

the new 2003 Range Rover, getting there 

is as rewarding as being there. With a new 
cross-linked Electronic Air Suspension that 
provides unprecedented comfort and capability 
over almost any terrain. And the special 
alchemy of its luxurious waterfall-lit wood and 
leather interior that indulges the soul. 

No wonder Car and Driver magazine 


selected it “Best Luxury Sport-Utility Vehicle.” 





The new Range Rover for 2003. From Land Rover. 


The most well-traveled vehicles on earth. 
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three of over /0 fine leather colors. 


Indigo 


OPE DEO MOSS eile ies. 
Your way ™ 


Cranbe! 





AMERICANLEATH E R* 
Your style. Your chotce. 
For the American Leather retailer nearest you, 
call 1.800.655.5040 or visit www.americanleather.com. 


Ethan in Cranberry * Lincoln in Arctic White * Everett in Indigo ©2003 American Leather 








“I’ve got a couple of the 


designed kitchen appliances from Target— 
the coffeemaker and the chrome toaster. 


(reve 


ae They both suggest that maybe we 





| 
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shouldn’t always take design so seriously, and 


I guess that’s why I like them so much.” 
—Bryan Nesbitt 


AUTOMOBILE DESIGNER 













X@ Gollecren 


The Zen Bath, part of Lefroy 
Brooks’s XO line, rests on 
antique railroad ties and has 
stainless-steel fixtures. The 
line has minimalist pieces to 
outfit a complete bath. 











“Sleek, beautiful.” —John Ike 


ARCHITECT 














mer Jordan 


INTERIOR DESIGNER. 



































e 
© 
fe 
x 
ww 
0 
{e) 
o 
=) 
oO 
dD) 
e 
Ss 


i 





) basics of life become fantastic moments with the V 
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Bergamo 

Times Square (right, top) and 
Track, both viscose-and-linen 
blends, are two of the most 
popular fabrics in the Man- 
hattan collection by Rubelli 


Michael Jantzen’s Garden Pavilion 


For clients in California’s San Fer- 
nando Valley, Michael Jantzen de- 
signed a small pavilion that invents 
its own category: Cubist garden ar- 
chitecture. When its hinged and 
slatted panels are folded up or out, 
the structure seems to break into a 
multitude of fragments whose for- 
mal relationship to one another is 
oblique, like the planes of a Braque 


or a Picasso, rather than direct and 
instantly identifiable. The green 
mahogany panels can easily be fold- 
ed back, returning the pavilion to its 
static mode as a serene, octagonal 
cocoon. Jantzen—whose mountain 
retreat served as the model for this 
project—likes it best “when it’s in 
between,” he says. “You can see that 
the chaos has a geometric origin.” 
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(02 Mercedes-Benz USA, LLC. A DaimlerChrysler Company 


Performance. Unlike any other. 
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Born of a century of innovative engineering, even the most 


unrivaled power and responsi Mercedes-Benz 


foi shown $55 











new term—“the accelerated culture”—to describe the 

| rate at which contemporary social and technological de- 

velopments were taking place. Put simply, the term suggests 
that while things have always changed, never before have 
things changed as quickly as they do these days. Upgrades and 

al improvements that used to take years now take mere months; i. 

that computer, television, digital camera or cell phone you 

i bought last Christmas may be obsolete come this one. The 
people who design the icons of our information age are to 
be commended for discovering how to make everything 

i smalier, flatter, faster. But in the end, great product design is 
| 


| n the early 1990s sociologists and critics began using a 








about the marriage of technological flair with something 

else: a distinct aesthetic that helps to define a style. With 

‘ that in mind, you can’t really blame the future for borrowing 
a great idea or two from the past. 
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“He captured the whole 
American modern movement 
of the 1930s in the most quin- 
tessential way,” says design 
writer Stephen Drucker, who 
owns two electric clocks that 
Rohde created for the Her- 


































‘CilboRenion. 





man Miller Clock ee 





TNT Mk.V 


Harry Weisfeld, of VPI Indus- 
tries, combined high tech- 
nology and sleek styling for 
the company’s flagship mod- 
el. The |17-pound turntable 
brings vinyl soundly into the 
new millennium. 
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IN foyeect-vels clejcs eam 


'ts inventor calls it a “blade of 
‘ight.” Interior designer Rob- 
ort Kime calls the footbridge, 
which spans the Thames, “im- 
veccable. Walking over it, one 
las the sensation of literally 
»eing between two worlds, 
ree of traffic and olution — 
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Media Room 


Interior designer Thad Hayes 
notes, “The media room is 
taking the place of the family 
room—it’s a multipurpose 
space.” For a New York 
apartment, he surrounded a 
large projection television 
with walls paneled in English 
sycamore and fabric. 

























“My new J App JIC ld pl LOD is beautifully 

— designed; it’s so industrial- looking. I buy things 
iy the way they look, not by the way they work— 

however, my Apple both looks and works great.” 


—Mariette Himes Gomez 


INTERIOR DESIGNER 





cerecies > 


“They’re like a piece of art,” 
Stephen Shadley, interior de- 
signer, says of Telstar’s range 
of midcentury-inspired tele- 
vision sets. “They have the 
look of the old but the con- 


venience of the new.” fey 
\ 











































inolta Dimage Xi "You can SCN. picture 


x Nith dimensions measuring 3.3 by 2.8 
E by .8 inches, the tiny camera is archi- 


Bich lke's pick for digital images. from anywhere in the world, and your client § 


_ The 3.2-megapixel camera has a seam- 
less 12x zoom and can film short ‘ D ; : ” 

_ movies. “It fits very comfortably in your will have the image in a minute. 

_ shirt pocket and takes good pictures,” ; 

* Ike says. “What more can you ask for?” —Joanne de Guardio la 


INTERIOR DESIGNER 
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Nori 6500e 


Mobile phones with built-in 
cameras are making life easier 
for designers such as Elissa 
Cullman, Joanne de Guardiola 
and Stephen Sills and James 
Huniford. Photos and video 


ee be e-mailed in an ey, 





















































G Finder File Edn View Co Window Help 





































































































Sharp's Aquos 
Television 


“It’s a wonderful small-scale 
television that’s perfect for 
a kitchen or bathroom 
counter,” says interior de- 
signer Thomas Allardyce. The 
sets, whose displays start at 
13 inches, use liquid-crystal 
technology for a crisp picture. _ 
. a 
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“The Bentley Continental GT Coupe 


may be the most eagerly awaited Bentley since 1952. 
It’s sporty-looking. The first true coupe shape in five years.” 





—Monique Gibson 


INTERIOR DESIGNER 





























Kensington 
Ware 


The Art Déco aluminum man- 
ufacturer made stag and roos- 
ter plates that have ended up 
in architect Margaret McCur- 
ry’s own collection. “The stag 
is a classic Déco motif,” she 
says. “The pieces | have bring 
me continuous pleasure.” 
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“These are unusual for Stark,” in- 
terior designer Juan Montoya says 
of his new rug designs. “A carpet 
shouldn't take over a room; it 
should be simple, unimposing.” i 
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| : A Special Advertising Section 
a ZZ | William Massie, architect 
Yo 
eS ett weltstel elastase tte melt cas 
manufacturing deliver precision | 
and promise personalized housing 
to the masses without inflated — 
costs. Massie is photographed 
at the Rensselaer Polytechnic 
Institute where he serves as 
Associate Professor 
of Architecture. 








His idea, capt 


William Massie jokes that most architects.can’t communicate without a pen in 
their hands. Still, he prefers a laptop. His pre-fab housing designs—known for their 
fluid flirtation with light and landscape—are digitalized, customized, and 
modularized. They're ready to be downloaded, cut to order, and constructed 


For Massie, virtual space is the final frontier. The Tablet PC allows him to explore it 
and to realize his full potential. He can sketch his ideas. Write handwritten notes 





directly onto the screen. Compress time between inspiration and innovation. 
And translate his dreams into something concrete. 


| 
| 
| beneath his discerning gaze. 
| 
| 
The Tablet PC. It’s the PC, evolved. 


apes tap m ee . a EE ct = ser bt Hb edtoer 


ad A Special Advertising Section 

















e ‘ 
oJ "a ‘ 
y 
: A 
ht 
A 
bi 
) 
{ 
In the hands of William Massie. 
It’s a laptop. It’s a simple pad and pen. 
It’s the Tablet PG running 
Microsoft Windows® XP. 
microsoft.com/ 
Ly | Microsoft 
£) Window: 
@ Tablet Pc Ecitic 
2 wy) (icroy Corp oration. Al e 
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Hand-Cast Metal 


=il[= Fine Teak Furniture 


| A i Market Umbrellas 


Interior/Exterior Textiles 





ATI DESIGNS, INC. © 614 SANTA BARBARA ST., SANTA BARBARA, CA 93101 ® 805.965.6535 © FAX: 805.965.6295 © www.giati.com 
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rniture Design 








Modern 


Living 


Architect and Designer Antonio Citterio’s Inventive Take on Function 


By Holly Brubach 


N A FIELD NOTABLE FOR 
[fenton statements by 

outsize personalities, An- 
tonio Citterio’s furniture is 
conspicuous by its modesty 
and restraint. At the height 
of minimalism, it looked suf- 
ficiently streamlined to qual- 
ify as timely. Now that aus- 
terity has given way to a more 
pluralistic approach, Citterio’s 
designs still look relevant. 
With characteristic diffidence, 
he recalls designing his first 
chair, at 13, in his father’s 
workshop: “My father was a 
craftsman and designer—in 
the ’50s it was quite normal 
to design and produce the 
pieces yourself. I never de- 
cided to become a furniture 
designer. In Italy, if your fa- 
ther has a pharmacy, you be- 
come a pharmacist.” 

A sleek sofa for B&B Italia, 
an electrified slab of glass as 
a “chandelier” for Flos, cut- 
lery for Hackman—Citterio’s 


Ricut: Milan-based 
Antonio Citterio cre- 
ated the 1999 Freetime 
sofa for B&B Italia. 





forms seem reduced to their 
essences. An architect by 
training, he extends his prac- 
tice to buildings and interi- 
ors, but it is perhaps as a fur- 
niture designer that he has 
exerted the most influence. 
Though he enjoys work- 
ing in different categories, 
“to change the scale of the 
problem,” he claims that he 
has no desire to renovate the 
world in his image. “To re- 
design everything around you, 
it’s really boring,” he says. 0 




























ABOVE Lert: An elec- 

trical circuit is visible 

in Citterio’s 1999 Las- 
tra lamp for Flos. 


ABOVE: His 2000-2001 
Simplice Collection is 
displayed in the Paris 


Maxalto showroom. 
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Will you be on the 
grandest ship ever b t? 
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DUS OCEAN LINERS IN THE WORLD 





| The QUEEN Mary 2 will mak: yas yur trip, call your travel agent or 1.800.7.CUNARD Or visit www.cunard.com 


Canyon RANCH SPACLUB [ I Tue PLANETARIUM WATERFORD 
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Broch res: 


124 Holland Park Avenue 
Gondon.W11.4UE. 


oo [2 
» PRax: (0)20 7792 338mm 
4 sales@therugcompany.info 
Brochures: (0)20 7467 0690 


, www.therugcompany.info 











Y 


ge 





en 
















“When other people 
dream about love or 
music, I dream about 





| beautiful objects, about i, 

, le sheen 

: pictures and houses. Mee Gt 
St; 












Even when I was a 
young girl I did that.” 
—Elsie de Wolfe 


INTERIOR DESIGNER 
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The |17-carat neck- 
lace has 128 diamonds 
set in platinum. 





so te RAREST AIAN, 


“Aj rstreamM trailers are domesticated 


streamlined industrial fabrications. 





No one has yet to surpass them.” 


—Margaret McCurry 


ARCHITECT 









(Cones 


Refrigerator 


“It has a classic modern design 
that could be interpreted as 
retro, but it moves into the 
21st century,” says interior 

designer Stephen Sills. “The 


ee is very advanced.” 
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Distributors 


Monica James & Co. 
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lthaup kitchen architecture considers the needs of each individual, 
mbining form and function, for a personalized environment. 
minimalist design and high-quality materials combine to satisfy all 
gonomic and aesthetic criteria. 

)’ more information call 1.800.808.2923 or visit www.bulthaup.com 


e 













“A designer knows that he has achieved 
| perfection not when there is nothing left to add, 


a ail > but when there is nothing left to take away.” 
ba ' 


—Antoine de Saint-Exupéry 


AUTHOR 























Sandra Nunnerley 


or S eC a ; rh yy “The trend is toward simplified 
e Be interiors,” says the interior design- 
; er. “I based the architecture of a 


will transform Vermont house on Shaker style. 


It’s a minimal, pared-down look.” 





transportation.” Pr aoccees Tog — a pananens 


—Graham Gund 


ARCHITECT 












eee China 


“Alberto Pinto’s biggest influ- 
ence of the moment is coral,” 
says interior designer Martyn 
Lawrence-Bullard. “He’s in- 
corporating the color and 
shape into furnishings, such 


SS his Cristobal pattern.” oy 
























Dear Ketel One Drinker 
Thank you. 





















































































































































































































































‘ Coraggio Fabric 
“It’s a beautiful beige-and- 
gold fabric that we've fallen in 
love with. It reads like a fad- 

| ed tapestry,” interior designer 

Thomas Allardyce says of 

Kamei, a hand-cut velvet 

il from the company’s Archives 

| Collection, which is based on 

Renaissance textiles. 
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\ Roger de Cabrol. 
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The Standard 


“The Los Angeles hotel is ex- 
tremely representative of 
new trends. Bold colors al- 
low you a lot of liberty from 
certain design laws about r 
what you can and cannot 
mix,” says interior designer 




















I can tirelessly stare at all the 


precision parts that give it its 


but it sure makes an event out of 
































“The La Pavoni 


espresso machine. It was 
love at 
first sight. 


technical beauty. It can be a 


bit of a hassle at times, 


drinking an espresso.” 


—Frank Stephenson 


AUTOMOTIVE DESIGNE 








Otto Jakob 


Architect Annabelle Selldorf calls 
the jewelry designer’s pieces “im- 
peccable.” Lorena, a rose-cut dia- 
mond ring with a gold band inlaid 
with black enamel, “is an example 
of his unerring sense of quality.” 







PRIME WATERFRONT PROPERTY, 
PRIZE-WINNING ARCHITECTURE, 
POOLS, PALMS AND WALLS OF LIGHT. 








SO WHAT’S COOKING IN THE 3 KITCHENS? 
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i in: kttchen Of this award-winning Florida house, designed { 
| ch lect Guy Peterson, Ms. Ai = Theisen plans, prepares and 


. -aecds to entertain her numerous guests and host her frequent 
jundraisers. With help from her GE Monogram appliances. 
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in the main k:tcl 
European 
Cooktop 


Stainiess Steel Built-in S x S Refrigerator (ZISS480NM); the Stainless Steel Integrated 
"10263FSS); the Advantium Built-in Wall Oven (ZSC2000FWW); the 36" Digital Electric 
od, oo! shown, a Stainless Steel Integrated Dishwasher (ZBD7100GSS). 







lair 
>U36RBt 














































































































Visit monogram.com 
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i Here, in the guest suite kitchen, Ms. Theisen’s three grandetplar@n 
ail ae help her whip up anything they want. : 
| ‘anaes Nothing that GE Monogram can’t handle. . ; - 
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See ee 


er. ech la AAO ANE ve ee el nel sl Oe 


guest suite kitchen: the 30" Digital Electric Cooktop (ZEU30RBFBB); the buil 
with custory panels (ZIS420NM); the Dishwasher with a fully wrapped front panel (Z 
Not seown, the Combination Convection and Microwave Oven (ZMC1095WFWW). © § 
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d floor, in the GE Monogram kitchen In the master suite kitchen: an Undercounter 


: ; (ZDWC240NSB); an Undercounter Beverage ‘ e| 
master suite, overlooking Sarasota Bay, not shown), a 30" Digital Electric Cooktop (ZEU30 
As. Theisen finds the privacy she cherishes. 


i id GE Monogram. Not shown, the Countertop Microwave with Stain! 
§ quid pro quo. 


We 





HENRY HALL DESIGNS 





café au lait and the herald tribune... 


- am ths oe st . 
{Sg VN a a 





... paella, sangria and friends... 








.., siesta. 


Vacation at Home. 


Fine outdoor furniture available nationwide through architects and interior designers. 
Call 800 767 7738 for brochure or visit our website at www.henryhalldesigns.com 































































































































“As a designer, I applaud their 


WHY OV\C kK m\JTC\1 1 ~t YQ 2 ay =" 
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“ ee = 


subtlety—something I strive for 
in my packaging of home and lifestyle.” 
—S. Marc Thee 


INTERIOR DESIGNER 

















Roger Dubuis 


GoldenSquare, the latest collec- 
tion of watches from the Swiss 
horologist, is a favorite of interi- 
or designer Illya Hendrix’s. He 
sums it up as “gorgeous.” 









Gorlin Bath 


“New glass materials create 
amazing reflections and re- 
fractions and can contain 
metal or fabrics,” notes ar- 
chitect Alexander Gorlin, who 
used cast glass in the bath of 
a Colorado house. 
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Harley Earl was here. 











































































































Senuity and versatility were two of the many legacies of America’s greatest car designer. 

; } 

} All of which live on today at the car company where he hung his hat. il) 
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BUIC 
THE SPIRIT OF AMERICAN STYLE" 


{ The innovative 2003 Rendezvous” at buick.com. ©2002 GM Corp. All rights reserved. 








“the Kittypod 


is the ultimate sleeping quarters ~ 





for your cat.” 
—Carole Katleman 


INTERIOR DESIGNER S| 











The corrugated-card- 
board Kittypod bed is 
also a scratching post. 













Eva Zeisel = 











ii 
1 “| designed these vases to be 
{ a family, with members prac- 
tically embracing each oth- 
er,” the New York artist says 
4 of Eva, a line of porcelain she 


created with KleinReid. ee) 











“We created a collective 


kitchen, 


with cupboards 


and tables from 





other spaces.... 





marks the entrance 
to the sitting room. 





bill The children helped 
| make the island... 
li with a mosaic that 
| they helped select.” 
: —Thomas Pheasant 
i i INTERIOR DESIGNER 
: An antique tall case 
i clock from Sweden 
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“My favorite combination 
is beautiful Zlass Sinks 


faucets that have great lines.” | 
7 —Hugh Newell Jacobsen q 


ARCHITECT | © 
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Tony Lama 
Boots 





Vitraform Sink “They’re a big fashion state- 
“American houses can be ex- ment right now,” interior de- 
cessively large,” says Jacobsen. signer Harry Schnaper says 


of the El Paso, Texas, com- 
pany’s 2003 snakeskin, rear, 
and crocodile-skin boots. 


“The sink stand | designed for 
the bath of a Windsor, Florida, 
residence helps reestablish 

the sense of domestic scale.” 





“What makes good design is if it fits 
ay the people who live in it. It has to be 
sews Sn fon ae 35 something that they're comfortable with. 
es ee ae’ Comfort is very important in Ca 
that goes for clothes too.” 
—Rose Tarloulll 


INTERIOR DESIGNER 
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~ Agrifloor 


“It’s a new terrazzo-type 

floorcovering—a matrix ma- 

terial made of crushed wal- 

nut shells—that has amazing 

/ texture and color,” notes ar- 
_ chitect Buzz Yudell. 
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...Naturally. 


Herend proudly introduces the new American Wildflowers pattern. Twelve different wildflowers 
) I 


in four color ranges. Pick some and create your own colorful bouquet. 





For retailers or more information call 1.800 ».7363 or visit www.herendusa.com 






























































he Kingdom Classic Series. Choose The Bull, 
| hand-painted in the Herend tradition. 


003. 


r for more information, call 1.800.643.7363 
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www.teak.com 


Recipient of seven international design excellence awards. 


Manufactured from plantation grown teak. 


Braintree England 
Since 1920 




















utomobile Design 





A New Generation of Designers Revs Up General Motors 
By Frank B. Gibney, Jr. 





ONG AGO, IN THAT AGE OF OPTI- 
mism ushered in by the end of 
World War II, General Motors 

made cars that were as stylish as stylish 

got. Cadillacs with soaring tailfins; ele- 
gant road rockets like the ’51 Buick Le- 

Sabre; and, of course, the Corvette, which 

fairly jetted down the first ribbons of 

the new interstate highway system. 

But by the end of the 1970s General 
Motors designers had all but lost their 
way. As America rode out oil crises and 
recessions, GM’s accountants and engi- 
neers muscled the style kings aside, and 
the automaker’s chariots were, for the 
most part, reduced to cheap imitations 
of the real thing. 

Now Robert Lutz, formerly of Chrys- 
ler, is cruising into his third year as GM’s 
vice chairman of product development, 
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heading a revolution to restore aesthet- 
ic rule over our cars. His crew comprises 
hundreds of designers, a great many of 
whom weren’t even alive when the first 
Corvette came off the assembly line in 
1953. And since Lutz arrived in August 
2001, General Motors has unveiled a 
bevy of sexy cars—roadsters, mini-SUVs, 





CADILLAC 
SIXTEEN 


ABOVE: The concept 
car was the talk of the 
2003 North American 
International Auto 
Show. If built, it will 
have a 1,000-hp, V-16 
engine, a burl walnut 
dashboard (left) and a 
$250,000 price tag. 


even a line of fresh new Cadillacs—that 
finally distinguish America’s grande 
dame of luxury from its Japanese and 
German rivals. “Hey, it costs just as much 
to make it ugly,” offers Bryan Nesbitt, 
who at 34 is the youngest member of 
the design executive team. 

continued on page 132 


oe 


Rest Sheree 


- mas pacar 


cE pe To 





Me 


Ti\ 
FOR 
(0M 




















I 
E 


RE 


) 


¢ 
it 


DESIGNED 


A REBRLEC TION 
COPPER REPOUSS 


IS 
AND 
McGUIRE FURNI 


8 1 


= 
é 


AVAILABLE THROUGH THE TRADE. 


(YUMU) 


OR, WRITE, TO 


Cc 
CA 94103. 


M 


.€ OM y)K UO 


\ 


4 
4 
; 


-4847 


E 


R 


R 


662 
U 


T 


EO 
28/010). 


OF NORTHERN ELM 


1 


BACH LIMITED EDITION FIECE 


SAN FRANCISCO, 


KU; 1 
KUO. 
($25.00) CALL 
W-MCGUIREFURNI 


W W 


Re OB. BR 
SOME HANDCRAFTED 


VERMONT STREET, 


WITH 


1 SA 


AD5-03N, 


eo) 
Z 
La! 
a0) 
o 
- 
a) 
Z 
< 
ise) 
ia 
2) 
nl 
Z 
a4 
~ 
= 
om 
e) 
Z 
O 
= 
©) 
a3) 
- 
=} 
O 
O 
isa) 
sal 
n 
~ 
Q 
rs 
isa) 
Z 
< 
n 
a 
O 
2) 
A 
1e) 
mm 
sa 
Z 
a 
a4 
~ 
1c) 
0 
= 


FOR AN 82-PAGE CATALOGUE, 


COMPANY, 
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‘TIMELESS DESIGN, 
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BeLow: The concept 
truck was designed for 
drivers who said they 
longed for the cargo 
space of a pickup but 
didn’t want to aban- 
don the interior com- 
forts of their SUVs. 














BELow: Should the 
Cien concept car make 
it to the production 
line, its futuristic shell 
will house a 750-hp en- 
gine and a voice-acti- 
vated audio, computer 
and navigation system. 


continued from page 128 

Nesbitt is key in Lutz’s bid to win back 
automotive hearts and minds. Not yet 
30 when he designed the Chrysler PT 
Cruiser, Nesbitt was lured away by Gen- 
eral Motors to help lead the company’s 
next generation of designers. Materials 
and manufacturing processes have final- 
ly advanced to the point that reliability 
and performance are as attainable, and 


as cost-effective, in a Monte Carlo as they 
are in a Mercedes. Nesbitt’s challenge is 
to make sure he and his fellow designers 
don’t lose sight of the automotive her- 
itage they may not know. 

The young lions are as likely to be 
artists as gearheads and as steeped in 
fashion and product design as in auto- 
motive engineering. “This is the first 

continued on page 134 
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ABove: The latest in- 
carnation of the Super 
Sport—one of Ameri- | 
ca’s classic muscle cars |) 
—features four doors, 

a small-block V-8 and 

a minimalist dashboard | 
with a DVD navigation 1) 
system (left). 





BELow: The roadster 
was one of the first de- ~ 
signs to be realizedin | 
General Motors’ con- |) 
cept car “sketch-off,” 
organized by Robert 
Lutz, vice chairman of 
product development. 






































































































































































































































Made in Italy. 
For Snaidero USA locations and information call 1-877-SNAIDERO or visit www.snaidero-usa.com 





Multi-volume Snaidero Design Portfolio available for $25US. 


The world does revolve around you 
Snaidero 
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KINGSLEY-BATE 


Elegant Outdoor Furniture in Solid Teak 


Furniture—especially patio furniture—should be relaxing. It should 
adjust to fit your style. It should last for years. Luckily, ours does. 
Since 1983, our commitment to incomparable craftsmanship, pricing, 
and service has made Kingsley~Bate America's leading manufacturer 


and distributor of quality outdoor teakwood furniture. 


7200 Gateway Court, Manassas, VA 20109 t 703.361.7000 f 703.361.7001 www.kingsleybate.com 
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continued from page 132 

generation that’s really wired electroni- 
cally,” says Lutz. “They also have a sound 
knowledge of the limitations of the au- 
tomobile and are willing to accept the 
challenge of designing a small car or a 
minivan, whereas 30 years ago, when he- 
roic proportions were everything, get- 
ting that call would have been seen as 
the kiss of death for a designer’s career.” 

Most of the old parameters are now 
history. “It used to be that the program 
team would hand us this list of things 
we were supposed to abide by,” says 
Therese Tant, 31, who for many years 
thought she was going to be a fashion 
designer. “Now we analyze their plans 
and go back to them and say we think it 
ought to be done this way.” 

That’s exactly what happened on a 
new truck that Tant’s team is designing. 
“They told us we could have new seats 
and a new steering wheel, but we had to 
carry over the old instrument cluster 
and switches.” Tant had different prior- 
ities, and she won approval to complete- 








Nesbitt is key in Lutz’s bid 
to win back automotive 
hearts and minds. 





ly redesign the gauges and switches on 
the new truck, which is set to become a 
staple in GM’s repertoire. 

One of the reasons Tant prevailed is 
that there’s a new respect at GM for in- 
teriors. “People spend their time inside, 
not outside,” says Nesbitt. “We man- 
aged to neglect that for a long time.” 
So now it’s all about how the switches 
look and feel (just think of Audi, which 
has become the benchmark for crafts- 
manship of affordable automobiles), 
about whether interior lighting is soft 
and compelling enough. “It’s a matter of 
perceived quality,” says Tant. “We can 
use conventional materials but finish 
them differently. If we’re using plastic, 
then we make the finish a little more 
matte, whereas in an older vehicle it 
would have been shiny. The effect is to 
make it feel more expensive.” 

Nothing embodies the quest for af- 
fordable style as well as the new Saturn 

continued on page 136 


scecueutecce 


5 


i 


























nd 
SCUUDSURSGGUSESDRScoetWRReeecceesceecueWUN® 
































I IVGATYOUUOOUOOUNONUNOUCOUUOGHNOUNOUUEQUOOUNONUSOUEONUOQUGY 





The fanlight and window design matches that on the main house, creating visual harmony throughout the property 


When the owner of a large construction company 
wanted a conservatory and poolhouse for his home 
he chose MARSTON & LANGINGER 
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HE OWNER of this chateau-style 

house is someone who has a great 
deal of experience of the construction 
business. He spoke to a number of 
companies before choosing Marston 
& Langinger to design and construct 
the conservatory and poolhouse you 
see here on a stunning lakeside site in 
Belgium. A glazed screen separates 
the conservatory and poolhouse; 
stairs lead to changing rooms below. 

Marston & Langinger have built 

conservatories for discerning clients 
throughout the world. If you would 
like more details or a brochure 
containing case histories, please refer 
to the information box. 


















































































NEW 48-PAGE BROCHURE 








about design, construction and 
furnishing. For further information and 
to arrange an appointment 
with a designer, 
please telephone (212) 575 0554 


www.marston-and-langinger.com 


UK Showroom: 
192 Ebury Street, London SWIW 8UP 
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ANOLON TITANIUM 


PROFESSIONAL HARD-ANODIZED, NONSTICK AND NOW DISHWASHER SAFE* 


ANOLON 


The Gourmet Authority 


Available at Macy's West, Bon Marche and 


For more information, visit us @ anolon.com or call 1 800 388-3872. 


Bloomingdales 
* using recommended dishwasher gels 








Obl 


<Wonewor. J 


betaofelt(abetemeltya 
all new line of 
cast stone mantels 


Write or call 
for free catalog 


800-600-8336 


5400 Miller Ave. 


“Dallas, TX 75206 


Also custom mantels and & 


ducts to the trade. 











continued from page 134 
concept that Tant and designer Joshi 
Thurber, 28, produced for the Chicago 


auto show in February 2002. Saturn, the 7} 
brand GM introduced in 1990 to beat? 


back the Japanese “style for less” move- 7 


ment, has millions of avid fans. Never- 7 im 
theless, it has always been plagued by an | 


aura of dowdiness. 

The Sky shatters that cliché. A busty 
roadster with a 180-horsepower super- 
charged engine, the Sky is equal parts 
Audi TT and Lotus Elan. Rubberized 
translucent switches invite tactile inter- 
action. A convenient rear-access door 
on the driver’s side opens to the back- 
seats, which can be stowed away when 
they’re not in use, leaving room for 
storage. The Saturn badge on the hood 
is backlighted and glows red when the 
engine is on. “We wanted people to want 
to touch it, feel it, rub their hands all 
over it,” says Tant. “We wanted the whole 
car to generate emotion and excitement.” 

Lutz hopes that energy can propel GM 
back into its role as steward of the Amer- 
ican automotive icon. On the other hand, 
at 71, he admits he’s a little nervous. 

“In the old days we had car nuts, peo- 
ple who had been fascinated with auto- 
mobiles from infancy, and they knew 
what a Chevrolet was,” says Lutz. “This 
generation has grown up with such a va- 





The young lions are as 
likely to be artists as 
gearheads and as steeped 
in fashion and product 
design as in automotive 
engineering. 





riety of brands that many of them don’t 
have the appreciation of automotive 
heritage. So you see a lot of proposals 
that are graphically interesting but bear 
no relation to automobiles.” 

It’s really up to Nesbitt to keep the 
revolution from imploding. And he is 
certain that’s possible. “As long as we 
don’t violate the design vocabulary, the 
sense of proportion,” he says, “we will 
be able to communicate in a way we 
never have before.” 0 
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To receive the PM Portfolio 


8772 Beverly Blvd 


























architecture is the 


epitome of extreme design.” 


—Charles Allem 


INTERIOR DESIGNER 





Eskandar 


The London fashion designer is a 
favorite of architect Margaret 
McCurry’s. “He cleverly inter- 
prets, in elegant fabrics, the Amer- 
ican casual psyche, creating stylish 
comfort for those of us with less- 
than-youthful figures,” she says. 








Schumacher 


St. Claire Le Chateau, a coral-and- 
walnut cotton fabric from the 
Edith Wharton Collection, is 
named after a French convent the 
writer converted into a house. 
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Ethan Ernest 


“What | find most appealing 
about Ethan’s furniture is the 
material. The corrugated ply- 
wood is light, but it also has 

strength and beauty,” explains 
\PBereeniss Scott Frances. 
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CUSTOM FRAME COLLECTION 
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CUSTOM FRAME THE BEAUTY OF YOUR HOME 


EXCLUSIVELY THROUGH CUSTOM FRAMERS AND DESIGNERS. FOR INFORMATION — www.larsonjuhl.com 
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“I’ve always preferred 


a 7 e 


a white Formica Dd dl LICH} 





—Tom Scheerer 


INTERIOR DESIGNER 








| Eero Saarinen 


| “His abstract forms are suited to 
the function of the piece, and his 
lines are clean—the purest of the 
1 pure. No architect’s work match- 
| es his,” notes Scheerer. 
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*! TimberGrass 
I) “It’sanew product, compa- 
rable to maple, that’s envi- 
ronmentally friendly,” interi- Sir ~T 
or designer Mariette Himes 


Gomez says of the bamboo 
flooring. “It wears well.” 

















table to virtually any other dining table.” 








Jack Lenor Larsen 





Oppenheim 

“Bus stops can be depressing, 
so | wanted to create some- 
thing uplifting,” the New York 
artist says of the Ventura, Cali- 
fornia, transfer station. “It 


depicts a metamorphosis—a 
bus becoming a house.” vy 


“People are astonished at how { 
happy they can be when they surround 
themselves with color. I’m now seeing 











a lot more of it—everyone has suddenly 
rediscovered the rainbow.” 


—Mario Buatta 
INTERIOR DESIGNER 


Palisades, a wallcovering, 
is composed of squares 
of hand-dyed paper. 











Larsen’s designs reflect more 
than a fascination with color, 
texture and pattern. His tex- 
tiles are rooted in sensitive 
interpretations of the forms 
absorbed during a lifetime 


immersed in art, world trav- 
el and even gardening. In 
1979 they earned Larsen his 
own retrospective at the 
Musée des Arts Décoratifs 
at the Louvre. 
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a DB 
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he The best ones prove their w 
3 Investing is unpredictable. Sometimes painful. Yet, even 

g in uncertain and difficult times, there are opportunities 


for growth. Wachovia Securities can help you find 
them. With a cautious eye toward what’s trendy, our 
Financial Advisors make recommendations designed to 


protect what you have, and then build on it. We have 








one goal in mind — yours. Our disciplined approach to 


investing involves more than trying to outperform an 







want you to know: 
JRITIES AND INSURANCE PRODUCTS (NOT INSU 


hovia Securities is the trade name under which Wa 
Wachovia Securities Financial Network, Inc., member NASD/SIPC. C 
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personalized plan and focus our efforts on it. This is one 


For every individual who seeks advice, there’s an individual 
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Uncommon Wisdom 
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index. Working closely with you, we'll develop a highly 


reason why we've grown to become one of the nation’s 









largest investment firms. With millions of clients who 







turn to us for financial guidance. 







































































answer. Talk to us. Together, we can achieve uncommon results. 
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“It’s one of the most beautiful cars, or things, I’ve ever seen and the 
one thing I covet most in the world. I think only one was made, 


or else only one exists —and darn, darn, darn it, 


Ralph Lauren owns it!” —Hugh Newell Jacobsen 


ARCHITECT 





























Bugatti Atlantic “I believe that some of the best designs can be found in 
Jean Bugatti was already one of the most ; ; 

famous automotive designers in the world automobiles. I collect antique cars and am not only 
when he first produced, to much acclaim, inspired by their design but by their history. One of my 


the T 57 SC Atlantic in 1937. His vision . ‘ ; ; ¢ 
Pa an ren nae Sed favorites is the Bugatti Atlantic—it’s a remarkable 
was a sublime distillation of Art Déco: an 


elegantly attenuated hood that seemed to combination of sculpture and technology. These 


stretcher milesbefore ripplingautalthe cars possess a quality of craftsmanship that influences | 
coupe’s sexy curve, all of it split by a rivet- | 


nN ” 
ed seam. Bugatti knew, in the end, how to many aspects of my designs. 
guarantee the Atlantic’s mystique—he —Ralph Lauren 
only made three. FASHION DESIGNER | 
142 
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A Choo spring/sum- 
mer 2003 sandal 





2) ithinkor 
Jimmy Choo 


and Manolo 


Blahnik shoes as 


sculptures. . . . I like to design 


bad-girl shoes.” 
—Samuel Botero 


INTERIOR DESIGNER 


Blahnik’s eelskin 
“ Karpur sandal, for fall 
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Cr Botero 


“lam a frustrated shoe de- 
signer. Since | was a child, I’ve 
been drawing shoes, and if 
left alone, | can fill sketch- 
books. | have a passion and a 
love for them. | find | follow 
the same train of thought and 
principles, whether designing 
peostes or an interior.” 
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Dagobert Peche 








Der Spitz, a wallpaper creat- 
ed by the Austrian designer 
in 1922, is being reproduced 
as a wrapping paper, ex- 
clusively for Neue Galerie 
New York. “I’m full of envy 
that somebody’s work could 
be so liberated,” says archi- 
tect Annabelle Selldorf. 




















It has a seductive new interior and a 280-hp V8 that can propel it f ae: 
- from O to 60 in just 6.42 seconds* Introducing the new Lincoln lS. The LINCOLWN. - 


driver’s luxury car. Travel well. Call 800 688-8898 or visit Lincoln.com. 
“AMCl-certified testing of the 2003 Lincoln LS V8, available 280-hp V8. 
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1990 Porsche 


“My 911 Carrera 4 Cabriolet is 
not only the last of a certain style 
but the last of the partially hand- 
built cars. Porsches today are 
machine-made and are hybrids 
of different cars,” says interior 
designer Harry Schnaper. 


The plywood chair with cotton 
webbing, designed by architect 
Richard Neutra in 1942, has been 
updated by his son Dion, in col- 
laboration with Otto Design 
Group and House Industries, 
which will distribute the chair. 


146 





“A house must be more than a machine for living; 
it should be an expression of the mood and personal 


living style of its occupants.” 


—Stanley Barrows, Desicn Epucator 











Fleming 


The interior designer recom- 
mends using brick as a floor- 
covering. “I’ve done several 
in a herringbone pattern. 

It’s a good solid foundation, 
but beyond that, it has a 





en almost earthy fests 


Richard Neutra 


Boomerang Chair 





Thomas ) 
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Special Advertising Section 


Art Across America 


As part of a continuing series presented by Fireman's Fund Insurance Company, 
Art Across America provides the art lover with a city-by-city guide to the most 
intriguing galleries in town. This month's destination: Nashville, Tennessee. 


With the nickname “Music City,” Nashville might not imme- 
diately leap to mind as an art hotspot, but its galleries 
capture an eclectic mix of established, emerging and even 
never-before-seen artists. Galleries are scattered through- 
Out the area, each delivering a visual alternative to 
the ubiquitous music scene. 


@ STANFORD FINE ART features a wide selection of 
works by 19th and 20th century American and European 
artists. Sixteen years ago, after a stint at Sotheby’s, Stan 
Mabry opened the gallery and began representing estates 
in the Nashville area, allowing access to art that had been 
hidden away for years in local private homes. Case in point: 
Raloh EW. Earl was the official portraitist of America’s 
seventh President, Andrew Jackson. The portrait at right 
was exhibited at the House of Seven Gables in Salem, 
Massachusetts. In 1982, it was purchased by a private col- 
lector and came to Tennessee—an appropriate home, as 
Jackson’s personal residence, The Hermitage, is just outside 
of Nashville. It eventually found its way to Mabry’s gallery; a 
similar portrait hangs in the Smithsonian. Stanford Fine Art 
also spotlights several Russian Impressionist paintings, 
including “The Morning,” by Elena Mikhailovna Kostenko, 
whose first exhibit was in Russia in 1952. 6608A Highway 
100, (615) 352-5050, stanfordfineart.com 


@) Established in 1995, FINER THINGS GALLERY 
presents two- and three-dimensional contemporary art by 
emerging artists from all over the country. The space 
includes a sculpture garden as well as a 6,000-square-foot 
gallery with everything from craft and studio furniture to 
fine art. Sculptor Rusty Wolfe is awed by lacquer—he 
makes, in his words, “solid, three-dimensional objects 
from liquid, with no reinforcement....Imagine clarity and 
depth so precise that when magnified 100 times, the 
clarity of the photograph remains.” Mary Williamson com- 
pleted her first landscape in 1986, drawing individual trees 
as though they were human forms. She works in graphite 
on paper to create dramatic and imposing landscapes, 
inspired by the light and the weather around her 
Florida home. 1898 Nolensville Road, (615) 244-3008, 
finerthingsgallery.com 


TOP TO BOTTOM: Ralph E.W. Earl’s “Portrait of Andrew 
Jackson,” Stanford Fine Art; “Approaching Storm, 210 West” by 
Mary Williamson, and Rusty Wolfe’s 4-foot-wide lacquer 
“Flower,” Finer Things Gallery. 
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| 
| CLOCKWISE FROM UPPER LEFT: “Vessel II” by Kit Reuther, “Altered Arcadia #317” and “Altered Arcadia #319” by John Folsom, Cumberland *) 
| Gallery; William Edmondson’s “Eleanor Roosevelt,” Lyzon Gallery; Ettore Sottsass’ Memphis “Carlton” laminate room divider, Zeitgeist” 
Gallery; “The Morning” by 1a Mikhailovna Kostenko, Stanford Fine Art; Tim Hussey’s “du Calme,” Zeitgeist Gallery. 
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@B) Nashville’s oldest gallery, LYZON GALLERY, 
was founded after Myron King returned home 
from WWII and decided to start a framing shop. 
Above the shop, King began to showcase work 
by local Nashville artists and other talents he 
had met in his travels, including David Burliuk, 
the Russian painter who exhibited with Der 
Blaue Reiter in 1911, and renowned folk sculptor 
William Edmondson. When Lyzon opened for 
business in 1948, the gallery featured 23 
works by Edmondson,  pur- 
chased directly from the sculptor 
by King, which were sold for a 
mere $25 each. Sculpting in his 
native Tennessee limestone, the 
untrained artist used railroad 
spikes for his chisels. In 1937, he 
had the first solo show by an 
African-American artist at New 
York’s Museum of Modern Art. 
According to Robert Bishop, former director 
of New York’s Museum of American Folk Art, 
Edmondson is “one of the outstanding folk 
carvers—if not the outstanding one—of the 20th 
century.” Edmondson’s work is found in muse- 
ums nationwide, including the Smithsonian. 
411 West Thompson Lane, (615) 256-7538, 
lyzon.com 


) Founded in 1980, CUMBERLAND GALLERY 
exhibits established and up-and-coming artists 
in, Media ranging from painting and works on 
aper to photography and sculpture. Owner 
Stein prides herself on finding a balance 
tween Southeastern and national artists. 


Most people believe so until they file a claim. 
That’s because most homeowners policies 
only cover losses such as theft or fire. But what 
if a piece mysteriously disappears? Does your 
policy protect you if loss comes from breakage, 
water damage or occurs during transit from 
one home to another? Even then, you may find 
you'll only be paid a depreciated value for 
your artwork. 


Fireman’s Fund treats you and your posses- 
sions with the care and respect you deserve, 
because we write policies that truly protect. 
Our Scheduled Valuable Possessions coverage 
encompasses losses including mysterious 
disappearance, breakage and transit. And we 





Special Advertising Section 


Nashville resident Kit Reuther earned her 
degree in interior design and was an architec- 
tural illustrator before becoming a full-time painter. 
She explains that her work questions the 
“psychology of interior space,” as well as the 
notions of anticipation and abandonment. 
Through extreme editing, she explores the 
boundaries of negative space, giving it a domi- 
nant role. 4107 Hillsboro Circle, (615) 297-0296, 


artnet.com/cumberland. html 


()ZEITGEIST GALLERY explores 
the boundaries between art and 
architecture by sharing its space 
with an architecture and design 
firm. The gallery exhibits a variety 
of media and styles, including 
a show on Memphis—the 1980s 
Italian design movement marked 
by radical shapes and colors— 
called “Memphis in Nashville,” 

with pieces by Ettore Sottsass, and another in 

March featuring personal work by contempo- 
rary illustrators. Zeitgeist has been widely recog- 

nized for its annual summer show, Switchyard, 

which introduces emerging artists, some who 
have never shown commercially. Each artist 
opens with at least one piece and is then 
required to “switch” that work out for a new 
piece three weeks later, resulting in an entirely 
new show. Three weeks after that, the artists 
once again hang all new work. Same artists, dif- 

ferent artwork, three shows. Switchyard 20083 

opens in early July. 1819 21st Avenue South, 

(615) 256-4805; zeitgeist-art.com 


Is Your Art Really Protected? 


offer itemized coverage, establishing a value 
for your precious artwork upfront. That way, if 
you do have a loss, you'll know the amount 
you'll be paid. And this coverage pays up to 
150% of the amount agreed on to protect 
appreciating artworks. 


With this protection, even your newly acquired 
artworks are automatically covered for up to 


the amount of your fine arts 
schedule for 90 days. Call @) 
pp... ae 
Fireman's 


1-888-FIREHAT for an agent 
Fund 





representing Fireman’s Fund. 
And find out more about the 
kind of protection you would 
write for yourself. 


















































































































































































































































































Your insurance company’s idea ; 
of replacement value. 




















Does your insurance company see your possessions the same as you do? Fireman’s Fund® does. 





To protect your possessions that may cost more to replace, our Scheduled Valuable Possessions rey 
coverage pays up to 150% of the value agreed upon in advance. So your actual coverage is no surprise =< 

; | ke Fireman's 
if your jewelry is lost, stolen or has mysteriously disappeared. Just one more way we go further to Fund’ 
protect what's most precious to you. Call 1-888-FIREHAT for an agent representing Fireman’s Fund. un 
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DOUBLE SAVINGS EARLY 
BOOKING DISCOUNTS 


EURO P EAN LIMITED TIME OFFER: - 7 


SAVE UP TO $8,967 PER COUPLE 





MASTERPIECE 














RADISSON SEVEN SEAS CRUISES SEVEN SEAS VOYAGER® a a) 
59 6) Garcn Of Os Wb Dt fw .@ 6) OD 3-6 COLO}. 8 Os) 


INAUGURAL EUROPEAN SEASON 
APRIL - NOVEMBER 2003 





LUXURY GOES EXPLORING“ 
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SEVEN SEAS CRUISES” 










































































For more information call 866-221-2441, 
















































































ele) @ 0) fe) ta ie 
FOR EVEN GREATER VALUE 


SS 
RADISSON Save up to $4,720 per couple when you book 120 days prior to cruise 


SEVEN SEAS CRUISES’ Limited time offer: save an 


additional 10% off discounted fares 


LUXURY GOES EXPLORING 


Enjoy 2 for 1 savings on our 
Transatlantic Grand Crossings 


Business Class air upgrade from 


$1,199 to $1,599* 





OPEN YOUR EYES TO THE BEST OF EUROPE WITH THE 
Srx-STAR SHIPS OF RADISSON SEVEN SEAS CRUISES 





St. Petersburg — the better to enjoy the palatial wonders of the 
Tsars. Or seek out the Mediterraneans sun-blessed haunts — 


the yacht-filled harbors of Portofino and the Cote dAzur, 


Carcassonne’ brooding fortress, music and mosaics in 


Luxury-loving travelers prefer the ships of Radisson Seven 
Seas Cruises above all others. Accommodations are all 
ocean view and unusually spacious — the majority are suites 
or staterooms with private balconies offering spectacular 
vistas. This year, four Radisson Seven Seas ships will call at 
over 100 legendary ports from one end of Europe to the 
other. Head northward to the Baltic’s gracious capitals, 
Norway’ forests and fjords, the British Isles and the Scottish 
Highlands — most Baltic cruises feature overnight calls in 


Ravenna, Rome’ glories, romantic Venice, Byzantine treasures 
of Dubrovnik, the mythic Islands of the Odyssey, and Turkey's 
turquoise coast. The six-star ships of Radisson Seven Seas are 
the toast of all Europe — from the Greek Isles to Greenland, 
and Iceland to Istanbul! 











FROM $2,427 PER PERSON 
Unique twin-hull SWATH design 





P= = FRroM $2,764 
——EEEe— PER PERSON 





a ES Soe Wa one Inaugural season of assures the most stable, comfortable 
RSSed pee set eee se sean ena our second all-suite, Go seeenaaona--------------== ride on the seven seas. All ocean 
all-balcony ship with 700 guests, one of the highest space to guest ratios in view staterooms and suites, 70% with private balcony. Just 350 guests. 
cruising. Open seating dining in choice of four restaurants plus outdoor Open seating dining with choice of two restaurants. 7 to 19-night cruises of 
grill. 7 to 16-night cruises in the Mediterranean, the British Isles, and the the Eastern and Western Mediterranean, departing from Rome, Venice, Nice, 
Baltic (featuring two nights in St. Petersburg), plus fall cruises in the Barcelona, Istanbul and Athens. 


Adriatic and Aegean. 
FROM $2,224 PER PERSON 


FROM $3,074 Gen aes ot ee a Just 180 guests enjoy the yacht- 








PER PERSON RR ag Fi owEn like intimacy of our smallest ship, 
Elegantly appointed all= suite: +)... = aSanastacr enna sae, the starting place for fascinating 
accommodations, 90% with adventures on the path less traveled. All ocean view staterooms and 
private balcony. Only 4.90 guests. Open seating dining with choice of two suites, 10 with private balconies. Complimentary in-room premium liquor 
restaurants. 7 to 14.-night cruises to the Baltic (with overnight in St. and wine replenished daily. Open seating dining with choice of two 
Petersburg), the Norwegian Fjords, and trans-Atlantic voyages featuring restaurants. 7 to 14-night cruises to Scotland and the British Isles, the 
calls in Iceland, Greenland and Canada’s Maritime Provinces. Baltic (with overnight (s) in St. Petersburg), the Norwegian Fjords, 


and the Mediterranean. 


RADISSON SEVEN SEAS CRUISES BENEFITS COMPLIMENTARY WINES SERVED WITH DINNER COMPLIMENTARY INITIAL 

SUITE BAR SET-UP COMPLIMENTARY SOFT DRINKS AND BOTTLED WATER ONBOARD GRATUITIES INCLUDED IN CRUISE FARE 

FLY BUSINESS CLASS FOR ONLY $1,199 TO $1,599* PER PERSON IN ADDITION TO OUR LOW COST ECONOMY AIR ADD-ONS 
AND YOU'LL ARRIVE REFRESHED AND READY TO EXPLORE EUROPE! 


FOR RESERVATIONS, CALL AN RSSC CRUISE EXPERT AT 866-656-3455. 
FOR MORE INFORMATION CALL 866-221-2441, OR VISIT US AT WWW.RSSC.COM 














Prices are per person, cruise only, double occup incy subject to availability. Fares above include extended Early Booking Savings and 10% bonus savings as applicable. Fares are valid for a limited time only. For deck plans, suites and stateroom layouts, hotel 
programs and full terms a lease refer to the 2003 Europe brochure. Port, handling, security charges and roundtrip economy air fares are not included, and vary by cruise, *Roundirip Business Class air upgrade for only $1,199 to $1,599 per 
guest on all European 2003 cruises, depending on d-barture. Uper re in addition to published Economy Class air add-ons, which range from $969 to $1,399 per guest and vary by gateway and cruise chosen. Business Class is offered from selected 
gateways and is guaranteed on transatl: ‘arriers and routings are ut the discretion of RSSC. Restrictions apply. Ships’ registries: Bahamas, Wallis & Futuna 
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Asia Rustic 


Charles Edwards 











Darius Decorative and Antique Rugs 


Los Angeles Antiques Show 

















pee Robert Grothier 





Urban Chateau 






























n ensemble consisting of a canapé, two fauteuils, 


nd six side chairs from the Empire period. i 














Sultanabad (19% century) 
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DARIUS DECORATIVE AND 
ANTIQUE RUGS 






































































































































John Bigelow Taylor, N.Y.C 
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19th Century Sultanabad 11.1 x 15.6 
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CFHARLES EDWARDS > 




























































































| 582 KING’S ROAD LONDON SW6 2DY | 
FEL: +44 (0) 20 7736 8490 www.charlesedwards.com FAX: +44 (0) 20 7371 5436 | 
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Danielle Nnyow 


SCULPTURE 


www.anjou-sculpture.com 
— Dggggou 2000@a0l.com 
127.877.9963 


BEAUTIFUL FURNITURE 
MADE TO MEASURE 
IN ANTIQUE WOOD 


dees dogs Sn a | Gilpin 


ROBERT GROTHIER 
602 Kings Road, London SW6 2DX 
Telephone: 011 44 (0)20 7736 6778 
Facsimile: 011 44 (0)20 7736 6360 
Email: rg602@globalnet.co.uk 


SIE) ASIA. RUSTIC 


www.asiarustic.com 
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Gallery: 1028 Saint Nicholas Avenue at West 162nd Street. 
Manhattan, NY (212) 795-4403 
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FINE FRENCH AND ITALIAN PERIOD ANTIQUES & DECORATIVE ARTS: 


{ 17TH TO’*EARLY 20TH CENTURY 





SPECIALIZING IN ORIGINAL GILT AND PAINTED PIECES. 


3228 SACRAMENTO STREET, SAN FRANCISCO, CA 94115 ~ 415.673.8026 ~ www.URBANCHATEAU.COM 
Open Tuesday through Saturday 11:00 am to 5:00 pm or by appointment 
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aca ....an amazing array of treasures” 
MUTA | -...Dazzling”” 


Team ....the best the West has been privileged to see” 





PUM cL@le SANTA MONICA AIR CENTER 


PARTIAL EXHIBITOR LIST 


Achdjian, France 
Alexander & Alexander, VA 
The Ames Gallery, CA 

Anderson Galleries, CA TH E 
W. Graham Arader Ill Gallery, PA 


Argentum-The Leopard's Head, CA 
Bao Lin Gallery, Hong Kong [LL O S A IN e fe LL : S 
R.M. Barokh Antiques, CA 


Bellecour Antiques, CA 
Berry-Hill Galleries, NY 


Big City Galleries, CA 
Birdsall-Haase Antiques, MN 
Allan N. Bone, AZ 


Brandt Oriental Art, UK 
Challiss House, CA 
Chappell & McCullar, CA 
hates Jay Conover Antiques, CA SHOW 
Joel Cooner Gallery, TX 

David’s Antiques, CA 

Denenberg Fine Arts/Tliad Antik, CA 
David Dike Fine Art, TX 

Dimitri Fine Art, CA 

Dimondstein Tribal Arts, CA 
Christianne Eng’s Antiques, CA 
Thomas R. Field Antiques, CA 





Gemini Antiques, NY 

Richard Gould Antiques, CA GALA BENEFIT 

Bruce Graney & Co., CA Thursday May Ist, 7pm 

Anne Hauck Art Deco, CA ; 

Heller-Washam Antiques, ME A benefit for 

Honeychurch Antiques, WA WOMEN'S GUILD CEDARS-SINAI MEDICAL CENTER 


Huber Primitive Art/Lost Nation, IL 


| Segno Del Tempo SRL, Italy supporting clinical treatment, education and research projects focusing on 


mari Gallery, CA women’s health issues including The Saul & Joyce Brandman Breast Center 
mperial Fine Books, NY 

ona Antiques, UK Lecture Series May 2-4 

ason Jacques, NY 

Allan Katz Americana, CT 

Tony Kitz Oriental Carpets, CA Gala & Lecture Information 

Neil Lane Jewelry, (A 3 | 0.423.3667 


icorne Antiques, CA 

Galen Lowe Art & Antiques, WA 
yons Ltd. Antique Prints, CA 
Malcolm Magruder, VA 

Greg Nanamura/Skyscraper, NY 
Thomas Nygard Gallery, MT 
Orientations Gallery, NY 

Mario Pollo, NY 

ackie Radwin, TX 

Rebuffel Antiques, CA 

Redfern Gallery, CA 

_ Reggiardo Antiques, CA 

Marc Richards, CA 

Robertsons, PA 

Anthony Scornavacco Antiques, MN 
Rick Scott, CA 

The Silver Fund, UK 

Andrew Smith Gallery, NM 

Daniel Stein Antiques, CA 

Sarah Stocking Fine Vintage Posters, CA 
Eve Stone Antiques, Ltd., CT 
Kathleen Taylor-The Lotus Collection, CA 
Erik Thomsen Asian Art, Germany 
Toulouse Antique Gallery, CA 


2-4 2003 


SHOW HOURS 
FRIDAY & SATURDAY ||am—8pm 
SUNDAY |lam—5pm 


No admittance daily 1/2 hour prior to closing 





$15 Admission daily includes catalogue 





Show Information 310.455.2886 


www.losangelesantiqueshow.com 





Edith Weber & Associates, Inc., NY Organized By 
Weiss Antiques Gallery, MI ANTIQUES DEALERS ASSOCIATION OF CALIFORNIA 
A Vetted Show Produced by CASKEY-LEES WZ 


A DAC 
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Birmingham 
Boston 
Calgary 
Charlotte 
Chicago 
Cleveland 
Costa Mesa 
Dallas 
Dania 

_ Denver 
Honolulu 
Houston 
Kansas City 
Laguna Niguel 
Las Vegas 
Los Angeles 
Minneapolis 


Montreal 
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Corporate Offices ¢ P.O. Box 470490 Tulsa, OK 7414 


~ www.sharris.com ~ 
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‘Toasting the Everyday 





A Love for American Household Objects Burns Bright near Paris 
Text by Christopher Petkanas/Photography by Christophe Fillioux 








T WAS AN ODD SOUVENIR 
for a French teenager to 
buy on his first trip to the 

United States, but in 1961 

Jean Bernard Hebey returned 

home to Paris lugging a 

chrome-plated Rival juicer, 

its top opening “like a knight’s 
helmet over a set of carnivo- 
rous, menacing teeth,” as he 
would later write. To the 
young Hebey—who coveted 
everything American, from 


152 


Ice Crusher, Dazey, 
ca. 1945. Painted Za- 
mac and polystyrene; 
12" x5" x 74". 


penny loafers to Elvis LPs— 
the juicer embodied all the 
qualities he loved most about 
the U.S.: power, brawn, effi- 
ciency, heft. Not for him the 
dainty glass dish his mother 
used to squeeze lemons. 
That first youthful pur- 
chase led to what Hebey de- 
scribes today as “a harmless, if 
somewhat cumbersome, pas- 
sion.” More than 3,000 mostly 
American vintage home ap- 






Vacuum Cleaner, Erres, 
ca. 1938. Painted steel, 
Bakelite and chromed 
steel; 94" x 744" x 23%". 
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pliances, gadgets and acces- 
sories crowd his house in 
Suresnes in the Paris suburbs. 
Some 425 of those hard-won 
trophies—vacuum cleaners 
and blenders, travel irons and 
curling tongs, toasters and 
electric knives—are also the 
subject of a new book by He- 
bey, Domestic Aesthetic: House- 
hold Art 1920-1970 (5 Conti- 
nents Editions, 2002). 

The book makes idols of 












designers like Raymond Loe- 
wy, Henry Dreyfuss, Walter 
Dorwin Teague, Norman Bel 
Geddes and Russel Wright, 
and heroes of manufacturers 
like Electrolux, Magic Host- 
ess, Waring, Hamilton Beach 
and the Hollywood Liqui- 
fier Corp. Worshipful photo- 
graphs portray ice crushers 
and hair dryers as objects of 
acute if unlikely desire. Good 
design, the author suggests, 
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Fan, Radiola, 1955. 
Melamine, polyeth- 
ylene, polystyrene 
and chromed brass; 
Tx 4A" x 4", 


is where you find it: on the 


kitchen counter, in the hall 
closet, on the bathroom shelf. 

“Like Warhol and _ his 
Campbell’s Soup can, I want- 
ed to show that the things 
people live with every day 
and maybe take for granted 
can be seen as works of art, 
as sculpture,” says Hebey, 
whose day job is running his 
own television and radio pro- 
duction company. “The trick 
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is to recognize their worth 
before they’re glorified by 
nostalgia. I also wanted to 
prove that amassing a lot of 
well-designed objects doesn’t 
have to cost a fortune. The 
average price of everything 
in Domestic Aesthetic was five 
dollars. If you pay more than 
50 cents for a piece of Tup- 
perware at a flea market to- 
day, you're paying too much.” 

Hebey makes a lot of his 


early frustration at being 
French rather than American 
because its role in launching 
the collection was decisive— 
without it, Tupperware might 
have been just another stor- 
age container to him, instead 
of something he hunts like 
a grail. As a child, he found 
the family car, a Dauphine, 
embarrassingly small—why 
couldn’t his father drive a 

continued on page 154 








Blender, Hollywood 
Liquifier Corp., 1941. 
Melamine and methyl 
polyacrylate; 14"x 4/4" 
x 84". All from the col- 
lection of Jean Bernard 


Hebey (below). 
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Osterley Collection 


Through Designers and Architects 


979 Third Avenue New York, NY 10022 
800.894.6185 Fax 800.894.6098 info@sanderson-us.com 








Amdega Conservatories, handmade in England 
since 1874 from the finest timber and glass. 


Amdega and Machin design offices throughout the 
USA and Canada. Please cali 1-800-449-7348 
www.amdega.com 

Al! other countries call +44 1325 468522 


AM DEGA 


ESTABLISHED 1874 
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continued from page 153 
Pontiac Cruiser? The kitchens of hist 
youth were equipped with wooden uten- 
sils that broke and pottery vessels that | 
cracked—when would the French wake 
up to the superiority of metal? Mme de. 
Gaulle was so dowdy, Jacqueline Ken- | 
nedy so chic. Housewives in France. 
wrapped ice in a tea towel and whacked 
it with a mallet to crush it; their coun- 
terparts over the Atlantic glided up to a 
bright yellow wall-mounted Ice-O-Mat, 
popped in the cubes, chose a setting) 
(“C” for coarse, “F” for fine) and effort- | 
lessly turned the crank. 

“Mine was a country that was gray, 
old and boring,” says Hebey. “Nobody; 
I knew drank orange juice in the morn- 
ing—that was for rich people. But in 
the rich, funny, sunny United States,; 
everyone did. I fell in love with the land 
of the eight-pound juicer.” 

As his adolescent anger cooled, He- 
bey pursued housewares more for their 
intrinsic design value than as symbols 
of personal rebellion. And he cast his 
net wider, fattening his collection with 
coffeemakers, beaters and fans from 
Italy, England, Holland and Belgium. 
As a natural extension of his interest, 
Hebey also sought to put a face on the 
talent behind such quotidian tools as 
the cheese grater. 

“The great 20th-century creators of 
household goods, people like Dreyfuss 
and Bel Geddes, also did planes and boats 
—Loewy even worked for NASA,” says 
Hebey. “After World War I, they helped 
the U.S. government boost the econo-- 













“| fell in love with 
America—the land of the 
eight-pound juicer.” 





my with consumerism, designing sexy / 
objects that were replaced the following + 
year with sexier, ever more desirable — 
versions of the same item. Planned ob- 
solescence is where it all started.” 

For Hebey, it all started 32 years ago 
with a juicer. Hundreds of kettles and © 
cocktail shakers later, he says he has fi- 
nally figured out that what matters in a) 
piece of household art is form, function 
and material—‘“in that order.” O 
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We make serious cools seriously happy. | 


























































































































at : 
Indulge your passion in a kitchen created by people who understand it. ha y ooks reward, 


6 ° ; ° . 6 @ . 
For a design consultation or the location of the SieMatic showroom nearest SieMatic 


you, call today or visit our Web site. 1.800.559.0753 www.siematic.com 
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“I have a very simple rule: Does it make me cry when I step in?” 
—Philip Johnson, ARCHITECT 


























Museum Berlin 


Architect Daniel Libeskind 
A TY constructed the facade out of 
ib an alloy of titanium and zinc, 


Le Wa X 1S the master. a mixture that will change 


colors with years of expo- 


| The gems are so challenging, \ sure to Beriiselements. 























and the work stands alone. 
It just makes me 


want to own it.” 


—Geoffrey Bradfield 


INTERIOR DESIGNER 





nia Aalto a 


“Timeless design, great craft 
and comfort,” architect Buzz 
Yudell notes of Aalto’s cre- 
ations. A group of 1933 bent- 
JAR, Paris’s lilac brooch wood stools exemplifies the 
was shown at the Gilbert architect’s preference for the 


Collection, Somerset use of natural materials. a, 
House, i late 2002. 





















‘ictured 
~ here is 
“Versailles” 


by Schonbek, - 

__ inspired by the... 

extravagant tastes of. 
seventeenth-century 

French Sun King, © 

Louis XIV. 


When 
considering 
crystal, ask 
your architect 
or designer 
to make sure 
‘s a Schonbek. 
Call us for a 
free video. 
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The world is a dangerous 
place for lovers of 


beauty, full of fakes 
4 and knock-offs. 
2 Background 
O checks are in 


buy anything. 


A 


With a 


Sy. chandelier, you 
© have no worries 
about authenticity. 
Schonbek, founded in 
Bohemia, has been 


well over a century and a quarter. 


Schonbek Worldwide Lighting Inc., 61 Industrial Blvd., Plattsburgh NY 12901-1908. 
email: sales@schonbek.com Tel: 800.836.1892 or 518.563.7500 Fax: 518.563.4228 


S order before you 


Schonbek crystal 


making crystal chandeliers for 
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ennie Jerome Churchill—wife of Lord Randolph, mother of 

Winston and one of the Victorian era’s great socialites—was 

philosophical about luxury. “We owe something to extravagance, 

for thrift and adventure seldom go hand in hand,” she said. 

Taboos against extravagance are found in every culture, and for 
good reason. If society is to flourish, lines must be drawn between 
that which is truly needed and that which is merely desired. Pur- 
suit of the former is deemed proper; excessive pursuit of the latter, 
decadent. And yet, we ask our reflections in the store window, is 
there really anything so wrong with wanting to take home these 
tiny, tasteful, extraordinarily beautiful earrings? This handbag 
that we’ve admired for years but never thought to buy? That vase? 
That watch? The truth is, nice things go a long way in making life 
worth living. In their luster and shimmer, their color and cut, they 
transport us, if only temporarily, to a world where all needs are 
easily met, and desire—and adventure—can be pursued freely. 











ence 


“Gucci watches have a strong, 
unique look,” says interior 
designer Todd Davis. “In the 
grand scheme of things, it’s a 
big look for the money.” The 
et model is stainless steel. 
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“The beautiful has no purpose outside itself, and does not exist for the sake of 
perfecting something else, but for the sake of its own intrinsic, inner perfection.” 
—Karl Philipp Moritz, 18r1-Century Werrer 











Blown-Glass 
Inkwells 


“They’re like small sculptural 
art objects,” interior designer 
Robert Brown says of the 
brass-accented inkwells in his 
and Todd Davis’s collection. 
“They’re Moderne-looking.” 
















Nathalie 
Hambro 

“She is a style maker, a fash- 
ion designer and, most re- 
cently, a jewelry designer,” 
notes architect Campion A. 
Platt. Hambro’s Tartan Cuff | 
i|| _ employs Swarovski crystals. _/ 
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Great Design] 








| Smythson of 
f Bond Street 


£3 
Z “| especially like the corre- 
ie r spondence cards with the 
raised American flag or Union 











tS a eae ' Jack,” interior designer Wil- 
_—— liam Hodgins says of his finds 
from a London shopping trip. 
nmaenienie:: ciencenenee 
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“Inspired, 
not insipid.” 


», —Paul Vincent 
Wiseman 
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wen Cleef 
& Arpels 


The international jeweler 
draws its inspiration from 
nature with a leafy pair: 
the Deux Feuilles clip in sap- 
ohire and diamonds, and the 
uille clip in emeralds. 
ait eee 
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Baccarat 


“| was walking down Madison 
Avenue when | saw these 
very abstract, modern flower 
vases,” recalls Paul Vincent 











Wiseman. “They use crystal 


we sophisticated way.” ey 
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While no one will ever ride 
the surf on this board—a 
pure concept piece—cou- 
turier Karl Lagerfeld dreamed 
of a world where “sporty” 
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Named after actress Jane 
Birkin, the sought-after leath- 
er Birkin bag is capacious 
enough to carry just about 
anything. Each one takes at 
least 18 hours to produce. ie 











Tiffany style ranges from soft to 
sparkling, from a strand of baroque 
pearls to jewelry designer Jean 
Schlumberger’s double-baguette 
ring in platinum and Ribbons ring 
set with a Paraiba tourmaline. 
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: Marta Maas- 5) an 
Fjetterstrom 


The Swedish textile designer 
made this rug around 1941 
and once wrote: “Stars, par- 
ticularly the eight-pointed 
star, octagons, and roses re- 

‘m) cur in the textile art of every 
‘™\ period and every country.” 
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Still made in Barcelona by its orig- 
inal producer, the 1947 swing-arm 
lamp can be snapped up in brass, 
chrome or colored lacquer. Its 
longtime manufacturer, Hinson & 
Company, claims the style is “often | 
copied but never duplicated.” 








“My icons are David Hicks, Alberto Pinto, 





| | | Diego Giacometti 
and Jay Spectre.” 
—Charles Allem 
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Start with Sub-Zero and Wolf. 


WEN your kitchen an expression of all that stirs you. 





Inside every ordinary kitchen 
is an extraordinary kitchen waiting 
to come out. Achieve it. With 
Sub-Zero built-in refrigeration. 
Enduring symbol of all a kitchen 


can be. Hand-built. The only brand 


with dual refrigeration to preserve 


SUB-ZERO 
——— —_ ® 





foods longer. And Wolf cooking 
equipment. Crafted to the same 


exacting standards as Sub-Zero. 





Putting precise control in your 
hands. Inviting you to do more 
with your kitchen. Let Wolf 


fuel your passion for cooking. 
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Corporate companions and kitchen soul] mates. 
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Built-In Built-In . Integrated Integrated Undercounter Wine 
Refrigeration Refrigeration Refrigeration Refrigeration Refrigeration Storage 





SuB- ZERO. For nearly six decades, Sub-Zero built-in refrigeration has been the anchor, the definitive component 
of uncompromised kitchens. Choose built-in refrigeration in stainless steel, with glass door or with your own cabinet fronts. 
Take built-in a step further with fully integrated drawers and cabinets that blend seamlessly into your decor. Safeguard and 


display your fine wines under ideal, digitally controlled conditions. Great kitchens are, quite literally, built around Sub-Zero 
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Electric Electric Integrated Gas Gas and Dual 
Ovens Cooktops Cooktops Cooktops Fuel Ranges 


WOLF. The equipment of passionate cooks. Achieve more consistent results with our dual convection ovens. Gain ultra- 
precise control and striking design with our gas and electric cooktops. Create a custom cooktop or make any countertop a 
cooking area with our 15-inch integrated modules. Enjoy the best of two worlds — gas rangetop and electric ohvel meobehicaatesel 


- ovens — with our new dual fuel ranges. A Wolf instrument is more than just a tool for cooking. It is an invitation to cook. 








Visit s 7, om or call 800.444.7820 for the showroom location nearest you. 
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Patr of clear and amethyst 
rock crystal sconces 
with fluted mirrored urns. 
Bagues, France, 
late nineteenth century. 
Height 38 inches. Width 9 inches. 
Depth 8 inches. 


From a collection of 
English Regency and French crystal columns, 
circa 1780-1860. 
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315 East 62nd Street, Second Floor, New York, NY 10021 
Telephone: (212) 838-2320 Fax: (212) 754-0173 


Chandeliers « Lamps « Sconces « Candelabra « Decorative Accessories 
and the L’E toile Collection of Reproduction Lighting. Catalogue $24.50 through your design professional. 





ie 
PW OE he at OR he O TEE DOE Br EE ee PUN Sr Or Ol Ol ek Ct F2R COO RT rks SUES CUT OEARO CEPA PEORTRARSIATOltfures« + 4.020” 





“I'd order my MINI Cooper in chili red 


with panther-black leather interior. 











I would tear around Manhattan, 
weaving in and out of traffic 
and finding 
the smallest 
parking spaces 


to scoot into.” 
—Sandra Nunnerley 


INTERIOR DESIGNER 








The MINI Cooper “is taking 
the U.S. by storm, says inte- 
rior designer Harry Schnaper. 
The diminutive car was vot- 
ed the North American car 
of 2002 by automotive jour- 
nalists. Interior designer Jef- 
frey Bilhuber agrees: “It’s 


\ beauty thought out.” J 

















(Vv ico 
Magistretti 


Softly curving lines and easy 
versatility characterize the 
Maui chair by Vico Magi- 
stretti for Kartell. The poly- 
propylene chairs have steel 
legs and can be linked to- 
gether or stacked on top of 
ee another to save space. 

















“I collect things for the table—sterling 
silver walnuts, strawberries 


and little leaves and shells 


_the Buccellati 


pieces are so delicate  =4 


and pretty.” 


—Gre (4 I ordan , INTERIOR DESIGNER 
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ADDS A UNIQUE CHARACTER TO ANY ROOM. 
THE HAND-PAINTED CHEST, THAT IS. 


* 


a 


ae wa oh 


irom the Tuscan Red finish to meticulously 
jand-painted florals and parrots, our chest is 


ersonality plus — the plus being the storage 


fforded by deep drawers and dividers to 


HABERSHAM” 


ASTI, al hyp) 


co 


TRIPS PRT 


A 


PVs 


create the perfect space. For a dealer near you, 
call 1-800-HABERSHAM. Or, to see more of 
our collection, visit habershamdesigns.com. 


You may just feel like doing a dance yourself. 

















































































































































































































* Great Design 
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KnollTextiles 


Imago, a recently developed 
hard-surface material, encap- 
sulates swatches of fabric in a 
resin that is half the weight of 
glass and scratch-resistant. 
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“My clients are asking for two things: comforting classical style and 
very contemporary but timeless design.” —Serge Robin, Iwrerior Desicner 












Chinoiserie 
~ Mural 


“It’s a younger, fresher look 
"i at a traditional aesthetic,” in- 
bes terior designer Elissa Cull- 
man says of a mural by Chuck 
Fischer that was influenced by 
the Royal Pavilion at Brighton. 
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GLOSTER | 


MADE FOR LIFE iH 







































































Choose a space under the open sky and make it your own. In a hectic world, Gloster lets you create an environment 
that is not confined by walls, but defined by a sense of personal space, an oasis of peace, relaxation and freedom. 


View the outside as an extension of your home, an expression of your individual style, every bit as important as any 

other room in the house, and then furnish it with beautiful things. Choose from Teak, Metal, Sling or Woven furniture 

in a variety of styles, from the traditional to the contemporary. And remember, outside is a far tougher environment 
than inside, so accept nothing but the best. Gloster 


A 


WOVEN METAL SLING TEAK 
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To receive a brochure and details of your nearest retailer call toll-free on 866 648 8325 or visit www.gloster.com 
Gloster Furniture Inc. 1057 Bill Tuck Hwy, Ste 201, PO Box 738, South Boston, VA24592, USA Tel. 434 575 1003 Fax. 434 575 1503 E-mail. info@gloster.com 






















































































Great Design 





f New for 2002... Wood Lighting! 


An impressive solkeetee of ene with 
complementing wall sconces. dncludes dozens of styles. 






“A friend once told me that 
the secret to good decorating 
is just to fill your rooms with 
liquor and friends.” 
—Katherine Stephens 


INTERIOR DESIGNER 






1000 Chestnut St, Burbank, CA 91506 
(818)753-4559 © Fax,(818)563-1015 
E-Mail: artedemexico@aol.com 
Complete Edition of Catalogs Available 


Acsnat Mi E £4 (@@) 





HAN TRON 
LIGHTING COLLECTION mg fz 
Oy — 
Pe ys Have roncte i) LECTION ler 1M 
ee "teaPCo 


| Find hundreds of antique and one-of-a-kind items 
Now available for purchase Online at: www.artedemexico.com 


Wrniture 








THE mu HOTELS nix@e)antant=lave(=rem ob] 
David Linley 


The age of the cocktail hour is re- 
visited in a cabinet design by Lin- 
ley. Made of walnut, it features a 
custom Cartier clock, a hidden 
humidor and a refrigerator. 





Hacienda Benazuza El Bulli Hotel, Spain 


Exceptional guidebooks. Outstanding hotels. Unique vacations. 


Recommended Hotels Condé Nast Johansens guides 
‘Europe & The Mediterranean feature over 1,200 of the world’s 
Recommendations, $26.95 finest hotels — romantic country inns, 
: sophisticated townhouses, 
spectacular resorts, historic castles. . 
Each recommendation is annually Nike Shox ae 
inspected and chosen for its The shoe’s polyurethane 


Tate thvlelUr-]melar-lann ym py-le-lee-)ar-lare| | Fion th a 
superior standards. columns cusnion tne entire 


Comprehensive. Detailed. In-color. foot and absorb energy on 
Essential for discerning, independent impact and return it to the 


travelers. runner like a spring. 








Shippin 
30-day ré 
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Www.johansens.com ter isp 
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Cultural Delights 

From fascinating artwork to fine cuisine to rich regional history, 
Culture Quest Scottsdale showcases Arizona’s unique character. 
Architectural Digest and Gourmet salute this endeavor by hosting a 
long weekend that focuses on the places and experiences that make 
Scottsdale a premier destination. Partnering with luxurious retailers, 
hotels and resorts, the magazines have planned a whirlwind of exciting 
events, including designer-guided tours of private homes, photography 
expeditions and art walks through local galleries with special wine 
tastings by Gourmet Wine Consultant Michael Green. 


Thursday, October 2-Sunday, October 5, 2003 


ARCHITECTURAL Dic 


m ™ For more information on special hotel pack- 
ages or for reservations, call Kathy Lapiana 
or Alan Adlerstein between 9am and 5pm 
EST at (800) 592-1097. 


* Participating partners: Arizona Office 
of Tourism, The Fairmont Scottsdale 
Princess, Fireman’s Fund Insurance Co., 
= Hyatt Regency Scottsdale Resort at 
_ Gainey Ranch, Molina, Royal Palms 
Resort and Spa, Sanctuary on Camelback 
Mountain, Scottsdale Convention and 
Visitors Bureau 





Women Mean Business 


Coalition for the Homeless hosts the ninth annual Women Mean Business 
Luncheon to benefit the First Step Job Readiness and Training Program. First 
Step provides 120 homeless and low-income women with training and 
support services to enable them to enter or re-enter the workforce and gain 
economic independence, as well as housing stability. 


The Keynote Speaker is Bobbi Brown, CEO of Bobbi Brown Cosmetics. For 
their tireless commitment to First Step, Louis and Helen Lowenstein and 
Jamie Russell of BusinessWeek will be honored. Special thanks to Swarovski 
for generously providing the awards. 


Thursday, April 10, 2003 

12-2pm 

Women Mean Business Luncheon 
The Waldorf=Astoria 

301 Park Avenue 

New York, NY 

Tickets: $175 


For tickets or more information, 
call (212) 964-5900, ext. 118. 


SWAROVSKI'S EUCLID BOWL 





COALITION 
FOR THE 


HOMELESS | SWAROVSKI 
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The Wright Style 


Join Architectural Digest, Bombay Sapphit 
Infiniti and Loewen Windows for the 29 
annual Wright Plus™ tour. Step inside t 
interiors of eight private residences 2 
two national Historic Landmarks design 
by Frank Lloyd Wright and his contempt 
raries. Proceeds from the Oak Park, 
housewalk benefit the Frank Lloyd Wrig of) 
Preservation Trust. 
Wright Plus 2003 
Saturday, May 17, 2003 
9am-5pm q 
Tickets: $85 ($70 members) = q 
Space is limited. For tickets and informati 


about Wright Plus and other programs, vis 


www.wrightplus.org or call (708) 848-1976. 
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A Showroom Set in Stone 


Walker Zanger has recently opened its fir | 
New York City showroom in Manhattan 
Flatiron District. The new 6,200- -squal 
foot, two-story space houses the con 
pany’s range of handmade stone, cera 7 | 
metal and architectural glass products 
Open to both the trade and retail cu 
tomers, it is located at 37 East 20th Stree 
For more information, call (212) 844- 3000 





TRAVELS WITHIN REACH 


A world of discovery with endless possibilities, right next door! 


| 
special advertising section | | 
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Photo: Mountain Park Tours 


From the sculptural shores of the Pacific to the storied Atlantic coast, a bounty 
of options awaits as you travel throughout Canada and the United States this 
year. Whether you’re seeking a weekend jaunt or a longer journey, American 
Express Travel professionals put all of these adventures easily within your reach... 


* Up to $150 credit when you purchase a qualifying trip on your 
American Express® Card’ 


¢ Fee-Free American Express” Travelers Cheques’ 
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©Tourisme Montréal, Stéphan Poulin 


b Cal 


Cover: Jasper National Park, Canada. Left to right: The Canadian Rockies; Prince Edward Island; Montréal’s European all) ini, 


CANADA 


' 
| 
| 
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Deemed the Europe of North America, Canada offers a charming, internationa, 
setting not far from the comforts of home. The spirited mix of amazing 


outdoor pursuits and vibrant cosmopolitan experiences—along with the great — 


e. Ss value of a favorable exchange rate—makes Canada an ideal place to spend a Biyjei 
Lay Seite: = holiday of any stretch. rn 
im 

ress Ira ; Ontario to the Yukon, Prince Edward Island to Québec, Alberta to Nova ie 

ac Scotia...in each province and territory lies a chance to discover—or rediscover— | x 

fabulous fashion and cuisine, authentic beauty and cultural interests that mate a 

your passions. Stroll Quebec City to admire its massive stone wall architecture’ ult 

(Patheas 


and ancient graystone buildings. In Montréal, a romantic city that melds 
Old World cachet with big city joie de vivre, wander through the Plateau 


Montréal and Latin Quarter with its vivid wall murals, mansard roofs and cafés. | 


The Niagara region may be famous for one of the greatest natural wonders, 

Niagara Falls, but it is also renowned for its vineyards and impeccable wines. -} 
The rest of Eastern Canada serves up an array of activities, including leisurely, a 
walks through sleepy fishing villages and coastal wildlife reserves or hiking Waly 
through Newfoundland’s rugged landscape. Enjoy sea-kayaking or whale-watchin 7 


and witnessing the world’s highest tides in the Bay of Fundy, New Brunswick. Jj 


Western Canada, the home of the legendary Canadian Rockies, is a veritable i, 
playground of alpine lakes, glaciers and wildlife. Explore miles of walking traiilfgan( 
or journey by historic rail on one of the most spectacular train trips in the world a 
Brat | 
rapids or play a few rounds of golf on Whistler’s championship courses. In Pil 


Heli-hike to snowcapped peaks, maneuver through the Kicking Horse River 


Alberta lies the enchanting alpine village of Banff with its hot mineral springs, — 


euwser 


native art galleries and nearby Lake Louise and Moraine Lake, two of Mother fy 
g ) lr 


Cann 


oe 


Nature’s most photographed lakes. 





Whatever the desire or the season, visitors to Canada will find a world of aay 

ae : fol x Bohr 
friendly people, endless beauty and varied activity. And for i 3 
/ / we Hotta 
| a en as aS RE a 5 + r | 
the convenience of cash without the worry, remember your Yi ike Bo 

Fee-Free Travelers Cheques from American Express. ev 


Discover our true natur 


' dik 
Sy Travel || 


- q 
Servicet} iy 
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Destination Highlights 





mong the Adventures... 


re are just a few vacation destinations 
J experiences available through 
verican Express Travel Services. 
































ARCHITECTURE 

MUSEUMS & CULTURE 
SHOPPING 

THEATRE & MUSIC 
HISTORY 

FOOD & WINE 

HOMES & GARDENS 
SCENIC AREAS OR WILDLIFE 
THEME PARKS 

OUTDOOR ACTIVITIES 

ON CRUISE ITINERARY 
INDEPENDENT & SELF-DRIV! 
GUIDED OR HOSTED 


> 
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tish Columbia 

toria Vancouver, Whistler 

nce George, Prince Rupert 

ta 
ickies: Banff, Lake Louise, Jasper 
nonton, Calgary 

fario 

onto, Ottawa 

ara Falls 

ébec 

mtréal, Québec City 

ntebello, Tremblant, Laurentians, Gaspe Peninsula 





































































































antic Canada 
w Brunswick 
a Scotia 
nce Edward island 
foundland & Labrador 
»ns-Canada—Great Rail Journeys 


NITED STATES 


theast 
ine: Bar Harbor, Kennebunkport 
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iryland: Baltimore and coastline 
ssachusetts: Boston 
jape Cod & Martha’s Vineyard 
York State: New York City 

ldirondacks, Lake George, Lake Placid 

udson River Valley 

nsylvania: Philadelphia, Gettysburg 

hington, D.C. 

ginia: Williamsburg, Norfolk, Virginia Beach 

e South 

rida: St. Augustine, Orlando, Tampa 

aim Beach, Miami, The Keys, Naples 

Orleans 

ath Carolina: Charleston, Myrtle Beach, Hilton Head 
dwest 
jicago 
leat Lakes & Mackinac Island 
e West 

izona: Phoenix, Scottsdale, Sedona, Tucson 
Yesert Canyon Lands of Arizona and Utah 
lifornia: San Francisco & Sonoma Wine Country 
armel, Monterey, Pebble Beach 
los Angeles, Beverly Hills, Santa Monica 
aguna Niguel, Newport Beach, Anaheim, San Diego 
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Hlorado: Aspen, Vail, Denver, Durango 

ontana and guest ranches 

tyada: Las Vegas, Reno, Lake Tahoe 

w Mexico: Sante Fe & Taos 

fegon: Portland and coastline 

nshington: Seattle and environs 

semite, Yellowstone, Grand Tetons National Parks 
aska 

aska: The Great Land & Denali National Park 
aska: Inside Passage Cruise 











EE EE 








# 
ps 


>p.|>p.| — [>p.|>9.[>9. |>p.|>9.[ >=. 

















OC} |O 











n> || as > 



































E 








Pl 




















































































































ao 
£ 
2 


Counterclockwise: Jefferson Memorial, Washington, D.C.; cruising Alaska; Canyonlands National Park, Utah. 


THE CHOICE IS YOURS... Al 


q 
t 


Let an American Express Travel professional help you design a Travels Within | Mt 


Reach vacation experience around your preferences. We will help you naviga } Wi 





the wide river of vacation choices in Canada and the USA. Whether it bea Fy. 
breakaway weekend in the city or a tour of roads less traveled, every vacation 


has its own rhythm for relaxation. 


Stay at one of the magnificent chateaux or lodges of the Fairmont Hotels & 
Resorts in Canada—true historical and architectural gems. Give in to your 

adventurous nature by letting the secrets of the Southwest and outdoors be 
revealed to you while rafting down the Colorado River and hiking or biking 


through the red-rock terrain of Arizona. American Express’ travel partners 





offer hosted departures or small group and private trips, all combining your 


favorite pastimes. 


For those with a taste for more independent journeys, an American Express 








Travel professional can arrange a vacation package that includes a rental car 
or your own private car and driver. Driving lets you happily detour at your 


own pace through sophisticated cities, quaint towns or scenic byways. 


And for travelers with a penchant for the sea, there’s the 
option of a cruise along North America’s coasts. Ride along || 
the stunning Pacific Coast, the unspoiled shores of Alaska, 
the pure waters of Canada and New England or sail the 
St. Lawrence or Hudson Rivers. Along with fascinating 
port stopovers comes lively entertainment, fine cuisine 


and other luxuries, all on-board within easy reach. 








; 3 5 erie \  1Cardmember Annual Travel Benefit: A Qualifying Vacation is a purchase offered by)” 

AG + cruise or vacation package operator through a participating American Express Travii) 

2°00 000 NR Ui riesoel Ney te | Service U.S. location, valued at $2,000 or more per booking for $100 credit or, only fe’) 
“SEITE 2 : @& 2nQ05 Oo iat 7 Gold, Platinum Card° & Centurion” charge Card members, valued at $2,500 or more fe | 
A, Bertini PUEASER EAA IO ina $150 credit. Does not include independent air, hotel or car rental reservations. Availabl 
oo once per Card account per year. May only redeem one credit per booking. Other materie” 

terms, conditions and restrictions apply. Call a participating American Expres’ | 

Travel location for details at 1-800-AXP-6898. 2. Fee-Free Travelers Cheques’) 

Offer valid until 4/30/04 for American Express Cardmembers at all participatin” 

U.S. American Express Travel Service locations, and all customers at all participatin | 

U.S. American Express Representative Travel Service locations. No minimuny 

purchase required. 3. Membership Rewards program (“Program”): For more infor | 

mation, visit wwwamericanexpress.com/rewards or call 1-800-AXP-EARN (297-3276) 


Service 
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Wockwise: The majestic Cannon Beach in Oregon; Oak Alley Plantation, Louisiana; romantic Chicago nights. 
ick cover: Algonquin Provincial Park, Ontario, Canada. 


INITED STATES 


lifferent St 





With so many diverse states within the continental U.S. comes a melting pot 


_ of cultures to discover, all close to home... 


Begin on the Eastern Seaboard. Enter New York City and find a world all its 
own. From show-stopping Broadway plays to a plethora of multi-national 
restaurants to the Statue of Liberty, New York positively beams with vitality. 

| Travel down the coast to Washington, D.C., a destination steeped in history, 
reflected in its unparalleled museums and national landmarks. Continue onto 

| Florida where the colorful Art Deco architecture and nightlife of Miami, the 
family-friendly flavor of Orlando and the Keys and the posh style of Palm Beach 


Ball make up the personality that defines the Sunshine State. 


Head out west to Wyoming and visit the Grand Tetons. In Montana, experience 
western guest ranches, days filled with horseback riding, fly fishing and nature 

| hikes that end with a relaxing massage, good food and a cozy fire. Travel south 
to the magnificent canyons of Utah and Arizona. In Scottsdale, visit Taliesin 
West, Frank Lloyd Wright’s artist colony and see homes, buildings and churches 
designed by the famous architect. Turn west to California for surf, spa and 

| celebrity sightings. As you drive north along the Pacific Coast Highway, relax 

| on the beaches of Laguna, tour the art galleries of Carmel and Monterey, then 
drive over the Golden Gate Bridge before coming upon the pristine coast of 

| Oregon and Washington. In Alaska, view the awesome beauty of its landscape 


and its wildlife by land and sea. 


Traveling the U.S. is so convenient—almost every destination is just a few hours 
away by plane, car or train. And with so many treasures to uncover in one country, 


the only question is which vacations to book with American Express Travel first. 


The annual Program fee is $40, except as otherwise provided below. Some Corporate Cards, some Optima® Cards and some American 
| Express Credit Cards are not eligible for the Membership Rewards program. There is no annual Program fee for the Preferred Rewards 
Green Card, Preferred Rewards Gold Card, Rewards Plus Gold Card, Centurion® Card, Platinum Card°, Corporate Platinum Card, 
Business Membership Rewards Card, Business Platinum Card, Business Centurion Card and Fidelity American Express Platinum Card. 
Terms and fees for Corporate Cards may vary. 4. Sign & Travel®: Not all Cardmembers are eligible for Sign & Travel. Eligibility based 
on Cardmember tenure and a review of payment history. For more information, call 1-800-528-4800. 5. 1,700...Comprises Travel and 
Foreign Exchange Service locations of American Express: not all services available at all locations and subject to local law and cash 
availability. American Express Travel acts solely as sales agent for travel suppliers and is not liable for their actions or inactions. 
CST #1022318-10; TA-149 registered Ohio travel agency, ML-1192, Washington UB! #600-469-694. Promo code: B924:0001 
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AMERICA THE BEAUTIFUL 
Realize the epic beauty and exhilarating expeditions that exist 


in your own backyard. Canada and the United States beckon 
you to create a journey all your own. 







~ American Express Travel puts the world within your reach. With more than 
700 Travel Service locations throughout the United States and Canada, and 
over 1,700 worldwide, you may be away from home, but never far from us. 
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INGE ore pens | Showrooms: ; 
jag 5 Merchandise Mart * New York-D&D Building (opening Spring of 2008) « 
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/ Cast Classic Landgrave ¢ 1270 Valley Brook Ave ¢ Lyndhurst, NJ 07071 
| Toll Free: 800-488-0883 ¢ Tel 201-507-4917 ¢ Fax 201-896-1995 
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Text by Joseph Giovannini/Photography by Satoshi Asakawa 








The Great Wall Commune Offers an Architectural Vision for the New China 

















HE IDEA OF A GATED 
community of sleek, 
new modernist villas 

located just outside the Chi- 
nese capital of Beijing, at the 
foot of the Great Wall, may 
sound unlikely. But in an an- 
cient culture that is now re- 
inventing itself after decades 
of drabness, newly affluent 
urban sophisticates are point- 
ing their cars toward an un- 
usual enclave of 11 country 
retreats and a clubhouse just 
a 40-minute drive from the 
city. Trendsetters in a young 
society increasingly open to 
new ideas are getting down 
to the business of creating 
the next China. 





















In Asia’s fastest-growing 
economy, where private prop- 
erty is once again a reality, 
the high demand for real es- 
tate has bred the concomi- 
tant emergence of suburbs, 
mortgages, furniture show- 
rooms and a lifestyle revolving 
around the home. Residents 


CHIEN 
HSUEH-Y1 


BELow: The Taiwanese 
architect’s structure 
consists of three pavil- 
ions projecting from a 
wall. Ricut: Inside the 
wall is a narrow corri- 
dor connecting public 
and private spaces. 








































of Beijing and other major 
cities can now surf 50 televi- 
sion channels at night while 
sitting on Italian sofas. “We’re 
in a transitional state,” says 
the architectural curator of 
the Great Wall Commune, 
Yung Ho Chang, who is al- 

continued on page 178 


SHIGERU BAN 


ABOVE: Ban is one of 
several architects rep- 
resented in the Great 
Wall Commune, along 
China’s Great Wall 
(above left). His proj- 
ect updates the Chi- 
nese courtyard house. 


~*~ 






P2003 BSH Home Appliances Corporation 






t OUR NEW PROFESSIONAL SERIES. IT GRADUATED FROM A DIFFERENT SCHOOL OF THOUGHT. Innovative thinking and pure 


passion are the driving forces behind our bold new Professional Series. The next generation in cooking performance. A striking 


mew temperature gauge achieves unparalleled accuracy. Sealed Star” Burners ensure unsurpassed flame spread and heat 
Histribution. A radiant baffle grill brings the outdoor cooking experience inside. The result of 70 years of cooking excellence, 


Hesigned to ignite your inspiration. Dual-Fuel or All-Gas, 30, 36 and 48 inches. e NO WONDER IT'S THE HEAD OF ITS CLASS. 
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create. 


www.Thermador.com/pro 


1-800-656-9226 Thermadar 
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KANIKA R’KUL 


ABOVE: Her contri- 
bution juxtaposes a 
pristinely white, recti- 
linear form with the 
curve of a mountain. 
ABoveE RiGut: A dra- 
matically lit but mini- 


mally furnished hall. 


continued from page 176 

so head of and a professor at 
the Graduate Center of Ar- 
chitecture, Peking Universi- 
ty, and a visiting professor at 
Harvard. “Marxist ideology 
is being modified, and we have 
gone to the other extreme 
in the past two decades. In 





Beijing the prices are like 
those in Manhattan.” 

A privileged slice of Chi- 
nese society can now even 
contemplate owning week- 
end houses. Having hired 
Yung to design their own 
country retreat, Zhang Xin 
and her husband, Pan Shiyi, 
asked him to draft a list of 
colleagues in Asia who might 
be willing to take part in a 
project that would result in 
a community of architectur- 
ally daring residences, to be 
sited near China’s most fa- 
mous structural icon. Zhang, 
who studied economics at 
Sussex and Cambridge uni- 
versities and later worked as 








YUNG HO CHANG 


ABOVE: The Beijing- 


based architect, who 

curated the Great Wall 
Commune, bifurcated 
a residence by allowins 


a mountain spring to 
run between its halves. 
RicutT: Light plays 
umid a room’s many 
lective surfaces. 








an investment analyst on Wall 
Street, first became interest- 
ed in design while Yung was 
building the weekend house 
that she shares with Pan. The 
couple, who run a real estate 
development firm that spe- 
cializes in high-end Being 
residences, winnowed Yung’s 



























Lert: Cui has crafted 
a house from two rect- 
angular slabs situated | 
one atop the other at 
acute angles. The up- 
per level contains the 
private rooms; the 
lower, a rooftop deck. 


list down to a dozen names, 
including Yung’s. 

The 12 architects were then 
asked to “maximize imagina- 
tion” while creating buildingsy 
with a high degree of flexi- 
bility and respect for the land- 
scape. By inviting Asia’s most} 

continued on page 180 
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PUT ON THE 
FINISHING TOUCH 


WITH CLASSIC COVER PRINTS FROM THE NEW YORKER 
VINTAGE COVER COLLECTION available only at THE CARTOON BANK 
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29") 








JENNI OLIVER 1986 (ACTUAL SIZE 23" X 


very cover in our Vintage 

Collection, 1925 to 1992, 

represents an exquisite 
moment in time. From simple 
and sublime, to bold and playful, 
each one is a little masterpiece. 
Hundreds to choose from. Search 
for your favorite artist, subject, or 
select a New Yorker cover with a 
special issue date. Available 
framed and unframed. 


(ACTUAL SIZE 23" x 29") 





{EN Dow SIMPSON 1987 
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Order met “in . 
CARTOONBANI.COM —— CARTOONBANI.COM 
\ { [- -800- -897- -8666 ew Yorker Magazine Company 


145 PavisAve Street, Suite 373 + Doses Fenny, NY 10522 + 1|-800-897-TOON 
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110 Geary Street 
San Francisco 415 399 1995 
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Olivia Earring Collection 


















































































































































































































































WITH CLASSIC COVER PRINTS FROM THE NEW YORKER 
VINTAGE COVER COLLECTION available only at THE CARTOON BANK 
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CHARLES E. MARTIN 1966 (ACTUAL SIZE 
H.O. Hofman 1927 (ACTUAL SIZE 23" x 29") 





very cover in our Vintage 
i May 9.1088 THE. Sion Collection, 1925 to 1992, 
oN FW YORKER represents an exquisite 
ae ie aie moment in time. From simple 
Meme and sublime, to bold and playful, 
each one is a little masterpiece. | 
Hundreds to choose from. Search i= 
for your favorite artist, subject, or | 
select a New Yorker cover with a Tr, 
special issue date. Available | 
framed and unframed. 





ARTHUR GETZ 1988 (ACTUAL SIZE 23" x 29") 





Order online at . 
WW \WCARTOONBANK.COM CARTOONBANK.COM | 
OR CALL -800-897:8666 «aean eae | 


145 PauisAve Street, Suite 373 + Dosss Fenny, NY 10522 + 1:800-897-TOON 
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| Lights from the City of 
| Light. Four streetlamps 
Wj from Paris. The cast iron 
| bases have a concave 
iplinth which gives rise to 
| a rounded shaft 
embossed with an 
ascending vine. The 
ilantern is dual conical in 
bronze, glass and copper. 
17h x 32’w 





| For a FREE catalog, contact: Red Baron Dept.A, 6450 Roswell Rd.,Atlanta, Ga. 30328 (404)252-3770 Fax (404)257-0268 


Atlanta June 6 & 7 that 


dollars worth of the finest 


ed ‘Baron. For the finest hemes in the world. 


There is an auction in 
will sell 10 million 


architectural antiques, 
palatial furniture, 
decorative arts and 
collectibles imaginable. 


19th century 


ascending the 
Heavens. 


39h x 21’w 



















Renaissance buffet in 
Carpathian walnut 
with curved lower side 
cabinets, etagere 
shelving and a large, 
beveled glass central 
vitrine. The pediment 
crown has two large 
putti flanking a 
focal urn. 
125”h x 88°w 


imi, 8c 7S , 2.003 


www.redbaronsantiques.com 


Mythological group in 
carved Carrara 
marble depicting 
Cupid & Psyche 


Signed E. JANET. 


It is the only auction of its 
kind in existence. If you 
are building or decorating 
a grand home, you 
probably already 
know about it. 

If you do not, you need to 


find out. 







GAL#C2052 
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continued from page 178 

promising and prominent young archi- 
tects from seven countries, the develop- 
ers were simultaneously emphasizing 
diversity and cultivating a distinctly 
Asian architectural identity. 

Their ambitious initiative is at once a 
kind of outdoor architecture museum 
and a bold cultural model for the Peo- 
ple’s Republic. China is currently in 





what Pan calls the “age of construction,” 
and he has said that the commune’s pur- 
pose is to influence a whole generation 
of Chinese planners, architects, devel- 
opers, consumers and undergraduates 
who will develop architecture as an art 
in the 21st century—just as Asia is 
poised to command a larger share of the 
world’s cultural stage. 





“BAUSMAN & COMPANY, INC. 


FINE BENCH MADE FURNITURE 
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But the architects were not merely |= 
devising a lifestyle for the nascent Chi- | 
nese bourgeoisie. Some were tually 
positing new ideas about living. Thee 
“Suitcase House” by Hong Kong archi- 
tect Gary Chang features a loftlike liv- | 
ing space crafted in floor-to-ceiling) 
wood, with trapdoors that open to} 
smaller rooms downstairs. The house 
designed by Yung is configured in a: 
Y shape, with one wing for the family 
and the other for entertaining. Anto- 
nio Ochoa’s house is set against a yard! 
with a radical slope perfect for alpine 
croquet. Completed last fall and now: 
temporarily used as the pavilions of! 
an exclusive boutique hotel, the houses* 
represent the first of two phases of de-- 
velopment of an enclave that will more: 
than quadruple in size. 

At the Venice Architecture Biennale = 
last fall, the Great Wall Commune re- {= 
ceived the coveted Special Prize, award-~ 
ed to an individual patron—the first} 








The Great Wall 
Commune Is at once a 
kind of outdoor 
architecture museum and 
a bold cultural model for 
the People’s Republic 





time a Biennale prize went to a Chinese 
person and to a nonarchitect. “This is 
not an award for me alone,” said Zhang 
after accepting. “It is an award from the 
world to China. Many Asian architects |} 
were recognized because their works 
represent the future 

Asked to justify his patronage of ele- 
gant restaurants that served fine food, 
a prominent Italian communist once | 
explained that he thought everyone | 
should dine so well. Mainland China 
may still be nominally communist, but 
there’s no question that communist drab 
is now passé. These weekend retreats 
resemble updated versions of the fa- 
mous Case Study houses that marked 
Southern California as a new mecca 
of modernism in the 1950s. Everyone 
should live so well. O 
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Madison Avenue: Where Fashion Meets Art 


This Spring, the fourth annual celebration of the undeniable link 


between art and fashion returns to New York City. For two weeks in 
May, more than 60 luxury retailers on Madison Avenue will partner 
with 40 internationally renowned galleries to create art displays in the 
stores. Stroll along the avenue and view these one-of-a-kind exhibitions. 


Monday, May 5-Saturday, May 17, 2003 
Madison Avenue from 57th to 86th Streets 
New York, NY 


ARCHITECTURAL | 


For more information, contact Madison Avenue BID at (212) 861-2055. 


In support of Fashion Meets Art, Architectural Digest will host a special 
reception at the Whitney Museum of American Art to benefit the 
museum’s family educational programs on Thursday, May 8. 


For tickets or more information, call (212) 570-3697. 


Art Across America Visits Nashville 


Fireman’s Fund Insurance Company® and Architectural Digest continue their 
city-by-city art odyssey with a stop in Nashville on May 15. Join us for 
an evening of established and eee 
emerging art with expert commen- 
tary, wine and hors d’oeuvres. (See 
the Art Across America special 
section in this issue.) 


Art Across America: Nashville 
Thursday, May 15, 2003 
6-8pm 

For more information, 
or to receive an invita- 


tion, please call toll- 
free (866) 689-2107. Fund’ 


Innovative thinking and pure 
passion are the driving forces 
behind Thermador’s bold line of 
Professional Series appliances— 
newly redesigned to enhance the 
cooking experience with reliabili- 
ty, control, versatility and easy 
clean-up unmatched in any other 
professional appliances. 

For information and a free brochure, 
visit www.thermador.com/ad 





Thermador 





High-Style Sweepstakes 


Enter an online sweepstakes for a chance to wit 
products from leading home design companies 


Visit www.architecturaldigest.com/greatdesign) _ 


for complete rules and entry information, anc¢ 
you could become the proud owner of fing 
pieces from American Leather, Drexel Heritage 
Lladro or Swaim. 


METROPOLITAN 
BED FROM 
AMERICAN LEATHER 





ACCENTS FRANCAIS 
BENCH FROM 
DREXEL HERITAGE 





ZEBRA WOOD 
OCCASIONAL TABLE 
FROM SWAIM 





SOOTHING REFLECTIONS 
FROM LLADRO 





© G 
AMERICANLEATHE R’ 
Your style. Your chofee. Your way * 


DREXEL §y HERITAGE, 














































































































































































































www.summitfurniture.com 


fx 831.375.0940 


3/24 Chelsea Harbour Design Centre, London SW10 OXE ph +44 (0)20 7795 3311 
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Summit Furniture, Inc. 


fx +44 (0)20 7795 3322 


Summit Furniture (Europe) Ltd. 
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luxury of space 





has never been so 
beautifully expressed 
ds it is in this 
private residential 


and golf preserve. 


You Are Not Far 
From The World, 
It Just Seems That Way 


Shown by appointment only - 
Custom Homesites from over $1 Million, call 866-789-6646. 


Limited memberships in the private Shady Canyon Golf Club and Spa, 
with its Tom Fazio - designed course, call 866-511-8700. 


The Sycamores - Coming Soon. One and two-story homes 
ranging from approximately 4,100 to 5,000 square feet, call 888-726-6210. 


shadycanyon.com 


C) 
A Private Residential ant Golf Preserve 
Irvine, California 
Shady Canyon Golf Club® is a private membership facility and applicants are required to meet the applicable standards for membership. Membership Sa The Irvine Ranch 


rates and homesite pricing are subject to change. Shady Canyon Golf Club® is a development by Irvine Community Development Company. bS Close To Everything. Far From Ordinary. 
SC, Shady Canyon® and Shady Canyon Golf Club® are registered trademarks of The Irvine Company. 


























































































































































































































































4. Palatial Italian 18th/19th Century Baroque Style Finelys 
Giltwood Carved Rectangular Console with Marble Top, 1% 
The Mastai Ferretti Family. Circa: 1800. 
H: 41" W: 69 1/2" D: 31 1/2" 


2. Extraordinary French 19th 


Century Louis XV Style Finely 3. Extraordinary Fine French 19th Century Louis XV Style 
Carved Giltwood Figural Mirror Gildwood Carved "Aubusson" Six Piece Salon Suite. 
Frame with Cherubs. Circa: 1850. 


Circa: Paris, 1870. H: 89" W: 58" 


8. Fine French Mid-19th Century 
tes Large Neoclassical Figural 
7) Fine French 19th Century Louis aga l= Ormolu Mounted and Imari 








: | a XV Style "Versailles" Veined : Porcelain Center Piece. 
1. A Very Fine Italian Belle Epoque | it | Burgundy & White Marble & ; Circa: Paris, 1870. H: 21 1/4 
Carrara Marble Life-Size Sculpture 4 3 Ormolu Mounted Fireplace 
of a Bathing Young Mother and } “s Mantel with Caryatids. 9. HANS ZATZKA 


(Austrian, 1859-1949) Oil | 
on Canvas "The Goddess } 
of Spring" 

H: 45 1/4" W: 33" 





Child, by Prof. GAETANO RUSSO i ' OF, H: 48” W: 74" D: 18" 
(Italian 19th Century). Circa: 1890. i 
Height: 70" 


(ike 


4 rh 





5) Palatial Pair of French 19th 
Century Louis XV style Ormolu- 
Mounted Rouge Marble Urns 6) A Very Important French Ormolu- 
with Covers, Circa: 1870. H: 25" Mounted Kingwood and Mahogany 
Serre-Bijoux By Francois Linke, The 
mounts designed by Léon Messagé, 
Circa 1904. This cabinet was exhibited 
as part of Linke's award-winning stand 
at the World's Fair, St. Louis, 1904. 10. Museum Quality French 19th Century Patinated and 
H: 85” Gilt-Bronze Sculpture of "The Sun Godess Riding Her 
Two Horse-Drawn Golden Chariot Across The Sky 
Amidst Hovering Cherubs", by GRAUX-MARLY, Fres. 
Paris. Circa: 1880. H: 26 1/4" W: 33 1/2" D: 14" 





11. Large Royal Louis XV Style Ormolu 
Mounted Kingwood Marquetry Bombe’ 
Bedstead, Circa 1820. H: 64" W: 74" 

L: 90 1/2" 























12) Very Fine English Floral 
Butterflies & Hummingbirds 
Marquetry, Burr-Walnut & Ormolu 
Mounted Circular Centre Table, 
Circa: LONDON, 1820. 

H: 29" D:'53" 






16. Fine Pair of French 19th 
Century Napoleon III Gilt and 
| > Patinated Bronze Six Light 

i Z ~  Torcheres. Circa: 1860. H: 82” 


€ 15) Fine French Louis XV Style “Erard” Tulipwood Marquetry 





‘and Gilt-Bronze Mounted Art-Case Grand Piano, Stamped 17. Fine Italian 19th Century 
14. Fine French 19th Sera White Marble Fountain Group of Two Putti "FL" in various places, Attributed to Francois Linke. Carved Carrara Marble Group: 
ona Rosso Verona Marble “D" Shaped Scallop Basin. Circa: 1870. Circa: 1910. L:85" W:58 " Titled "LA GIOIA NELL'INNO- 


13) An Extraordinary Fine Palatial CENZA DOPO IL LAVORO" by» 
19th Century Louis XV Style Gilt J AN ) S & CO. FRENCH AN TIQI JES, INC. Prof. Raffaele Belliazzi 
Bronze Mounted Tulipwood (Italian, 1835-1917) ona , 


he A bie aie rs Visit our 30,000 sq.ft. Showroom with the largest selection of Fine French and Continental 18th, 19th and early 20th Century ane ne peo j 


H:140” W:36” D:20” “Belle Epoque” furniture, chandeliers, paintings, porcelain, marble sculpture, pianos and objets d’art on the West Coast. j 
1934 WEST ADAMS BOULEVAR. » LOS ANGELES, CA 90018 ¢ TEL (323) 735-6392 © FAX (323) 735-6240 ° info@jansantiques.com | 





MeeeLING ROAD By BAKER @ HENREDON ACQUISITIONS wo RALPH LAUREN HOME 
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THE BUTERA HOME COLLECTION 


Newport BEACH 949 650 8570 @ Los ANGELES 310 273 4515 @& Park City 435 649 5540 


FURNITURE BEDDING BATH TABLETOP FABRIC WALLCOVERING LIGHTING FLOORCOVERING 


WWW.BUTERAHOMECOLLECTION.COM 





Ew Gul OrSsiivVare Dal VilS sOuNiisS) :O3F BYAVR:G LL AYe (BOUT ER Ag hiNiG.. 


GO \UIR WT ES Y TO THE TRADE 





If you want the world’s finest bed, you have two'choices, England, Scottsdale, 










Vi-Spring, Hand-crafted in England for over 100 years, 
“As Seen on Fine Living TV” 


A per rect night's sleep on the world’s finest bed is made of a number of things: More wire than any other bed with almost tO ma 
grade wire, Up to 3,500 individual coils wrapped in calico cotton, Honeycomb negting ofthese coils to eliminate it a OP aura fhet 
nc ding the purest Asian eashmieye, soft New Zealand lambswool a rich cottongefifom re American deep Sout gium woven damask d 
coverings in nineteenth-cent Gothic Yesins, Handetufting bySecond and Phird generatighdltimen, Hand side- stitching, an age ol cra that eliminates these 0 


metal border strips andkrgds. And not one iota that M. Us England's Vi-Spring mattress. 
. 
| 








a 








Exclusively in the United States at Bedroom Eyl [SSQPN. Scottsdale Rat, ¥ a. i i, AZ 85254, Sctsdale Roa aro from Robb & Stucky, 480-948-9488, | 





An occasion! fur of the mattress from read {0 it Finite the need to fp olf LI 


Exclusive Distribution: portunities Available: Phone -480/367- ue Ema Beer ae 
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FRANCISCO 415.621.0144 


- Dallas - Dania 


Boston 
ouston - Minneapolis - 


H 
- Scottsdale « Seattle - 


Sow 









































S ANGELES..,.... 310-855-0594 
EWwPoRT BEACH .. 949-650-2200 
AN DIEGO «2.600.000 858-551-9951 
Laneier Inver ae Los ALTOS .....4+0+ 650-559-8900 
“IN THE U.S. 415-864-7813 
oy 995-210-1104. 






































Elegant Accessories 


Classic Art For The Hearth 
Hundreds Of Exclusive Designs 
To Warm The Spirit & Soul 


Call for your free catalog or visit our showroom today. 


OKELL’S FIREPLACE 


Yo] ala (eater yexe) 


415.626.1110 


www.okells.com 
Open Mon-Sat » 1300 17th Street » Member A.S.I.D. » Courtesy to The Trade 
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Cer ft 


SAN FRANCISCO DESIGN CENTER GALLERIA, 101 HENRY ADAMS STREET (415) 487-9200 
Los ANGELES DESIGN District, 461 Nortri ROBERTSON BOULEVARD. (310) 246-9170 
LAGUNA DESIGN CENTER, 23811 ALISO CREEK ROAD (949) 362-3100 

AN AYA SCYAUN TI DA OCONY| pe 





























George I japanned coffer 
on stand of a large size. 
Circa 1720 








LONDON + S AN (FE ROA NGCRieseeR@ 





495 Jackson Street (at the corner of Montgomery), San Francisco, California 94111 
telephone (415) 693-0882 facsimile (415) 693-0883 


www.chappellmccullar.com 














WELCOME TO...AWAY FROM IT ALL. 


With views this inspiring, it’s no wonder that guests of Alberta’s Fairmont 





resorts find themselves seeking new adventures daily, from canoeing and trail 
rides to guided mountain programs. Enjoy the challenge of championship golf, 
or be relaxed and soothed in a world-class spa. The Fairmont Chateau Lake 
Louise, The Fairmont Banff Springs and The Fairmont Jasper Park Lodge each 
combine the majesty of untouched wilderness with the utmost in personal 
luxury that marks a truly unforgettable stay. Reward yourself with the best 


of the Canadian Rockies. Only at Fairmont Hotels & Resorts. 


HOTELS & RESORTS 


Places in the heart. 





Ask about our all-inclusive Canadian Rockies Experience packages 


For reservations call 1 888 355 7811 or call your travel agent 
Visit us at www.fairmont.com 








UNITED STATES BARBADOS MEXICO UNITED ARAB EMIRATES 





CANADA BERMUDA 
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| THE FARMHOUSE ¢ 3200 SF 


Japanese Country Houses 
ro Ce ee designed homes combine western 


RR. refinements with design basics reminiscent of ancient 
Japanese Country houses and feature: * Grand Vaulted 


| ARCHITECTS Interior Spaces * Redwood Paneled Walls and Verandas 





Majestic Pole and Beam Architecture * Suitable for all 

climates and terrains ¢ Precrafted for each assembly - meets 
eS all codes * Made in U.S.A. - Shipped worldwide * Also 
available in the “Super Frame Package’ alone for those who 


prefer finishing with local suppliers. 


For an infermative color catalog please send $14.50 to... 


5 fa i ii | ' 

IX ‘| Leitch 

| NT RCN Awa’ SOM NiAWaLE 
391 SAINT ANNS DRIVE, LAGUNA B ‘IFORNIA 92651 


1-800-350-6000 * www.rl-intl.com 








Manufacturer of quality handcrafted iron lighting, furniture, & accessories, 


For retailers or more information about our full line of cataloged iron, Dick $i oGpell 
call 1.800.843.1602 or visit us on the web at www.2ndave.com “Made in the USA” 

































ELEGANCE 
INARON. 4} 


The Windsor Chandelier 
.. Just one of the many 
extraordinary designs 
handcrafted:just for you. 
With many choices of 
shades, crystal, finishes, 
and sizes, your chande- 
lier becomes an original 
showpiece to be admired 
and passed down for 
generations. 
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Fe 


Coming Spring 2003 


our Manhattan Beach location 





Our Exclusive Platinum Edwardian Collection 


2a 


STREET JEWELERS 


Est. 1981 


2319 Wilshire Boulevard Santa Monica California 90403 
www. 23rdstreetjewelers.com 310.828.0833 or 888.828.0833 


ACS 












































VINTAGE 1786 





I Scorched by air, sea and time... 


ps 


_ NEW SHOWROOM! For leather specialist in your area 

| Dallas Design Center eall 80.0-886-TEDY 

1025 N. Stemmons Fwy - Ste 710 To the trade only | 
Dallas, TX 75207 Tel 214.748.6666 www.edelmanleather.com 


ee 
s | 
UP T T IUTUOTAVATEAERSLATL ESTE TTUPTILeal elite. le Pet ee 


EDELMAN LEATHER 
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“Many of our 


memories have 
to do with this 


Piaggio Vespa 
& Gabb a : 
abbana ot: &, 
Pa = Piaggio jewel.” 
=X —Stefano Gabbana 


a e, 4 FASHION DESIGNER Sony Flat- 
i 


Ess sty Screen Monitor 


































Interior designers Stephen 
Sills and James Huniford are 
fans of Sony’s flat-screen LCD 
monitors, which plug into iy 
PCs, game consoles, digital 
cameras and video players. } 


SR __ 





For a charity event in En- | Oa 
gland, Dolce & Gabbana . | : 

customized a Vespa with Ss 
leopard spots. 


EL 





“Vespa has always been a symbol of 
freedom, independence, youthfulness 
of spirit and creativity.” 


—Domenico Dolce 
FASHION DESIGNER 


seme ces So eS 








Ween 


Hartman 


“I’ve used them in my work 
for over 30 years,” architect 
Hugh Newell Jacobsen says 
of Cedric Hartman’s light fix- 
tures. “They’re bright enough 
to read by, and the lamp itself 
is virtually invisible.” 


~ 














Originally conceived jor a maha- 
raja in 1912, the Feuille d’Or pat- 
tern, made with 24-karat gold, is 
a modern-day reproduction by 
Haviland. Interior designe: 
Hendrix and Thomas Allardyce 

| are fond of the porcelain piates. 





184 































































































































































































“a hry bre 1A i: Semen 
F +e ff 


7 
; 
: 
: 


















“Form and function should be one, 


—Frank Lloyd Wright 


| 

joined in a spiritual union.” 
ARCHITECT 
} 








Alexander Gorlin 


For an international piano design 
competition, Gorlin interpreted 
Goethe’s notion that “architecture 
is frozen music” by creating a dy- q 
namic piano that explodes with 
modern lines and primary colors. 




















(e occupies a central place in 
the history of modernism,” 
says design writer Holly Bru- 
bach. Founded in 1823, the 
Austrian glass purveyor’s 
famed offerings include crystal 
tableware created by archi- 
tects such as Josef Hoffmann. 
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“The details and the craftsmanship are 


unparalleled—the level of resolution, the lines, 


the metal, the minimal essentials.” 


—Charles Gwathmey 


ARCIITECT 


The Mercedes-Benz 
300 SL roadster began 
production in 1957. 
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Lulu DK Fabrics 


Interior designer Charles Allem 
turns to Lulu deKwiatkowski for 
original fabrics that are “ethnic 
with a contemporary edge. She 
isn't afraid to use color.” Catwalk, 
which is hand-printed in France, 
features stripes in various shades. 
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LLUCIUC is a great 
material—futuristic, 


with a long run yet.” 


—Geoffrey Bradfield ~ 


INTERIOR DESIGNER 








“Bemid Carlene 


The engineer turned fashion 
designer’s “architectural” 
clothing appeals to interior 
designer Carole Katleman. 
“His single-button leather 

\ blazer won't go out of style.” 


Charles 


Hollis Jones 


Design writer Philip Nobel calls the 3a 
furniture designer—best known 
for his 1960s and ’70s acrylic-and- 
metal pieces—“a perfectionist and 
an illusionist.” The Wisteria chair 
was made for Tennessee Williams. — 




















“Technology 


HI has allowed us to do 

things with lightness 
and transparency.” 
: —Naomi Leff 


INTERIOR DESIGNER 











Institut du 


Monde Axabe 








French architect }ean Nouvel’s sig- , 
nature use of shz d light are j oh 
typified in his desis Paris Ya N | 
building. Naomi Leff z es the if: j y y tp OEAG 
transparent quality o Aas be WMA, COW LU Met 
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The ultimate 
workout! 





Low impact, 


High resistance 


Introducing Ferno performance 
pools — the ultimate way to 
maximize your workout intensity 
while minimizing the impact. 
Why you can train for a triathlon 
without leaving your pool! 


Our pools can be equipped with 
your favorite workout equipment 
including: 


Swim-in-place Variable Speed 
Current — for swimming laps 
without actually moving. 


AquaGaiter'” Treadmill — for 


maximum aerobic workout. 


Ferno’s Pool Bike — the ultimate 
total body workout. 


Call today for more information on 
our performance pools and products. 


OFER 
Performance Pools 
1-888-206-7892 


www. fernoperformancepools.c: 


©200 
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Great Design 














“The use of 
° 


be 












Elsa Rady [; 


Her Lily vases were inspired 
by the “whirling skirt” her 
mother wore as a dancer in fe 
the Martha Graham compa- it 
ny. Interior designer Carole 
Katleman has Lily #1 in her 
own home. “It’s pared down 
to an essential form.” 




















There is a difference between a home 
and a home of distinction. | 
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FINE HOMES 
& ESTATES" 

















Equal Housing Opportunity. 














Nae eh 


Presenting CENTURY 21* Fine Homes & Estates?’ An elite network of 
highly qualified professionals who understand the unique requirements of 
the discerning buyer and seller. So, while CENTURY 21 Fine Homes & 
Estates offices cannot promise an ornate column on the front lawn, you can 


ate Corporation. An Equal Oppo 
t 


SECO ee er ee 











expect our sales professionals to deliver an exemplary level of expertise, 
service and results in over 30 countries. To locate a CENTURY 21 Fine 
Homes & Estates office near you, visit us at century21.com/luxuryhomes. 


©2003 Century 21 Re: 
® & SM are licensed 
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“If I can hide the guts of things, 
I’m happy. For my house in 


if I was going to see the 
qt age nt Re 
dishwasher. 
—Stephen Shadley 


INTERIOR DESIGNER 


upstate New York, I was damned 


CoRe eee 


Paneled 
Appliances 


In a New York kitchen, Shad- 
ley used a Miele dishwasher 
(right, beneath the blue bowl), 
which blends into the cabinet- 
ry. Gaggenau offers a contem- 
porary model (left) to achieve 
the same solution. 























-S MONEY CAN BUY 


A Hartley Glasshouse by Private Garden 





is the natural choice of professionals, 
landowners & enthusiasts. It creates an 
environment where the Victorian vision 
of utilizing the unpredictable American 
climate to the full, and glorifying our 
homes and gardens, is most fully 
realized. 

Our name has remained synonymous with 
enduring style and excellence for over 
60 years, and is uniquely recognized by 





one of the most respected and 
prestigious worldwide authorities, The 
Royal Botanic Gardens Kew. 





APPROVED BY THE 


| E GARDEN GRI USE SYSTEMS 2 ROYAL 
i FOR FURTHER INFOF , CALL 1-413-566-0277 OR VISIT HARTLEY BOTANIC PEI 
-garde* som Sees KEW 


PRIVATE GARDEN, PO BOX 600, 36 COMMERCIAL DRIVE, HAMPDEN, MA 01036. 
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Alexander 


Calder 


Widely known for his mobiles 
and stabiles, he also made ma- 
quettes, such as Multicolore, 

which aided with the creation 
of his large-scale sculptures. 
































Paul Vincent J 
Wiseman «“ re 

The interior designer, one 

of 31 professionals who cre- O fi 2 e OUS J 
ated rugs for Blau’s Design- 


er’s Collection, based his on just gorgeous.” 


“the patterns of the Borobu- 


<aiathaibisiea 7 —Sally Sirkin Lewis © 


ee INTERIOR DESIGNER 
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*/ ef. . * 4 
Whether it's a magnificent sunset, o spectacular cityscape or your own fabulous garden, the view is one of ana 
your home's most appealing fec'\-es. Phantom retractcole screens are there when you need them and not (Cpl 
| when you don’t, so you can enj. > view whenever yo. want to, Seeing is believing. wm 
Professional Installation ¢ Design. ° Multiple A, ions © Limited Lifetime Warranty 
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\| 1-888-PHANTOM (742-6866) Re: allery of 2as at: www.phantomscreens.com/screen 





omeportfolio.com 














If you're looking for © 
home design ideas, — 
this is the only page 
you'll need to tear out. 





Treat yourself to better design 




































































choices. Like the kind you'll 
find at homeportfolio.com. : 
With names like Viking, THe. : 
Pratt & Larsen, Boyd Vaiieg and 









































Kingsley-Bate, no other resource 
offers so many distinguished — 
brands and products. Or ways 


to find the retailers where you 





can touch, feel and buy them. 






THE LEADING DIRECTORY OF HOME DESIGN CHOICES a 
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The skills of centuries past are alive and in use at these companies, where 











a | 


standards of meticulous crattsmanship are evident in every piece produced. 


Carving Out a Legacy [he art of creating architectural 
woodcarvings begins with a tree—giver of food and shelter, 
bearer of beauty. From this humble source springs an extraor- 
dinary array of possibilities: decorative objects and designs 
that add unique architectural interest fo the home, whether it 


1: 


= 


is a corbel carved in an acanthus leaf motif on a kitchen cab- 





re 


inet, or an intricate mantelpiece or wall treatment 











It is a deeply-rooted family tree which bore Enkeboll 








+ 


Designs and has propelled it to grow into one of the world’s 


premier manufacturers of architectural woodcarvings. In 





1956, Raymond Enkeboll began the company as a furni- 
ture shop in Los Angeles; an emphasis on quality and devo- 





tion to detail quickly established the brand as an industry 


4 





k 
standout. In the late 1980's, the company’s focus began to 





shift to the design of architectural woodcarvings and embell- 





ishments carved out of the finest red oak and hard maple. 
The intent: to create elements that could enhance a variety 





of settings, from ranch homes to grand mansions, the most 
formal Victorian to the boldest of contemporary styles. 








At Enkeboll, each new piece begins as a sketch; the 
experienced design team envisions how it will translate three 
ketches are then given to master hand 
| execute the ideas. A great deal of 
ti | tree exchange of ideas in 
order tc st perfect lines. With the helo o 
sophisticat Ol ted raw lumber is 
then expertly sha ite forms. Each 
piece then undergoes a Ind orders are 
shipped directly from the coi Carson, California, 
manufacturing facility in environn : 
Many statt members, includin. hand 
sanders and visual inspectors, have w e Enkebol 





family for generation after generation. To these experiences 
artisans, there is something inherently satisfying about worl 
ing with wood: an enduring beauty and truth that evolvil 
from nature. mi 


A MASTER CARVER DETAILS EACH DESIGN TO CAPTURE A SCULPTURAL Loe 


2 en 
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16506 Avalon Blvd.AD503, Carson, CA 90746 


ArchitecturalWoodcarvings 


to extraordinary 
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with Enkeboll Architectural Woodcarvings. 
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To receive our full color product 
binder is $30. Complimentary 
brochure is also available. 

Visit our new website 

Courtesy to the trade. 

Photography by Peter Rymwid 


at Www. 








‘urn your kitchen from ordinary 























THE ART 


PRODUCTS WITH PROVENANCE: THE REED & BEAD BA 


Special Advertising Section 


Bright Designs, Big City The vision of Pierre 
Emmanual Guerin, one of the pioneers in artistic 
metalwork in New York, is alive today in more 
ways than one. Examples of Guerin’s work are 
found in public buildings, parks and important res- 
idences throughout the country, such as The Hall 
of Records in downtown Manhattan, many pre- 
mier hotels (The Plaza, The Palace) and Henry 
Ford's historic Michigan home. Moreover, the 
company he began in 1857 is still a world 
leader in handcrafted decorative hardware. 
Today the company is headed by Guerin’s 
great grandnephew, Andrew F. Ward, who rep- 
resents the fourth generation of family ownership. 


THE HEART OF THE FIRM LIES 
IN NEW YORK’S GREENWICH 
VILLAGE, WHERE THE 


COMPANY OPERATES THE 
ONLY FOUNDRY IN THE CITY 





PE. Guerin has expanded into a true global 
enterprise, with a foundry in Valencia, Spain, as 
well as six showrooms in the U.S. and Puerto 
Rico. But the heart of the firm lies in New York's 
Greenwich Village, where the company oper 
ates a fourstory factory and foundry—the only 
foundry in the city and an oasis of handcrafted 
manufacturing. in a hightech metropolis. 


| 
t is here that the marvel of metal casti 
takes place. Each individual piece is sand-cayg 
Sand is first pressed into a steel frame, ang 
a pattern is then pressed into the sand. The pel 
tern is removed, and the mold’s two halvef 
are heated in an oven for 10 to 12 hours (f 
A25°F. Molten, furnace-heated bronze is thell 
poured into the mold. When the casting J 
removed, the piece is filed to remove imperfem 
tions, and finally the item is finished by hand i 
restore its original detailing. | 
PE. Guerin Inc. employs more than 10 
craftspeople from around the world to fashig 
items including period hardware, tables, bathrook 
fittings, finials, moldings, sconces, and hardware 
furniture and curtains. Virtually any custom reque 





can be fulfilled. Customers can also choose fro 
over 50,000 patterns, many brought here & 
PE. Guerin himself in the early 19th century. 

The painstaking method of making hardwaf 
means it can sometimes take hundreds of hours 
create one piece alone. But for a company whos) 
roots are so firmly planted in hometown traditions 
and for those who appreciate the extraordinan 
work it produces—P.E. Guerin wouldn't have it ant 
other way. As Ward points out, “It’s exciting to bf 
able to keep something operating much in hil 
same manner for almost 150 years. To keep in 
handmade product a viable option in today’s so@ 
ety of technology is an incredible honor.” m 





SIN SET; AN ASSORTMENT OF MADE-TO-ORDER HARDWARE. 


_ For generations our hands have crafted your imagination. 






i) oo ™, 
a {nc lew Ss * 
<i ' ” 
« ‘ i 
F | 
f » ~ a 
i ~ -— — 
4 a ye - ~ 
-* pane am } oo. ~ ~. : ae 
a jee Si >. A, = 
i == \ 2°, a ame: =< 
2 a, te EA 
>... ty. 
ee (~ 
i 

















LE MMIUWY, Inc. 


MANUFACTURERS & IMPORTERS 


Corporate Headquarters & U.S.A. Factory, 21-23 Jane Street * New York City, N.Y. 10014 * 212-243-5270 
Available at the following showrooms through your architect or designer... 
Chicago ¢ Dallas * Los Angeles * Troy * San Francisco 
Send £25 for our complete product catalog. 














THE ART 
OF THE 
CRAFT 


A CAST STONE FIREPLACE Ac 


Special Advertising Section | 


Two Ancient Crafts, United [he arts of cast 
ing and cutting stone have profound connections 
to the past. Cut stone has been a primary build- 
ing element virtually since the beginning of 
human civilization, while cast stone has been 
traced to monuments as old as 2,500 years. 
The tools to produce these materials may have 
changed over the ages, but the fundamental 
craft, passed down through generations, has not. 

Cut stone is created from the outside in, as it 
is quarried from the earth, sawn into blocks and 
chiseled into its final shape. Cast stone—essentially 
a man-made limestone—is formed from the inside 


THE TOOLS TO PRODUCE THESE 
MATERIALS MAY HAVE 
CHANGED OVER THE AGES, 


BUT THE FUNDAMENTAL 
CRAFT HAS NOT 





out. The process incorporates modern and tradi- 
tional skills, from engineering to pattern-making. 
Ideas are drafted on paper and interpreted by 
a sculptor, who builds a wood or clay model. A 
“tamper” then hand-forges the stone into rigid, 
complex forms-the same concept as making a 
castle from buckets of packed sand. 






—7 


The appeal of cut stone is that it represents 
kind of natural, timeless beauty millions of year} 
in the making. Cast stone, meanwhile, provide i 
another striking counterpart. It offers practice 0, 


advantages when climate, cost or time are key 
i 


i] 
deriving several identical pieces of elaborate & 
design, such as decorative balusters. It is alse i 
used as a masonry product to craft impressive) # 
entries, doors and window surrounds, fireplacel 
mantels, columns and other architectural feature i 
in private homes and commercial structures. | 
The Dallas-based company Stone legend 
and Stone Origins has carried the arts of stone 
casting and stone cutting into the modern agey 
It provides its clients with complete stone prod 


ect management, from creative consultation tq 


considerations, and is particularly valuable wheil § 


the use of master craftspeople in hand-makingyg 


a: 
The company is able to help its custome \f 
use both types of stone in specific design appli 


cations. Mitchell Fuller, Stone Origins’ cut stone) 





stone designs. 


advisor, explains, “One could have a detaileeyi 
cast stone entry with a cut stone wall veneer) 
The dynamic contrast in color and_ texturel 
enhances the overall appearance.” By combiny| 


ing the two products, adds Fuller, ‘customer | 


can easily maximize their design solutions." m= jf 
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UT STONE W “iL; A °AIR OF DECORATIVE BALUSTERS; HAND-CARVING A WALL PANEL. } 





























































































































1-800-597-2808 


STONE MAGIC 


1-800-597-3606 


STONE MAGIC 
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comesales@stonelegends.com 
1-800-597-3606 


logs. (800) 398-1199 


STONE MAGIC 


One source. 


See “Art of the Craft” 
Fax (214) 398-1293 


www.stonelegends 


i 


NE,.LEGENDS 


DIDVIN SNOLS 


Stone 
Sead us your plans for 


Cast Stone Manufacturing * To the Trade * Nationwide Shipping 
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JISVA ANOLS 
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THE ART 
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CRAFT 


TWO SISTERS HAND 


PIN AND WEAVE A RI 


Special Advertising Section 


Masterpiece Rugs, Masterfully Recreated 
How does a modern-day company achieve a 
high level of authenticity in recreating centuries-old 
ug designse It begins with a careful selection of 
wool. Most of today’s rugs are made with wool 
from Australia, the world’s largest wool producer. 
Caravan’s Bamyan Collection goes a step 
beyond, using wool only from sheep raised in 


mountainous regions. (The sheep graze on 





moister, more nutritious grass in this high-altitude 





environment, which in turn helps to produce a 





higher caliber of wool.) And the collection uses 
only wool from the sheep's neck and above, 
where the finest grade of wool is found. 

The next critical factor is the spinning process. 
Hand-spun wool, as favored by Caravan, offers 
a strong, lovely texture, making it more authentic 
and generally superior to machine-spun wool. 
Hand-spun wool also gives each piece of yarn its 
own shape, yielding a distinctive, handmade 





result no machine can match. 
The final component is color. For its Bamyan 


t 


Collection, Caravan does not use artificial color, 


which can compromise even the highestgrade 





wool. Instead, it utilizes vegetable-dyed wool, to 
imbue the wool with the true colors of nature. 


RADITIONAL WAY FOR THE BAMYAN COLLECTION. 






















After a rug is woven, the Caravan staff the 
selects herbal or other washing technique 
Several washings may be required to subdue ti 
colors so that the rug acquires the faded look th 
is so pleasing in antique pieces. | 
For decades, Caravan owner Mois Refot 
and his family have collected masterpiece rugs 
the 17th, 18th and 19th centuries. In creating ff 
Bamyan Collection, Refoua found inspiration 
the time-honored patterns, textures and craft tecl 
niques of those remarkable works. The company 
weavers have recreated masterpieces of fF 


SET eV ACO ene 


17th and 18th century using exactly the sa 
methods as those of the originals—and this meti 
ulous attention fo detail has met the approval q 
even the most discerning customers. “Designer 
collectors and connoisseurs of fine rugs,” sayy 





Refoua, ‘are offen unable to tell the differenct 
between Caravan's reproductions and the origi 
nal antique rug." = 
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For more Tifocmadion and Catalo is CONE R iis: GB 10) 358-1222 
8725 Wilshire Boulevard, Beverly Hills, California 90211 


www.caravanrug.com * email: info@caravanrug.com 


Baris 4 ” 
Sacramento, CA San Diego, CA Hartford, CT Atlanta, GA Birmingham & Novi, MI Charlotte, NC Philadelphia, PA Dallas, TX 
__ Mansur Oriental Rug Gallery Golden Rug Gallery J. Namnoun Oriental Rug Persian Galleries  Hagopian World of Rugs Gabriel Menefee Diane Bryman Tajzoy Oriental Rugs, Inc. 
2995 888-277-111 3 858-578-8784 860-522-6368 404-261-8888 248-646-7847 = 704-375-5101 215-242-4100 214-748-5180 


“4 4 Pee. ‘ y 
CA San Francisco, CA Aspen, CO Juno Beach, Naples, FL New Orleans,LA Minneapolis, MN New York, NY Austin, TX Seattle, WA 
Alexander's Decorative Rugs Isberian Rug Company A World of Rugs Nola Rugs Oriental Rug Company Darius Carpets & Antiques Edgar Kelly Rugs Driscoll Robbins 
415-626-8430 970-925-8062 866-598-7847 504-891-3304 612-824-0467 212-644-6600 888-882-4406 206-292-1115 

















)For Collectors 





Philippe De Backer Opens His Doors to an Inspired Collection of Ming Furniture 


By Michael Peppiatt 
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OTHING IN THE AP- 
proach to the large 
farmhouse-style 





mansion prepares you for 
what is to come: a strictly min- 
imalist interior devoted en- 
tirely to the display of Chinese 
furniture. The first surprise 
is that the furniture should fit 
so perfectly into spare, 
white surroundines. But more 


impressive stil! 
ery that every p 
in the rare categ« “d- 
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Philippe De Backer A 17th-century buang- 
lives among his singu- _—_ huali-wood display 


lar collection of 16th- _ cabinet anchors the 
and 17th-century Ming _ living room alongside 
hardwood furniture. other rare pieces. 


wood furniture made during 
the late 16th and early 17th 
centuries for the aristocrats 
and high dignitaries of the 
Ming Dynasty. 

Relatively little of this so- 
berly graceful furniture was 
ever produced, because it cost 
so much and was destined pri- 
marily for the powerful, aes- 
thetically minded, elite schol- 
ars who ran the country’s 

Iministration. Much of it 

nished, to a large ex- 













tent because, under Mao, it 
was regarded as a symbol of 
decadent aristocratic prestige 
and deliberately destroyed 

by the Red Guards. 
Of the little that does re- 
main, an astonishingly large 
continued on page 206 


Lert: A rose chair fea- 
tures an inset carved 
back. Hornless chibu- 
long dragons surround 
the central medallion. 























They'll be around long enough 


for your furniture to go out of style. ; 


And come back in again. 
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LONG LIVE THE HOME” Andersen. 


WINDOWS*DOORS 





0-426-4261 for a copy of the Andersen 20/10 year limited warranty. “Andersen,” the AW logo, “Perma-Shield,” 
Home” are trademarks of Andersen Corporation. ©2003 Andersen Corporation. All rights reserved. 










































































































































































Lert: A high yoke-back 
armchair sits opposite 

a pair of 17th-century 

unadorned rose chairs 
in De Backer’s study. 





BELow: A continuous 
horseshoe armchair is 
so named for its arms, 
which curve down 

to form the front legs. 











“The Ming scholars 
loved understatement. 
They realized that 
‘less is more’ long 
before the Bauhaus 
did,” says De Backer. 


“Tt certainly has be- 
come an all-consuming 
passion,” De Backer 
(above) remarks of his 
growing collection. 


Lerr: Cabriole legs 
and outward-curving 
ball feet distinguish a 
square incense stand 
of huanghuali wood. 





continued from page 204 

portion now sits, in optimal 
condition, in the European 
countryside, thanks to the pas- 
sion and foresight of Philippe 
De Backer, a dynamic busi- 
nessman whose interest in the 
furniture has made him one 
of its most knowledgeable and 
eloquent champions. 

“Not many people are 
aware of its beauty or the ex- 
traordinary cultural heritage 
it represents,” De Backer says. 
“These pieces look so simple, 
but they’re the result of in- 
credibly complex joinery. The 
Ming scholars loved under- 
statement, and they sought 
not innovation but an ever- 
greater refinement of existing 
forms. They realized that ‘less 
is more’ long before the Bau- 
haus did, which is one reason 
why Ming furniture appeals 
to us so directly today.” 

With single-minded ener- 





















gy and discernment, De Backigg 
er is continually looking t} 
expand his collection, whic! 
—according to Jean-Paul Des 
roches, chief curator of Pariss 
Guimet museum, where t 
furniture will be displaye: 
until July 14—is the most i 
portant in the world. “Ver 
few really first-rate example(f 
come onto the market eac’} 
year,” De Backer says. “As ff 
result, I travel a good deal ti 
the Far East, I talk constant! 
to dealers and museum ex), 
perts, and I read everything: 
can on the subject. Collectin; 
furniture like this starts ou) 
as an education, but once yor 
are truly involved, it become: 


ikea 


a whole way of life! 





National Museum 
of Asian Art—Guimet 
6 place d’léna 
75016 Paris 
33-1-56-52-53-00 
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The warmth you feel when you come home makes it all worthwhile. 


So surround yourself with what you love. With CBK’s new collections, it’s never been 
easier. And because we have the largest selection of home décor and accessories — 
and the latest trends before anyone else—you can update a room or your entire home. 


Make your brightest ideas come to light. CBK will help you every step of the way. 


pr every Life, 


for every Style, there's 


Vo one makes you feel more at home. 


All accessories by CBK. 


600 E. Sherwood Drive 

P.O. Box 143, Union City, TN 38261 
Toll-free: 1-800-FY-4-CBK or 1-800-394-4225 
FAX: 731-885-3857 Phone: 731-885-7836 
www.cbkhome.com 
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afternoon and setting S OU Inge 5 sht L on itis” 
The play of light off it can be ee to kitchens 





Ce ae me = 





and baths. Meier played with its being an 
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object, like on a table, and its use of shape— 
tubular, rectangular shapes that change all | 
day long in the light.” 
—Joanne de Guardiolé, 


INTERIOR DesIGNEN} * 











hKicnard Ivie1er Crate & B arrel 


Federal ne a United States An eee 
Courthouse, Islip, New York fe vlele) ec 


t 
Calvin Klein mess al | 
“I love his double old-fash- ie ca | ci 
‘ eee a: 
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ioned glasses for drinks,” ar- 

chitect Hugh Newell Jacob- 

sen says of the designer’s 

Beekman collection, an ele- 

gant cache of hand-polished 
_ clear lead-crystal tumblers. 




















“Pier 1, Crate & Barrel and ABC Carpet— 
these stores are your friends, because 
they have kooky things and fabulous 
reductions and the quality is good and there 
are fabulous, fabulous patterns.” | 
—Robert Denning, Intertor DesiGNER’ 
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WHAT AN ADORABLE 
LITTLE BUNDLE OF VITAL ORGANS 


faa Pat NCCas TOV0e a aes 


mOURISHED ONE CELL AT A TIME! 
























Floppy ears THE EUKANUBA VITAL HEALTH SYSTEM” 


Targeted Nutrition For Total Body Health Every Day. 


aside, your 
Sensory/Mental Health 


chy fa 


Vital Organ = Qral Health 


Bone ey 
& Muscle ‘ — Health 
Health “UL Digestive 





puppy is one | 









Coat Health 





incredibly 











complex Health 

animal. 

Which body health. So your puppy can become 
is why all the graceful, majestic dog he’s destined 


Eukanuba® to be. Look for Bukanuba in specialty 


puppy and adult pet stores. To find out more, call 


1-888-EUKANUBA. 


foods incor- 
porate the Or ask your veterinarian, 
Eukanuba Vital that devoted cluster of power- 
Health System™ 2g ful brain cells that knows exactly 
By tar- d ) 

geting 
six essential health functions of every dog, 


the Eukanuba Vital Health System delivers 


nutrients when and where they're needed for total 


ee 
Eukanuba®* | 
What Healthy Dogs Are ET oe) am 


©The Iams Company 2003 www.eu Persttl Mctoneel 



























































































































































green. It’s new and old and 


still ador ed by me.” —Robert Denning, INTERIOR DESIGNER 


Robert S Mrs. John L. Strong! 


Denning Designers Joanne de Guardiola and 
The living room of a New Monique Gibson are among the loy- | 
York apartment he designed al patrons of the venerable Manhat- 
incorporates two of his fa- [| _tanstationer. “They have beautiful 


vorite elements: his signature | S) engravings,” says de Guardiola. 
fringed silk lampshades and 


notes of Givenchy green. 


A FLOOR, WALL OR CEILING BY 
BIRGER JUELL IS A NATURAL ART FORM. 





‘One of their specialties is very, very beautiful CT ewelwor k and other 


jembroidery—a beautiful embroidered line almost as good as antique.” —Melvin Dwork 


INTERIOR DESIGNER 
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CUSTOM MADE HARDWOOD INSTALLATIONS. 
HAND CRAFTED WITH PASSION. Ul 





Chicago Merchandise Mart showroom Suites 1337 & 1304 
birgerjuell.com 312-464-9663 juellwoodwork.com 312-832-1304 
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Exclusive dealerships available. 





To order our 184 page kitchen book, please 


send $22.00 to: 


Poggenpohl U.S., Inc. 


145 U.S. Hwy 46W, Suite 200, 
Wayne, NJ 07470. Dept. AD. 


Phone: 1-800-987-0553 or 973-812-8900 X 16 


FAX: 973-812-9320 


www.poggenpohl-usa.com 


poggen 
pohl:=: 


110 YEARS 





Poggenpohl Studios: 
Asbury Park, NJ 
Atlanta, GA 

Boston, MA 

Charlotte, NC 

Chevy Chase, MD 
Chicago, IL 

Dania Beach, FL 
Dallas, TX 

Detroit, MI 
Georgetown, DC 
Honolulu, HI 

Houston, TX 

Los Angeles, CA 

Maui, HI 

Naples, FL 

New York City Downtown 
New York City Midtown 
Paramus, NJ 
Portsmouth, NH 
Sacramento, CA 

San Diego, CA 

San Francisco, CA 
Sarasota, FL 
Scottsdale, AZ 
Westport, CT 





212 


732-897-0900 
404-816-7275 
617-236-5253 
704-331-9690 
301-657-8616 
312-755-9023 
954-923-2688 
214-750-0271 
248-624-7300 
202-342-9111 
808-524-6656 
713-783-7780 
310-289-4901 
808-873-6360 
941-263-4699 
212-228-3334 
212-355-3666 
201-587-9090 
603-433-9918 
916-387-1717 
619-239-0113 
415-865-0443 
941-366-9216 
480-424-791 

208-227-1723 











Great Design 











Rado Watch 


Created by Rado and Swiss artist 
Karl Gerstner, the Carpe Diem 
has a rotating dial that changes by 
the second. The pattern doesn't 
repeat itself for 400 days. 







“Design is something 
I live and breathe. 
Design is everywhere.” 
—Thomas Britt 


INTERIOR DESIGNER 











Arne Jacobsen 
Egg Chair 







“He questioned how design could 
be better,” architect and interior 
designer Lee F. Mindel says of Ja- 
cobsen, whose organic 1958 Egg 
chair exemplifies the Danish archi-" 
tect’s “inspired, sublime eye.” 
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Knowing 


what counts. 
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AW atemabslscjaeuc)ecaateyel 
of cast stone mantels. 
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DALLAS 


(800) 597-3606 


17.¥ CR VAC) RYE toll) 


www.stonemagic.com 
info@stonemagic.com 


Cast Stone Manufacturer 
Nationwide Delivery 
Factory Direct Pricing * To The Trade 



















~~ 
Architect Jack Lionel Warner [i 
is partial to the versatility and | 
durability of glass bridges 
and floors by Lite-Floor. 
“They’re not slippery because 
they have tiny sandblasted 
bumps that grip,” he explains. | 





“The people on the ground floor can look 


up—and vice versa—and see what the people on 





the other floor are doing.” 


—Jack Lionel Warner’ 


ARCHITECT 





Nokia NWGscoe 


At less than five ounces, the 

gaming console enables users 
to play multiplayer games via 
cell phone or wireless con- il 
nections. It’s also a mobile Yi 
phone and digital music play- bE 
er with e-mail capabilities. 














AB Nk XK: 
Behe 
base 


palate 


ispirational furniture for interiors and exteriors - handwoven from weatherproof Sularo synthetic fibre 
be) 
D=DUON 
as ww hb 


vailable in the USA to the trade and select retailers exclusively through: TAMIPUS ‘et Ce 
587 Melrose Ave West Hollywood CA 90069 T 310.652.7090 F 310.652.1284 
21 East 59th Street New York NY 10022 T 212.752.1117 F 212.752.1114 4 

800 24 JANUS www.janusetcie.com 
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‘Estates Tor Sale 








Editors Select Homes by Celebrated Architects 











OKLAHOMA 





Impeccable Style by Frank Lloyd Wright 


n 1952 oil tycoon Harold C. 

Price asked Frank Lloyd 
Wright to design the famous 
Price Tower in Bartlesville, 
Oklahoma. The architect was 
to die six years later, at the age 
of 91, yet even in his last decade 
he found enough work to keep 
very busy. He soon enticed 
Price to build a major residence 
in Paradise Valley, Arizona, as 
well as the tower. Price’s oldest 
son, Harold C. Price, Jr., and his 
wife, Carolyn, also engaged 
Wright to design a house for 
their young family. The cou- 
ple’s house is considered one 
of Wright's best. The 8,000- 
square-foot, two-story resi- 
dence, set on 31 acres of hills 
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and woods, evokes several of 
Wright’s pre-World War I 
Prairie-style houses. Like them, 
it has low-pitched hip roofs, 
cantilevered terraces, horizontal 
rows of vertical casement win- 
dows and massive chimneys. An 
asymmetrical pitched ceiling, 
brick columns and a fireplace 
are in the living room (right). 
Carolyn Price has preserved the 
six-bedroom house as Wright 
designed it, with its beautifully 
crafted built-in shelving and 
cabinetry. Freestanding furni- 
ture by Wright is included in 
the purchase price. 

—Mildred F. Schmertz 
$1.8 million. 
Call 918-743-2001. 
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\cura Division of American Honda Motor Co. Inc. Acura and TL are trademarks of Honda Motor Co., Ltd. ‘OnStar is a registered trademark of OnStar Corporation. Make an intelligent decision. Fasten your seat belt. 
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in-between, there's the TL Type-S. It sports a robust 260-hp V-6, laser-quick acceleration 


) and near-telepathic handling. Thank you, Mr. Cartographer. Call 1-800 


























ates for Sale 











OJAI 
A Completely Restored 
Wallace Neff Estate 


PALM BEACH 
Addison Mizner’s 
Waterfront Creation 


n the shores of Lake 

Worth in Palm Beach, 
Florida, an architectural gem 
has been saved from oblivicn. 
Ville des Cygnes, or the House 
of Swans, was designed by Ad- 
dison Mizner in the 1920s. The 
8,000-square-foot house was 
parceled into five separate 
apartments during the housing 
shortages of World War II. Be- 
cause of this, many of the stair- 
ways, fireplaces and skylights 
were hidden until the 1980s, 
when the house underwent an 
extensive restoration. The 
house has four bedrooms, in- 
cluding an octagonal master 
suite paneled with 18th-century 
boiserie. A pool and a guest- 
house complete the estate. 
$16.5 million. 
Call 561-820-9195. 








private entrance, electroni- 

cally secured and lined with 
avocado and citrus trees, leads 
to a Wallace Neff—designed es- 
tate in Ojai, California. The five- 
bedroom house, built in 1926, 
was recently renovated, with 


special care taken to maintain 
the architectural integrity of 
the original design. The win- 








scanaatiieeT MM 


dows and floors have been re- 
done, as well as the plumbing, 


electrical and heating systems. 


A formal living room (above) 
has a beam ceiling, hardwood 
floors and French doors that 
open to a cobblestone terrace, 


which affords mountain views. 


Another set of French doors 


leads to the rear patio, which is 













adjacent to a wine cellar, a pool 
and a cabana. The more than 
four-acre property includes an ; 
orchard, a greenhouse and a 
barn. Caretaker’s quarters, wi 

a patio, are attached to the threes 
car garage and are in the same 
architectural style as the two- 
story main house. $4.3 million. . 
Call 805-798-1400. 
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Experience the KitchenAid™ Outdoor Kitchen. 


Step 1: Serve appetizers and ice-cold drinks from the 
KitchenAid® outdoor refrigerator and bar cart. 


Step 2: Fire up the powerful outdoor gas grill. 
Sear and sizzle entrees to tender perfection. 
































}Step 3: Raise the standard for backyard get-togethers. 


} Available in built-in or freestanding models. 
To learn bout the entire KitchenAid” line, visit KitchenAid.com or call 1.800.422.1230. 


®Regi 


tchenAid, U 003. All rights reser 























WRIGHT IN 


Experience the awe-inspiring 





architecture and design of 
Frank Lloyd Wright with Wright 


Plus“—a housewalk with exclu 


sive access to homes designed 
by America’s greatest architect. 
The 29th annual event in Oak 


7 


Park, Illinois, features Wright 





designed properties as well 
as other historic homes by his 


contemporaries. 





supported by 


ARCHITECTURAL DIGEST 





DRAFTING ROOM, FRANK LLOYD W 

















Proceeds benefit the Frank Lloyd Wright Preservation 
Trust Space is limited. For more information please 
call (708) 848-1976 or visit www. wrightplus.org 
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rchitect David Adler and 
his sister, interior designer 
Frances Elkins, collaborated in 
1931 to produce a 14-bedroom 
house in Lake Forest, Illinois, 
that stands on a lot of more 
than six acres and overlooks 
Lake Michigan. The first floor 
has a living room with lake 
views and parquetry floors tak- 
en from a 17th-century French 
chateau. A dining room with 
hand-painted chinoiserie walls, 
a fireplace and two European 
chandeliers leads to a conversa- 
tion room. A dressing room 








(left) has mirrored walls and 
a geometrically patterned floor 
inlaid with an alloy of nickel 
and copper. In addition, both a 
guest and a butler’s suite are lo- 
cated on the first floor. A hall- 
way with a curved staircase | 
(above) leads to the north wing, | 
which houses four guest rooms Bee 
and two more rooms that can be t.,. 
used for guests or staff. The bine 
south wing has five bedroom 
suites, each with a fireplace. The)" 
master suite has another mir- 

rored dressing room and lake 

views. $26 million. 
Call 847-234-1855. O 








Pomme oul "Se 1 Sea tio 1% 


ere, there's much more than the Caribbean sun. Much more than a thousand golden 
peaches, much more than the rhythm of merengue. Here, you will get the feel of life 
id peace, feel the movement of history, the joy of our people, and the sounds of nature. f Es 


Da 


ere, an entire country awaits you. A land of sensations. ae 


™DominicanRepublic 


For more information check your travel agency or the Tourism office of The Dominican Republic: 
New York, Tel.: 212 588 1012/14 Miami, Tel.: 305 444 4592 Chicago, Tel.: 773 529 1336/37 - www.dominicana.com.do 
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Residence of Dr. & Mrs. G. Patrick Maxwell: Tennessee Architect: McAlpine Tankersley Architecti } 


Incredibly slim, high performance, custom crafted windows and 
doors of unsurpassed beauty, strength, security and durability. 


Crittall’ steel windows and doors...enjoy the view! 
JO’ 






































For more information contact your architect or designer. 


info @ crittallna.com 
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Photographer: Mick Hales 
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Pavilion of Ireaties ; 


A NEW YORK DESIGNER CONCEIVES A PALACE OUTSIDE ST: PETERSBURG 


Interior Design by Juan Pablo Molyneux/Text by Judith Thurman 


uan Pablo Molyneux is 

not only a connoisseur 

of 18th-century palace 
architecture, he is him- 

self a builder of chateaus 
and villas in the classical style 
and a designer of palatial in- 
teriors. Last November, at 
the invitation of Russian offi- 
cials with whom he had been 
discussing “a dream commis- 
sion’ —the Pavilion of Treaties 
on the grounds of the Kon- 
stantinovsky Palace, outside 
St. Petersburg—Molyneux 
traveled to that “most beauti- 
ful city in the world” and was 
whisked directly from the air- 
port to the palace complex at 
Strelna, a short drive down the 
coastal road. “Time short,” 
said the escort, making his 
point grammatically as their 
driver floored the accelerator. 
Strelna has a noble if tur- 
bulent history that began 300 
years ago, when Peter the 
Great, who had just driven out 
the Swedes, decided to build 
a wooden summer palace on a 
pastoral stretch of marshland 
with majestic vistas across the 
Gulf of Finland. It was to be 
the Russian Versailles: a sub- 
urb of great parks and pleasure 
gardens fretted with canals, 
and of splendid seaside resi- 
dences for the royal family and 
their most favored courtiers. 
Peter and his heirs employed 
a series of French and Italian 


The Russian government commis- 
sioned Juan Pablo Molyneux to de- 
sign the Pavilion of Treaties, a re- 
ception hall on the grounds of the 
Konstantinovsky Palace, in Strelna, 
Russia. RiGuT: His conceptualiza- 
tion of the Hall of Ceremonies, 
where the president of the Russian 
Federation will greet heads of state. 
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RENDERINGS COURTESY J. P MOLYNEUX STUDIO 





























front facade, which faces the Kon- 
stantinovsky Palace. The Palladian- 
style windows and columns flanking 
the entrance reflect the influence 
of classical architecture in Russia. 


Lert: Molyneux’s rendering of the | | 
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architects with papal or royal 
credentials—Leblond, Ras- 
trelli and Michetti, among 
others—and the development 
of Strelna continued with the 
addition of Baroque, then 
Romantic, flourishes well in- 
to the 19th century. 

In 1797 Luigi Rusca began 
restoring a palace for a son 
of Czar Paul I’s, which was 
known as the Konstantinov- 
sky, after its owner, Grand 
Duke Konstantin Pavlovich. 
The last member of the roy- 
al family to live there was 
Grand Duke Dmitry Kon- 
stantinovich, who was exe- 
cuted by the Bolsheviks in 
1919. Under Stalin the com- 
plex served as what a Russian i 
source calls, without appar- 1 i 
ent irony, a “resort.” During 
the Cold War it was chilling- 
ly named “Leningrad Arctic 
University.” And finally, like 
so much of the Soviet Union, 
it was abandoned and pil- || 
laged and fell to ruin. AN | 

But that is changing. “The | 
current Russian president, 
Vladimir Putin, is a cultivat- 
ed man of surprising aesthetic 
sophistication and a student 
of history,” Molyneux says. 
“He wants to restore Strel- 
na to its former glory.” As a | 
first step, he decided to build AN) 
a small but impressive pavil- ma 
ion a short distance from the | | 
palace, dedicated to the sign- 
ing of treaties and the recep- I 
tion of heads of state. 

The site is a pearl-shaped | 
island near the shore, at the Mi 
foot of a French-style gar- 
den. There is a mooring for 
the presidential yacht, which 
can sail to the main entrance | | 
and back to sea through a i | | 
deep-water canal. i | 
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His approach was to create a 
miniature villa in the Palladian idiom 
of the main palace, and to 

insert this modern jewel discreetly 
into its antique setting. 
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“When I got to Strelna, I 
saw that work on the pavilion’s 
foundations had already be- 
gun,” says Molyneux. “‘Where 
are your plans?’ the chief en- 
gineer, Anatoli Kotlov, and 
the project manager of the 
Strelna palace compound, 
Eugene Merkuriev, asked me 
practically the second I de- 
scended from my car in a 
howling snowstorm. ‘Plans 
for what?’ I replied. ‘I haven’t 
even seen the site!’” 

The Russians showed Moly- 
neux the drawings that had 
already been considered, and 
he understood their despera- 
tion. They were under terrif- 


ic pressure to start building: 
something, but one design) 


I, 





looked like a bunker, another’) 
a bathhouse, the third a mau--| 
soleum, and the fourth would’) 
have made a nice terminal for’ 


the Irkutsk airport. The most 


elegant of the interiors fea- | 


tured a nubby waiting room 


sofa and matching love seat | 


flanked by boxy bedside ta- } 


bles under factory light fix- 
tures. “Did I mention,” adds 
the designer, “the checker- 
board-tile floors?” 

Two weeks later Moly- 


neux, who has offices in Paris | 
and New York (and who quick- | 


ly opened one in St. Peters- | 
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In one elevation, the doors on ei- 
ther side of the rotunda access the 
presidential suites. The double 
door, center, leading to a vestibule, 
has bronze medallions bearing the 
arms of the Russian provinces. 
Above are grisaille-en-bleu panels 
with mythological figures. 
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burg, in association with a lo- 
cal firm), flew back carrying 
detailed blueprints and a sam- 
ple bag of materials and fin- 
ishes. “It was an impossibly 
short time in which to accom- 
plish so much,” he explains, 
“but I had, without knowing 
it, been preparing for the job 
imaginatively all my life.” 
His approach was to create 
a miniature villa in the Palladi- 
an idiom of the main palace 
that echoed, without copying, 
its gracefully columned exte- 
riors and pale ocher walls, 
and to insert this modern 
jewel discreetly into its an- 






















































































ABOVE: The compass design at the 
center of the chamber’s marble- 
and-laser-cut-marquetry floor was 
modeled after one in the cupola of 
the Pavlovsk Palace, in Strelna. 


tique setting. “Symbolism, 
tradition and continuity are 
very important to the Rus- 
sians,” Molyneux continues, 
“in spite, or perhaps because, 
of communism’s radical break 
with the past.” 

The pavilion’s inner sanc- 
tum is the Hall of Ceremo- 
nies, which is meant to re- 
semble a classical tempietto, 
and in the hush that attends 
the solemn signing of a trea- 
ty, one can watch the clouds 
through the skylights. The 
columns that support the 
dome of the rotunda are 
clad in scagliola—a form of 
seamless trompe l’oeil mar- 
ble or hard stone that was 
ubiquitous in old St. Peters- 
burg, a town with a famous 
imperial stone works and a 


Lert: Molyneux adapted a fresco 
by Guido Reni—Aurora, at the 
Palazzo Rospigliosi Pallavicini, in 
Rome—for the cupola. “The 
opulent pattern and vibrant col- 
ors are very Russian,” he says. 
“Their feeling for ritual has been 
expressed architecturally.” 
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COURTESY EUGENE MERKURIEV, PROJECT MANAGER OF THE STRELNA PALACE COMPOUND; YURI NIKOLAEVICH LOBANOV, PROFESSOR-ARCHITECT, JUAN PABLO MOLYNEUX, ARCHITECTURAL DESIGNER 








BELOw: Project manager Eugene 
Merkuriev, architect Yuri Nikolae- 
vich Lobanov and Molyneux designed 
the octagonal floor plan. Rooms for 
the press and the presidential suites, 
bottom, surround the rotunda. 








BELOw: The suites have a sitting 
room, a library and a small al- 

cove. “It’s a very comfortable work- 
ing studio, in the traditional 
Russian style,” says the designer. 
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“The décor strikes a balance 
between sumptuousness and 
sobriety,” says Molyneux. “Putin 
is apparently very pleased.” 








certain byzantine taste for 
ostentation. For the cupola, 
Molyneux adapted a fresco by 
Guido Reni—Aurora—“be- 
cause every treaty is supposed 
to be a hopeful new begin- 
ning,” he says. The cham- 
ber has two symmetrical en- 
trances at opposite sides, one 
for the president, the other 
for his foreign counterpart. 
The leaders have identical 


private suites, each with a sit- 
ting room and a library. “I 
also designed an intimate 
‘summit’ dining room with a 
table for two,” says Molyneux. 
“The décor strikes a balance 
between sumptuousness and 
sobriety. Putin is apparently 
very pleased with it, because 
he sent word that he would 
like a framed rendering. 

“T hope,” Juan Pablo Moly- 


neux concludes, “that the pa- 
vilion acquires a deep civic 
resonance for the Russians. 
It’s a place full of great per- 
sonal meaning for me. This 
city has nurtured my work 
and my senses, and I revere 
the architects who created it. 
Now I have the chance to re- 
pay them, and St. Petersburg, 
with a little beauty of my 
own creation.” [ 
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One of the libraries has a red palette. 
“Red has been used in Russian inte- 
riors since the 17th century,” says 
Molyneux. “The revolution used the 
color in an external way. I felt we 
should put it back inside.” The cut 
velvet on the chairs is based on a 
document fabric from Pavlovsk. 
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“My new fabrics have different colors 

and patterns for each season. Based on the 
designs of the wallpaper and colors I saw 
in the movie Gosford Park.” 


—Victoria Hagan 


INTERIOR DESIGNER 





“The Four Seasons fabrics 
are traditional yet fresh,” 
says Hagan. Pomegranates 
and flowers adorn Spring. 




















“T love it because it’s 


functional. 


somewhat utilitarian, 
yet totally luxurious, 
all of which I admire 


in everything 


















Fabien does.” 
—Michael Kors 


FASHION DESIGNER 


“When I’m working on a problem, 
I never think about beauty. I think 
only how to solve the problem. 

But when I have finished, 
if the solution is not beautiful, 
I know it is wrong.” 
—R. Buckminster Fuller 


ARCHITECT 









More than half a century has 
passed since Arthur Stark 
and his wife, Nadia, founded 
the company that bears their 
name. A Stark floorcovering 
—be it an elaborate linen 


rug like Kasbah or Mar- 
rakesh (top) or an innovative 
vinyl weave that evokes sisal 


Fabien 


Baron 


Bounce Chair 





(above)—has since become 
the finishing touch for ele- 
gant rooms created by the 
world’s top interior design- 
ers. Today the company is 
run by Arthur and Nadia’s 
sons, John and Steven, who 
carry on their parents’ tradi- 
tion of scouring the globe, as 
well as the history books, in 
an ongoing effort to put the 
world at our feet. 
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.” writer and architect Joseph 
Giovannini says of a former banquet 


hall in an 1880s Los Angeles build- 
that he reworked. Visual-ef- 


fects artist Robert Skotak now lives 
there. “The corners and planes 
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_ “This space is an abstraction— 
avoid in some places. It’s impossible 





to get bored here, since the room 
never seems like a room at 











































rchitecture that takes chances 

cannot exist without a client 

willing to accept the dare. But 

sometimes that client is found 
only at the end. Such was the case with a 
one-bedroom apartment designed by 
Joseph Giovannini in a fire-gutted former 
banquet hall on the edge of Los Angeles’s 
Chinatown. Construction was under way 
on the space—“I had basically de-boxed 
the box,” says Giovannini—when the 
original client withdrew for reasons un- 
related to architecture. What to do then 
with an ambitious plan that, unlike most 
homes prepared on spec, eschews the 
quotidian fixtures of residential life (“In 
order for my illusionism to work, I can’t 


Lert: A view toward the entrance 
shows some of the “cubes that off- 
set the angled walls. The ceiling 
and wall planes are detached from 
each other, to break down any sense 
of the room as a box,” explains Gio- 
vannini, who used painted plywood 
and drywall in the construction. 














ever show a bolt or a doorknob”) in favor 
of a demanding sensory immersion that 
Giovannini describes alternately as an 
“ecstatic space,” “a self-conflicted space,” 
an “introspective space that hints at per- 
ceptual worlds” and “a space of wonder”? 
Turn to the want ads, of course. Gio- 
vannini listed the apartment he refers to 
as “illusionistic minimalism” in the LA 
Weekly, and—only in L.A.?—the perfect 
client soon appeared out of thin air to 
claim the design. “I said something about 
illusionism in the ad,” Giovannini remem- 
bers. “And this illusionist responds.” 
The illusionist in question is Robert 
Skotak, a film historian whose day job as 
a visual-effects artist has won him Acad- 
emy Awards for work on two intensely 
illusionistic films, Aliens and Terminator 2: 
Judgment Day. In a letter to his architect, 
he explained what drew him to this de- 


Asove: “When looked at straight 
on, from the front, the two red 
chairs and the blue chaise that I 
designed appear to be floating,” 
he points out. “The illusionistic 
architecture of the walls has now 
migrated into the space itself, be- 
coming freestanding furniture.” 













































































































































































manding apartment, where Giovannini 
has transformed a lifelong interest in the 
architectural uncanny (“the left hand of 
architecture,” he calls it) into a residence 
centered on a top-lighted, 16-foot-high, 
white-on-white living space, a home that 
doubles as a challenge to the reign of 
gravity and the assumptions of traditional 
three-dimensional perception. “There 
are many reasons I was attracted to the 
space,” Skotak wrote. “Among them, the 
fact that it is an abstraction—a void in 
some places with elusive boundaries. It’s 
impossible to get bored here, since the 
room never seems like a room at all.” 

A study of the corners reveals one rea- 
son that is so: The room never closes. 
Everywhere one might expect to find an 
edge there is openness, and everywhere 
one might expect shadow there is light. 
Except for the single large and two small- 
er skylights punching through as a re- 
minder of the world beyond—and a small 
window in the mezzanine sleeping area 
—none of that light is natural. It was the 
mundane requirements of the project 
that gave Giovannini the golden op- 
portunity to play with whiting-out per- 
ception in black-box conditions. The 
cast-iron structure, which Giovannini 
characterizes as “a classical SoHo building 
that happens to be in L.A.,” needed to be 
shored up to meet local seismic codes. 
As a result, windows in the rear of the 
space, beyond where the weightless slash 
of the stair now descends, had to be 


ABOVE: Ben, 1993, by Michael Cran- 
fill hangs in the dining area near 

a streamlined table and Philippe 
Starck chairs. RiGuT: “Strong vol- 
umes define the highly porous open 
zone.” Rough Sawn Fir is a self-sup- 
porting sculpture by Jason Burton. 
At left is Cranfill’s Untitled, 2002. 
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‘osed. Lemons and lemonade: “T learned 
from the space that windows can really 
bleed the interest from an interior.” 

With the interest in the project firmly 
focused on itself, Giovannini proceeded 
to the intense graphic investigations that 
underpin much of his work. The optical- 
ly illusive furniture—two chairs, a chaise 
and a platform sofa, all in a pure pigment 
red and what Giovannini calls “sort of an 
Yves Klein blue”—began life as such a 
study. Their forms were first considered 
on paper as eye-popping treatments for 
the long wall, then as a means to erase 
the joint between that wall and the floor, 
and finally as one finds them in the center 
of the enigmatic main living area: free- 
floating objects that play with the con- 
ventions of drawing by unleashing them 
on conventional space. 

“What I like to do is to take techniques 
used to describe three dimensions in two 
dimensions back into the third dimen- 
sion,” Giovannini explains. Chief among 
these techniques is the familiar perspec- 
tive drawing, in which the lines of the on- 
paper reality converge neatly at one or 
more convenient “vanishing points” (the 
sculptural stair is a result of such pér- 
spectival play), and the somewhat mdre 
arcane axonometric projection (used to 
arrive at the hovering bevel-edged forms 
near the entrance). The axonometric 
drawing, in which, typically, lines are 
pulled up from a plan rotated at 30 or 60 
degrees, is a relative newcomer; it was 
popularized by the aerospace industry 
to render complex rocket parts. Because 
of its efficiency, this drawing style be- 
came a favorite of architects and, in the 
1970s, a virtual calling card for experi- 
mental paper architects. 

By bringing these necessarily reductive 
techniques off the barren page and back 
into the rich thicket of real space, Joseph 
Giovannini is attempting to explore the 
distance between the reality described by 
such drawings and that other reality, the 
one we most often see when we open our 
eyes in the morning. Unless, that is, you 
happen to be Robert Skotak, in which case 
your day begins in “a space of wonder.” 0 


“The staircase, which is angled off 
the orthogonal, is shaped in forced 
perspective, while other planes and 
volumes angle in axonometric lines. 
The mix of forms creates irrationali- 
ty.” An Eileen Gray daybed stands in 
the study area. The door on the mez- 
zanine landing leads to the bedroom. 



































“Ilearnedfromthespace that = #% 
windows can really bleed the inter 
from an interior,” says Giovannini. 
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( Scalamandré 
Shirred Stripe, which is an 
original classic design by com- 
pany founder Franco Scala- 
mandré, has been updated 
and recolored. The peach- 
and-beige fabric is silk. 













“Elsa Peretti 


designs are beautiful, useful, 


gS 






modern, organic.” 


—Mark Boone 


INTERIOR DESIGNER 
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Peretti created the Pa- 
dova ice cream scoop 
for Tiffany & Co. 


There are many Elsa Peret- — where she became known as 
tis, all of them spectacular. one of that estimable firm’s 
One was the daughter of greatest designers, branch- 
an Italian oil magnate who ing out from jewelry itself 
went to Spain as a young into exquisitely jewel-like ob- 


woman and found fame asa _jets and household products. 
fashion model. Another Elsa _ Herr creations are derived 





Peretti recently formalized from nature, and she has cit- 

her commitment to global ed as inspirations the every- 

issues by starting a founda- day marvels we take for 
“One of my tion devoted to children’s granted: bones, beans, shells, 


rights and the protection of _ snakes and apples, among 


favorite items of late the environment. In between _ others. Each Peretti design is 


these two was the Elsa a small and beautiful re- 
has been a gift from my Peretti who began work at minder of our debt to these 
Tiffany & Co. in 1974, pure and original forms. 


son, the Italian-designed 


Slip Shoehorn from 


Umbra’s 


Studio Collection. It’s shaped 

like a Brancusi sculpture, 

with a strap at the top for hanging.” 
—Jerry Hirshberg 


AUTOMOTIVE DESIGNER ay 
Tiffany’s piece 
is her Venetian-crystal 
Thumbprint Bowl. 



























































































































”) 








x 
a & 
go Sa 
Bs 3) 
oy & 4s 
“Sonu © 
oo 0 © 
Ow asess 
Soe 
ee 
Oo op ¥ 
fe OS ge 
SD 3 ee 
ee 60-5 a) 
So 
oS 6S 
Cpe 
Of | 
242 
(> = 
ge 
OO 
OY 3 - 
> 


(¢ 





» «<- =a-S 








A SEAMLESS UNION OF ARCHITECTURE 
AND INTERIORS IN THE MIDWEST 


Architectural and Interior Design by Sills Huniford 
Text by Stephen Drucker/Photography by Mary E. Nichols 


his is the first res- Stephen Sills and James 
idence we’ve de- Huniford have never held a 
signed from the narrow view of decorating. 
ground up,” says ‘Their rooms are luxurious, 
Stephen Sills, firing a shot erudite and as self-possessed 
that will be heard around the as the Buddha. Connoisseur- 
world, at least around the de- ship is always in the air. They 
sign world. Rarely does the speak casually of the antique 
same firm get the chance to Italian marble sarcophagus 
design and decorate a house, _ tub discovered in Belgium, the 
and rarely is it a decorating limestone mantelpiece found 
firm, not even Sills Huniford, in the south of France, the 
with three architects drafting Japanese matchstick blinds 
away in its velvet-glove of- from San Francisco and the 
fices in Manhattan. 12 Siie et Mare dining chairs 
they pounced on in Paris, and 
how a certain craftsman in 
Manhattan made 12 more for 
their clients. Their talent has 
always been for gathering the 
pedigreed and the French- 
polished and then creating 
an ethereal setting using the 
most emotionally charged 
whites, grays and browns. Sills 
and Huniford have as many 
words for neutrals as the Ro- 
mantic poets had for love. 
Their architectural debut, 
a couple’s stately house in the 
Midwest that was four years 
in the making, is a gentle re- 
minder that designing a house 
and decorating its rooms 
should be a single, flowing, 
natural process, like breath- 
ing in and breathing out. 























Stephen Sills, left, and part- 
> Huniford stand in the 
‘ery of a residence they 
' cesigned for a couple in 
t ‘We were able to ex- 
pt n aesthetic with a 


nod t hile still being con- 
temporary, 


RiGutT: Willem de Kooning’s 1987 
oil The Quality of a Piece of Paper 
hangs in the entrance gallery near a 
table by Jean-Charles Moreux. “We 
wanted an elegantly proportioned, 
comfortable house—almost like a 
series of pods,” says the wife, “with 
space to entertain 12 to 200.” 
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ABOVE: An untitled 1947 work by 
Clyfford Still is above a painted 
Louis XVI settee in a corner of the 
living room. “The 17th-century 
Venetian patchwork rug is the first 
thing we bought,” says Sills. “I’ve 
never seen anything like it. It allows 
the residents to have modern art.” 


“This project,” says Huni- 
ford, “was every designer’s 
dream.” Imagine them find- 
ing the finest Venetian carpet 
they had ever seen and then 
being able to scale the liv- 
ing room to it. Or designing 
shimmering satin draperies 
knowing they would disap- 
pear tidily into pockets in the 
walls. Or placing a clerestory, 
already envisioning the shaft 
of light it would create and 
the piece of furniture it would 
strike, and to what effect. 
Like breathing in and 
‘eating out. 


ern" ms 


Nearly 9,000 square feet, 
the house is scaled comfort- 
ably into five pavilions, a time- 
honored architectural device. 
But when has it ever been ex- 
ecuted in such wistful colors? 
The brick walls are celadon 
gray—“washed, not painted,” 
Sills emphasizes. The win- 
dows are charcoal gray, and 
the roof is lead-coated cop- 
per, which has weathered to 
silvery gray. Finely tuned 
neutrals like these are what 
you expect from a Sills Huni- 
ford interior. 

The house and its con- 
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fia carpet brings the glitter down a 

notch or two,” Sills says. Siie et Mare 
chairs surround a pair of inlaid wood 
tables. Old World Weavers drapery 
and chair fabrics. BELow: Hans Hof- 
mann’s 1965 Evening Red, left, is near 
an untitled 1953 Mark Rothko oil. 


wW ij a ' j . eo Ee y Lert: In the dining room, “the raf- 
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They speak casually 
of the 12 Sue et Mare 
dining chairs they 
pounced on in Paris. 
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tents are so interwoven, they 
cannot be separated. In the 
entrance gallery, four Art Dé- 
co urns on marble columns 
“bring great architectural 
tg gh ae clarity to the doorways,” Sills 
f ay explains. There are two su- 
4 { } | perb German Rococo con- 

’ : soles, but their modeling 
wouldn’t be nearly as impres- 
sive if light weren’t spilling 
in from high windows that 
owe a debt to Soane and Pal- 
ladio. Underfoot there’s a 
dramatic parquetry floor, as 
in a great Italian palazzo, but 
it has the romance of a great 
piece of furniture. Its cherry, 
maple and walnut boards are 
all antique and were chosen 
knot by knot and individually 





Ricut: According to Huniford, he 
and Sills strove for a “warm and 
sumptuous” master bedroom. The 
metal canopy bed is accompanied by 
a suite of furniture—which includes 
a pair of chairs and a settee—made 
in 1930s France in the style of Mo- 
reux. Lee Jofa stripe on pillows. 
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ABOVE: Silvered-steel palm lamps 
flank the master bedroom’s fireplace, 
over which is an 18th-century En- 
glish mirror. The walls are covered 
in a hand-stenciled burlap. On the 
use of neutral tones throughout, 
Sills says, “It has to be really lus- 
cious, very dimensional, to work.” 


stained. A floor of this cal- 
iber, says Sills, “is a very Sills 
Huniford thing.” 

“The scale of these rooms 
is a whole other medium,” 
Huniford starts down the path 
of architecture, and then Sills 
takes a turn toward deco- 
ration: “Beautifully propor- 
tioned furniture from the 
18th century was meant to be 
seen in rooms of this scale.” 
In the living room, the walls 
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rise 22 feet, plus another four 
feet for the cornice; the paint- 
er, whose hands must have 
been as steady as a safecrack- 
er’s, combed the walls with a 
broom in breathtaking 22- 
foot strokes. This is a room 
that the great Billy Baldwin 
might have loved, with some 
18th-century English furni- 
ture, some Directoire, a Roy- 
ére-esque sofa, a Morris Louis 
and a Cy Twombly, and a suite 
of Louis XVI furniture up- 
holstered in brown. Nobody 
does brown like Sills Huni- 
ford. In their hands it’s never 
Earth shoe-ish but as sump- 
tuous as Empire green. 

The master bedroom, an- 

ther cocoon of rich neutrals, 











= 
‘ 
- 
* 
~ 























Like all good Neoclassicists, 
Stephen Sills and James Huniford 
are partial to symmetry. 


“The luxury of the process was hay- 
ing the time to let the project de- 
velop,” says Huniford. BELow: “It 
brings the outdoors in,” Sills says of 
the master bath, whose antique Ital- 
ian marble sarcophagus tub was 
purchased by the team in Belgium. 
The circa 1910 chandelier is French. 


Ricut: Untitled (Rocker VII), 1988, 
by Ellsworth Kelly rests on the rear 
lawn. OpposiTeE: Inspired by the 
1950s French Etruscan-style chan- 
delier, Sills and Huniford formed 
the powder room around it, adding 
black-figure plates, a 1920s mir- 
rored vanity and copper-leafed walls. 








250 











































has an 18-foot ceiling and 
hand-stenciled burlap walls. 
Its arched metal bed, whic 
might have been dressed in 
a ball gown, is a model of ar 
chitectural restraint, wrapped 
with tight little mole-colored 
wool tassels as Syrie Maugham 
might have done. Sills and 
Huniford not only selected 
the mantel, as the decorator) 
usually does, but went so far 
as to design the fire chamber, 
using shallow antique bricks 
imported from France—soj 
much more elegant. 

Like all good Neoclassi- 
cists, Sills and Huniford are 
partial to symmetry. The din 
ing room was planned around§ 
a pair of square tables, andj 
there’s a third, in storage 
that comes and goes as thes 
evening requires. The de- 
signers brought the bronze- 
leafed walls to life with a 
magnificent 1920s glass chan-} 
delier by André Arbus, foundg 
in Belgium; and when thes 
gods of symmetry led them 
to its twin six months later, 
they promptly bought andj 
hung it. The room’s antiqueg 
stone mantel seemed so cor-| 
rect that they had it re-{ 
produced for the adjoiningg 
library, but in bronze. 

“We like pairs,” says Sills, 
his partner seated beside him. 
Of course they like pairs. They] 
themselves are a most com-} 
pelling case for the power of 
two in design. 0 | 








ll 


‘wg 


}) 
fy 





il 

















il 


| hn 








“atl 
Mt 
wut il 



































Ij 

/ Yip 

Mf ff Hi 
YH) 
MW) 


YY 
/, / y/ 
Yip 


























y N \ YY 
AQ \ . \ + Y 
; \\\) \ Ya/ff) 
Miho Museum } 


“lam certain that those who 
come here will understand 
that | consciously designed the 
museum to be assimilated in- 
to nature,” explains the archi- 
tect, who built the structure 
on a mountaintop in Japan. 






































































































































































































































































































































Poulson 
Fixtures 


“Scandinavia continues to set 
the pace in beautifully crafted 
and optically sophisticated 
lighting,” says architect Buzz 
Yudell, who chose hanging fix- 
tures for his California house. j 





Great Design 





‘All architecture is shelter; 
all great architecture is the 
Vesign of space that contains, 
cuddles, exalts or stimulates 
he persons in that space.” 
—Philip Johnson 


ARCHITECT 


rs | 


Heller 


eerurniture 





ArcoBellini 


“Alan Heller carries high-end yet 

reasonably priced industrial-style a 
furniture, all done with the latest 

technology,” notes writer and 

architect Joseph Giovannini. 





Oracle Turntable 


“I'ma vinyl freak; | absolutely 
love records and turntables, 
whether they’re vintage or con- 
temporary,” says interior designer 
Thad Hayes. His choice for one 
of the best new systems is the 
Delphi MKY. “It even looks good.” 






Calla 


The curves of the stacking injec- 
tion-molded chair—a multipurpose 
piece suitable for indoor-outdoor 
commercial or residential use—are 
inspired by the shape of a calla lily. 
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“The effort we make in 
decorating our homes and 
setting the table, as well 
as the time we take to make 
our guests feel welcome, is a 
wonderful way of 





expressing our creativity.” 


—Colin Cowie 
DESIGNER 











Georg Jensen Flatware 


Interior designer Carole Katleman 
calls Jensen’s Pyramid silverware 
“literally cutting edge.” Of all the 
Danish company’s patterns, it is 
considered by some to be the most / 
representative of Art Déco. 









Maze Table 


A mahogany low table designed 
by interior designer Mariette 
Himes Gomez has tapered legs 
with a French-polish finish. Its 
glass top is etched with the geo- 
metric pattern it is named for. 


W Garden Pagoda 
Inspired by Charles de Beis- 


tegui’s Chateau de Groussay, 
Thomas Britt created a 40- 















eal, ~swntlain, 











foot-tall pagoda for his Long 
Island garden and placed it 
next to his reflecting pool. 





Boffi Kitchen 


For almost 70 years Boffi has 
been associated with the evolu- 
tion of the kitchen. Pristine lines 
and sleek, modern minimalism 
typify the innovative creations of 
the Italian manufacturer. 








































































































































olex Cellinium in platinum. 
or the name and location of 
n Official Rolex Jeweler, 
jlease call 1-800-367-6539. 


yww.rolex.com 


N ew York 
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Porsche Carrera 
Architect Richard Meier admires 
the 911 Carrera Coupe, which 
was redesigned for 2003 with a 
3.6-liter, six-cylinder engine that 
enables it to accelerate from zero 
to 60 in less than five seconds. 
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Maybach 62 * 
Architect Alexander Gorlin 
praises the 20-foot-long vehi- 
cle, inspired by the Maybachs 
of the 1920s and ’30s. Screens 
behind the headrests bring it 


\ cruising into the 2st century. / 
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‘Ford > 
Thunderbird 


“It has a 1960s look, with a 
low ride, a nice grille and a 
wide design,” interior design- 
er Harry Schnaper says about 
the redesigned convertible 
with a removable hard top. 








sreat Design 
























































| f the Model T,; Henry Ford is said to have quipped: “You } 
can have it in any color you want, so long as it’s black.” “ eS ) 


Standard options packages have come a long way since 
then. Ford’s latter-day customers can mark the automaker’s cente- 
nary by purchasing the limited-edition 007 Thunderbird—last 

seen being driven by Halle Berry in the James Bond movie Die An- 
| other Day—done up in a shocking coral, with a removable white 
top and a white leather interior. Some of today’s most breathtaking 
designs just happen to be on wheels, representing the ultimate vin- 
dication of those dreamy-eyed kids who were told repeatedly by 
their teachers to stop drawing cars—or bikes, or motorcycles, or 
skateboards—in their algebra notebooks and get back to work. 
They kept at it, though, and their furtive doodles grew into the | 
wondrous conveyances that get us and our precious cargo from i 
here to there, all the while making a personal, portable design MINI \ a | 
statement for the entire world to see. iH 
Travel Gear | 
Samsonite, in collaboration WAH 
with MINI, has solved the 
space problem with its three- | 
piece set of luggage, designed | 


a G a4 | te fit perfectly in the trunk. | | | 
TeCal Cdl. One of the most |) 
beautiful things on the road.” 
—Stephen Shadley 
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Rolex Danaos 
in 18kt. white and yellow gold. 
For the name and location of 
an Official Rolex Jeweler, 
please call 1-800-367-6539. 


www.rolex.com 





Rolex, W, Cellini and Danaos are trademarks. 





| Rolex Orchid 
| with pink and blue sapphires. 
| For the name and location of 

an Official Rolex Jeweler, 
| please call 1-800-367-6539. 


www.rolex.com 


Rolex, W, Cellini and Orchid are trademarks. 
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| (Porches d ii) Woodies . 


Galpin Ford in Los Angeles 
adapted a Ford F150 to fash- 
ion the Tailgate Party Truck. It 
includes a grill, a sink, a dou- 
ble beer tap and a DVD play- 
er with a color screen. 


admires the look of vintage 

woodies, which enjoyed im- 
mense popularity with West 
Coast surfers in the 1960s. Ss ; 
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BMW 


StreetCarver 


Interior designer Thad Hayes | 
' 


















Armed with wheels that are three 
times the ordinary size, the Street- 
Carver is a heavier, more shock- 
absorbent relative of skateboards 
of the past. The steering mecha- 
nism is derived from the original 
BMW 5 Series chassis. 





VW Microbus 


The redesign of the Microbus 
focused on the multifunction- 
ality of the interior. The mid- 
dle seats can be removed to 
provide ample space for lug- 
gage, a kitchen or an office. 

























259 














“igh 


Kestrel KM40 


Lauded by interior designers 

Stephen Sills and James Huniford 
and triathletes alike, Kestrel’s KM- 
40 Airfoil, a carbon-framed racing 
bike, combines a light body and a 
stiff frame for maximum ridability. 
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“They took a solid stalwart of a design and made it DE@dUUT 
So sleek and modern. They took what works and made it better.” 
—Greg Jordan 


INTERIOR DESIGNER 
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Swiss m 





BDE 





Rolex Cellini 


’ 


in eighteen karat yellow gold 


available in three sizes. 





For the name and location of 


an Official Rolex Jeweler, 
please call 1-800-367 


www.rolex.com 


-6539 





Rolex, Wand Cellini are trademarks. 











Great Design 





Mare 


“This cabinet made by the 
eminent designers of the 
Art Déco movement, Louis 
Stie and André Mare, is 
considered one of their 
masterpieces. In both its 
curvilinear style and its 
fluted and tasseled legs, 
this piece exemplifies their 
trademark design.” 
—Anthony Delorenzo 


ANTIQUES DEALER 









Interior designer Har- 
ry Schnaper favors 
French Déco pieces. 






Hinson & 
Company 


In the 1970s interior designer Billy 
Baldwin used Clover Trellis, a rein- 

terpretation of a Dutch document 
fabric, in his Nantucket house. 


















q 
YyStal rinia Interior designer Kathy Merrill ene ser 
Interior designer Todd Davis loves Rodolph’s Hibiscus pattern, > 
| likes to use glass finials. “They which is available in such colors as 
| symbolized paying off a mort- umber rose and honeydew. 
gage.” A 19th-century rock- 
crystal finial at N. P Trent 





Antiques is on a custom sees 





“I hate it when people say, ‘Do as you wish.’ 
T like to build on my clients’ taste and ideas.” 
—RHenri Samuel, INTERIOR DESIGNER 
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CaSONS 


A CANADIAN DESIGN TEAM CREATES 


AN OASIS IN THE BUSPEING Chix 


n choosing the Maru- 

nouchi district for its 

new hotel in Tokyo, the 

Four Seasons found a 
site that pulsates with the 
féng shui of power. A short 
walk in the four cardinal di- 
rections are the Imperial 
Palace, the headquarters of 
leading government minis- 
tries and private corpora- 
tions, the Ginza district, with 
its upscale department stores 
and elite watering holes, and 
mighty Tokyo Station, with 
its famed bullet trains and its 
rapid-express connection to 
Narita International Airport. 


More than any other chunk 
of realty, Marunouchi can 
claim to be at the epicenter 
of the political and economic 
forces that have propelled 
modern Japan. 

Location, as any developer 
knows, is the divine principle 
of real estate. But the part- 
ners at Yabu Pushelberg, the 
Toronto-based interior de- 
sign firm entrusted with the 
Four Seasons project, still 
had to face some daunting 
challenges in creating a so- 
phisticated, intimate luxury 
hotel. They were allotted five 
lower-level floors in an already 








Top: Toronto-based George Yabu 
and Glenn Pushelberg designed a 
small yet serene luxury hotel on the 
lower floors of an existing glass office 
tower by Tokyo’s PCP Design Team. 
The Four Seasons Hotel Tokyo at 
Marunouchi combines a metropol- 
itan setting with a cloistered feel. 


ABOVE: In the transfer lobby, “we 
had the chance to create a grand 
gesture, which I think everybody 
expects when they go into a hotel,” 
Pushelberg says. The floor lamps 
are by Ralph Lauren Home. Ricut: 
Guests first arrive through “a very 
simple but gentle entrance.” 
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BELow: For the restaurant, Ekki, HH | 
the designers employed an unusu- H| 
al device to temper the strong geom- | 
etry of the space: a large pair of dis- 
i embodied hands that once belonged | 

to a Buddha statue from Burma. 1 | 
“We found them in Miami, of all | 
places,” Pushelberg explains. HH 

















built 31-story glass office 
tower. The height of the ceil- 
ings wasn’t overly generous, 
given a hotel’s needs. Anoth- 
er limitation was the shallow 
distance between the win- 
dows and the elevator shafts, 
which was fine for office em- 
ployees but might prove too 
confining for a hotel guest. 
“We decided to turn these 
liabilities into assets,” says 
George Yabu, one of the de- 
sign partners. “Even though 
there are only 57 rooms, we 
gave them 17 configurations 
and customized some of the 
furniture. So chances are that 
anyone who makes a return 
visit to the hotel will have a 
different experience.” Massive 
interior columns, required by 
earthquake codes in Tokyo, 
were transformed into curvi- 
linear walls in some rooms. In 
the baths of the corner suites, 
sculpted Italian limestone tubs 
were positioned to take ad- 
vantage of the few available 
panoramic views of the city. 
“But most of the views are 
pretty mundane,” concedes 
Glenn Pushelberg, the other 
founding partner. “So the 
hotel had to look inward.” 
Indeed, the place has the feel 
of a private club. As one 
emerges from the elevator 
into the seventh-floor lobby, 
the first impression is one of 
serenity. The bustle of the 
metropolis is suddenly left 


behind for the soothing quiet- 




























































































Ricut: In the bar area, as in some 
other parts of the hotel, the design- 
ers had to surmount a less-than- 
desirable view—in this case, the 
tracks of the famed bullet train. 
The solution was a translucent 
screen made of white onyx lami- 
nated on glass and framed in metal. 
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“The design is not about one or two grandiose rooms 
but rather about a series of well-executed small spaces that 





Asove: A curvilinear wall was built 
to hide a structural column in a one- 
bedroom suite. Placed along the 
curve are two terra-cotta sculptures 
by Axel Cassel. The chair fabric is by 
Osborne & Little. The bed throw 
is by Larsen. The leather-clad floor 
lamp is from Ralph Lauren Home. 


Ricut: A bath with glass sinks looks 
out over the lights of Tokyo. “Our 
mission was to create an intimate, 
exclusive oasis,” says George Yabu. 
“We developed a design scheme 

of polar opposites, or yin and yang, 
one that reflects energy and yet 
solitude, peace and productivity.” 





hold together well,” says Glenn Pushelberg. 


ness of triple-glazed floor- 
to-ceiling windows, furniture 
of ebony and rosewood, and 
metal sculptures. 

Because they were dealing 
with a narrow, rectilinear 
space, the designers exagger- 
ated its length and broke 
it up into three areas—the 
lobby lounge, the bar and 
the restaurant, Ekki. “It’s not 
about one or two grandiose 
rooms but rather a series of 
well-executed small spaces 
that hold together well,” says 
Pushelberg. The interiors of 
these rooms combine stark 
architectural lines with more 
organic decorative objects. 
The juxtaposition is especially 
noticeable in the lobby lounge, 
where horizontal stone slabs 
and vertical wood wall panels 
are softened by large round 
Zulu hats displayed on stands 
like sculpture. 

The guest rooms, located 
on the four floors beneath 
the lobby and restaurant, 
strive for cocoonlike comfort. 
Their ample windows are 
framed with screens of wood 
and glass-laminated fabric, 
and they also use sheer drap- 
eries and Roman shades to 
control and filter light rather 
than to draw one’s gaze out- 
ward. The furniture—chairs, 
a desk, a sumptuous bed and 
a bench along the window 
—is positioned to encour- 
age guests to turn their backs 
on the overenergized urban 
world, and, in many cases, on 
the huge train station below. 

“This is a modern take on 
a Japanese ryokan,” says Yabu. 
“Maybe not in the details, 
but philosophically, as a re- 
treat, a respite—a place to 
relax, soak in a tub and lie 
around in your robe.” [1 
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“The louvers filter 
a i light at The Rose Art 
Museum,” says Gund. 
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Clodagh Rugs 
rhe Tufenkian Carpets showroom 
West Hollywood—redone by in- 
lerior designer Clodagh with her 

ignature natural materials—offers 
er newly launched rug collection. 
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to make incredible patterns across the walls.” 


—Graham Gund 
Armani Casa ra oe 
When Armani inaugurated his 
home furnishings line three 
years ago, it was anybody’s guess 
| as to what the progenitor of the 
_ Power Suit would come up with. 
_ Notsurprisingly, Armani Casa 
_ —like its couture cousin—is 
marked by clean lines and a 
corresponding purity of materi- 
als. From an Italian porcelain 
breakfast set to a slatted and var- | 
nished oak chaise, both recently Wn) 
introduced, the line’s offerings 
promise to uphold a tradition 
of coolly bold elegance. 
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e was the most 
brilliantly outspo- 
ken of the 20th 
century’s design 
icons. He dismissed the Art 
Déco penchant for ornament 
of his contemporaries in 1930s 
design as an amassing of “rose- 
colored lumpy spirals suggest- 
ing flowers...interspersed 
with zigzag flashes of pink fu- 
turistic lightning.” Déco was 
to him not modern at all but 
simply “the French past re- 
faced and bedizened, as though 
Madame Récamier had been 
refurbished to look like [the 
cabaret star] Mistinguett. It 
was blatant and overrich.” 
The international modern 
style of Germany’s Bauhaus 
he saw as “esoteric and bleak,” 
“engendered by...contempt 
for humanity” and “as far from 
gemiitlich as a deep freeze.” 
If T. H. Robsjohn-Gib- 
bings’s attack on the mounte- 
banks and impostors of mod- 
ern design was, as a New York | 
Times critic stated in 1947, “the . | 
most intelligent, witty and = ry | 
| 
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scholarly attack thus far,” his 
support of his three heroes in 
the history of American de- 
sign was no less fervid or artic- 
ulate, leading another critic to 
see him as “a gallant Rough 
Rider, come to rescue the hum- 











“Simplicity in a house means rational | 
thought. It means rational thought 
freeing the imagination,” legendary |) | cca ere a } 
designer T. H. Robsjohn-Gibbings =f ~ eo i: SR oaarse ee . a | 
(above right, in a 1945 portrait) once a anal a aE 
said. RicuT: He spent the last 10 
years of his life in an Athens apart- 
ment that faced the Parthenon. iI | 
| 
} 
| 
A 
1 
| 
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Lert: Robsjohn-Gibbings drew in- 
spiration for much of his work from 
ancient Greece. A Skyros shepherd’s 
hook and a wicker buoy are among 
the rustic objects from the islands 
and the countryside he set about the 
entrance hall. The skull with don- 
key’s beads wards off the “evil eye.” 
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: Flanking a marble lion’s foot 

Delos in the entrance hall are 
vhite-lacquered klismos chairs with 
leather-thong-strapped seats, which 
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ble American homemaker.” 

He was influenced by the 
writings and design philoso- 
phies of Horatio Greenough, 
Louis Sullivan and Frank Lloyd 
Wright. Curiously enough, it 
was the least known of the 
three that inspired him the 
most. Greenough was a Har- 
vard graduate, a noted Neo- 
classical sculptor and, most 
important, a herald and origi- 
nal theoretician of function- 
alism who was one of the first 
to articulate the relationship 
between form and function— 
later made famous by Sullivan. 
Greenough saw the vitality in 
the smooth and simple lines 


Robsjohn-Gibbings re-created 
from a 5th-century B.c. piece fora 
1961 exhibit in Athens. He first in- 
troduced this style of chair in 1936. 
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of American sailing ships as a 
symbol of American creativity. 

Through them, Greenough 
thought, nature spoke of the 
laws of building in wind and 
wave. “Greenough’s belief,” 
Robsjohn-Gibbings observed, 
“that architecture should turn 
to nature for inspiration and 
follow nature’s organic prin- 
ciples was the spark that was 
to fire the imagination of some 
of America’s greatest build- 
ers”—by which he meant 
Sullivan, Wright and un- 
doubtedly himself, as one of 
America’s greatest designers. 

It was, of course, the design 
of seafaring nations and, first 





of all, the design of ancient 
Greece that inspired Robs- 
john-Gibbings’s work. His 
klismos chair, based on a chair 
depicted on a Greek bronze 
he had sketched as a youth at 
The British Museum, is one 
of the most enduring icons 
of 20th-century design, with 
its back slung out like the 
aerodynamic lines of a wind- 
filled sail and its legs tautly 
curved like the prow of a ship. 

Robsjohn-Gibbings spent 
much of his later life in Greece 
and retired in 1966 to an apart- 
ment in Athens, where he ap- 
propriately spent his final 
years looking out to the Par- 

























thenon, surrounded by his be=; 
loved collection of objects that 
spoke to him of the timeless 
designs of past civilizations. 

The last of his popular dea] 
sign books (which includ 
ed Good-bye, Mr. Chippendaley 
1944; Mona Lisa’s Mustache y 
1947; and Homes of the Brave y 
1954) was Furniture of Classi-| 
cal Greece, 1963, produced with! 
his longtime associate Carl-} 
ton W. Pullin. It is, however,# 
too narrow a vision of his ex 
traordinary work in furniture# 
design to focus only on thef 
influence of classical Greece. } 

Ancient furniture and i 
lines of Greek sailing ships 


| 





ABOVE: A marble lion stands ona 
woven rug in the living room. Op- 
POSITE: The painted bench is from 
Robsjohn-Gibbings’s line of classi- 
cal Greek furniture. The engravings 
are by French artist Louis Dupré, 


who traveled throughout the coun- | 
try in the early 19th century. 





This admirable apartment was, to use 
Robsjohn-Gibbings’s own words, “enriched 
and forwarded by the spirit of the past.” 





































































































































































































ings and sketches, including 
8th-century charcoal, top left, 
are arranged near a Robsjohn-Gib- 


bings lacquered writing table and 


chair. By the 19th-century French 
mannequin are two of the popular 
books he wrote, Furniture of Classi- 
cal Greece and Homes of the Brave. 
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played an important role, as 
did the “sleek organic forms” 
of American ships observed 
by Greenough. Yet so did the 
Viking ships, whose legacy he 
saw in the late-1930s phenom- 
enon of the Swedish modern 
style, which he prized for 
its honesty of materials and 
which he felt had “a benign 
and fruitful influence on the 
household arts of America... 
gentle in form and fine in con- 
struction and finish—[with] 
the connotation of a home.” 
He also valued Colonial 
American Windsor chairs for 
their “engaging honesty” and 
“Shaker designs—as uncompli- 
cated as a prayer.” It was, he be- 
lieved, “furniture at peace with 
itself and its surroundings.” 
The ultimate expression of 
his Emersonian philosophy of 
design—‘“To be simple is to be 


great”—was his own sparse 
and eminently livable Athens 
apartment, where an amphora 
found in the Aegean shared 
space with a lion’s head from a 
19th-century American ship. 
This admirable apartment was, 
to use his own words from the 
final lines of Homes of the Brave, 
“enriched and forwarded by 
the spirit of the past,” a place 
“in which the interests and as- 
sociations of the inhabitants 
radiate in every corner. Here is 
an atmosphere that glows with 
the presence of humanity. 
“Here is home.” 0 


BELow: Painted shutters conceal 
the bookcases and the window in 

a bedroom. Robsjohn-Gibbings 
based his design of the walnut tri- 
pod table—with antelope legs and 
swan heads emerging from acan- 
thus leaves—on a Hellenistic-peri- 
od table that was found in Luxor. 
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he designed for John Heily. 
mural in the raised gallery, 
Ann Peters, runs the 


the house. 


a 
Deeanna. 


ting by Betsy Eby, 
ily’s wife, 
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of He 


“The house is a peaceful refuge 
from a busy life,” architect Jim 
son says of the Seattle resi 

















A ZEN AESTHETIC FOR A MEDITATIVE 
RETREAT OVERLOOKING ELLIOTT BAY 


Architecture by Olson Sundberg Kundig Allen/Interior Design by Janice Viekman 
Text by Wendy Moonan/Photography by Laurie Black 








ou couldn’t make this 
story up: When John 
Heily, the longtime 
president and CEO 
of Continental Mills in Seat- 
tle, decided to build a new 
house, he drove around the 
city’s neighborhoods, look- 
ing at what was being built. “I 
saw one house I really liked, 
but I never caught the name 
of the architect,” he recalls. 

Frustrated, he began inter- 
viewing Seattle’s top archi- 
tects, including those at Ol- 
son Sundberg Kundig Allen, a 
firm renowned for its beau- 
tifully crafted modernist hous- 
es. When he examined the 
firm’s portfolio, he had a won- 
derful surprise. There was the 
very house he had admired. 
Good karma. 

Heily hired Jim Olson to 
design a house on two lots he 
had bought high on a hill in 
west Seattle. It was a perfect 
site, directly above a park. 
Best of all, it offered an unob- 
structed view of Elliott Bay 
and all of downtown Seattle. 

Heily’s vision for the house 
was simple: He had recently 
been divorced and wanted 
his new home to be a refuge. 
“Tt was about making the place 
a private sanctuary,” explains 































































































Asove Ricut: “The living area has 
a spectacular view of downtown 
Seattle and Elliott Bay,” says Olson. 
Clarence House linen velvet on so- 
fa. RicuT: A concrete portal leads 
to the entrance courtyard, which is 
bordered with black river rocks. Ol- 
son designed the glass sculpture. 
















































































He wanted an open kitchen, raised a foot above 
the dining and living areas, so he could cook 
while socializing with his guests. 











Olson. “He wanted a calm- 
ing, meditative environment 
where he could retreat.” 
Truth be told, the busy ex- 
ecutive also wanted a place 
to entertain. He insisted on 
having a bar in the ’60s-style 
sunken living area so he 
could serve his friends as 
they enjoyed the ever-chang- 
ing views of the water and 
cityscape. He also wanted an 
open kitchen, raised a foot 
above the dining and living 
areas, so he could cook while 
socializing with his guests. 
The rectangular, 4,500- 


Lert: An aquarium, framed by frost- 
ed glass, “acts as a serene divider 
between the kitchen and the bar and 
dining area,” notes the architect. The 
custom furniture was created by 
Janice Viekman, who designed the 
interiors. The vaulted ceiling “ap- 
pears to float in space,” says Olson. 


“Natural materials, subtle colors 
and simple shapes reinforce the 
sense of Zen tranquillity,’ Olson says 
of the streamlined design. BELOw: 
The terrace on the southeast cor- 
ner is used for outdoor entertain- 
ing. The table, from Barlow Tyrie, 
is surrounded by teak armchairs. 


square-foot house Olson built 
is all about horizontality. On 
the upper level are the master 
bedroom, home office, kitch- 
en, and living and dining ar- 
eas, which are connected to a 
raised gallery punctuated by 
plastered columns. The guest 
rooms, gym, media center and 
spa occupy the lower level. 
One side of the structure is 
backed into the hill; the other 
is all glass. This leaves the 
house earthbound in the rear 
and sky-bound in the front. 
The entrance from the 
street is carefully orchestrat- 
ed to lead to a crescendo. “I’m 
rather inspired by the Japa- 
nese garden, which reveals 
itself slowly, step by step,” 
says Olson. 
You pass through a monu- 
mental cast-concrete portal 
continued on page 332 
































Andrée Putman | 
The French interior designer is 
the imagination behind Vertigo, 
a hollowware silver collection 
for the table from Christofle. | 
Each of the 20 objects, includ- 
ing the gravy boats, is adorned 
with an asymmetrical ring. 
“The ring plays a role,” Put- 

| man points out. “It’s a kind of 
twist, a knowing wink that slips 
into the pieces, something | 
often do in my creations.” 
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“If I look at something and say, ‘What a beautiful way to solve...,’ 
that’s great des ign.” —Robert Bray, Interior DesiGNER 
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i “Tom Ford's 


paneling and rib work and 


Jean Paul Gaultier’s 


| effects of texture, color and 

















| the way he uses layers 


get my mind working on 


| upholstered pieces.” 


i 
Be 
|}\ | - , Aminidress b Tom 
| 1H | —Joanne de Guardiola : 
| | SIGNER 
| 








Ford for Gucci 
| INT! )R Dr 








OO 


va Ducatiis 





clean-lined and sleek. 
epatiactetysten (ele)ets 
what makes it so 
visually striking.” 


—James Huniford 


INTERIOR DESIGNER 
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CDrucats ST4s 


The ST4s, which is made for 
the street or racetrack, is 

geared toward sports use but 
is comfortable enough for. 
long trips. Power is prov 
by a Superbike 996- 
mo four-valve liquid 
fuel-injected engi 
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 Splendors of Symmetry 


A FEELING FOR PROPORTION ELEVATES A MODEST 
TOWN HOUSE IN LONDON 


Architecture by Barrett Lloyd Davis Associates/Interior Design by Kelly Hoppen 
Text by Stephen Calloway/Photography by Andrew Twort 
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elly Hoppen is on a roll. Hay- 
ing begun a business on her 
own at the tender age of 17, 
she has in recent years won a 
reputation as one of the top London- 
based designers and gathered a consid- 
erable list of high-profile clients (not 
to mention some very important, very 
low-profile ones, too). Hoppen has, it 
seems, established her distinctive brand 
of East-meets-West, pared-down opu- 
lence as one of the key looks of the mo- 
ment. In a number of glamorous books 
she has set down her ideas about deco- 
ration, illustrating her theories with 
seductive photographs showing her fa- 
vorites among the interiors she has cre- 
ated. And, as if all this weren’t enough, 
the designer has turned her formidable 
and inexhaustible energies to setting up 
a flagship Kelly Hoppen store. Perfectly 
placed in the hot spot of fashion at Lon- 
don’s Brompton Cross, it will be the 
first of a series of shops that will spread 
her vision worldwide. 

Hoppen sees the new store as a natu- 
ral extension of her work in private res- 















































Lert: For the living room, Hoppe 
“imagined the colors of the desert 
The space is light and harmonious, 
she says. A group of photographs b 
Stephen Myers is at rear. BELOW: 
In the entrance hall, Ron van Dor 
gen silver gelatin prints hang near} 
two Vincent Collin wall lights. 












Opposite: “The family room is ultras 
modern and reflects a very symmet- 
rical garden design,” says Hoppen. 
The chrome armchairs and the ot 
tomans are covered in faux leather 
Instead of using draperies for the 
windows, she created linen shoji pan=y 
els, which slide open electronical 
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“The dining room is very linear and 
quite Oriental,” notes the designer. 
A cast-bronze candleholder and a 
lamp, both by Leon Ghalichian and 
Riccardo Polveroni, are behind the 
Christian Liaigre dining table and 
chairs. The photographs are by Lu- 
cia Mont. A tatami covers the floor. 
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idences, and she is hugely committed 
to making the store a vibrant reflection 
of her design ideals: “I love to bring 
together interesting things that we’ve 
sourced from all over, and I’m constant- 
ly editing, constantly refining the look,” 
she explains. “This is a place where I can 
try out things before using them within 
the confines of a narrow design brief.” 
Curiously, the precisely ordered rooms 
she conceived for a house in London 
were the result of anything but a nar- 











row brief. “This was a dream job,” says 


Hoppen. “The owners, with whom I'd | 


worked on other houses, acquired a very 
fine early-Victorian town house, in a 


central but delightfully leafy area. They | 


told me to design anything I dreamed 
of.” Now, being given a completely free 
hand can be a little unnerving for some 
designers, but not for one with Hop- 
pen’s decision and flair. 

“As soon as I saw the house, I began to 
think of ways to make things work spa- 






















A previously dark first-floor 
room was transformed by the 
insertion of a set of skylights. 

It is now a family room. 


























} tially. I worked with my usual architects 
at the London-based firm Barrett Lloyd 
Davis Associates, and we quickly got the 
bones of the house right, maximizing 
the breadth and height and the fantastic 
light of the main rooms and opening 
things up to improve the flow from one 
space to the next.” A previously dark 
and unprepossessing first-floor room 
was transformed by the insertion of a 
set of skylights. It is now an informal 
family room, which flows out of the big 











BELow: “I wanted the kitchen to 
be very simple,” says Hoppen (left), 
who used “a lot of dark wood, stone 
and recessed lighting.” Green slate 
tops the counters at left. Light flows 
in through two skylights in the ad- 
jacent family room, which “is a con- 
tinuation of the cooking space.” 








kitchen. From here one can enjoy the 
best views of the elegantly geometric 
garden, fashioned with the help of Hop- 
pen’s collaborator, landscaper Luciano 
Giubbilei, as a series of outdoor rooms 
defined by the strictest of pleached 
trees—a scheme that combines the order 
of 18th-century France and the calm- 
ness of a Japanese monastery. 

Similar principles merge in the deco- 
ration of the main rooms. “I like sym- 
metry, which for me suggests order, and 








I like to create subtle contrasts of tex- 
ture within a limited palette of colors,” 
explains the designer. This interplay 
between Eastern and Western ideas 
is apparent everywhere: In the living 
room, the low sofas and the strong hor- 
izontality of shelves emphasize the scale 
of the room. In the sumptuous formal 
dining room, which is darker and more 
enticing in character, coarse tatami and 
a polished floor play off the velvet 
draperies and a swath of simitar fabric 
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ighted plaster-and 
wall fixtures and two Robert Besan- 


The 


is covered in alpaca. 


ko photographs flank the bed 


Hertel over:Ta | 


























running the length of the table. “I’m in- 
creasingly interested in using rich, almost 
worn-looking velvets, simply for their 
wonderful tactile quality,” says Hoppen. 

This delight in textures and in the 
quality of materials gives the whole house 
a sense of luxury. In the master bedroom, 
which fills the top floor, a huge bed is 
lavishly draped in a woven alpaca, which 
is also used to cover an overscale head- 






board. Translucent doors reveal the bath, 
dominated by a superb limestone tub. 
The effect is serene and strangely opu- 
lent. “I can never understand why peo- 
ple think luxury has to mean profusion, 
clutter and gold faucets,” says Kelly Hop- 
pen. “I am not, by any means, a minimal- 
ist, but for me the greatest luxury is found 
in order and elegance, and in the use of 
the finest materials. That’s perfection.” 0 
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Tor: The round tub in the master 
bath, designed by Claudio Silves- 
trin, “floats on limestone and white 
Thasos marble,” says Hoppen. The 
stools are by Christian Liaigre. 


Asove: The designer conceived the 
geometric garden with landscape 
designer Luciano Giubbilei. Areas 
of lawn are bordered by mani- 
cured birch trees and box hedges. 
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Moore Ruble Yudell’s envi- 
ronmentally friendly housing 
units in Malmo, Sweden, use 
solar heating and recycled 
rainwater and, says firm prin- 
cipal Yudell, “glow like Chi- 
nese lanterns at night.” 


“Always design a thing by 
considering it in its next 

larger context—a chair in a 

room, a room in a house, a 


b house in an environment, an 
Barcelona Coffee Table nonetneen acity plan 
“It’s the classic table,” architect li l : 
Hugh Newell Jacobsen says of the —Eliel Saarinen 
steel-and-glass piece from | 929 ARCHITECT 
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Interior designer Andrew 
Sheinman went with a “clean, 
modern, practical, timeless” 
look for the kitchen of a ” 
house off the Florida coast. — ot 














































































































Jesign 
“Have nothing in your houses that 
you do not know to be useful, 
oetry, wrote Horace more than 2,000 years ago, must or believe to be beautiful. - 
be both “dulce et utile” —sweet and useful. When prod- ~ “William Moran 
uct designers speak of finding the balance between 


é ci Spear : 197TH-CENTURY AR D, 
form and function, they’re implicitly echoing Horace’s man- EN ae 


date from the Ars Poetica. The everyday items that grace 21st- 
century tabletops began, thousands of years ago, as crude 
tools for holding and preparing food and drink. As time went 
by, the question of their usefulness was settled beyond doubt, 
and it fell to the ancient ancestors of Baccarat and Christofle e 

to infuse our forks, knives, cups and saucers with dulce—to Puito fv, 
honor their regular place at our dining tables with exquisite ry 
craftsmanship and attention to detail. Today, when more / 
and more people are describing their kitchens as the most 
communal rooms of their homes, it seems appropriate to 
raise a glass and toast the creators of these small, splendid 
objects that bring poetry to domestic life. 











as 





homers 
Lacroix 


Three pairs of porcelain des- 
sert plates for Christofle rep- 
resent, in black and gold, 

classical figures, from the Ar- 
lesienne and the herdsman to 








A silver-plated fork and knife 

















from the Chantico line, based 
ona 1924 Jean Puiforcat de- 
sign. “I’m a longtime fan and 
an active collector,” interior | 
designer Charles Allem says. 


ee Spaniard and the ae: 











THE BOGART COLLECTION, 





ALL THE STYLE AND 
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ELEGANCE OF HOLLYWOOD'S MOST 


ROMANTIC ERA RETURNS. 
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Great Design} 


“There’s a wonderful 
spoon invented by Achille 
Castiglioni, just for 
getting mayonnaise out 
of a jar. It was designed to 
fit the shape of the 

bottle. Really clever.” 


—Marc Newson 


INDUSTRIAL DESIGNER 








Nicola Volpini 

“| come from a long line of women 
who don't cook,” interior designer Alessi 
Monique Gibson says. “I’m trying 
to turn the tide, but cookware can 
be so ugly. Volpini does beautiful 
silver pieces with horn handles.” 





The late Castiglioni’s Sleek 
mayonnaise spoon, in blue or 
clear plastic. Marc Newson 
showed it in his exhibition of 
objects at London's Design 
Museum in 2001. 





“Retro-style appliances 


offer proof that we all want to 


go back to simpler 
and safer times.” 


—Mary Meehan 


INTERIOR DESIGNER 



















DéLonghi 
Meehan likes the Retro Con- 
tact Grill, from a line that has 
a metallic-toned coffeemak- 
er, kettle and toaster. Modern 
touches include a thermostat 
and an adjustable lid hinge. 











Wedgwood | 


~ Architect Alan Wanzenberg 
admires Jasper Conran’s por- 
celain teapot, cup and saucer 
and sugar bowl: “While con- 
temporary, they tip their hats 
to the Wedgwood tradition.” 





“A totally 


/modern 

aesthetic for an 

| old-fashioned, 
utilitarian object.” 


—Greg Jordan 


INTERIOR DESIGNER 























Asprey 
“An older style is now appeal- 
ing to a younger generation,” 
Greg Jordan says of the Port- 
Starboard silver-and-crystal 

cocktail shaker, tumblers and 

shot glasses in red and green. 


























CSteaben ) 


Champagne and martini 
glasses from Dante Marioni’s 
Evening stemware series. 
Design writer Philip Nobel 
calls Steuben “an important 
American design institution.” 
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ELEGANT ENQUGH FOR DINNER WITH 
THE HEAD OF THE STUDIO. ROMANTIC ENOUGH 


FOR DINNER WITH YOUR LEADING MAN. 
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ROMANOFF’S PARTY TABLE 





ANGELES, CA 90034. ALL RIGHTS RESERVED. BOGART PHOTOS COURTESY OF MPTV.NET 
FURNITURE INDUSTRIES, INC. ALL RIGHTS RESERVED 
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Thomasville’ 


Exclusively from Thomasville. 


All the style and elegance of Hollywood’s most romantic era 


returns. The Bogart Collection. 


WHERE STYLE LIVES™ 




















Double Identi 


MELDING TWO SENSIBILITIES 
IN A BAY AREA HOUSE 





chitecture and Interior Design by Hariri & Hariri 
xt by Patricia Leigh Brown/Photography by Erhard Pfeiffer 





| 
Opposrte: Gisue and Mojgan Hariri 
irew inspiration from the aesthetics 
bE pueblo architecture and mobile 
homes when creating a Northern 
alifornia house with heavy lower- 
evel walls and an upper level 
wrapped in galvanized steel for their 
bister, Cheri Hariri, and her family. 


ABOVE: Cherrywood floors and a 
cco wall provide a textured back- 

drop for the second-floor living area. 

A Hariri & Hariri-designed low table 


is surrounded by midcentury classics: 


ne Jacobsen’s Egg chair, a sofa and 
wire chair by Charles and Ray Eames 
and Gaetano Pesce’s Up chair. 


ost residences 
project a single 
image to the 
world. But the 
New York-based, Iranian- 
born architectural duo Ha- 
riri & Hariri believe that 
residences can assume dual 
identities, mining the nuances 
of place and human desire. 
The two-story house in 
Northern California that sis- 
ters Gisue and Mojgan Ha- 
riri have designed for their 
younger sister, Cheri, and her 
husband, Paul Turner (think 
of it as Hariri & Hariri & 
Hariri ), is a jaunty hybrid of 
two distinctly different Cali- 
fornia cultures. The lower 
floor is serious, rooted Cali- 


fornia—the earth mother— 
with a bright-blue stucco wall 
recalling the Mexican ver- 
nacular. The upper floor—a 
rectangular volume wrapped 
in galvanized steel that seems 
to hover in midair—is Cali- 
fornia the nomadic rebel, the 
place of mobile homes, Air- 
stream trailers, dharma-bum- 
laden boxcars, 18-wheelers 
and young people itching to 
go somewhere. 

The base is solid and com- 
forting; the upper half—its 
alter ego—light and ready to 
step on the gas. It “express- 
es the paradoxical human de- 
sire to be part of the new 
and the old, the heavy and 
the light, the earth and the 








sky, the rooted and the mo- 
bile, simultaneously,” says 
Gisue Hariri. “We wanted the 
house to bring them beauti- 
fully together.” 

Since they founded the 
firm in 1986, the Cornell-ed- 
ucated sisters have forged a 
sensuous modern aesthetic 
that, while always stylish, 
never fails to address broader 
social issues. When Cheri 
Hariri, a computer market- 
ing executive, and Turner, a 
software engineer, moved to 
Silicon Valley at the height 
of the boom in the late 1990s, 
they knew what they didn’t 
want. “We didn’t want a soul- 
less house with four garages,” 
explains Cheri Hariri. “It had 

























































































































































































BELOw: Sweeping views of the hills 
are enjoyed from the dining area. 
Hariri & Hariri designed the steel- 
and-sandblasted-glass table, which 
is set off by Tom Dixon’s § chairs. 
“Since the house is very rectilinear, 
we thought the furniture should be 
more organic,” says Gisue Hariri. 








Lert: Harry Bertoia stools pull up 
to the kitchen’s stainless-steel bar. 
Gisue Hariri says, “We wanted it to 
look like a laboratory,” to comple- 
ment the level’s industrial feel. Slid- 
ing doors open to the terrace, which 
was landscaped, along with the rest 
of the property, by Keith Willig. 





always been my dream to 
build a Hariri & Hariri house.” 

With the help of her sis- 
ters, Cheri Hariri and Turner 
eventually found a hillside 
double lot filled with fragrant 
eucalyptus trees and heritage 
oaks. To the south was a quin- 
tessential Northern California 
view of lush valleys, and to 
the north, a hilly private oasis 
where deer roam. 

Dedicated modernists (“I'd 
go crazy if I married some- 








one with Stickley furniture,” 
Cheri Hariri says), the couple 
wanted an open-feeling floor 
plan with no lavish wasted 
space. The 2,800-square-foot 
residence is situated midhill, 
reached by a steep sloping 
driveway and a set of stairs. 
After you’ve climbed the steps, 
the first thing you encounter 
is the long, soothing blue stuc- 
co wall, an homage to Luis 
Barragan, which delineates a 
shaded veranda. Then you 
reach the front door: an im- 
posing rusted-steel plane with 
exposed ribs and rough lizard- 
like skin that pivots to open. 
It is a piece of industrial po- 
etry that might have alighted 
from a castle designed by 
sculptor Richard Serra. 
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ABOVE: An oversize rusted-steel 
door pivots open to the entrance gal- 
lery, which leads to the children’s 
quarters. A sculptural stairway, as- 
cending to the main living areas, has 
wood treads and steel cable railings. 
ABOVE RiGuT: Beechwood built-ins 
streamline the powder room. 


The entrance hall doubles 
as an art gallery for the cou- 
ple’s prized African sculp- 
tures. Reflecting the archi- 
tects’ recent explorations into 
the changing nature of pub- 
lic and private space, this 
lower corner of the house is 
encased in glass. In “The Un- 
Private House,” an exhibition 
at New York’s Museum of 
Modern Art in 1999, Hariri & 
Hariri displayed “The Digital 
House,” a concept, as yet un- 
built, with transparent pro- 
grammable liquid-crystal dis- 
play walls. Here, a sculptural 
staircase, with open risers and 
wood treads, can be seen from 
the street, seductively hint- 
ing at the lives inside. “The 
home has become more con- 
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nected to the outside world,” 
explains Gisue Hariri. “We 
wanted to express that state 
of contemporary living.” 
The dual personalities con- 
tinue inside. The first floor is 
largely a private sanctum de- 
voted to children’s bedrooms; 
the second floor is, as Gisue 
Hariri says, “a loft space for 
the new digital generation.” It 
is a breezy, light-infused space 
in which kitchen, living area, 
dining area and library blend 




















effortlessly together. The 
lightness and openness, ex- 
pressed architecturally in the 
floating rectangular metal vol- 
ume, is reinforced by sliding 
doors that open onto a private 
terrace and vertical garden. 
Between design and con- 
struction, the couple had their 
first baby, Max, who recently 
turned one. The three are now 
happily ensconced in a resi- 
dence designed by family, with 
Max toddling around the Ber- 
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“We feel they’re connected to the 
world,” explains Gisue Hariri (left 
with Cheri Hariri and her husban 
Paul Turner), “so openness felt mo 
appropriate than formal rooms” f 
the 2,800-square-foot house. Thé 
project “was a very interesting ani 
positive collaboration.” 










toia and Pesce furniture as we 
as pieces designed by his tai 
ented aunts. “There was ceg 
tainly a nonverbal trust there 
Gisue Hariri says about d 
signing for her sister. “It aj 
lowed the residence to remai 
in its pure form.” 

One afternoon recenth 
the sky seemed to move at} 
fast clip as the fog rolled 1} 
Hariri & Hariri’s eloquer 
fusion of two California cuj 
tures, the pueblo and the mq 
bile home, stood its grouni| 
an elegant contrast to ti 
neighborhood’s look-alikf 
redwood chalets. “Art and ai} 
chitecture have to talk abou} 
their time and culture,” ob 
serves Gisue Hariri. “That} 
our job as architects.” 0 


! 
i 
| 
| 
i 


is a sanctu- 


» master bedroom 


* 


4 


> ay 
22° xe 
Seso 
E35 
Ra -| 
mes: 
Page | I= 
oDvsS 
Pl. F 
S *) 1 
eeey 
oo & 8 
Ss as 
sis 
Vv 

3 os 2 
weg & 
a 

Suez 
Be Be 





pillows by 


‘in Klein Home, and side tables 


with silver-mesh 


ned 


plete the minimalist room. 
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HE UNFORGETTABLE 20TH CENTURY 
MITED AND ITS CREATOR, HENRY DREYFUSS 
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COURTESY LUMINATOR MASS TRANSIT PRODUCTS 


American industrial designer Henry 
Dreyfuss envisaged the locomotive 
and Pullman cars of the New York 

Central System’s 1938 20th Century 
Limited, which sped passengers be- 
tween Chicago and New York. Lert: 
His bulbous locomotive was a radi- 


cal departure from previous versions. 


ABOVE: Dreyfuss forewent typical 
railway seating arrangements in fa- 
vor of more relaxed groupings of 
sofas and club chairs in the lounge 
car. “We wanted to give both com- 
fort and speed without either being 
obvious,” he said of his efforts, “and 
we think we have achieved both.” 


By Stephen Drucker 








n 1938 the only real hope was the 

future, and the future was the 20th 

Century Limited. Everybody knew 

the train with the heroic silhou- 
ette. They knew it left Grand Central 
Terminal, Track 34, at 6:00 p.m. every 
day, and that a red carpet was unfurled 
for its passengers, people in a great rush 
to get to Chicago, people who seemed to 
hover above the troubles of the times. 
Night after night the ritual was the same. 
The curious would come out to see the 
Century roar through their towns with- 
out stopping; every engineer along its 
route knew it was his duty to get out 
of its way; and teenage girls would be 
there when it arrived, on the chance 
they might see a movie star. 

Everybody knew the train, but not its 
designer. Henry Dreyfuss had a pen- 
chant for brown suits and some earnest 
theories about design uplifting man- 
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COURTESY LUMINATOR MASS TRANSIT PRODUCTS 


ABOVE: Responsible for every last 
detail, Dreyfuss made his mark on 
such items as the dining car’s dinner 
service, menu covers and match- 
books. The car doubled as an af- 
ter-dinner nightclub, Cafe Centu- 
ry, with its white overhead lights 
switching to red in the evenings. 





BeLow: The 20th Century Limited 
passing through Elkhart, Indiana. 
Dreyfuss left the locomotive’s drive 
wheels exposed and clad the cars 

in hues of gray and blue for a seam- 
less appearance. He asserted that 
he wanted the streamlined train to 
look “luxurious and dignified.” 


kind. He was born in 1904, and by the 
time he committed suicide with his 
gravely ill wife in 1972, most Amer- 
icans were living with a houseful of 
Dreyfuss originals, though they did not 
know it. The Bell telephone, the Big 
Ben alarm clock, the Honeywell thermo- 
stat—Dreyfuss made a life of refining 
everyday objects into icons. 

The trains came early in his career. 
With a modest project in 1936, Dreyfuss 
showed the New York Central System 
that modern design could improve its 
image and its revenue. As a reward he 
was asked to create an entirely new fleet 
for the esteemed Century—10 locomo- 
tives and 50 Pullman cars—to debut 
in June 1938. Dreyfuss worked with al- 
most pathological restraint, transcending 
the mindless fashion for streamlining, 
mixing images of the Machine Age and 
the Stork Club as only he could. The 
Century’s steam locomotive wore a 
shroud often compared to a Spartan 
warrior’s helmet, its six huge driving 
wheels pierced with holes and painted 
aluminum to attract the eye; and at 
night the churning wheels were lighted. 
Dreyfuss understood that his locomo- 
tive, which would become one of the 
most photographed symbols of the era, 
created drama enough. The rest of the 
exterior was simplicity itself. It had all 
the self-assurance of a well-cut gray 

continued on page 333 
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COURTESY NATIONAL NEW YORK CENTRAL RAILROAD MUSEUM 
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REVISITS 


A NEW LOOK AT A RESIDENCE PUBLISHED IN ARCHITECTURAL DIGEST’S 
AUGUST 1981 AND SEPTEMBER 1988 ISSUES 


THE LEGENDARY COUTURIER 
AT HIS LUXURIOUS APARTMENT IN ROME 


“My house is quintessentially Ro- 
man, with a true southern disposi- 
tion,” says Valentino (right, in 1988). 
“It gives onto gardens in all direc- 
tions, and in summer it is completely 
open.” The couturier, who also has 
residences in New York and London, 
bought the villa in the early 1970s. 


or all his formal- 
ity, his Old World 
elegance, his evident 
love of ceremony, 
Valentino Garavani is on a 
first-name basis with the rest 
of the world. To anyone who 
has ever bought a product he 
designed, this distinguished 
couturier with a clientele that 
includes royalty, movie stars 
and women who travel in 
the highest international so- 
cial circles is known sim- 
ply as Valentino. His villa in 
Rome, near the Appian Way, 
betrays a similar contradic- 
tion: the tension between a 
sophisticated appreciation of 
many periods and cultures 
and a cozy familiarity. 
Architectural Digest first vis- 
ited Valentino in August 
1981, nine years after he had 
bought the house. His sub- 
sequent renovation, in col- 
laboration with the interior 
designers Renzo Mongiar- 
dino—with whom he had 
worked on his first apartment 
in Rome—and Adrian Ma- 
gistretti, in association with 
Cesare Rovatti, rendered the 





space much more theatrical 
than it had been, with marble 
floors and massive columns 
in the living room. “My ini- 
tial ideas were very precise,” 
he says, “and I orchestrated 
everything the way I imag- 
ined it, with the help of these 
great designers.” 

In contrast to the grandeur 
of the public areas, the mas- 
ter suite was conceived as a 
warm and intimate retreat, 
full of treasured souvenirs, 
personal memorabilia and 








Ricut: Renzo Mongiardino, who 
worked on the villa’s décor, gave the 
living room an exotic feel. The Ital- 
ian lacquered and gilded table holds 
figures of Chinese dignitaries from 
the Royal Pavilion at Brighton. The 
jardinieres are 18th century. Cole- 
fax & Fowler drapery fabric. 


* Design by Renzo Mongiardino and Adrian Magistretti 
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by Derry Moore and Robert Emmett Bright 
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AsovVE: A collection of blue-and- 
white Chinese porcelain is displayed 
in the dining room below one of a 
pair of 18th-century Chinese paint- 
ings on rice paper. “Each of my 
houses has a different personality,” 
Valentino says. “This one is most 
influenced by my love of China.” 





portraits of friends. The pre- 
dominance of red was, in ret- 
rospect, an exercise in the 
color that in fashion has come 
to be irrevocably identified 
with Valentino. His fondness 
for it grew out of his experi- 
ence as a young man on holi- 
day in Barcelona. “I went to 
the theater,” he recalls, “and 
all the women were dressed 
in black, with black mantillas. 
Suddenly, in comes a lady in 
ared dress, with a red mantil- 
la, and all eyes turned to her. 
And I found that so impres- 
sive, the strength of that wom- 
an, that I vowed from then 
on my color would be red.” 
Indeed, among the paintings 
in Valentino’s collection is 
one titled Woman Dressed in 
Valentino by Fernando Bo- 
tero, which hangs in the liv- 
ing room: Seen from the 
back, she is wearing a one- 
shouldered red dress. 

In September 1988 Archi- 
tectural Digest returned to 
Valentino’s house to record 
his revision of the living 


Lert: Mongiardino had the small 
dining room painted and stenciled, 
taking his inspiration from an 18th- 
century Sicilian veranda. A Mir6 
watercolor hangs above a chest in- 
laid with mother-of-pearl. The an- 
tique busts are terra-cotta. The 
wicker chairs are by Mongiardino. 


room in particular, which had 
been transformed. Reflecting 
his long-standing love of 
China, a black coromandel 
screen now served as a back- 
drop along one wall, juxta- 
posed with a pedestal table, a 
19th-century Italian giltwood 
armchair and an antique 
French floral needlepoint 
carpet and upholstery fabric 
printed in a Victorian-style 
pattern of roses on a black 
ground. In his interiors as 
well as in his fashion, Val- 
entino mixes disparate ele- 
ments with a sure command. 
“IT love the fabric research, 
the colors, the details,” he 
explains. Though he contin- 
ues to “refresh” the décor, 
replacing fabrics and rear- 
ranging furniture, the atmo- 
sphere remains true to his 
original conceptions. 

He is a constant shopper 
with an avid eye, always on 
the lookout for some new 
addition to his collections of 
cloisonné, antique teapots 
and Russian and Chinese 
celadon porcelain. Wherever 
he travels, he tours shops and 
galleries—sometimes, he says, 
when he’s not looking to buy, 
just for the visual pleasure of 
discovering something new. 
How did someone schooled 
in one tradition become so 
expert in another? “By col- 
lecting houses, I suppose,” he 
answers with a laugh. 

Valentino maintains an 
apartment in New York, a 
chalet in Gstaad and resi- 
dences in London and Paris 
(he has just sold his house 
on Capri) in addition to his 
yacht. But the villa in Rome 
has a unique character, which 
he attributes to the fact that 





the ceilings aren’t extremely 
high, the proportions not so 
grand, and that nearly every 
room has windows and doors 
that give onto the surround- 
ing gardens. “I wanted to take 
advantage of the beautiful 
Roman light,” he says. “This 
is a southern house, for a 
milder climate.” 

It is also a house well suit- 
ed to entertaining. When 4r- 


chitectural Digest looked in 
on Valentino in the 1980s, he 
often hosted enormous buf- 
fet suppers on the terrace in 
summer, or in a large screen- 
ing room on a lower floor 
in winter. Today, however, 
he prefers small dinners, for 
12 friends at the most. As the 
empire he founded has grown 
more complex, his life in 
Rome, its headquarters, has 


become compressed. “I come 
here to design the collec- 
tion,” he explains. “’’m con- 
stantly under pressure, with 
so many deadlines. It’s work 
work work work work, and 
then most evenings a tray in 
front of a TV.” Meanwhile, 
the house has gradually, al- 
most imperceptibly, adapted 
to this change in the scale 
of his life. 0 


OR Witmiti 
Tr it) ie 
TO BLUe) ti 


19381 


A 17th-century northern Italian 
painting is featured in the intimate 
sitting room, which, like the master 
bedroom, was designed by Adrian 
Magistretti with Cesare Rovatti. 
The tufted silk chairs are Victorian. 
The desk and chair are Regency. 
On the floor is an Aubusson rug. 
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“I believe that architects 
should design gardens 
to be used, 
as much as the houses they build, 
to develop 


a sense of beauty 


and the taste 
and inclination 
towards the fine arts 
and other spiritual values.” 





Gyan Gund a 


In the architect’s Massachu- 
setts garden, “things are 
planted by color, at an angle, 
creating movement—as if an 
Impressionist painted broad 


\ strokes across the ground.” —_// 
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—Luis Barragan 
ARCHITECT 
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“Tsamu Noguchi’s 
six-foot-diameter paper 
moon capturing air 
and emitting light... 
Simplicity!” 


—Mimi London 


INTERIOR DESIGNER 




















Mark Pollack 


The fabric designer’s Elan 
Collection includes homages 
to “the upholstery in the wait- 
ing room of my childhood 
dentist—a great diversion 
from imminent pain—and 
animal patterns from Italy.” 
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Carlo Mollino 


The famed Italian designer’s circa 
1959 brass ceiling lamp, for the en- 
trance hall of the Lutrario ballroom 
in Turin, has a rotating sphere. 





His works depicting birds are 
a favorite of Alan Wanzen- 
berg’s. The 1997 oil Dandi, 
which hangs in the architect’s 
New York residence, is 
“Audubon-influenced—both 
fantastical and surreal.” = 
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RicutT: Facing the Mediterranean, 
the Grand Marina Hotel stands in 
the heart of Barcelona’s old port. 
Pei Cobb Freed & Partners created 
the structure so that each of the 
guest rooms has a recessed bal- 
cony. The interiors were designed 
by GCA Arquitectes Associats. 


Opposite: A spiraling staircase 
swoops into the first-floor lobby, 
where Aire de Mar by Catalan artist 
Albert Rafols-Casamada hangs above 
the desk. “The staircase gives the 
space a real sense of drama,” says 
Henry N. Cobb. BELow Ricut: A 
cherrywood wall highlights the bar. 


HOTELS 
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Grand Marina 


WITH MODERN FLAIR AND NAUTICAL TOUCHES, 
THE BARCELONA HOTEL IS A CATALAN ORIGINAL 


Architecture by Pei Cobb Freed & Partners/Interior Design by GCA Arquitectes Associats 
Text by Michael Frank/Photography by Vincent Thibert 


or a brand-new build- 

ing, Barcelona’s sleek- 

ly elegant Grand Ma- 

rina Hotel has an 
intricate—but also quite in- 
teresting—history. The struc- 
ture was originally conceived 
to house offices in the city’s 
new World Trade Center, 
which was itself conceived as 
a way of revitalizing the old 
port, whose commercial ac- 
tivities, as is typical of urban 
ports throughout the world 
these days, had been moved 
out of the center of town. 
“You might call it a case of 
adaptive reuse before the ini- 
tial use actually took place,” 
says Henry N. Cobb, a found- 
ing partner at Pei Cobb Freed 
& Partners, the firm respon- 
sible for the World Trade 
Center design. 

“When the steel framework 
was already up, the building’s 
purpose was changed. We 
had to rethink, from the out- 
side in and the inside out. But 
the curious thing is, I believe 
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we ended up with a better 
hotel this way than we would 
have if we'd set out to design 
one from the start.” 

What happened was this. 
When in 1989 the port au- 
thority of Barcelona under- 
took a substantial reinvention 
of the Moll de Barcelona, the 
city’s port, there was a law 
forbidding the construction 
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of hotels within 656 feet of its 
shore. The original complex, 
then, was designed to house 
conference facilities, terminals 
for cruise ships and offices. 
“With all the cruise ship traf- 
fic, the location was ideal for 
a hotel,” Cobb observes, “so 
when, more or less midcon- 
struction, the law changed, 
we welcomed the opportunity 


pores: 
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to fit a hotel into the scheme.” 

Architecturally speaking, 
hotels tend to be quite nar- 
row structures, whereas office 
buildings are much deeper, 
so the biggest challenge Cobb 
and his associates faced was 
what to do with this extra 
depth. Their solution was to 
pull the building back and 
give each room a balcony that 


was recessed into the struc-- 


ture. “This clearly sets the ho- 
tel apart from the other build- 
ings in the complex,” Cobb 
explains. “It creates beautiful 
light and shadows in each 
room and an overall shiplike 
sensibility, which for obvious 
reasons we favored.” 

Indeed, a gentle nautical 
theme pervades the hotel, but 
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ithe Grand Marina, part of the 
‘Hotusa hotel group, is at the 


same time quintessentially 
Barcelonan in its attitude: It 
| remains in respectful scale to 

Las Ramblas, the great bou- 

levard that ends nearby in a 
‘monument to Columbus; it 
frames—and defines—a large 
courtyard; and its mixed use is 
typical of the city, where life 


Lert: A rectangular upholstered 
niche creates a built-in headboard 
for the bedroom of the Presidential 
Suite. “We wanted minimal transi- 
tions within the space,” says GCA’s 
Josep Juanpere Miret, “hence the 
receding doors.” A “butterfly” desk 
stands outside the bedroom. 
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Brow: Dark fabrics play against 
the maple walls of the suite’s sitting 
room, where black-and-white pho- 
tographs are displayed. “We didn’t 
want traditional prints on the walls,” 
says Miret. “We wanted something 
that captured the Barcelona of to- 
day.” Borrom: The suite’s bath. 


























is famously around-the-clock 
and buildings are worked in, 
slept in, dined in, partied in— 
sometimes all at once. 
Because of its close rela- 
tionship to the trade center, 
the hotel has two lobbies: The 
first, at ground level, connects 
the hotel to other parts of the 
complex; the second, reached 
by a dramatic spiral staircase, 
is the hotel lobby proper and 
offers access to the dining 
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room, lounge, bar and out- 
door terrace. 

According to José Bru- 
guera, the project manager in 
charge of design, a major ar- 
chitectural concern was the 
relationship between indoor 
and outdoor space. “Barcelona 
is blessed with its weather,” he 
points out. “We wanted guests 
to be aware, but in a filtered 
way, of the air, the light, the 
city and the sea. It was the 


same with the balconies in 
each room—they are typical 
of the Mediterranean, typical 
of ships, but not so typical of 
city hotels. As befits its loca- 
tion, the Grand Marina is re- 
ally in between a city hotel 
and a resort hotel.” 

Finishes in the common 
spaces were a collaboration 
between the architects and 
GCA Arquitectes Associats, a 
local design firm responsible 


guest rooms and 39 suites. 
Josep Juanpere Miret and his 
colleagues extended the nau- | 
tical connection by seeking 
out a palette, materials and 
furniture that would lend 
themselves to a tailored, con- 
temporary approach. Warm, 
natural colors predominate. 
The liberal use of wood— 
Canadian maple, beech, cher- 
ry—alludes to Spain’s long 











DppositeE: The entrance to a guest 
‘oom is marked by clean lines and 
arm-toned materials. ABOvE: The 
designers aimed for “a strain of mod- 
ernism, a strain of elegance and a 
strong connection to the sea,” says 
Miret. Bright fabrics add accents 
and reflect the colors of the water. 


/ 


i trade (and of course colonial) 


“connection to the Americas, 








oa, Goa, 


# while leather evokes what Mi- 
4} ret calls “the sight, the texture, 


the scent of travel—think of 
luggage and luxury cars and 
steamships of another era.” 
But the Grand Marina is 
fully rooted in our era. Art- 


: work—imainly photographs— 


was selected from a competi- 
tion whose goal was to find a 
fresh slant on Barcelona. Fur- 





Ricut: Surrounded by a tropical- 
wood deck appointed with padded 
lounge chairs, the swimming pool 
overlooks the activity of the port. 
“Barcelona is a city that tries to be 
cutting-edge, awake and alive,” Mi- 
ret remarks. “We wanted a sense 
of that in the hotel.” 


niture, almost all designed 
specifically for the hotel, has 
clean lines and a well-scaled 
brio. In the guest rooms, doors 
recede rather than swing, 
while curtains drop down 
from behind a soffit and head- 
boards are integrated into 
walls. “The interiors enter into 
conversation with the archi- 
tecture,” Miret explains. “And 
that is how it should be, in 
hotels as everywhere else.” 













































































































































































HISTORIC ARCHITECTURE 


THE BRAZILIAN MODERNIST’S OWN 


| Text by Alan Hess/Photography by Alan Weintraub 























Lert: Oscar Niemeyer, who still 
works from his native Rio de Janeiro 
at the age of 95, was a key figure in 
the design of the city of Brasilia and 
reigns as one of modern architec- 
ture’s towering influences. BELOW: 
In 1954 he completed his own house 
in Rio’s Sao Conrado district. 


Though Niemeyer was an early dis- 
ciple of Le Corbusier’s, he would 
come to reject the International 
Style’s devotion to the straight line. 
Ricut: The house’s living/dining 
room celebrates organic forms, 
with walls that curve and a playfully 
encroaching boulder. 


FREE-FORM MASTERPIECE ABOVE RIO DE JANETRO 
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n 1956 newly elected Brazilian pres- 
ident Juscelino Kubitschek made 
one of his first postelection calls, to 
| the home of architect Oscar Nie- 
meyer in the hills above Rio de Janeiro. 
‘Kubitschek was already a Niemeyer pa- 
tron; 16 years before, as mayor of Belo 
Horizonte, he had commissioned the 
young modernist to design several small 
but revolutionary public buildings for 
the suburb of Pampulha. 
As the new chief executive strode 
down the pathway (artfully landscaped 


by Roberto Burle Marx), the curvilinear 
white concrete roof of Niemeyer’s house 
emerged from the forest. It seemed 
poised in the air, mirroring the volup- 
tuous clouds hanging over the distant 
Atlantic horizon. Below the floating 
roof lay a pool as still as a forest pond. A 
giant boulder rose from the paved ter- 
race and “broke” into a glass wall of the 
house, bringing nature indoors in a 
truly monumental way. Sky, mountain, 
water: The mesmerizing architectural 
tableau distilled the essence of the 


Brazilian landscape, the Brazilian char- 
acter, the Brazilian future. 

Which was precisely why Kubitschek 
was here. As he and Niemeyer drove 
back to town, he revealed his desire 
to have the architect take on what 
would become one of the most ambi- 
tious projects of the century: the design 
of Brasilia, the new capital of Brazil. 
Using all of the daring, invention and 
promise embodied by this small house, 
Kubitschek intended to capture the at- 
tention of the world. 
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Bevow: In the living/dining room, Ricut: Niemeyer is regarded as a 
Niemeyer built glass walls and also pioneer of the “free-form” style 


kept furnishings to a minimum in of modernism, which employed sin- 
order to emphasize the space’s re- uous, undulating shapes—reflec- 
lationship to the natural elements tions, he said, of the curves he saw 
surrounding it. The interior walls everywhere in the Brazilian land- 
are made of Brazilian wood; the scape. The turn of the swimming 
floors are crafted from ceramic tile. _ pool echoes that of the roofline. 














Niemeyer’s shapely design was not the first stone to 
be thrown at the glass Bauhaus box, but it was the first 
to be cast by an anointed prince of the realm. 








The house, built in 1953 and 1954, | i 
had already garnered fame—and in-} 
famy—in the world architectural press. | 
In a profession dominated, at the time, ,} joy) 
by the Bauhaus right angle, many critics:) 
thought its curves scandalously and self- 
indulgently arbitrary. “Your house iS 34 andy 
very beautiful, but it is not multipli- Bnou 
able,” Walter Gropius chided Niemey-. } ti 
er—as if beauty alone were insufficient |; 
justification for great architecture. 

The house is really just a clearing | 
in the forest, made habitable thanks to 


with 
i tM ii _ 

















Lert: Stairs in the living/dining 
room lead down to a level compris- 
ing four bedrooms and a sitting 
room, featuring a chaise designed 
by Niemeyer in the late 1970s. 








326 























“ga structure that has been reduced to the 
msimplest but most elegant fundamen- 
tals. The roof, lifted onto steel columns, 
provides shade from the tropical sun 
wand shelter from Rio’s torrential rain- 
Wstorms. A broad terrace allows sunning 
§ and views of the ocean and surrounding 
# mountains. Beneath the marquee, the 
{ living/dining room and kitchen are ar- 
| rayed according to their own free-form 
| logic. Glass walls and sliding doors com- 
} plete the minimal enclosure. 
Stairs descend around the embedded 
_ boulder to the hidden lower floor, which 
contains a sitting room, bedrooms and 
baths. In contrast to the glassy pavilion 
above, the downstairs has the feel of a 
_ cave, with the windows as prismatic pic- 
ture frames set in the solid walls. 





Niemeyer’s shapely design was not 
the first stone to be thrown at the glass 
Bauhaus box, but it was the first to be 
cast by an anointed prince of the realm. 
The architect had learned modernism 
at the feet of Le Corbusier, with whom 
he had worked on the 1936 Ministry of 
Education and Health in Rio—the first 
fully realized demonstration of the Swiss 
master’s skyscraper theory. Niemeyer’s 
first house, in 1942, closely followed Le 
Corbusier’s 1927 Citrohan concept (a 
rectangular white box lifted above the 
ground on pilotis). Eleven years later 
Niemeyer’s second house would instead 
hug the ground and allow nature to flow 
through and blend into the design’s sen- 
suous curves and exuberant spaces. 

For many years the home has been 


used more as a guesthouse or holiday 
home; Niemeyer now lives closer to his 
longtime penthouse office in an Art 
Déco building overlooking Copacabana 
Beach. One of the last living practition- 
ers from the heroic age of modern ar- 
chitecture, Niemeyer, at 95, still works 
daily, still continues to build. 

“Tt is not the right angle that attracts 
me, nor the straight line, hard and in- 
flexible, created by man,” Niemeyer has 
said. “What attracts me is the free and 
sensual curve—the curve that I find in 
the mountains of my country, in the sin- 
uous course of its rivers.... The entire 
universe is made of curves—the curved 
universe of Einstein.” Oscar Niemeyer’s 
house sensually embraces nature and 
becomes one with it. 0 
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“The main problem is to occupy space in the simplest 
and most unostentatious way possible.” —Jean-Michel Frank, Iwrerior Desicner 











David Mlinaric mf 


“Overfilled rooms seem old- 
fashioned,” the designer says. 
A 1930 Jean-Michel Frank 
sofa below a John James oil in 
his London sitting room has 
“Velvet and leather together 
—an early-20th-century En- 


, Re furnishing scheme.” oe 



































Brunschwig & Fils 


Dragonfly is a semitransparent 
metallic silk available in gold dust 


Colefax & Fowler 


A famous print, Bowood is based 
on a document fabric John Fowler 









































or silver. The double-cloth back- 
ground evokes a moiré. 


discovered in the early 1950s at 
Bowood House in Wiltshire. 





“Furniture 


comes from 


fashion. 


Fashion has become 























an enormous 




















focal point.” 


—Charles Allem 


INTERIOR DESIGNER 


























Mestalla Tonchi 


“She doesn't just follow some 
idea about getting this season 
out,” architect Annabelle Sell- 
dorf says of the Milan fashion 
designer. “Her inspiration is 
ae and universal.” 




















Nanz Lever 


“They use an oil-rubbed finish, 
which makes it look more toned 
down, not shiny,” interior design- 
er Donna Livingston notes. 
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“Frank is probably the only modernist architect in any generation 
to have developed an entirely new and truly wondrous traditionalist 
architectural language.” —Jaquelin T: Robertson, arcurrect 
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DIULLY INUDITICUd 
may not be Jackson Pollock, but his 
work will go with any Pollock you have.” 


—Craig Wright 


INTERIOR DESIGNER 





The furniture designer’s oak 
and bronze stool. “You can't 
copy his work,” says Wright. 
“No one has his hand.” 











39 years in the antique furniture business 
have taught us what shoppers are looking for. 






















































































Everything. 











When we opened our doors in 1964, we promised to give our customers freedom of 
choice — to offer them such a wealth of possibilities, they'd never feel the need to go 
anywhere else. Nearly four decades later, that’s still our objective. Come to Mill House | 

and see how we manage to achieve it. Hl 
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1068 Main Street North, Woodbury, CT 06798 Telephone (203) 263-3446 www.millhouseantiques-ct.com | 





You'll find us about four miles north of the center of town on Route 6. We're closed 
Tuesday but open every other day of the week, including Saturday and Sunday. 
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PLATEAU 


DESIGNED BY STANLEY JAY FRIEDMAN 


TABLE AVAILABLE WITH OR WITHOUT LIGHT INSET 












































































































































ancient stone antique terracotta decorative tiles hand-cut mosaics natural limes 


a ay 
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columns and architraves = fireplaces m= staircases m bathrooms @ terraces and pools 
FOR A BROCHURE PLEASE CALL TOLL FREE ON 1-888-845-3487 

















SHOWROOMS NEW YORK * CHICAGO * LOS ANGELES * SAN FRANCISCO * GREENWICH * PALM BEACH * BOSTON * ATLANTA * LONDON 


www.parisceramics.com 
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EXTRAORDINARY KITCHENS BY DESIGN 


KUppersbusch 


uppersbuschusa.com 
1-800-459-0844 
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Private residence - Sweden 
ZEN Associates, Inc. ee oN 
rm aes ete 
Boston, MA <8 > «RT ee 
Washington D.C. 
1.800.834.6654 
www.zenassociates.com 
| 
| J 
_ Landscape arc ure inin design and construction for residential & commercial properties worldwide. |: 
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“The soul of the apartment is in the carpet” 
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An Unusual North African Modernist Carpet Circa 1940 13’8” x 13’5” 





ANTIQUE AND EXEMPLARY CARPETS CONTEMPORARY CARPETS 
AND TAPESTRIES FOR THE 21st CENTURY 
724 Fifth Avenue Sixth Floor ae East 57th: Street Third Floor 
New York, NY 10019 ew York 10022 
Telephone 1.212.586.5511 Fax 1.212.586.6632 -phone 1 752.0222 Fax 1.212.752.4200 
www.dorisleslieblau.com Re ge a wwdlbcollection.com 


naderbo@aol.com iy Ell inquiries @dlbcollection.com 
All carpets available for custom orders. Catalogues available, 


© Doris Leslie Blau Ltd. Collection protects all of its designs with U.S. and International copyrights. 
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EXTRAORDINARY DESIGN WITH 


_ PRESTIGE 
SEND ICON GENO ING 


FRANK LLOYD WRIGHT 
INSPIRED HOME WITH 
AFRORMOSIA FLOORING 


| 


Jame Synonymous With Quality” 


St. P.O. Box 1595 Wilmington, NC 28402 
(877) 430-0883 - (910) 763-5409 





STUDIO 


Yn On | 


LOS ANGELES 
SAN FRANCISCO 


Nan acelt 4 
ATLANTA 
CHICAGO ~~ DALLAS 


T: 866-203-1501 F: 866-203-1568 E: sales@mjsworld.com 
www.-mjsworld.com 








Gia 12) eee eome EXCEPTIONAL AMENITIES. 
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Welcome to The Phillips Club. With two cosmopolitan locations offering 
modern living in the heart of Boston and New York. Stylish apartments with 
superb features such as full kitchens, entertainment centers and marble 
bathrooms. 24-hour concierge and private doorman. Preferred access to 
fitness and spa facilities. All just steps from the spectacular parks and culture 
of each city. The Phillips Club, make yourself at home. For more information, 
visit www.phillipsclub.com 
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THREE AVERY STREET 


617 423 8500 


* Preferential membership at The Sports 
Club LA/Boston 
* Steps from Boston Common 


= Preferential membership at Reebok 
Sports Club/NY 
"Steps from Central Park 
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Perrin & Rowe produces the finest collection of faucets and accessories for the bath, shower and kitchen. 
Some of the most prestigious hotels, resorts and private residences in England, America and 


around the world feature Perrin & Rowe. 


Perrin & Rowe is brought to you exclusively by ROHL, providing readily available inventory, technical support 


and customer service through its network of displaying decorative plumbing and hardware showrooms. 
ROHL partners with Perrin & Rowe to produce faucets, shower valves and bathroom accessories 


that comply with American installation and code standards. 


Call, or visit www.rohlhome.com to request a complete catalog and locate your nearest showroom. 


dunland Lane, Costa Mesa, CA 92626 - (714) 557-1933 - Fax (714) 557-8635 - New York Metro - San Francisco ROI f — 


| Rowe is a registered trademark of Avilion Ltd., London, England www.rohlhome.com The Experience of Authenti~ iuxury™ 









































THE ULTIMATE CHOICE 


Design, innovation and quality 
are the hallmarks of nearly two 
centuries of craftsmanship 
that have made Samuel Heath 
bathroom accessories, faucets and 


showers renowned throughout 


Corner shower basket the world since 1820. 


For a catalog call 212 599 0575 or fax 212 818 9552 e-mail:usa@samuel-heath.com www.samuel-heath.com 





The Power of Exotics 


Nat 


Mysterious and enchanting. Exotic hardwood 
flooring that captivates your soul. Solid or 


engineered in prices to meet any budget. 
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The finest collection of antique, 
custom, and contemporary 
pool tables in the world. 


“The Belvedere” 
Shown in Mahopauy, 

this repalltableis\available 
Gnyoudchoieecaroeds 


and finish. 


Created for you, by hand, one at a time. 


Architects, designers and 

connoisseurs of the game have been 
acquiring the finest pool tables in the 
world from us for 80 years. Call for our 
new °35 limited edition 88 page catalog 
of handcrafted pool tables. We deliver 
and install tables anywhere. 


BLX Y New York CITY 
1.800.252.8855 
BILLLARDS www.-blattbilliards.com 


Since 1923 
Beautiful investments to play with... 
Also available through interior designers. 
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122 NauBUC AVENUE ® GLASTONBURY, CT 06033 USA 
PHONE: 860.659.9543 + Fax: 860.657.8936 


www.pintodesigns.com 
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Beautiful Finishes \& ) 
Beautiful Mouldings. 
Beautiful Hardwoods 


REAL METAL & MARBLE FINISHES 
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XCLUSIVELY FOR ART AND 
DESIGN RETAILERS 


A PROFIT-BUILDING SALES 


OPPORTUNITY ARCHITECTURAL DIGEST 


ARCHITECTURAL DIGEST, the international 
magazine of fine interior design, can 
generate profits for you right at point-of- 
purchase. Take advantage of AD’s sales 
potential by carrying it in your store. 
Your cutomers will appreetéfe the 
convenience - you'll enjoy the profits 


‘No inventory investment - you pay nothing with your order 
+ Earn 30% profit on every copy sold 

+ Return unsold covers for full credit 

‘No shipping charge - orders shipped prepaid via UPS 

* Guaranteed on-time delivery each month 

+ We ship to one or several addresses 


If you call right away, we'll send you a handsome lucite retail display rack 
FREE with your first order. 


Call 1-800-435-5003 x6078 and get started today! 
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SHAVER) ET AHN 
isTUD! © SLT BI 
(212) 366- "9783 


www. shavermelahn.com 


BEVERLY 
BARSTOOL 


© ALL RIGHTS RESERVED 


ey 
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emmy thinks of this as 
counter culture. 


a = 
RED SHOWROOM 

THE ROTH COLLECTION 
DESIGN WEST 

THE DESIGNTEX GROUP 
THE DESIGNTEX GROUP 


ATLANTA 
CLEVELAND 
DCOTA 
lelesy ie] 
NEW YORK 


404-892-0588 
216-464-0898 
954-925-8225 
713-784-6000 
212-752-2535 


Interior. Linda Garland © Photography. Tim Street Porter. 
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SwimEx is the finest quality, most luxurious, residential aquatic 
therapy and conditioning pool available in the marketplace today. 
With SwimEx, you'll enjoy all the benefits of an aquatic treadmill, 
spa or full-size pool in a fraction of the space. 





¢ Swim, run or exercise against a smooth even current 
* Completely adjustable speed up to 6.5 mph 

* Superior one-piece construction, no vinyl liners 

* Easy installation & maintenance 


Prices start at $21,900 - factory direct prices available in some locations 





It’s your home. 
It’s your health. 
Never compromise. 


Call SwimEx today: 800-877-7946 * www.swimex.com 
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Wide 
Plank 
Flooring 


For over 35 years 
the Carlisle family 


has built a reputation 


| 
} 


for custom crafting 

the highest quality 
traditional wood floors— 
one plank and 


one family at a time. 


Call for your free brochure 
1-800-595-9663 


=n 
*#\Cartisle 
ag RESTORATION LUM oe) 


he Leading Name in Wide Plank Flooring 


‘ ideplankflooring.com 





A major rediscovery of 


one of the 20th century’s 


greatest fashion photographers 


JOHN RAWLINGS 
30 Years in Vogue 


KOULE YOHANNAD 


N eet v BS Ree 
Vay a SS 









glimpse into the golden era 
of American fashion 
Available now. $60 


PUBLISHED BY 


ARENA 


EDT TO BLS 


www.arenaeditions.com 


John Rawlings | 
30 Years in Vogue—a 270-page 


IN BOOKSTORES EVERYWHERE 
OR CALL TO ORDER 1 888 759 4851 


Charles P. Rogers. America's source 
for original handcrafted beds and 
traditional European bed linens. 





CHARLES 2. ROGERS Ges 2727 8855 


| PLEASE VISIT ASHOWROOM OR CALL FOR A COLOR CATALOG AND PRICE LIST. NEW YORK CITY: 55 WEST 17 STREET (BETWEEN 5-6 AVENUES), NYC. 
NEW JERSEY: 300 RT.17 NORTH, EAST RUTHERFORD. WEBSITE: www.charlesprogers.com. PHONE ORDERS WELCOME. WE SHIP ANYWHERE. PHONE 1-800-272-7726. 


ARTHUR 
CARTER 





OAK LEAF CONSERVATORIES LTD., YORK, ENGLAND 
AMERICAN OFFICE 
Construction No. 011: Three Interconnecting Continuous Ellipses Tel: 1-800-360-6283 


As EIN INF aa 876 DAVIS DRIVE, ATLANTA, GEORGIA 30327 * Fax: 404-250-6283 
Also available through Architects and Designers 


Sa lander-O’Rei [ ly Gal leries Please send $10 for a copy of our full colour brochure 
20 East 79th Street New York 10021 Tel (212) 879-6606 


mm15 

















John Boone, Ine. 


1059 Third Avenue. w YO! 





NY 10021 212.758.0012 www.johnbooneinc.com 
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y.annsacks.com 
ational designs have made Ann Sacks 
ine tile, stone and plumbing products 


ANN SACKS 


.arizonaguide.com 


Rx 
a is a land defined by its wild beauty and its ¥ 
ple openness. Free Travel Packet available online ARIZONA 


.artedemexico.com 
world’s premier supplier of handcrafted seroueyt iron aie 


( wood lighting fixtures, antiques ,\ 75 
and reproductions. JS 
pay D 
@'D 
.bakerfurniture.com BO 
ated for the purity of its work, Baker is Ky bi 
place for the classics and the unexpected ( z 
teak.com 


ood outdoor furnishings of * 
nal design and quality since 1920 






.averyboardman.com 
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ng unrivaled accommodations, award- 
dining, a gallery of fine art, designer 
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lusively representing the Rubelli and Sahco Hesslein collections, 


ding the designs of Dominique Kieffer, B 
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-bernhardt.com 
‘Wes more than a piece of furniture, it's a part of you 
The Bernhardt family has been crafting fine furniture since 1889 


~ 
Bathe Nor AY i. DB) 
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eee pireerjuell.com 

The finest hand-finished antique reproduction 
and contemporary floors and walls for both 
residential and commercial interiors 

* 


JUELL 


eee eusa.com 

Visit BMW's Virtual Center online—research 
your favorite models, build your own BMW 
and explore financing. 


-www.brownjordan.com 
Jordan is the leading provider of luxury outdoor furnishings 


for the home since 1935. BROWN JORDAN 


www.brunschwig.com 
‘Designer and manufacturer of contemporary and 
historically inspired decorative 
“home furnishings. 


www.bvigari.com 
‘Visit Our Web site and experience the unparalleled style and 


Graftsmanship that is Bvigari B V LC A R I 


*. 
www.calclosets.com 
“Simplifying home and life since 1978! We create custom storage 


Geemoryourtome CALIFORNIA CLOSETS: 
www.caravanrug.com 


_ Manufacturer of Oriental rugs 
CARAVAN RUG CORP. 


Direct Import & Export of Oriental Rugs 
Cartier 


www. century21.com/luxuryhomes 
CENTURY 21 Fine Homes & Estates is an elite network 
of highly qualified real estate alee professionals 


www.cartier.com 

‘One of the world’s leading luxury goods 
‘companies. To learn more, please visit 
our Web site. 


3 ee rome.com 
Log on and see why CBK has been voted the 


ee eelling line of home décor by retailers 





-www.claremontrug.com 
“One of the world’s best sources of antique carpets” 


—Financial Times. 
sit our virtual carpet gallery. CLAREMONT RuG 


COMPANY 


Brunschwric Fils’ 
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www.clarencehouse.com 
Exclusive creator and distributor of fabrics, wallcoverings and 
trimmings inspired by 18th- to 21st-century design 


clarencehouse’ 


www.clivechristian.com 
Luxury British brand—famous for 
furniture and perfume 


(PEF CZ 
Chwe Ch, Matar 
www.collectorseditions.com 


Publishers of fine art and limited editions Collectors Edition 


www.colorado.com 
Visit Colorado for scenery, adventure, history, arts, culture, 


big cities and small towns COLORADO 


www.conradshades.com 
Extraordinary, custom handwoven window shades of distinctive 


natural fibers in classic and 

contemporary designs G O N RE JA ID) 
www.crittalina.com a 
Incredibly slim, high-performance, custom 


windows and doors of unsurpassed beauty, 
strength, security and durability CRITTAL L 


North Americe 
www.cunard.com 

The most famous ocean liners oo 
in the world CUNARD iy 
www.davidyurman.com 

Masterfully combining the aesthetics and craftsmanship of 


fine jewelry with fashion DAVID YURMAN 


www.decorativecrafts.com 
Importers of fine home 


f f 
urnishings since 1928 DECORATIVE CRAFTS 


www.adiamondisforever.com 
Win diamonds at » 


www.adiamondisforever.com! 
A DIAMOND IS FOREVER 


www.downsviewkitchens.com 


The premier choice in kitchen cabinetry 
for design innovation and ee ae 
KITCHENS |= 


commitment to quality 


www.drexelheritage.com 
Creators of exceptional quality furnishings to . 


enhance your home and the way you live o 
DREXEL HERITAGE: 


www.ehrichandehrich.com 
International award-winning design-build company. Our specialties 
include classical garden follies, extraordinary water features and 
architectural antiques 

C CARICH & ARICH 


LANDSCAPE ROHLTECTS. Ame 
FOR THE GARDEN LOVER IN YOU 


www.fairmont.com 
Experience Willow Stream—tThe Spa at Fairmont, featuring a dramatic 
waterfall inspired by the 


Grand Canyon's Havasupai Falls (Suirmont, 


SCOTTSDALE PRINCESS 


it 


www.firemansfund.com 
To find an insurance agent in your area, 


go to Agent Search on our Web site Fireman's 


_ Fund” 


www. fjhakimian.com 

A renowned collection of period carpets and tapestries with classic 
works spanning four centuries and representing 

the major weaving areas of the world 5 





www.monogram.com 
Monogram” offers an irresistible three-course menu of cooking 
products—Convection Wall Oven, Built-In 
Advantium Speedcook Oven and Warming Drawer. (777: 








www.giati.com 
Offering the finest, handcrafted outdoor furniture z= 
in solid, plantation grown teak or cast metal Git A aT | 


www.gloster.com 
Featuring an extensive range of products, including | 

teak, teak and metal combinations, sling groups 

and all-weather wicker collections G LO STE R 


www.harden.com 
See our solid wood and upholstery furniture 


in our free 24-page brochure, or visit us online HARDEN 


www.henryhalidesigns.com 

Fine outdoor furniture with designs that range from 
contemporary to ergonomic to traditional. Catalogue 
and tear sheets are available online 


www.scottsdale.hyatt.com 
Offering a 2%-acre “water playground,” 
golf, tennis, spa, camp, Native American 
Learning Center and four restaurants 
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WWW.INnTiniti.com AX 
Not just an SUY, it’s an S2UV.” The 315- w/ - 
horsepower, all-wheel drive Infiniti FX45.~ INFINITY 
www.janusetcie.com 
The best furniture to sun in, dine on or 


simply look at—indoors or out 
JANDS et Cie 


www.karastan.com 

What is classic? It's timeless styling, pattern 

and color all woven together—it's Karastan O Madlany 
carpeting and area rugs 


www.kingsleybate.com 

Traditional and contemporary fine teak 
outdoor furniture for commercial and 

residential use 


KINGSLEY~ ~BATE 


Elegant Outdoor Fur 





www.kitchenaid.com 
Featuring a complete line of major and 
countertop appliances. For more 
information, visit our Web site 





www.kohler.com 
Our Web site provides quick andeasy THE BOLD LOOK 


access to a wealth of kitchen and OF KOHLER 


bath information 


www.kravet.com 
Offering Design Trade, a to-the-trade-only service, which allows 
you to place orders, check stock and monitor shipments 


WK kravetcouturekravetdesignkravetbasics 


www.kreiss.com 
Discover our unique collection of handcrafted furniture, 
imported accessories, luxurious bed linens and plush fabrics 


KGRUEN Sisie CG OM EG TL @IN 


www.kuppersbuschusa.com 
KUppersbusch brings a new dimension to cooking with clean 


defined lines and ee 
Zen-like simplicity. KUppersbusch 
www.leejofa.com 

Fresh ideas on traditional fabrics since 1823 LeeJofa 


www.lexus.com 
For information on the Lexus line of luxury automobiles, 


please visit our Web site OQvexus 


www. lillianaugust.com 
Designer Lillian August is renowned for creating furnishings of 
luxurious comfort that define today's 
versatile and elegant living 


www.loewen.com 

Loewen Windows possess a rich heritage and a 

striking beauty you won't find anywhere else ccwen, 
www.mansourrug.com 

Mansour Collection offers the finest collection of Persian, 


Oriental and European rugs in the world 
MANSOUR 
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Change the world. 


Change your title. 


_ SERENE IN SEATTLE 


continued from page 281 

into a private courtyard bordered by 
bamboo and a channel of black river 
rocks. The courtyard is a transitional 
space between the urban world outside 
and the tranquil world within. It leads 
you to a pair of fir doors. As you open 
them, you look straight through the 
house and out toward the bay. 

The view was important to Olson. He 
installed what he calls “the magic win- 
dow,” a gigantic plate of glass that is 
anchored to the exterior in such a way 
that you can’t see the frame. It looks 
like open air. 

And the large living/dining area has a 
dramatic vaulted ceiling, which looks 
like a light box. “I call them light pillows,” 
Olson says, noting that there is another 
one in the master bedroom. “They’re in- 
spired by the work of artist James Turrell.” 

Olson is a master at creating Zen-like 
environments. His modernism is spare 
but soft. Like other Seattle architects, 
he prefers earth tones and native mate- 
rials. The exterior is clad in cedar. In- 
side, floors are white oak, and the doors 
and cabinets are fir. 

When it came to designing the inte- 
riors, Olson recommended Janice Viek- 
man, a veteran Seattle modernist who 
shares his devotion to detail and out- 
standing craftsmanship. 

“I’ve never had a project like this be- 
fore,” she says. “The client had gotten 
rid of everything he had, so we were 
able to design custom furniture that was 
perfectly integrated into the house. He 
was as specific as any client I’ve ever had.” 

After nearly three years of construc- 
tion and two years of interior design 
work, the house was finished. Heily was 
so pleased, he gave a party for everyone 
on the team. “It was really something to 
celebrate,” he says, “a collaboration be- 
tween a lot of people.” 

Meanwhile, another wonderful thing 
happened. Heily met and married Dee- 
anna Neu, an interior designer. More 
good karma. 

“The big surprise to me is how much 
she’s brought to the house,” he says. The 
couple have been buying art and spend- 
ing many quiet evenings at home. 

Would he ever build again? “In a 
minute,” says Heily. Then he smiles. 
“Of course, being single was a big ad- 
vantage on this job. I was the only 
decision maker.” 0 





A TRAIN OF THOUGHT 






















continued from page 309 
flannel suit, with blue chalk stripes and a 
Moderne tail sign glowing blue as it re- 
‘treated up the Hudson River. 
The interior made even its fashionable 
passengers look quaint. Dreyfuss treated 
it as one continuous ribbon of space, with 
sensations nobody had ever before felt 
on a train. Where there used to be cor- 
ners, now there were curves. Where there 
used to be rows, now there were groups 
of furniture arranged every which way. 
It was a private club of gray and blue 
leather, with the occasional shot of rust, 
played against subtle gunmetal and alu- 
minum and satin-chrome finishes. 
_ How modern it must have seemed to 
enter a lounge on the Century and find 
black-and-white photomurals of the 
_ New York and Chicago skylines. Or to 
visit the dining car late at night and find 
it transformed into Cafe Century, its 
_ bright lights dimmed to a pale rose and 
_ your fellow passengers painting the town. 
_ Or to sit in a club chair in the boat- 
tailed observation car and watch the 
| speedometer that Dreyfuss had been in- 
spired to include. Seeing the needle hit 
85 miles per hour gave passengers the 
same thrill they would get, four decades 
later, watching a digital readout on Con- 
corde as it passed through Mach 1. 
Dreyfuss designed it all: the cyclops- 
eye spotlighting, the gray china, the sil- 
ver service incised with “speed lines”; and 


The steam locomotive 
wore a shroud often 
compared to a Spartan 
warrior’s helmet. 


everything from the red carpet to the 
waiters’ coats wore the pulsing Century 
logo. Today a Century plate can make a 
collector lightheaded—what impression 
must the entire train have conveyed? 

Dreyfuss restyled the Century for 
1948, but nobody’s heart was in trains 
anymore. By the end of 1967 there was no 
more Century. Like Astaire and Rogers 
in a ballroom embrace, the Century of 
1938 embodied all the hopes of civiliza- 
tion at a moment when civilization bad- 
ly needed some reassurance. We shall 
never see the likes of it again. 
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www.margecarson.com 
Fabrics and finish correlations that 
exemplify the California look known 
as “casual elegance.” 


Marge (aesor 


www.marvin.com 

Marvin Windows and Doors has launched a completely 

redesigned and restructured Web site. VIN mm 
Windows ond s 


www.mcguirefurniture.com 

McGuire Furniture Portfolio features premier rattan designs, solid teak, 
bamboo tables, aluminum, laced 
rawhide, lighting and more. $20. Mic GeUSIE RSE 


www.molinafinejewelers.com 
Visit the unforgettable world of exceptional gems 


and jewelry, including the historic Archduke 
Joseph Diamond Mc LIN \ 
Unfompettrble 


www.mottahedeh.com 

Designs inspired by rare antiques, featuring 

www.movado.com 

The art of Movado is the art of time. For MOVADO 
the art of design 

Extraordinary kitchen environments meet the 

quality and design standards that formerly 

For 150 years, Omega has paired elegant watch 

design with precision and leading edge technology. OMEGA 

crafted antique terracotta and native 

stone floors 


reproduction dinnerware, lamps and 
decorative accessories for the nome Moltahedeh 
more information, check out our Web site. 
www.neffkitchens.com 

only European manufacturers could offer. Nerf 
www. omegawatches. com Q 
www.parisceramics.com 

Known for its unique and |uxuriously 
www.phantomscreens.com/ad 

Phantom retractable screens roll out of sight 

when unused, so you can enjoy the view! 





PHANTOM 
www.phyllismorris.com =~" 
Manufacturer of custom luxury furnishings. 

PHYLLIS MORRIS 


www.piaget.com 
Piaget elevates the manufacturing of 
timepieces into an absolute art form and 


true technological achievement Ib GET 


www.plainfancycabinetry.com 
40-page catalog with designs from Provence 
to the Adirondacks. Available primarily 
East of the Mississippi. $12 





www.poggenpohl-usa.com 

A world-renowned European kitchen and bath 
cabinet manufacturer with designs ranging 
from contemporary to traditional 


www.poliformusa.com 


pohl-== 
Italy's leading manufacturer of high-end closet 


systems, wall-units, beds and kitchens since 1942 Rosforni 


www.rssc.com 

Radisson Seven Seas Cruises offers a wb 
great value on award-winning luxury 
cruises. Visit us online 


www.rado.com 


One of the most prominent Swiss watch 
manufacturers and the leading producer R AD oO 


of scratchproof-design watches SWITZERLAND 


RADISSON 


www.royalpalmsresortandspa.com 
117-room custom-designed historic 


Mediterranean resort and spa nestled ROYA LW PALMS 


at the base of Camelback Mountain Resort and Spa 


www.scalamandre.com 
Specializing in the finest textiles, 


wallcoverings, passementerie and Su A e 
furniture available to the design trade Calumet 
www.schonbek.com 

Crystal chandeliers by 133-year-old 


company, from classic to iconoclastic, \ 4) SCHONBEK’ 


including custom designs 


www.experiencescottsdale.com 
Experience luxury resorts, championship golf, 
pampering spas and a thriving art scene Sc ottsd ale 


SEVEN SEAS CRUISES" 





www.sewardjohnson.com 
For a free catalog of the bronze, life-sized sculptures 
of Seward Johnson, please visit our Web site 


www.siematic.com 

Browse SieMatic’s online photo gallery e ORD 
for inspiration on building the kitchen SieMatic 
of your dreams 


www.shifmanmattresses.com : 
Find out about the incredible comfort of the world’s 
finest handmade mattresses and box springs 


www.snaidero-usa.com 
2003 marks the “silver anniversary” of 
Snaidero USA—the world leader in 
Italian luxury kitchen design 


agers 
| FOUNDATION 


KITCHENS + DESIGN 





www.stantoncarpet.com 

Discover the art of fine carpets—search 

through our distinctive product lines or pe4 oy {STANTON 
locate a retailer near you x x CA RPET. 


www.starkcarpet.com 
World's leading supplier to the design 


community for rugs, carpets, furniture, Star. rk. 
wallcovering and Old World Weavers’ fabrics. CARPET 
Sub-Zero, the leader in built-in 

refrigeration, provides innovative SUB-ZERO 


refrigeration design solutions = 


www.thermador.com/pro 
Thermador’'s Professional Series enhances your kitchen with 


features and versatility unmatched Therma dar’ 


in other professional appliances. 


www.subzero.com 


www.thomasville.com 
With furniture for every room, you're 


es. - 
sure to find the look that fits your style Thomasville 


www.varenna.com 
Kitchens by Italy's leading architects. High-quality design 


systems: stainless steel, wood, 
Varenna 


colored lacquers and glass 


www.ventahood.com 
The most powerful, efficient, quiet and easy-to-clean 


ventilation system for your home. ‘ 1 7 4 f 7 / 
www.vikingrange.com 


Viking outfits the ultimate kitchen with 
cooking, ventilation, refrigeration, 
cleanup products and outdoor grills PROFESSIONAL 


www.volvocars.com 
The Volvo XC90 is equipped unlike any other SUV and is 


guided by conscience. Visit our Web site. WOoOLVO 


www.wachoviasec.com a 
Individual advice. Individual answers. Talk to us = 


Together we can achieve uncommon results WACHOVIA 


SECURITIES 
www.walkerzanger.com 
Create your own unique vision in tile and stone W A L K [ R 
with our luxurious collection of handmade SITE 
ceramic tile, terra cotta, metal, stone and more 1 A N q [ R 


www.wilmingtontrust.com 
Wilmington Trust provides individuals and businesses with 


wealth advisory, corporate client 
and banking services since 1903 BS a eMN GTON 


www.wmohs.com 

Exquisite handcrafted kitchens embodying 

the spirit and charm of traditional Europe 

and times-past America WmtOhs 
www.wolfappliance.com 
Fuel your passion for cooking with Wolf, the 
corporate companion and kitchen soul 
mate of Sub-Zero 


www.wood-mode.com 
America’s premier cabinet manufacturer inspires diverse themes 
by incorporating handsome furniture 


details with distinctive styles and finishes. Wo Yood:-Mode 


FINE CUSTOM CABINETRY 


WOLF 


www.yvesdelorme.com é 

Yves Delorme brings fashion to the home A . 

with a stunning collection of fine French 
linens and accessories Yves Delorm Sc 
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1461 Woodside Road 

Redwood City, California 94061 
650-474-2294 


HOTELS: GRAND MARINA 
Pages 318-323 

Grand Marina Hotel 

Moll de Barcelona 

08039 Barcelona, Spain 
34-936-039-000 
www.grandmarinahotel.com 


Pei Cobb Freed & Partners Architects 
88 Pine Street 

New York, New York 10005 
212-751-3122 


GCA Arquitectes Associats 
Valencia 289 

08009 Barcelona, Spain 
34-934-761-800 0 








Architectural Digest (1ssN 0003-8520) is a registered trademark of Advance Magazine Publishers Inc., published through its division, The Condé Nast Publications. Copyright © 2003 by The Condé Nast Publi- 
cations. All rights reserved. Architectural Digest, 6300 Wilshire Boulevard, Los Angeles, CA 90048, is published monthly by The Condé Nast Publications, 4 Times Square, New York, NY 10036, which is a sub- 
sidiary of Advance Publications Inc. Advance Magazine Publishers Inc.; S. 1. Newhouse, Jr., Chairman; Charles H. Townsend, C.0.0.; John W. Bellando, Executive Vice President and C.RO;; Jill Bright, a 
Executive Vice President-Human Resources; John Buese, Executive Vice President-Chief Information Officer; David Orlin, Senior Vice President-Strategic Sourcing; Robert Bennis, Senior Vice President-Real 
Estate; David B. Chemidlin, Senior Vice President-General Manager, AMG Shared Services Center. Periodical postage paid at New York, New York 10001, and at additional mailing offices. Authorized as 
International Publications Mail by the Post Office Department, Ottawa, and for payment of postage in cash. Publications Mail Agreement Number 40644503. Canadian Goods and Services Tax Registration 
Number R123242885. For subscription inquiries and change of address, please write to Architectural Digest, RO. Box 37641, Boone, IA 50037-0641, or call 800-365-8032, or e-mail subscriptions@archdigest.com. 
For back issue inquiries, call 800-365-8032 or write to Architectural Digest, P.O. Box 37641, Boone, TA 50037-0641. For permission and reprint requests, call 212-286-8349 or fax 212-286-8628. To find Condé 
Nast magazines on the World Wide Web, visit www.condenet.com. To find Architectural Digest, visit www.archdigest.com. Occasionally, we make our subscriber list available to carefully screened companies 
that offer products and services we believe would interest our readers. If you do not want to receive these offers and/or information, please advise us at PO. Box 37641, Boone, IA 50037-0641. 

POSTMASTER: Send address changes to Architectural Digest, P.O. Box 37641, Boone, IA 50037-0641. 

Printed in the United States of America. 


334 


















































































































































Wt eirirercte see trata ete ssi 


ad 
=~ 


7 yy gt Or ee eee eee get me 























| Oyster Perpetual [ady- Datejust in 18kt. yellow or white gold 





| | | FOR THE NAME AND LOCATION OF AN OFFICIAL ROLEX } EW ELER NEAR YOU, PLEASE CALL 1-800-367-6539. WWW.ROLEX.COM 
New York 


Rolex,W, Oyster Perpetual and Datejust are trademarks. ” 
| 








ee ee ee ee ee oe ee 





ectural Digest 






June 
Oey 
















































































LIBRA \DY 
OIA T 


















































ft 


i 
i 
Ui 


/ 


knotty oak, 


ry, European 


walnut burl. Each 


y defines 
captured 


| 


sophisticated. 
A luminous | 


With a deeply rooted connection | 


to the past. And so 


like Proust's 
this one armoire 
inspired a flood of images; that 


produced Courchevel. 


ing French; 


ful carvings. 


rubbed in 
| Beautifully imagined flowers, scrolls, 


the manner of generations past. 


With marble, leat 


piece hand- 
accents; and wonder 


er and metal 


hi 


> 


y 


individual in 
here in Courchevel. 


ty. Crafted one by one 
h 


of knotty walnut 
knotty alder, cher 


> 


BY HENREDON 


It started with a country armoire. 


>’ 


/ 


self-confident, 
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presence. The quintessential 
From Henredon (of course). 
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IN CONCERT, BY HENREDON 
We'll bet that after the first few bars of your favorite music—jazz, 
classical, rock, opera; whatever—you have a pretty good idea who 
the artist is. Same for painting, sculpture, any of the arts. 
Certainly true, too, in the world of furniture design. 
For us, the finest work simply identifies itself. 
With a combination of imaginative forms, of character, 
of superb materials, expert ornamentation, beautiful finishes. 
With In Concert, for example; a Henredon destined-to-be-classic. 
Unmistakably contemporary furniture, but with those signature 
Henredon details. Of stone, metal and gleaming glass. 
Elegant double helix tables and Z-shaped forms. 

Designs that exhibit supreme self-confidence. Finished, by hand, 
of course; the artist's personal touch. This is furniture of infinite 
beauty; with a very rare kind of originality and urbane sophistication. 
A work of art indeed. In Concert; from Henredon (of course). 
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It’s a laptop. It’s a simple pad and pen. It’s a Tablet PC. 
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1> Depending on the amount of pref items, AMT higher at 
lower income levels. 
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2> Higher income makes AMT less likely if pref items are need 
not out of line. additional 
3> Long term capital gains impact needs further illustrations. Sub iy oints 
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Break even point deemed necessary upon total amount of 
pref items among other things. 





5> AMT exemptions amount is phased out at higher — levels; _ 
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Inspiration is a slippery eel. You'll have to be quick and ready to capture it. The Tablet PC puts 
the full power of Windows® XP Professional in a laptop computer that’s as simple to use as a pad 
and pen. You write, draw, scribble, and erase directly on the screen. Plus it runs all of your favorite 
Windows XP compatible applications. So whether you’re in your office or in a cab—the PC is more 
mobile, versatile, and powerful than ever before. For more information, visit microsoft.com/tabletpc 


Microsoft’ 
Gew indows*? 
Tablet PC Edition 
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Richard Wurman and Gloria Nagy 
in their GE Monogram kitchen. 
Newport, Rhode Island. 
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NEWPORT MANSION, 
EOUR EG iaiNs: 


FLORENTINE FOUNTAIN. 


SO WHAT'S COOKING IN THE KITCHEN? 


GE Monogram 





» Visit monogram.com 
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Cover: Folk art com- 
plements the living 
room of interior de- 
signer Elissa Cull- 
man’s Connecticut 
residence. Photogra- 
phy by Peter Aaron/ 
Esto. See page 192. 
ABOVE RIGHT: Ona 
private island off the 
coast of Maine, Betsy 
James Wyeth main- 
tains a group of build- 
ings as a summer re- 
treat. Photography by 
Peter Aaron/Esto. 
See page 172. 
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158 ADVENTURES ON EBAY 
Art Consultant Barbara Guggenheim 
Takes On the Challenge of Furnishing 
4 House Online 
Text by Barbara Guggenheim 
Photography by Jim McHugh 


162 RiGHT ON TRACK 
Mandy Patinkin Shares the Nostalgic 
Pull of His Favorite Pastime 
Text by Stephen Drucker 
Photography by Billy Cunningham 


166 JEwEL TEA CHINA 
John Cottrell’s Yen for Vintage Pieces 
in Indiana 
Text by Christopher Finch 
Photography by Russell Ingram 
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172 Betsy’s Wortp—Part I 
Betsy Wyeth’s Life on Benner Island, 
off the Coast of Maine 
Text by Paul Theroux 
Photography by Peter Aaron/Esto 


184 THe Grrr House 
A Hand-Me-Down Residence foins a 
1750 Barn on Long Island 
Text by Gerald Clarke 
Photography by Durston Saylor 


192 Sprrir oF AMERICANA 
A Trove of Folk Art Animates a Connecticut 
Family Home 
Interior Design by Cullman & Kravis 
Text by Jonathan Kandell 
Photography by Peter Aaron/Esto 
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mother-of-pearl dial and 
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I am forever. 
‘Time me. 
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ROOTED IN THE WEST 

A Respect for the Land Guides the Design 
of a Montana Ranch 

Architecture by Nick Fullerton, ara 
Interior Design by Kari Demond 

Text by Christopher Finch 

Photography by Roger Wade 


News FROM HOME 

New York Daily News Publisher Fred Drasner’s 
American Dream 

Text by Nancy Collins 

Photography by Peter Aaron/Esto 


TRADITION RECONSIDERED 

A 19th-Century Connecticut Farmhouse 
Lightens Up 

Architecture and Interior Design by Shelton, 
Mindel & Associates 

Text by Steven M. L. Aronson 

Photography by Michael Moran 


PEACEABLE KINGDOM 

Celebrating Craftsmanship and Nature 

in New York 

Architecture by Cooper, Robertson & Partners 
Interior Design by Abelow Connors Sherman 
Architects and Victoria Borus 

Text by Philip Nobel 

Photography by Scott Frances 


Horets: MonraGE Resort & Spa 
The Craftsman Ideal Lives On in ma Beach 
Architecture by Hill Glazier 
Interior Design by Wilson & Ass 
lext by Peter Haldeman 
»tography by Mary E. Nichols 














238 THe House Tuat Jack Burr 


246 


In East Hampton, a Designer 
Experiments with Space 
Architecture by Charles Forberg 
Interior Design by Jack Lenor Larsen 
Text by Michael Frank 

Photography by Peter Aaron/Esto 


RaIsE HIGH THE Roor BEAMS 

Five New England Barns Are Moved to Idaho 
to Create a Singular Retreat 

Architecture and Interior Design by 

Damian Farrell, Ata 

Text by Jeff Turrentine 

Photography by Roger Wade 
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The living room of 

a renovated farm- 
house in Old Lyme, 
Connecticut, conveys 
the feeling of an en- 
closed porch. Archi- 
tecture and interior 
design by Shelton, 
Mindel & Associates. 
See page 216. 


An entrance hall in 
New Bedford, New 
York. Architecture by 
Cooper, Robertson 

& Partners. Interior 
design by Abelow Con- 
nors Sherman Archi- 
tects and Victoria 
Borus. See page 224. 
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Everywhere you look, the look is Brunschwig. 
- www.brunschwig.com < 
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Le Baiser du Dragon 


New York - Bal Harbour - Beverly Hills - Chicago - Chevy Chase - Denver - Puerto Rico - Seattle - Tyson's Galleria 


For a complete listing of all boutique locations, please call 1-800-cartier or visit www.cartier.com 
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HERITAGE 
DREXEL * HERITAGE. 
800-916-1986 
drexelheritage.com 


For today. For tomorrow. For a lifetime. 



































Vermont’s North Shire 
Museum and History 
Center. See page 80. 
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MADE IN ENGLAND 


CLIVECHRISTIAN 


ROYAL WORCESTER 
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Clive Christian Design House style and 
Royal Worcester’s historical skills have 


come together to create 


“THE ULTIMATE DINNER SERVICE” 


The hallmark Clive Christian 
“Empire Flame” is evident on every item in 
the dinner service, with the flame finials 
being gilded by hand. The signature piece 
in the range is the breathtaking 


Limited Edition Caviar Comport. 


Available worldwide through specialist 
china shops, Clive Christian Showrooms 
and major department stores including 


Harrods and Saks Fifth Avenue. 
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CLIVECHRISTIAN.COM 


ROYAL WORCESTER = 444° (0)/ 19.05 746 000 
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MADE IN ENGLAND 


CLIVE CHRISTIAN] 


LUXURY SED FOUR N Tou RE 


To AllAnd Singular ~ in pursuance of His Grace's Warrant and by virtue of the 
Letters Patent of Our several Offices granted to each of Us respectively by 
The Queen's Most Excellent Majesty do by these Presents grant and 


assign unto Clive Christian the Armorial Ensigns 





GRITISH SHOWROOMS 


Cuesnire Head Office Showroom 01270 626 869 
Lonnon Knightsbridge 020 7581 9200 
Hampsnire Petersfield 01730 262 314 

Essex Brentwood 01277 223 016 
Sussex Handcross 01444 401 277 
Lancasuire Leigh 01942 601 003 
NorrinGHamsuire Nottingham 0115 939 9197 
Kent Bromley 020 8462 5638 
Kent Tunbridge Wells 01892 619 550 
BirminGHam Sutton Coldfield 0121 352 0343 
YorksuHire Harrogate 01423 701 492 
GLOUCESTERSHIRE Cheltenham 01242 243 731 
CHANNEL ISLANDS Jersey 01534 746 506 
ScotLtann Edinburgh 0131 557 2529 
ScorLaNpd Glasgow 0141 332 8989 


YWorrivowitde SHOWROOMS 


France Paris 01 4548 5757 
IrELAND Dublin 01 672 5035 
Betcium Antwerp 03 226 7145 
Hotztanpo Uden 0413 261 525 
Hottanp Goes 0113 235 242 
Greece Athens 10 802 0557 
Israet Jel Aviv 03 518 2501 

Spain Marbella 952 808 402 
Russia Moscow 095 995 1807 


GF MERICAN SHOWROOMS 


New York Madison Avenue 212 570 6371 
New York Long Island 516 365 2885 
Connecticur Greenwich 203 629 9417 
Catirornia Beverly Hills 310 854 3862 
Catirornia Laguna Niguel 949 831 3571 
Cauirornia San Francisco 415 522 1910 
Arizona Scottsdale 480 421 9898 
D.C. Washington 202 314 5700 
Inuinois Chicago 312 755 1075 
Onto Columbus 614 899 9716 
Massacnusetrs Boston 617 443 4300 
Texas Dallas 214 744 2100 
Cotoravo Denver 303 302 0013 
Flroripa Fort Lauderdale 954 920 4558 
WasHINGTON Seattle 206 728 2211 
Missourt Kansas City New Showroom 
New Jersey Ridgewood New Showroom 


DEALERSHIP BNQUIRTES 


Crive Cristian Furnirure Company 
+44 (0) 1204-702 216 , 
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To All And Singular - in pursuance of His Grace's Warrant and by virtue of the 
Letters Patent of Our several Offices granted to each of Us respectively by 
The Queen's Most Excellent Majesty do by these Presents grant and 


assign unto Clive Christian the Armorial Ensigns 


Clive Christian Design House style and 
Arthur Price master cutlers have come 


together to create 


“THE ULTIMATE DINNER SERVICE” 


Each individual piece is instantly 
recognisable with it’s distinctive 
. hallmark Clive Christian gold-plated 
flame handle. Presented in an ebony 


black and brass military chest. 


Available worldwide through specialist 
silverware stores, Clive Christian 
showrooms and major department stores 
including Harrods, Fortnum & Mason 


and Saks Fifth Avenue. 
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baltica 


AUTHORIZED 
SHOWROOMS 
NATIONWIDE 


for details call 
(508) 763-9224 
www.baltica.com 


Patent pending, All rights reserved © 2002 Club Baltica UAB 
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PNTOUELY 2IMeELESS 


ONE HUNDRED YEARS AGO, GUSTAV STICKLEY DISCOVERED HARVEY ELLIS - A DESIGN GENIUS WITH 
A CLASSICALLY ELEGANT, YET WHIMSICALLY ABSTRACT, STYLE. BY INTEGRATING ELLIS’ GRACEFULLY : 
CURVING LINES, HARMONIOUSLY PROPORTIONED PLANES AND NATURAL INLAYS INTO THEIR 
UNIQUE MISSION STYLE, STICKLEY’S ROBUST DESIGNS WERE TRANSFORMED INTO 

EXCEPTIONAL FURNITURE OF ORGANIC BRILLIANCE. . 

HARVEY ELLIS -ONE HUNDRED YEARs - 

AND STILL AHEAD OF HIS TIME. 


Han 


Doetry in wood - purity of space - 
simplicity in line: matchless, innovations 
in the designs of “poet architect” 
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Create your own Stickley collection IE & LG Stickley, Inc. a 
For the location of the Stickley design sh Stickley Drive, P.O. Box 480 
Manlius, NY 13104-0480 


nearest you, or to order a full-color cata! 












BY APPOINTMENT 
TO H.R.H. THE PRINCE OF WALES 
SUPPLIERS OF ANTIQUE CARPETS 
MANSOUR 
LONDON * LOS ANGELES 
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Los Angeles 8600 Melrose Avenue California 90069 USA Telephone 310-652-9999 
London 56 South Audley Street W1K 2QJ United Kingdom Telephone 020-7499-5602 
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send $22.00 to: 


Poggenpohl U.S., Inc. 


145 U.S. Hwy 46W, Suite 200, 
Wayne, NJ 07470. Dept. SS. 


Phone: 1-800-987-0553 or 973-812-8900 X 16 


FAX: 973-812-9320 


www.poggenpohl-usa.com 


poggen 
poh 


110 YEARS 


Poggenpohl Studios: 
Asbury Park, NJ 
Atlanta, GA 

Boston, MA 

Charlotte, NC 

Chevy Chase, MD 
Chicago, IL 

Dania Beach, FL 
Detroit, MI 
Georgetown, DC 
Honolulu, HI 

Houston, TX 

Los Angeles, CA 

Maui, HI 

Naples, FL 

New York City Downtown 
New York City Midtown 
Paramus, NJ 
Portsmouth, NH 
Sacramento, CA 

San Diego, CA 

San Francisco, CA 
Sarasota, FL 
Scottsdale, AZ 
Westport, CT 


To order our 184 page kitchen book, please 





732-897-0900 
404-816-7275 
617-236-5253 
704-331-9690 
301-657-8616 
312-755-9023 
954-923-2688 
248-624-7300 
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916-387-1717 
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415-865-0443 
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480-424-79¢ 

203-227-1723 
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Jan David Winitz 
Founder & President 


“Claremont’s clients 
have long valued 
rugs not just as 
decorative items, 
but as real art, 


and real investments.” 
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Innovative antique Bakshaish, 9ft. 7in. X 10ft. 8in., with a fanciful, repeating “Tree of Life” motif. 


Visit our award-winning Website—www.claremontrug.com 
slick on “The Gallery” section to view the Bakshaish above & 200 other art-level carpets 


crystal-clear images that can be enlarged to 400%. 
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Our color ca og (S12) offers an additional look at our vast collection. 
1-800-441-1332 ¢ 6087 Ciaremont Avenue, Oakland, CA 94618 « sales@claremontrug.com 








shopping for a Mexican wedding dress when | came across some Mexican tiles 
|as trivets. A childhood memory came back to me of beautiful showers in Mexico 
entirely tiled. At the time | was a social worker and not looking for a new path, but 
jlized it, | was asking, “Why sell these as trivets when you can sell them as whole 
{wasn't long after that | started selling tile out of my home. Terra cotta tiles covered 
ors and one of each decorative tile was displayed on my dining room table. Soon 


after, | visited a designer's resource room where they were oohing and ahhing over Formica 
rings of color. But it was through a chance encounter with a designer that | truly found my 
way. She was lamenting to me about some custom French lavs whose matching tile to 
complete a monochromatic plan had been discontinued. Again | asked, “Why not do with 
color for tile what Formica has done with laminates?” It was the beginning of the Ann Sacks 
Collection of custom tile and the birth of Ann Sacks tile, stone and plumbing. : N N 5 fl C H S 


tile stone plumbing 
1 800 969 5217 
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What a thrill and a privilege 
to enter the fantasy world of 
the Gettys (“A Tale of Two 
Houses,” March 2003). Ann 
Getty has a genius for com- 
bining colors, patterns and 


periods. She is fearless, and I 


so admire that. It’s nice that Gordon Getty likes the 


home as well. The house on Mustique, in the article 


that follows it (“An Outside Influence”), is such a 


lovely contrast—simple, clean, tranquil and elegant. 


THE PERFECT PLAN 

I have just finished reading your Febru- 
ary 2003 issue, and I want to thank you 
for once again publishing floor plans 
for a number of the projects featured. 
I feel that these small but exquisitely 
clear diagrams add immensely to the 
value of your articles for architects and 
designers—and possibly for many of 
the general readers, too. 

PETER Moy 

Orrawa, ONTARIO, CANADA 


DESIGN INTERVENTION 

I loved Arnold Scaasi’s house in Palm 
Beach (“Where Color Is King,” Febru- 
ary). I especially loved the coral in the 
entrance hall, because I’ve been want- 
ing to use that color in my house for 
years but haven’t had the nerve. 

Kim Tuzzo 

AMHERST, NEw York 





— MarGareT FRANK 
CARMEL, CALIFORNIA 


ZAHA HADID 

In the September 2002 issue you ran a 
feature on Zaha Hadid that I found 
quite compelling (“Architecture: Coiled 
to Spring”). I have been following her 
rise to the mainstream during my three 
years studying architecture. I believe 
the very fact that she is a successful 
woman in a highly competitive male- 
dominated field makes her a role model 
for all women in the architecture pro- 
fession. Architecture for the 21st centu- 
ry is evolving into an intricate interplay 
of connected forms that respect the past 
and challenge the future while interact- 
ing harmoniously with the existing 
landscape. Her work has become for me 
one of the most important precedents 
in urban design because of her skill in 
creating a union of art and architecture. 
Becky MCWILLiams 

BrisTOL, RHODE IsLAND 















ASTUDENT’S INSPIRATION 
I know you don’t know it, but you’re an | 
inspiration to me. Architectural Digest is | 
one of my major reading materials. I am ) 
a 15-year-old girl, and my dream since |) 
the sixth grade has been to be an archi- 
tect. Reading your magazine gives me § 
great ideas and shows me that I can re- 
ally do it. I have been drawing and de- | 
signing houses since I was younger, and | 
I even built a small house in my back- 
yard for my younger siblings to play in. 
I started writing a paper about my ca- 
reer choice, and with the information I 
found in your pages, I was able to write 
a paper that my teacher said was one of. 
the best she had ever seen. 
KareELAH Moses 

Via E-MAIL 


A PLAY OF LIGHT | 
In the January 2003 issue, in Paul Vin- + 
cent Wiseman’s comments on Sir John # 
Soane’s house in Lincoln’s Inn Fields 
in London, he mentioned how Soane 
spilled light into his rooms in the early 
19th century with the use of skylights ; 
and clerestories. He didn’t mention how 
Soane was able to maximize light by us- - 
ing mirrors in the deep sides of window 
embrasures. The picture of the break- - 
fast room shows the convex mirrors } 
around the skylight and at the upper ° 
corners of the room. Also, on close ex- 
amination, one can detect the thin strips | 
of mirror on the edges of the bookcases + 
and along a partition at the left of the » 
photograph. People who cannot invest 
in structural changes to their homes can | 
copy his example and, by the use of | 
many small mirrors in strategic spots, , 
bring life and light to home decoration. . 
Soane also added wall panels to display © 
his art collection that opened to re- 
veal additional pictures, which would | 
be a modest investment to increase the 
available space in a collector’s home. I 
have benefited by using his ideas! 

Amy McKay Core 

ZELIENOPLE, PENNSYLVANIA 





The editors invite your comments, suggestions and criticisms. 
Irchitectural Digest, 6300 Wilshire Boulevard, Los Angeles, California 90048 
E-mail: letters@archdigest.com 
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Describing Betsy Wyeth’s pair of islands off the coast of Maine 
(page 172), contributing writer Paul Theroux remarks that they 
are “worlds unto themselves.” In one sense he’s making a point 
about life on a happily isolated patch of earth, where time is 
told by tide and birdsong and where mainland woes are easily 
forgotten. But in another sense he’s articulating the magical 
sense of remove that defines all of the country houses in this specially themed is- 
sue. Whether they’re surrounded by water, mountains, forests, deserts or corn- 
fields, country houses—by giving us a chance to escape from alarm clocks and city 
blocks—offer us safe havens in which to replenish our tired bodies and spirits. 
Many of them, like designer Elissa Cullman’s country house in Connecticut (page 
192), have served as weekend and summer retreats for decades or even generations, 
and have thus become the repositories of sacred family memories. Wherever they 
are, and however they’re used, they’re cherished. In this issue, they’re celebrated. } 









































Paige Rense, Editor-in-Chief 
i 





PAUL THEROUX (“Betsy’s 
World—Part I,” page 172). In 
his first of two articles—the 
second will appear in the July 
issue—on Betsy Wyeth’s pair 
of islands off the Maine coast, 
Paul Theroux writes, “The 
islands are like two distinct 
planets, made of granite and 
spruce trees, far enough at 
sea to be out of binocular 
range. And given the eccen- 
tricity of Maine weather, 
most of the time Betsy’s life 
is obscured by a summer sea- 
fog, or a glow of heat haze, or lost in the dazzle of the brilliant glim- 
mer and flash of the sun on the water.” Theroux, who is a contributing 
writer to this magazine, is finishing a national book tour to promote 
his new book, Dark Star Safari: Overland from Cairo to Cape Town. 








ROGER WADE (“Rooted in the West,” 
page 202; “Raise High the Roof Beams,” 
page 246). Contributing photographer 
Roger Wade was twice impressed by his 
assignments this month: Of a couple’s re- 
treat developed under the watchful eye of 
a land conservancy, he says, “It’s a gift to 
all Montanans—the preservation of this 
special piece of ground.” And Wade— 
currently at work on two books on rus- 
tic houses—found the owners of a grou 

of Idaho barns “gracious beyond words. fv 
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PETER AARON (“Betsy’s World— -| 
Part I,” page 172; “Spirit of Amer- | 
icana,” page 192; “News from 4) 
Home,” page 210; “The House That {! 
Jack Built,” page 238). “I headed |) 
over by boat, with a few sandwich- - 
es for lunch,” photographer Peter + 
Aaron tells of his journey to Betsy )/ 
Wyeth’s Maine islands. “Four days *} 
later I was still there, having been | 
wined and dined on the freshest, © 
meatiest lobster and most plump + 
mussels I’ve ever had.” As for snatching a portrait of Wyeth, “I was told © 
it was not likely to happen, but she was game. In fact, it was her idea to » 
shoot her on the barn swing. I had 10 minutes to do it. I was sweating + 
bullets.” Despite his Maine detour, Aaron was able to make it to three + 
other destinations seen in this issue: designer Elissa Cullman’s house in } 
Connecticut, publisher Fred Drasner’s 18th-century house in upstate ~ 
New York and designer Jack Lenor Larsen’s oasis in East Hampton. 













SUSAN SHEEHAN (“Shopping: Lakeside 
Attractions,” page 56). “Margaret Mc- 
Curry admires the philanthropy of Mich- 
igan’s Harbor Country,” says contribut- 
ing writer Susan Sheehan, a coauthor of 
The Banana Sculptor, the Purple Lady and 
the All-Night Swimmer. “The owners of 
the shop Lovell & Whyte hold an annual 
house-tour benefit for cancer research. 
Margaret told me, ‘I buy a ticket every 
summer, and I go snooping into other 
people’s houses—for a good cause.’” 
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Peacock 


ABINETRY 


Christopher Peacock Cabinetry Showrooms Locations 
Boston 617-204-9292 Chicago 312-321-9500 Greenwich 203-862-9333 Naples 239-596-8858 
www.peacockcabinetry.com 








Experience the Essence of Ambience 
Exclusively from our Golden Age Rug Collection. 
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Westport Chicago Hanover Winston-Salem 
ins, Inc 205.981.2311 Savoy Rug Gallery 203.226.5777 Jorian Rug Company (to the trade) Dover Rug Company 781.826.0010 Salem Design 336.768.2288 
FLORIDA 312.670.0120 Natick YLVAN 
ons, Inc 205.663.2310 Juno Beach Evanston Dover Rug Company 508.651.3500 tae as ZA. 
"ORNIA A World of Rugs 561.776.9988 Minasian Oriental Rugs 847.864.1010 Needham Albed Rug Company 610.688.2323 
7 Naples INDIANA K.Powers & Company (to the trade) 
s Oriental Rug Gallery A World of Rugs 239.992.3488 indisnapolis 781.455.0505 pia 
1080 re} 10) >2 women : ‘ ; NEW ustin 
j ORG Joseph’s Imports 317.255.4230 MEIC : David Alan Rug Co. 512.499.0456 
nto Atlanta Sante Fe 
5 Oriental Rug Gallery Rehman Oriental Rugs 404.321.5032 — MARYLAND Packards West Houston 
1221 Roswell Bethesda ; P 505.986.6089 David Alan Rug Co. 713.529.5666 
latter) Georgetown Interiors 770.518.6658 C.G. Coe & Son 307.986.5800 Dallas 
igns (to the trade) Truett Fine Carpets & Rugs 
1005 214.748.7550 
eT VAN BIO) WASHINGTON 
Seattle 
»verings by CPA , ; M.G. Whitney & Company 
4397 206.762.0323 


Call toll-free for more information: 1.888.SAMAD-YES 


United States 419 Murray Hill Parkway, East Rutherford, NJ 07073 Tel: 201.372.0909 Fax: 201.842.0077 www.samad.com_ e-mail: mail@samad.com 
Great Britain 0.C.C. Building D, 105 Eade Road, London N4 1TJ, England Tel: 020 8800 4406 Fax:020 8802 41499 
© All designs copyright Samad Brothers Inc. 








Our Editors Present Designers’ Favorite Sources 
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Rustic Creations in Idaho 


















































“| let the material dictate the design,” says 
Clair Sharp, who crafts rustic furniture 
(above) for Paul Bertelli, design principal of 
Jonathan L. Foote & Associates. Using re- 
claimed timber or wood he’s collected over 
the years, he builds mortise-and-tenon pieces } 
that respect the “antiquity of the old wood.” ’ 
Bertelli (left, with Sharp, right) adds, “He 

can combine new techniques and old mate- 


rials—and combine them seamlessly.” 





Clair Sharp, 255 W. 400 North 








A Warming Trend 


DE Adamian got his start 
selling firewood to Har- 
vard students in the 1970s. Now 
Adams Fireplace Shop fills six 
buildings with American and 
European antique fireplace im- 
plements. Brass and iron fend- 
ers, andirons, screens, bellows, 
cauldrons and tool sets are 
“jammed in” along with antique 





Adams Fireplace Shop, 505 Concora 
Cambridge, MA 02138; 617-547-3100 


Tetonia, ID 83452; 208-456-3064 


Left, antique Euro- 
pean bellows at Adams 5 
Fireplace Shop in Cam-- J 


light fixtures, which hang from bridge, Maseachusccal 


the ceiling. Designers such as 
Lee Bierly and Christopher 
Drake visit “for one-stop shop- 
ping, and other people come by 
every week for their firewood,” 
says Adamian, who enjoys his 
work because “people can use 
these things to create a warmth 
in their houses.” 








continued on page 44 
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Wanted to be an astronaut. 


hid of heights. 








}Wouldn't settle for a window that blocked a single star. 


















































Marvin, what you want is always within reach. Each of our wood and clad wood windows and MARVIN 4 

bs are made to order. You choose the style and design options that make it your own. Visit coll Ais Re 
) re “7 ‘ Fy ea e Pal fee ow s anc o:o.Fr s 

Wmarvin.com or call us at 1-800-268-7644 (in Canada, 1-800-263-6161) for a catalog 

03™ Made for you: 
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hat began as a hobby 

for partners Steve 

Abeles and Ray At- 
tanasio quickly snowballed into 
a successful full-time business. 
Working in fashion merchan- 
dising, the two would “shop the 
world for our clothing jobs and 
then buy home stuff on the 
side,” says Abeles. Five years ago 
they purchased a vacant 1837 
church in their upstate New 
York neighborhood and opened 
Balsamo Antiquités (below 
left), where they sell 18th- and 
19th-century European furni- 
ture and stone garden pieces 
(right). “People come to us be- 
cause they like the look,” says 
Abeles, who, with Attanasio, of- 
fers interior design services. 

The look appeals to Carle- 

ton Varney (above left), who 
bought bright red boccie balls 
at the shop for his nearby week- 
end house. “It’s not your typical 
Hudson Valley shop,” he says. 





Balsamo Antiquités, 3007 Church St. 
Pine Plains, NY 12567; 518-398-9066 


Buffalo in Bloom 
While transforming a historic Buffalo, New York, 
house into a hotel, The Mansion on Delaware 
Avenue (AD, February 2003), Atlanta-based 
designer Susan Dario needed a little local help 
for the finishing touches. She called in Ben 


Kuhns, from Seasons (right)—a nearby shop 






































“I try to create 
a mood in the 
shop,” says Ben 





specializing in floral design, garden objects and 
antiques—for flower arrangements and acces- 
sories. “He pays great attention to detail and 
quality and has a creative way of mixing color, 
texture and materials,” she says. “The shop has 
an Old World feeling to it.” 





Seasons, 300 Delaware Ave. 
Buffalo, NY 14202; 716-603-3768 





Kuhns. “People 
need to feel 
something—they 
have to fall 
in love with it.” 









continued on page 46 
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Model in 18kt yellow gold. 
Bezel set with diamonds. 
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Also available in 18kt white gold. Rolex, W, Oyster Perpetual, Lady-Datejust and Pearlmaster are trademarks. 
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Old West Revitalized 


Drawing inspiration from the designs of Thomas Moles- 
worth and the camps of the Adirondacks, interior design- 
er Bonnie Sherwood put her own spin on Old West style 
in her furniture line, The Great Camp Collection. Hand- 
made with Colorado fir and specially woven tapestries, 
the custom pieces—from cabinets to chairs (below) to 
lighting—have “a classic look with a fresh approach.” 


The Great Camp Collection, 970-963-0786 
www.thegreatcampcollection.com 





SS 


Lafia/Arvin’s Neighborhood Find 


Whether looking to outfit a cottage on the beach or an architect- 





designed house in Beverly Hills, Monique Lafia and Chris Arvin 





don’t have to go far. The Blue House, near their Santa Monica 
office, has everything from antique fruitwood cupboards to wo- 
ven baskets. “We've never gone there and not found something 
we've liked,” says Arvin (above, with Lafia, at the shop). 








The Blue House, 1402 Montana Ave. 
Santa Monica, CA 90403; 310-451-2243 











Artful Living 

hen Naomi Leff was 

searching for American 
furniture for a client, she found 
it at Butler’s Fine Art- an- 
tiques. Mary Anne Butler and 
her husband, Peter J. von Bar- 
theld, fill their Long Island shop 
with a mix of 19th- and 20th- 
century art and antique furniture, } 
most of it locally made inthe | 
18th through 20th centuries, in- | 
cluding a circa 1900 tramp art | 
dresser and a 1790 blanket chest }} 
from Maine. “Each piece we sell | 
is a work of art,” says Butler. 





















A 1970 bronze, above, Butler’s Fine Art antiques 








by Herbert Kallem, 303 Main St. 
offered at Butler’s Amagansett, NY 11930 
Fine Art- antiques 631-267-0193 | 
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The new Lincoln LS. 
With sport-tuned suspension. 





With Formula One-inspired suspension and better handling performance than a 
BMW 540i* the thrill of a winding road is unavoidable. Introducing the new Lincoln L | N 
LS. The driver’s luxury car. Travel well. Call 800 688-8898 or visit Lincoln.com. . ; 
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In the Showrooms By Jeffrey Simpson 
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Joyce Collection, and the Carter 
wing chair, which is a Louis 
XVI-style chair in leather with 
walnut legs ending in brass 
sabots and casters. Among the 
fabric lines at Jerry Pair are 

Jim Thompson, Dedar, Classic 
Cloth and Ashbury Hides, 
which has a collection of leather 
that originates in California. 


@Jerry Pair 

Jerry Pair, the long-established 
Atlanta-based showroom (404- 
261-6337), has opened a large 
space in New York’s D&D 
Building (212-546-9001). The 
latest Dessin Fournir Collection 
is part of its debut. The line 
includes the Barley four-poster 


| | bed (above), from the Kerry 








® Hinson & Company 

Veteran designer Albert Hadley 
has created his first-ever collec- 
tion of fabric designs, for Hin- 
son & Company (212-688-5538). 
Pocantico (left) has a design of 
large leaves printed in blue on 
off-white. Other combinations 
include coral red on off-white 
and charcoal gray on off-white. 
Russe! 

in brown 








2 crewelwork pattern 
ia tural. 
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® Cowtan & Tout 
Manuel Canovas, which is 
shown in New York at Cowtan 


& Tout (212-753-4488), has 
new designs in its signature 
bold colors. Alice has large glass 
pitchers and vases, filled with 
water, sporting a variety of 
white blossoms—roses, daisies, 
orchids and anemones—on an 





“Now fabrics Albert Hadley 
created for the Astors and 
the Rockefellers are available to 
everyone,” says Harry Hinson. 













Alice, above, a Manuel 
Canovas cotton print 
at Cowtan & Tout 


Alice-blue background. The 
pattern is usually printed on 
cotton but is also available 
on union cloth. Dari is a pure 
silk woven design of stripes 
in various colors. 


@ John Rosselli 
The John Rosselli showroom 
(212-593-2060) has vastly ex- 
panded its space in New York’s 
D&D Building. Among the col- - 
lections newly represented are 
Peter Fasano’s hand-printed fab- 
rics, such as Grand Old Flag 
(left), which has an uneven grid — 
of red-and-white flags punctu- 
ated by blue stars. Fasano’s 
Monkey Business shows monkeys 
sitting beneath coconut palms. 
Both are printed on union 
cloth, but they are also offered 
on silk or as wallpaper. 


continued on page 50 | 
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saw a piece ina gallery, and ished custom frames, Myott, a 

everything about it was beau- _ painter and sculptor, uses his 

tiful—the art and the frame.[ artistic background to find the 
found out the artist only used best frame for a piece. “He has 
Myott,” recalls Monique Gib- an inherent understanding of 
son. Specializing in hand-fin- how a piece wants to be framed,” 








New York Premiere 


Americans no longer need to travel to London for Frost & Reed’s 
| 8th- through 20th-century fine art, because the firm recently 
expanded stateside, to a two-story Manhattan town house. The 
new shop, whose clients include Mario Buatta, displays paint- 
ings, focusing on sporting art in June, alongside antique English 
furniture, such as a circa 1890 satinwood secretary. 

















Frost & Reed, 21 E. 67th St., New York, NY {00 
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says Gibson (above left, with 
Myott), who trusted him with 
framing the collection of one of 
her biggest clients. “Elton John’s 
was one of the best collections 
I’ve worked on,” says Myott. 


“Antlers are a wonderful 


medium,” says Stephen Kent. 
“Visually they’re very dynamic.” 


Dana Cacia 
Kancn Oty (SE 


fter keeping clients, such as 

Greg Jordan, supplied with 
shed-antler furniture and chan- 
deliers for almost two decades, 
Crystal Farm’s Joan Benson and 
Stephen Kent are offering a new 
twist on their product. “Our 
clients had been asking for out- 
door furniture that’s different 
from the standard teak and alu- 
minum,” says Benson, and Lazy 
CF Ranch was formed. The 
line’s hand-cast aluminum 
pieces (above right) are powder- 
coated for outdoor use and have 
the look of real antlers. 





Asculpture by Myott, | Masao Yamamoto 
below, at his Atlanta photograph given to 
shop, sits in front of a 










Myott by Elton John. | 


Myott Studio 

30 E. Andrews Dr. 
Atlanta, GA 30305 
404-233-2063 





Lazy CF Ranch 
214-244-4062 
www.lazycfranch.com | 


continued on page 52} 
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indy Nunez took a piv- 
otal vacation to the 
south of France after 

| graduating from law school. 
| “Two month later J started this 
business, and I’ve never looked 
back,” she says of her shop, An- 
tiques de Provence, which 
specializes in 17th- and 18th- 
century French furnishings and 
garden accoutrements. Nunez 




















casually displays her wares in an 
1820 building, which has a court- 
yard fragrant with citrus trees 
(below), in New Orleans’s French 
Quarter. Painted items (above 
right) are side by side with lime- 
































stone urns and wood pieces, such 
as the Louis XV walnut tea table 
Marc Charbonnet purchased. 
“She has exceptional furniture,” 
he says. “If you like French 
provincial, you'll be swept away.” 











A 
i) 





Antiques de Provence 
525 Rue St. Louis 

New Orleans, LA 70130 
504-529-4342 














Country Time 

If Bennett and Judie Weinstock 
are looking for folk art or Ameri- 
can furniture, chances are they’ll 
call James & Nancy Glazer. 

The couple deal in American 
country furniture, such as a | 9th- 
century painted tall case clock 
from Vermont (above), and sell 
at shows and by appointment. 





James & Nancy Glazer 

Route RT24 and Mermaid Ln. 
Bailey Island, ME 04003 
207-833-6973 





continued on page 54 
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Recognizing worth. 















We've Been His 
Advisor 
For 100 Years. 






































Great-grandfather came to us for sound 
financial advice. 100 years later we're still a 
member of the family. 

We're Wilmington Trust. By pursuing our 
time-honored vision of being our clients’ 
most trusted advisor and innovative partner, 
we've set a standard of unequaled service 
excellence. 

Your advisor understands your unique 
situation, and works with leading experts in 
every field from economics to research. 
Merging disciplines, making assessments 
and anticipating life events and their impli- 
cations for you. 

This time-tested approach, governed 
by our principles — independence, integrity, 

, - stability, flexibility - has guided our 
For more information call or visit: success through our first century, and 


ace ruins remains the foundation of our second. 











©2003 Wilmington Trust Company. Affiliates in California, Delaware, Florida, Georgia, Maryland, Nevada, New Jersey, New York and Pennsylvania 
Members FDIC. Other affiliates in Tennessee, London, Channel Islands, Cayman Islands, Dublin and Milan. 



















































































Dream with 
your eyes 


open. 


Our new idea boo Yours 
Call 1-800-426-4261, re 
or visit andersenwind 


LONG LIVE THE 


WINDOWS*DOORS 


Andersen. RW 
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nce outside the com- 

pound that makes up 

Asian Antiques/Ba- 
rong Imports, in Great Barring- 
ton, Massachusetts, you might 
feel as if you’ve just browsed 
through nearly every region in 
the Eastern world. Juan Pablo 
Molyneux (above, with owner 





Bill Talbot, left, and a 200-year- 
old Javanese teak house) is drawn 
to the selection of large-scale 
temple doors, walls and house 
frames. Talbot sells new and an- 
tique furniture and objects, such 
as Indonesian nesting boxes 


(above right), and elements from 
China, Tibet and Japan. 
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wie a 
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Asian Antiques/ 
Barong Imports 

199 Stockbridge Rd. 
Great Barrington, 
MA 01230 
413-528-5091 


Western Relics in Aspen 


George Lapin couldn't resist the lure of the 


West. More than 20 years after a visit to As- 


pen, he’s still there and running his shop, 


Curious George, where he has western ar- 


tifacts from Indian spears (left), to cases filled | 


with antique revolvers and vintage western 


belt buckles, to 1873 cavalry gear. “They 


have everything,” says Joanne de Guardiola. 


“He has things that are an important part of 


Colorado history, which | find so special.” 1] 





Curious George,426 E. Hyman Avenue Mall 
Aspen, CO 81611; 970-925-3315 
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interiors and elegant hardware 
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trademarks of Andersen Corporation. 


6l for a copy of the An 


crafted windows for 100 years. You'll appreciate their classic styl 
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Lakeside Attractions 


Margaret McCurry Uncovers Hidden Gems in Michigan's Harbor Country 
I Text by Susan Sheehan/Photography by Alec Marshall 


























ARGARET MCCURRY 
lives on Chicago’s 


LOVELL & WHYTE 





ABOVE LEFT: Margaret 
Lake Shore Drive McCurry, by one of 
with her husband, Stanley Ti- Floyd Comptia 
Be TaiOR ere object pieces, visits the 
Sera LS: shop (above) during 
tects built a weekend cottage her weekends in Mich- 
75 miles away. Their second igan’s Harbor Country. 
home is in an area of south- for ee 


ranges from antiques 
to tableware to con- 
temporary furniture. 


western Michigan known as 
Harbor Country because it is 
composed of a string of small 
resort towns that stretch along 
Lake Michigan on the old 
Red Arrow Highway north 

of New Buffalo’s harb« 
“Over the past 20 years 
these sleepy towns, which 
were popular getaways fo: 
Chicagoans in the early 20t! 
century, have been redis- 
continued on page 61 
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lao The Nuova Lexus RX 330. Che stile. Che eleganza. Tanto sexy 
Now the streets of Milano are as stylish as the sidewalks. 





a AI 





ad drive responsibly. For more information, call 800-USALEXUS (800-8725398) or visit us at levus.com. ©2003 Lexus. 
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THE NUOVA LEXUS RX. THE FACTS. 
La Moda: Luxury Utility Vehicle. La Collezione: 2004. 
I Materiali: Leather; Walnut or Bird’s-Eye Maple. Gli 
Accessori: Adaptive Front Lighting System, Power 
Rear Door, DVD Rear-Seat Entertainment System, 
Dynamic Laser Cruise Control, Air Suspension, 
Rain-Sensing Wipers, Navigation System with 


Rearview Camera, Mark Levinson’ Premium Audio 





System. I Dettagli: Class-Leading Fuel Economy, 


20 city/26 highway (FWD)! L’Opinione: Bellissima. 


















Vehicle shown with optiona he emium Midsize SUV (AllisonFisher). ©2003 Lexus. 
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continued from page 56 

covered and gentrified with 
charming shops,” McCurry 
says. “Harbor Country is not 
the Hamptons, but I prefer 
its low-key character and its 
beaches. Our sand is so fine 
that when you scuff your feet 
across it, the sand makes a 







THE PLUM TREE 








singing sound. Harbor Coun- 
try is where I find country 
furniture and offbeat art for 
my clients and for myself.” 
McCurry’s weekend home 
is in the town of Lakeside 
(see Architectural Digest, April 
1984) and a block from Lov- 
ell & Whyte, a shop named 





by its owners, James Fitzmau- 
rice and Doug GeBraad, af- 
ter their grandfathers. The 
handsome brick 1928 build- 
ing served as Lakeside’s gen- 
eral store for several decades. 
“Lovell & Whyte is the place 
to go for Baker, Ralph Lau- 
ren and other contempo- 


Along with its ample 
selection of trees and 
plants, the nursery of- 
fers Italian pottery, a 
resource library and 
an extensive bulb col- 
lection. “It’s hard for 
me to pass up getting 
a plant at Riviera,” 
McCurry comments. 


rary lines,” says the architect, 
“but they also sell whimsical 
one-of-a-kind pieces that are 
created by artist-craftsman 
Floyd Gompf.” 

“I’m a scavenger,” Gompf 
says. “I frequent salvage shops 
and buy pieces of metal and 
painted flooring. I look for 
broomstick handles, dowels 
and hinges. I lay out my finds 
on the floor and move them 
around like the pieces of a 
puzzle until I have what I 
want. The feet of my pieces 
may be croquet balls or theater 
seat armrests.” Gompf usual- 
ly names his creations. One 
piece at Lovell & Whyte, Cash 
Station Confessional, features 
an old metal bank teller win- 

continued on page 64 





Asove: Owned by 
mother-and-son team 
Pat and Tim Rode- 
 ghier, the shop has “a 
mix of the old and the 
new,” says McCurry. 








Ricut: Perusing the 
stock, McCurry finds 
an old child-size twig 
chair, a 19th-century 
rocking horse and an 
antique captain’s chair. 
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DOWNS VIEW 


ICHENS 





SCOTTSDALE AZ 
Downsview of Scottsdale (480) 563-2577 
BEVERLY HILLS CA 
Downsview Kitchens (310) 858-1008 
COSTA MESA CA 
Kitchen Spaces (714) 545.0417 
DEL MAR CA 
Kitchen Studio Del Mar (858) 350-5995 
MONTEREY (Seaside) CA 
Kitchen Studio of Monterey (831) 899-3303 
SAN FRANCISCO CA 
Kitchen Studio 150 (415) 864-5093 
SAN RAFAEL CA 
Lamperti Associates (415) 454-1623 
DENVER co 
Wm Ohs Showrooms, Inc (303) 321-3232 
VAIL (Edwards) co 
Wm Ohs Showrooms, Inc (970) 926-1355 
NEW CANAAN cT 
Kitchens By Deane (203) 972-8836 
STAMFORD cT 
Kitchens By Deane (203) 327-7008 
DANIA (pcoTA) FL 
Downsview Kitchens (954) 927-1100 
NAPLES FL 
Downsview Kitchens (239) 262-1144 
ATLANTA GA 
Design Galleria (404) 261-0111 
HONOLULU HI 
Details International (808) 521-7424 
CHICAGO (Barrington) IL 
Insignia Kitchen & Bath (847) 381-7950 
CHICAGO (Highland Park) IL 
nuHaus 847) 831-1330 
LOUISVILLE (Prospect) KY 


Signature Kitchens (502) 292-0645 
BOSTON (Wellesley) MA 
Wellesley Kitchens, Inc 781) 237-597 

WEST BOYLSTON MA 
Kitchens by Design, Inc 508) 835-6300 


WASHINGTON D.C. (Bethesda) MD 
Nancy Thornett Associates (301) 564-4434 











BIRMINGHAM MI 
Kitchen Studio 248) 645-0410 
MINNEAPOLIS MN 
North Star Kitchens, LLC 612) 375-9533 
ST. LOUIS (Des Peres) MO 
Cutter’s Custom Kitchens (314) 965-5700 
CHARLOTTE NC 
Design Studio 704) 541-1189 
MORRISTOWN NJ 
Leonardis Kitchen Interiors 973) 829-7112 
LAS VEGAS NV 
Ebéniste, Inc (702) 368-2280 
HUNTINGTON NY 
Euro Concepts, Ltd 631) 493-0983 
NEW YORK NY 
Euro Concepts, Ltd 212) 688-9300 
MT. KISCO NY 
Empire Kitchens 914) 242-9011 
CLEVELAND (Willoughby Hilis) OH 
Faralli’s Kitchen & Bath (440) 944-4499 
TOLEDO OH 
Jan Merrell Kitchens 419) 246-099) 
PHILADELPHIA PA 
Joanne Hudson Associates (215) 568-5501 
DALLAS TX 
Redstone Kitchens & Baths (214) 368-5151 
SAN ANTONIO ™ 
Palmer Todd, |r (210) 341-3396 
WASHINGTON D.C. (Herndon) VA 
sign Solutions, Inc (703) 834-6121 
SEATTLE (Redmond) WA 
Ri abinetry by Design (206) 443-2271 
CANADA 
CALGARY AB 
Empire Kitchen & Bath (403) 252-2458 
VANCOUVER BC 
Kitche pace In (604) 681-5994 
TORONTO ON 
vnsview Kitchens (416) 481-5101 
TORONTO 
MONTREAL 
Multifor 14 
INTERNATIONAL 
DOMINICAN IBLIC 
Cocinas + )9) 5 


PUERTO RICO 


Cocinas + Diseno 
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continued from page 61 
dow he found in a salvage 
store in Kalamazoo. 

A mile and a half from 
Lakeside, in the town of Har- 
bert, the Judith Racht Gallery 
occupies a former two-room 
schoolhouse. In the basement 
she shows quilts and old toys, 
but she focuses on outsider 
and contemporary art, which 
is displayed on the main floor. 





“Outsider art is made by peo- 
ple without form ining,” 
Racht explai tist 


is Canadian | n 

“She paints m 

houses, perhap 

one time she wa: 

Racht says. Among he 

ite trained artists is Wi 

Zuehlke, whose wire-and- 

enamel installation American 
continued on page 66 
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MARCO POLO 


Top: Owners Alan 
DeBaugh, left, and Bri- 
an Overley show Mc- 
Curry a large box of 
Belgian matches at a 
19th-century harvest 
table in the shop. 








Lert: European and 

American pieces “are 
artfully displayed in 

appealing vignettes,” 
she says. ABOVE: The 
building once served 2 
the town’s post office. 


WHILE Gail was proud 
of what Larry had 
done with the garage, 
it had to end there. 


te.com or at their retail 
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Spring is a great time to make a few changes. Especially in the garage. Transform your 


garage with Gladiator"GarageWorks, the perfect combination of function, mobility, ij GLADIATOR 


strength and style. For more information, ask your builder, call 1-866-342-4089 or GARAGEWORKS 
check out www.GladiatorGW.com. IT’S TIME TO RETHINK THE GARAGE: ss ice 
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“Over the past 20 years these sleepy towns, which were popular getaways for 
Chicagoans in the early 20th century, have been rediscovered.” 


continued from page 64 
Dream—tThe Series, 2002 con- 
sists of 221 almost identical 
houses hung on a wall. 

Also in Harbert is Marco 
Polo, opened four years ago 
by Alan DeBaugh and Brian 
Overley in a 750-square-foot 
former post office building, 
where Carl Sandburg, who 
lived around the corner on 
Lake Michigan, came to fetch 
his mail. “Marco Polo carries 
particularly tasty pieces,” Mc- 
Curry says. “I bought one of 
my coffee tables there. Alan 
and Brian orchestrate what’s 
on display so beautifully, and 
the pieces they find on their 
travels around the country 


sell out so quickly, especial- 
ly those they put in the win- 
dow. I go by almost every 
weekend in order not to miss 
anything.” 

One of the first shops to 
open along the Red Arrow, in 
the town of Union Pier, is 
The Plum Tree, owned by 
Pat Rodeghier and her son 
Tim. Originally the shop car- 
ried painted furniture, and it 
still has a few of these pieces— 
among them a captain’s chair 
painted black and red years 
ago—but as it became more 
difficult to find, the Rode- 
ghiers switched to selling new 
pieces that have the appear- 

continued on page 68 
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JUDITH RACHT 
GALLERY 


NFALLEMNI 


ABOVE: Operated out 
of a 1926 brick school- 
house, the gallery car- 
ries a selection of “re- J 
gional, funky fun pieces — 
and current work done 
by unique artists,” 
notes the architect. 





Lerr: McCurry, sitting — 
ona one-board Amish — 
bench, and Judith 
Racht admire one-of- 
a-kind pieces in the 
basement area. A circa 
1890 quilt and outsider 
art hang on the walls. 
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INew 30" Wide Dishwasher—40% Greater Capacity 








But I want to be with my guests. 


I love Ke) entertain. Not my dishes. Dacor had me in 


| 

Wi 

mind when they designed the large St capacity dishwasher ever, 6" wider than Hil 
standard. Adjustable racks give me space for 20 place settings in just one load. 

Everything brilliantly clean. And it’s one of the quietest on the market. | 


Now, I can enjoy those delicious after-dinner stories. | 





discover IEW. 


For a dealer or brochure call 800.793.0093 or visit www.dacor.com/edw30 
Showrooms in Atlanta, Baltimore, Chicago, Los Angeles and San Francisco. Fe pugley ange -Made. | | 







GES - WALL OVENS « COOKTOPS +: VENTILATION * MICROWAVES +: DISHWA 
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continued from page 66 SPRINGDALE 























ance of antiques. They are Asove Lerr: McCu 
both artists. Pat primarily and co-owner Jim 
| : . De 5 . 
|) paints still lifes, animals and GROG ERIC 
; eee shop, which is housed 
i barns. e live here year- in a renovated bowl 
round, but almost all our cus- alley. ABOVE: The spa-i 
tomers are second-home peo- cious showroom is 
: filled with Heywood- - 
ple, who mostly come in Wakefield faaiaiee 
summer,” she says. “Some live and period accessories 


on the lake; some live on 
farms. The farm-country peo- 
ple are partial to my barns.” 
Tim Rodeghier makes fur- 
niture and modern folk art. 
“My mother decoupages large 
old cans, and I turn them into 
lamps,” he says. “Or Pl turn 
a 20th-century light fixture 
into a candelabrum.” 
A pastime of McCurry’s is 
gardening. Riviera Gardens, 
continued on page 70 














HARBOR COUNTRY SOURCES 


Riviera Gardens, 16024 Red Arrow Highway, Union Pier; 269-469-6623. Plants, seeds, gardening books and pots 

The Plum Tree, 16337 Red Arrow Highway, Union Pier; 269-469-5980. Country furniture, objects and paintings 

Lovell & Whyte, 14950 Lakeside Road, Lakeside; 269-469-5900. Antique and new furnishings and accessories 

Marco Polo, 13630 Red Arrow Highway, Harbert; 269-469-6272. Painted country antiques and accessories 

Judith Racht Gallery, 13707 Prairie Road, Harbert; 269-469-1080. Local folk art and contemporary and outsider art 
Springdale, 19 South Elm Street, Three Oaks, 269-756-9896; www.springdalefurnishings.com. Mid-20th-century furnishings 
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Cooking is my ObDSeSSION. jy retsanes 


an irresistible pleasure. Six sealed burners give me high performan Ce cooking and 


sear food to perfection. And with the evenly balanced heat 


Casy cl 2anN-UP. Plus it’s the only electric oven with an infrared gas-broiler to | | 
| 
of Pure Convection; I can prepare an entire meal at once. 


At last, I can be the chef I’ve always dreamt of. 


For a dealer or brochure call 800.793.0093 or visit www.dacor.com/erd48 
Showrooms in Atlanta, Baltimore, Chicago, Los Angeles and San Francisco. 
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@® Crystal Farm 


ANTLER CHANDELIERS and FURNITURE 


18 Antelope Rd, Redstone, CO 81623 * www.crystalfarm.com 


Phone: 970.963.2350 * Fax: 970.963.0709 * Email: cfarm@rof.net 
Sixty-page color catalogue $25 U.S. ($35 abroad) 
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Amdega Conservatories, handmade in England 
since 1874 from the finest timber and glass. 


Amdega and Machin design offices throughout the 
USA and Canada. Please call 1-800-449-7348 
www.amdega.com 

All other countries call +44 1325 468522 
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ESTABLISHED 1874 
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continued from page 68 
not far from The Plum Tree, is just a mile 
from her cottage. “Lannie Johnston and 
her husband, Gunner Piotter, a landscape 
designer, have built a charming nursery{ 
on a once abandoned corner in Union 
Pier,” McCurry says. “It’s a local watering§ 
hole, where I often bump into friends, and 
where I buy everything from seeds and 
bulbs to terra-cotta pots and gardeners’ 
soaps. I also avail myself of the Riviera’s® 
extensive library of gardening books.” 

The largest space converted to a store 
in Harbor Country is Springdale, located 
in a former bowling alley in Three Oaks. 
The bowling alley dates back to the 1930s 
and thus seems an appropriate setting 
for the Heywood-Wakefield furniture, 
produced between 1936 and 1966, that’ 
dominates the store. “I used to deal in Arts 
and Crafts and Mission furniture, but Ij 
saw a piece of Heywood-Wakefield and! 
fell in love with its tactile warmth and! 
curves,” says Jim Toler, who owns the 
shop with his partner, Richard Ginger. “It} 
was good timing on my part. Its original! 
owners are now downsizing or moving to) 
retirement communities, so it’s not too) 
hard to find. I see it as timeless. It’s of ai 
period, but it’s completely at home in) 
the 21st century.” 

Toler is equally contemporary. This: 
February he sold 60 percent of Spring- 
dale’s furniture on its Web site and 40) 
percent in the onetime bowling alley.. 
But McCurry stops by for more than the 





“Harbor Country is not 
the Hamptons, but | prefer 
its low-key character.” 





furniture. She has bought down pillows | 
designed by Pat Cooper and made with 
vintage fabric for clients and is the own- 
er of a 1940s metal toy dump truck she | 
saw on a recent visit to the shop. “It’s in } 
my Chicago office on top of a large an- | 
tique tallboy,” she says. “I like old toys.” | 

She acknowledges that she is am- | 
bivalent about revealing the names of | 
her favorite Harbor Country shops. 
“There’s a lot of fine first-coat painted 
furniture there,” McCurry adds. “’m 
reluctant to think of causing an invasion 
of New York designers.” 
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cacor 


I’d barbeque every 
® meal, if I could only 

e in the dar k. Now I can. My y heavy. duty Dacor grill has built-in EN Koyexera) lights. 
An integrated warming drawer and 109, OOO BTUs give me ultimate control. And with 


“4 
dual-side bu rne;rs, I can sauté vegetables and simmer my favorite sauce in one spot. 


No wonder my neighbors keep inviting themselves to my barbeques. 


discover cacor 


For a dealer or brochure cal! 800.793.0093 or visit www.dacor.com/eog52 
Showrooms in Atlanta, Baltimore, Chicago, Los Angeles and San Francisco. 
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An Oklahoma Hotel Finds a Home in Frank Lloyd Wright’s 1950s High-Rise 


Interior Architecture and Design by Wendy Evans Joseph, FAIA 


Text by Mildred F Schmertz/Photography by Jon Miller/Hedrich Blessing 
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N THE “BEFORE” AND “AF- 
[© world of interior de- 

sign, it was a promising 
yet difficult “before” that 
Frank Lloyd Wright, the cre- 
ator of the famous 19-story 
Price Tower in Bartlesville, 
Oklahoma, bequeathed to ar- 
chitect Wendy Evans Joseph. 
She was to invent the “after,” 
a transformation of the land- 
mark into a luxurious eight- 
floor, 21-room boutique hotel 
that opened in April as the 
Inn at Price Tower. Built in 
1956 as headquarters for the 
H. C. Price Company, the 
tower became an endangered 
masterpiece when the com- 
pany closed. Because its in- 
teriors were not suited for 





——— 


Far Lert: Frank Lloy 
Wright described his 
only skyscraper, built in 
1956, as “the tree that 
escaped the crowded 
forest.” It has been re- 
born as the Inn at Price 
Tower, designed by ar-' 
chitect Wendy Evans 
Joseph. Lert: The re- 
stored first-floor lobby. 















more typical office uses, the 
building remained unsold, ; 
and it was left abandoned and | 
empty for years, but not di-- 
lapidated. Fortunately, a group » 
of Bartlesville’s leading citi-- 
zens got together, acquired ! 
the landmark and invited! 
Wendy Evans Joseph’s firm} 
to give it new life as a hotel. 
The tower is now owned | 
by the not-for-profit Price’ 
Tower Arts Center, which) 
occupies the first two floors, 
remodeled by Joseph into) 
galleries for architecture and | 
design, including a permanent 
collection of Frank Lloyd! 
Wright objects. Visitors can. 
enjoy an exhibition in one of 
continued on page 74 
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continued from page 72 

Wright’s greatest buildings, 
stay in a luxurious guest room 
or two-level suite and, while 
dining, enjoy expansive views 
of the Oklahoma prairie from 
the 1Sth- and 16th-floor bar/ 
restaurant, named Copper, 
after one of Wright’s favorite 
building materials. 

Because of its innovative 
structural system, Wright’s 
tower floor plans were too 
eccentric to easily accommo- 
date the creation of four de- 
luxe rooms on each of the six 
floors devoted to lodgings. 
As is well known, the master 


Ricut: Copper out- 
door furniture, de- 
signed specifically for 
the building by Frank 
Lloyd Wright, punc- 
tuates the gallery, sit- 
uated on the mezza- 
nine level of the hotel. 








conceived Price Tower as a 
tree. The trunk consists of 
four interior wall columns of 
reinforced concrete that ex- 
tend like branches to support 
the cantilevered floors. This 


framework divides each floor 
into quadrants of dissimilar 
size and shape, based upon a 
grid of 30- and 60-degree tri- 
angles. Without making any 
changes in Wright’s struc- 





ABOVE LEFT AND 
ABOVE: Copper, the 
bar/restaurant located 
on the top two floors of 
the hotel, “is the ulti- 
mate destination in the 
building, where you 
feel you’re up in a tree 
with fantastic views,” 
Joseph remarks. 


ture, Joseph turned each one» 
of these quadrants into a} 


guest room or two-level suite. — 





: a 
| 


The suites and the bar/restau- | 


rant are located in the south- ) 


west quadrant because Wright | 
had made these spaces two ) 
stories high. It was not pos- 

sible, however, to include a’ 


conventional bath in any of } 


the guest rooms because of 
the limited size and intricate - 
shape of each quadrant. Min- 
imal toilet and shower facili- 
ties had to be tucked into ex- 
continued on page 76 






























































Ricut: It was Wright’s 
original intention for 
duplex apartments to 
capture the Oklahoma 
light through huge, 
single-paned windows. 
A two-story suite em- 
bodies this concept. 


BeLow: The architect 
incorporated Wright’s 
Cherokee-red con- 
crete flooring and mu- 
rals in place of framed 
art for the lower level 
of a duplex suite, one 
of three in the hotel. 























continued from page 74 
isting small triangular cor- 
ners, while carefully detailed 
sink areas, closets and cabi- 
nets are visible as handsome 
furnishings in the rooms, in- 
stead of concealed, as is cus- 
tomary, in an adjacent space. 

Wright gave great impor- 
tance to furniture, believing 
it to be intrinsic to his con- 
ception of architecture as or- 
ganic, and he never stopped 
designing it. Most of his 
completed works have at least 
some furniture created by him 
expressly for the project, and 
in 1955, at 88, he designed his 
first line of furniture to be 
sold to the public. Of the 
pieces Wright designed for 
Price Tower, only those for 
the corporate suite and Price’s 
office are extant. The arts cen- 
ter maintains those two areas 
as museum space. 

Architect Joseph, by de- 
signing almost all the hotel’s 
furnishings, as well as murals, 


throw pillows and rugs, un- 


derstood that this effort would | 


honor Wright’s own tradi- | 


tion of total design. Much too 
sophisticated to make the mis- - 
take of attempting to design 
in Wright's manner, however, . 
she has distinguished her own 
installation from Wright’s en- 
velopes of space by devising 
individual pieces of furniture 
and their arrangement in pat- 
terns that are strictly rectan- 
gular or circular, in contrast to 
Wright’s triangular module. 
“T wanted no confusion 
between what was there and 
what’s new,” Joseph explains. 
“Wright’s tree, his materials, 
the circulation, the way the 
windows were done—every- 
thing was so pure and com- 
pletely consistent that it was 
possible for me to have a 
consistent reaction to that 
and try to differentiate what 
we were doing from what he 
had done. It was never to be 
another version of Wright, 
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mf nor of Wright’s school.” Jo- 
J seph left all that remained in 
if Wright’s spaces—the ceiling 
wy lights, the 30- and 60-degree 
tf ‘grid scored in the Cherokee- 
mpred concrete floors, the 
4) chamfered corners of the 
i) three-person elevators. 
“) Joseph chose a light maple 
w) for the furniture instead of 
“) the dark mahogany Wright 
-} often used, and she com- 
) bined it with metals and glass 
) and luxurious fabrics from 
Tibet. “Wright had selected 
) a patinated copper through- 
i) out the tower that has a won- 
} derful rosy, warm glow in the 
| Oklahoma prairie light,” she 
| notes. She used the natural 
| copper of plumbing pipe for 
| the legs and frames of most 
of her furniture and for tow- 
_ el bars, because it was a very 
inexpensive way to use a very 
_ expensive material. Since the 
| tower elevators were too small 
to carry completed furnish- 
ings, all the guest room pieces 





Lert: Joseph designed 
the guest rooms’ fur- 
niture using maple, 
copper and glass. “We 
balanced reverence 
for the existing with 
the creation of anew 
aesthetic,” she says. 


BELow: The layout of 
a typical guest room 
floor. “Cross-shaped 
concrete walls run up 
the building like a tree 
trunk,” says Joseph. 
Botrom: The copper- 
and-concrete facade. 





1 DUPLEX LOWER LEVEL 
2 GUEST ROOMS 

















were hauled up to each floor 
and assembled there. 

Wright enjoyed referring 
to his Price Tower as “the 
tree that escaped the crowded 
forest.” He originally con- 
ceived the tower in 1929 as a 
project at St. Mark’s Church 
in the Bowery in New York 
City. Finally built 27 years 
later, it stood alone, the only 
tower in Bartlesville. Joseph 
likes the tree metaphor. “If 
Wright wanted his building to 
be a tree, I’ve given it branches 
and leaves. The most impor- 
tant thing is to ensure that 
Price Tower will remain a vi- 
able, living structure, a beau- 
tiful tree on the open plain.” 
Frank Lloyd Wright might 
have liked that. 0 





Inn at Price Tower 
510 Dewey Avenue 
PO. Box 1063 
Bartlesville, Oklahoma 74005 
877-424-2424 
www.pricetower.org 
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A- NEW .CONCEPT OF STYLE AND CONFIDENCE 














second-row bucket seats that recline and adjust DVD Rea} 
4 Digital Surround Sound’ sleleyoll-laal-laltcle-iiel-melelae-lial-lig bags” 
in height Fold-flat cargo floor Exclusive in-cluster lar-Wuler-aaie 
Hek®. All-Wheel Drive* 7/70 Powertrain Limited Warrant 
Ani (oMAYA-Jaled[-made)aal @iala\s-1(-1eul iM al-Mns-\olhilot-¥ ' 


Seat Video™ entertain 
. allthreerows Power 
‘system* 3.5 liter 25 
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S| 
BACKSEAT IS THE SAFEST PLACE FOR CHILDREN 12 AND UNDE { 
WARRANTY. A DEDUCTIBLE APPLIES. | 
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€ . 
Preserving the Past with a Collection of Vernacular Structures 
Text by Jamaica Kincaid/Photography by Billy Cunningham 
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ERMONT, NESTLED AS IT 
is between the harsh 
granite prominence 

that is New Hampshire and 

the history and wealth of 

New York and Massachusetts, 

often becomes known to us 

through its endless rows of 
gently high green hills, open 
pastures populated with just 
the right number of cows, cov- 
ered bridges and inhabitants 
whose good nature is a con- 


and New York, whose two 
governors sought jurisdic- 
tion over it. In 1777 it de- 
clared itself independent of 
them. It was the first state to 
join the Union after the orig- 
inal 13 and it was the first 
state to ban slavery outright 
in its constitution. It played 
an important part in the his- 
tory of the Underground Rail- 
road. And in our Civil War, 
pebting on us right side, 


stant. Yet it has its own distinct the side of the Union, it lost 
heroic historical moments. more citizens fun any other 
In 1770 it fought to separate state in the Union. 


itself from New Hampshire 
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ued on page 82 
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Asove: A 1790 tav- 
ern is one of seven 
historic buildings that 
will make up The 
North Shire Museum 
and History Center, in 
Manchester Center, 
Vermont. Lert: The 
tap room’s stenciling 
was re-created in 1975. 
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Weir Wheelwright and 
Blacksmith Shop hous- 
es a children’s educa- 
tion center. Ricut: The 
staircase leads up to 
the floor where wagons 
were once built. 
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| | Asove: The circa 1830 
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| | 
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continued from page 80 
| | Not too much is made 
of these great accomplish- 
li | ments. Yes, every year there is 
| | a] rade in Bennington, the 
| third-largest city in Vermont 
with a population o. 15,700, to 
celebrate the Battle of Ben- 























ee | 











nington, an important victo- 
ry in the Revolutionary War. 
But that would seem to be 
about all there is. Vermont 
behaves like the very good 
person who does the very 
good thing—anonymously. 

't is often in the small, the 


personal and the domestic that 
Vermont takes note of itself. 
There is, for instance, in the 
town of Manchester Center, 
The North Shire Museum 
and History Center. This en- 
tity is made up of a set of sev- 
en different structures built 














To see It now 

is to be reminded 
that American styl 
does not come © 
from the top. Rice} 
is only an aristocrat 
In retrospect. 


BELow: The cupola of 
a Buskirk, New York, 
barn, built in 1880, was 
moved and converted 
into a gazebo on the 
property in 1990. It is 
used for respite from 
the summer heat. 










in the 18th and 19th centuries, } 
each of them a reminder of a } 
Vermont that is past and yet 
is strangely familiar. There is } 
Oliver Rice House, and his } 
barn, a tavern and the tavern’s } 
two barns, another barn called: 
continued on page 86 | 
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BARLOW TY Rae 


® 


ee me \__ Exceptional teakwood outdoor leisure furniture. Available through Architects and Interior Designers. 1+800+ 451+ 7467 
arlow Fyrie) 


\Viar ifactured from plantation grown teak. Recipient of seven international design excellence awards. www.teak.com 
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continued from page 82 

the Weir Wheelwright and 
Blacksmith Shop and yet an- 
other called the Parker Cole 
Barn. So many barns, indeed, 
but among the thrilling sights 
to behold on a beautiful sun- 
ny day in Vermont is a barn, 
painted red or not, sitting in 
the middle of a newly mowed 
field of green grass. 

In this little museum, 
though, it is Oliver Rice 
House that is of particular 
interest. Oliver Rice was born 
circa 1730 in Hardwick, Mas- 
sachusetts, but in that way 
so typical of Americans, he 
moved from the place he was 
born to someplace else, where 
he would find his real and true 
self and live his real and true 
life. He moved to Bennington, 
got married, built himself a 
house on a large piece of prop- 
erty and made a farm there. 
That house—big and saltbox- 
like in architectural style— 
stood there for over 200 years. 
One day, in another quite 


RiGutT: Rice’s house 
was saved from demo- 
lition and moved to the 
Manchester Center 
site in 1976. A front 
addition, built in the 
early 1800s, gives it 
its saltbox shape. 





typical American way, it was 
found to be standing direct- 
ly in the path of a proposed 
highway and so it was dis- 
mantled board by board and 
tenderly taken to Manches- 
ter Center, where it was reas- 
sembled and restored to look 
the way it had when first built 





and lived in by Oliver Rice. 

To see the house now, the 
details of its usefulness revived 
but only for display, is to be 
reminded that American style 
does not come from the top. 
Rice is only an aristocrat in 
retrospect, he is only an aristo- 
crat when compared to a slave. 


























Far Lert: The north | j 
parlor of the 1768 Oli-- 
ver Rice House. The 
Federal mantel was 
likely added in the ear- 
ly 1800s. Lert: The 
heart cutouts, common 
in the era, symbolized 
husband and wife. 


Perhaps the best way to see | 
the rest of the buildings is to) 
imagine yourself Oliver Rice, 
a farmer not just in northern ) 
New England, but in Ver- 
mont. A barn would be a ne- 
cessity, a visit to the black- 
smith shop would be needed | 
from time to time, and a tav-— 


ern is always very important. 

The Northshire, as that area © 
of Vermont is called, an area _ 
just directly north of Ben-— 
nington and not too much 
further than that, is among 
the most pleasing areas of a 
very pleasing-to-look-at state. 
On certain days, and they are 
not rare, it is among the most 
beautiful places in which to 
find yourself alive. 

How thrilling it can be 
to find yourself in a place 
among things that remind 
you of some of the difficul- 
ties involved in being a hu- 
man being and, at the same 
time, some of its pleasures. 
The North Shire Museum 
and History Center captures 
this feeling exactly. 0 





The North Shire Museum 
and History Center 
106 Palmer Place 
Manchester Center 
Vermont 05255 
802-362-5777 


Castillo 


| New Designs by Mark Singer 


ip 


%, ot fy 











Hand-Cast Metal 
Fine Teak Furniture 


Market Umbrellas 


Interior/Exterior Textiles 


IGIATI DESIGNS, INC. * 614 SANTA BARBARA ST., SANTA BARBARA, CA 93101 ® 805.965.6535 © FAX: 805.965.6295 * www.giati.com 
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TOP PHOTO: THE ARCHITECTURAL DIGEST GREENROOM BEGAN AS A 9'4" x 40' BACKSTAGE STORAGE AREA WITH A CHAIN-LINK FENCE AND 
CONCRETE WALLS. ABOVE: THE ELEGANTLY RENOVATED SPACE IS READY FOR ITS CLOSE-UP AND A CAST OF CELEBRITY PRESENTERS. 







_ For Oscar”’s big night on March 23, Architectural Digest and designers Roy and 
Dorothy Christopher transformed a backstage storage area at Hollywood’s 
5 Kodak Heats. into a ayish oasis where presenters se as a Roberts, 


PHOTOS, LEFT AND ABOVE: FRED LICHT 


DESIGNERS DOROTHY AND 
ROY CHRISTOPHER 





























HANDMADE ENGLISH KITCHENS 


USA. Each kitchen is individually 


Smallbone is England’s leading maker of bespoke kitchens, proud to serve clients in the 
created by Smallbone designers and hand built by our skilled craftsmen in Devizes, England. 


US installations are overseen by Smallbone’s own customer service team. 


For more information or a complimentary catalogue please call 1 800 783 0096 or visit www.smallbone.co.uk 
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Karin Blake 


A Designer with a Passion for All Things Folk 








By Nicholas von Hoffman 


ARIN BLAKE HAS BEEN A 
Californian for many 
years, but she still 
leaves the impression of nev- 
er quite having acclimated 
herself to the Golden State. 
The sense of fresh begin- 
nings and limitless possibili- 
ties that fetched so many out 
West is absent from her con- 
versation about the place 
where she makes her home. 
Though she denies any such 
suggestion, Blake does give 
one a sense that she’s a deco- 
rator missionary of sorts, 
bringing antiques and folk 
art to the land of the new. 
Asked for her assessment 
of the impact she’s had, Blake 
replies, “I don’t know if I 
personally have had one, but 
I think that there’s a change 
out here. You’re seeing more 














of a refined taste than you 
did perhaps 10 years ago.” 
As she sees it, “There are a 
few of us here who are more 
into American folk art and 
antiques. We don’t have your 
typical California look. Ten 
or 15 years ago you would see 


what I call typical L.A. hous- 





es: white on white and look- 
ing like sets. Now, whether 
they’re interested in modern 
or antique or Art Déco, peo- 
ple are spending more time 
at home, and their houses are 
becoming more personal— 
which I like.” 

Karin Blake hails from near 
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“T like things with a 
history,” says Karin 
Blake (left). “I like the 
look, the patina, the 
smell of old pieces.” 


Philadelphia. “My early yea 
were in Bucks County, Pen 
sylvania, so I was around a 
tiques and old stone archite 
ture. I went to a progressive 
Quaker school and was ex 
posed to wonderful antique 

and simplicity of design 
the German influence ané 
painted furniture. My moth- 
er dabbled in antiques. 1 
couldn’t drive home from 
school without her comingihy 
to a quick stop in front of ani 
antiques store, which I hatedj 
But it started to get to me ag 
I got older.” 
Her mother’s affection for 
the objects of ye olde tymeg 
extended to the houses such 
things are to be found in, 
“She loved to restore old 
houses. It was sort of a hobby 
for her. I can remember her 
buying old barns and fixing 
them up long before it be 
came chic to live in a barn,’ 
recalls Blake. “Our summe 
house on the Cape, which 
was my grandmother’s, wenti 
back to the 1700s. It was a 
very special place for me.” 
Blake, a lover of the old, of 
antiques, of places heavy with 
pedigrees, wear spots and cen- 
turies of use, is a transplant} 
continued on page 95 





















Lert: Blake chose a 
palette of greens, rose 
and lavenders for ac- 
tress Candice Bergen’s 
house in Beverly Hills 
(see Architectural Di- 
gest, November 1994). 
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Susan Golomb, iHerary agent 


Golomb ignores trends and 
simply follows her own passions— 
a best-selling) formula, as it 
turns out. She has nurtured and 
launched many critical and 
commercial successes, including 
The Corrections, Icy Sparkand 
Carter Beats the Devil. The agent is 
photographed at New York’s KGB, 
a favored haunt for literary lights. 








TL ic Ay ADT ted. 


Susan Golomb has a way with words—millions of them. She reads a mountain of 











manuscripts on her desk, then reads between the lines to determine a story’s potential. 
Her discerning instincts always guide her choices. Her edits have polished diamonds 
in the rough. And her pitch letters woo powerhouse publishers to turn unknown 
writers into the talk of the town. 


The Tablet PC has a way with words, too. It compresses time between an agent's 


inspiration and innovation. Writing a strategy for an exciting new author or 





| marking up a contract can be done longhand—directly onto the screen. The moment 
| inspiration strikes, handwritten words transform into type. What a novel idea. 


The Tablet PC. It’s the PC, evolved. 
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RE: CARTER BEATS THE DEVIL/Glen David Gold 


Dear Leigir Lacties + Gentlemen! 
fowdo eprey Prascthy resents fo yer aqyerdl en 


Zlih 
Landelighedrendloshecouith sie novel by Glen David Gold --- 
Shak ; ; 
CARTER BEATS THE DEVIL. mes ache 


etl 2 

Cow Jxsthe story of Charles Carter --aka Carter the Great — the World S greatest 
performer during the 1920s, the golden age of magic. In a period when the ) 
most famous man in the world was a magician, the great Harry Houdini A 
himself, it was actually Charles Carter who alone could be called the master of 5 if j 
all the mystic arts. The 20’s were an age of magic in more ways than one: the 2StOwnetin f 
emergence of j e electrical applicances that performed timely tasks ee | 
in minutes; invisible radio and x-rays that could penetrate solid steel. The war redaves 


over and won, a new class headed to the theatre with disposable income and 


a 
insatiable urge to be amazed. Ruch WneZe Toew Cecter cbt | As ; 
yw roo Will be Ueozeck heven' ' | q 

pivth v firing his seven world tours, he hauled a cast of twenty and thirty tons of 

Ne cee | oinderous impediments Gas Packed ked house, from Rio to Sri 

wn ponderous impedimenta from packed house to packed house, from Rio to Sri Dedivint th 

e presented the finest and most costly illusions, performing before the Wea» 

most sumpfuous and meticulously designed scenery. ved peal control of 


the stage invited the audience to laugh and be astonished in equal Licean al his 


ay Jae this remarkable work of charm and creative dexterity, Gold combines the 
yr ascinating and richly detailed historical depth of with the 
ye Doctorow-like ability to capture the spirit of an era with vivacity and gentle 
humor, CARTER is story telling, both fresh and original yet in the grand 
tradition -- a novel that will appeal to men and women, young and old... 
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continued from page 92 

om an older countryside and 
a time past. She makes you 
think that, as much as she 
may enjoy California’s sto- 
ried attractions, her spirit 
finds its ease back East. 

Not that she would change 
her locus. “There’s always a 
thought that I will eventu- 
ally spend more time back 
there. I do go back to Cam- 
den, Maine, and to Cape Cod 
every summer, and then I 
leave. I’m so used to being 
out here that even though I 
don’t admit it, I’ve probably 
become very Californian.” 
Yet when asked if it’s the Cal- 
ifornia life or her work that 
keeps her in the West, Karin 
Blake replies, “It’s because of 
my profession. You are where 
your sources are,” meaning 
the West Coast’s best car- 
penters, upholsterers, paint- 
ers and electricians. 

“I came to California after 
getting married. You know, 
you graduate in June. You get 
married in June. That’s what 
people did. They graduated 
with a liberal arts degree and 
had no talent at all,” the de- 
signer observes, recapitulating 


the experience of an era that 
some people look back on 
with the same fondness they 
have for their antiques. Blake 
doesn’t seem to be one of 
them, however. “I did what 
everybody did: had children, 
bought a home, designed it. 
Then I started helping peo- 
ple with their houses. And I 














thought, This is great; I’m 
really enjoying this. And it 
took off from there.” 

In college she took courses 
in design, “but never interi- 
or design,” she says. “It just 
wasn’t something that I fo- 
cused on. I started getting an- 
tiques when everybody was 
out there buying Danish, and 





ABOVE: A circa 1870 
rocking horse Blake 
found in Maine and an 
1850 game board high- 
light a sitting area in 
her first Malibu house 
(AD, October 1993). 


Ricut: She created a 
minimalist, gallery- 
like setting in her cur- 
rent Malibu residence, 
extending the living 
room with steel beams 
(AD, October 1998). 





Lert: For the master 
bedroom of a client’s 
house on Nantucket, 
the designer chose a 
cherry four-poster 
that offsets old oak 
floors (AD, June 2002). 


luckily so, because antiques 
weren't popular then, and I 
pretty much had an open 
field to start my collection.” 

For herself, Karin Blake 
says, “I only collect old folk 
art,” and, if that’s what it 
takes, she will even turn the 
new into the old. But why 
only old? “I don’t know,” she 
answers. “There are some 
new designers who are won- 
derful, but personally, I pre- 
fer pieces with a history. You 
look at a Windsor chair. You 
think of all the years it’s been 
around, and it’s still in won- 
derful shape. The patina on- 
ly gets richer as years go 
by. I think of taking care of 
those pieces so they can be 
passed on to somebody else. 
They’re only ours to borrow 
for our lifetimes.” 0 























































































































STABILITRAK 





2003 GMC YUKON XL DENALI 
WITH STABILITRAK?: A COMPUTER- 
IZED STABILITY ENHANCEMENT 
SYSTEM THAT MONITORS ROAD 
CONDITIONS ON ANY SURFACE. 
IT THEN ADJUSTS BRAKING AND 
ACCELERATION, ALLOWING YOU 
TO STAY ON YOUR INTENDED 
PATH. NOW ICE, SLEET, RAIN OR 
SNOW NEED NO LONGER KEEP 
YOU INSIDE. PROFESSIONAL 
GRADE ENGINEERING. IT’S NOT 
MORE THAN YOU NEED. JUST 
MORE THAN YOWRE USED TO. 












































WE ARE 


PROFESSIONAL | GAC. 
GRADE: 

















re registered trademarks of the General Motors Corporation. ©2003 General Motors Corp. All rights reserved. 







































































RE THE ONLY ONES ON THE ROAD DURING AN ICE STORM 
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More than a Eas Later, the Scottish Architect's 5 Take Form 
By Elizabeth Lambert 
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HARLES RENNIE MACK- 

intosh could draw with 

the angels. As a stu- 
dent he won a major drawing 
competition; in his later years 
he would draw all night, and 
colleagues would find him 
the next morning, an empty 
bottle at his side, “the sheets 
of paper covered with draw- 
ings so perfect that they 
might have been jewels.” 
















ABOVE: Submitted for | 


: : Charles Rennie Mack- 
He saw himself as an artist, intosh’s competition a 1901 exhibition, the | 
wore a loose collar and flop- entries were made in- ball scat deta 
| . a jhe ed roses, | 
py bow, was certain of his to models by Ozturk such as sty y | 
be Modelmakers. Top: that is typical of Mack- | 
Owl genius and entered ar- NMackintnshs Gancert intosh. ABOVE LEFT: — 
continued on page 101 Hall in 3-D The model’s interior. — 
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“Here were designs 
by Mackintosh tn 
his prime,” Ozturk 

says. “His work 
was so much more 
than the tourist 
shop image.” 


continued from page 98 
chitecture competitions so 
all of Glasgow would be cer- 
tain of it, too. 

Sometimes he won—as 
with designs for the famous 
Glasgow School of Art. Some- 
times he lost, in which case 
the buildings were never built, 
most of the drawings ending 
up in the archives of Glas- 
gow’s Hunterian Art Gallery. 

The model maker Cemal 
Ozturk found them there and 
was astonished. “Here were 
detailed designs by Mackin- 
tosh in his prime,” he says. “I 
knew I must build models of 
them; I must prove that his 
work was so much more than 
the tourist shop image of 
high-backed chairs and styl- 
ized roses. He could handle 


BreLow: While a stu- 
dent at the Glasgow 
School of Art in 1890, 
Mackintosh produced 
his Beaux Arts-in- 
spired competition 
design for a science 
and art museum. 
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NTEMNATIONAL EXHIDITION GLASGOW 
COMTETITIONDESKIN For BULDINGS 
































mass and proportion; his 
Free Style was broad and far 
ahead of his time.” 

Ozturk built the mod- 
els using modern computer 
techniques. “If Mackintosh 
walked into my studio to- 
day to commission models, 
he wouldn’t expect us to go 
back to matchsticks and bal- 
sa wood,” he says. 

The team architect put the 






Far Lert: The Alter- || 
native Concert Hall, 

also for the 1901 exhi- | 
bition, was conceived || 


in 1893) as adomed 
structure with 10 pe- 
rimeter buttresses. 


BELow: The model 
makers built The Al- 
ternative Concert 
Hall using three of 





ings, none of which 
indicated any surface 
ornamentation. 


Mackintosh drawings onto a 


computer, redrew them as_ 


three-dimensional compo- 


nents, then put those parts — 


together on screen to see 
if they fit. 

Often they didn’t. The orig- 
inal drawings were done to 
impress competition judges, 
not to inform a builder. If a 
shallow roofline looked bet- 

continued on page 104 





by Mackintosh (left, | 


the architect’s render- — 
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Craic PonNnzio 


CUSTOM FRAME COLLECTION 

















































































_cuUuSTOM FRAME THE BEAUTY OF YOUR HOME 
FOR INFORMATION — www.larsonjuhl.com IN| 


EXCLUSIVELY THROUGH CUSTOM FRAMERS AND DESIGNERS. | 
| 



































PROMOTION 








LEFT: SYRIE MAUGHAM SOFA, MICHAEL TAYLOR DESIGNS; FABRIC: SCALAMANDRE. MINI MAUGHAM TUFTED CHAIR, MICHAEL TAYLOR DESIGNS; FABRIC BY SAHO 
HESSLEIN THROUGH BERGAMO FABRICS. WALLPAPER: SCALAMANDRE. CARPET FROM CUSTOMWEAVE “COLOR DISTINCTION” COLLECTION. CENTER: 42" FLAT 7 
PHILIPS ELECTRONICS. SUEDE BAND ON WALL: EDELMAN LEATHER. RIGHT: SCALLOPED CREDENZA, MIRROR AND CHAIR FROM CIRCA BY PHYLLIS MORRIS. ART 
COURTESY OF LOUIS STERN FINE ARTS. SCONCE: WIRED CUSTOM LIGHTING. ARCHITECTURAL DIGEST GREENROOM DESIGN BY ROY AND DOROTHY CHRISTOPHIf 
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OSCAR STATUETTE © AMPAS® 









Before announcing this year’s Oscar’ winners 
the biggest names in film mingled in the 
Architectural Digest Greenroom, just steps 
1ice)aamtal=u-)r-\e(-Me)m (a(- 6. Cole(- Lam Nalcr-licoe 


ney Oestbll ELtMEH Td 


furniture: Michael Taylor Designs, 

Circa by Phyllis Morris 

fabric: Scalamandré, Sahco Hesslein through 
Bergamo Fabrics 

wallcovering: Scalamandré, Edelman Leather 
carpet: CustomWeave 

art: Louis Stern Fine Arts 

televisions: Philips Electronics 

Te ]al late MAU [csvom O10) (o)pammlelaitiare may iear-(o MEAN ele Desidi | 
flowers: Sandy Rose Floral Design 
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PHOTOS: COURTESY AMPAS 





For a panoramic room view, please see page ¢ 
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In every climate and terrain. . . 





High on a mountain, 







down on the shore... 





Serene simplicity, 


harmony with nature... 






Warm wood, tall pole, 






sturdy beam... 






Open and bright, 






seismically sound .. . 






Builds easily—a benchmark 


legacy... 
The house of your dreams you 








never knew existed. 








www.haikuhouses.com 
phone: 615-673-9024 








The house you live in sets the tone for your life. Tee iy | ™ 
Contact us and get started creating your own : 


custom-crafted Haiku House. 


COUNTRY HOUSES OF lel CENTURY: JAPAN 


© 1998-2003 Haiku Houses/Ogashika, Inc. 





















BUILD A LEGACY. 


The best of all worlds? 
Sierra Timberframers! 


njoy the strength, beauty and 
versatility of a timber frame home, 





while also enjoying the proccss of 
building the home of your dreams— 
with Sierra Timberframers. 


Enduring for hundreds of years, timber 
frame homes provide unparalleled value 
and durability. For over 12 years, we 

have taken pride in developing personal 





relationships with our clients, while 
maintaining an awareness of aesthetics 
and budget. The best of both worlds. 





, - ay Siti ‘ ; fea’ Come see why Sierra ‘Timberframers’ 
P ‘ expertise can make your home-building 
e 
Learn what makes a Lindal home d ° process an enjoyable one! 
such a solid investment. 1 I } a 
For complete details and a Lindal ee 





planbook set, see us today. CEDAR HOMES 


Independently distributed by: 
Prescott Designer Homes 
1277 North Rhinestone Drive © Prescott, AZ 86304 
888-822-7815 © 928-443-1900 © Fax 928-443-0937 © www.prescottdesignerhomes.com 





P.O. Box 595, Nevada City, CA 95959 


Phone: 530.292.9449 « Pax: 530.292.9460 P.. tra 
f-mail; info@sierratimberframers.com = 


www.sierratimberframers.com SCL #635488 ey mber framers 
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Special Advertising Seeti¢ | 


LOG & TIMBER FRAME HOMES 


—_ FOR NORTHERN CALIFORNIA 


Keepers of the American Spirit 
The spirit of home lives at The Original Lincoln Logs, Ltd., with over 
26 years helping people make their dreams come true. Trust Our 
Experience: We've created homes for thousands of families, and to 
make sure you're satisfied we offer a 100-year limited warranty. Trust 
Our Service: Our nationwide network puts a Lincoln Logs 
representative near you. Trust Our Quality: Our commitment to 
quality shows in our precise craftsmanship and in the products we offer. 


THE ORIGINAL ® 
Lincoln Logs 


800-833-2461 © www.lincolnlogs.com 


Pacific Post & Beam of San Luis Obispo California be designed and 
built custom timber frame homes and trusses since it’s formation in 
1982. We are California’s longest established timber framing company 
with homes, wineries, and unique projects statewide. Pacific Post & 
Beam is a full-service timber framing company, and a fully licensed 
California contractor. We offer design services, engineering, timber 
frame construction, timber frame trusses and SIP enclosure. 


Pacific Post & Beam 
P.O. Box 13708 © San Luis Obispo, CA 93406 
805-543-7565 


www.pacificpostbeam.com ® mail@pacificpostbeam.com 


Interior architectural design services & design studio specializing 
in custom furnishings, antiques & home accessories 
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SALE ENDS MONDAY MAY 26 
Modern furniture in stock and ready to ship 








BF auilina leather chair 


1 Der Rohe day bed 


a 





Brno chair 





Modern classic leather platform bed Le Corbusier sofa Le Corbusier cow hide lounge 


enetian chandelier 


Ger. 
wee és age om 


Fish pendant light 





Fly sectional sofa 









Cherry and glass desk 


Time sofa bed 


Thai bed with hidden storage, cantilevered night stands and a built in light Custom granite top tables 





SHOP ONLINE 

YA YAWALI ol NZe(-ife aero 
tel 510.420.0383 
fax 510.428.1251 


Design Centro Italia 
1290 Powell Street 
Emeryville, CA 94608 


www italyde@Sign.com 


MODERN ITALIAN FURNITURE IN STOCK 


Ginger chair converts 


eee |IGHTING © MODERN CLASSICS © SOFA BEDS TABLES @ CHAIRS # RUGS @ OFFICE 
© SOFAS © BEDROOMS ¢ MEDIA STORAGE © BAR FURNITURE © BUFFETS © and more 


Most items in stock. Allow 1-3 weeks for delivery. 
Courtesy to the Trade 





= 


Saarinen chair 


PA 





Saarinen table 
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Unbuilt Architecture. 


Ricut: The most de- 
tailed model is based 
on Mackintosh’s 1892 
design for a railway 
terminal, his bid for 
the Royal Institute of 
British Architects’ 
Soane Medallion. 


BEeLow: The elaborate 
front facade of the rail- 
way terminal as Mack- 
intosh envisioned it. 
Borrom: From the 
rear, the model shows 
the dramatically curved 


translucent roof. 



































continued from page 100 

ter on a front fagade, Mack- 
intosh drew it shallow. If the 
same roof looked better steep 
on a side elevation, he drew it 
steep. Ozturk had to decide 
which roofline would have 
been built. 

Mackintosh had included 
virtually no interior orna- 
ment. Maybe he would have 
added it if the structures had 
been built, or maybe he in- 
tended large public spaces to 
be different from domestic 
interiors. Ozturk did no sec- 
ond-guessing. If it wasn’t in 
the drawing, he didn’t build 
it. A design for a railway ter- 
minal shows statues in all 
the exterior niches except 
two at the front. The model 
was built with those two 
niches empty. 

The computer sent infor- 
mation to a machine that cut 
tiny pieces from large sheets 
of plastic or acrylic, and dex- 
terous craftsmen assembled 
the buildings. The models are 
so detailed and accurate that 





real buildings could be built 
from them today. The scale 

is | to 150; any bigger, and the 

models wouldn’t fit through] 
the door. Statues half an inch} 
high were made by hand. 

The intention was always 
that the models would beg 
a series of traveling exhibi- 
tions. The first is at Keppie 
Design’s head offices in Glas- 
gow, where Charles Rennie 
Mackintosh was employed‘ 
and was later made a part- 
ner. The next will be in Lon- 
don, then in Vienna. A tour 
of the United States is be- 
ing planned. 

At last, unbuilt Mackin- 
tosh has been built; unknown 
Mackintosh will be better} 
known. 0 





“Unbuilt Mackintosh” will be) 
open to the public Fune 14-22, | 
2003, at Keppie Design, 160) 
West Regent Street, Glasgow} 
G2 4RL, Scotland. For more’ 
information, ‘call 44-141-353- | 
2619, or visit www.unbuilt | 


mackintosh.net. | 
i 
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Showroom: 


Atlanta 


404 233 8645 





D&D Building Suite 1519 979 Third Avenue New York 888 511 1121 


Boston 617 428 0033 * Chicago 312 467 6274 * Los Angeles 310 659 1400, 


Philadelphia 215 561 6160 Washington 202 646 0260 


www.farrow-ball.com 


Mount Orleans ref. Sprig Stripe BPI035 
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THE ANTIDOTE FOR VANILLA 
CADILLAC CTS 


Sport-tuned 5-speed manual. Intensive handling. Starting at $30,345* 
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Joined at the Hip 


A Relocated Barn Transforms an Ordinary House in Upstate New York 


Architecture by Clark & Green/Interior Design by Patricia Burns Ross 
Text by Avis Berman/Photography by David Sundberg/Esto 









Lert: Ellen and Mark —_ BELow: The barn be- 
Levy expanded their came a great room with 
New York retreat by at- hand-hewn beams, a 
taching a cupola-topped _ soaring ceiling and a 
barn to the house. massive stone fireplace. 











































E LOVED THE AMER-_ with perfect clarity, and the 
ican country look, _ exuberant colors of quilts and 
but we wanted the hooked rugs dance against 


openness of a loft space,” El- pale walls and natural wood. 
len Levy says in describing “We always liked the ag- 














































the weekend retreat she and 
her husband envisioned. To 
unite such contraries, they 
did no less than buy two 
buildings—an ordinary house 
and an extraordinary barn. 
The latter structure was 
moved to their property in 
rural New York, about 120 
miles north of Manhattan. 
The barn was turned into a 
great room, and its thicket 
of crossed beams serves as 
a soaring sculptural frame- 
work for vernacular furniture. 
Within this airy envelope, 
weathervanes are silhouetted 


Ricut: Alan Clark, a 
partner in the archi- 
>ctural firm Clark & 
Green, oversaw the 
project, which seam- 
lessly 1ed the two 
buildings and then 
clad them in cedar. 


ricultural landscape in this 
area,” says Mark Levy, an at- 
torney. “We began by rent- 
ing, and in 1997 we started 
continued on page 110 
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continued from page 108 
looking for a place to buy.” 
The Levys, who are passion- 
ate about antiques and folk 
art, shopped for a charming- 
ly authentic farmhouse to 
match their taste in décor. 
However, Mark Levy ob- 
serves, “real farmhouses are 
in valleys for warmth or close 
to the main road for access, 
whereas we had in mind pri- 
vacy and views. Since these 
were our priorities, we decid- 
ed to focus on land.” 

When the ideal proper- 


ty came on the market—14 
Lallaeaceecnnn — c 

hilly acres with views of the 
Catskills—the Levys saw that 





“We blended old-fashioned Americana and contemporary 
sophistication. The feeling Is rustic but not cute.” 


the seller’s house, a 1970s 
contemporary that lacked 
sufficient light or architec- 
tural distinction, was des- 
tined for radical renovation. 
But a mere remodeling would 
not produce the dramatic en- 
closure the couple desired. 
“We wanted a great room 
with full views and high ceil- 
ings, a sweeping space, but 
we also wanted to retain a 
rural feel that would fit in with 


the site,” explains Ellen Levy, 
an urban planner. Then in- 
spiration struck: “A barn that 
could be used as a main liv- 
ing area became the logical 
choice,” Mark Levy recalls. 
The Levys sought out ar- 
chitects familiar with convert- 
ing barns. No one had the ex- 
act experience they required, 
but when they met Alan Clark, 
a partner in the Massachu- 
setts-based architectural firm 





Interior designer Pa- 


tricia Burns Ross in- tury wind clock with ani 
corporated the Levys’ American flag, which 
Americana into the lay- _ came froma railroad 
out. Lerr: Mid-19th- station in Vermont, 
century painted chairs —_ hangs in the entrance 
from Pennsylvania hall over a crib quilt an 
flank the long table. an early double seat. 













Be.ow: A 19th-cen- 


Clark & Green, they knew hed 
was the one to realize their 
dream. “Not only did we clickif 
with him,” says Ellen Levy, } 
“but we went to see a number} 
of his other projects, and we} 
were struck by their elegance.” } 
After Clark gave the Levys | 
some instructions in what} 
to look for—they needed a} 
structure of about 30 by 40 | 
feet—they inspected barns} 
continued on page 116} 
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Disco @er Gur eu nature 
You feel the urge, the pull. It’s calling you. Telling you to make plans. Now! It’s your 
summer vacation and it wants you to go away. To somewhere different. or or a change. 
Of scenery. Of pace. Fi 
Montréal, Canada, has everything you need. Long, lazy days. Hot, crazy nights. Festivals 


at every turn. Gourmet cuisine. Hip happenings. A sizzling ae. And us warmest ae 





ERTISEMENT 








Creativity... 





Time for a cultural moment—or day, as it were. 


You decide to start with the visual arts. First, a tour 











of the Montreal Museum of Fine Arts and the 
top-notch galleries that surround it. Then off to 
the Musée d’art contemporain for a huge helping 
of what’s hot in the art world today. Save Pointe-a- 
Calliére Museum for the grande finale and get a 


detailed account of the city’s colorful history. 


(And just so you know, Montréal’s cultural ‘o~ 
landscape dazzles all year long. For one, the 


Orchestre symphonique de Montréal is a sublime 

















experience. Then there’s Les Grands Ballets 
Canadiens, flourishing English theater companies, 


a not-to-be-missed opera season, avant-garde 





museum exhibits and class cabaret acts at the 


Casino de Montréal.) 
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F ADVERTISEMENT 


F If there’s one thing you've noticed since you arrived, it is that everything here either stems 
& from, or is infused with, an intensity so powerful and creative, it can only be Gallic. You've 
felt it in the way your food is prepared and served, in the way people have welcomed you, 
i in the way everybody is always ready to celebrate, in the way that nothing here seems 


f strange or taboo. 


Walking past the absolutely stunning Canadian Centre for Architecture, you see first-hand 
how all this passion produced the triumphal preservation of Montréal’s rich heritage. 
Everywhere graceful stone structures from another era have been lovingly integrated into 


the long, cool lines of the 21st century. 


You've always known that this unique brand of creativity inspired such world-acclaimed 

acts as Cirque du Soleil, La La La Human Steps, Céline Dion... Now you can experience 
iz the latest star attractions a /a Montréal. You'll find them at the Festival international de 
nouvelle danse, the Festival International de Jazz, the Just For Laughs Festival, and at 


various summer theaters and music festivals happening all over the city. 


© Tourisme Montréal, Stéphan Poulin 


Hot and happening a /a Montréal 


AIR CANADA GRAND PRIX JUST FOR LAUGHS FESTIVAL 
June 13 to 15. (514) 350-0000 July 10 to 20. 1 888 244-3155 








MOSAICULTURE INTERNATIONAL MONTREAL THE WORLD FILM FESTIVAL—MONTREAL 
2003—MYTHS AND LEGENDS OF THE WORLD August 27 to September 7. (514) 848-3883 
June 20 to October 6. 1 888 868-9999 


MONTREAL MUSEUMS PASS 
FESTIVAL INTERNATIONAL DE JAZZ Access to a choice of 25 museums. $20 at the Montréal 
DE MONTREAL Tourist Information Centre, 174 Notre-Dame Street East. 





_ <<a 
© Mosaiculture International, Guy Boily 


June 26 to July 6. 1 888 515-0515 






Arts package... a la Montréal 


3 days/2 nights 


* Round-trip air from Newark or New York (LaGuardia) to Montréal via Air Canada * Accommodation for two nights * Admission to the Montreal 
Museum of Fine Arts * Provincial tax 


Call 1 877 828-3175 or visit www.tourism-montreal.org Canide® 


Other packages available on the web site. 






*Prices effective 05/01/03—-10/31/03. Prices are per person based on double occupancy. Air inclusive packages are based on weekend air and require a Saturday night stay. Rates are subject to change 
without notice, availability, holiday blackouts, peak-period surcharges, cancellation charges and other restrictions. September 11th Security Fee of up to $10, U.S. departure taxes, PFC’S, and foreign 
departure tax of up to $81 (US) may also be additional and payable to the appropriate authority or prior to departure. Not responsible for errors or omissions in the content of this ad. 


ee. ife..ala Mesntréa 


Let's Connect 


www.admtl.com 


www.tourism-montreal.org 
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STONE MAGIC 1-800-597-3606 STONE MAGIC 1-800-597-3606 STONE MAGIC 1-800-597-3606 STONE MAGIC 1-800-597-36 
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STONE LEGENDS 


DISVW ANOLS 
com 
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9096-26S-008-1 


STONE MAGIC 
909€-26S-008- 


Cast or Cut 
One source. 


Send us your plans for an est 


1-800-597-3606 


DISVW SNOLS 


logs. (800) 398-1199 


(214) 398-1293 
www.stonelegends.comesales@stonelegends. 


1-800-597-3606 
DIDVN 3NOLS 
Fax 
STONE MAGIC 
909€-/6S-008-1 


Stone 


Seeeeeeeeaesn 
Cast Stone Manufacturing * To the Trade * Nationwide Shipping 
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@ OUND-THE-WORLD TRAVEL 


\Bunard Line. Enjoy a transatlantic crossing 


Paard Queen Elizabeth 2, the most famous destination 


yeen New York and London. Call your travel 
at, visit www.cunard.com or call (800) 7-CUNARD. 


loliand America. Holland America’s Europe: 
od more time in port and gracious five-star 
ice to Italy, England, Russia and much more. 


ladisson Seven Seas Cruises. A fleet of 
pate, award-winning ships offering the highest 
dards of quality, service and value. Please call 
6) 603-8485 or visit www.rssc.com. 


ational Travel 


abo del Sol. An oceanfront golf community 
ing championship golf courses, a clubhouse, 
hotels, tennis facilities and a variety of residen- 
options. 


uracao. A taste of Northern Europe in the 
thern Caribbean. Call (800) 3-CURACAO 
)-328-7222) or visit www.curacao-tourism.com. 


ourisme Montréal. To experience life ala 
mtréal, visit our website and join Club Montréal. 
oe w.tourism-montreal.org/AD 


ravel Alberta. Canada’s Rocky Mountain play- 
feund! Offering a group of activities as diverse as 
landscape itself. Call (800) 661-8888. 


ed States Travel 


Arizona Office of Tourism. A land defined by its 


plore Arizona with your free Arizona Travel Packet. 


Bellagio. An AAA Five-Diamond resort offering 
ivaled accommodations, award-winning dining, fine 
f- designer shopping and Cirque du Soleil’s “O.” 


The Breakers, Palm Beach. Rediscover the 
nple pleasures of a vacation at Florida’s original 
eanfront vacation resort. Call (888) BREAKERS. 


The Broadmoor. We have a wonderful surprise 
iting for you at our spectacular Five-Star, Five- 
ond resort. Contact us at (800) 634-7711. 


40° Colorado Tourism Office. Visit Colorado for 
Wenery, adventure, history, arts, culture, big cities, 
jall towns, mountains, memories and more. Visit 
-colorado.com or call (800) COLORADO. 





) Fairmont Scottsdale Princess. An AAA Five- 
ond oasis in the desert. Experience the Willow 
eam Spa. Call (800) 344-4758. www.fairmont.com 


id beauty and its simple openness. Amaze yourself. 


PROMOTION 
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aveldirectory 


‘information about these travel advertisers, please fill out the postage-paid card and 
1 it to Architectural Digest Travel Directory, P.O. Box 5256, Pittsfield, MA 
03-9008. Call (800) 759-9878 to receive any or all of the free travel brochures. Each 
Aaichure will arrive directly from the companies listed. 


14°Florida. Discover a myriad of unique and unusual 
furnishings, accessories and design trends found 
only in the Sunshine State. Information on sources, 
designers and developments. 


15°Hawaii. A magical place that boasts unsurpassed 


beauty, spectacular beaches and a heavenly year-round 


climate. Call (800) Go-Hawaii. www.gohawaii.com 


16°Hilton Grand Vacations. Color brochure 
includes maps, descriptions and photographs of 
all 10 vacation villas with fully-equipped kitchens 
on Florida’s Gulf and Atlantic coasts. 


17-Hyatt Regency Scottsdale at Gainey Ranch. 
Offering a 2 1/2-acre water playground, 27 holes of 
golf, a beach, tennis, the Sonwai Spa, the Native 
American Learning Center, Camp Hyatt and four 
restaurants. 


18+Hotel Casa Del Mar. An ocean retreat for 
those with an insatiable thirst. Hotel Casa Del Mar 
by the sea caters to your every need. 


19+*Molina Fine Jewelers. Enter the world of 
Molina through our magazine, Unforgettable,” which 
offers information about our exceptional gems and 
jewelry, including exciting lifestyle editorial. 


20° The Ritz-Carlton Golf Club & Spa Jupiter. 
Residential country club with Jack Nicklaus Signature 
Golf Course and world-class Ritz-Carlton spa. 


21:Royal Palms Hotel & Casitas. Along with 117 
beautiful guestrooms, casitas and villas, Royal Palms 
offers the Alvadora Spa, a complete fitness center, 
swimming and the award-winning T. Cook’s restaurant. 


22+Santa Fe Convention & Visitors Bureau. 
Whether you're seeking solace, sanctuary or 
pampering, Santa Fe is famous for giving its 
visitors magical treatment. Call (800) 777-2489 
for a free visitors guide or visit www.santafe.org. 


23-Scottsdale, AZ. Sanctuary on Camelback 
Mountain. Located above Scottsdale in the Valley 
of the Sun. Elegance understated, views overwhelm- 
ing, swank suites, spa casitas and the Sanctuary Spa. 
Call (800) 245-205lor visit www.sanctuaryaz.com. 


24-Scottsdale Convention and Visitors Bureau. 
Bring your passion for life and experience luxury 
resorts, championship golf and a thriving arts scene. 
Visit www.experiencescottsdale.com. 






25*WCI Communities, Inc. Excellence in home- 
building, unsurpassed amenities and lifestyle master- 
pieces. Call (800) WCI-2290 or visit our website at 
www.arch.wcicommunities.com. 
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A Scottsdale Sojourn 


This October, Architectural 
Scottsdale’s yearlong celebration 
of its cultural heritage. Partnering 
with some of the most spec- 
tacular resorts, galleries and 
boutiques, the magazines are 
creating Culture Quest Scottsdale: 
A Feast for the Senses —a long 

weekend filled with events specially 


7% 
Lt] 
= 
a 
= Digest and Gourmet salute 
fun) 
= 
= 
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designed for our readers. Planned are 
exclusive tours of beautiful casitas led 
by interior designers, a journey 
through a native seed garden followed 
by a gourmet lunch, and a private 
jewelry viewing and dinner gala 
hosted by a celebrity chef. 


Culture Quest Scottsdale: 
A Feast for the Senses 
Thursday, October 2- 
Sunday, October 5, 2003 





To book airfare, hotel reservations or for 
information on special travel packages, please 
call Kathy Lapiana or Alan Adlerstein 
between 9 and Spm EST at (800) 592-1097. 


Participating partners: Arizona Office of 
Tourism, The Fairmont Scottsdale Princess, 
Fireman’s Fund Insurance Co.®, Hyatt 
Regency Scottsdale Resort at Gainey Ranch, 
Molina Fine Jewelers, Royal Palms Resort 
and Spa, Sanctuary on Camelback 
Mountain, Scottsdale Convention and 
Visitors Bureau 








Plan your trip now at a com or call 1- -800- Go Hawaii. THe ISLANDS 
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continued from page 110 
from various salvage and 
building companies. “We be- 
came experts in barns—En- 
glish barns, Dutch barns, 
Pennsylvania barns,” says 
Mark Levy. They selected an 
English-style barn built in 
about 1820 in New Jersey. It 
was relocated to the site by the 
New Jersey Barn Company. 
Clark’s renovation shows 
off the height and texture of 
the barn’s walls and beams. 
“Keeping the spirit of the an- 
tique barn frame was the most 
exhilarating and the most dif- 
ficult aspect of the project,” 
he says. “That barn was like 
a rustic cathedr=!, honest in 
construction and fu 


continued on page 





“We wanted to create a 
light, open space with- 
in the rustic structure 
and to use natural ma- 
terials throughout,” 

says Ellen Levy. Lert: 
Most of the beams and 
rafters are chestnut. 


AsoveE: The living 
room, dining room 
and kitchen of the ori 





formed into a master 

bedroom. Shutters 
from a country ch 
frame the windows. 







New Jersey Barn Company 


Concern for the preservation of old barns led Elric J. En- 
dersby and Alexander T. Greenwood to establish their 
firm in 1980. They buy the structures, dismantle them 
and catalogue and store the pieces. They then design a 
house for a client, move the barn and reassemble and 
frame it on the buyer's site. For more information, write 
to the New Jersey Barn Company, P.O. Box 702, Prince- 
ton, New Jersey 08542, or telephone 908-782-8896. 
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A 14-acre field slopes 
away from the rear 
facade. “The screen 
porch is a welcome 
addition,” says Levy. 



































































Ithrough Interior Designers and Architects 


; 


t) 


JE OSBORNE G LITTLE 


4 


sri f. 





* Avai 
20 


m 


Ya 









































RED BARON 


For the finest mantelpieces in the world. 


*, 
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Exemplary Neoclassical mantelpiece in 
oak. The legs are formed from 
acanthus capped pilasters which 
support a breche marble inset fascia.A 
modified pediment cornice rises 
around a focal cabochon crest. 
Circa 1860. 

90"h x 81"'w 


‘Auctions, retail.and to the trade. 
~ «Mon-Sat 9am-6pm 


et: Red Baron Dept.A, 6450 Roswell Rd., Atlanta, Ga. 30328 


257-0268. www.redbaronsantiques.com 
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continued from page 116 | 
But because it was so strong and of 
piece, it could not be broken into smalle;’ 
spaces. And mundane things like heating 
and lighting are not inserted casually— 
a real working barn has few windows 
It rarely has a chimney.” The joinery 
which was retained, is transparently visi 
ble, and the area enclosed by it is where 
the Levys talk, eat and relax. Adde¢ 


were wide glass doors and windows 


punctuated by a stone fireplace cons 
toured to fit the pattern of the beams 
The existing house was turned into bed- 
rooms and baths. This private wing is 
connected to the great room by an aert 
al walkway with its own cozy study thai 
was one of the barn’s original haylofts. 
The Levys acquired quilts, weather 
vanes and rural furniture from loca} 


shops and auctions. “We went no fur) 


ther east than Hartford or further west 
than Philadelphia,” says Mark Levy. “I 
like wood, paint and worn, hand-carved 
surfaces.” For her part, Ellen Levy hag 
long been drawn to the geometic pat+ 
terns and intricate stitching of appliquéé 
quilts, but, she admits, “The house was 
the excuse for whatever we loved.” 

Patricia Burns Ross, a designer who 
known for traditional and informal int 
teriors, was enlisted to situate the fur-) 
nishings properly. “The Levys already! 
had a wonderful collection of textiles: 
and they loved finding the furniture 
themselves,” she says. “I advised on col4 
ors, paint, decorative lighting, and om) 
arrangements and proportions. We want! 
ed to blend old-fashioned American@ 
and contemporary sophistication. The) 
feeling is rustic but not cute.” 

The couple are slowly adding pieces ta 
the house. “But,” says Ellen Levy, “we 


don’t consider ourselves collectors. Ii) 


anyone refers to us as that, it’s a joke. Its 
a new experience we're trying to learn 
about.” Studying everything from barns 
to bedcoverings promises to be just the 
beginning of an extended adventure fot 
the Levys. They are thinking about trad- 
ing their primary residence in suburban 
Westchester County for an apartment in 
New York City. “I loved building and dee- 
orating a house,” Ellen Levy says. “Sitting 
down with an architect is one of the most 
enjoyable and self-indulgent things you 
can do. You explore what you want, and 
you find out how you want to live.” 0 
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The Summer Colours of Elizabeth Gage® i } # s 
A collection of jewels in 18kt gold. | i 
Including a sunstone shell cameo necklace and earrings. 
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Napa’s New Vintage 


Javier Barba Brings Life to Stag’s Leap Wine Cellars 
Architecture by Javier Barba/Text by Nicholas Shrady 
































ABovE: “Through the | 
open arches of the ar: 
cade, one always has 4 
view of the vineyards, 
says Javier Barba, ar- 


OOD ARCHITECTURE AND GOOD 
wine have nearly always gone 
firmly hand in hand. It’s not that 

the former is indispensable in order to 


produce the latter, but tradition has pro- cee oe S sae 
sa 3 ears oe. leie eap Wine Cellars || 
vided precedent enough—think of the Wine Cave Arcade 


archetypal Roman villa, many Benedic- 
tine abbeys and, of course, the profu- 
sion of French chateaus. The fruit of 
the vine, it would appear, inspires human- 
kind to build. As Barcelona-based ar- 


Napa Valley. Lert: | 
Stacked wine barrels. )} 


| 


ect Javier Barba puts it succinctly, 





oN and architecture are synony- 
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ith e:viliz: 
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with no reservations. 


In fact, you already have the best table in town. And with a 
Vieluxe® grill, you have the versatility to prepare the entire meal. 
Whether that means slow roasting with an infrared burner, 
simmering with two side burners, or grilling a different dish for 
_ each individual, you can rely on your Vieluxe grill. Best of all, you 
may discover the most diverse menu in town is right in your own 


backyard. Visit our web site or call 1-866-VIELUXE (843-5893). 


The luxury of life. 


YVIELUXE. 


www.vieluxe.com 
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continued from page 120 

When Barba received a letter from 
Warren Winiarski, owner of Stags’ Leap 
Wine Cellars, asking him to come to 
California’s Napa Valley to design the 
winery’s new cellar complex, the archi- 
tect knew at once that the commission 
represented a singular opportunity. It 
would be Barba’s American debut and 
something of a breath of fresh air after 
years of successful commissions through- 
out Europe. And then there was the 
landscape. “The climate, terrain and 
vegetation in Napa Valley are very much 
like that of my native Catalonia,” Barba 
says. “I would be working in a new place, 
but I would be on familiar ground.” 

Barba arrived at the Stags’ Leap estate 
to find immaculate vineyards, a series of 
undistinguished, utilitarian stucco-and- 
shingle buildings and a hole in a hillside 
where the new cellars had been in- 
stalled. “It looked like the entrance to 
an abandoned mine,” recalls the archi- 
tect. “It was a brutal space, but I loved it! 
The hillside was covered with mature 
oaks and wildflowers, and there were 
extraordinary views over the vineyards. As 
soon as I spoke with Warren Winiarski, 











ABOVE: Owner War- 
ren Winiarski, left, 
and son Stephen flank 
the architect. Barba 
notes, “One never los- 
es sight of the essen- 
tial element here— 
namely, the vines!” 








I was convinced that we would be able 
to design something that was worthy of 
so breathtaking a site.” 

The last thing that Winiarski wanted 
in the middle of his vineyards was some 
provocative architectural statement. 
“Napa Valley boasts some of the most 
spectacular countryside in the world, but 
it is also a very delicate place,” Winiarski 
explains. “I wanted an architect who could 




















Lert: The five tunnel. 
meet in the round 
room, where slabs of 
quartzite placed in the 
floor resemble fields} 
in aerial view. A ceil 
ing set with minerals 
mimics a starry sky. 


BELow: The great 
room, used for enter- 
taining, contains a 
remnant of the blue- 
gray diorite from which 
it was carved. Barba 
created pierced copper’ 
sconces for the walls. 


create something in the landscape rather’ 
than impose something on it.” Those: 
were just the sort of words Barba longed 
to hear. He is, after all, an architect who 
has built houses underground (see Archi- 

tectural Digest, January 1987), amid the | 
rocks of a secluded Mediterranean cove 
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BARBARA By Ane Rie EO. R Mec7G 2 reRae 


PEARN HOW McGUIRE MARKS THE DIFFERENCE BETWEEN THE ORDINARY AND EXTRAORDINARY. 
gOR A 108 PAGE COLOR PORTFOLIO ($20.00), CALL 1.800.662.4847 OR WRITE TO McGUIRE FURNITURE 
FOMPANY, AD6-03N, 151 VERMONT STREET, SAN FRANCISCO, CA 94103. THROUGH THE TRADE 
me SELECT RETAILERS. FOR SHOWROOM/STORE LOCATIONS PLEASE VISIT OUR WEB SITE. 


MCGUIREFURNITURE.COM/BBBT 
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cast stone mantels 


Write or call 
for free catalog 


800-600-8336 
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continued from page 122 
tober 1995), among other places. They 
brilliance of his architecture resides in thé 
fact that it appears to be part of the land 
scape, and consequently his buildings 
seem as if they had always been there. 
The principal question, as Barba saw it}! 
was one of definition. What was needed 
was a scheme that would create a transi 
tional space between the vineyards an 
the vast complex of labyrinthine tunnelsig 
where the estate wines would be agedy| 
The architect devised an arcade that fola§ 
lows the contours of the hill and appears) 
to buttress the terrain. The buttresses o 
the arcade are made of concrete and cov: 
ered with rammed earth, a robust mate4 
rial that provides a sense of strength and 
mimics the color of the earth on the hill! 
Two entrances lead into the hillside 
and the heart of the cellar complex from 
the arcade. In addition to the tunnels 
and chambers devoted strictly to the} 
storing of wine, Barba fashioned a series 
of subterranean spaces: the great roo 
for entertaining; a kitchen; and the@ 
round room, where the five tunnels filled 
with aging wine barrels converge and 
where Winiarski decided to install a 
Foucault pendulum, “a metaphor,” he@ 
says, “for the passing of time and the ma 
turing of our wine.” In all these spaces,59 
Barba’s challenge was to somehow bring ( 
in warm, inviting light and to temperiy 
the severity of what were, in essencey 
caves. The architect designed walll 
sconces made of perforated satin cop-) 
per, which give an effect of bubbles ris- 
ing in a glass of champagne and provide@s 
a diffuse, delicate light. Floors were laid 
with silver- and golden-hued quartzitet 
stone, and walls and ceilings were en- 
crusted with luminous feldspar to created 
the illusion of a star-filled sky. Barbas 
and Winiarski commissioned a Por-} 
tuguese master carpenter, Manuel Me-@ 
deiros, to craft the massive redwood doors 
used throughout the interior from ang 
enormous old wine cask that had been 
standing idle in a barn on the property.) 


what keeps these underground rooms] 
from being claustrophobic and oppres- # 
sive,” says Winiarski. “I never imagined\) 
that caves could be so inviting, but here yy 
I feel earthbound and welcome and se- ff 
cure in the knowledge that around me, | 


our wine is quietly aging.” 0 | 


f Be Lutron. Total lighting control for existing homes. 


With a HomeWorkse lighting control system, every light on the estate is at 
your command. Systems can now be installed in as little as one day without 
changes to walls or new wiring. 
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Landscape 


: New Lutron patented wireless technology can be retrofit into your primary residence, 
vacation home, or yacht. For more information contact your Designer or Architect or 
call:1-877-258-8766 ext. 647 or visit www.lutron.com/archdigest 
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A Gentleman’s Artful Legacy Endures at His Ranch near Big Horn, Wyoming 


Text by Jeffrey Simpson/Photography by David O. Marlow 


ROM THE TIME OF THE LOUISIANA 
Purchase in 1803 to the demise of 
the western movie in the 1960s, 

the West was a dominant presence in 

the American imagination. The West 
represented opportunity, adventure and 
beauty, and it fed the nation’s sense of 
itself as the country with the most aus- 
picious future in the world. There have 
been memorable writers—Willa Cather 
and Bret Harte, for example—and impor- 
tant artists, such as Frederic Remington 
and Charles M. Russell, whose work 
contributed to the myth of the West. 

But one group who celebrated the myth 

in a unique way were the rich business- 

men from the castern half of the coun- 
try who enjoyed, either as owners cr 
visitors, the phenomenon created fo: 





their pleasure known as the dude ranch. 
There is a happy marriage of myth- 
makers and connoisseur, therefore, in 
the collection of western art put together 
by a Yale graduate and industrialist named 
Bradford Brinton and housed at his for- 
mer ranch near Big Horn, Wyoming. 
Brinton, who had an interest in western 
art at least from the time of his first visit to 
Wyoming in 1910 “for the hunting sea- 
son,” bought his 600 gentlemanly acres 
for a vacation home in 1923 in an area that 
Kenneth Schuster, director and chief cu- 
rator of the Bradford Brinton Memorial 
and Museum, calls “dude ranch heaven.” 
The purchase of the Quarter Circle A 
Ranch, as the property is known, seems 
to have turned Brinton’s liking into a 
continued on page 128 











Lert: The Bradford 
Brinton Memorial a 
Museum, on the Qua 
ter Circle A Ranch nea 
Big Horn, Wyoming, 
showcases a stellar col 
lection of western and 
Native American art. 






































BELow: Local cow- 
boy artist Elling Wil- - 
liam Gollings painted | 
Wrangling Horses on 
the Quarter Circle A 

in 1924. The oil hangs) 
in the library over an 
American oak desk. 
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WITH ITS AMAZINGLY COMFORTABLE, AVAILABLE CLIMATE-CONTROLLED LEATHER-TRIMMED INTERIOR 
AND AVAILABLE POWERFOLD™ 3RD-ROW SEATING THAT FLATTENS INTO THE FLOOR WITH THE PUSH OF A BUTTON, 
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There Is a happy 
marriage of mythmakers 
and connoisseur 
in Brinton’s collection 
of western art. 


continued from page 126 


galleries that specialized in western ar 
in New York, where he maintained a 





works by Remington and Russell—ani 
even ornithological prints from the fas 
mous series done almost a hundre 
years earlier by John James Audubon. — 








western artists, is valued for his small, 
netic sculptures of cowboys—singly ori 
groups—that seem to fuse horseflesh ant 


decided as a young man in the 1880s t 
record the vanishing West, and in additio 





cavalry battles and ranching in watercol| 
ors and oils. There were also very popule ! 
print portfolios of his paintings; and he) 


ing-Trail. Brinton owned two Remington 
bronzes and a total of 15 pen-and-i 
continued on page 136 





ABOVE: Charles M. 
Russell bronzes are set 
in the living room near 
Frederic Remington’s 
The Battle on Little Big- 
horn or Custer’s Last 
Stand. The frieze is by 
Edward Borein. 





Ricut: A Borein wa- 
tercolor and Russell’s 
The Night Herder or 
The Horse Wrangler or 
Self-Portrait are in the 
music room. FAR RIGHT: 
The dining room’ 
Remington oils in 
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continued from page 128 
drawings and oil paintings, including two 
that were done for the Roosevelt book. 
Charles M. Russell was a self-taught 
artist, who had actually worked as a cow- 
boy in the 1880s and spent time with a 
Blackfeet tribe. In the first decade of the 
20th century he slowly gained recogni- 
tion for his paintings, magazine illustra- 
tions and sculpture of the western scenes 
of his youth. He settled in Great Falls, 
Montana, a few hundred miles from 
Brinton’s ranch, where he stayed until 
his death in 1926. In the Brinton museum 
there are seven Russell sculptures and a 
number of watercolors and drawings. 
As well as collecting the big names like 
Remington and Audubon, Brinton was 
fascinated by the western artists he knew 
—among whom he would probably have 
counted Russell, although it is not certain 
that they ever met. One resident of na- 
tional stature he did befriend was Will 
James, 2 mu ited man who lived for a 
t in Mo vas the euthor 


and w 








life, which he also illustrated. Edward Bo- 
rein, a California artist, came to Wyo- 
ming to paint, became acquainted with 
Brinton and eventually was a guest at the 
ranch. Among local talent whose work 
Brinton collected were Hans Kleiber, an 
Austrian-born printmaker, and Elling 
William Gollings, a cowboy artist. 
continued on page 132 


Asove: Colored avian 
engravings by John 
James Audubon are 
grouped by the Colo- 
nial-style bedstead in 
the master bedroom. 
The Princess Feather 


quilt dates to the 1920s. 
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BELOw Lert: Coman-i 
che and Crow shirts anti 
portraits by Winold __ 
Reiss await visitors to’ 
the Reception Gallery) 
BeLow: Geometric de} 
signs distinguish Navay 
jo rugs and blankets. «| 
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Built-in or freestanding, Sub-Zero 


wine storage units safeguard 





your investment, maintaining constant 
temperature and ideal humidity in 
separate, digitally controlled zones. 























Kitchen island, media room, master suite — 


instead of going to the refrigerator, 





bring the refrigerator (or freezer) to you with 


our integrated drawers and cabinets. 





































vant a Sub-Zero. 


want to know why? 


Only Sub-Zero features dual refrigeration. 
Separate compressors for refrigerator 
and freezer keep fresh foods fresher and 


preserve frozen foods longer. 


For generations, the Sub-Zero name has 
been synonymous with built-in refrigeration. 
With the 700 Series, we've taken the 

idea a step further— integrated refrigeration. 


SUB-ZERO 


® 


jon for Cooking. 
rat ompanion 
and kitchen soul mate, 


at WW Ifappliance.com. 
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FEATURED: FIESTA, 100% POLYPROPYLENE (ALSO AVAILABLE IN COORDINATING HALL AN 





FHE ART OF FINE CARPET 


The fabulous Fiesta pattern is also available in coordinating hall and stair runner. 
To view the full Century Collection, click on Find a Product on our homepage, 
and under Collection, scroll down to Century Collection. 





1-888-809-2989 * www.stantoncarpet.com 


Divisions of Stanton: Stanton Carpet, Royal Dutch Carpets and Stanton Rug Company 


AVAILABLE THROUGH THESE DESIGN RESOURCES: 


CALIFORNIA: Laguna Niguel, Tuttles Carpet One (949) 831-1332 Los Angeles, Contempo Floor Covering 
(800) 222-9194 West Hollywood, International Flooring (310) 859-0044 FLORIDA: Miami, Carpet Creations 
(305) 576-5900 ILLINOIS: Chicago, Village Carpet (773) 935-8500 Chicago Merchandise Mart, Carpets by Design 
(312) 321-0090 Northbrook, Lewis Carpet One (847) 835-2400 Winnetka, Village Carpet (847) 446-3800 
MASSACHUSETTS: Hanover, Colony Rug (781) 826-5166 Wellesley, Faber Rug Co. (781) 235-5996 MARYLAND: 
Bethesda, Georgetown Carpet (301) 654-0202 NEW JERSEY: Englewood, Starr Carpets (201) 569-7067 Red Bank, 
Rug Décor (732) 212-1232 Ridgewood, Kaprelian Oriental Rugs & Carpet (201) 447-4352 NEW YORK: Long Island, 
Country Carpet & Rug (516) 822-5855 Mt. Kisco, D'Agostino Carpet (914) 666-5403 TENNESSEE: Nashville, 
Myers Carpet (615) 777-3344 VIRGINIA: Alexandria, Carpet One of Alexandria (703) 370-0000 Fairfax, 
Georgetown Carpet (703)273-2500 Falls Church, Carpet One of Tysons (703) 790-3322 WASHINGTON DC: 
Georgetown Carpet (202) 342-2262 
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continued from page 130 

After Brinton’s death, his sister, Helen, 
who had her own spread near Phoenix, 
kept the Quarter Circle A Ranch and its 
collections much as her brother had left 
them; and at her death in 1960 a trust was 
established to create the museum and to 
maintain the entire property as a bird and 
game sanctuary. On spring days during 
the migration season more than 50 spe- 


cies can be identified flying over Brin- 
ton land, on which many different kinds 
of indigenous trees and shrubs thrive, 
including alder, cottonwood, aspen, 
chokecherry, buffalo bush and wild plum. 

The museum is composed of the large 
white principal house, which was built in 
1892 and added on to by Brinton in 1927— 
28; the saddle barn; the carriage barn; 
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THE SANTA BARBARA UMBRELLA? 
YON by 2 gle): am Co) Oia NRO) NI he 


The exclusive Santa Barbara Umbrella is custom made for you. 
Classically styled. Generously proportioned. Uncommonly 
durable. Call 1-800-519-9464 for a complimentary 


color catalog or to order. 


SANTA BARBARA DESIGNS UMBRELLAS 


























































various ranch buildings (including a bar 

built by Brinton for his polo ponies); ¢ 
log guesthouse called the Little Goos, 
Creek Lodge, which is furnished wit 

custom-made rustic pine and birch furs) 
niture; and the Reception Gallery, which! 
was built in 1965. The entire museum i 
open from Memorial Day to Labor Day 
the main house is open in September a 
well; and the gallery is open throughout) 
much of the year, during which it hold 
special exhibitions. It also holds Brinton’ 
permanent collection of Native Ameri 
can art and artifacts, which includes ar- 
ticles of clothing and blankets fron 
many tribes, and 35 portraits of Black 


As well as collecting 
the big names like 
Remington and Audubon, 
Bradford Brinton was 
fascinated by the western 
artists he knew. 


feet Indians done during the winter o 
1919-20 by painter Winold Reiss. 

The rooms of the main house, witl 
their antique American furniture and daz 
zling western art, have many Navajo rug 
on the floors, which Brinton probablh 
bought on trips to his sister’s ranch in Ari 
zona. In addition to his other interests, hi 
was a collector of rare books and manu 
scripts, and his library contains an Abra 
ham Lincoln letter, a George Washingto 
document and a William Penn autograph 

The grace of the museum, with its hig] 
art, atmosphere of comfort and integra 
tion into the beautiful scenery—there is: 
dramatic view of the front range of th 
Bighorn Mountains from the property: 
recalls a day when “dude ranch” was not 
phrase akin to “theme park” but suggestet 
the engagement of all the senses in 
leisurely appreciation of the West. 0 


The Bradford Brinton Memorial 
and Museum 
239 Brinton Road 
Big Horn, Wyoming 82833 
Telephone: 307-672-3173 
Fax: 307-672-3258 
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For the Yves Delorme linen source nearest you, Call 1-866-DELORME. 
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Editors Select American Country Houses ~ 


Vermont, Connecticut, Washington, Wisconsin, California... 


VERMONT 


Bucolic Bliss in the 
Green Mountains 


fea Farm, 560 acres of 
pastures, springs and 
meadows, is located next to the 
Green Mountain National Forest 
in Vermont. Among its collec- 
tion of 19th-century and con- 
temporary buildings is the four- 
bedroom main house, which 
was built in 1850 and has clap- 
board siding and a copper roof. 
Additions made in 1990 include 
a great room and a second-story 
master suite. The more than 
5,000-square-foot house has a 
library and an exercise area. An 
early-19th-century barn has 
French doors and an open area 
for entertaining. Fenced pastures 
for horses, a tennis court, a pool 
and a two-bedroom caretaker’s 
residence complete the property. 
$3.15 million. 

Call 802-660-2900. 


Estates for Sale 

















ie 


round 1760 the Cox family 

built a house in Bucking- 
ham County, Virginia, named 
Hickory Grove, using wooden 
pegs and locks and hinges im- 
ported from England. The two- 


VIRGINIA Picturesque 18th-Century Farmstead 


Pe Fe ee | 
Pe 


and-a-half-story house sits on 


more than 146 acres that include 
a lake, two creeks and a spring. 
Each ro he three-bedroom 
house has e with a hand- 


carved mant t floor 

















has a study, two porches and a 
living and dining room. The bed- 
rooms are on the second floor. 
An old one-room schoolhouse 
has a gas fireplace and has been 
restored to serve as an office 


















(above). White board fencing 
encloses much of the main house. "| 
A large four-stall barn, a pool and 
landscaped grounds can be foun 
on the property. $595,000. 
Call 434-296-0134. 

continued on page 136 
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They both took care of 


business. 


Took care of their 


families. 


So why will one 


leave his family with every 


advantage, 


while the other leaves 


everything to chance? 


The difference is an estate plan that will leave 
more of your assets where you want them to go. 
A Northwestern Mutual Financial Network 
Representative offers expert guidance in estate 
planning, as well as a network of specialists to 
help get you closer to all your financial goals. 


\7 
ME Northwestern Mutual 


FINANCIAL NETWORK® 


05-2009 © 2003 The Northwestern Mutual Life Insurance Co., Milwaukee, WI www.nmfn.com 









































































































































Wildemere Farm 


ps Genes drive (above 
right) leads to the Bucks 
County, Pennsylvania, estate 
known as Wildemere Farm. It is 


well suited for equestrians, with 
four fenced horse pastures in 










front of the main house and a 
custom-designed barn with six 
large stalls, a heated tack and 
trophy room and a hayloft. A 
professional indoor training 
arena is attached to the barn, 
and an outdoor riding ring is lo- 
cated next to the five-bedroom 
house. The main house, built in 


the 1760s and expanded in 1900, 
has red-oak and pumpkin-pine 
floors, an oak-paneled library 
and a sunken dining room with 
a large stone hearth. Three bed- 
rooms are on the second floor, 
and a two-bedroom suite is in the 
west wing. The third floor hous- 
es the children’s bedroom loft 


and two sitting rooms. The 214 
acre estate includes a spring-fe! 
pond, a pool surrounded by 
stone walls and wrought iron 
fencing and an 1,880-square- 
foot pavilion. A two-bedroom + 
manager's house is at the rear o 
the property. $2.8 million. 
Call 610-346-6912, «510. 








A Lake Geneva Renovation by Bruce Gregga 


asa del Sueno, or House of 

Dreams, is located on Lake 
Geneva’s south shore in Wis- 
consin. The eight-bedroom 
Mediterranean-style villa rests 
on approximately eight acres, 
including some 265 feet of lake 
frontage. Built in 1929, it was 
extensively renovated in the 
1990s by designer Bruce Gregga 
(AD, November 1999). On the 
first floor, the living room has a 
two-story cathedral ceiling and 
hand-scraped-oak flooring. A 
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formal dining room with a 
French stone fireplace joins 
a skylighted sunroom with 
French doors (right). A media 
room has a drop-down projector 
and viewing screens. A master 
suite with a wooden lakeside 
balcony and deck and six addi- 
tional bedrooms with private 
baths are on the second floor. A 
wine cellar, a billiard room and 
a staff room are in the basement. 
$10.9 million. 

Call 262-348-3226. 


continued on page 140 
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Make it legendary. Make it KitchenAid. as 


Open the Architect™ Series Built-In Refrigerator. 
With a system designed for ultimate ingredient 
care, great texture and taste are assured. 





Step 2: Turn on the Pro Line™ Cooktop with choice of grill, SEBS Be | 
griddle or both. Simmer and sear to perfection =_- | 
using 6,000-15,000 BTUs. Then switch on the a. 09  ? FF. | 


powerful Pro Line™ Hood. 


Step 3: Prepare yourself for oohs and ahhs. 


To learn more about the entire KitchenAid” line, visit KitchenAid.com or call 1.800.422.1230. SS 
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CHARLES MARION RUSSELL (1864-1926) FRANK T. JOHNSON (1874-1939) FREDERIC REMINGTON (1861-1909) 
“STONE-IN-MOCCASIN WOMAN” “RETURN AT NIGHT” “IN A HUDSON BAY COMPANY TRADING STORE” 
| 91/"x 9", oil on board 24"x 30", oil on canvas 18"x 24", oil on academy board en grasaille 


specializes in 19th and 20th Century American 
art with an emphasis on historical Western Art 
of the Northern Plains. We also display important 


fl GHIREBE River and calitonte Sonpoty 0 Mae THOMAS NYGARD GALLERY 
19TH AND 20TH CENTURY AMERICAN ART 
135 EAST MAIN STREET e BOZEMAN, MONTANA 59715 


E stablished in 1976, the Thomas Nygard Gallery 








Additional services include appraisals, painting 


| | restoration and conservation, and custom framing. TELEPHONE: 406-586-3636 © TELEFAX: 406-587-8279 * www.nygardgallery.com 
We are always interested in purchasing quality FINE ART DEALERS 
FADA | ssc" 


works by noteworthy artists, single pieces or 
entire collections. 






































Online Virtual 
Inventory | : y Exhibitions | 


Viett our website al: WWW. reh S.COM and expertence our wrlual exhbtbttione!! 











Clockwise from above: 

A} TOINE BLANCHARD (1910-1988) Café de la Paix, Opera, o/c, 13” x 18”, signed 
EDOUARD LEON CorTés (1882=1969) Flower Market, Madeleine ,o/c, 13” x 18”, signed 
HEeEIb! Coutu (b. 1957) Afternoon Reflection, o/c,-24" x 30”, signed 

SALLY SWATLAND (b.1946) Nets and Pails, o/c, 30” x 40”, signed 





7th Street, 8th floor, 
k, New York 10022 
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Laid down on canvas. Signed lower left, “L. Lhermitte” 32 1/4 x 42 1/2”. 


COUNTRY LEFE\ Cli vor rRe 
A Nineteenth Century Collection of European Paintings and Prints By Lhermitte, Lautrec, Cheret and Raffaelli | 
| 


WWW.GALERIEMICHAEL.COM 
430 North Rodeo Drive, Beverly Hills, CA 90210 Tel: 310-273-3377 Fax: 310-273-0879 ssocuron | 


LHERMITTE, Leon Augustin, 1844-1925 Avril, 1911 Pastel on paper, 
l 











BIRGER SANDZEN (1871-1954) | 
































— * i i . ab ky , Viet: “a =~ ey © 
36 x 48'/2 inches “The Edge of the Range, Manitou, Co, 1919” Oil on Board 





Specializing in Early California and American paintings. 


WILLIAM AKARGES FINE ART i 


Los Angeles Gallery Carmel Gallery Purchasing and Mail | | 
9001 Melrose Avenue 6th & Dolores (800) 833-9185 


2Q9 " e — FINE ART DEALERS Hl 
Los Angeles, CA 90069 Carmel, CA 93921 P.O. Box D-1 FADA ASSOCIATION i 


(800) 884-4022 (800) 833-9185 Carmel, CA 93921 












































FRANCIS COATES JONES 
CEL VAS LEY) 


The Gentle Angler, 1895 


(O}iMeyame-banye-ls 
27 x 19 inches, 
Signed lower left 





OG Toye l=) rca Oreys 


A FINE ART & 


39A East 72nd Street, New York, NY 10021 
Monday - Friday, 10-6 and Saturday, 10-5 

Summer hours (June-August): Monday - Thursday, 10-6 and Friday, 10-5 
Open Saturdays in May by appointment : 


For further information, please call (212) 288-7272 
visit our web site at www.godelfineart.com 
or e-mail: info@godelfineart.com 


XCLUSIVELY FOR ART AND 
DESIGN RETAILERS 


A PROFIT-BUILDING SALES Original 
OPPORTUNITY cartoon art from 


: the pages of 
ARCHITECTURAL DIGEST, the international 
magazine of fine interior design, can THE NEW YORKER. 


generate profits for you right at point-of- 
purchase, Take advantage of AD’s sales 


potential by carrying it ‘ i store. 


ARCHITECTURAL DIGEST 





Featuring the work of these 
and other celebrated artists: 


Interior. Linda Garland — Photography. Tim Street-Porter 


: A Charles Barsotti Lee Lorenz 
Your cufomers will appe the ‘ George Booth Michael Maslin 
convenience - you'll enjoy the profits! Ron chest Victoria Raherts 
Sp Frank Cotham Danny Shanahan 
* No inventory investment- you pay nothing with your order Michael Crawford — William Steig 


Leo Cullum Peter Steiner 
Sam Gross Mick Stevens 


* Earn 30% profit on every copy sold 


+ Return unsold covers for full credit ~ William Hamilton Robert Weber 
Heer ate, ‘fie Bruce Kaplan Jack Ziegler 
‘No shipping charge - orders shipped prepaid via UPS aes : 
‘ Guaranteed ontime delivery each month a For more information or an 
7 Se ; : 7s | y, | to vi rt, 
* We ship to one or several addresses BE ee | J Cal Arie Hall artoon Br 


‘ ; <2 Consultant, at (212) 286-5795. 
| you call right away, we'll send yo For additional cartoon requests, 


i 1 : | $ contact THE CARTOON BANK, 
FREE with your first order. ‘ | 2 New VORken Mensa 


company, at (800) 897-TOON. 
Or visit our site at 
CARTOONBANILCOM. 
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Available through Architects, Interior Designers and select Retailers 


SUNBREI re 


we, ae 
Showrooms: er gd 


wer, | 


Cast Classic Landgrave ¢ 1270 Valley Brook Ave ¢ Lyndhurst, NJ 07071 
Toll Free: 800-488-0883 ¢ Tel 201-507-4917 © Fax 201-896-1995 


; MA wi 
BEC a he Mart ¢ New York-D&D Building (opening Spring of 2003) High botit [HBC 


























































































































Estates for Sale 











EAST HAMPTON 


A Sprawling Estate 
on Georgica Pond 


()* of the largest proper- 
ties on Georgica Pond, in 
East Hampton, New York, 
Burnt Point has an 18,000- 
square-foot main residence, a 
professional greenhouse, two 
barns and a waterside gazebo on 
25 acres. A heated pool faces the 
tidal pond and is surrounded by 





PALM SPRINGS 

A Tropical Getaway 
from Design Duo 
Hendrix/Allardyce 


nterior designers Thomas Al- 

lardyce and Ilya Hendrix 
created a weekend retreat for 
themselves in Palm Springs, 
California, at the base of the 
San Jacinto Mountains (AD, 
September 2001).The tropical- 
resort feel of the 7,500-square- 
foot residence is reinforced by a 
pavilion-style living room and a 


family room (above) with 15- 
foot-high ceilings, French lime- 
stone floors and 12-foot-high 
mahogany-framed doors. The 
dining room is surrounded by 
mosaic tile wainscoting and has 
steel doors that open to a bro- 
ken-concrete terrace (above 
left) and the pool. The master 
bedroom has an open-beam 






























stone floors (below left). A wet 
bar and a changing room are 
nearby. The house was designed 
by architect Francis Fleetwood, 
and the interiors were done by 
Marjorie Shushan (AD, March 
2001). The double-height en- 
trance hall (left) has antique oak 
floors. The living and dining 
rooms each have a fireplace, as 
does the library. A guest suite 
and a staff bedroom with a bath | 
complete the first floor. The | 
second floor features a master 
suite, with a fireplace and an 
ocean-view covered porch, a 
walnut-paneled study, an octag- 
onal guest suite and a bedroom | 
suite with a sitting room. A 
three-bedroom guesthouse is 
connected to the main resi- 
dence by an enclosed stone 
breezeway, and a 2,000-square- 
foot basement has a four-car 
garage, a wine cellar and a gym. \) 
$50 million. Ni 
Call 631-324-6000, x22. 


i 
i 
} 






ceiling. A guest room opens to 
the poolside gardens. Beyond 
the pool, a guesthouse with a 
bath and a walk-in closet has a 
private courtyard with a foun- 
tain. The grounds feature a koi 
pond, a rose garden, birds-of- 
paradise, bougainvillea, cannas 
and palms. $4.9 million. 
Call 310-777-6233. 

continued on page 144 
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f | ANTIQUE LIMESTONE TERRA COTTA ROOF TILES Woop Mosaic MARBLE CERAMICS 


geles, CA 90069 tel. 323-655-1819 fax 323-655-8816 www.farnesegallery.com 


os Angeles 8460 Melrose Place, Los An 
1-45.63.22.05 Rome Via Garibaldi, 53 Roma, Italy tel. 06-58.17.566 


Paris 47, Rue de Berri 75008 Paris, France tel. 
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Teneo Doce 


bedroom & penthouse condominiums, from $600,000 to $5.2 million. 
\ssociates, the people who wrote the book on private club lifestyles 

















2777 Paradise Road, Las Veg 





Broker Participation Invited. This offeriny 
or solicitation of offers to buy, the condominium units in states 
DEPARTMENT OF REAL ESTATE HAS NOT INSPECTE 











Off or on the Strip, there is no more luxurious 
way to live in this opulent non-stop city. | 














You'll find it at only one place in town. At Turnberry Place, — 
the city’s most luxurious condominium enclave. Just steps | 
off the Strip, the Stirling Life is unsurpassed in its sumptuous — 
accommodations, lavish surroundings, and personal services. 
Enjoy the priceless privacy and security of living behind stately} 
gates, your own impeccably crafted, high in-the-sky residence, 
and preferred membership in the exclusive Stirling Club, offert 
epic dining, a direct-from-Paris anti-aging spa, tennis, indoor 
and outdoor swimming, gala entertainment, and unparalleled 
pampering. Plus a beautiful bonus not found on the Strip: 
Nevada's favorable tax climate is available for primary residents} 








For information call (800) 616-2120 





eC The place to live 


in Las Vegas. 


797 © bax: 702.733.8222 © Visit our Website at www.turnberryplace.com 


"| 


snaidi | 


ni {no statement should be relied upon if not made in the prospectus. This is not an offer to sell, 
| 
i 


Prices and specifications are subject to change without notice. WARNING: THE CALIFORNIA 
this ad do not reflect any racial preference 





Masterpieces of the world. 
Talagere[Vioiialemial-My |=. smog mic-1¢-m Ole) |(-le1dlolameys 


ED Rug Gallery 


By Appointment Only 
650 329 9020 
Taree @tat=rerlilrelalmere mere) ag) 
www.medallionrug.com 
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LING ROAD BY BAKER ® HENREDON ACQUISITIONS @ RALPH LAUREN HOM 


TERA HOME COLLECTION 


Neweort BEACH 94 70 & Los ANGBLES 910 273 4515 Park City 435 649 5540 


FURNITURE BE ABLETOP FABRIC WALLCOVERING LIGHTING FLOORCOVERING 
HOMECOLLECTION.COM 
OF BARCLAY BUTERA INC. 


TO) TV Es ie RRA DRE 
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A SUPERLATIVE COLLECTION OF EXTRAORDINARY FURNISHINGS AND OBJECTS D’ART 







nea 2 








Mg7-9200 
bcs ANG ELES + DIsTRIC T, 461 Norri Rosi RTSON BOUL Eva RD, Os pen ELES, Cc “A 900 IONE (310) 246-9170 


LAGUNA DESIGN CENTER, 23811 ALISO CREEK ROAD, LAGUNA NIGUEL, CA 9267 Zulli ONE (949) 362-3100 
WWW.EBANISTA.COM , 





Newrort BEACH .. ‘ 
‘San Dieco 


206-938-3718 . 


, 800-553-5611 


, 561-742.0200 | 


INTERNATIONAL 


FURNISHINGS 


ITS WHAT YOU COO) 


STEER TEXAN 


CALL 1-800-521-BULL 
OR VISIT US ONLINE AT 


WWW.BULLBBQ.CcOM 


FOR A RETAILER NEAREST YOU. 


Residential or Commercial 


BULL¢ 


Outdoor Products inc. 
CHANGING THE WAY YOU BARBECUE! 











é*nage a trois, may*nahzh a trwah, a. An 
exhibition of art featuring an intimate union of 
hree styles; an aesthetic liaison between three 
Artists; a three-way sharing of artistic spirit. 





'georges monfils, “Got Faith?” 
acrylic on canvas 
paula schoen, “New Moon” 
/ oil on canvas 

christian lopez, “Matthew 7:6” 
: acrylic on canvas 











milk carton series, 72"x31"x12" 





june 14th-july 20th 
artist's reception: saturday, june 28th 
laguna beach art walk: thursday, july 3rd 




























































Forty years ago, we started with a vision of seeking the most highly skilled 
artisans in the world, and acquiring the most beautiful examples of their heritage 
of superb craftsmanship. 

Our mission has been to develop their unique abilities and combine them with the 
very best of modern methods to create what has become a vast, world-renowned 
collection of lighting, furnishings, architectural appointments and rare accessories. 

Our Showrooms in Southern California cover more than 300,000 square feet. : 4 
They offer you an opportunity to experience in person thousands of these exquisite @ : a 
pieces, an unparalleled eclectic mix that truly must be seen to be believed. ¢ mie 


Los ANGELES SHOWROOMS ORANGE COUNTY 
5356 Riverton Avenue 17092 Pullman Street 
North Hollywood, CA 91601 Irvine, CA 92614 
Telephone: 818.769. 5090 Telephone: 949. 660. 1200 ‘ 
Fax: 818.769.9425 Fax: 949.863.0489 Find thousands of antique and unique |) 
Open daily: Tue-Sun: 10:00-6:00 (Closed Mondays) selected for your online review at:} 


Mon-Sat: 8:30-5:30 * Sun: 10:00-5:30 
Courtesy to the Trade * www.arteshowrooms.com 


www.artedemexico.com 
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J. SEWARD JOHNS 
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$2 


THE SCULPTURE FOUNDATION Bronze, LiFesize 


2525 MICHIGAN AVENUE A6 SANTA MONICA CA 90404 
TEL 310.264.2400 FAX 310.264.2403 


CATALOG AVAILABLE 


www.SewardJohnson.com 
info@TSFmail.com 


A SOLO, CITY-WIDE EXHIBITION OF THE JOHNSON SCULPTURES WILL BE HOSTED BY 
THE CITY OF MONTE-CARLO, MONACO THROUGHOUT THE SPRING AND SUMMER SEASONS. 
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@IVRAGRISSAAT 


'CRUANBRS 


A SUPERB GEORGE II] CARVED CHIMNEYPIECE IN THE 
MANNER OF JAMES PAINE. IRISH, CIRCA 1790. 


[aoe 
t 
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CATSKILLS Rustic Retreat in Upstate New York 
BAS Adirondack-style post- acre property. The three-bed- 


and-beam 4,500-square- room house sits at the edge of a 
foot residence occupies five 40-foot stone cliff overlooking 
acres in upstate New York. The _ the Toronto Reservoir. The liv- 
house is part of a gated commu-_—ing room has hardwood floors 
nity in the Catskill Mountains and a stone fireplace (below). 


in an area that was once indus- $1.6 million. 
trialist Chester Chapin’s 5,300- Call 866-583-4900. 








A PERIOD CHIPPENDALE ROCOCO GILTWOOD 
CHIMNEYPIECE WITH ORIGINAL SIENNA 
MARBLE INGROUNDS. CIRCA 1760. 





A GEORGE III ADAM RICHLY CARVED PINE 
CHIMNEYPIECE. ENGLISH, CIRCA 1790. 


www.westland.co.uk Lm a 
ST MICHAELS CHURCH 
LEONARD STREET 


LONDON EC2A 4ER ml a 
tel : +44 (COWELL! ‘ continued on page 146 
fax : + 44 (0) 20 7729 3620 
>-mail : westland@westland.co.uk 
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266 SOLIDS 

205 STRIPES 

77 CHECKS 

42 EMBROIDERIES 


100% POLYESTER 


ENDLESS POSSIBILITIES 


rabricut 


800 999 8200 
































Fine’ landscape ornaments 
and architectural stonework 


Haddonstone is renowned 
for classic cast stone 
designs ranging from 

urns, fountains and 

Statuary to balustrading, 

columns and porticos. 
Haddonstone - the 
only constraint is your 
imagination. 


Contact us for a copy 
of The Haddonstone 
[@fe) | (Taeteyi mt & PD 
richly illustrated in 


156 pages. 


Haddonstone (USA) Ltd, 
201 Heller Place, Bellmawr, NJ 08031 
Telephone: 856 931 7011 
Fax: 856 931 0040 


ATTAVTANYA bFYeleCoyiticeyi(smae) i} 
info@haddonstone.com 


Offices also in: California + Colorado 
Also available through architects and Interior designers 





146 





Estates for Sale 





NAPLES 


Hugh Newell Jacobsen’s Creation on the Gulf of Men 









































Sc on the Gulf of Mex- 
ico in Naples, Florida, a Hugh 
Newell Jacobsen—designed house 
exhibits the architect’s trade- 


mark use of pyramidal rooflines # 


and pavilion-like massing. The 
contemporary three-bedroom 
house has marble floors, high 
ceilings and wraparound glass 
walls that open to the pool ter- 
race (below). The salon has a 
skylighted cathedral ceiling, 


: 


. & i 
marble floors and a built-in wet 


bar (left). An informal living 
room with a gas fireplace is ad- 
jacent. The dining room has 
built-in cabinets. A master suite, 
with two studies, dressing 
rooms and baths, adjoins the 
seaside terrace. $15.5 million. 
Call 239-434-2424. 
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There is a difference between a home 
and a home of distinction. 





















Contury21. 


INI Sp we COWIE 
& ESTATES" 




















Presenting CENTURY 21° Fine Homes & Estates’ An elite network of 
highly qualified professionals who understand the unique requirements of 
the discerning buyer and seller. So, while CENTURY 21 Fine Homes & 
Estates offices cannot promise an ornate column on the front lawn, you can | 
expect our sales professionals to deliver an exemplary level of expertise, 
service and results in over 30 countries. To locate a CENTURY 21 Fine 
Homes & Estates office near you, visit us at century21.com/luxuryhomes. 


® & SM are licensed trademarks to Century 21 Real Estate Corporation. Each Office Is Independently Owned And Operated. 


©2003 Century 21 Real Estate Corporation. An Equal Opportunity Company. Equal Housing Opportunity. 
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www.columns.com 
1.800.486.2118 


: Caran 20 dollars 


Through Designers and Architects or inquire: 1.800.COLUMNS 











_ Estates for Sale 








CONNECTICUT 
Composer Richard 


Rodgers’s Former Home 


three-story house, built in 

1929 in Southport, Con- 
necticut, was once the home of 
American composer Richard 
Rodgers. Over 20 acres of land- 
scaped grounds surround the 
more than 7,000-square-foot 
residence. The six-bedroom 
house has a family/breakfast 
room with a slate fireplace, a 
living room with wainscoting, 
and a paneled library with a cor- 
ner fireplace (right). On the sec- 
ond floor, a master suite offers 
two dressing rooms, an office and 
a fireplace. It is joined by three 
more bedrooms and a playroom. 
The third floor has two more 
bedrooms. The estate includes a 
guest cottage, a greenhouse and 
a tennis court. $13.94 million. 


Call 203-255-9900. 








RHODE ISLAND A Manor House on an Oceanfront Cliff 





































n 1925 architect George 
Locke Howe built a Norman- 
style manor house on more 
than eight acres of walled gar- 
dens, vineyards and a lawn that 
slopes to oceanfront cliffs in 
Middletown, Rhode Island. A 
cobblestone drive leads to the 
5,700-square-foot, eight-bed- 
room house. Off the two-story 











great hall, which has two stone 
fireplaces, exposed beams and 
French doors, is a terrace over- 
looking the sea. A master suite 
has a fireplace and a private ter- 
race in an enclosed garden. The 
property has been maintained 
by a descendant of the original 
owners. $6.5 million. 

Call 401-789-6666. 
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custom cabinetry 
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www.heritagecustomcabinetry.com | 1.717.354.4011 
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Osterley Collection 


Through Designers and Architects 


979 Third Avenue New York, NY 10022 
800.894.6185 Fax 800.894.6098 info@sanderson-us.com 























THE FINEST HOTELS 


Gleneagles, bYaley tr Vare| 


Exceptional guidebooks. Outstanding hotels. Unique vacations. 


JOHANSENS 


Recommended Hotels 
Great Britain & Ireland 
440 Recommendations, $29.95 


Other Guides available - 


Country Houses: Great Britain & Ireland 
Hotels: Europe & The Mediterranean 
Hotels, Inns & Resorts: North America, 
Bermuda, Caribbean, Mexico, Pacific 


NKoMe}ce(—lener-|| vo) | migat- 


Jali eyeliareme Handling: ; 
30-day refund if not c 


Condé Nast Johansens guides 
feature over 1,200 of the world’s 
finest hotels - romantic country inns, 
sophisticated townhouses, 
spectacular resorts, historic castles. 
Each recommendation is annually 
inspected and chosen for its 

Tate lNValeler-l meat-lanavarelat-l¢-lelc-ar-lare| 
superior standards. 

Comprehensive. Detailed. In-color. 
Essential for discerning, independent 
travelers. 


www.johansens.com _efi70 
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Gift Giving Goes Digital 


HITECTURAL 
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Zenith retailer near you, and for 


ARC 


of digital products. 





ZENITH P60W26 


Zenith offers you the full theatri- 
cal experience in the comfort of 
your own home with HDTV. The 
bigger screen allows you to view 
movies in their full, theater-scale 
proportions with sharper picture 
resolution. The digital transmis- 
sion system of the HDTV presents 
a dramatic advancement in home 
entertainment. 





ZENITH XBV243 


Zenith’s cutting-edge DVD/VCR 
Combination is another great gift 
option available. 


Father’s Day and graduation are 
just around the corner—both | 
provide a reason to shop for’ 
the latest in home theater tech- © 


nology. Visit www.zenith.com ~ 
or call 1-877-9ZENITH for a _ 


gift ideas from a full line © 
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REED BROS 
TURNER STATION, SEBASTOPOL, CALIFORNIA 95 . (707) 795 


| Available only through Design Professionals; 





Showrooms: Walters Wicker; New York, Dania - Callard & Osgood; Chicago, Troy - Rita Haberlach; Minneapolis - Fran Turner; St. Louis - WBD; Cincinnati 
Kneedler Faucher; San Diego, Denver - Gerrity Group; Las Vegas - Reed Bros.; Sebastopol - Send $20 for catalog within USA, $30 for International 























After 150 Years 
Of Wind, Rain 
And Sun, 
Theyre 
Finally Ready. 

Barnwood weathered over 
decades, random-width planks 
and flooring, and hand-hewn 
beams with signatures all their 
own — today they're historical 
treasures that give you a rare 
Opportunity to create interior 
and exterior designs with a 
unique sense of warmth. 

To find out more about a part 
of our heritage that’s been around 
for 150 years, but won't be around 
forever, call (570) 465-3832 or 
fax (570) 465-3835. 

Visit our website at 
www.conklinsbarnwood.com 
or e-mail us at conklins @epix.net. 
Brochure $5, credited on first order 


Conklin’s 


Authentic Antique Barnwood 
& Hand Hewn Beams 


R.D. #1, Box 70 
Susquehanna, PA 
18847 














a» 


| fei on the National Reg- 
ister of Historic Places, a 
circa 1848 plantation house 
named Richland is nestled on 
over 100 acres of pastoral fields 
and woodlands, just off the 
Natchez Trace Parkway. The 
land the brick-and-stucco house 
stands on was once part of 
Springfield, where Andrew 
Jackson was married to Rachel 
Robards. The five-bedroom 
house (AD, June 1998) was re- 
stored in 1992 by interior de- 
signer Vicente Wolf, with the 
guidance of the Historic 
Natchez Foundation. A central 








entrance hall opens on one side 
to a double parlor with pocket 
doors and on the other side to 
the large master suite with a 
dressing room. A dining room 
(below) opens to a screened-in 
loggia. A library is nearby. On 
the second floor, four bedrooms 
have private baths and fire- 
places. The original kitchen, a 
separate building, has been con- 
verted into a studio/office space 
and a guest apartment. A care- 
taker’s cottage is situated near 
the property’s gated entrance. 
$2.395 million. 
Call 504-523-1553. 
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“need my installed, 
| but I don’t know who to trust. 








Cabinets : 
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Tile 


Carpet 





AT-HOME 


Services’ A group of licensed and insured contractors handpicked by The Home Depot. It’s someone who has 
the know-how to complete your job the way.you would, if you could. It’s installation you can trust. Guaranteed. 





The Home Depot is more than a store:’ It’s professional installation brought to you by The Home Depot At-Home a 
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You can do it. 
} SM 
2003, HOMER TLC, Inc. All rights reserved We tot |] help. 
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(208) 523-9006 
www.woodlandfurniture.com 
Available Through Interior Designers Nationwide 


DESIGNER SHOWROOMS 


ATLANTA - BEACHWOOD : BOSTON - CHICAGO 
DALLAS - DANIA - DENVER - HIGH POINT - HOUSTON 
KANSAS CITY - LAS VEGAS - LOS ANGELES 
MINNEAPOLIS - NEW YORK - PHILADELPHIA 
PORTLAND - SAN FRANCISCO - SCOTTSDALE 
SEATTLE - ST. LOUIS - TROY - WASHINGTON D.C. 


American: Society of Interior Designers 


INDUSTRY BA 


Estates for Sale 


SEATTLE 
Art Moderne on Lake Washington 


A rchitect Paul Thiry de- 
signed a three-bedroom 


Art Moderne house in 1936 on 
Seattle’s Lake Washington. 
Characterized by a flat roof, 
glass-block detailing and tall 
white walls, it has an oak- 
floored entrance hall and a liv- 
ing room with 10-foot ceilings 
and a marble fireplace. The lake 
and the Cascade Range can be 
seen through three sets of 
French doors that open to a 
slate terrace (below). A round 
dining room has parquetry 
floors and a ceiling with a 


b 
trompe l’oeil design. A study, a 
kitchen and a powder room wit) 
a blue-tiled floor make up the ki 1 
second floor. The third floor | 
plays host to the master suite, 
with a round sitting area, and a 
additional bedroom, each with\ 
panoramic views of the lake an 
mountains. A large recreation | 
room with a fireplace, a laundri) 
room and a darkroom are on th 
first level. There is a dock that if 
can accommodate a 40-foot boaiy 
and a two-car garage is nearby. 
$5.995 million. | 
Call 206-322-2840. O 














visual perfection 


Seeing as if there were no boundaries of glass...while basking in glass protection... 
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THROUGH INTERIOR DESIGNERS AND ARCHITECTS 


GREENWICH HIGH POINT LOS ANGELES 








SPECIAL SECTION & 


Collecting 


The impulse is mysterious and deep-seated, beginning in childhood (marbles, 
dolls, baseball cards) and later blossoming into the full-fledged devotions that help 
to define our personalities. Herewith, three portraits of charming obsession. 







































































CLOCKWISE FROM TOP LEFT: RUSSELL INGRAM, JIM MCHUGH, BILLY CUNNINGHAM 
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ust when Id finished 
constructing and re- 
decorating our house in 
Los Angeles, my hus- 
>” band, Bert, came home 
vith the news that he’d 
ought the Malibu beach 
ouse we'd been coveting for 
ears. Another year of an- 
iques shops and fabric stores 
nd searching for bath fix- 
ures was more than I could 
ear. With a full-time job and 
family responsibilities, ’'d run 
ut of steam, not to mention 
ime. No antiques shop, flea 
narket or even Blooming- 
Jale’s is open at 10 at night, 
en I was available. Then I 
thought, What about eBay? 
is an art consultant, I’d long 
een pessimistic about the 
prospects of buying serious 
online. But I wasn’t look- 
ng for serious art, and, des- 
berate, I was ready to try. 
The house, a Cape Cod- 
style cottage, came with a 
few basic pieces of furniture, 
including a pine cabinet with 
plate-rack top. Though it 
occupied a big space in the 
dining room, it also creat- 
ed a serious problem. How 
was I going to fill five 12- 


bara Guggenheim, a partner in 
e art-consulting firm Guggen- 
im, Asher Associates, filled the 
ibu house she shares with her 
band, Bertram Fields, with ob- 
purchased on eBay. OpposiTE: 
Guggenheim and her collection of 
English and American ironstone. 





Text by Barbara Guggenheim/Photography by Jim McHugh 


foot shelves? OK, I thought, 
here goes. I went onto eBay 
and typed “ironstone” in the 
search field. What came up 
was amazing. Within a month 
we successfully bid on hun- 
dreds of pieces—bowls, pitch- 
ers, gravy boats and enough 
plates to serve 24. 

In the process, my hus- 
band became an addict. One 
day, when our bids for a 
soup tureen were repeatedly 
topped by “Ironstone Ike,” 
Bert asked if we could send 
an e-mail to our rival. “Tell 
him if he tops our bid one 


more time, we’ll spend the 
rest of our lives outbidding 
him on every object he tries 
to buy.” “Calm down,” I said. 
“That can’t be legal.” 

One night Bert suggested 
that we find an antique ship 
painting for the living room. 
My eyes rolled. But having 
scored with ironstone, I en- 
tered “old ship painting” and 
hoped for the best. Eight 
works came up, one more 
gruesome than the next. Bert 
picked one he liked, unde- 
terred by my observation 
that it didn’t look old. I 








COLLECTING 


Adventures on eBay 


ART CONSULIANT BARBARA GUGGENHEIM TAKES ON THE 
CHALLENGE OF FURNISHING A HOUSE ONLINE 


placed a low bid, hoping we 
wouldn’t get it. Of course we 
did. Sometimes sellers send 
personal notes explaining the 
provenance of your purchase, 
such as, “My grandfather car- 
ried this vase in his arms all 
the way over from Russia.” 
The owner of the “old ship 


“You can make a collection of 
something without spending a lot 
of money, and still have all the fun,” 
Guggenheim says of shopping on- 
line. BELOw: American handker- 
chiefs dating mostly from the 1940s 
and ’50s adorn the dining table. 
“You don’t need flowers,” she says. 































































































COLLECTING 


| was sure there was a connoisseurshit! 


{ 


| ' 
to sock Monkeys, but it eluded me 


totally. | liked them allf 





im uses what she refers 
“American novelty han- 
“Ries” as take-home hostess gifts, “I 
try to match the personality of the 
handkerchiefs with those of my 
friends,” She has a book coming 
out this fall on the handkerghiefs, 


HT: Guggenheim sits with a lit- 
of sock monkeys, which were 

t made in the early 1900s by wom- 
wanting to supplement their 
omes. The tweed socks them- 
yes were produced by the Ilinois- 
ed Nelson Knitting Company. 


inting” wrote: “I am so glad 
u got my painting. I just 
ished it last night.” 
Antique oil lamps, table- 
ths, pillowcases, candle- 
sks, rugs and silver followed. 
aay be a veteran now, but I 
| have a moment of angst 
en an eBay package arrives. 
y most disappointing mo- 
nt came over a sailor’s val- 
tine I intended to hang in 
> entrance hall. It looked 
ite splendid on my com- 
ter screen, filled with tiny 
lls, hearts and bows. When 
pened the box, it was only 
inch in diameter. Still, it 
s my fault for not having 
ked closely at the descrip- 
n and dimensions. 
Then there was my foray 
o sock monkeys. With their 
de red smiles and floppy 
ns and legs, they make me 
igh. As I scrolled down all 
> selections on eBay, I was 
re that there was a con- 
isseurship to sock mon- 








keys, but it eluded me totally. 
I couldn’t tell good from bad, 
old from new, but I didn’t 
care. I liked them all. 

One thing about eBay: It’s 
easy to get sidetracked. In a 
search for quilts and blan- 


kets, I stumbled onto Indi- 
an saddle blankets. Before I 
knew it, I owned two and re- 
alized I was way off course. 
Still, if Bert ever comes home 
saying he’s bought a house in 
Santa Fe, Pll be ready. 0 





BeLow Lert: More handkerchiefs 
from Guggenheim’s collection. BE- 
Low: Lighthouses—“mostly wood 
and mostly new”—fill another cabi- 
net. When a package from eBay ar- 
rives, she says, “I cross my fingers 
that the object is what I expected.” 
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Right on Track 














MANDY PATINKIN SHARES THE NOSTALGIC PULL a 
OF HIS FAVORITE PASTIME 


Text by Stephen Drucker/Photography by Billy Cunningham 


ate at night, when 

the rest of the world 

is flipping channels, 

one wants to be- 
lieve that Mandy Patinkin is 
in quiet thought, rehearsing 
Ibsen or his latest episode of 
Showtime’s Dead Like Me, or 
searching for a new shade of 
world-weary meaning in a 
Sondheim lyric. But the actor 
gets into a different role most 
nights, a character who likes 
to push buttons: Ski gon- 
dola. Blinking lights. Building 


162 


lights. Porch lights. Station 
lights. Street lights. Oil der- 
rick. Beacon. Milk car. Water 
tower. “This I love,” Patinkin 
says, slipping into reverie as 
Lionel Log Loader #164, vin- 
tage 1950, swings a tree trunk 
from a flat car to a clear-plas- 
tic riverbed. “You come here 
late at night, and you’re in 
fantasyland.” 

Curtain up. Light the lights. 
Load the cattle car. “I was in- 
volved in the theater of trains 
long before I was interested in 


the theater itself,” says Patin- 
kin, having spent more than 40 
years at the throttle. His father 
gave him his first train at the 
age of eight, but it was not un- 
til he married Kathryn Grody, 
and his sons, Isaac and Gid- 
eon Grody-Patinkin, came of 
age, and the spoils of the- 
atrical success were finally 
his, that all those youthful 
hours coveting Lionel cat- 
alogues were once and for- 
ever avenged. “The wives in 
my world call themselves 













train widows,” he reminds us 

The hobby of Patinkin’s} 
childhood, with its four-by- 
eight sheets of plywood an 
callow echoes of Boys’ Life 
has changed beyond recog 
nition. Today’s enthusiasts 
like to re-create a time and 
place in eerie, obsessive de- 
tail. Locomotives have chips 
in them, and controls are com- 
puterized. Fiber-optic cam- 
eras capture the engineer’) 
view on video. 


The Patinkin house in High’ 


PPOSITE: Actor and singer Mandy ABovE: The engines rest inindivid- | Falls, New York, is on a 60- 

tinkin stands behind the main ual stalls, which were builtintothe = 4¢re farm with renovated pi 
ain station of his set, which can mountain itself. Details such as real : PIS 
erate 25 trains and a trolley si- nickel shavings in the dump truck and horse barns and chicken 
taneously. Patinkin, who has and a handcrafted water tower lend coops. It has a relaxed, hand- 
id some of the pieces since he was a sense of authenticity. BELOw: Pa- crafted air, with salvaged barn 

Joy, says, “What other toy can tinkin’s trains are set up in a barn s Pome | Semin fyoe : 
u buy that will work for 50 years?” on his 60-acre patie NewYork. “ ood on its walls ea 
colored chenille tossed over 


the living room sofa. The farm 
buildings were converted and 
expanded by architect Lewis 
Waruch, who also built the 
benchwork for the railroad. 
More than 1,500 feet of O- 
gauge track and 10,000 feet of 
wiring, executed by Richard 
Roman, of East Coast Enter- 
prises, and engineered by Da- 
vid Barrett, of Depotronics, 


: eget Dra $ en “i fill the second floor of a barn. 
Hf; - 7 Ye j 4 LaLa “The trains interest me the 
—— eer hb. - Ss “ti ph del oe least,” Patinkin says. “I’m not 


DS susie ae ~ — ; somucha collector asa player. 
ae ie. anes —<— Everything is immediately un- 
packed and played with.” Most 
of the shopping was done at an 
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A Santa Fe engine pulls an Amtrak 
passenger train past an American 
flag that the actor has had since he 
was eight. Behind the station, willow 
steps and archways, built by architect 
Lewis Waruch, lead to an amusement 
park inspired by Patinkin’s younger 
son, Gideon Grody-Patinkin. 


annual extravaganza in York, 
Pennsylvania, the Brimfield of 
electric trains and a dangerous 
place. One innocently sets out 
to stock up on Proto Smoke 
fluid and returns with too 
many orange Lionel boxes and 
a guilty conscience. “The first 
time I went, I filled our car,” 
Patinkin admits. “I simply 
can’t go to York anymore.” 
The actor brought all his 


stage resources to the railroad 
he calls “the story of our lives.” 
The People’s Iron & Metal 
Co. honors the family scrap 
business back in Chicago. 
(Uncle Harold cried when he 
saw it.) A cousin supplies gen- 
uine Patinkin metal shavings 
to use with Lionel Triple-Ac- 
tion Magnetic Crane #182, 
vintage 1949. A diner is named 
for Patinkin’s mother; Kath’s 


Book & Café Shop is a wink’ 


NVE 


at his wife; for Gideon Grody- : 
Patinkin, an amusement park!) 


twirls and twinkles, with rides 


from Marshall Reed’s Scale } 


Amusements. In a nod to 


Isaac Grody-Patinkin, an avid | 
climber, various back-to-na- 


ture types scale a cliff. 


Gideon and Isaac Grody- ; 
Patinkin, now 16 and 20, if not | 
quite as besotted with trains, | 








Asove RiGcurt: Lionel ZW trans- 
formers line the set’s control panel. 
“T couldn’t afford them in my youth,” 
says Patinkin. “They were so power- 
ful, and the look of them was so Flash 
Gordon.” Ricut: Grandma Dora- 

lee’s Diner, named after his mother, 
‘overlooks the Sinclair Gas Station. 














“I’m not so much a collector 
as a player,” says Patinkin. 





Lert: Patinkin leans over Kath’s 
Book & Café Shop, which was built 
from scratch and inspired by his wife, 
Kathryn Grody. Directly in front of 
it is “my favorite attraction on the 
layout,” he says, “the Speakers Plat- 
form,” where various well-known 
20th-century speeches are heard. 


have always stayed involved, 
for their father’s sake. For hol- 
idays and birthdays they would 
give vouchers for “100 trees” 
or “100 hours of work.” To- 
gether, father and sons would 
create trees from twigs, foam 
and theatrical sagebrush. Pa- 
tinkin recalls, “We made trees 
till the cows came home.” And 
then they worked on the cows. 
As in the theater, the stage 
is brought to life with light- 
ing and music. Blue klieg 
lights were programmed from 
dawn to dusk by Eric Corn- 
well, who lights Patinkin’s con- 
certs. “Now listen to this,” says 
a very excited Patinkin, as 
the walls start to reverberate 
with the oom-pah sound of 
the Paragon Ragtime Orches- 
tra. The music comes from 
an automotive CD changer 
filled with sound effects, like 
Richard Nixon’s resignation 
speech, one of dozens of his- 
toric addresses available on 
demand at the Speakers Plat- 
form. Yet the singer’s own 
sweet tenor is nowhere to be 
heard. “Are you kidding?” he 
says, utterly horrified. “This is 
for me to get away from me.” 
Advances in digital elec- 
tronics may be thrilling, but 
they cannot compare to the 
Rosebud aspect of the pastime. 
“The things I care about, real- 
ly care about,” says Patinkin, 
“are the pieces I had as a kid.” 
The engine missing a light, 
the American flag with 48 
stars, the milk car that was 
loaded and unloaded relent- 
lessly one fateful day until it 
finally overheated and started 
to melt—“If I ever lost these 
things,” he says, “I would be 
heartbroken.” 0 
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JOHN COTTRELL’S YEN FOR VINTAGE PIECES IN INDIANA 
Text by Christopher Finch/Photography by Russell Ingram 





ABOVE: “I love china. You name it, I 
have it. I liked this pattern because it 
was old and unusual and, at the time, 
reasonably priced,” says designer 
John Cottrell, with his partner, John 
Nelson, left, in the kitchen of their 
Culver, Indiana, cabin. “I knew 
someday it would be collectible.” 


166 


ewel Tea china is pure midwest- 
ern Americana,” says designer 
John Cottrell. “I originally en- 
countered it at my grandmother’s 
house. She had a few pieces—a 
pitcher, a stack of mixing bowls—which 
she had bought off the little trucks 
that used to sell these things door to 
door. Many years later I began to collect 
Jewel Tea myself.” 

“When I first saw the china,” confess- 
es John Nelson, Cottrell’s partner, “I 
thought it had to be the ugliest stuff 
I'd ever seen. It took me a while to 
change my mind.” 


“Previously I’d been collecting Fiesta 
ware,” Cottrell continues, “and I told 
friends that Jewel Tea could be the 
next thing. Really, I thought of it as a 
hoot, and I had no place to show it 
until we bought the cabin in Culver 
a few years ago.” 

Culver, Indiana, is a sleepy town, 
about halfway between Fort Wayne and 
Chicago, with a sizable body of water 
—Lake Maxinkuckee—and big shade 
trees, where between the two world 
wars families from nearby urban cen- 
ters built summer cottages, many of 
which have been handed down from 
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started with a small selection 
of pieces in the Autumn Leaf pat- 
tern,” says Cottrell. “Then I came 
across a woman in the neighbor- 
hood who had more. I'd buy, boxes 
of the stuff from her for about a 
dollar.” The tin flour sifter and 
tl e safe are among the rarer 
pieces in his collection. | 
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# COLLECTING 


“The cabin was built at about the time Jewel Tea 
began selling Autumn Leaf ware. It’s hardly surprising 
that they go so well together.” 








one generation to the next. Back in the 
1940s and ’50s these cabins were home 
to an array of sturdy dinnerware and 
kitchenware produced by companies 
like The Hall China Company of East 
Liverpool, Ohio, a manufacturer whose 
products featured a nonporous, craze- 
proof glaze, supposedly fired using a 
“lost” Chinese process. 

One of Hall’s most popular lines—it 
included everything from casseroles to 
butter dishes to wall clocks—was deco- 
rated with the simple but effective Au- 
tumn Leaf pattern. Beginning in 1933, 
items from this range were produced in 
large quantities for the Jewel Tea Com- 
pany of Barrington, Illinois. 

Founded in 1899, Jewel first estab- 
lished its reputation by making house- 
hold deliveries of fresh roasted coffee in 
the Chicago area. As roads improved, 
the shiny brown-and-cream vans of 
the Jewel Home Shopping Service 
brought all kinds of canned, bottled 
and packaged goods to towns like Cul- 
ver that were too small to support a 
large supermarket. 

The Jewel Tea Company even of- 
fered housewives advice through its 
Homemakers’ Institute, which pub- 
lished recipes and household hints 
in its magazine, The Jewel News. The 
spokesperson for the institute was 
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ABOVE LerT: “It’s one of the first 
pieces I bought,” Cottrell says of the 
stacker, which dates to the 1940s. 
“It’s in perfect condition.” ABOVE: 
Nelson purchased the Solo tea ser- 
vice, left, the two pots and the tea 
towel on eBay. “John got hooked af- 
ter we bought a computer,” he says. 


an advice-dispensing domestic guru 
named Mary Dunbar, a kind of prai- 
rie-states precursor of Martha Stewart. 

Starting in the 1920s, Hall teapots 
were offered as premiums by the Jew- 
el Tea Company. Later, various kinds 
of Hall china were sold from the 
Jewel trucks and by mail order. Autumn 
Leaf was by far the most popular 
pattern, remaining in production un- 
til 1976, and it found its way into count- 
less American homes. Like so much 


Americana, it passed out of favor for 
a generation, only to reemerge in flea 
markets and secondhand stores. It was} 
in such places that Cottrell, a native} 
Hoosier, began his collection. “Just} 
everyday things at first,” he recalls. 
“Dishes and mixing bowls. For some} 
time John and I had wanted a cottage 
in Culver, but they rarely come on-| 
to the market. Finally we were able} 
to buy one that had belonged to the fy 

continued on page 254 
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Private Residence: Connecticut 


Incredibly slim, high performance, custom crafted windows and 
doors of unsurpassed beauty, strength, security and durability. 


Crittall’ steel windows and doors...enjoy the view! 
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From May to October, Betsy James 
Wyeth—wife of painter Andrew— 
lives on and maintains Benner and 
Allen islands, several miles off the 
Benner, just across the chan- 
eet 












































Axove: A lightning rod and a sym- 
bolic weathervane (with its resident 
goldfinch) top Oar House, a shingle- 
roofed Cape-style structure Wyeth 
designed. RicuT: The entrance of 
Oar House, whose slatted wood ex- 
terior has patinaed naturally under 
the island’s extreme conditions. 
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slands are self-contained. 
Easy to understand,” Bet- 
sy James Wyeth has said, 
and she has also men- 
tioned that she loves them be- 
cause they are so detached that 
no one can easily intrude upon 
an island dweller’s privacy. 
They are worlds unto them- 
selves. “People can be seen 
coming from a long way off.” 

Betsy—being Betsy—owns 
two islands, side by side, one 
big, one small. Benner Island 
and, at 500 acres the much 
larger, Allen Island, across a 























Lert: Shelves in an Oar House hall 
hold Wyeth’s collection of shells un- 
der bell jars. A nature lover (as well 
as a descendant of the poet Eliza- 
beth Barrett Browning), Wyeth col- 
laborated with her artist son, Jamie, 
in 1979 on a fictional children’s book 
about animals titled The Stray. 


narrow channel, are nearly five 
miles off one of the rockiest 
promontories and prettiest 
fishing ports on the coast of 
Maine. The islands are like 
two distinct planets, made of 
granite and spruce trees, far 
enough at sea to be out of bi- 
nocular range. And given the 
eccentricity of Maine weather, 
most of the time Betsy’s life 
is obscured by a summer sea- 
fog, or a glow of heat haze, or 
lost in the dazzle of the bril- 
liant glimmer and flash of the 
sun on the water. No one ar- 
rives unannounced; only the 
local lobstermen know the ex- 
act location of Betsy’s World, 
and they’re not telling. 
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| Che dining area of Oar House, t 

which Wyeth calls “my tempera,” 
contains items that she has collect- i 





referred to the interior as looking 
“like an Andrew Wyeth,” to which 
the artist replied, “I think it looks 
like a Betsy Wyeth, myself.” 








| 
ed over the years. A visitor once 
































Having renovated an 1857 lighthouse 
on Maine’s Southern Island, which 
the couple inhabited from 1978 to 
1990, Wyeth created her compound 
on Benner Island in a few years’ time. 
Ricut: A 1943 drybrush by Andrew 
Wyeth, Jack-in-the-Pulpit, hangs in 
the Oar House living area. 


“I have been the most free 
female in the world, and I’ve 
never left home,” she has also 
said. Perhaps John Donne 
was right—“No man is an is- 
land.” But this woman is un- 
deniably an island. And what 
her husband of 63 years has 
accomplished in painting, 
Betsy has created out of wood 
and stone, directing crews of 
craftsmen and builders, all 
local. Her habitual summer 
outfit is a fitted linen hacking 
jacket, worn over a T-shirt 
and slacks, and a red baseball 
cap with a suede peak, and 
walking shoes. She moves 
quickly, taking long strides, 
and at the age of 81 is an 
occasional but enthusiastic 
smoker. In a joshing, slightly 
headmistressy manner she 
gives brisk, precise orders. 
Everyone she hires—it is one 
of her rules—comes from 
within a 20-mile radius of 
the islands—local people, 





gifted artisans, who know the 
weather and the water, and 
who cherish islands. 

“As a child I came to Cush- 
ing,” Betsy Wyeth says of her 
early life on the coast of 
Maine. “That’s how I got to 
know Christina Olson. When 
I was 17, Andy introduced him- 
self. On the first date he said, 
‘Will you marry me?’ I said, 
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BELOw Lert: Wyeth, who once re- 
marked, “I’m not easily tied down,” 
pauses on a swing in her barn on Al- 
len Island, which she, Andrew and 
their two grown children frequent 
in summer. BELOw: A drawing by 
Jamie Wyeth of his father hangs in 
the bedroom/office of Oar House. 
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Influenced by formative years spent 
in a sparsely furnished Maine house, 
Wyeth has said, “I’ve liked to come 
home to orderliness because I am 
so chaotic underneath, so really wild 
that I really have to keep things in or- 
der. I’ve always done that.” ABOVE: 
The Oar House bedroom/office. 


‘Certainly.’ He had 65 dollars 
in the bank. Isn’t that fun?” 
Andrew Wyeth and Betsy 
James married a year later, in 
1940, and in 1948 Andrew 
painted Christina Olson. In 
fact, Christina appears in 
many Wyeth paintings—both 
in portraits and as a shadowy 
presence, a glimpse of her in 
a kitchen, or in a rocker. But 
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the curious fact of the most 
famous of Andrew Wyeth’s 
paintings and one of the 
best-known American im- 
ages is that it was Betsy who 
named Christina’s World. The 
enlightening concision of the 
title defined it and suggested 
something islandlike in the 
way the farm buildings are 
set in the ocean of the sur- 
rounding fields. 

“Andy hates islands,” Betsy 
says. Still, he spends roughly 
half the week on Benner, with 
Betsy. “I couldn’t possibly live 
with any other kind of man. 
I’ve given him all the free- 
dom in the world. Everyone 





thinks I knew about Helga. I 
never went near his studio!” 
Nesomania (a word coined 
by Lawrence Durrell) might 
describe Betsy Wyeth’s ob- 
session: a passion for islands. 


She had always dreamed of 


living on an island. “I wanted 
to be alone on an island.” It 
was on an island owned by 
a family friend that she had 
her first intimation of neso- 
mania. Then she bought and 
renovated Southern Island, a 
little hill of granite and white 
dwellings with a lighthouse 
dating from 1857 that Betsy 
brought back to life (see Ar- 
chitectural Digest, June 1986). 


This brilliant vision of white=) 
ness lies at the approach te) 
Tenants Harbor. Betsy lived 
on Southern Island from 
1978 to 90. It is now the sum- 
mer residence of her son the 
painter, Jamie Wyeth. 
“I saw what island life was 
like,” Betsy says of her early | 
experiences on Teel Island] 
and Southern Island. “Mostij 
people can’t handle it. Some? 
people panic at the thought of} 
being on an island. You need} 
cooperation. Usually it’s the} 
women who can’t take it. But) 
Gayle is my Tugboat Annie.” } 
Gayle Stuart and her hus- | 
band, Bill, help manage Bet- | 
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Top: In the Oar House g area 
is Blue Barrel, a watercolor Andrew 
Wyeth did in 1989 of a scene in the 
Fish House (left), which his wife has 
turned into a small fishing museum, 
with old lobster nets and other nau- 
tical accoutrements. ABOVE: A ramp 
leads to the Fish House. 
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The rear elevation of Oar House, 
with the guesthouse (called Island 
House) at far left, looks onto a pond 
dug out by Wyeth. The body of 
s later immortalized in An- 
lyeth’s 1994 tempera Jupiter, 
~ in which a crescent moon and Jupi- 
‘ _<terare reflected on the surface. 
re od ae 















































Top AND ABOoveE: Wyeth constructed 
an octagonal building, Round House, 
where she archives her husband’s 
works (one of which, his 1995 Two 
If by Sea, depicts it). A bronze cast- 
ing of the artist’s hands rests on the 
table. The busts are of Thomas Jef- 
ferson and John Paul Jones. 


sy’s islands—Gayle seeing to 
domestic details, Bill as a 
workman, supervisor and skip- 
per of the shuttle boat. 

“Betsy did not come out 
with a plan,” Gayle says. 
“When things felt right, she 
did it.” And in between proj- 
ects? “We all knit. Betsy’s an 
avid knitter. She’s always do- 
ing something.” 





The family home is on 
Benner, a large and roomy 
Cape-style house, Oar House, 
its name visible in the oar of 
its emblematic weathervane. 
From mid-May until mid- 
October, Betsy is in resi- 
dence, directing operations. 
When she is inspired, she 
sets her crews to work. At 
first it was Oar House, and 





the renovation of the Fish) }x\p 


House, one of the original 


buildings on Benner, where / 
Andrew often paints. The | 
Salt Shed, too, is one of the | 


original structures, to which 
Betsy has given a new life. 
A small, rugged structure 
standing alone on the slope 


of a hill was once a general 
store in Cushing. This weath- 

















er-beaten building was care- 
fully lifted off its foundation 
and barged out to Benner. 
‘The shelves that once held 
bags of sugar and cans of cof- 
fee now contain books. It is a 
library, though the wall is 
‘still scribbled with the chalk 
marks of people’s orders and 
of money owed. 

Betsy has a particular af- 


fection for ponds. There 
were no ponds on Benner, 
and so she moved heavy 
equipment out—pond-hol- 
lowing equipment—and had 
a pond-shaped hole scooped 
out of the earth and ledge. It 
was deep enough so that it 
soon filled with water, with 
reeds and cat-o’-nine-tails, 
and became the home of 


ducks, herons and other con- 
tented waterfowl. 

Set on a slope above the 
pond is the unique workshop 
for Betsy’s role as Andrew’s ar- 
chivist, the building known on 
Benner as the Round House. 
It is an octagon, glass-sided, 
partly an office and partly a 
shrine to four of the men 

continued on page 254 


A view of the 500-acre, spruce-filled 
Allen Island from the considerably 
smaller Benner Island. Wyeth ac- 
quired both islands shortly before 
she passed along Southern Island in 
1990 to son Jamie. “It’s a pleasure,” 
Wyeth has said of her time so far on 
Benner. “It’s been a great pleasure.” 
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A HAND-ME-DOWN RESIDENCE JOINS A 1750 BARN ON LONG ISLAND 











Text by Gerald Clarke/Photography by Durston Saylor 


ost people welcome gifts, 

and when two Long Is- 

land antiques dealers were 

offered one of the island’s 
oldest houses, they could scarcely refuse 
—even if the house, long since disman- 
tled, was only a bunch of boards lying 
in an East Hampton storage shed. Built 
in 1685, more than a century before 
George Washington’s first inaugura- 
tion, the house belonged to friends whe 
had abandoned plans to restore it. Who 
could better appreciate it than Robert 
Kinnaman and Brian Ramaekers, who 
lived and worked amid items from 
the past? The Parker-Swezey House, it 
was called, but Kinnaman and Ramae- 
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kers quickly redubbed it the Gift House. 
Too small for modern living—it was 
only about 30 feet long and 20 feet 
wide—the Gift House, still only a pile of 
beams and boards, sat in their Wain- 
scott backyard until the two partners 
could figure out a use for it. That mo- 
ment arrived when Ramaekers saw an 
advertisement for a venerable old barn, 
which was considerably larger—30 by 
36 feet—than the Gift House. Put to- 
gether, house and barn would not only 
provide enough room for two antiques 
dealers but for their many antiques and 
four or five overnight guests as well. 
The only problem was that a fire that 
had destroyed an attached milk shed 
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Agove: After inheriting a dismantled] 
1685 house from friends, Long Islandi i 
antiques dealers Robert Kinnaman 
and Brian Ramaekers reassembled | 4 
the structure and joined it with a 
1750 barn, adding a lean-to to the en- 
trance facade. The pair unified the » 
exterior with white-cedar shingles. || 
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| 
Opposite: The oak beams are orig- } 
inal to the barn, which became the 
open living and dining areas of the | 
residence. Hanging from the 28-__ | 
foot-high ceiling is an iron chan- 
delier designed by Kinnaman and 
Ramaekers. On the table are 19th- 
century American apothecary jars. 
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Dprosite: A circa 1830 folk art paint- 
ag of Adam and Eve is above a circa 
900 fish weathervane in the living 
rea. Near the circa 1810 American 
ofa, draped with a 19th-century 
ottish shawl, are low tables made 
rom school laboratory countertops. 


jad also scorched the barn’s insides. 
us it was that a cold November day 
aw an anxious Ramaekers climb a lad- 
der, pull out a penknife and scratch a 
eam to find out just how deeply the fire 
had penetrated. To his relief, the dam- 
age was superficial; underneath the 
harred exterior, the beam was strong 
md sturdy. Standing in the middle of 
what he calls a “gorgeous wreck,” he all 
but shouted with relief: “I can do this!” 
He and Kinnaman bought the barn; 
then, after making sketches and num- 
bering its beams, they had it disassem- 
bled and placed in their backyard, next 
0 the Gift House. 

_ Years earlier Ramaekers had read a 
book by Dorothy Rodgers—Richard 
Rodgers’s wife—in which she lovingly 
detailed what features she would like 
her dream house. The House in My 
Head, she aptly titled it, and ever since, 
Ramaekers had maintained a house in 
his own head. That invisible edifice had 
a huge open space for entertaining, a 
Jarge screen porch and many intimate 
spaces for talking. “And,” he says, “it al- 
Ways centered around a barn.” Now, 
with that barn sitting expectantly near- 
by, he and Kinnaman pulled out their 
bulging idea folders. “Robert and I 
each had files of dog-eared magazine 
clippings,” says Ramaekers, “showing 
rooms and windows we liked and a 
ousand interesting details.” 
Kinnaman insisted on two things. He 
demanded that the house be private, 
facing away from the road, and that it be 
infused with the magical light that has 
Tawn so many artists to eastern Long 
sland. Judicious site planning satisfied 
Kinnaman’s first requirement, and a 
ultitude of windows, including a long 
ow just below the barn’s roofline, satis- 
fied his second. For his part, Ramaekers 
wanted the kind of casement windows 


loved the idea of opening the windows 
and saying, ‘Good morning, world!’ ” 
utting their joint fantasies on paper 








ABOVE: “This is the room we call 
the glass box,” Kinnaman says. “We 
extended it out from the old barn. 
It looks out onto open farm fields.” 
The paneling is siding from a near- 
by barn. Windsor chairs from the 
18th century surround a table hold- 
ing a circa 1820 stoneware pitcher. 


Lert: Kinnaman and Ramaekers 
keep their collection of 19th-cen- 
tury sports photographs in a bed- 
room contained in the lean-to. 
“The built-in desk was made from 
19th-century apothecary drawers 
from Maine,” says Ramaekers. The 
mahogany chair is circa 1780. 
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“When you build a house, 
you have to use all your fantasies, 
Tato Mle) V<1e dal -mlel=-olme) call ale) 

the windows and saying, 
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POSITE: “I had them in storage 
about 15 years, until I found the 
fect use for them,” Ramaekers 

is of two circa 1840 Gothic Re- 

al doors leading to bedrooms off 
entrance hall. On the hall’s ear- 

20th-century tool cabinet is a 

ca 1920 Zia Pueblo storage jar. 


ok Ramaekers about six months. “I’m 
1 antiques dealer, not an architect,” he 
ys, “but I'd had a lot of experience with 
ouses, having remodeled two of them 
er the years, and I just sort of did it.” 
The foundation was poured Thanks- 
ving Day, 2000, and framing was com- 
leted the week before Christmas. The 
ft House, the smaller structure, was 
josen to contain both the master suite 
d what the partners like to call their 
est Guest Suite. Connected to it is the 
arn—the Davis Barn, it is named, after 
ne family that erected it in 1750— 
hich provides the huge open space Ra- 
qaekers had dreamed about for so long. 
Vith its soaring 28-foot ceiling, it com- 
ines in one vast, uninterrupted space 
he living room, the kitchen and the 
ning room—not to mention several 
ut-of-the-way spots for quiet conver- 
ition. A modern addition—a “lean-to,” 
9 use Ramaekers’s word—holds two 
nall guest rooms, together with a pow- 
er room and laundry. 








ABOVE: “It’s a reproduction of the 
original bedroom in the 1685 house,” 
Kinnaman says of the master suite, 
which occupies the upstairs portion 
of what the pair have dubbed the 
Gift House. Lerr: A circa 1830 por- 
trait hangs in the Best Guest Suite, 
beneath the master bedroom. 


Along with their dozens of pictures 
from magazines and newspapers, the 
partners had placed into storage many 
actual artifacts they hoped one day to 
use. These ranged from two pointed 
Gothic Revival doors that are now the 
entrances to the lean-to’s guest rooms 
to an 1880 bathtub that is so heavy—it 
weighs no less than 500 pounds—that a 
block and tackle were needed to lift it 
to the master bath on the second floor. 
The living area’s fireback is a 19th-centu- 
ry sawmill blade, which guests can view 
from an old library table used for din- 
ing. The marble island in the kitchen was 
once a drugstore soda fountain counter 
in nearby Bridgehampton, where Kin- 
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ABOVE: A screen porch off the Best 
Guest Suite has chestnut flooring 
from an 18th-century barn. The 
shingles were meticulously repro- 
duced from those of an 18th-centu- 
ry building—once inhabited by the 
residents and now used as a guest- 
house—located on the property. 


Ricut: “I had never approached 
such a big project,” says Ramae- 
kers, left, with Kinnaman, near an 
18th-century Vermont well cover 
employed as sculpture. “I built and 
rebuilt a model on the theory that 
it’s easier to make changes to foam 
core than in two-by-fours.” 
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naman and Ramaekers have their shop) 5 


For 17 years the two men lived ir’ 
Houston, where Ramaekers worked foi) 
Shell Oil, selling fuel to the airlines: 
while Kinnaman ran their antiques bus* 
iness. Life in boisterous Texas shapec’ 
their approach to design, and they 
learned that the new and the old can live! 
happily together, that halogen lights: 
for instance, can sit comfortably next tc: 
barn beams that once saw only candle-) 
light flicker down below. “You don’t 7 
need to erect a period shrine,” says Ra-/ 
maekers. They also learned, thoughil 
perhaps not in Texas, that you can never | 
have too many ancient barns. In the | 
middle of building, a friend told them 
of another 18th-century barn for sale.) 
“It’s got to be down in 10 days,” the: 
friend warned them. Down it came, and — 


iW). 


at 


ab 
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now it sits in their basement, another ie 


hoary pile of beams and boards, while: 
they figure out a use for it. 0 








4 “lm an antiques dealer, not an architect,” 


" Ramaekers says. “But I’d had experience 
with houses, and | just sort of did it.” 











‘Asove: The rear elevation of the 
4,500-square-foot house. A locust- 
jost pergola off the barn side leads 
to the lawn. At left, near an apple 
tree dating to the 18th century, is 
the guesthouse; at right is the pool 
area. The landscape design was 
done by locally based Ziggy Golyski. 


Ricut: “The poolhouse is a circa 
1900 hired-hand cottage I purchased 
ta yard sale held at a neighbor’s 
farm,” says Ramaekers. “And the 
pool equipment is kept in an 18th- 
century outhouse.” Just beyond 
the pool area are a peach orchard 
and a 17th-century hedgerow. 
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A TROVE OF FOLK ART ANIMATES A 
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CONNECTICUT FAMILY HOME 





ABove: The entrance to the Connec- 
ticut residence owned by designer 
Elissa Cullman and her husband, 
Edgar. The house has been in the 
Cullman family for generations. 
Star pillow fabric by Cowtan & Tout; 
floral fabric by Brunschwig & Fils. 
Amy Perlin Antiques jardiniere. 





Interior Design by Cullman & Kravis 
Text by Jonathan Kandell 
Photography by Peter Aaron/Esto 





Opposite: A circa 1815 portrait by 
Ammi Phillips hangs above the man- 
tel in the living room. “Light walls, 
fabric and carpet prevent the mas- 
sive fireplace and dark beams from 
overpowering the room,” says Elis- 
sa Cullman, who was assisted by 
project manager Lee Cavanaugh. 
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Che designer has overseen several 
renovations on the house, includ- 
ing one in 1974 in which architect 
Robert A. M. Stern added French 


doors in the living room. Brun- 
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schwig & Fils green linen on club 


chair and sofa pillows. Clarence 
House horsehair on chair at left. 
Hermés sofa leather and suede on 
chair at right. Elizabeth Eakins rug. 
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It has taken three makeovers for the designer to convince the Cullman 
family that the house has in fact been turned into a beautiful, livable place. 
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ABOVE: Elissa Cullman beside a 
late-19th-century painted pine 

carousel horse and other pieces 
that are part of her large Amer- 
ican folk art collection. 








Id houses often have ghosts. 

But one should be especially 

careful when those ghosts 

are relatives, as Elissa Cull- 

man discovered when she and her 
husband first moved into their summer 
and weekend retreat in southern Con- 
necticut three decades ago. “We were 
young and recently married, and my 
in-laws couldn’t understand why we’d 
want to renovate the family’s ances- 
tral home, because it was so perfect,” 
recalls Elissa Cullman, owner of Cull- 
man & Kravis, the New York interior 
design firm. | 
Her husband, Edgar Cullman, Jr., re- | 
trieves the hallowed album with black- 
and-white photos showing a spartan, || 
overgrown cabin that looks like a wil- 
derness shelter. “It didn’t have great ES 




















aesthetic value,” he concedes; nonethe- 
less, he, like his parents and grand- 
parents, spent many happy days at the Hi) 
rambling house, set on a large expanse Hii & 
of woods and meadows. “But there was R 
an emotional attachment—I mean, even BE: 
we had second thoughts about changing hs 
the place,” he continues, glancing hope- 
fully at his wife for confirmation. “I | # 
: 
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Lert: “Blue-and-white spongeware 
sets off the patriotic red, white and 
blue palette of the dining room,” says 
the designer. The table was her 
husband’s grandmother’s. Lee Jofa 
plaid valance fabric. Chair fabric by 
Brunschwig & Fils. Mantel cande- 
labra from Sentimento. 


“Tm not afraid to mix objects from 
different countries and cultures with 
my Americana,” Elissa Cullman 
notes, explaining the Napoleon II 
sideboard in the dining room 
(above). BELOw: The family room. 
Scalamandré pillow plaid; Manuel 
Canovas ivory pillow fabric. 
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didn’t have second thoughts,” says Elis- 
sa Cullman, gently but firmly. 

It has taken three major makeovers 
by renowned architects over more than 
a generation for the designer to fully 
convince the Cullman family that the 
house has in fact been turned into a 
beautiful, livable place. “By the time we 
did the third renovation a couple of 
years ago,” she says, “I was established 
in my career, and the family’s reaction 
was curiosity, like: “What’s she going to 
do to the house this time?’ ” 

Most of the answer lies in the en- 
closed sunroom, designed by architect 
John B. Murray. Formerly a curving 
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screen porch, the room was converted 
for year-round use. “It has become the 
most important element of the house 
because it’s where the owners spend the 
majority of their time,” notes Murray. 
The room’s key architectural features— 
inspired by a notion that Thomas Jef- 
ferson incorporated into Monticello 
—are triple-hung windows that are 
counterweighted and recede upward 
into a parapet on the roof. “It’s kind of 
like the old Castro convertible sofa that 
you open with a touch of the hand,” says 
Elissa Cullman, while her husband pro- 
vides a demonstration. Using a wooden 
stave with a brass hook at one end, he 
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tugs at a set of pulleys that sends lay: 
ers of windows hurtling upward ane 
leaves the summer screens in place. Rav} 
diant floor heating and central air-con’) 
ditioning take care of the rest of the} 
climate control. 

The views from the sunroom are ex* 
pansive: To the right are dense woods) 
with enough tree varieties to qualify 
as an arboretum; to the left lie fields 
where most of the estate’s vegetables 
are harvested; and in between, in ¢ 
clearing recently remodeled by British} 
garden designer Simon Johnson, is @ 
pondlike pool framed by a folly and) 
a bathhouse. 






‘Asove: “An early-20th-century 
hooked rug set the theme for the 
cozy master bedroom,” Elissa Cull- 
man explains. Floral wallcovering 
and bedcovering and valance fab- 
rics, Brunschwig & Fils. Clarence 
House fabric on tufted armchairs 
_and ottoman. Abadjian rug. 


The house is situated on over 100 

acres with a working farm and sta- 
bles. Ricut: The Cullmans took care 
not to harm the maple tree while 

| buiiding the corner sunroom. “The 

house engages with the land,” says 

Murray. The landscape design is 
/by Simon Johnson. 








Ricut: A circa 1860 Halley’s 
comet weathervane is atop a 19th- 
century pine cupboard in a hall. 
The carved and painted star build- 
ing blocks share shelf space with 
Quimper ware and other pottery. 


The sunroom is decorated with the 
Americana that is a hallmark of Elissa 
Cullman’s work in her clients’ coun- 
try houses. Three wooden cigar store 
Indian figures—in deference to her hus- 
band’s cigar company—are dramatically 
silhouetted against the 10-foot-high 
windows. Nineteenth-century game 
boards and carnival signs grace the 
walls. Large metal angel, eagle and 
horse weathervanes stand amid a cam- 
phorwood trunk, an assortment of faux- 
bamboo maple furniture, and ma- 
hogany side chairs fashioned for the 
American centennial. “My interest in 
Americana started with Edgar’s mother, 
who is a devoted collector of American 
antiques,” she says. 

More of the owners’ remarkable 
collection is on display in the living 
room and dining room, both designed 
by Robert A. M. Stern in 1974. “This 
was such a dark and dank place be- 
fore Bob Stern let light in,” says Elis- 
sa Cullman. At one end of the dining 
room he shoehorned a corridor with 
a skylight, brightening up the gloom- 
iest part of the house. Renovating the 
dining area was particularly sensi- 
tive because Edgar Cullman’s paternal 

















grandmother spent much of her time 
late in life in a screen porch at the end 
of the room. 

In homage to Grandmother Cull- 
man, her 15-foot table remains the cen- 
terpiece of the dining area. Another 
outstanding object in the room is a 
Napoleon III sideboard, boldly carved 
and brightly colored. “I chose it because 
of its sympathy with American folk art 

continued on page 255 
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Architecture by Nick Fullerton, Ala 
Interior Design by Kari Demond 
Text by Christopher Finch 
Photography by Roger Wade 
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~RESPECT FOR THE LAND GUIDES THE DESIGN OF A MONTANA RANCH 


Each structure is unique, but the 
ommon thread is the way the 
uildings relate to the site,” archi- 
sct Nick Fullerton says of the Mon- 
ina ranch he created with designer 
ari Demond for Tom and Lynn 
feredith. Opposrre: The entrance 
) the guesthouse’s mudroom. 


BOVE: “We wanted the great room 
y be spacious, a gathering place 

ur guests,” says Fullerton. Carlos 
ela Puente Antiques lamps are on 
i€ console and at left. National 
pholstering Company red chair 
ibric. Ann Sacks limestone coun- 
top at right. Beauvais rug. 





way from the main highways, 

western Montana looks much 

as it did when Lewis and Clark 

first set eyes on its soaring 
peaks and crystal trout streams almost 
200 years ago. Nowhere is this truer 
than along a nine-mile stretch of the 
Blackfoot River where, some years ago, 
six like-minded couples each acquired 
a parcel of virgin land with the un- 
derstanding that the property would be 
developed according to the strict terms 
of a conservancy agreement. Four of 
these couples, including Tom and Lynn 
Meredith, turned to the stewardship of 





the Montana Land Reliance, a nonprof- 
it land trust committed to conservation 
throughout the state. 

“Bears sharpen their claws on our 
back porch,” says Tom Meredith, “and 
we see cougars. That’s how unspoiled 
the area is, and our agreement with the 
Land Reliance is designed to keep 
things that way. Before we could close 
escrow,” he continues, “the trust had to 
approve our plans for the site. Every 
structure had to be carefully integrated 
into the landscape. All of the buildings 
had to be at least 300 feet from the 
river’s high-water mark, and once the 
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design of a structure was approved, it 
could never be significantly modified, 
or replaced, unless it was destroyed by 
fire or some other act of God.” 

To undertake the task of creating a 
ranch complex within these guidelines, 
the couple called on native Montana 
architect Nick Fullerton, who relished 
the assignment. 

“My personal interest is in creating 
architecture that blends with the envi- 
ronment, in terms of both materials and 
how it is sited,” says Fullerton. “In order 
to satisfy the trust’s requirements, that’s 
precisely what we were required to do.” 

The first building to be erected on 
the sprawling, wooded lot was a barn. 
The Merediths had the good fortune to 
find an existing log structure, more than 
a century old, which they had taken 
apart, moved and reconstructed on a 
base of native Chief Cliff stone. A roof 
of recycled timbers and rusted corrugated 
tin helped sustain the feeling of well- 
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Asove: “The bed in the master bed-! 
room had to be massive so the ma- 
sonry wouldn’t overwhelm it,” says’ 
Demond. A Michael Workman 
painting hangs at rear. Edelman arm: 
chair leather. FJ Hakimian rug. Op- 
POSITE: The porch. Table and 
chairs from Newel Art Galleries. 


“The building’s size dictated the de- 7 ~ 
sign, so the furnishings hadtobe | 
customized and scaled up to size,” 
notes Fullerton. Lerr: Recessed 
mirrors with hammered-steel frames 
are above the countertop, from 
Walker Zanger, in the master van- 
ity. Ann Sacks copper basins. 



































Lert: “The barn looks like it’s been 
there 80 years, with its recycled 
wood and rusty old metal,” says the 
architect. BELOw Lert: The lower 
level “is a great place to take a break 
while at the stable,” he adds. DK An- 
tiques spindle-back chairs are on 
the stage. Crystal Farm dartboard. 


weathered utility, which was further} 
amplified by a cobblestone approach 
and a ranch-style plank fence. 

“Our idea was to emulate the way a 
19th-century homestead would have 
evolved,” says Lynn Meredith. “The 
settler might well have started with justi 
a barn. Then the family would have built 
a cabin of some sort, which would ac-§ 
quire additions as the family grew andi 


prospered. So we started with the main 


guest structure, then added a master bed- 
room and a pair of guest rooms, using 
somewhat different materials, as if they 
were not actually built at the same time.” | 
“The central element of the guest-§ 
house,” explains Fullerton, “is the great 
room, which is a modern interpretation 
of the traditional homestead—a square- 
cut, hand-hewn, dovetail-corner log: 
structure. That part of the building in- 
corporates a living room, a dining roomigy 
and a kitchen, a family room and a bunkiy 
room. The materials used in the con- 
struction of the adjacent master bed- 
room—primarily Chief Cliff stone— 
suggest that the homesteader had en- 
joyed some success and was thinking) 
in terms of permanence,” he continues. | 
“The house also features simple archi- 
tectural details, such as trellises and’¥ 
porches, that make it more livable.” i 
Kari Demond, of KLM Interiors in ‘ 
Austin, Texas, worked closely with Ful- 99 
lerton on all of the interiors. The# 
guesthouse provided her with rich chal- 
lenges and opportunities. Demond had | 
undertaken several previous assign- 
ments for the couple, so she was familiar | 
with their tastes and requirements. 
“Tom and Lynn are terrific clients,” she 4 
says, “because they know what they want, 
but they allow a great deal of freedom in 
implementing their ideas. Their philoso- } 
phy is that everything—art, furniture, } 


Opposite: The master bedroom in 
the barn’s loft “has an open feeling 
for a tight space,” says Fullerton. The \} 
lamps by the bed, andthe leather | 
chairs and the ottoman in the sitting © 
area, are from Rituals. Crystal Farm > 
low table. Ralph Lauren Home blan- | 
ket plaid and window drapery fabric. } 
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rugs—should be appropriate to the lo- 
cation, but not in a rigid kind of way. In 
interiors like these, you’re sure to en- 
counter western artifacts and Adiron- 
dack chairs, because they make sense, 
but you don’t have to limit yourself to 
the obvious. The master bedroom has 
an Arts and Crafts dresser and even an 
English barber chair.” 

Other buildings on the ranch include 
a stable, a clubhouse and a river pavil- 
ion. Each of these is an example of 
Fullerton’s ability to combine crafts- 
manship with his own sense of sculptur- 
al form, and each is marked by striking 
elements, such as the river pavilion’s 
spectacular fireplace constructed from 
massive river rocks. 

Throughout the complex, Demond 
was careful to introduce furnishings that 





are suited to the generous spaces. “Luck- 
ily,” she says, “furniture has been scaled 
up over the past 10 years or so. In any 
case, the project allowed me to bring in 
an eclectic mix of pieces, from Danish 
antiques to Arts and Crafts items.” 

“When I start a new project,” re- 
marks Nick Fullerton, “I like to make 
sketches of what I hope it’s going to 
look like. This time it turned out just 
like the sketches.” 

“The vision,” adds Tom Meredith, 
“has always been quite simple: to build a 
magnet that attracts family and friends. 
Equally important, our ranch provides 
opportunities to teach one of life’s most 
important lessons—that place matters 
and that we must learn to live in har- 
mony with nature because we only 
have one shot.” 0 





Asove: The six-stall horse stable, 
which has recycled-fir siding and 
a galvanized-tin roof, “appears 
newer than the structures around 
it, for that built-on look,” explains 
the architect. The log addition, 
right, will house an office. The 
paddocks and a pasture are at left. 


Opposite Lert: “We picked up the 
colors and materials we used for 
the clubhouse while walking up the 
Blackfoot River,” says Fullerton. “It 
fits the site.” The cypress deck chairs 
and tables are from Reed Bros. 
Opposite RiGut: An antique flume 
feeds the infinity-edge hot tub. 















































~ News from Home 


NEW YORK DAILY NEWS PUBLISHER FRED DRASNER’S AMERICAN DREAM 
Text by Nancy Collins/Photography by Peter Aaron/Esto 
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ABOVE: Entrepreneur Fred Drasner’s 
renovated 18th-century farmhouse 
on 180 acres in upstate New York. 
The landscape architecture is by Eh- 
rich & Ehrich. BELow: Two of Dras- 
ner’s three camels, Lawrence and 
L.A. (“She’s the blonde,” he says), 
join Nubian goats on the property. 





ou could call it a 

fire sale deluxe. 
At least that’s 
what entrepreneur 
Fred Drasner figured when, 
longing to escape the frenet- 
ic pace of the Hamptons, he 
happened upon a chunk of 
land in upstate New York 
that was, you might say, red 
hot. “It belonged to a compa- 











ny that made fire extinguish- 
ers,” he recalls of the 180 
acres with its extant build- 
ings. “The main house, used 
as the office, was built in the 
18th century, but other than 
that it amounted to a broken- 
down barn and a big metal 
building. There was very lit- 
tle to work with.” 

Except, that is, the wide- 
ranging imagination of its 
owner—a fanciful perspec- 
tive that leaps easily from the 
beauty of English mahogany 
to the whimsical nature of... 
camels. “A guy from a petting 
zoo gave them to me. I just 
forgot they grow up to be 
2,000-pound animals,” Dras- 
ner says of his resident trio 
of dromedaries—top dogs, as 
it were, in a menagerie that 
includes a dozen alpacas, a 
handful of Nubian goats, five 
cats, two dogs and “an assort- 











1860 dough box and a pair of 
oils by Shirley Carnt highlight the 


great room of the main house. 
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down—the beams had rotted,” says 
Drasner. “We managed to rebuild 


the whole thing pretty much fell 
it the way it once was.” BELOW: A 
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Mahogany George III chairs, from 
Olympia Fine Art and Antiques 
Fair, surround the table in the din- 
ing room. The circa 1700 carved oak 
mantelpiece depicts, among other 
figures, two gargoyles and a crusad- 
er. The late-18th-century corner 
cupboard is attributed to Gillows. 


ment of transient creatures. 
But camels really aren’t that 
exotic. They’re friendly, smart 
beasts of burden.” 

When it came to the bur- 
den of creating the perfect 
“Dutchess County farm- 
house,” Drasner took the task 
upon himself. But then, as 
co-owner of the Washing- 


ton Redskins—as well as co- 
publisher of New York’s Dai- 
ly News—this is a man used 
to calling the plays. Indeed, 
when not searching for the 
perfect quarterback, Drasner 
can be found sleuthing for 
the perfect example of dis- 
tinguished English furni- 


ture, much of which is on 





display at his bucolic estate. 

“The halcyon days of fur- 
niture making were the 1700s 
and 1800s, in England,” ex- 
plains the history buff. “Ev- 
erything that remains today | 
—Kent, Hepplewhite, Shera- 
ton—was developed in those } |; 
glory days when England went ||); 
from the Age of Oak to the 


















Age of Mahogany. Stickley, 
Arts and Crafts, Art Déco, 
modern and postmodern are 
nice shapes but don’t begin 
to have the romance, drama 
and attention to detail of the 
earlier stuff.” 

_ If anyone is a stickler for 
detail, it is Fred Drasner—as 
was evident during the prop- 
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"Art Is tor your 
friends, furniture 
for you,” says 
Drasner. “You live 
with it, sit on 
fttouch it. |t’s 
more intimate.” 


Lert: Drasner, co-publisher of New 
York’s Daily News, designed the din- 
ing room’s porcelain, whose logo 
reads Cantagree Farm—his tongue- 
in-cheek name for the compound. 





erty’s 12-year renovation. Self- 
made in the world, self-taught 
in the decorative arts, Drasner 
preferred his own instincts to 
those of an architect, team- 
ing up with contractor Mike 
Dillinger to create a sophis- 
ticated yet rustic getaway 
complete with a conservato- 
ry, a guesthouse built from 


the bones of an 1805 carriage 
house, a pool, English gardens 
and a regulation racquetball 
court—its club name sten- 
ciled onto the tile: Cantagree 
Racquet Club. 

“When I was married to 
my ex-wife, we couldn’t agree 
on anything,” he laughs, “so I 
named my club accordingly.” 


Asove: The library’s tufted fur- 
nishings were custom-made for the 
space, which is complete with an 
18th-century mahogany ladder. A 
shelf holds a Georgian carved and 
painted gunsmith’s trade sign, from 
Christie’s; at one window is a Wil- 
liam IV folio stand, from Sotheby’s. 





















































“One day a guy walked up the drive- 
way and said, ‘I was born in that 
front bedroom,’” Drasner says of 
the master suite. “So we put ev- 
erything, including the beams and 
fireplace, back the way they were 
originally. Then, you might say I 
‘toiled’ it to death.” Christie’s chair. 








The court is housed in a barn 
whose siding—“Chew Mail 
Pouch Tobacco... Treat Your- 
self to the Best”—proves it 
paid to advertise, even in 
1825. “I was looking for a 
barn with a classic Ameri- 
can barn sign—Mail Pouch— 
when a guy called and said 
he’d found one in Pennsyl- 





vania. So I moved it here. 

“Overall, what I wanted 
was a very casual place where 
you don’t have to worry 
about dogs running around 
or things getting broken or 
spilled,” he says. “My life’s 
pretty hectic, so this is a sea 
of tranquillity. The last thing 


I wanted was a place where 


you have to pay attention.” » 


im 


The first project to engage ean 


the owner’s attention was 


the main house—doubling 


the size without diminish- 
ing the charm of the existing’| 
2,000 square feet. “Looking 


at the area’s vernacular, we ); 


decided the only way to add, 
but keep the same style, was 
































Asove: The guesthouse exterior. 
Marvin casement windows. RIGHT: 
Near a stair connecting the second 
and third floors of the guesthouse 
is a rooster from a Luna Park mer- 
ry-go-round Drasner rode as a child. 
The balustrade consists of welded 





| to reverse the roof.” The 
| seamless end result, an ad- 
ditional 2,000 feet, includes 
a great room, an enlarged 
kitchen, two fireplaces (bring- 
ing the total to four) and an 
upstairs master suite to ad- 
join the existing bedrooms. 
_ Despite a predilection for 
“the country style of the En- 











glish,” Drasner wanted the 
main house to be “rustic, ear- 
ly American. In the end, just 
a farmhouse.” 

Albeit one with 12 George 
III chairs sitting around the 
dining table. “Well, the chairs 
are serious,” admits Drasner 
of his circa 1770 showpieces. 
“They’re a little fancy for a 


horseshoes “for luck,” he says. 


country house, but they look 
good”—as does the room’s 
massive circa 1700 mantel- 
piece. Carved from one con- 
tinuous piece of oak, it has 
figures that include a crusad- 
er, a damsel, two gargoyles 
and, Drasner points out, “one 
particularly fine barn owl.” 
continued on page 256 


ABOVE: Primary colors, open beams 
and wide-plank floors enliven a 
guesthouse bedroom. Covering the 
twin iron beds are patchwork quilts. 
The late-19th-century Scandinavian 
cabinet-on-chest, from Olympia 
Fine Art and Antiques Fair, is topped 
by antique railroad lanterns. 
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A 19TH-CENTURY CONNECTICUT FARMHOUSE LIGHTENS UP 


We wanted to restore its charac- 

.” architect Lee F. Mindel, of Shel- 
on, Mindel & Associates, says of 
he 19th-century farmhouse in Old 
yme, Connecticut, he reconfig- 
red for a couple with his partner, 
eter Shelton. RIGHT: “The new 
ivided-light windows are in har- 
nony with the original building.” 


pposite: “The mahogany front 
loor and the stair banister were 
mong the few things we retained; 
early everything else was reworked 
yecause the rooms were cramped. 
phey felt claustrophobic.” BELOw: 
The living room’s coffered ceiling 
s infilled with bead board.” 


Architecture and Interior Design by Shelton, Mindel & Associates 


Text by Steven M. L. Aronson/Photography by Michael Moran 














hen an invest- 
ment banker 
and her hus- 
band decided 
it was time to liberate their 
country house from the pris- 
on of its previous renova- 
tions, they appealed to the 
architects who had turned 
their 1,600-square-foot Man- 
hattan apartment into a 
prism of measureless views— 
Peter Shelton and Lee F. 
Mindel. “For them we repre- 
sented a challenge,” says the 
wife, “because everything they 
do is big and everything we 
do is small.” 
The circa 1860 New En- 
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gland farmhouse was indeed 
on the small side, amounting 
to only 2,400 square feet, and 
over the years it had clearly 
lost some of its historical pu- 
rity, but on the plus side it 
engaged acre after acre of 
scenic marshland in histor- 
ic Old Lyme, Connecticut. 
“What it needed was vision,” 
Mindel says. “It was a nice- 
scale wood-framed house that 
wasn’t adequately connect- 
ing to its great site. It felt 
claustrophobic. And chop- 
py—too many small rooms. 
Peter and I were going to 
have to find a way to open 
it up without destroying its 
feeling of intimacy—a way 
that would seem natural and 
inevitable.” 

The question persisted: 
How exactly to give the sense 
of an open plan while retain- 





They planned to 
organize the 
spaces so that “for 
all the openness, 
you would never 
feel you were In 
some kind of loft.” 


ing traditional discrete spaces 
and otherwise restoring char- 
acter and architectural sensi- 
bility. The answer, which 
would entail reinforcing 
some of the house’s old 
beams with steel, was to cre- 
ate a succession of open- 
ings—or rather, since they 
weren't to be lined up en- 
filade-like, a layered progres- 
sion. That way, one would 
be able to experience the 
full perimeter of the build- 
ing as it reached for light 
and air, no matter which room 
one was in—able to, as it 
were, see the house whole. 
Yet at the same time, Shel- 
ton and Mindel planned to 
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A 1920s French desk and a Jacques 
Adnet lamp are paired in the living 
room. An Alexandre Noll bowl is 
set on the raffia-wrapped cabinet de- 
signed by the architects. The open- 
ings in all four elevations of the din- 
ing room, beyond, “were enlarged 
to bring in light,” says Shelton. 


organize the spaces so that, 
in the wife’s words, “for all 
the openness, you would nev- 
er feel you were in some 
kind of loft.” 

They began by virtually 
gutting the interior. “In the 
reassembling,” Shelton notes, 
“we were guided by the 
building’s own intent.” The 
living room told them it 
wanted to have water on 
three sides and to feel like an 
enclosed porch. The master 
bedroom, with its terrace, 
placed itself on the second 
floor. The studio, where the 
husband, a retired banker, 
would paint, dictated that it, 
too, be on the second floor 
and also have full north light, 
whereas the library, down- 
stairs, conceived as a snug, 
inward-feeling room, would 
be content without primary 
views. And the dining room 
naturally would be in the 
convivial thick of things, in 
the middle of the house, and 
have a window on each end 
looking out on water (one of 
them takes in the marshes 
and the tidal river beyond; 
the other, the pool the cou- 
ple put in several years ago 
that measures a mere 13 feet 
square—‘“It’s so them,” Min- 
del says admiringly). 

Literally the only things 
retained were the front door 
and the stair railing, both 
mahogany. To dematerialize 
them—“make them dream- 
like,” as Mindel sees it—the 
door and all the stairwell 
woodwork (and later the up- 
stairs oak floors as well) were 
painted “a porch gray, so you 
enter in a floating cloud.” 
Then, white having struck 
them as a shade too aggres- 
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“The library, which is a small room, 
seems much larger and more graph- 
ic because of the simple outline 
and the millwork of the fireplace,” 
explains Shelton. Groupings of 
American Impressionist paintings 
flank the round Jean Royére mir- 
ror. The low table is Danish. 


sive for such a small-scale 
space, they coated the entire 
“interior skin” of the building 
the color of unpainted plas- 
ter. “We did use a semigloss 
off-white for the bead board 
and coffered ceilings,” Shel- 
ton adds, “ to reflect the light 
from the windows and make 
those rooms look taller.” 
The architects and their 
clients elected to start fresh 
when it came to furniture. 


“We scrupulously reviewed 
every space with an eye to 
establishing what scale each 
object within it should be,” 
Mindel says. For the dining 
room, they acquired an 11- 
foot-long 18th-century ma- 
hogany table, then proceeded 
to design a cabinet propor- 
tionate to the French doors 
that were visible in the liv- 
ing room beyond. “It’s about 
connections,” insists Shelton. 


To complement the media} j 
cabinet in the living room 
that they wrapped in raf- 
fia, they used a Jacques Ad- 
net wastebasket of raffia and) 
leather. The 1920s French ma- 
hogany campaign desk they 
found came complete with a 
rolling front. “The concept \hj 
here was furniture-as-Mur- }) 
phy-bed,” Mindel explains. }yj; 
“You can hide an awful lot of 
clutter with that tambour.” 



























For the library, they chose 
a Jean Royére round mirror 
‘to figuratively reflect the 
shape of a Danish low table. 
“The room is both circles 
and—thanks to the outline 
of millwork and fireplace 
—squares,” Shelton offers, 
which gives it a comfort- 
ing elemental geometry.” Or 
what Mindel prefers to de- 
iscribe as “a simple Shaker- 
like resolution.” In the long, 
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skinny guest room, they ar- 
ranged the mahogany Di- 
rectoire beds “train style so 
it’s more like your own pri- 
vate berth.” 

They even took care to de- 
sign the area rugs, all in com- 
binations of wool and silk in 
golds and greens; the living 
room’s gives the appearance 
of autumn leaves blown in 
from the garden. They also 
attended to window treat- 


ments. The living room cur- 
tains are sheer in summer; in 
winter—as “a nod,” Mindel 
says, “to the elegance of the 
lady of the house”—they’re 
apple-green linen behind off- 
white woven open-pore mo- 
hair, and the effect is dap- 
pled, as of light screened 
through trees. “That green 
in winter brings the summer 
back in,” the wife observes. 
The American Impres- 





AsovVE: The north window in the 
husband’s studio “makes it an artist’s 
garret,” says Shelton. “All of the up- 
stairs furniture is covered in gray- 
and-white ticking, creating an easy 
connection between the rooms,” he 
points out. A French floor lamp com- 
plements the Arne Jacobsen chair. 
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“Everyone wants big,” notes Shelton 
(left), “but we loved the size of the 
existing house. We were deter- 
mined to retain the small footprint 
but have the house relate to the 
outdoors.” OpposirE: The master 
bedroom was positioned on the 
second floor under the pitched roof. 


sionist pictures collected by 
the couple (many of them 
painted by inhabitants of 
Old Lyme itself, which was 
once a celebrated artists’ 
colony) were originally dis- 
persed throughout the house. 
“They looked lonely on their 
own,” Shelton remarks. “We 
grouped them in the li- 
brary, bedroom and entrance 
hall. And now that you see 
them together, you have 
a better understanding of 
the period.” 

Today the architects re- 


“This place has been ours for 18 
years, and we'll have it for the rest 
of our lives, but now it’s like a new 
house with a feeling for the old,” 
says the wife. Above: The dining 
terrace looks out to acres and acres 
of rolling woods and marshland. 
Santa Barbara Designs umbrella. 


gard the house as nothing 
less than a distillation of all 
the old American values: “rig- 
or and discipline and not a 
whole lot of needless trap- 
pings,” as Mindel puts it. 
“The clients wanted it kept 
taut, so there’s no fat on 
it, no excess in it. It’s all 
trimmed and lean. I really 
can’t imagine this house with 
anything more in it. Or any- 
thing less.” To which the 
wife adds, “Other than fami- 
ly and friends to fill it with 
their enjoyment.” 1] 
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CELEBRATING CRAFTSMANSHIP 
AND NATURE IN NEW YORK 


& 






The Bedford, New York, residence defined by a collection of stone-and- 
of Michael and Judy Steinhardt sits — wood buildings designed to reflect 
on 51acres. The novelist Theodore the owners’ affinity for traditional 
Dreiser once lived on the site,now —_ forms and natural materials. 


























Architecture by Cooper, Robertson & Partners 
interior Design by Abelow Connors Sherman Architects and Victoria Borus 


Text by Philip Nobel/Photography by Scott Frances 





f it weren’t for the writ- 
ing of Theodore Dreiser, 
we wouldn’t have H. L. 
Mencken’s barbed criti- 
cism of it, such as the follow- 
ing pearl: “A work of art with 
ideas 1n it is as sorry a monster 
as a pretty girl full of Latin.” 
And if it weren’t for Dreiser’s 
writerly instinct to escape Jazz 
Age Manhattan for the softly 
lapping shores of Westchester 
County’s Croton Reservoir, 
Michael and Judy Steinhardt 
would not today enjoy, at the 
center of their 51-acre prop- 
erty in Bedford, New York, a 
perfect pair of garden follies 
in the Romantic mode: the 
arched and chimneyed ruins 
of the Dreiser home and, just 
over a dome-topped hill, the 
log cabin where he wrote. 


And, apparently, dallied: 
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Jaquelin T. Robertson and Andrew 
B. Ballard were the project’s prima- 
ry architects. Tor: The main house, 
referred to as the Lodge, combines 
Pennsylvania fieldstone with west- 
ern red cedar. ABOVE: A hand-forged 
gate in the shape of a Japanese maple 
marks the entrance to the gardens. 





Opposite: Rusticity is established 
in the entrance hall, where irregu- 
lar, hand-planed boards of eastern 
white pine are set against a mini- 
mally ornamented Chinese altar 
table. The small vase, circa 1901, 
was designed by Koloman Moser. 
The sconce is by Tiffany. 
































One day, while hosting a tour 
of the couple’s encyclopedic 
gardens (which include an or+ 
chard with 300 fruit trees, nq 
two alike, and a collection oj 
Japanese maples that brings 
tourists to gape twice a year): 
Judy Steinhardt met an 80- 
year-old woman who, afte 
identifying herself as Dreiser's 
teenage mistress, proceeded 
to fill in some of the more 
delicate gaps in the lore off 
the place. “With her sister,} 
she spent a long time arguing} 
over where in the cabin he 
kept his daybed,” she remem-} 
bers. “It was one of the nicest) 
visits we’ve ever had.” | 

There are places where} 
everything comes together.} 
Here, an enchanting piece of} 
land has come together with] 
a pair of adventurous and ex-{ 


| 








pert connoisseurs of nature 
who have demonstrated the 
good sense not to overwhelm 
it with architecture. And not 
to keep it to themselves, ei- 
ther: Fellow bird enthusiasts 
are regularly welcomed in 
the Steinhardts’ aviary, and 
as many as 800 friends have 
joined the couple for a bien- 
nial party to celebrate the 
pressing of their homegrown 
varietal ciders. 

Among the other things 
that come together at the 
Steinhardts’ uniquely inclu- 
sive weekend retreat are the 
porcupine and the zebra, the 


Lert: The Lodge room is the main 
living area; among its antiques are a 
collection of 19th-century Chinese 
black-lacquer-and-bamboo stools, 
a 17th-century Chinese chest and a 
pair of circa 1935 Francis Jourdain 
leather-and-oak armchairs. Great 
Plains motorized shade sheer linen. 


BeLow: An outdoor dining area on 
the Lodge’s terrace is shaded by a 
pergola made of barked cedar logs 
and willow twigs and supporting a 
wisteria vine. Accessible from two 
levels, the space serves as the Stein- 
hardt family’s gathering place for 
eight months of the year. 


antelope and the wallaby, the 
Egyptian ibis and the Sibe- 
rian crane, the ostrich and the 
emu, even the Seussian smew 
(a dashing Russian duck in 
harlequin plumage) and the 
snuffling capybara (a hand- 
some South American rodent 
as big as a pig)—though not, 
as yet, the lion and the lamb. 
In what Michael Steinhardt 
refers to as “the grand exper- 
iment,” weather permitting, 
this intercontinental collec- 
tion of fauna is let loose to 
pad and race and hop and 
lumber at will through the 
waist-high grasses of the prop- 
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rty’s three generous ha-ha- 
ound paddocks. Conflict be- 
ween animals is rare, but 
here has been the odd case 
f a spirited camel or an over- 
urious kangaroo engaging 
an visitors; with a retired 
Nall Streeter’s knowing look, 
Aichael Steinhardt says he 
fers tours of the menagerie 
a “various degrees of risk.” 
It was to house this zoo 
vith dignity that the Stein- 
ardts first convened the de- 
ign team that has put such 
itting exclamation points on 
heir natural wonders: archi- 
cts Jaquelin T. Robertson 
and Andrew B. Ballard (of 
Sooper, Robertson & Part- 
ners), David H. Abelow (of 
Abelow Connors Sherman 
Architects) and the interior 
designer Victoria Borus (prin- 
cipal of New York’s B Five 
Studio). Judy Steinhardt took 
control of this team; it was 
her decision to begin this new 
ase of construction with 
the service buildings, while 
the couple continued to use 
another house on the prop- 
, built for them by their 
fiend Myron Goldfinger in 
the 1970s. “I wanted to make 
the mistakes down there,” she 
ays, gesturing toward the 
oup of flawless ground-hug- 
ing wood-and-stone struc- 
es. These include two barns 
r the animals (convertible 
horse stables), a conical 
watchtower hayloft, a pot- 
ting shed with an adjoining 
preenhouse, various garages, 
an office for the caretaker, 
a romantic enclosure for a 
mating pair of owls and a 
two-story “head house”— 
which has been used as a study, 
A party room for 40 four- 
continued on page 256 














id H. Abelow, of Abelow Con- 
nors Sherman Architects, and de- 
igner Victoria Borus collaborated 
bn the interiors. Opposite: The 
itchen’s hand-planished copper 
ood is trimmed in antiqued nick- 
1; the cabinetry is milk-painted to 
mpart a rustic feel. Viking range. 








Lert: In the master suite, a circa 
1905 Tiffany leaded-glass acorn 
ball chandelier hangs above a circa 
1909 Gustav Stickley chest of draw- 
ers. The glazed doors lead to the 
north-facing terrace and function 
as windows during colder months. 


Elizabeth Eakins wool rug. 


BeLow: A screen porch off the mas- 
ter suite offers views of a pond and, 
beyond it, the Croton Reservoir. 
The Steinhardts keep a variety of 
animals, including miniature don- 
keys, which descend toward the 
porch from the low hills to feed in 
the morning and evening. 
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Resort & Spat 
THE CRAFTSMAN IDEAL l. 

> 
LIVES ON IN LAGUNA BEACH Bo 
Architecture by Hill Glazier Bre 
Interior Design by Wilson & Associates Hai! 
Text by Peter Haldeman/Photography by Mary E. Nichols Ar 

Top: John Hill and Robert Glazier, h. 
of Hill Glazier Architects, designed i 
the 262-room Montage Resort & tt ( 
Spa in Laguna Beach, California. alte; 
“The varied facade creates a more BN) 

intimate experience,” notes Hill. fe 
ABOVE: Whales and seals are some- ll 
times visible from the point. Bs 














ith its reverence for na- 
ture and its emphasis on 
raw materials, individual 
craftsmanship and organ- 
ic designs, the English-spawned Arts 
and Crafts Movement found a welcome 
second home in turn-of-the-last-century 
California. The bungalows of Greene 
and Greene (and their imitators), the 
woodwork and metalwork produced up 
north and the pottery and ceramic tiles 
‘out of Southern California harmoniously 
‘coincided with a flowering of plein air 
art celebrating the mountains and deserts 
and beaches of the Golden State. 
Artists’ colonies sprang up in aesthet- 
ically congenial settings such as Laguna 
Beach, whose rocky coves and eucalyptus- 
shaded canyon inspired painters like 
Edgar Payne and William Wendt. In 
1920 Payne became president of the 
newly incorporated Laguna Beach Art 
Association, which would promote the 













work of his peers and generations of fu- 
ture artists with events like the Festival 
of Arts and Pageant of the Masters. 
These events still draw thousands to the 
coastal town every summer—and if 
some of Laguna’s natural charms have 
faded over time, the place has aged 
more gracefully than many of its neigh- 
bors along the California coast. 

For many years one of Laguna’s hid- 
den jewels was a 30-acre oceanside bluff 
known as Treasure Island. The name 
derives from the movie (itself based 
on the Robert Louis Stevenson novel), 
which was filmed there in 1934. Private- 
ly owned since the late 1800s, Treasure 
Island had, by the time of the movie, 
become the domain of mobile homes 
and trailers. It remained a trailer park 
until quite recently. In 1988 the property 
was acquired by a group of developers 
who planned to transform its dramatic 
cliffs and beaches into a sprawling guard- 


Tea is served in the book-lined 
lobby lounge, which overlooks the 
Pacific Ocean and is decorated 
with Craftsman pottery pieces. Fire 
surround and hearth from Ann 
Sacks. Low table, Niermann Weeks. 
Kravet lounge chair fabric. Couri- 
stan carpet. Sofa fabric, Scalamandré. 


gated community of houses and condo- 
miniums. Laguna’s city planners had 
other ideas, however—namely, a hotel. 
After 15 years of wrangling, Laguna has 
won—for the most part. A small resi- 
dential enclave will eventually adjoin 
the just-opened Montage Resort & 
Spa Laguna Beach. 

Montage is, first and last, a luxury 
resort, a self-contained Shangri-la en- 
compassing 262 ocean-view rooms, three 
swimming pools, one 20,000-square-foot 
spa and countless khaki-clad employees 
discreetly murmuring into walkie-talkies. 
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But it is a resort that a populist could 
love. A public park borders the proper- 
‘ty, and the cove beaches below are fully 
accessible for the first time in decades. 
he hotel sits lightly on the land, its 
profile along Pacific Coast Highway no 
ore imposing than one of the Greene 
brothers’ more substantial commis- 
sions. From the beach side, one gets the 
hotel’s full measure, as it descends five 
Stories down the broad bluff. But its 
neo-Craftsman style successfully recon- 
ciles structure and setting: Montage’s 
cedar shingles and low-slope roofs and 
wisteria-draped arbors (conceived by 
ohn Hill and Robert Glazier, of Palo 
Alto’s Hill Glazier Architects) might 


Opposite: The restaurant Studio 
eatures a tongue-and-groove ceil- 
ing in the bungalow style. Interior 
designers Wilson & Associates 
used warm beiges to evoke sand, 
and sea green and teal accents to 
mimic the ocean. The barstools 
¢ finished in Edelman leather. 


even evoke the days of Edgar Payne and 
William Wendt. 

Inside, cherrywood floors, tile fire- 
places and beam ceilings sustain the 
mood. The sometimes drab Craftsman 
palette yields here to sandy hues illumi- 
nated by floor-to-ceiling windows over- 
looking the peacock-blue Pacific. Just 
as dazzling as the scenes out the win- 
dows are the ones on the walls: pristine 
pre-trailer park landscapes courtesy of 
Payne, Wendt and other notable Cali- 
fornia Impressionists. Original works 
by Arts and Crafts pioneer William 
Morris and vintage photographs of clas- 
sic California architecture and beach 
scenes round out the collection. 

“The Arts and Crafts Movement 
melded nature into design and archi- 
tecture,” says Alan Fuerstman, founder, 
president and CEO of Montage Hotels 
& Resorts. “That’s precisely what we 
planned to achieve here.” Unlike some 
of its loftier neighbors (The Ritz-Carlton, 
the St. Regis), the Laguna Beach Montage 
is fully oriented to outdoor pleasures. 


ABOVE: The Catalina Suite has a 
double-sided fireplace that connects 
the living area with the bedroom. 
Floral chair and ottoman fabric, 
Pierre Frey. Drapery stripe, Clarence 
House. Niermann Weeks sconce. 
Carpet, Stanton. BELOw: The suite’s 
porch features stone the color of the 
local cliffs. Brown Jordan furniture. 





















































There’s a pool for swimmers, a pool for 
loungers and a pool for toddlers. A bluff- 
top trail rambles through the park, past 
silvery coastal gardens and ocean look- 
outs. And plenty of bypaths loop down 
to the beach itself, a sequence of white- 
sand coves as sexy as Deborah Kerr and 
Burt Lancaster themselves. 

Sull, the place is a resort, and it doesn’t 
stint on the creature comforts. Rooms 
are spacious—the very smallest mea- 
sures 500 square feet—and all of them, 
whether luxury suites perched high 
above the main pool or discrete bunga- 
lows down by the beach, survey the 
Pacific from broad Craftsman-style 
porches. The designers (Dallas-based 
Wilson & Associates) finished the guest 


Ricut: The spa, accented with rose 
and cream marble, offers a range of 
amenities, including saunas and a 
cold plunge pool. In the women’s 
outdoor lounge area, water cascades 
from a bronze tray into a whirlpool. 
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rooms with the same mingling of dark 
woods, light fabrics and luminous paint- 
ings that characterize the public rooms. 
Beds are feather-top and swaddled in 
down; TVs are 27-inch flat screens and 
are accompanied by DVD players; and 
the sound system is high-end. The baths 
impress without showing off—oversize 
soaking tubs, showers with water pres- 
sure you wouldn’t mind having at home. 

When the room-service menu palls, 
there are three restaurants. The dress-up 
one is Studio, a clubby maple-paneled 
venue that sits on its own view-intensive 
point. Take a window table or cozy up 
to the tasting table—or reserve the pri- 
vate dining room off the spectacular 
country-style kitchen headed up by 

























Lerr: In the guest rooms, the design- | 
ers sought to combine luxury with 
the comfort appropriate to a beach 
setting. “It’s an artful blend of ele- 
gance, tradition and simple detailing, 
all within the vocabulary of the Arts 
and Crafts Movement,” says Chery} 
Neumann, of Wilson & Associates. | 


Opposite: The mosaic tile pattern 
of the main pool, with its radiating 
sun, was inspired by the architec- 
ture of George Washington Smith. 
From the lobby, guests survey the 
pool, the ocean and Burton Land- 
scape Architecture Studio’s border 
of boxwood hedges set before roses. 





James Boyce. Boyce, who trained with 
Daniel Boulud, leans toward clean || 
Mediterranean-flavored combinations §} 
that make the most of Laguna’s farmers’ 
market and the daily catch (spiny-tail 
lobster is a local specialty). 
The spa presents a sybaritic fantasy. . 
The stacked-fieldstone facility is an\ 
indoor-outdoor pleasure dome conceal- 
ing marble saunas, Niagara-force open- 
air whirlpools and fitness rooms opening 
onto the beach. The rituals performed 
inside 21 treatment rooms—algae cel- 
lulite massage, clay body sculpting, Cal- 
ifornia citrus polish—put a decidedly 
homegrown spin on self-improvement. | 
On one fog-shrouded morning in 
March, the spa, like the rest of the resort, 
was quiet. Gardeners filled in a few bare 
spots in the flower beds outside. A couple 
of looky-loos tried, without success, to | 
penetrate the spa’s Oz-like reception } 
lounge. In a workout room inside, a lone 
woman pounded one of the treadmills. | 
Her hair was pulled up in a bun, and she © 
wore no makeup—but she still looked 
for all the world exactly like Heather’ 
Locklear. How California is that? O 





Montage Resort & Spa Laguna Beach 
30801 South Coast Highway 
Laguna Beach, California 92651 
949-715-6000 
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IN EAST HAMPTON, A DESIGNER 
EXPERIMENTS WITH SPACE 





oe. 





esign’s fourth di- 

mension,” Harvey 

ae once said, 

s “the quality of 

aging oracefally.” Best known 
for introducing America to 
sectional and modular seat- 
ing, Probber was speaking 
about the particular endur- 
ing capacities of a well-con- 
ceived piece of furniture, but 
his words might as easily ap- 
ply to a man like Jack Le- 
nor Larsen, whose career as a 
weaver, textile designer, writer 
and connoisseur of contem- 
porary crafts has all the ear- 
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Architecture by Charles Forbere 
Interior Design by Jack Lenor Larserj@ 


Text by Michael Franl 


Photography by Peter Aaron/Estelm 





marks of just that fourth di- 
mension Probber described. 
Nowhere has _ Larsen’s 
gracefulness found quite as 
rich and varied an expression 
as at LongHouse, the East 
Hampton residence he be- 
gan more than 10 years ago 
as an experiment in living by 
(and with) good design. For 
Larsen, good design can be 
an act of, among other things, 
asserting individuality and 
personality: “Most people,” 
he believes, “conform in their 
housing and their lifestyle, 
whereas for me the house is 





the best and most meaning- 
ful way not to conform.” 

As part of the goal of com- 
municating his ideas, Larsen 
has turned LongHouse into 
a foundation, a case study 
house where he offers visitors 
a tangible demonstration of 
what he calls his “alternative 
to the norm.” It is a home, a 
drawing board, a gallery and a 
performance space combined. 

What is so alternative about 
this, Larsen’s 30th collabora- 
tion with architect Charles 
Forberg? First there is the im- 
provisational nature of their 


For his East Hampton house, textilé 
designer Jack Lenor Larsen collab: 
orated with architect Charles For- 
berg. ABove: A bridge to the en- 
trance overlooks Toshiko Takaezu’ 
bronze Tree Man in the Forest, 19894 
95. Two blown-glass works by Dale} 
Chihuly are in the foreground. 


Opposite: The front door leads to UY 
the glass-ceilinged conservatory, | 

which has exposed beams and walls | i 
made with a clay-and-rice-straw J 
plaster. “I find it reassuring tobe 
able to see the materials in a house, 4 i 
says Larsen. The willow forms at i 

right are by Dawn MacNutt. f 
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in flux.” 


purpose remains in 
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Deposite: A Wharton Esherick 
ch, circa 1933, serves as a door 


ung-shu Hu. Jack Lenor Larsen 
abrics. ABOVE: The gallery fea- 
es works by Japanese artists. 
ike the rest of the house, it is 
en to the public. 


“The house was to be a case study 
for alternatives to convention,” says 
Larsen (above right). “Change and 
flexibility were important.” Top: 
The dining room is one of several 
places for meals. The Esherick table 
and chairs were made for the 1940 
World’s Fair; the mirror, shelf and 
stools were also designed by him. 


partnership: “Charles and I 
work differently,” Larsen says. 
“T draw plans; he conceives 
structure. We discuss finishes 
together. We always make 
lots of decisions as we go 
along.” (Examples at Long- 
House included moving win- 
dows and adding a top floor 


when Larsen realized the roof 
was so high there was room 
for a home office upstairs.) 
Then there is the house’s 
model. Larsen, whose work as 
a weaver and fabric designer 
has long reflected a Japanese 
influence, has always felt that 
the Shinto shrine at Ise was 


























ABovE Lert: Maple stairs wrap 
around a glass-walled elevator in the 
entrance hall. Tuning, 2000, by Pat 
Hickman, above left, and works by 
Akiko Ishigaki, center, and Eijun 
Shiroma, right, with peonies, hang 
in the space. Baskets from the Phil- 
ippines are on the stairs. 


Lert: “Like Thomas Jefferson, I try 
not to have master bedrooms,” Lar- 
sen says. “There is a master bed, if 
you like, set off by sheer curtains, 
separating a sitting room from a 
large dressing room.” Larsen bed- 
covering, bed drapery fabric and 
yellow-and-white walicovering. 























the most beautiful building 
in the world, and its spirit 
hovers over LongHouse in the 
way the structure is hoisted 
‘up on piers, the large roof 
and emphatic beamwork, the 
‘sensitivity to landscape and 
siting. But the house has 
a humbler, more hands-on 
model too: Larsen’s New York 
‘City loft, an earlier collabo- 
Tation with Forberg, lent its 
long, open vista (the loft has 
nearly 200 feet of unimpeded 





view) and its wall material, a 
Japanese plaster made with 
rice straw and clay. 

The loft helped Larsen 
arrive at one of the more 
distinctive characteristics of 
LongHouse, which is its flex- 
ible, and sometimes unpre- 
dictable, use of space. “I think 
one of the reasons lofts work,” 
he says, “is that you can build 
them out as your needs change 
and as you know more about 
your environment. I wanted 





to take a similar approach 
here. I wanted a house with 
waste space, with rooms for 
movement, rooms for the dis- 
play of art, rooms whose pur- 
pose remains in flux.” 
Rooms in flux? “I believe 
in eating and sleeping around,” 
Larsen says with a laugh. “It’s 
very conventional to define 
rooms in a fixed way. At Long- 
House I have half a dozen 
places to dine. I don’t have a 
master bedroom—like Jef- 


Columns between the open-air 
summer living room, where Larsen 
hosts lectures, concerts and 
dances, and the lily pond act as “a 
transition between house and gar- 
den,” he explains. The bird bath, 
circa 1937, is by Ed Anderson; the 
pots are Ming Dynasty. 
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LongHouse and Its ever-changing 


sculpture garden represent the arc of 
Larsen’s long experience in design. 


ferson, whom I greatly admire, 
I have a bed curtained off in 
the middle of a larger space.” 

Another of LongHouse’s 
surprising qualities is its spa- 
tial configuration: Since the 
house is hoisted up, its main 
floor is actually its second 
floor, an approach that en- 
hances the view and admits 
more air and light to the in- 
terior. The first floor becomes 
the area Larsen calls the 
summer living room, which 
is occasionally used for musi- 
cal or dance performances. 
“It’s the extra, captured space 
that most of us in the middle 
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class don’t get when we come 
to make our homes.” 

If it seems somewhat im- 
probable to hear Larsen de- 
scribe his home as middle 
class, it is also very reveal- 
ing of the practical way he 
thinks about LongHouse— 
and all houses. Larsen’s home- 
as-laboratory truly is that: 
It’s his chance to distill and 
convey what he’s learned in 


Ricut: Play It by Trust, 1999, by 
Yoko Ono is in a garden west of the 
house. Larsen planted the hemlock 
hedge to emphasize 19th-century 
field boundaries. 














Lert: The south facade of the 
house, inspired by the 7th-century 
Shinto shrine in Ise, Japan. Grace 
Knowlton’s 12 copper forms, Unti- 
tled, 1992-95, sprawl across a lawn. 
Dale Chihuly’s Cobalt Reeds, 2000, 
composed of 27 blown-glass spears, 
is on the far side of the pond. 


the course of a career that 
is now more than half a cen- 
tury long. It’s his chance 
to demonstrate, for exam- 
ple, how window seats—there 
are 11 in LongHouse in all— 
can vastly expand the way a 
house accommodates a large 
party. Or how shutters can 
close off views and make 
a quick change to the char- 
acter of a room. Or how 
textiles can transform an in- 
terior, through tenting (as in 
his cocoonlike sitting room) 
or by being attached, Japa- 
nese style, to sliding doors. 
Objects stored behind these 
doors take on a sculptural 
quality. “They’re also safe 
and need a lot less cleaning,” 
adds the pragmatic designer. 
“This is one of those solu- 
tions I came across from ex- 
perience, after a clumsy house- 


keeper sharply reduced my 
collection of ceramics.” 

Ah, collections: Long- 
House and its ever-changing 
sculpture garden are full of 
them, and inevitably they 
represent the arc, personal 
and professional, of Larsen’s 
long experience in design. At 
the corner of the lily pond 
there is an installation of 
blue glass reeds by Dale Chi- 
huly (“My most famous pro- 
tégé—lI talked him out of 
weaving and into glassblow- 

continued on page 257 


BELOw Lert: Larsen “attempts to 
balance dominant features with 
supportive ones,” he says. Silent 
Beam, 2001, a steel installation by 
Takashi Soga, is near Buckminster 
Fuller’s fiberglass Fly’s Eye Dome, 
built by John Kuhtik in 1998. BrE- 
LOW: Soga’s Floating Rain, 2000. 
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Architecture and Interior Design 
by Damian Farrell, aia 

Text by Jeff Turrentine 
Photography by Roger Wade 


rson Welles, who despite his 
legendary status was always 
struggling to get his films fi- 
nanced and produced, once 
epigrammatically observed that “the en- 
emy of art is the absence of limitations.” 
It’s a thought that has since comforted 
many an artist forced to contend with fi- 
nite resources, impossible deadlines or 
other strictures. True creativity, Welles 
averred, can only emerge in an environ- 
ment where the boundaries are circum- 
scribed and the rules are enforced. 
Damian Farrell understands this per- 
fectly. The 42-year-old architect—born 
and raised in South Africa but a long- 
time resident of Ann Arbor, Michi- 
gan—has developed a sideline specialty 
whose limitations are as obvious as the 
roof over his head: converting centuries- 
old American barns into beautiful new 
homes built to last through this century 
and well into the next. For Dan and 
Martine Drackett, of Sun Valley, Idaho, 
Farrell embarked on a project incorpo- 
rating five such barns, erecting an un- 
likely Yankee compound in the same 
ruggedly beautiful landscape where Er- 
nest Hemingway used to hunt grouse 
and hike the Big Wood River. 
“Sometimes the more restrictions 
you have, the greater the design,” says 
Farrell, echoing the great director. “I 
was nervous the first time I took on one 
of these projects. I had grown accus- 
tomed to applying my golden rules of 
design with regard to how big every- 
thing should be and how it should all fit 
together. Just imagine someone coming 
to you and saying, ‘I’ve bought two 
barns. Now put a living room, a dining 
room, a kitchen, a couple of bedrooms 
and a study in them.’ Amazingly, the 
challenge of plugging these spaces into 
a prescribed footprint yields different 
and interesting solutions every time.” 







“They have their own stories,” ar- 
chitect Damian Farrell says about 
the five 200-year-old barns he im- 


ported from New England to Idaho 
to create a house for Dan and Mar- 
tine Drackett. “You take people in, 
and they just stop in their tracks.” 




















Even before they met Farrell, the 
Dracketts, who recently retired to Sun 
Valley, were attracted to the idea of cre- 
ating their new residence from these 
storied rural structures. Dan Drackett, 
a former advertising executive, grew up 
in a “somewhat horsey” area outside 
Cincinnati and carried throughout his 
adult life warm memories of summers 
spent in Cody, Wyoming; his wife, Mar- 
tine, a muralist and writer, was born and 
raised in Paris and remembers regu- 
lar trips to the French countryside with 
equal fondness. They wanted a place 
where their four college-age children 
could relax on summer and winter vaca- 
tions, and against whose raw rusticity 
their furnishings—an eclectic mixture 
of contemporary and French provincial 
—could be interestingly juxtaposed. 

As Dan Drackett recalls, “I was be- 
ginning to investigate how one would 
construct a barn from scratch when 
Martine found an article in a magazine 
about a company in Vermont that 
would take old barns, restore them and 
move them. I called the number in the 
article, and the very next week I was in 
Vermont riding around in a pickup 
truck with Ken Epworth, listening in- 
tently as he told me everything there is 
to know about New England barns.” 

Both Drackett and Farrell acknowl- 
edge Epworth and his outfit, The Barn 
People, as the crucial third leg that sup- 
ported this ambitious undertaking. Ep- 
worth is equal parts broker, historian, 
preservationist and contractor, match- 
ing interested parties to barns in the 
Vermont—New Hampshire area that 
have outlived their original use. Many 
of them stand on some of the most valu- 
able parcels of real estate in the region, 
and their owners are all too happy to get 
rid of them. “Ken’s been doing these 
projects for almost 30 years, so he knows 
everybody up there,” says Dan Drack- 
ett. “About six hours into the process, 
he pushed open the doors to the Wal- 
tham Hay Barn, which is now our liv- 


ing room. While our eyes were adjust- 
ing to the dark, I said, ‘We'll take it.’” 


Ricut: Cowhide chairs and an alder 
table are the focal point of the dining 
area, located, along with the kitch- 
en, in the refectory. A more intimate 
dining experience can be achieved 
by drawing 14-foot draperies around 
the area, thereby eliminating the 
view of the kitchen. 











Lert: Visitors pass by a 1991 dip- 
tych by Dick Mason and a family of 
bronze-and-stone sheep by Claude 
and Fran¢ois-Xavier LaLanne in 

the gallery on the way to the living 
room. Farrell designed the 97-foot- 
long gallery as “a kind of spine that 
connects all the major spaces.” 


Opposite: A fireplace takes center 
stage in the living room. “The vol- 
umes are such that you can seldom | 
get in trouble overscaling, but under- 
scaling can be disastrous,” says Far- 
rell. The bronze between the lamps 

at left is by Antoine-Louis Barye. 
Striped fabric by Manuel Canovas. 
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Ken Epworth, of The Barn People, 
a company that specializes in relo- 
ting vintage barns, found the struc- 
es, which Farrell sited to create a 
village-square feeling. ABOVE: On 
the terrace, shade is provided by San- 
a Barbara Designs umbrellas. The 
ns are from Haddonstone. 


After Epworth and Drackett had 
ound the five barns that would make up 
e couple’s new house, Epworth’s team 
went to work dismantling them, care- 
lly cleaning each post, beam and raft- 
br and—most important—coding every 
ingle piece and drafting a master plan. 
[his was then sent to Farrell, who was 
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Ricut: The Dracketts’ four grown 
children have bedroom suites off 
the game room, on the second floor 
of a circa 1845 dairy barn from New 
Hampshire. BELow: The architect 
extended the original six-foot ceil- 
ings of the loft to fashion one of four 
bedrooms. Fabrics by Pierre Frey. 


recommended to the Dracketts by Ep- 
worth. Farrell worked with the Drack- 
etts to conceive the interiors, which 
were planned out down to the last detail 
by the time the convoy of flatbed trucks 
bearing the disassembled barns arrived 
in Idaho. “It was like Christmas morning,” 
remembers Dan Drackett. Each barn 


took only a day or two to erect on the al- 
ready laid foundation and another cou- 
ple of days “to make sure they were 
plumb and true,” he says. 

The Waltham Hay Barn, named (like 
its companions) for the New England 
town of its origin, was built circa 1816 

continued on page 257 


jes) 











i 
1% Sth nN LPR 
a | 










uite simply... ; : 
the most elegant traditional ee a at Agierica. ° 





hs is a specialty design and manufacturing company 
ting exquisitely detailed kitchens that transport the 


‘nd charm of traditional Europe into today’s modern, 
m kitchen. 





9 craft luxury closets and bath cabinetry as well. 


1s cabinetry is purchased through select kitchen and 
2sign studios across the nation. For the location 

you, consult the web at: www.wmohs.com or call 
fory at 303.371.6550. 


| 
i 






































JEWEL TEA CHINA 


BEESY'S WORLD] PARt 








continued from page 168 

family of an old girlfriend. As we be- 
gan to renovate, I decided to replace 
the upper kitchen cabinets with dis- 
play shelves—the perfect place to show 
Jewel Tea china.” 

Meanwhile, Nelson had overcome 
his initial aversion, becoming an en- 
thusiast. “Most of the first pieces we 
owned,” he remembers, “were in awful 
condition, horribly chipped, but when 
we placed them on the shelves, I had 
to admit they looked rather nice. So 
we started to shop for more. I logged 
onto eBay and began seeing some 
of the better things—pieces in really 
good condition—and I became more 
interested. I began to find rarer piec- 
es—a tin flour sifter and a cake car- 
rier, for example—and the collection 
just grew. Currently we have several 
hundred items.” 

In addition to the china, Jewel Tea 
distributed a variety of objects with 
the Autumn Leaf design. “We have tea 
towels and even curtains,” says Cottrell. 
“Also,” adds Nelson, “Jewel Tea com- 
modities such as a coffee dispenser and a 
nutmeg container.” 

“The cabin was built in the 730s,” 
says Cottrell, “at just about the time 
Jewel Tea began selling Autumn Leaf 





Like so much 
Americana, it was out of 
favor for a generation, 
only to reemerge in flea 
markets and 
secondhand stores. 





ware. It’s hardly surprising that they 
go so well together. They’re part of 
the same world.” 

“Quite suddenly,” remarks Nelson, 
“a lot of people are realizing that 
Jewel Tea china is worth saving. Some 
collectors are prepared to pay enor- 
mous prices for rare items, but that’s 
not our style. For us, collecting these 
things is fun.” 

All the same, John Cottrell issues 
a warning: “When you stay with us, 
please don’t use anything from the 
top shelves.” O 
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continued from page 183 

Betsy most admires—Thomas Jeffer- 
son, George Washington, John Paul 
Jones and her husband—for it also 
serves to house the Wyeth archives. 
Here, Betsy catalogues her husband’s 
work—every sketch and doodle, every 
painting and drawing, in—so far—30 
volumes of closely described notes and 
images, dating from 1930. 

“Some are just pencil marks,” Gayle 
Stuart says. “Only Betsy knows.” 

And these are only the records of the 
Maine pictures. The Pennsylvania archive 
in Chadds Ford is just as exhaustive. This 
graceful building that Wyeth depicted 













warmth of the wood. The Oar House 
floor is partly brick in the entryways.| 
“Fishermen don’t take their boots off.” 

In these simple, almost austere interi-| 
ors the furnishings are carefully chosen 
—no clutter, each thing offering the sort} 
of harmony you associate with a Japa~ 
nese eye for balance. And on almost ev- 
ery wall there is a Wyeth, in many cases 
a masterpiece, some of them familian 
from exhibitions or picture books o 


chest, or that old finial, or sun-bleached, 





“T couldn’t possibly live with any other kind of man.) 
I’ve given him all the freedom in the world.” 








in Two If by Sea (1995) is based on a typ- 
ical shoreside facility that held a winch 
worked by mules or men that hauled the 
heavier fishing boats from the water. 

None of these houses has carpets, none 
has curtains. The windows give directly 
onto seascapes—and, it must be said, a 
multitude of Wyeth vignettes in the raw. 
Betsy is proudest of her floors, which are 
magnificently textured and distressed, 
venerable, aged, scrupulous studies in 
grain and shade and detail. Some of the 
floorboards in these new houses are 
centuries old. Betsy has searched for old 
floorboards all over and, long before she 
started building, had amassed a hoard of 
stacked and graded boards. 

“And we make our own nails, by the 
bucketful.” Asked whether she has her own 
blacksmith, Betsy replies, “Of course.” 

She saves old lumber the way some- 
one else would save old porcelain. “I 
had a barn in Cushing, full of flooring. 
Someone once asked me, ‘What’s your 
favorite piece of furniture?’ I said, ‘It’s a 
board on the floor of the other house.’” 

Of the floor of Oar House, Betsy says 
with a smile, “I saw a truck in Chadds 
Ford—full of walnut logs. I said, ‘I want 
to buy them.’” Some of the flooring came 
from an old building in Damariscotta. 
The boards were drenched with lye to 
get the paint off and sanded by Bill Stu- 
art and his small team of workmen. The 
planks were not stained but rather fin- 
ished with beeswax to bring out the 

























bonelike dory oar, but it is unlikely that 
you would have $15 million worth of) 
Wyeths for the walls of, say, Oar House.) 
Only the kitchens have no paintings, }) 
but they are nonetheless full of Betsy’s}) 
original ideas. The greatest kitchens are}, 
designed by the best chefs. Betsy has a 
reputation for being a brilliant cook, 
and she says, “I’m nuts about kitchens.” 
And she abhors clutter. Her kitchens arey 
full of innovations, demonstrating her’ 
victories in the war with clutter. 
Her counters are cut and trimmed to 
her own specifications; her cupboards and 
storage areas have counterweighted lift-) 
up doors and flaps, which, when opened,’ 
reveal the blender, the mixer, the toast-!) 
er. When the kitchen is not in use, they, 
counters are absolutely bare—not a jar,’ 
or a crock, or a utensil in sight. When it) 
is in use, it is a hive of activity, and even’ 
if no one is expected for dinner, Betsy! 
will be sorting chanterelle mushrooms i | 
from the mainland and preparing them) 
as duxelles séches for a future feast. | | 
“Virtually every corner of [Andrew] | 
Wyeth’s existence is somehow influenced | 
by Betsy,” Richard Meryman wrote with | 
admiration in his 1996 biography, Andrew: 
Wyeth: A Secret Life. “She frees him from) 
all responsibilities, administers the invest-") 
ments, the painting collection, the files | 
and records, her staff, the properties, 
the business decisions. ...She furnishes 
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THE ULTIMATE CHOICE 


Design, innovation and quality 
are the hallmarks of nearly two 
centuries of craftsmanship 
that have made Samuel Heath 
bathroom accessories, faucets and 
showers renowned throughout 
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the Carlisle family 
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for custom crafting 

the highest quality 
traditional wood floors— 
one plank and 


one family at a time. 


Call for your free brochure 
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continued from page 201 

yesthetic,” says Elissa Cullman. “Be- 
sides, it’s too boring and restrictive to 
jave everything in one style. You’d end 
yp with a museum room.” 

In the living room, the Stern renova- 
jon drew in natural light by placing 
French doors on either side of the stone 
fireplace and adding a high oval window 
that also raises the perception of the 
seiling’s height. Above the mantel is ar- 
suably the most significant painting in 
the house—an early-19th-century por- 
rait of a gentleman by Ammi Phillips. 
The room has a medley of fabrics— 
inen damask, silk, suede—in a multi- 
aude of patterns and colors. Yet the ef- 
fect isn’t visually overwhelming because 
he size and spacing of the furniture is 
30 carefully chosen. “You learn by expe- 
ience how much is enough,” says Elissa 
Cullman. “It’s more difficult to get it 
fight in a room like this one that’s filled 
with ‘information’ than, say, in the clas- 
sic, modern beige space with a few 
throw pillows and strong pictures. But 
that’s why people need decorators, 
thank goodness.” 

Upstairs, the master bedroom, put 
together from two guest rooms, is the 
most important part of the renova- 
fion undertaken by architect Rink 
Dupont in 1989. The bed is slightly re- 





“You learn how much 
is enough. It’s more 
difficult to get it right 
in a room filled with 
‘information.’ ” 





cessed into the wall. The flower-and- 
leaf pattern on the wall is the same used 
for the duvet and bed skirt. The fire- 
place was the suggestion of Elissa Cull- 
man’s late partner, Hedi Kravis. “We 

ad to remove the exterior stones and 
extend the flue up to the second floor,” 
she says. “It was kind of a big deal, but 
worth it.” 

At the far end of the room, three steps 
ap, is an alcove, created during the 
Murray renovation, where Elissa Cull- 
man reads, writes or just contemplates 
the woods and pool. Grandmother 
Cullman should have had it so good. 0 
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continued from page 215 

Drasner readily admits he would 
rather own a Gillows (and does, a cup- 
board in the dining room) than a Picas- 
so. “Art is for your friends, furniture for 
you—you live with it, sit on it, touch it. 
It’s more intimate, because somebody 
spent a considerable amount of time 
thinking about and shaping the details 
of each piece.” 

Indeed, if, as Mies van der Rohe once 
famously noted, God is in the details, 
then chez Drasner abounds with the 
divinity of a collector—the nostalgia of 
a kid from Brooklyn. Take the giant 
wooden rooster standing in the guest- 
house (an interior awash in primary col- 
ors, all bright yellows, reds and blues). 

“When I was two, my mother used 
to take me to Luna Park to ride the 
carousel of barnyard animals carved by 
the most famous maker of cigar store 
Indians. Well, one day a dealer, know- 
ing I was from Brooklyn, called to say 
he had a rooster from the carousel in 
Luna Park, so I bought it. But it wasn’t 
until my mother saw it that she recog- 
nized this rooster as the one she always 
put me on. I rode that rooster.” 

Another nod to nostalgia is the screen- 
ing room, an Art Déco emporium, rem- 
iniscent, says its owner, of “a movie 
theater on Central Avenue in Far Rock- 
away where I went as a kid.” To recap- 
ture its ’30s spirit, Drasner combined 
book-matched crotch mahogany, Déco 
light fixtures, plush, blue mohair chairs 
and a custom-woven rug modeled after 
the one in Radio City Music Hall. 

Clearly, Fred Drasner is a man who 
thrives on having, as he puts it, “a proj- 
ect going on.” In fact, he can’t wait to 
show you his current obsession, an 
Adirondack cabin being built on the 
property’s highest point—“for guests 
you don’t want to be near,” he quips. 
Boasting a 28-by-16-foot fireplace with 
a mantel of gargantuan twisted Cali- 
fornia juniper tree, the cabin is going to 
be “a hangout,” he says, pointing out 
where he’ll put the 12-person spa, out- 
door fireplace, barbecue and “pizza 
oven I’ve got coming from Italy. It’ll be 
a great spot to go for drinks when the 
sun goes down.” 

And if the sun ever sets on his plans 
for this country fiefdom? “Oh, [ll never 
be finished,” he laughs. “I’m in the 12th 
year of a 100-year project.” 0 








continued from page 231 


year-olds, a rest stop for tour groups, _ i! 
and guest quarters. Conceiving the | 
grouping as a farm, albeit one with un- | {i 
orthodox livestock, was of particular in-_ 
terest to Robertson. “I spent a lot of | 
time on farms when I was growing up, | 
and I’ve been obsessed with the practi- | \ 
cal logic of farmyards—the turning ra- © 
dius of tractors, where the chickens and | 
ducks might go,” he says. “It’s not a. 


place where stand-alone aesthetic deci- 
sions make a lot of sense.” 

Still, such decisions had to be made. 
And the team developed a fitting if 
somewhat deracinated “regional” palette 


of fieldstone walls, pitched shingle roofs, _ 
heavy lintels and prominent, exposed | 
chimneys. “I’m interested in the gene) 
bank of how Americans have built in | 


0 18 


different regions in different times, 


Robertson says. “At first I didn’t under- 5 
stand what the language would be here: © 
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It’s too far south to be the Adirondacks, ( 


and it’s not New England.” 


Those questions were resolved in the 
Lodge—now the main house (the Gold- 7 


finger was given over to grandchildren | 
and their toys)—sited up and away from | 


the service yards and barns, overlooking || 
the paddocks and the reservoir from the 


brow of Dreiser’s hill. The building is «1 
an exercise in integrating almost-lost | 
craftsmanship: in wood (there’s no struc- - |; 
tural steel anywhere—all the connections : {; 
are slotted and pegged the old-fash-- 
ioned way in repurposed ship timbers : }}j 
and Alaskan cedar); in metal (every fix- )\ 
ture and hinge bears the marks of a black- © 
smith’s hammer); and in stone (each one, 
as in the service buildings, was sourced | 
in Pennsylvania, selected for shape and | 














laid by a local Italian mason, working | 


with his sons and brooking no dissent). 7 i 
“We used so much stone,” Victoria Borus q 
says dryly, “that Pennsylvania got lighter |) 


and Bedford got heavier.” 


After his sideways smear of witty 


girls, Mencken’s attack continues with 


this: “The aim of a work of art is not to | 
make one think painfully, but to make | 
one feel beautifully.” The cerebral Drei- | 
ser may not have met that measure, but | 
the Steinhardts’ team of sensitive de- ||, 
signers, reinventing the writer’s property | 
58 years after his death, has pulled it off. jj 





As Michael Steinhardt puts it: “This is |}; 
the only physical possession in my life | 


from which I derive real pleasure.” 0 





HOUSE THAT JACK BUILT 


RAISE THE ROOF BEAMS 





continued from page 245 
ing”) and Buckminster Fuller’s Fly’s Eye 
Dome (“It was his last dome—he en- 
visioned it being dropped onto hill- 
sides by helicopters and used as living 
space”). In the living room, there is a 
hand-knotted rug by Anni Albers, who 
was a friend of Larsen’s. Through- 
out the house there are ethnographic 
textiles and African artifacts, Chinese 
ceramics and Thai baskets, pre-Co- 
lumbian fish scrapers and Brazilian 
headdresses, artisan pottery and Asian 
lacquer, all arranged—and constantly 
rearranged—with knowing aplomb. 
The fellow craftsman whose work 
Larsen collects most avidly is the furni- 
ture maker Wharton Esherick, whose 





Throughout the house 
there are ethnographic 
textiles and African 
artifacts, pre-Columbian 
fish scrapers and 
Brazilian headdresses. 





Cubist-inspired archway from the Cur- 
tis Bok house (circa 1933)—which 
Larsen came by “because the grandchil- 
dren thought it looked old-fashioned” 
—stands in the living room and whose 
World’s Fair table and chairs outfit the 
kitchen. Larsen admires Esherick’s fur- 
niture because it’s “just so right, so un- 
derstated, so Asian, so organic, so strong. 

“You see,” he elaborates, “understate- 
ment is key to me—it’s minimal I’m 
not totally in accord with. Many archi- 
tects think their mission is to leave out 
anything questionable: color, pattern, 
impact, drama. I like to take a more 
positive, inclusive approach. I like to 
embrace things I respond to emotion- 
ally.” In the varied, vivid atmosphere 
of LongHouse, it would seem that Lar- 
sen’s embrace is as wide as his house 
is long—maybe even wider. 0 





LongHouse Reserve, 133 Hands Creek Road, 
East Hampton, New York 11937, is open 
Wednesdays and Saturdays from 2:00 to 
5:00 p.m., April to September, and by ap- 
pointment. For more information, call 6 31- 
329-3568 or visit www.longhouse.org. 





continued from page 251 

and now houses the Dracketts’ living 
room and master suite. As one stands in 
front of the seven-foot-high mantel and 
surveys the living room, it’s easy to see 
why Farrell likens the grandest of these 
barns to cathedrals: Everything about 
the scale suggests a cricket’s-eye view of 
Chartres. The master bedroom man- 
ages to create intimacy within such a 
majestic volume by compressing the di- 
mensions of width and depth down to a 
somewhat humbler ratio, while still al- 
lowing for a soaring ceiling. 

When they visit, the couple’s chil- 
dren have a large space to themselves— 
the 150-year-old Grafton Hay and Dairy 
Barn, comprising a quartet of bedroom 
suites all surrounding a central nave 
that features vintage posters, a grand pi- 
ano and a pool table; it’s the hub for 
family entertaining when everyone is 
assembled. Opposite a courtyard is the 
circa 1790 Orwell Wagon Barn, the old- 
est of the five. It is here that Martine 
Drackett’s 84-year-old mother, the ac- 
claimed French novelist Janine Montupet, 
lives and writes in her private “win- 
ter garden” amid a sizable collection of 
Viennese bronze birds and French ma- 
jolica, which, in concert with the ever- 
present cut flowers, makes the room 
feel like a Normandy cottage. (Martine 
Drackett writes and paints her murals in 
the youngest of the buildings, the circa 
1910 Curtis Hollow Carriage Barn.) 

“To me, what’s almost as important as 
the interiors of these buildings is their 
arrangement on the landscape and the 
spaces between them,” says Farrell. The 
architect was always conscious of the 
role that Sun Valley, with its wide skies 
and sweeping mountain vistas, would 
play in the success of the project. 

“T grew up on farms in South Africa,” 
Damian Farrell continues. “Having spent 
so much time in horse stables and barns 
during my youth, I was just naturally 
drawn to these simple, agrarian forms. 
When you walk into them, there’s a 
quietness, a silence. But if you use your 
imagination, you can hear the echoes of 
old sounds. They’re arresting and also 
very peaceful at the same time. All these 
pieces were hand-hewn; someone had 
to measure them and put them together 
and stand them up without the help of 
a crane or a Caterpillar. It’s amazing 
when you stop to think about it.” 0 
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